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ECM Casts 'Gaze' 
With Film Score 

■ BY BRADLEY BAMBARGER 

NK.VV ^'OltK— With a sterliiiK track 
rt'cord for breaking: art music. Et'M 



KASHKASHIAN 




New Series has one of its most accessi- 
lile bid?; yet for mainstream accep- 
Unce with "Ulysses Gaze," a haunting 
album i)y Greek composer Klcni 
Karainditni. 

Due Feli. 27, "Ulysses* Gaze" fol- 
lows a spate of adventurous, uncom- 
(('niif 'nnird nti pnfjc -',^) 

Loosegroove Finds 
Weapon Of Choice 

■ BY J.R. REYNOLDS 

LOS ANGELES— In the age-old 
clash between art and business. 




WEAPON OF CHOICE 

I.(MisegifM)vey550 Music's Weapon Of 
Choice has a vahiable label ally for t hi' 
release of its album "Highperspice," 
the funk rock band's sophomore of- 
fering. 



Irrepressible Amos: industry 
Underestimates Unique Star 



Int'l Fan Base Propelling 
Tori Amos' Atlantic Set 

■ BY DOUGLAS REECE 

LOS ANGELES— With 
last week's surj)rise No. 2 
debut of Tori Amos' "Hovs 
For Pele" on The Billboard 
2(X). the unorthodox pianisV 
viK-alisl conlinues |o stiiiH'fy 
detractors and fortify her 
position as one of pop mu- 
sic's most unlikely success 
stories. 
This week, the album is at 

No. a A 

Although Amos has con- 
foun(le<l radio and video programmers 
who fret over how to categorize her 
soumi, a uniquely Uiilored promotional 
campaign and a strong international 
l('i)iiii)iii4'<i oil jHif/r U9i 




New Tori Amos Video 
Nothing To Sneeze At 

■ BY BRETT ATWOOD 

LOS ANGELES— Atlantic 
Records is placing a .strong 
emphsisis on music video to 
build awareness for Tori 
Am(!s' album "Bovs Foi- 
Pele." 

In addition to the sun-eal 
new clip for "Caught A Lite 
Sneeze," t he laU'l is .ser\ic- 
ing some previously unre- 
ieased Amos music \-ideos to 
s national and regional pro- 

grammers. 
Atlantic is looking for video to play a 
key role in fuither exjiosing the singer, 
who has reached platinum-levet sales 
but has yet to have a major hit at ra- 
(Continiicfi (III ixir/r lOfi) 



550's Marry Me Jane Finds 
Companion In 1f Lucy Fell' 



■ BY CARRIE BORZILLO 

LOS ANGELES— Armed with 
enough relationships-gone-bad tii fill 
100 diaries. Amanda 
Kravat, the lead singer/ 
main songwriter of 
New York's MarT>' Me 
Jane, packs a highly 
emotional l>Tical punch 
on her band's self-titled 
.ViO Music debut album, 
relea.<tHi Jan. ;iO. 

Ten of the Vi songs 
on the album are fea- 
tured in the upcoming TriStar film 
"if Lucy Fell." opening March M in 
LOiM) theaters (Popular Uprisings, 
Billlxiattl. Jan. 20). 




MARRY ME JANE 



The movie's director/\M-iter and 
friend of Kravat, Eric Schaeffer. was 
so taken by the band's music that 
only Marry Me Jane's songs and 
Kravat's .score are fea- 
tured in the romantic 
comedy, which stars 
Sarah Jessica Parker, 
Schaeffer. lien Stiller, 
and Elle Macpherson. 

Like Alanis Moris- 
.sette and Aimee Mann, 
Kravat u.ses song to 
work through emotion- 
al haiYiship. 
The album's mostly aut<ibiograph- 
ical .songs flelve Into very personal 
subject matter for the fiery-haired 
(Co'itiiNifii nil /Hii/r JOf 
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Majors Vying For 
Canada's Hayden 

■ BY CRAIG ROSEN 

LOS ANGELES— In po.ssibly the 
most dramatic biflding war since 




Geffen Records signed Beck, vir- 
tually every major label has its 
sights set on Hayden. a gravel- 
voiced 24-year-old singer/song- 
writer from Ton)nto. 

Hayden's debut album. "Every- 
thing T Long For," was released in 
March by the Toronto-based inde- 
iwndent Hardwood Recoi*ds in co- 
(Coudmu'd on }MU}t' lli'Ji 



Sales Of Singles 
Show Resurgence 



BY ED CHRISTMAN 



NEW YORK- Single .sales, fueled by 
labels' aggressive marketing tactics, 
have been enjoying a resurgence over 
the last seven months. 

In the fii-st m<mth of this year, sin- 
gle sales are up 17.8':^? over January 
199.VS sales, according to SoundScan. 
And that feat follows a 25.5*^ increase 
in sales in the second half of 

I(',„>ti,nir,i „)i fii!(i>- Ifi.ll 




SEE PACE 53 



HEATSEEKERS 



Frank Black's 'Cult' 
Achieves No. 1 Status 

SEE PAOE 22 




BaiM Every Bad Boy, there Is A Baa Girl 




Execiitlve Producer: Sean "Puffy" Cor 



J Album Available on Tuesday 
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DOUBLE ALBUMS 




• WORLD TOUR BEGINS SUMMER '96... 



* worldwide release of new single 
"They Don't Care About Us" 

with a provocative short film 

directed by spike lee. 



Us". 





I 4 COUNTRIES 



United States — 6 x Platinum 
United Kingdom — Quadruple Platinum 
Germany — Douljlc Platinum 
Canada — Doutle Platinum 
Japan — Doulile Platinum 
Holland — Platinum 
Australia — Iriple Platinum , 
Italy — plat inii 111 
Ilon^ Kong — Triple Ploluiiini 
Ind<ine$ia — l^ul>le PloCium 
DcnniarW — Platinum 
Spain — Doulile Platinum ^ 
'Vustlia — Platinum .i 
Bel^iiun — Quadruple Platinum 

France — Douljle Platinum - Y 
^jg^orway- — Platinum 
Switzerland — Doulile Platinum 
Central v\iiierica — Dotdile PlaiiiuuiY;. 
New Zealand — Iriple Platinum 

Malaysia — Triple Platinum ^ 
Singapore — Iriple Platinum ^ 
Korea — Doiilile f latiiiiim 
Taiwan — 9 x Pkil iniini 
Thailand — Doulile Plst>i>4H^tfel 
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N[D STILL COUNTING. 

I 



V WOULDN'T IT BE GREAT... 

'A ^ ^ ^^J^i^ > - ^^^^^ ^^^^ 0^ "^^^^ 

V? . -mjf^ • CUSTOMERS AROUND THE WORLD, 

% I ff • t AT THE SAME TIME, IN THE 

SAME PLACt, EVERY WEEK? 



4» 



tvtry wt«li, BillkoorJ oHrocti everyone you 
do buiincii wi»k Rctoll/DiitriliuHon, Radio, The • 
Media, Vcnuti, RccordiitJ Studioi, Arfitti/ Manajcri, 
financial IniliMioni, in 1 10 countriti oround the 
world. Buyinj an ad in Billboard ii the equivalent of 
pickin] up the microphone and tellinj ifiem what you're 
up lo. For 10) yean, amaiinj ikinji hove lioppcned lo 
odvertiieri in Biliboord. 

THINK ABOUT IT! 
EVERYONE AT ONE TIME. 
IN ONE PLACE. 

STEP UP TO THE MIKE . . . 



YOU CAN WITH 

BilllM«ril 
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New York: 212.536.5004 LA: 21 3.525.2307 



Naihville: 615.321.4294 



LonJon: 44.171.323.6686 
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No. 1 IN BILLBOARD 

VOLUME tOS • NO. 7 






• THE BILLBOARD 200 • 

★ WA/TING TO EXHALf • SOUNDTRACK • WaSTA 


104 




BLUES 

* GREAIEir H^TS 
STEWE RAT VAUGHAN & DOUBLE TROUBLE ■ l'''C 


45 




CONTEMPORAIIY CHRISTIAN 

* JESUS FREAK • DC TALK • fcwefro-.t 


42 
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COUNTRY 

* THE WOMAN tN ME • SHANIA TWAIN • MEKUn fWHViUf 


40 


P 
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L 
B 


GOSPEL 

* KiBlE STORIES 
DOfJALO lAWREWCE & THE TRl-OTY SINGERS • CmTAi HOSE 


43 


HEATSEEKERS 

A THE CULT OF RAY • FRANK BLACK ■ /wcncm 


22 


U 
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THE BILLBOARD LATIN 50 

* DREAMING OF YOU • SEL£NA • LMtlATiN 


47 
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POP CATALOG 

* UCENSED TO ILL • BEASDE BOYS • aef iv.i 


77 




R&B 

* STR8 OFF THA STREETZ OF MUTHVMU-'IN COMPTON 
EAZy-E • RJlHIEM 


31 




REGGAE 

* BOOMBASTIC • SHAGGY • '.im.is 


45 




WORLD MUSIC 

* aEsr OF • GIPSY KJNOS • .\o-.fM,>;M 


45 




• THE HOT 100 • 

* ONE SWEET DAY • MARIAH CAREY & BOYZ II MEN • COLUMBIA 


102 




ADULT CONTEMPORARY 

* ONE SWEET DAY • MARIAH CAREY & BOYZ II MEN • COlu«iA 


94 
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COUNTRY 

* BIGGER THflN THE SEATlfS • JOE CMFFIE • EPiC 


36 
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DANCE / CLUB PLAY 

* THE LOVER TKAT YOU WE 
PULSE FEATURING ANTOINETTE ROBERSON • JEUYBEAJ'^ 


33 


S 
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OANCE / MAXI-SINGLES SALES 

* SOON AS 1 GET HOME • FAITH EVANS ■ fc'DBO* 


33 
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LATIN 

* AMOR • CHRISTIAN • MtiOOT 


46 
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R«B 

* NOT GON CRY • MARY J. BUGE • Ami:* 


29 


S 


RAP 

* TONfTE S THA NIGHT ■ KRIS KROSS • BuFFMOUSE 


30 




ROCK / ALBUM ROCK TRACKS 

* TME WORLD 1 KNOW • COLLECTIVE SOUL • *t..w,'iC 


95 




ROCK / MODERN ROCK TRACKS 

* WONDERU'ALL • OASIS • Pic 


95 
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• TOP VIDEO SALES • 

* INDIAN IN THE CUPBOARD • CCH.UMBW TBISIW home vIDeo 


84 


HEALTH & FITNESS 

* CLAUDIA 5CH1FFER; PERFECTLY FIT ABS • fCW>C€0 


85 


V 
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KID VIDEO 

* THE LAND BEFORE TIME III • urj' osi^iBuncyi 


82 


D 
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RECREATIONAL SPORTS 

* BAD GOLf MADE EASIER • Aiic vicco 


85 


RENTALS 

* THE NET • COLUMBIA KnSTW MOM£ VlDtO 


85 




No. 1 ON THIS WEEK S UNPUBLISHED CHARTS 


CLASSICAL 

* IMMORTAL BELOVED • SOUIMDTRACK • y^'-n CiASyCA. 


CLASSICAL CROSSOVER 

* us AND THEM ' SYMPHONIC PINK aOYD 
LONDON PHILHARMONIC (SCHOLESI • PONI MUSIC 


JAZZ 

* HOM' LONG HAS THIS BEEN GOING ON 
VAN MORRISON WITH GEORGIE FAME & FRIENDS • -^ni 


JAZZ 1 CONTEMPORARY 

* O S JCOK JOINT • QUINCY JONES ■ 0■^t<^ 


KID AUDIO 

* TOY STORY * READ-ALONG • WAiTOtSNfi' 


NEW AGE 

* THE MEMORY Of TREES • ENVA • Km*.i 


MUSIC VIDEO SALES 

* THE COMPLEAT BEATLES • n ABWfR mowe vkxo 



Studios' Rebranding Strategies Gain Heat 

Video Labels Promote Titles^ Win Shelf Space 



BY SETH GOLDSTEIN 



NEW YORK— The studios are heating their 
home vidod hrandinj; imns. 

Keversing the long-established premise 
that consumers buy movies and not labels, 
Hollywood vendors are trying to create 
brands designed to promote the sale of spe- 
cific titles. The concept isn't new — Para- 
moimt Home Videu and MGMliA Hume En- 
tertainment began branding catalog product 
in the late "SOs — but the scope is. 

Led by Disney and 20th Century Fox 
Home Entertainment, the studios are placing 
names alMjve hunt Ireds of titles in an effort to 
draw attention fi-om mass merchanLs and, ul- 
timately, from the buying public. "They're 
starting to go after brand identification," sajrs 
a veteran sell-through executive. 

Studios will brand titles in an effort to se- 
cure hai-d-to-get shelf space, pro\ided retail- 
ers can be convinced the strategj' actually 
sella tapes. One source thinks the efTort is 
wasted: "Consumers only know the movie 
and piice." 

Nevertheless, FoxVideo has con\inced it- 
self and has, in the process, prompted Co- 
lumbia TriStar, MCA/Univci-sal. and Para- 
mount to follow suit. The three are following 
FoxVideo's lead and launching brand-name 
strategies this year, aided by growing re- 
taller support. 

Wal-Mart, now supplied directly by the 
studios, has made i-oom in the past year for 
five square-foot displays (one-quarter the 
size of Disney's) of Wai-ner Home Video and 
Fo.xVideo titles. Albany, N.Y.-based Trans 
World Music will consider similar arrange- 
ments "as brands develop." says video buyer 
Mai-k Galleo. 

Bruce Pfander, FoxVideo marketing se- 
nior VP, credits the brands he has helped de- 
velop since 1993 for increases in catalog sales 
of 18'1 in 1993, 97^^ in 1994, and fio^? last 
year. "It's working like a charm," he says. 
"We're way out in front lof the competition]." 
Catalog accounted for20'?f- of FoxVideo's rev- 
enues in the fiscal year ended June 30. 1995. 

The studio has redesigned its Internet 
World Wide Web site to bolster catalog sales 
and brand awareness. While not a "primarj- 
part" of the marketing campaign, Pfander 
says, "the Web site does add to the overall 
haJo effect." 

Columbia TriStar executive \T Paul Cul- 
berg also plans to u.se a newly configured In- 
ternet page to promote his studio's 10-litle 
Family Collection. Intiwluced last month, it 
is the studio's first attempt at what Culberg 
calls genre "identification," allowing mass 




Screen from the FoxVideo Web site. 

merchants to more easily slot the S14.95 sug- 
gested list price. An additional 22 releases 
ai"e due this yeai". and Culbei-g says that the 
company has roughly 15 ideas "on the table" 
for additional programs. 

Despite Pfander's finii belief that brand- 
ing works, many studio executives are unsure 



of its impact, because retail e\idence is lack- 
ing. CuJbei^ says, "I'm not willing to spend 
the kind of money and time needed to create 
a Columbia or a TriStai- brand unless there's 
a defined strategy-." 

Retailers still are hesitant to attribute de- 
mand for FoxVideo's catalog releases, priced 
at $10-$15, to such name.s as Studio Classics 
and Family Features. Trans World's Galleo 
calls FoxVideo "the king {)f repnjmotion" but 
isn't sure consumers recognize any of the stu- 
dio's several brands. "It may develop," he 
adds cautiously. 

"Our business is very title-specific. The 
jury is still out on the whole branding 
process," says Best Buy's Joe Pagano. What- 
ever the verdict, however, FoxVideo has 
been "hugely successful. There's no doubt 
they've caught our attention." Pagano says. 

(Contiti lu'd on fxu/e 8G) 



WB Not Selling WarnerVision; 
Shifts It To Warner Home Video 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— The du.st still hasn't 
.H'tlle*! yet, but Time Warner cleaiwl the aii- 
a bit with the announcement that its video 
sell-through label WarnerVision Entertain- 
ment will be sta>ing in the family. 

Aflei- failing to close a deal to sell the label 
to Hong Kong-lia,s(Hl Tiger Eye Investment 
Holdings. Warner Bros.' and Warner Music 
Group's chairmen/co-CEOs, Bob Daly and 
TeiTy Semel. say WarnerVision operations 
will be shifted to sister company Warner 
Home Video (BillboaiTi, Feb. 3). 

WarnerV'isiun, a subsidiary of Warner 
Music Group, had been distributed by WEA 
since its inception in 1990. 

WEA will continue to distribute LIVE 
Home Video, which will i^e its sole nonmusic 
video account. The company Y^as a distribu- 
tion agreement with LfVE for another two 
years. 

Music videos from Warner music labels 
will also continue to be distributed by WEA 

In addition, the music distiibution compa- 
ny will continue to pro\ide pick, pack, ship, 
and accounting ftmctions for its sister video 
division. It has performed those functions for 
WaiTier Home Video since 1980. 

The WarnerVision saga began heating up 



when founder/CEO Stuart Her-sch abruptly 
left the c«m|)any earlier this m(»nth. Hersch 
had been tr>ing to buy out the company and 
later bi ought Tiger Eye in as his financial 
partner before the deal fell apart. 
At the time of Hersch's departure, CFO 

Fred Anton was named 

/~\ acting CEO of the unit. 
^J^^ \L/ Although Time Warn- 
^B^. \ er has dwidtKl to keep the 
label, many questions re- 
main unanswered. 

"We both know this 
product miuii'es a sejia- 
rate sales force," says WEA i)resident Dave 
Mount "Now it's a matter of who IWarn- 
erVision's] sales force will be reporting to." 

Mount says he doesn't anticipate any lay- 
offs within the sales force, which totals about 
seven ixjople. 

About 75 people work for the unit which 
distributes tapes from exercise giants Jane 
Fonda (previously distributed by Warner 
Home Video). Kathy Smith, and Tony Little, 
as well as the "Buns Of Steel" series. 

WarnerVision also has an extensive chil- 
dren's iTxster that includes Dualstai- Video's 
Mar>'-Kate and Ashley Olsen, "The Mighty 
Morphin Power Rangers," Kidsongs prod- 
fContinucd on jxige S6) 



THIS WEEK IN BILLBOARD 



CHANGE OF PACE FOR TOO SHORT 

Rapper Too Short has made nine albums in an 11 -year career and 
is now releasing his 10th. But after that, he's leaving music to con- 
centrate on running his production company, Dangerous Music. 
Correspondent Havelock Nelson has the story. Page 27 

BLACK HISTORY ON THE WEB 

The heritage of African-Americans is being commemorated in 
cyberspace as companies mark Black History Month with sites 
on the Internet s World Wide Web. Staff reporter Douglas Reece 
reports Page 78 

■ BP1 COMMUNICATIONS • Cr^airman & CEO GERALD S. HQBDS • PrEsident Arttiur F. Kingifaury 

• Eneculive Vic« Presidents: John B. Babcock Jr.. Robflrt J. Dowliitg. Martin R, Fealy. Howard 
Landar • Seruor Vice Presidents Gaorgiiia Chillii, Paul Curran. Ann Haire, Roialee LdvbH 

• Vice PtesHtenT Glena HeHemM • Ctuimtan Emiirftus W.D- Lrtttelord 
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Telecommunications Act Signed 

Legislation To Revamp Media Climate 



Warner Reports Strong Profits 

Retail Crisis Affects Music Arm 



BY DON JEFFREY 



NEW YORK— Warner Music Group 
reports a strong increase in fourth- 
quarter profits, despite low revenues 
resulting from changes in its busi- 
ness. For all of 1995, the worldwide 
recording and music publishing com- 
pany posts record profits and rev- 
enues. 

But executives of parent company 
Time Warner say that the crisis at 
music retail presents serious "chal- 
lenges" to the music division thLs year 
and that steps have been taken to 
deal with the situation. 

Warner Music reports that operat- 
ing cash flow (earnings before inter- 
est, taxes, depreciation, and amorti- 



zation) rose 7.6% last year to $775 
million from $720 million the year be- 
fore, as revenues climbed 5.2% to 
$4.19 billion from $3.98 billion. 

The cash-flow figure, howe\'er, ex- 
cludes an $85 million one-time charge 
against earnings that Time Warner 
took in the third quarter to cover the 
costs of shutting down some direct 
marketing opwrations, including sev- 
eral music magazines. Including that 
write-off, cash flow fell 4% last year to 
$690 million. 

For the fourth fiscal quarter, 
which ended Dec. 31, the music 
group's cash flow rose 17.5% to $295 
million from $251 million. But rev- 
enues declined 5.7% to $1.22 billion 
(Continued on page 92) 




Thorn-EMI Demerger Pends; 
Music Arm Will Not Be Sold 



Quincy Sweeps Up Crumb. Ouincy Jones visits with Qwest's newest signing, 
alternative band Crumb. The band, whose debut album is due in March, 
stopped by an album signing for Jones' new release. Q's Jook Joint " 
Pictured, from left, are Crumb members Robby Cronholm and Matt Powell. 
Jones. Qwest A&R manager Jason Bernard, and band member Mark 
Weinberg. 

Philadelphia Tower Target Of Protest, 
Boycott By C. DeLores Tucker's Group 



PRS Works 
To Assimilate 
Gov't Report 

■ BY JEFF CLARK-MEADS 

LONDON— The British music indus- 
trj' is still absorbing the impact of its 
second investigation by the govern- 
ment within thi-ee years. 

The latest rejwit from the Mono|>o- 
lies and Mergers Commission, pub- 
lished Feb. 1, was critical of authors 
body the Performing Right Society. 
The society says it largely accepts the 
criticism and is acting upon it (Bill- 
l)oai-d, Feb. 10). 

The MMC report states that PRS 
failed to; 

• monitor public performances "ad- 
equately and effectively." 

• st't out it*s resiKinsihilities to mem- 
bei's nr cnn.^ult them adequately, 

• provide an appeal procedure for 
ginevances. 

• adopt a pro))er costing .system. 

" divide activities "appropriately" 
between it^ genei-al council and execu- 
tive management. 

• and allow members to administer 
their own inght.s in respect to live ijer- 
formances. 

The last point is being popularly 
called a \ictor>' for U2. The band, via 
manager Paul McGuinness and ac- 
countant Ossie Kilkenny, has long 
pressed foi- the right to directly handle 
royalties from its shows. 

PRS chief executive John Hutchin- 
son says that the MMC's report is not 
as clear-cut as has been suggested. 
"This is not as big a victory for the 
groups tht'v might have likfd." says 
Hutchinson. "The whttle business of 
admini-slering mixed rights in conceils 
is veiy complex." 

Hutchinson believ^es the upper eche- 
lon of bands may not need PRS help in 
administering royalties, but he says 
that the only case where it would be 
completely straighlfonvard is "some- 
body like Sir Andrew Lloyd Webber, 
where the shows use only his material 
and no other — and he probably owns 
the theater as well." 

Hutchinson adds thiit, to his knowl- 
edge, the only rock band to which this 
would apply is Dire Straits, which 
works without a support act and plays 
only its own material. 

The vast minority of the PRS mem- 
bership "would probably need some 
(Continued on page lO.i) 



■ BYIRVLICHTMAN 



NEW YORK— A black women's 
group seeking to stop the sale of 
gangsta rap recordings says it plans to 
expand its public protests by calling 
for the boycott of all product sold at 
Tower Records' four stores in the 
Philadelphia ai'ea. 

The Tower Records outlet at Sixth 
and South streets will be a target of 
protest Saturday 07). Picketers will 
attempt to tell pussors-hy not to pa- 
tronize the store, according to Clinton 
Connor, a Philadelphia resident who is 
a v((lunteer coordinator of a coalition 
against gangsta rap and violence that 
was recently foi*med in the city by the 
National Political Congress of Black 
Women. 

While protests have been staged in 
front of other retailers in the Philadel- 
phia and Washington. D.C, areas, 
Tower is the main .source of the 
group's discontent. 

Connor says the coalition's mem- 
bership includes about 500 church 
groups in the Philadelphia area. 

National Political Congi-ess of Black 
Women chairwoman Dr. C. DeLores 
Tucker has been a pn)minent voice in 
the protest against gangsta rap. Her 
ire is tai*geted pailiculaiiy toward the 



■ BY BILL HOLLAND 



WASHINGTON. D.C— President 
Clinton signed the Telecommunica- 
tions Act of 1996 at a White House cer- 
emony Feb. 8, setting the stage for ma- 
jor alterations in the radio, cable, and 
online landscapes. 

Some record company representa- 
tives say that the landmark legislation, 
which was ratified by Congress Feb. 2, 
will put more power in the hands of few- 
er owners and thus, fewer PDs, who 
will become increasingly inaccessible. 

Most radio interests, meanwhile, ac- 
knowledge that the bill will lead to ma- 
jor-market ownership consolidation 
and will allow broadcasters to better 
compete in the marketplace. 

Small-station owners, however, voice 



Death Row/Interscope album "Dogg 
Food" by Tha Dogg Pound. 

Tucker says that Tower is a si>ecial 
target because "it has greater influ- 
ence on children" than other retailers 
and because the chain has refused to 
stop selling music that, she says, her 
group finds offensive. Tucker's organi- 
zation held protests at Tower's store in 
Washington, D.C, late last year (Bill- 
board, Dec. 2;J. 19*).5). 

Tucker says her gi"()up's mission is 
to end what it regards as the stereo- 
typing of black women in gangsta rap. 
She regards the music as [wmograph- 
ic, obscene, and indecent. 

According to Connor, the rally 
against Tower was also prompted by 
the chain's prime-time commercials on 
local cable TV touting gangsta rap. 

Tucker and Connor add that, de- 
spite Tower's stated iwlicy of not sell- 
ing gangsta rap to minoi-s, a child un- 
der the age of 13 bought a copy of 
"Dogg F'ood" on Martin Luther King's 
birthday. 

Says Bill Duffy, manager of the 
South Street Tower, "I have no knowl- 
edge of any minor buying 'Dogg Food,' 
but we're open 24 hours a day, and you 
can't keep track of every sale." 

Duffy is aware of the planned 
(Continued on page 103) 



fear that their ability to compete will be 
negatively impacted by the measure. 

In addition to its radio implications, 
the telecom bill raises the national TV- 
station ownership cap from 25% to 35"^^ 
of audience share and lowers the barri- 
ers that have kept long-distance phone 
companies and local phone companies 
out of each other's businesses. It also 
removes most cable rate controLs. 

The bill also adds restrictions to cur- 
rent laws, mandating the creation of a 
"V-Chip" in TV sets to allow consumers 
to block violent shows they deem un- 
suitable for children and setting re- 
strictions on "indecency" on the Inter- 
net isee_stor^jja^JOT]. 

The Telecom Act — passed in the 
House by a 414-6 vote and, less than an 
hour later, by the Senate in a 91-5 
vote — revamps the 1934 Communica- 
tion Act, removes national radio owTier- 
ship caps, and relaxes local market re- 
strictions by applying a sliding FCC 
market-share formula. 

In markets with 45 or more stations, 
there will be an eight-station owTiership 
limit, with a maximum of five of those 
stations on either the FM or AM dials; 
in markets with :i0-44 stations, a seven- 
station limit, with only four FMs or 
AMs; in markets with 15-29 stations, 
sbc, with only lour FMs or AMs; and in 
markets with 14 or less stations, five (or 
no more than half), and no more than 



■ BY JEFF CLARK-MEADS 



LONDON— EMI Music parent com- 
pany Thorn-EMI has reached a mile- 
stone on its road to demerger, but it is 
stating more strongly than ever that 
its music division is not and possibly 
never will Ix' for sale. 

The company's adamant stance 
flies in the face of . -speculation on both 
.sides of the Atlantic that its music 
arm will be sold to a new corporate 
owner once demerger is complete. 

Thorn-EMI has revealed that 
shareholders will l>e told of the inten- 
tion to demerge at the meeting to an- 
nounce its third-cjuarter results on 
Feb. 20 in London. 

This planned separation of its mu- 
sic arm from its rental Interests is a 
significant step forward from the 
company's declaration in the summer 
(Billboard, Aug. 5, 1995) that it was to 
begin investigating the financial and 
practical effects of demerger. Having 
completed that investigation, the 
company is expected to tell share- 
holders that it believes demerger is 
expedient and it will recommend the 
concept to them. 

If the shareholders approve, this 
will make EMI Music a separate enti- 
ty, but, according to the company, it 
will not necessarily be on the mar- 
ket — as many have suggeste<l. 

Says a Thorn-EMI representative, 
"The whole philosophy of demerger is 
to remove the business from the en- 
cumbrance of a conglomerate." 

He adds that Thorn-EMI chairman 
Sir Colin Southgate "hopes share- 
holders will shai'e this view and vote 
this way. We find it hard to believe 
that within a few days of that, share- 
holders would w^ant to throw the busi- 
ness back into the arms of another 
conglomerate." 



three FMs or AMs. 

After the bill becomes law, the FCC 
will have to quickly update its current 
rules to accommodate the changes. 

Commenting on implications for the 
radio industrj', Eddie Fritts, pr&sident 
of the National Assn. of Broadcasters, 
says that the provisions '*wiD enable ra- 
dio broadcasters to compete in an in- 
creasingly crowded marketplace." 

Scott Ginsburg, Evergreen Media 
chairman/CEO, says that signing the 
bill into law "will lead to a tide of radio 
ownership consolidation and improved 
economies of scale for radio broadcast- 
ers." 

Evergreen and several other large 
group owners, anticipating passage this 
year and confident of FCC waivers, 
have already acquired stations that 
push them beyond current limits. Ever- 
green will now be able to pursue addi- 
tional acquisitions in all top 10 radio 
markets. Ginsburg says. 

Mel Karmazin, preaident/CEO of In- 
finity Broadcasting, a company with 
highly publicized acquisition plans, did 
not issue a statement and was unavail- 
able for comment. 

Tom Milewski, COO of Greater Me- 
dia's radio division, which ow ns U 
properties nationwide, expresses con- 
cern about the sur\i\'al of small compa- 
nies in the new environment. 

(Coiitinncd on page JOT) 



Published reports have suggested 
that EMI Music has attracted inter- 
est from a number of potential buy- 
ers, including Disney. Viacom. Time 
Warner, and Seagi*am. 

However, the Thorn-EMI repre- 
sentative .says. "If someone comes 
over the horizon with a knockout bid. 
Sir Colin is under a fiduciary duty to 
consider it. But nobo<iy has come ovei' 
the hoiizon with a knockout hid." 

.■\sked whether Stjuthgate remains 
true to his previously .slated iM>sition 
that EMI Music .should not be .sold, 
the representative says, "He does." 

Tower To Open 
New Store in 
Birmingham 

LONDON — Tower Records is to 
open a $3 million store in Birming- 
ham. England, that will be its sixth 
U.K. outlet. 

Ken Sockolov. managing director 
of Tower Records'Video/Books in Eu- 
rope, says the store will open in time 
for Christmas this year and will cre- 
ate' 40 jobs. "Birmingham is the latest 
phase of Tower's ongoing develop- 
ment in Europe," says Sockolov, "and 
follows hot on the heels of the reopen- 
ing of the Dublin store." 

The 10,000-square-foot site, located 
on New Sti-eet, will stock 50,000 CDs. 
12,000 videos. 10,000 books and mag- 
azines, and computer software and 
accessories. 

Tower opened in the U.K. in 1985 
and currently has four stores in the 
London area and one in Glasgow, 
Scotland. Ah AM WHITE 
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Garth, 

At the American Music Awards, you 



humbly said you weren't the ' 

Artist of the Yeir. 

riaht 



You were 



right. 



Vou 're the Artist of the 

Becade. \ 



Congratulations from your ^ , 

family at Capitol Nasliville and 
ElVII-Capitol IVIusic Group North America. 

'3k 
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Editorial 



Low- Balling Singles Prices Hurts Industry 



During it;^ long histoi'y. Billboard knows 
of no instance in which a ixwr reconl became 
a big hit simply becauiie it canned a certain 
.sale price. Indeed, if the genei-al public has 
a low opinion of a [larticuiar sting, evperience 
has showm that no marketing ploy or glitzy 
giveaway will elevate the desirability of such 
product in the popular imagination. Simi- 
larly, creating the short-term illusion of a 
superstar hit via fire-sale discounting Has 
newr iyeen known to actually transform an 
unmemorable stilT into a genuine cash-reg- 
ister smash. 

Nevertheless, many record lalwls have 
scrutinized the airplay and sales systems 
that feed Billboard's Hot UK) Singles chart 
since No\'eml)er liWl in calculated efTorts to 
ascertain how a single's progress up that 
chart could be axpedited. Never mind that 
music suppliers were earlier clamoring for 
Billboard to adopt advanced tracking meth- 
ods like Broatlcast Data Systems and Sound- 
Scan so that labels and distributors would be 
relieved of the expense and/or corruptive 
pressures associated with chasing after 
playlists and store reports. The labels' stance 
on chart manipulation pre-19ai sounded 
something like, "Please, take the gun out of 
our hands." 

And yet the day after Billboard deli\'ered 
the brave new world of highly accurate air- 
play and .sales data, some in the supply com- 
munity simply could not stop themselves 
from devising wain's to circumx'ent this bet- 
ter and fairer playing field. Perhaps this 
should have come as no surprise. This is. 
after all. an Industrj* in which one senior dis- 
tribution executh-e exclaimed with a straight 
face, "I want the charts to be fair, but I want 
to have an edge." 

Finding it more difficult to massage com- 
puter-collected EDS information on actual 
radio plays, the bri^t idea some labels ea.'^ed 
toward was to spur the sales numbers by 
proffering singles from the industry's most 



appealing artists at giveaway store prices. 
Thi.-^, by the way, from a sector whw? su\y- 
ply chiefs had been complaining for years 
about how the competitive climate in music 
retailing makes the i-ecord business the only 
industry In which the mast in-demand prod- 
ucts are sold at a di-scnunted price. 

Some chains allow labels to offer low^er- 
price singles, which arc t.^-pically priced in 
the $2.49-$2.99 range, for as little as 99 
cents. A few even have prt^ams where fea- 
tured titles can ho. low-balled at 4!) cents; 
.such singles are often given free in bulk to 
retailers with the understanding that the 
merchandise will be deepKllscounled accord- 
ingly (with the retailer i>ocketing the mod- 
est revenue). 

Granted, variable pricing can l)e wisely 
employed in artist de\T?Iopment. Strategic 
use of low prices has helped launch such 
diverse product lines as detergents, break- 
fast cereals, lieers, magazines, airlines, and 
automobiles, and for the [>ast decade and a 
half, music labels have had varying degrees 
of success jump-starting records by devel- 
oping artists at lower-than-normal shelf 
prices. However, Billboard has found that 
most lo\v-price<i singles are not being used 
to exi>ose new faces. More often than not, 
these ultra-low prices are iastead being uti- 
lized on behalf of popular music's biggest 
I)erformers. 

Multimillion-dollar inwstments by Bill- 
board's parent com|)any (BPI Communica- 
tions) in de\eloping the BDS airplay-moni- 
toring technology and in acquiring 
SoundScan's piece-count sales tabulations 
w^ere intended to improve the accuracy and 
veracity of our charts, since chart pcsitions 
should follow naturally from the accumula- 
tion of this factual data. 

Instead, an escalating amount of money is 
being wasted giving away singles merely to 
help secure higher chart positions. If all dis- 
counted singles were designed to expose 



new artists to unfamiliar consumers, getting 
certain tracks into people's homes as an 
introductory promotional mechanism, then 
that looks like good business to us. But to use 
discountefl singles merely to dri\« superstar 
artists higher up the Hot 100 in a hollow 
exercise of ego-btKwting seems to Billboard 
to be very bad business. 

From the view of any b>'stander, be it a 
reporter or a Wall Street anal>rst, the indus- 
try appears; silly trying to rekindle the very 
chart ruses it once \wwe(l to e-scajx?. And the 
industry appears shortsighte<l and si>ecious 
in its practices as it seeks to undermine or 
render profit-less a raluable marketing tool 
like the single (sec story, page 1). which at 
its Iwst still continues to help direct airplay 
while teaching young shoppers to become 
steady music consumers. 

For the past three months, Billboard's 
chart department has conducted a far-rang- 
ing canvass of the industry to gauge opinion 
on se\'eral issues that affect the Hot 100. In 
those discussions, we found great support for 
the concept of a floor price. Readers might 
be amused and/or frustrated to learn that, in 
most cases, the very same lalx;Ls that aggres- 
sively pursued low-price singles say they 
U'ould love Billboard to adopt a policy ban- 
ning such sales from the Hot 100 — another 
case of "Take that gun away from me." 

Billboard will seriously examine the pos- 
sibilities of setting and policing a floor price, 
and we will entertain other measures, like 
reducing the effect that sales have on the Hot 
100. Moreover. Billboard will use every 
resource at its disposal to protect the integri- 
ty of the Hot lOO^'hcbTias impact far beyond 
the U.S. marketpfece. In the meantin>e, we 
can only hope that the labels currently 
exploring dubious low-priced experiments 
will rethink the disturbing practice and put 
that gun away — ^without further prompting 
from Billboard — before they shoot them- 
selves in a more vital place than the foot 





LETTERS 










OVEFUOYED ABOUT QAWWALI COVERAGE 

I was excited and delighted to see Billboan:! 
today. After many years of trying to get 
qawwali music and Nus- 
rat Fateh AH Khan to an 
r » audience, all of us were 
/■ m'erjoyed to see the cov- 

erage and sympathetic 
support >'ou gave in youi- 
T _ articles ("Soaring Sound 

V \S^^4 Of Pakistan's Qawwali," 
^^^^ W the Billboard Report, 
KHAN Feb. S). They have 

already had a big impact, 
^^^^ so a big thank you to edi- 
i^*^^ tor Timothy White and to 
^ writer Bradley Bambarg- 

^ cr for his excellent pieces. 

Peter (Gabriel 
Real World Studios 
Box. Corsham, Wiltshire, 
GABRIEL England 

SEHLING A DISPUTE 

The following letter repreHeids tlie nettle- 
me tit of a controi'e rsjf bet ween attorney Wal- 
lace Colliti,\ who submitted a coruimntary 
that ims published m Billboard, aiid Hastiitgs 



College of Lawaitd Jo-sepfi B. Aitdernun, who 
claimed that Coll iit.s' piece lifted "significant 
jxirtiom" of a law-jonrnai article written by 
Aiiderxou (Billboard, S'ou J5. 19!)5}. 

I am writing regai-ding the dispute that has 
arisen between mj-self, on the one hand, and 
Hastings College of Law and Joseph B. 
Anderson, on the other hand, in which it was 
alleged that my Oct. 14, 199i>, Commentary 
article in Billboard infringed on a copyright 
held by Hastings. 

I regret that my article has cau.sed any di.s- 
comfort or inconvenience to Hastings, Ander- 
son, or Billboard. Although I was unaware of 
Anderson's article in the Hastings Commu- 
nications and Entertainment Law Journal 
prior to writing my Billboard commentary, it 
is indisputable that his article on the topic of 
the work-for-hire doctrine was written and 
published prior to my Commentary. I make 
no claim to any original expression, or the 
copyright in any expression, that appears 
with sul>stantial similarity in both articles. 

To the extent that my article may have 
caused any confusion or concern to Ha.sting», 
Anderson. Billboard, or its readers. I aijolo- 
gize. For those interested in reading about the 
work-for-hire doctrine and recording con- 



tracts, I commend them to Anderson's treat- 
ment of this emerging and increasingly 
important topic in "The Work Made For Hire 
Doctrine And California Recording Con- 
tracts: A Recipe For Disaster," issue 17, Hast- 
ings Communications And Entertainment 
Law Journal 587 (1995). 

Wallace Collins 
Attorney 
New York 

WATCHING THE DEFECTIVES 

As mu.sic retailers for a small independent 
bookstore, we arc incensed by the defectiv-e 
returns policies of Sony, PolyGram, and MCA. 
Our distributors state that these three labels 
and all their subsidiaries will not take back 
any product once it has been opened. Of 
course, no one knows if they'w bought defec- 
tive merchandise until after they've opened 
it. Under these terms, we take the loss. 

We ask that retailers, distributors and 
artists within the majors work together to 
reform .such a grossly unfair policy. 

John Savlov, Christopher Paris 
Ed Morrow 
Northshire Bookstore 
Manchester Center, Vt. 



Articks ami leltertt uiiiifarjiiK on ttiit< pa^ f<erw an a farum fiir the cxpreT^ion (if vieW8 ^nerul inteit'sl. The ujniuukH utTem) hen- arf luil ncrt-iuuirilv iiumf o( lltlltiinnl iir iVt maOHKirn 
Vetlen ithouJiJ I* iiubmitl«d to the t.iettani Edilnr rommentaries iihuuM he nubfiiiiud Ui CoinmenUry Rilitnr Siiaan NunxiutA, Billhnard, I.^I.'i Bnodwi^', New Yurk, N.Y. KKIIW 
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is pleased to announce 
our new location 
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PRO-TAPE 



ISSUE DATE: MAR. 16 

AD CLOSE: FEB. 20 

From the 1996 ITA's 
planned activities to 
the promotional 
campaigns of tape 
companies. Billboard's 
March 1 6th special 
highlights the important 
challenges and issues 
facing the pro-tape 
market. Other topics to 
be discussed include 
the positive status of 
tape in recording 
studios, the effects of 
cost increases on 
materials and the 
constant threat of other 
formats on this industry. 



Contact 

Ken Karp 
212-536-5017 



LASER/ 
KARAOKE 

ISSUE DATE: MAR. 23 

AD CLOSE: FEB. 27 

Coming off of a 
successful 1995, the 
laserdisc/karaoke 
market is the focus of 
Billboard s March 23 
spotlight. This special 
issue brings readers up 
to date on available 
special editions, hard- 
ware, software and the 
emergence of DVD. 
There will also be a 
piece on karaoke 
music/instrument stores 
and speciality shops. 



Contact 

Jodie Francisco 
213-525-2304 



NARM 

ISSUE DATE: MAR. 30 

AD CLOSE: MAR. 5 

NARM's just around the 
corner and Billboard's 
March 30th supersection 
takes on all-encompassing 
look at this year's confer- 
ence and the current 
issues facing retailers. 
Editorial coverage will 
include reports on the 
confab's seminars, events 
and hot topics slated for 
discussion. The spotlight 
will also examine the 
marketing of various 
multimedia formats, video 
sell-through and include a 
guide on how to suceed in 
indie retail. 



Contact 

Robin Friedman 
213-525-2302 



Reach Billboard's BDOMO readers luarldmide. 



EAST/MIDWEST 

212-536-5004 -PH 
212-536-5055- FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



WEST 

213-525-2307 - PH 
213-525-2394/5- FAX 
JODIE FRANCISCO 

LEZLE STEIN 
ROBIN FRIEDMAN 



SOUTHEAST 

615-321-4294 - PH 
615-320-0454- FAX 
LEE ANN PHOTOGLO 



FLORIDA/ 
LATIN AMERICA 

305-441-7976 -PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



ASIA PACIFIC/ 
AUSTRALIA 

613-9824-8260 -PH 
613-9824-8263 - FAX 
AMANDA GUEST 



C2) 0 O O (D <!Z) O ® @ 

SPECIAI 

DIRECTORIES isdfi 




INDIES 



ISSUE DATE: MAR. 30 

AD CLOSE: MAR. 5 

The independent label 
market continues to 
grow, prosper and 
embrace newcomers 
into its successful nichie 
within the music 
industry, Billboard's 
March 30th issue will 
contain an annual 
review of the state of 
the indie market, 
highlighting their 
current/future roles and 
recapping the indie 
label charts of the year. 
Other spotlight cover- 
age will explore how 
indies obtain the atten- 
tion of retail and radio. 

Contact 

Ken Piotrowski 
212-536-5223 




SOUTH AFRICA 

ISSUE DATE: APRIL 6 

AD CLOSE: MAR. 12 

In the magazine's 
first-ever spotlight on 
South Africa, Billboard 
correspondent Arthur 
Goldstuck reports on 
the "new" music indus- 
try movement and its 
growth. This special April 
6th issue explores the 
principle radio 
outlets in South Africa, 
major venues, 
upcoming tours and 
the creative makeup of 
the market - including 
capsule reports on the 
diversity of genres and 
companies active in 
this exciting territory! 

Contact 

Christine Chinetti 
44-171-323-6686 



INTERNATIONAL 
TAPE/DISC DIRECTORY 

PUBLICATION 
DATE: MAY 22 

AD CLOSE: MAR. 29 

Witti over 4fl00 editorial listings 
from 60 countries, Billboard's 
1996 International Tape/Disc 
Directory is referenced every 
doy by industry executives 
responsible for choosing the 
replicators and duplicators of 
pre-recorded music, video 
product and packagers of 
entertainment software. 
Exposure includes thousands 
of production managers, 
purchosing agents, business 
managers and major/indie 
buyers worldwide. Call novi/ to 
reserve spocel 
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ON HER 
AWARD WINNING 
RHYTHM 

RHYTHM OF LOVE, 

Ihe khm ■ Double Platinum 
1995 Favorite Female R&B: 
American Music Awards & 
Blockbuster Entertainment Awards 

RHYTHM OF LOVE, The Jour 
Box Office Gross, over $12 million 




Dec. 14, 16, 17, 1 994 -SoengerPerloming Arts 
Centre/New Orleans, lA 
Dec. 27, 28, 30, 31 ■ Universal Amphitheotet/ 
los Angeles, CA 

Feb. 1 . 2, 4, 5 • Arie Crown lliealie/Oiicago, IL 
feb. 6 ■ Nortliorp Auditorium/Minneapolis, MN 
Feb. lO-FoxTheatre/St.louis.MG 
Feb. 12 -The Palace/Auburn Hills, Ml 

Mor. 3, 4 - Tramp Toj Mahal, Mork G. Etress Arena/ 

Atlantic City, NJ 
Mar. 7, 8 • Fox Theatre/Atlanta. GA 
Mor, 1 0, 1 1 • James I. Knight Center /Miami, FA 
Mar. 3 1 • MGM Grond Hotel, Garden/Los Vegas, NV 

Apr. 2, 3, 5, 6 ■ Paramount Tlieotre/Oaklond, CA 
Apr. 10, 1 1 - State Ttieatre/Clevelond, OH 
Apr. 13, 14 • Wang Center/Boston, MA 
Apr. 29, 30/May 3, 4, 7 ■ Radio City Music Holl 
New York City, NY 

May 1 1 • Foxwood Casino/ledyard, CT 

June 22 • Hompton Coliseum/Hampton, VA 

June 25 - Walnut Creek Amphithealer/Raleigli, NC 

June 30 • Ttie Summit/Houston, TX 

July 1 • Starplex Ampliitlieater/Oallas,]^ 
July 3 • Superdome/New Orleans, LA 
July 4 • Midsouth Coliseum/Mempliis,TN 
July 1 2 • Gorden Stale Art Cenlre/Halttxiole, NJ 



July 13 • ^rien bke Pert. Art Centre/ Buffab, NY 

July l5-ftlriotCe(itre/Fairfax,VA 

July 21 -FA Theatre/Detroit, Ml 

July 25 ■ M^cus Amphitheater/Milwaukee, WI 

July 27 • Civic Arena/Pittsburgh, PA 

July 29 • River Front Sladium/Cincinotti, OH 

July 30 -The World/Chicago, IL 

Aug. 17 - Carolwinds Pallodium/ChoHotte, NC 
Aug. 1 8 • Die Spectrum/ Philadelphia, PA 
Aug. 20 ■ Jones Beoch Amphilheater/Wonlogh, NY 
Aug. 24 ■ Chastoin Pork Amphilheoler/Atlonla, GA 
Aug. 26 • Baltimore Areno/Baltimore, MD 

Sept. 1,2- Greek Theatre/Los Angeles, CA 

Sept 4 ■ Blockbuster Desert Sky Pavilion/Phoenix, AZ 

Dec, 12 • North Charleston Coliseum/Charleston, NC 
Dec. 1 3 ■ Grand Ole Opry/Nashville, IN 
Dec. 15, 16 ■ Star Plaza Theatie/Merrillville, IN 
Dec. 27 ■ Performing Arts Centre/Tampo, FL 
Dec, 28 • Bob Can Auditorium/Orlando, FL 
Dec. 30 • Harbor Side/Fort Meyers, FL 
Dec. 31 - James L Knight Cenlre/Miomi, FL 

European Tour: 

Nov. 4 • USO/Ramslein, Germony 
Nov. 6 • Ahoy/Rotterdam, Holbnd 
Nov. 8 • NEC/Birminghom, Engbnd 
Nov. 10- Wembley Arena/London, 
Nov. 1 1 • Apdb Theatre/Mond 
Nov. 14 • Teotro Smerobo/j 
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Rhino Exposes Roots Of Comedy 

Box Compiles lampoon Radio Show' 



BY PAUL V ERNA 

NEW YORK— On March 26, Rhino 
Records will tickle a few ribs and make 
a contribution to American popular cul- 
ture by releasing, for the first time on 
CD, a boxed set culled from the 
archK'es of the "National Lampoon Ra- 
dio Show." 

Titled "Buy This Box Or Well Shoot 
This Dog: The Best Of The National 
Lampoon Radio Show," the three-CD 
retrospecti\'e contains mid-703 record- 
ings of comedy skits by then-future 
"Saturday Night Live" stars John 
Belushi, Chevy Chase, Giida Radner, 
Bill Murray, Christopher Guest, Brian 
Doyle-Murray, and others. 

The box includes several "Radio 
Hour" bits that would eventually be re- 
worked into the "SNL" format, includ- 
ing "The Loan Arranger," "Flash 
Bazbo, Space Explorer," "Frank Rizzo: 
The Philadelphia Police League For 
Retarded Children," "Guru Craig Bak- 
er The Perfect Master," "Tommy Toi- 
let," and "The Evil Santa." 

These skits also feature the talents of 



Tina Arena Asks 
Epic For Tlie U.S. 

■ BY LARRY FLICK 



NEW YORK— After racking up sales 
and industry honors impressive 
enough to make 
her one of the most 
influential artists 
in her native Aus- 
tralia, 26-year-old 
pop ingenue Tina 
Arena is aiming to 
conquer the U.S. 
with her Epic de- 
AHENA but, "Don't Ask." 

Slated for state- 
side release May 7, the album has 
spawned three hit singles in Aus- 
fContinued on paQP lOi^) 



late "SNL" head writer Michael 
O'Donoghue, stand-up comic Richard 
Belzer, writer/ac- 
tor/director 
Harold Ramis, and 




O'DONOOHUE 

writer Doug Ken- 
ney. 

The nationally 
syndicated "Na- 
tional Lampoon 
Radio Hour" ran 
for 2'A seasons, 
from 1973 through 
1975. In its first 
year, the program 

was directed by OT)onoghue, who later 
helped shape the irreverent, pioneering 




comedy style of "SNL." The following 
year, Belushi took over as creative di- 
rector, bringing in 
his friends from 
Chicago's Second 




City troupe: Brian 
Doyle-Murray and 
his brother, Bill 
Murray; Ramis; 
Joe Flaherty; and 
Radner. 

Says humor 
writer Barrj' Ze- 
gar, who helped 
compile the box 
and contributed an informatK'e essay to 
fCotitiiuied ail page 108) 



Lush Seeks Mainstream 
Favor On 4AD's 'Lovelife' 



■ BY JEFF CLARK-MEADS 

LONDON— British four-piece act 
Lush is treading that tightrope 




up — two guitars, bass, drums, fe- 
male vocals — is being presented to 
the world via its third album, 
"Lovelife." The act is signed to 4AD 
in the U.K., and the album is due for 
release here and worldwide via 
4AD's network of licensees March 



ishoot this 



known only to indie acts: expanding 
the band's appeal into the main- 
stream without losing its estab- 
lished fan base. 
Lush's classic indie-band line- 



18. In the U.S., it is slated for re- 
lease March 5 by Reprise. 

U.S. audiences will see Lush as 
headliners on the 4AD Tour, which 
runs April 10-May 18. The other 
acts will be Sheer and Mojave 3. Al- 
ready. Lush is in the eastern U.S. 
doing promotional work. 

{Continued on page 20) 





Beatles Get Tropical Tribute' 
On RMM Salsa/Merengue Set 



BY JOHN LANNERT 



Vanessa Rubin Stngs. Novus/RCA artist Vanessa Rubin performed selections 
from her new album "Vanessa Rubin Sings" at the Jazz Bakery in Los Angeles. 
Pictured socializing following the event, from left, are Ron Fair, senior VP of A&R 
and staff producer. RCA Records Label; Rubin's band members Eric Reed. 
Robert Hurst, and Marvin "Smitty" Smith; Rubin; and Hugh Surratt, VP. artist 
development, RCA Records Label. 



Prominent Latino imprint RMM is 
kicking off its new 
distribution pact 
with Uni Feb. 27 » ± ^ a 
with "Tropical IjAmAm 
Tribute To The 

, „ , .,. RICOHOS * VI060 CO«P. 

Beatles, a bihn- 
gual, multi-artist, 
salsa/merengue 

package featuring most of the label's 
recording stars. 

While RMM has already released 
several titles under the Uni accord, 
which took effect Jan. 1, RMM presi- 
dent Ralph Mercado expects this lat- 



est project to be a key one. 

"We're doing a heavy radio and re- 
tail campaign for the Beatles record," 
he says, "and I 
think it's going to 
^ be large." 
^ ^^^S Bill Marin, 
m VP/GM of RMM, 

says that the la- 
bel's blitzkrieg at 
radio will be pow- 
ered by five singles, all of which will be 
released by March 5. "We're trjing to 
reach the pop, tropical, and English 
markets simultaneously," says Marin. 
Two leadoff salsa singles are being 
fCoTiti lined oti pajje 20) 
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Dog Eat Dog Consumes Europe 

Roadrunner Act Enters U.K. Charts 



BY PAUL SEXTON 



LONDON— Even though they may 
be strangers in their own bacityard, 
New Jersey's Dog Eat Dog com- 
pleted its conquest of Europe this 
week by invading the U.K. charts. 

Dutch rock label Roadrunner is 
celebrating its first pop hit with the 
No. 9 entry on the U.K. singles 
chart Jan. 28 of "No Fronts" by the 
"funcore" six-piece band. 

Remarkably, the song has been 
available since the spring of 1994, 
when the band's debut album, "All 
Boro Kings," was released. 

Since then, in the absence of any 
significant success in the U.S., Dog 
Eat Dog has made Europe its home 
with almost constant touring, and 
the album has sold some 400,000 
units across Europe, according to 




DOG EAT DOG 

Roadrunner. 

The new British attention to the 
band, which was formed in 1990, was 
prompted by its night of triumph in 
Paris Nov. 23, 1995, at MTVs Euro- 
(CoHtinued on page 100) 



U.K. Rediscovers Vintage U.S. R&B 
Tlirougli Commercials On Tlie Telly 



Th is article was prepared by Paul 
Seiton, contributing editor, Music 
Monitor U.K. 

LONDON— A 36-year-old obscure 
recording by Etta James, "I Just Want 
To Make Love To You," is the latest ex- 
ample of Britain's idiosyncratic affec- 
tion for%intage U.S. R&B. 

The singer's version of the Willie 
Dixon composition, released by MCA 
Records, sits proudly in the upper 
reaches of the U.K. sales chart and the 
commercial radio airplay top 40. It's 
also placed incongruously among the 
ultra-researched, positive-testing, ra- 
dio-friendly sounds of George Michael, 
Cher, and Eternal. 

As with previous two-time R&B hits 
in Britain — by the likes of Sam Cooke, 
Marvin Gaye, Percy Sledge, Nina Si- 
mone, Ben E. King, Jackie Wilson, and 



Erma Franklin — the success of "I Just 
Want To Make Love To You" is the re- 
-sult of its Uiie in a TV commercial (for 
Diet Coke). 
But James' new appearance on the 
charts has sparked 
a discussion about 
programming at 
U.K. commercial ra- 
dio. (To date, public 
broadcaster BBC 
Radio 1 has hardly 
aired the song.) 
If programmers 
JAMES at more than 50 sta- 
tions can step out- 
side their strict musical boundaries to 
play this record, why isn't there room 
in their playlists for "spice tracks" that 
don't come from TV commercials? 

"Because," says Mark Sadler, head 
of music at BRMB Birmingham, Eng- 




land, where the song is in high rotation, 
"if you're just pla.ving an old song, peo- 
ple say, 'Why are they playing that 
song?' When they hear the Etta James 
Itrack], they relate it to what theyVe 
seen on the telly." 

Commercial radio's confidence in 
adding TV ad themes seems at odds 
with the medium's often-cautious, 
tightly formatted programming habits. 
But programmers feel that hits gener- 
ated by television are a law unto them- 
selves and are not rushing into their 
station libraries to discover the next "I 
Just Want To Make Love To You" for 
themselves. 

(At age 58, after a recording career 
of some 40 years, James is still record- 
ing, in a jazzier .style these days, with _ 
BMG's Private Music; indeed, her 
"Time After Time" and "Mystery 
(Contimted on page 100) 



BMG Fourth Major To End 
Dispute With MTV Europe 



■ BY JEFF CLARK-MEADS 

LONDON — The royalties dispute be- 
tween MTV Networks Europe and the 
major record companies has only one 
remaining label protagonist, after the 
Feb. 5 announce- 
ment that BMG 
Entertainment In- 
ternational has 
made a deal with 
the broadcaster. 
BMG follows 
^'VJ^^^ EMI Music, Poly- 
^ ^M^^B Gram, and Sony 
BAHLMANN Music in conclud- 
ing its global 
agreement with the broadcaster, leav- 
ing Warner Music as the one record 
company still in litigation with MTV. 

Neither BMG nor MTV Europe would 
discuss the financial details of the deal. 

At press time, executives at Warner 
Music were unavailable for comment. 




Unlike the other majors' global 
deals ttith MTV, BMG's specifically 
with MTV Europe and relates to the 
territories the channel covers: Eu- 
rope, Africa, and the Middle East 

Arnold Bahlmann, BMG Entertain- 
ment Internationa] senior VP, central 



ENTERTAINMENT 



NTERNATtONAL 



Europe, explains that the deal was 
structured to reflect the strength of 
his company's European repertoire. 
"It gives us more control over our 
repertoire," he says. 

According to Bahimann, other terri- 
tories of the world are covered by a se- 
ries of separate agreements with MT\' 
(Continm d on pac/r 109) 




Birth Of An Enclave. Industry veteran Tom Zutaut has formed the full-service 
record label the Enclave and will serve as its president/CEO. The Enclave, 
envisioned as a label dedicated to protecting and nurturing its artists, will be 
based in New York and distributed by Cema in the U.S. and by Virgin 
International elsewhere. Zutaut has held lop A&R spots at Elektra and Geffen 
Records and was instrumental in the signing of many successful acts, including 
Guns N" Roses. Enya, and Elastics. Pictured celebrating their new business 
affilialion, from left, are Ken Berry. chairman/CEO, Virgin Music Group; Zutaut; 
Charles Koppelman. chairman/CEO, EMI-Capltol Music Group North America; 
and Tern Santisi, executive VP/GM. EMI-Capitol Music Group North America. 



Rhino Strikes 
Deal To License 
Longines Club 



BY CHRIS MORRIS 



LOS ANGELES— Rhino Records has' 
reached a deal to license the massive 
catalog of iH>pular ix'coniings marj<eted 
via mail order during the 'fjOs. and 
70s by the Longines Record Club. 
Rhino concluded the pact in late 
January during 



midera 



MIDEM in Cannes, 
with the Sym- 
phonette Recording 
Society, a joint venture between West- 
inghouse Electric Co. — ^which acquired 
the Longines catalog during the 'G0» 
\vhen it purcha.sed the Swiss watch com- 
pany's American distribution compa- 
ny — and M.S. Entertainment Proper- 
ties Inc., a company headed by industry 
veterans Ira Moss, former president Of 
budget label Pickwick Records, and Al 
(Continued on pane 107) 
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EXECUTIVE TURNTABLE 









BILLBOARD. Shawnee Smith is 

named adminLstrative/research assis- 
tant in New York. She was a freelance 
writer. 

RECORD COMPANIES. Kevin Conroy is 
pi-omoted to senior \T, marketing, at 
BMG Entertainment North America 
in New York. He was VP of marketing. 

Danny Buch is promoted to senior 
VP, promotion, for Atlantic Records in 
New York. He was VP of promotion. 

Reprise Records in Burbank, 
Calif., promotes Gary Briggs to VP 
of artist development. He was direc- 
tor of artist development 

Mercury Records in New York ap- 
points Mike Maska VP, sales and 
marketing. He was national director, 
field marketing, for Geffen Records. 

Paul Brown is named VP, rock 
promotion, for Arista Records in New 
York. He was VP of rock promotion 
for Elektra Entertainment. 

Paul Cooper is named VP at MCA 





Music Entertainment Group in Los 
Angeles. He was senior VP at Warner 
Music U.S. 

Elektra Entertainment Group in 
New York promotes Virginia Haver- 
ick to VP of contract and A&R ad- 
minLstration and Lauren Kopf to VP 
of financial operations. They were, re- 
spectively, senior director of contract 
and \ideo administration and director 
of financial operations. 

Derek Ferguson is named VP, fi- 
nancial reporting and analysis, for 
BMG Entertainment in New York. He 
was a manager at Bain & Co. 



GTS Records names Mary 
Mueller GM in Hollywood, Calif., 
and Josie DiChiara label director in 
New York. Mueller will continue as 
president of John Tesh Productions. 
DiChiara was sales and field market- 
ing manager for PolyGram Classics 
& Jazz. 

Richard Katz is named counsel, 
law department, for Sony Music En- 
tertainment in New York. He was an 
associate with Stroock & Stroock & 
Lavan. 

Alexis Kelley is appointed national 
director of sales at Mercury 



Nashville. She was regional director 
of field marketing for the RCA Label 
Group. 

Capitol Records in Hollywood 
names Donna Ross national director 
of alternative sales. She was national 
director of sales and marketing for 
Caroline Distribution. 

Chuck Swaney is appointed re- 
gional promotion manager, mid-cen- 
tral region, for the Work Group in 
Detroit. He was local promotion man- 
ager for Mercury Records. 

PUBLISHING. Mark Friedman is pro- 



moted to director of creative affairs at 
Chrysalis Music Group for Los Ange- 
les and Nashville. He was general 
professional manager. 

Claire Johnston is promoted to 
GM, copyright department, at peei^ 
music in New York. She was manager 
of the copyright department. 

RELATED FIELDS. Brian McCafferty 

is named director of direct marketing 
accounts for PolyGram Special Mar- 
kets in New York. He was special 
markets manager for Reader's Di- 
gest Trade Publishing. 
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Virgin Anticipates Cracker's 'Golden Age' 

^Big-Time Pop^Is Key Element Of Eclectic Album 



BY STEVEN MIRKIN 



NEW YORK— The title of Cracker's 
new album, "The Golden Age," has an 
optimi.'itic rinji to it. but ucconling to 
ftirbiira Rohin. senior VP of market- 
ing at Virgin Records, the name does- 
n't go far enough. When asked about 
the March 2ii release's commercial 
prospects, she confidently respojids, 
"niuitii)iatimmi." then pauses i>efore 
saying, "definitely multiplatinimi." 

And she's not alone in that assess- 
ment. "Cracker is coming off a mas- 
sive single. I think they're iM)ised to go 
into the major superstar realm." says 
Dennis Agresti, general marketing 
manager for music at Woburn, Mass.- 
based electronics superstore chain 
Lechmere. "This album could take 
them out of the alternati\'e market to 
trip!e-A and cross over to \Kip." 

That would be a major leap for the 
band, which broke through with mod- 
ern rock hit "Low," from its last 
album. 1993's "Kerosene Hat." That 
album peaked at No. 59 on The Bill- 
l«)ard 200. 

Cracker leader David Lowery is 
unfazed by having to follow "Kerosene 
Hat." "A lot of bands in our position 



CRACKER 



would freak out and feel they had to 
make a punk or 'credibility' album to 
prove they haven't sold out." But Low- 
ery, who has been making records for 
11 years with ('am[)er Van Beethoven 
and Cracker, doesn't feel he has any- 
thing to prove. "There's no challenge 
in that. I thought it would be more 
interesting to step up, make a big-time 
pop record, and not wimp out. Make a 
record like Bowie or Roxy Music 
woukl. That's much more challenging." 

The album was recorded in Mem- 
phis. Nashville, and Richmond, Va.. 
and produced by Lowery and Dennis 
Herring with guest appearances by 
Joan Osborne and the Counting 
Crow.s' Charlie Gillingham. Described 
by Julie Bruzz(me, Virgin's director 
of product management, as "a cornu- 
copia of sounds and moods," "The 



WB's Mark Knopfler Is Going 
Solo With A 'Golden Heart' 



BY PAULSEXTON 



LONDON— Thirteen years after the 
release of his first recording project 
outside the ranks of Dire Straits, Mark 
Knopfler officially starts his .solo 
caix'er next month. 

Knopf ler's "Golden Heart" album is 
due March 2(» on Warner Bros., and 
while he by no means rules out the pos- 
sibility of that hugely successful band 
reconvening at some point, the 
Knopfler of the mid-'90s is working in 
a simiilifiefl, riwitsy musical milieu and 
enjoying it gi*eatty. 

"I Ime to rehearse. I love to record, 
and 1 love to play live." he says. "If 
there was a slice of that you didn't 
eiyoy, my advice to you would ho not to 
do it. just concentrate on things that 
you do like. But I'm lucky in the sense 
that I seem to feel at home with all of 
it." 

Recorded chiefly in Dublin and 
Nashville over a two-year period, 
"Golden Heart" is an ambitious 74 min- 
utes long and lx>asts contributions from 
such respected artists as Paul Brady. 
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Sonny Landreth, members of the 
Chieftains, Vince Gill, and longtime 
Knopfler cohort Guy Fletcher. The 
album's opening track. "Darling Pi*et- 
ty," is scheduled as the first U.K. sin- 
gle, due Feb. 2(J. There was no decision 
at pi*ess time about the lead U.S. track. 

The ivlease of "Cioklcn Heart" comes 
at a productive time for Knopfler. who 
has al.so worketl on a numlK'r of other 
projects in recent months. He produced 
(CoiithiKed oil fHi(/i' li^f 



PERFORMER 
DESERVES 
ANOTHER. 



David ScjnIxDrn 



The Sound of pROfESSiofiAL5...WoRiDwiD£.'' 



(Jolden Age" is an eclectic collection of 
stmgs and styles, from punk to coun- 
try to stately pop ballads complete 
with strings. 

Bolan believes that because of its 
brea<Uh, the album can be marketed 
across the board — to college, alter- 
native, triple-A. and album rock radio 
formats. While some stations — 
including alternative powerhou.ses 
KROQ Los Angeles, WXKK New 
York. KITS (Live 105) San Francisco, 
and XTRA (91X} San Diego— still 
regularly play "Lmv." Virgin wants to 
make certain that Cracker is in the 
forefront of everyone's mind. It has 
prepared a 15-song compilation, titled 
"Cracker: The Virgin Years." that 
covers Lowery's work in Cracker and 
Camper Van Beethoven anti will be 
distributed to radio and retail six 
weeks before the street date of "The 
Golden Age." 

(Contii/ited on jxige IH) 




Rghting The Good Fight. The Foo Fiytiiers nab gold-record plaques for sales 
of more than 500,000 units of their self-titled Capitol Records debut. The band 
will start a headlining tour in the U.S. March 20. Shown standing are Foo Fighter 
Dave Grohl, left, and Capitol Records president/CEO Gary Gersh. Seated, from 
left, are band members William Goldsmith. Pat Smear, and Nate Mendel. 



Album With A Mission Benefits Homeless; 
Why New York Is Out Of The Country 



by Melinda Neivnian 



Harmonious thoughts: a lovely and often 
touching album, "In Harmony With The Homeless*' 
(Miramar/BMG). features songs co-written by resi- 
dents and graduates of the Los Angeles Mission's Reha- 
bilitation Program for the Homeless with professional 
songwriters. The material is per- 
formed by a number of artists, 
including Mavis Staples, Rita 
Coolidge, Richie Havens, Shen- 
andoah's Marty Raybnn, and 
Lowen & Navarro, all of whom 
donated their services. 

Tunes on the Feb. 27 release all 
deal with the homeless issue, and 
while not every song succeeds 
beyond an amateurish earnest- 
ness, others create enormously 
touching portraits of what it feels 
like to be disowned by one's own family or to be liter- 
ally in the gutter and completely alone. Each story is 
different, hut a poignant thread of dignity and 
admirable optimism runs through each tale. The 
tremendously moving CD booklet profiles the Mission 
writer.^, telling how they came to be homeless and how 
they have now triumphed. 

The album was produced under the auspices of In 
Harmony with the Homeles.s, a Los Angeles nonprof- 
it organization that funds creative arts programs for 
the homeless in the belief that .such activities can build 
a bridge back to a better life. For the fourth consecu- 
tive year, the program has paired professional song- 
writers with Mission writers to collaborate on mate- 
rial. 

Proceeds from the album go to the Los Artgeles Mis- 
sion rehab program and similar programs aci'oss the 
nation. Mission songwriters also receive royalties from 
the project. A benefit concert, to be held March 12 at 
the El Ray Theater in Los Angeles, will be taped for 
broadcast in April on ABC's "In Concert" program. 

A MOMENT OF SILENCE. PLEASE, for WYNY. 
New York City's only country station, which flipped 
to another format Feb. 5. We have complained before 
in this column about the station's conservative pro- 
gramming policies, but that doesn't mean we wanted 
it to go away: we just wanted it to get better. 

And in that black hole that is known as New York 
radio, we're now left with zilch, goose egg, nada. My 
cable system doesn't carry the Nashville Network or 
Country Music Television, so I am, to say the least, 
country challenged. I was feeling OK about this, con- 
fident in mv belief that another .station would turn 
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country within days, when someone reminded me that 
New York has been country-less before and that 
Boston went for two years without a country station in 
the midst of the early '90s country boom. 

This begs the bigger question of what do artists do 
who have concerts already booked 
in the metro area. I'm sure the 
reason I heard commercials in 
mid-January for a late-March 
Tim Mc(;raw/Faith Hill show at 
the Paramount Theater was be- 
cause the promoter knew there 
would be no place to plug the 
show come Feb. 5. Though New 
York also is devoid of a true top 
40 or classic rock station, there 
are genre hybrids in the market 
on which a promoter can adver- 
tise to reach roughly the desired audience. Not true 
of country. It's bad enough for established artists; at 
least print ads will inform ticket-buyers of their 
impending concert. For new acts with no name recog- 
nition, the only prudent course of action would be to 
skip the market until a new station emerges. 

It's true that WYNY's ratings were usually in the 
basement, but its cume was more than 1 million lis- 
teners. Doesn't that count for something when poten- 
tial suitors come calling? 

This and that: Tom ZutauCs new Cema-dis- 
tributed label will be called the Enclave. The label has 
been nameless since its formation last summer . . . 
Beggars Banquet has signed Dick Dale. His first 
release for the label is slated for May . . . The Amer- 
ican Music Awards have taken Garth Brooks up on 
his suggestion that the tr(tphy for the favorite artist of 
the year category become a traveling award. Every 
winner's name will be engraved on the trophy, and 
then the current winner will have the choice of keep- 
ing the trophy for a year, placing it nn public display, 
or keeping it in the AMA's archives. Brooks made the 
decision after he declined to accept the award at the 
Jan. 29 ceremony . . . The artist formerly known as 
Prince is getting married to dancer Mayte on Valen- 
tine's Day in Paris. How do you think his name will 
appear on the marriage license*? Furthermore, what 
will the person presiding over the ceremony say when 
it c(jmes to "Do you (your name here) take Mayte to 
be your wedded wife?" Just curious. He's commis- 
sioned a symphony piece named "Kamasutra" for the 
occasion, but that's probably a little bit more than we 
all want to know. 
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VIRGIN ANTICIPATES CRACKER'S GOLDEN AGE' 



(Continued from page Hi) 

The album's first single, "I Hate 
My Generation," will be released a 
month later. When asked how that 
song, easily the album's punkiest, 
most aggressive track, will receive 
triple-A airplay, Bolan says the song 
will be made available to those sta- 
tions in a softer mix. "Cracker has 
historically gotten airplay on triple- 
A," Bruzzone says. "It's important to 
have them in the loop on the first sin- 
gle." She adds that stations will be 
getting the album concurrent with 
the single and will be able to choose 
album tracks for themselves. As if to 
hedge its bets, the label has ordered 
two videos, "Generation" and the soft- 
er, more melodic, VHl-friendly "I'm 
A Little Rocketship." Other targeted 
songs on the album are "Nothing To 
Believe In," "Big Dipper," and the 
title track. 

Both Lowery and the label agree 
this eclecticism will not be a problem 
with Cracker's audience. "Our audi- 
ence is a lot weirder than people 
think," Lowery says. "People have 
the notion that we're some kind of 



alternative-leaning- toward- the- 
mainstream band, but our audience 
is way w^eirder than a LoUapalooza 
crowd. It's more like a cult audi- 
ence." Bolan adds that Cracker 
attracts a broad audience, from high 
school-age kids to adults. This wide 
range, she says, precludes the band 
from the problems of a three-year 
wait between albums. 

To pique interest in the album, lis- 
tening parties will take place in mnjor 
cities about six weeks before the 
album hits stores. Virgin's college 
department has chosen 49 campuses 
where "Kerosene Hat" and the band's 
concerts have been well-received and 
will stage listening parties there the 
weekend prior to the release date. 

The college market will also figure 
prominently in Cracker's touring 
schedule. Beginning in mid-April, the 
band will embark on a 21 -date tour. It 
will play 1,000- to 2,0(H)-seat venues 
and will hit as many campuses as pos- 
sible. Press coverage will start with 
smaller magazines, such as Alterna- 
tive Press, B-Side, and Option, which 



the label identifies as covering the 
band's fan base, and then spread to 
mass-market books, such as Rolling 
Stone, Spin, and Musician. 

In addition to CDs and cassettes, a 
limited-edition vinyl version of "The 
Golden Age" will be released by the 
label. Pressed on 180-gram, audio- 
phile-quality vinyl, the record will also 
have exclusive artwork: a five-color 
graphic designed by Bruce Lieher 
(who designed Camper Van 
Beetho\'en's albums) with an individu- 
ally numbered letterpress. 

Lowery keeps his distance from the 
whole marketing process. Talking 
from his home studio in Richmond, 
where he is already working on songs 
for another artist that he is produc- 
ing, he says, with a certain amount of 
pride, that he's "been doing this for 
11 years. I was alternative when 
maybe 20 stations in the entire coun- 
try cared, so why should I care now?" 
The only difference for him is that 
"the guys down at the gas station 
know who I am now." He laughs. "I 
like that." 



MARK KNOPFLER IS GOING SOLO 

(Cont) lined fitiui page 10) 



and accompanied Waylon Jennings on 
his \prsion of "Learning The Game" for 
Decca's "Not Fade Away: Remember- 
ing Buddy Holly" album and con- 
tributed to "Atlantis" for an upcoming 
tribute record to the Shadows, the 
British instrumental group. 

Knopfler's first "extracurricular" 
project, the soundtrack to "Local 
Hero," was released in 198^5 and led 
to further film score projects — 
"Cal," "The Princess Bride." and 
"Last Exit To Brooklyn." 

For all its acoustic, Celtic flavors, 
"Golden Heart" also has some of the 
distinctive touches of Knopfler's pre- 
vious work in the rock mainstream. 
It arrives some five years after the 
last Dire Straits studio album, "On 
Every Street," which represented 
something of a decline in commercial 
fortunes for a band responsible for a 
reported 85 million album sales 
worldwide. But Carl Scott, senior VP 
of artist relations and artist develop- 
ment for Warner Bros., says that the 
label is confident of both keeping 
Knopfler's previous audience and 
attracting a new one. 

"I hear a wonderful album," says 
Scott. "Dire Straits was a very broad 
appeal band, and I think this record 
will do very well for us in a lot of for- 
mats." 

PROGRAMMERS UPBEAT 

Rock programmers are generally 
upbeat about the prospect of a new 
Knopfler record, even if it does not 
rock as hard as his earlier work. 
Patty Martin, music director at 
WXRT Chicago, says the tripIe-A 
station still has "15, maybe 20" Dire 
Straits songs in rotation. "Knowing 
our previous relationship with Mark, 
it could still work for us. I'd certain- 
ly be interested in hearing it." 

Rob Hurt, music director at allium 
rock outlet KMOD Tulsa. Okla.. is 
similarly positive. "Sure, we still play 
Dire Straits. It depends on the song, 
as far as AOR radio is concerned." 
The rootsy flavor, says Hurt, need 
not be a problem. "We play some 
folky-rock stuff, like Todd Snider, 



Dan Baird, and groups like the Bottle 
Rockets. We still play Dylan." 

Scott explains that marketing 
stratagems are still being developed, 
a reflection of Knopfler's initial 
European concentration with the 
album. "There are discussions about 
him coming over and doing some pro- 
motion work," says Scott, "and maybe 
working around the country a little 
bit." 

In the meantime, Knopfler and his 
five-piece band will tour throughout 
Europe from April until August, with 
no specific plans yet for American 
road work. "If the record did well (in 
the U.S.]," says Knopfler, "we could 
always maybe later have a look at 
doing something, because there are 
so many places I'd love to play in 
America." 

Knopfler's co-manager Ed Bick- 
ncH of Damage Management says. 



"Mark's got a young family, and our 
days of the two-year world tour are 
over. Let somebody else do that. We 
took the view that we'd concentrate 
on Ireland, the U.K., and Europe and 
see how the record does as far as 
North America goes." 

Adds Bicknell with his customary 
frankness and humor, "We have to 
face the fact that we've been going 
18 years, Mark's in his mid-40s, and 
he's suffering hair loss, and you can 
quote me on that. It's silly to pretend 
that music of his type is going to 
appeal to the under 18 or 17 age 
group." 

Knopfler admits he is uncertain 
how "Golden Heart" will be received, 
but he remains confident. "I really 
haven't got a clue about that, but I've 
never underestimated audiences. It's 
one of the mistakes that corporate 
business tends to make." 




Hearing Voices. Tracey Bryn, left, and Missy Belland of Voice Of The Beehive 
buzz around Discovery Records CEO/president Syd Birenbaum. The duo's first 
album for Discovery was produced by Pete Vetesse and will be released in 
March. 



Daniel Tashian Takes 
Wing On Elelctra Debut 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Inspiration often 
comes to artists in the strangest 
ways. Singer/songwriter Daniel 
Tashian found the muse for his Elek- 
tra debut in the form of his bird, 
Sweetie. 

"I had a lovebird named Sweetie 
that just appeared in my yard," 
Tashian says. "I came home one day 
and hanging from a tree was a bird 
cage. I still have no idea of who put 
it there ... We became good friends. 
Sweetie was a very musical bird. I'd 
play the harmonica for her all the 
time, and she loved it." 

When it came to selecting songs 
for Ta.shian's album, he consulted 
Sweetie. "If it was a good song, she 
would sing along and hop up and 
down- If it was a lousy song, she 



would just sort of sit there," he says. 
"So I played about 20 songs to her, 
and these songs are the ones that got 
the best reac- 
tion." 

Unfortu- 
nately, Sweetie 
died this winter. 
"It was a sad 
day," he says. 
"She was such a 
soulful bird, so I 
kind of wanted 
TASHIAN to dedicate this 

record to her." 
"Sweetie" the album comes out 
March 26. 

According to Brian Cohen, Elek- 
tra's VP of marketing, the label's 
approach to launching Tashian'a 
debut is "very careful and methodi- 
(Continiied on jxifje JJ) 
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METROPOLITAN ENTERTAINMENT GROUP 

wishes to thank the 

POLYGRAM FAMILY 

for their continued commitment to our mutual endeavors. 



A&M RECORDS 

WOODSTOCK '94 



METALLICA "FOR WHOM THE BELL TOLLS" 
GRAMMY NOMINATION: BEST METAL PERFORMANCE 
RED HOT CHILI PEPPERS "BLOOD SUGAR SEX MAGIC" 
GRAMMY NOMINATION: BEST HARD ROCK PERFORMANCE 
NINE INCH NAILS "HAPPINESS IS SLAVERY" 
GRAMMY NOMINATION: BEST METAL PERFORMANCE 

POLYGRAM VIDEO 

1 995 TOP MUSIC VIDEOS [SOUNDSCAN] 
#9: "WOODSTOCK '94" [VARIOUS ARTISTS) 

PHILLIPS CLASSICS 

JULIE ANDREWS "BROADWAY-THE MUSIC OF RICHARD RODGERS" 
GRAMMY NOMINATION: BEST TRADITIONAL POP VOCAL PERFORMANCE 
& THE SUCCESS OF THE VICTOR VICTORIA CAST ALBUM 

MERCURY RECORDS 

RUSTED ROOT (DEBUT ALBUM) "WHEN I WOKE 
APPROACHING PLATINUM STATUS 
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MARRY ME JANE FINDS COMPANION IN 'LUCY' 



(Contiiufedfrom page }) 

singer, from a broken marriage en- 
gagement in "You Didn't Kiss Me" to 
seeing an ex-boyfriend with a new 
lover in "Positive." 

"It's like an exorcism for me; it's al- 
ways been that way," says Kravat. who 
plays guitar on the album and is a clas- 
sically trained pianist. She even played 
a recital at^Camegie Hall at age 8. "I'm 
always gonna be neurotic. The sane, 
well-adjusted people just don't want to 
be performing in front of thousands of 
people not wearing many clothes, you 
know?" 

Schaeffer, who chose to use Marr>' 
Me -lano's music before he landed a 
distribution deal with TriStar and be- 
fore the band signed with 550 (both of 
which are Sony companies), isn't the 
only one taken by Marry Me Jane's 
emotive power and moody, guitar 
melodies. Radio programmers and 
VH 1 have shown early support as well. 

VHl has followed the 3-year-old 
band — which also includes Dan Pett>' 
(lead guitar). Brad Albetta (bass), Tim 
Beattie (lap steel guitar/harmonica), 
and Richard Pagano (drums) — since 
May for a documentary series being 
de\'eloped for the network. 

VHl cameras have been at the 
band's shows, video shoots, re- 
hearsals, recording sessions, and label 
meetings. Footage was also shot at the 
Sundance Film Festival in Park City, 
Utah, Jan. 20 for the band's perfor- 
mance at the TriStar bash that intro- 
duced "If Lucy Fell." 

At press time, there is no air date 
scheduled for the VHl program, which 
has a working title of "Making It." 



"Twent>*One," the first single from 
Marr>' Me Jane's debut, is a song about 
child abuse and Ls beginning to strike a 
chord with programmers at four for- 
mat£i. The song is played in its entirety 
at the beginning of "If Lucy Fell." 

According to Broadcast Data Sys- 
tems, modem rock WEDG Buffalo, 
N.Y., and WSHE Miami; triple-A 
KQPT Sacramento. Calif., and KXPT 
Las Vegas; album rock KTXQ Dallas; 
andtop40WHOT ^^^^^^ 
Youngstown. Ohio, ^BS^^^^I 
and WXKS Boston 
are among the sta- fal^l 
tions that have ^| 
played the song. ^1^1 

Jim Trapp, oper- 
ations manager at ^Bfc^^T^B 
KQPT. which antmony 
raised "TwentyOne" 
to medium rotation this week, says the 
song is one of the few sung by a female 
that relates equally to men and 
women. 

"Traditionally, anger is a male 
thing, and weeping neurosis is a fe- 
male thing," says Trapp. "This song 
packages [both] pretty well. The gui- 
tar lead and strong, muscley mix will 
work for the guys, and the l>Tics punch 
through enough to entrap the females. 
I don't want to make comparisons, but 
that's what made Pat Benatar and 
Chrissie Hynde work." 

"Amanda's voice cuts through," says 
WEDG music director Rich Wall. "It's 
a strong song with a statement going 
on there, a lot like a part two of the 
10,000 Maniacs song 'What's The Mat- 
ter Here.' " 



After playing such New York clubs 
as CBGB, Brownies, and the Bitter 
End for the past three years, labels be- 
gan to take notice of Marrj' Me Jane, 
which took its name from posters hung 
in New York that read, "Marrj- me, 
Jane, love. Keith." 

The label interest came at the time 




Kravat got the call from Schaeffer 
about having the band's music used in 
"If Lucy Fell." 

Kravat says after meeting with such 
labels as A&M, Virgin, American, and 
Elektra, the band signed with 560 be- 
cause of its enthusiasm. 

Michael Caplan, senior VP of A&R 
at 550, signed the band after receiving 
a tape from the group's booking agent, 
Jon Podell at ICM. 

'They turned out not to be the high- 
est bidders, but we lo\'ed all of them," 
says Kravat. "We were still hesitant 
about the movie. It's a great opportu- 
nity, but we're very concerned that we 



be a band first. We want to make 20 
records with them, not just disappear 
after this. And they understood that." 

Julie Levine, who manages Marr>* 
Me Jane, says the band won't be in- 
volved in any more films in the near fu- 
ture, even though producers and writ- 
ers from Sundance have approached 
the band. 

"It's so important for them to estab- 
lish themselves as a music act, outside 
of the movie tie-in," 
says Levine. "We 
SONY want to create their 




own career and 
identity before we 
do more films. 
What was special 



^^^^H^^^ about Michael and 

^^^^^^^ the label is that he 
got this as a career 
band and not just a good opportunity 
and gimmick." 

Polly Anthony, president of 560. 
says it was Kravat's voice and heart- 
felt hiics with which she fell in love. 

"One thing about the mo\ie, when 
you walk»out of the theater, the music 
is one of the stars," says Anthony. "It 
leaves a lasting impression; you can't 
say that often. It's a win-win situation. 
We have this great vehicle to expose 
the band, and at the same time, Aman- 
da and her band are incredible per- 
formers. They have all the elements 
that will stand up today and over time." 

It's certainly a win-win situation for 
550's marketing department, which is 
actively show'casing the link between 
the band and the movie. 

Dave Gottlieb, director of market- 



ing at 660, says the label plans to 
arrange screenings of "If Lucy Fell" 
with radio stations that are playing 
"TwentjOne." 

In addition, TV advertising for the 
movie, beginning Friday (16), will fea- 
ture "TwentyOne." The label will also 
hand out cassette samplers of "Twen- 
tyOne" and "Athena" at movie the- 
aters and tour dates the weekends be- 
fore and after the movie opens. 
Bounce-back coupons for local retail- 
ers will likely be included in the cas- 
sette giveaway. 

"Realistically." says Gottlieb, "the 
movie will probably be like a 'Reality 
Bites' or 'Singles.' Not a blockbuster 
movie, but one that does well and has a 
soundtrack it's knovra for." 

There will be two videos for "Twen- 
tyOne," which have not yet been serv- 
iced to MTV or VHl. One will include 
movie footage. 

Coincidentally, the subjects of the 
band's songs fit perfectly into the plot 
of the movie, even though the songs 
were written before the movie. 

"None were written with the movie 
in mind," says Kravat "We found that 
our existing songs even fit too perfect- 
ly for the movie, like 'Who's Leaving 
Who,' so we put that song in a scene 
that had nothing to do with the Ijiics." 

The band kicks off a monthlong 
East Coast club tour Feb. 17 at CBGB. 
Marrj' Me Jane has already played ap- 
proximately 50 shows in the Northeast 
since October. 

Gottlieb says that copies of "Marry 
Me Jane" will be sold at shows with 
possible tie-ins to local retailers. 



BEATLES GET TROPICAL TRIBUTE' 

(Continued from imgc IJ) 



serviced this week to Spanish and 
English radio: "Vamos Juntos" (Come 
Together) and "U't It Be." 

"Vamos Juntos" features all of the 
participants on the album: Celia Cruz. 
Oscar de Leon, Tito Nieves with Tito 
Puente, Cheo Feliciano, Manny 
Manuel. Jos^ Alberto. Miles Peha and 
Jesus. Enriquez, Tony Vega, Johnny 
Rivera, Ray Sepi^lveda, Domingo 
Quinones, and Guianko. 

"Let It Be" was recorded by Nieves 
and Puente. Marin says he plans to 
use promotion personnel from MCA 
and independent promoters to work 
the single. 

On March 5, RMM will service 
Spanish radio with three more sin- 
gles: "Dame La Mano Y Ven," a 
merengue take on "I Want To Hold 
Your Hand" by Manuel; "No Puedes 
Comprarme," a salsa version of "Can't 
Buy Me Love" by Guianko; and "Mi 
Gran Amor Le Di." a bolero ballad 
rendition of "And I Love Her" by Al- 
berto that was cut similarly to the 
Beatles' original. 

Latino radio PDs, such as Carlos 
PeralU of WRMD Tampa. Fla.. are 
just now digesting the wealth of mate- 
rial that could he progi-ammed. IJeral- 
ta believes the tropical-flavored rendi- 
tions of the Fab Four "are going to 
expose the Beatles' music to people 
that may not be familiar with it." 

While singling out "Let It Be." "No 
Puedes Compranne," and "Mi Gran 
Amor Le Di" as personal favorites, 
Peralta says he expects to begin pro- 
gramming "Vamos Juntos" this 
week. 

Marin says RMM will support the 



album at English and Spanish radio 
with advertising buys. Further, he 
notes that album giveaways and con- 
tests centere<l on the record will com- 
mence the week of the release. 

In addition, RMM will launch a print 
advertising campaign with Spanish 
and English newspapers and maga- 
zines during the week of release. The 
label will begin a three-week television 
advertising campaign March 25 on 
U.S. Spanish-language network Uni- 
vision. 

RMM's support of the tribute al- 
bum at retail promises to be vigorous 
as well. Marin says RMM. in coordi- 
nation with Uni's sales staff, will buy 
end caps, wall space, window displays, 
and listening booths for all Latin and 
Anglo stores. Moreover, RMM will 
create co-op advertising campaigns 
with retail outlets. 

Each retailer will receive in-store 
copies and merchandising displays. 
There will also be a retail display con- 
test for all accounts. 

Carlos Martinez, Latin-music buy- 
er for the Latino independent retailer 
Record Explosion, says that "Tropical 
Tribute To The Beatles" will "sell so 
well" at the company's five New York- 
area stores because "there are a lot of 
good artists on the record, and it's le- 
gitimate. 

"This is a well-conceived tropical 
record that does not go over the top," 
Martinez adds. "It's real smooth." 

Marin credits RMM's distribution 
agreement with Uni as the key ingre- 
dient for the label's potential prosper- 
ity at retail. 

"For the first time, we can initiate 



discount programs and make deals 
with retailers, so we can get into the 
marketplace faster," says Marin. 
RMM's previous distribution accord 
with Sony Discos, says Marin, did not 
allow for such flexibility. Marin states 
further that RMM now has access to 
sales information from individual re- 
tailers. 

Extensive bilingual marketing and 
promotional campaigns, such as 
RM M's. are seldom attempted by Latin 
imprint*. Marin. [Kiints out. however, 
that RMM is compelled to execute a 
wide-ranging plan because "Tribute" is 



Indeed, such is the intensity of 
Lush's activities in the U.S. that 4AD 
GM Simon Harper says he does not 
anticipate continental European 
dates from the band before June, al- 
though it will be playing the U.K. 
from March 7 to April 3. 

Harper regards "Lovelife," with 
its generally upbeat strong pop 
tunes, as the basis for a broad ap- 
peal. 

Noting the fact that Europe's 
biggest pop radio station, BBC Radio 
1, gave the first single, "Single Girl," 
an A-list rotation, he says, "they're a 
decidedly playable band. To me, it's 
simple pop/rock music." 

"Lovelife" is decidedly more stark 
than its two precursors and has been 
shorn of many of the production ef- 
fects that adorned those sets. 

Hari>er says that the band is keen 



a multi-artist concept record. 

"With this kind of album, we want- 
ed to create an immediate buzz, come 
out of the box real strong, and estab- 
lish the visibility of the project at ra- 
dio and retail," says Marin. "The fa- 
miliarity of the music will certainly 
help." Marin says two more Spanish 
singles will be serviced to radio in 
May. 

RMM president Mercado. a long- 
time promoter of Latino shows in New- 
York, plans a supporting tour with the 
album participants in June that is ex- 
pected to stop in New York. Miami. 



to broaden its appeal from its estab- 
lished indie base, and he feels that 
Lush's music is so accessible that 
"there are no boundaries." 

Proof of this will come in the form 
of an appearance by the band on the 
quintessentially conservative U.K. 
dajlime television show "This Morn- 
ing With Richard & Judy" Feb. 23, 
when it will play the next single. 
"Ladykillers." 

That will coincide with appear- 
ances on more established music out- 
lets on British TV, the BBC's "Top 
Of The Pops" and independent tele- 
vision's "The Chart Show." 

Harper says, despite the "Richard 
& Judy" appearance, he has no sense 
that the indie fan base has been 
alienated. "There's been a good feel- 
ing about this album. We didn't know 
what the veo' cynical British press 



Puerto Rico, and Los Angeles. 

The album will be released in most 
international territories in early 
March, and Mercado says that a vari- 
ety of labels will distribute the record 
outside the U.S., including MCA Mex- 
ico. 

Mercado says the idea for the trib- 
ute project came from the album's 
producer, Oscar (I6mez. 

"When Oscar first approached me 
about the concept, I thought it was 
corny," says Mercado. "But then I 
thought, 'It's so corny, it could be 
hip." " 



were going to do. but they've been 
ver>' good." 

He adds that there has been a gen- 
eral sense of anticipation about the 
album because of the lengthy gap 
since its predecessor. 

"Lovelife" follows "Spooky." 
which was released in Januar>' 1992 
and. according to Harper, has sold 
between 150,000 and 200,000 units in 
the U.S., and 1994's "Split," which 
has sold 51,000 units to date, accord- 
ing to SoundScan. 

Lush supported "Spooky" by ap- 
pearing on the Lollapalooza tour 
with Pearl Jam. Ministn,', Red Hot 
Chili Peppers, and Soundgarden. 

Lush consists of Miki Beren>i (vo- 
cals/guitar), Emma Anderson (gui- 
tar/vocals). Chris Acland (drums), 
and Phil King (bass). 



LUSH SEEKS MAINSTREAM FAVOR ON 4AD'S LOVELIFE' 

(CotithiKfd frrmi tKiqe l.ii 
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An unprecedentecl 53 G r £i m m v nominations were 
recorded, mixed, or mastered at 
The Hit Factory New Vork City 



Record of Ihe Year 

(hie Sitvet Dcii/, Mfariah Carc^y ii Boy^r. II Mc^n. Columbia 
Gatignta's FamdiHe, Coolio, MCA !Soundtracks 
WdleifallK. XLC. LaFacc 

Album of the Year 

Daydream, M«r-i«h Carey, Columbia 

fifSlory: Pant, Prewut aitd Fiitinr~Bwk I, Nlicrhael JaeRson, Epic 
Song of the Year 

YmiAi-e,\'ntAlmie,R. Kelly. Songwriter, (MichaelJackson) ■- 

Best New Artist ,. i;-.- 

Braridy, Atlantic ; 

ROR i ' •. . 

Best Female Vocal Performance 

Fanta.si/, Mariah Carey. Columbia 

('o/or.s o///;r VV7»(/, Vanessa Williams. Hnll_\'\vood 

Best Male Vocal Performance 

Ymi Are \nf .Alone, Mitrliael Jacrlcson. Epic 
Best Performance By Duo or Group with Vocal 

Lore Will Keep //.s Alire, The Easl<^^. track from Hell fivezes Over, Geffen 
Waterf hll.t, TLC. LaFace 

Best Collaboration with Vocals , 
Someone to Lore, }<-nn B. featuring Bafciyracre. Yab Yum/5.')0 Music /Epic 
One Siivet Day, Mariah Carey G Boyz 11 Men. Columbia 
Scream, Michael Jaolcson G Janei Jaolcson. Epic 

Best Album 

Daydream, Mariah Carey, Columbia 

Hell Freezen Over, The Eai;ies, lielTcn ^ 
/?<'<//im<"S(oric.i. Madonna. Maverick/Sire - , 

Best Traditional V'ocal Performance 
flirts //. Frank Sinatra, Capitol 

RGB 

Best Female Vocal Performance 

I .Aiwhx/ine, Anita Baker, track from Wft;//'"" of Love. Elektra 

Haby, Brandy. Atlantic 

/ Heloiiq To You, Ton i Braxton. LaFace 

AlimyH Be My Hahy, Mariah Carey, track from />ai/rf?Ya??i, Columbia 
The Way That Ytni Love, Vanessa Williams. Winjc'Morcury 

Best Male Vocal Performance 
Bmwn Sugar, D'Angelo. EMI 

This h How We Do It, Montell Jordan. UAI. PMP 

Best Performance By Duo or Group With Vocal 

If You Love Me, Brownstone. MJJ Music/Epic 

Creep, XLC. LaFace 

( 

Best Song 

Bnmm Sugar, D'Angdo. Songwriter, (D'Angelo), EMI 

Creep, Dallas Austin, Sonjfwriter, (TLC), LaFace 

Red Light Special, Babyface, Songwriter, (TLC), LaFace 

You Can't Run, Babyface, Song\\Titer, (Vanessa Williams), Win^Mercury 



Best Album 

My Life, Mary J. Blige, Uptown/MCA 
Bmwn Sugar, D'Angelo. EMI 

CntxySeryC(X)l, TLC. LaFace 

RAR 

Best Solo Performance 

Gang,'<ta'x Farad iae, Coolio. MCA Soundtracks 

Big PopiHi. the Notorious B.I.G.. Bad Boy Entertainment/Arista 
Best Performance By Duo or Group 

/■// Be There For You/You're All I Need To Get By, Method Man featuring 
Mary J- Blige, Dof. Jam 

Feel Me Ftou: Naughty By Nature, Tomm.v Bo.v 
Best Album 

Poreiiy'x Piiradim . Nauyhty By Nature, Tommy Boy 
JA.7.7. 

Best Contemporary Performance 

Wr Live Here. Rat Metheny Group. Gcffen 
CHILDREN 

Best Musical Album For Children 

Wiiiuie The Pnoh's Take M>f Hand, Various artists including tile Chieftains G 
Kathy Lee Gifford. Walt Di.sney 

MIJSItZAL SHOW 
Best Album 

How To Succeed in Business Without Really Trying. 

(Mathcw Broderick & the new Broadway ca.st I, RCA 

Smokey Joe's Cafe-the Songs of Leiber And Stoller, 

(original Broadway cast), Atlantic Theater 

Kiss of the Spider Woman, (new Broadway cast with Vanessa 

Williams), Mercury 

COMPOSING 

Best Song Written Specifically for a Motion Picture or for Television 

Colors Of The Wind, (track from Pocahontas), Alan Menken. Stephen 
Shwartz. Song^n-iters, Vanessa Williams, Judy Kuhn, Artists, Hollywood 
Sonu'ono To Love, (track from Bad Boys), Babyface. Songwriter, Jon B. featuring 
Babj-face, Yab Yum/.5,50 Music/Epic 

ENGINEERING 

Best Engineered Album Nonclassical 

History: Pant, Prenent And Future-Book I, Bruce Swedien. Michaeljackson, 
Epic 

Hell Freezes Over, Elliot Scheiner, Rob Jacobs, The Eagles, Geffen 

PRODUCER 
Producer of the Year 

Babyface. (for Vanessa Williams, TLC, Jon B.) 

Jimmy Jam G Terry Lewis, (for Michael Jack-son & Janet Jackson, 

Scream) 

Classical Producer of the Year 

Steven Epstein, (for hmnortal Beloved soMiidtrackJ 

MUSIC VIDEO 

Best Music Video, Short Form 

Scream, Michael Jackson G Janet Jackson. Epic 



Thank you to all the 
Artists, Producers, Engineers, Managers, Writers, and Record Companies 

who made this possible. 

Eddie, Janice, Troy, Danielle, and the entire Hit Factory Staff 
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CD 
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■k -k * No. 1 ★ * * 

FRANK BLACK American 4307q.warner bros ho 9*i5 9bi 


THE CULT OF RAY 


2 


3 


13 


KENNY WAYNE SHEPHERD GIANT ?*6?iiW«JNER BROS (lo.gais 98) 


LEOBEnER HEIGHTS 


3 


2 


25 


TERRI CLARK mercury NASMVILLE 526991 110.98 EQ'16.98) 


TERRI CLARK 


4 


4 


25 


GARBAGE ALMO SOUNDS 80004*/GEFFEN (10.9^16.98) 


GARBAGE 


CD 


6 


U 


3T MJJ/550 MUSIC 5745atPIC (10 98 £0)15 981 


BROTHERHOOD 




10 


17 


MY5TIKAL BIG BOY 415ai/JIVE (10.9a'15.98} 


MIND OF MYSTIKAL 


7 


s 


( 


FOR SQUIRRELS 550MUSJC6715QTPIC(7 98£(J)n 98) 


EXAMPLE 


fD 






LINDA DAVIS ARISTA 18804 (9.98)15.98) SOME THINGS ARE MEANT TO BE 


fD 

* — 


18 


It 


JEWEL ATLANTIC 82700)AG (7.9a'l 1.98) 


PIECES OF YOU 


10 


7 


22 


JARS OF CLAY ESSENTIAUSILVERTONE 4I580)JIVE 110.98/15.981 


JARS OF CLAY 


OD 


12 


H 


JIM BRICKMAN WINDHAM HILL 11164(9.98/15.98) 


BY HEART 


'12 


13 


le 


THE CORRS l4a)LAVA92612/»G(10.9a(15.98l FORGIVEN, NOT FORGOnEN 


13 


9 


12 


TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) 


SOUTHERN GAL 


14 


8 


8 


JERALD OAEMYON GRR 9829 19,98/16.981 


THINKING ABOUT YOU 


13 


14 


IM 


ADAM SANDLER # WARNER BROS 45393(998/15.98) THETRE ALL GONNA LAUGH AT YOU 


OD 




1 


LA MAFIA SONY 81722 18.98 EQ/13.981 


UN MILLON DE ROSAS 


17 


15 


a 


FROST RUTHLESS 1504-/T»ELATIVITY(10,9*16 98I 


SMILE NOW, DIE UTER 


11 


11 


2 


STABBING WESTWARD COLUMBIA 66152 19.98 Ettis 98) WITHER BLISTER BURN + PEEL 


19 


16 


17 


DEBORAH COX arista 18781 (10.98/15 981 


DEBORAH COX 


M 


22 


U 


POINT OF OMCE WORD 67049/EPIC 19.98 £(^15.98) 


THE WHOLE TRUTH 
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21 


19 


7 


DOUG SUPERNAW giant 24639/WARNER BROS. (10.98/15.98) 


YOU STILL GOT ME 


QD 


27 


6 


SON VOLT WARNER BROS 46010110.98/15.98) 


TRACE 


(23) 


28 


3 


LONESTAR BNA 66642,RCA (9 9&15.98) 


UONESTAR 


24 


17 


11 


GROUP HOME PAVDAt/FFRR 124079*/lSLAND(I0.9a'16 98) 


UVIN' PROOF 


25 


23 


35 


RHETT AKINS OECCA 1109»MCA(109ai5,98) 


A THOUSAND MEMORIES 


QD 


37 


3 


ENRIQUE IGLESIJKS FONOVISA 0506 19.98/13.981 


ENRIQUE IGLESIAS 


27 


20 


2S 


EDWIN MCCAIN UVVA92597/AG (10 98/15.98) 


HONOR AMONG THIEVES 


CD 


33 


2 


FUN FACTORY CURB EOEl 77B2ACURB (10,98/15 981 


fun-tastic 


25 


21 


27 


THE IMMORTALS VERNON YARD 3962ftVIRGIN (9.9a'15.9a) 


MORTAL KOMBAT THE ALBUM 


30 


30 


12 


DARYLE SINGLETARY giant 2460&WARNER BROS. (10.98/15.98) 


DARYLE SINGLHARY 


31 


21 


IS 


MANDY PATINKIN NONESUCH 79392/AGIlO 98/16.98) 


OSCAR S. STEVE 


32 


31 


2 


DAR WILLIAMS RAZOR! TIE M21 19.98/15 98) 


MORTAL CITY 


33 


26 


3 


GOLDEN SMOG RYKODISC 10325 111.98/16 98) DOWN BY THE OLD MAINSTREAM 


34 


29 


14 


PURE SOUL STEP SUN/INTERSCOPE 92638/AG 110.98/16.98) 


PURE SOUL 


35 


32 


3 


LOUD LUCY DGC 2473a«EFFEN (998/12.98) 


BREATHE 


QD 
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» NEW IWIG-EXPERIOICE THE RIIUIESS... 


37 


25 


30 


JEFF CARSON MCG curb 77744rCURB (10.98/15.98) 


JEFF CARSON 


3> 


38 


12 


BONEY JAMES Warner BROS 45913(10 98/15 98) 


SEDUCTION 


35 


39 


4 


L.A.D, HOLLYWOOD 62036 (10.98/14.98) 


RIDIN- LOW 


4« 


35 


4 


RUBY CREATtorWORK 6745aAX)LUMBIA (10.98/15,98) 


SALT PETER 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY CARRIE BORZILLO 



MlL HAIL THE KINGS: 
Columbia is hoping the U.S. 
will be as receptive to the 
jazzy, soulful sounds of the 
Philosopher Kings as has 
been the band's home base of 
Canada. The six-piece band 
earned two Juno nominations 
this year for its self-titled 
debut, released in Canada in 
September 1994 and in the 
U.S. Feb. 6, for best new group 




Road Tested. U.K.'s 
Marion, which made a 
name for rtsetf via shows 
with Morrissey and Radio- 
head, embarks on its first 
U.S. tour Tuesday (13)- 
Feb. 24, with a second leg 
in April. Its London debut, 
"Xhrs Worfd And Body." 
features rich guitar tex- 
tures peppered with har- 
monica and piano. Mod- 
em rockers WBRU 
Providence, R.I., KTBZ 
Houston, and WOXY 
Cincinnati are on the first 
single, "Steep." 



and best R&B/soul recording. 

Kncfwn for its sparkling live 
sets, the group of schooled 
musicians in their 20s has 
honed its craft supporting a 
N-ariety of artists ranging from 
G. Love & Special Sauce and 



Terence Trent D'Arby to 
Michael Bolton. The band, 
whose songs represent R&B, 
jazz, and pop, is scheduled to 
open for Coolio in Clereland 
in late February. 

"They have a wide audi- 
ence," says Bridget Roy, 
director of marketing at 
Columbia. "It's definitely a 
multiformat audience. We feel 
it can appeal to a really hip 
downtown crowd that likes 
Jamiroquai or Bjork and, at 
the same time, the top 40 or 

AC crowd that likes 

Seal or DAngelo." 

The label directed 
it-s first marketing 
effort of a sampler 
CD to college and 
triple-A radio and to 
alternative retailers, 
clothing stores, 
designers, and fash- 
ion-oriented press. 
The first single, the 
Seal-like "Charm," 
will be serviced to 
top 40, AC, and mod- 
ern rock radio. 
After the band com- 
pletes its Sony Dis- 
tribution branch 
tour, the group will 
play for retailers and radio 
programmers in eight mar- 
ketH at v'enues or floating clubs 
with built-in audiences. 
Columbia has listed "The 
Philosopher Kings" at its low 
artist-development price of 
$7.98/$11.98, as it has for 
select acts, including the Pres- 
idents Of The United States 
Of America, Sponge, and 
Dog's Eye View. In Canada, 
the album has been certified 
gold, and the band has been 
the subject of a pay-per-view 
television special developed by 



it 



Sky High. Schtum's video 
for "Skydiver" begins airing 
on MTV's "120 Minutes" Sun- 
day (11). The song from the 
band's Work debut, "Grow," 
is steadily growing at modem 
rock and album rock radio. 
The band plays five cities 
with labelmate Ruby Feb. 22- 
March 1 before the two acts 
head out on a six-week tour 
in mid-March. 



REGIONAL HEATSEEKERS #l's 



MOUNTAIN 
ftoit, JMb MoH( UtLofif 



NORTHEAST 
Rank lock, nw Co* or (ay 




EAST NORTH CENTRAL 
My«Bl,MMaf%>MlDl 




WEST NORTH CENTRAL 
MCtalLMCIo* 
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MIDDLE AILANTIC 
tankMacl(.IMCi«or»iK 



SOUTH ATLANTIC 
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THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selling titles by new & developfng artists. 


liMHJNTAIN 

1. FrortSmi^No., l>#Lj!*f 

2. ttm CtKk lent Clark 

3. IXD. Rxlin Low 

4. Ftank Blick Tne Cull Of Ray 

9. Unda Davis Some Thitv An Munt To B« 

6. Kiwt Wayne Shaphwd LedbeltM HeigMt 

7. 3T BrrtMeftxwd 

8. Tiw Com Forgiven. Not Fwgixteri 

9. Cart an Qvtaat 

10. J«m Brtekman 8y He»rt 


N0RTHU5T 

1. Ffinfc Black rue Cull CM Ray 

2. GaftWfe Gdroatgi: 

3. Oat Wlltum lAartai City 

4. Kanny Warn* Shepherd LedbeKet Heights 

5. Tha Com FcfK'v*". Not Fo»goctBO- 

6. Adam Sandlir Tnpy'rv All Gonna Lau^ At iou 

7. Fw Stgulmh Lurrple 
8- Jm<«l F^ecn 01 Yoj 

9. Gniwp Homa Li^in' FTooT 

10, Ethrtn McCain Hoooc Among Thmn 



the label and distributed by 
Melodeum Productions. 

Beyond CLINE: Mandy 
Barnett has stepped out of 



Patsy CHne's shoes into her 
own on her self-titled debut, 
due Feb. 27 on Asylum. The 
20-year-old newcomer actual- 
ly isn't all that new. She has 



been the star of the musical 
"AJways . . . Patsy Cline" at the 
Ryman Auditorium in 
Nashville for the past two 
years. She won the best coun- 
try act contest at Dollywood at 
the age of 10 and was featured 
on Ernest Tubb Record 
Store's live radio sTiow "Mid- 
night Jamboree" at 12. It was 
Barnett's stint in the Cline 
show, however, that attracted 
the attention of Asylum. 

"With the hundreds that 
auditioned for ['Always . . . 

Patsy Cline'l, for 
them to go with a 
then-18-year-old as 
their star — that's 
something special," 
says Kenny Hamlin, 
senior VP/GM at 
Asylum. "I was 
blown away when I 
first heard her." 

The Crossville, 
Tenn.-born singer's 
album features tradi- 
tional-sounding coun- 
tr>' songs sung with a 
maturity far beyond 
her years. Alison 
Krauss sings backup 
on the first single, 
"Now That's j\ll 
Right With Me," and memrers 
of Take 6 sing on "Planet Of 
Love." 

Country WIVK Knoxville, 
Tenn., PD Les Acree paved 
the way for "Now That's All 
Right With Me." which is No. 
52 with a bullet on Hot Cmin- 
try Singles & Tracks this 
week. Barnett will be visiting 
retailers and radio in the next 
few months and will perform 
at Tower Nashville on the 
album's street date. 

T IDBITS: Brian Stevens, 



formerly with the Cavedogs, 
is back with a new album, the 
guitar pop set "Prettier Than 
You" on Q Division. "Disillu- 
sioned Days" is getting spins 
on modern rock WBCN 
Boston. The album features 
XTC guitarist Dave Gregoiy 
. . . Australia's Gigantaur 
heads out on a rather exten- 
sive radio, press, and retail 
promotional tour that will run 
from late February through 
the end of April to talk up its 
self-titled World Domination 
debut ER due Feb. 27. Last 
summer, the four-piece band 
with alternating male/female 




Skilled Rapper. The 

highly anticipated debut 
album from freestyling 
rapper Mad Skillz. "From 
Where???," is due on Big 
Beat/Atlantic Tuesday (13). 
In-slore parties will be held 
on the street date in 1 5 
stores nationwide. His 
second single, "Move Ya 
Body." is No. 97 on Hot 
R&B Singles and No. 29 
on Hot Rap Singles this 
week, 



lead vocals booked its own 
radio promotional tour in the 
U.S. before signing with 
World Domination. 
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DANIEL TASHIAN TAKES WING ON ELEKTRA DEBUT 



'X'o'iliniu d frtj/H page IS) 

c-al. W(! arc going to be emphasizing 
triple- A, ntck, and college radio with 
the first single — tripIe-A because it is 
the most receptive to new artists, 
esi>eciaily song-base<i artists, and the 
others because this is far from just 
some songwriter record. There is an 
edge to it. We are prei)aring ourseK'cs 
to be able to go anywhere the recortl 
takes us, whether it's alternatix^ (ir Uyp 
40." 

The first single, "Where Have You 

Gone," ships to album rock, college, 
and tripie-A .stations Feb. 20. Cohen 
says the label doesn't plan any unusu- 
al pramotional efforts. "At this point, 
we want the strength of the music to 
make people take notice," he says. "I 
think we are pretty sensitive to not 
making this some sort of gimmick 
approach, because we plan on dealing 
with the reconl as long as it takes to 
make something happen with it." 

Cohen says the label plans to secure 
listening posts at key stores, and he 
thinks the release will quickly become 
a favorite with retailers. "People in 
stores are going to attach themselves 
to it because it's so listenable," Cohen 
saj-s. "Above all, Daniel's song craft is 
sort of extraordinary and he retains a 
great deal of emotional power, but at 
the same time deiirering memorable 
melodies and story lines in songs. In 
some ways, [his music] is a little like 
Freedy Johnston." 

Tashian, a Connecticut native who 
grew up in Nashville, says that his 
music is an amalgam of influences. As 
the son of Barry and Holly Tashian, 
who now record for Rounder Records. 
Tashian grew up around music. "I love 
lots of kinds of music and for all dif- 
ferent kinds of reasons." Tashian says, 
citing Emmylou Harris (with whom 
his father played) and R.E.M. as some 
of his influences. 

He admits his music is not easy to 
define. "It's really generous of an artist 
or writer to allow the audience to make 
up their own mind about what they are 
listening to and what kind of sense they 
want to make of it, and what part in 
their life it wants to play for them, if 
any," he says. "So 1 tend not to try to 
influence [>eople as far as telling them 
what 1 am. |I let my music act as a] 
verb and allow it to sort of describe 
itself 1 take in element's of a lot of dif- 
ferent things ami piece them Uigethcr 
to come up with some sort of hybrid." 



Tashian began performing on the 
Nashville club circuit while in his teens 
and released a couple of independent 
albums with the band Josh & the 
Souldiers Of hove. "We sold a lot of 
records at shows and had a fantastic 
time," Tashian recalls of his affiliation 
with Souldiers Jon Wright, Jason 
Gray, and Josh Kirshner. "We'd play, 
and all kinds (of people] would come. 
We were the coolest band around." 

It was a solo gig at Nashville's fame<l 
Bluebird Cafe that caught the atten- 
tion of an Elektra exet-utiw who inked 
Tashian to a deal and started him on 
the road to recording "Sweetie," which 
was produced by T Bone Burnett "I've 
listened to records he's made since I 
was mowing lawns to go to record 
stores and buy records," Tashian says. 
"I've known him for many years. He 
did some work with Emmylou [Harris] 
and my dad a few years back, and when 
the time came to pick a producer [I 
decided] this is the guy. He is really 
great with artists making their first 
records . . . sort of allowing them to 
find the way they need to make their 
record instead of imposing something 
else on them. He was fantastic to work 
with." 

Bruce Warren, music director of 
WXPN Philadelphia and producer of 
the syndicated radio program "World 
Cafe," thinks Burnett and Tashian 



have crafted a powerful album. "I've 
been waiting to hear this record for a 
long time because my music friends in 
Nashville were going, *Wait 'til you 
hear this guy.' And they were right," 
Warren says. "It's a real nice record. 
It's produced really well. T Bone is an 
awesome producer. He brings stuff out 
of artists. He really livens things up in 
the studio and adds depth and charac- 
ter to people's material. 

"And I was taken by surprise, I 
thought it was going to be an alterna- 
tive, progressive country-tj'pe thing, 
but it's a rock record. It's a great 
record." 

When asked whether he is con- 
cerned with being incorrectly pigeon- 
holed because of his Nashville roots, 
Tashian replies. "I managed to corner 
some record executive when I was 
about 16 years old because [there was 
a] mj-th going around that if you were 
from Nashville you couldn't get a 
[rock] record deal. I said, 'Is this 
true?,' and he said, 'It doesn't matter 
where you are as long as the music is 
good.' That was enough for me when 
he sai4 that." 

Tashian, who is still seeking man- 
agement and a booking agency, plans 
to tour this spring and .summer to pro- 
mote the new album and says he may 
reunite with former Souldiers band- 
mates for his summer tour. 




Burning Love. Members of Priority recording act the Rugburns flank John Doe 
following the band's appearance with X at a House of Blues show in Los Ange- 
les. Shown, from left, are Rugbum members Gregory Page and Steve Poltz, 
Doe. arxJ band member Jeff "Stinky" Aafdett. 
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lEACH RESORT 
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Deluxe, Full-Service Oceanfrant Hotel 
Located in Heart of Art Deco District 
Oceanfront Swimming Pool witti Original 
Art Deco Drve Platform 
V.I.P Suites and Towntiomes 
Wardrot)e & Casting Room 
Production Offices 
Rooftop Shooting Location 
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Wc at Allegro know business is an an. just like music itself, y 
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we are known for our music. With limrly payments. Itmovatlve 
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1996 Film & TV Music Conference: 

The State Of The Art 




Saturday, February 24, 1996 
8:00 a.m. to 6:30 p.m. 

Directors Guild of America Theatre 
7920 Sunset Boulevard 
los Angeles, CA 90046 
(310)289-2000 

PRESENTED BY 



Sunn v.. I 

"LVUR |s|v 



AND 



' # 'he Conference on Film & TV Music: The State of the 
•'- Art is an exciting one-day event designed to support 
and enhance the relationship between film music 
artists and entertainment industry professionals. 

Conference attendees will have a rare opportunity to hear the 
panelists' insights into the film and television music scoring 
process, as they explore the various options and solutions 
available when selecting music for specific projects. 
The audience will also be encouraged to participate in 
discussions with panelists as they share their 
experiences in situations ranging from budget 
dilemmas, technical and contractual issues, to the 
creative process itself. 

Presented jointly by The Hollywood Reporter and The 
Society of Composers & Lyricists, this conference 
will provide a unique environment, offering candid 
discussions with major industry figures responsible for 
the music scores we hear. 

Moderators and Panelists confirmed at press Ume include: 

Robert J. Dowling, Publisher and Editor-irvChief 

of The Hollywood Reporter 

Richard Bellis, Composer, President of The Society 

of Composers and Lyricists ' 

Marilyn and Alan Bergman, Oscar-winning Lyricists; 

Ms. Bergman is President of ASCAP 

Elmer Bernstein, Composer 

Bruce Broughton, Composer 

James Cameron, Film Producer, Director and Writer 

Maureen Crowe, Vice President of Soundtracks, 
Columbia Records 

Brad Fiedel, Composer • 

John Debney, Composer 

David Foster, Composer, Arronger and Producer 

Mary Jo Mennella, Vice President & General Manager 

of Music Publishing, Fox Music, Inc. 

Chris Montan, Executive Producer of Music, 

Feature Animation, Walt Disney Studios 

Doreen Ringer Ross, Assistant Vice President, 

Film/TV Relations, BMI 

Marc Shalman, Composer 

William Velei, President & CEO, SESAC, Inc.; 
Co-founder of American Latin Music Association 
Pat Williams, Composer 
Additional panelists to he announced. 



Copyrighted nui L, 



1996 FILM & TV MUSIC CONFERENCE 



Presented By 

The Hollywood Reporter and The Society of Composers & Lyricists 



8:00 - 9:00 am Registration 

Continental breakfast. 

9:00 - 9: 1 5 am Opening Remarks 

Robert J. Dowling (Publisher, THR) 
Richard Bellis (President, SCL) 

9: 1 5 - 9:30 om A Film Montage 

Insights and observations about the (ilm 
scoring process, created by NBC-TV's 
"Today Show" producer Ric Romo. 

9:30 - 10:45 am The Director/Composer Relationship 

Respected director/composer pairs discuss 
their working relationships and the process 
of writing music for film. 

10:45- 11:00 am Break 

1 1 :00 - 1 2: 1 5 pm The Creative Crisis: 

Balancing Art and Commerce 

Experts shore their experiences and offer 
creative solutions to the variety of music 
and budget dilemmas facing filmmakers. 

12:30- 1:45 pm Luncheon 



2:00 - 3: 1 5 pm Telling the Story with Songs 

A panel of distinguished 
songwriters and producers 
explores the assignment of 
writing songs specifically 
commissioned for a project. 

3:15 -3:30 pm Break - 

3:30 - 4:45 pm The State of the Art; 

A Roundtable 

Industry professionals debate 
hypothetical and controversial 
scenarios that address potential 
conflicts involving original scores, 
songs, packaging, music clearance 
□nd related business issues. 

4:45 - 5:00 pm Closing Remarks 

Robert Dowling 
and Richard Bellis 

5:00 • 6:30 pm Cocktail Reception 



RESERVATION FORM Registration Deadline is February 9, 1996 



j 1996 Film & TV Musk Conference: fj) e 5(a(e 0/ r{)e ■ 

I H j )| i !!|H l l POirmt- 5055 Wilshire Blvd., Los Angeles, CA 900364396 I 

j Name ; ] 

! Company Position Aitle ■ 

I Mailing Address I 

I City Stole Zip^ I 

1 Day Ptione Fox^ 1 

I Please Reserve Tickets at $1 25.00 per person Poymenl Enclosed $ Check # I 

! Measa Charge My □ Am Ex Q Visa □ MC f <^ » Hciv»od «^ j 

I Cord # Exp. Dale Signature . I 

[• NO REFUNDS j 

I Open Seating Limited to 500. Advance paid registration is required. Host Parking. j 

I For more information, call: (213) 525-2121. I 

I I 
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Newsmakers 





And tiM Nominees Are . . . Executives and performers 
meet to announce the National Academy of Recording 
Arts and Sciences' 38th annual Grammy Award 
nominations. The winners will be announced Feb 28 
during a telecast held at the Shrine Auditorium in Los 
Angeles. Pictured, from left, are Al Cafarro, co-chair of 
the LA. Host Committee and president of ASM Records; 
Michael Greene, CEO of NARAS; recording artists Ken 
"Babyface" Edmonds, Marty Stuart, Brandy, and Tim 
McGraw: Joel Katz, chairman of the board of trustees of 
NARAS; and Richard Riordan, mayor of Los Angeles. 




Couple Of Nice Guys. Arista Nashville artist Steve 
Wariner, left, socializes with Arista Records president 
Clive Davis. Wariner's latest release. "No More Mr Nice 
Guy, " is the first to showcase his genre-crossing 
instrumental prowess. Fellow guitar players Vince Gill, 
Larry Carlton, and Richie Sambora are among the 
album's many guest performers. 



^^^^^^^^ 



Artistic Impulse. Pianist Danilo Perez, right, celebrates 
his recent signing to impulse! Records with label 
president Tommy UPuma. Perez's debut album, due in 
May, is being produced by LiPuma. 




All Lit Up. Recording act Violet Burning celebrates its signing to Oomo 
Records with a round of cigars. Shown in the back row, from left, are band 
co-manager Steve Levesque, Domo A&R rep Mitch Rabin. Domo president 
Eichi Naito, and band co-manager David Crowley. Shown seated, from left, 
are band members Michael Pritzl. Jason Pickersgill, Andy Prickett, and Jeff 
Schroeder. 




A True Muttlnationai. Italian singer Laura Pausini, right, was presented with 
a plaque from Warner Music Latin America for sales surpassing 1 million 
units in the region, Pausini has released one Spanish-language and two 
Italian-language albums. Shown presenting the plaque to Pausini is Maritiel 
Schumacher, VP of marketing, Warner Music Latin America. 



So Many Fans. F.-imed soprano Kathleen Battle chats 
with executives toliowing a recent HMV in-store 
appearance. Battle met with fans and autographed 
copies of her Sony Classical album 'So Many Stars" at 
one of the chain's New York locations. Pictured, from 
left, are David Weyner, senior VP/GM, Sony Classical 
USA; Alan McDonald. VP. marketing, HMV; Battle; Bob 
Douglas, VP, purchasing, HMV; Joe Szurly, national 
director, sales, Sony Classical USA; and Ken Feldman, 
field marketing manager, HMV. 




Out of the Bullpen. Cleveland Indians prtcher Jack 
McDowell is captured at a performance with his band 
Stick Figure at Brownies, a New York nightspot. Stick 
Figure's debut album, "Just A Thought . . .," is on 
Monsterdisc; McDowell recorded two previous albums 
on his own Quality Start label. 




One Upve. Curb Recording artist Jonathan Pierce sang 
"Healing Hands," a track off his new album, "One 
Love," at the first Walk to End Domestic Violence in 
Nashville. Shown with Pierce, right, is Denise Brown, 
sister of the late Nicole Brown Simpson and 
chairperson of the Nicole Brown Simpson Charitable 
Foundation, who spoke at the event. 
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Too Short Ends His Act At 'Ten' 

Jive Rapper To Focus On Business Side 



Correct Exposure. Correct Records rap duo Mannish stands proud fotlowng a 
recent record-release party performance at Hollywood Moguls in Los Angeles. 
Standing, from left, are Correct GM Kevin Harewood, actor David Faustino, Man- 
nish artist Jive, actor Karyn Parsons, and Mannish artist Jekill. 



■ BY HAVELOCK NELSON 

NEW YORK— April will be a month of 
turning points for Jive artist Too Short, 
including turning 30 and celebrating 
the release of his 10th album, "Album 
Number Ten," on Dangerous 
Music/Jive. The prolific rapper says 
he'll also retire the mack act he per- 
fected with the 1987 song "Freaky 
Tales" and concentrate on running his 
production company. Dangerous Music. 

"I've had a string of successful 
albums," says Short, whose real name 
is Todd Shaw. "From a financial stand- 



Could Lollapalooza-Type Tour Revive Live R&B? 
Ray Cliarles Emiiarics On 'Strong Ime Affair' 



Rhythm 
ana the 



Musical genocide: Consumer loyalty for R&B 
artists seems to have become a thing of the past, and its 
erosion has led to an epidemic of quality acts making the 
morose journey to a black music version of the "elephant's 
graveyard." 

It's far more important for R&B consumers to dewlop 
a studied appreciation of an artist's career than to just 
have a passing fancy for a hit song. This is essential not 
only for artists' careers but also from a historic perspec- 
tiv-e; the black community is losing its music cultural iden- 
tity because of its fair-weather philosophy regarding soul 
acts. 

The generally agreed-upon remedy is increased empha- 
sis on touring, but there is little industry commitment to 
that end. Veteran artists are 
well aware of the impact that 
touring can have on their 
careers. Little Richard, who 
has been in the music business 
since the early '50s, has re- 
corded only a handful of solo 
albums. Yet he remains one of 
the most popular personalities 
in show business. 

Richard says, "I do more 
than 100 shows per .war, which 
helps keep my music alive. If 
you can give people an enter- 
taining show, then they'll always be there for you, because 
you'w created an emotional relationship with them." 

Many observers say that music \ideo channels, which 
provide consumers with immediate visual images of 
recording acts, have resulted in declining interest in live 
shows among fans. 

However, independent booking agent Daryl Stewart 
has a different take. "The videos provide the act but not 
the emotional investment that a live show can generate," 
he says. 

Stewart contends that R&B's touring business is 
behind the times. "Everything is becoming more inter- 
active these days, but the touring business remains basi- 
cally the same." he says. "Today, kids play interactive 
video games and are buying enhanced CDs that they can 
interface with and explore. But at a concert, they're just 
sitting there." 

One solution to black music's dismal touring dilemma 
is the creation of an R&B concert tour "event" along the 
lines of Lollapalooza. Stewart says, "Kids are used to 
interdcti\ity and want to be inwlml. They havie their own 
beepers, cellular phones, and faxes and have a much 
shorter attention span than they did a couple of genera- 
tions ago." 

Stewart, who formerly worked with William Morris 
and Triad and has spent the last sewn months on the road 
with rarious rock and pop acts, says that an R&B Lolla- 
palooza could cure sewral maladies that plague the genre. 

"The problem with our current touring si.-stem is that 



by J. R. Reynolds 



it's one-dimensional," Stewart says. "Using Lollapalooza 
as a blueprint, labels or their distribution arms could put 
together tour packages that feature six to eight of their 
acts on ivfo stages, bring in food and merchandise ven- 
dors, then have a local air personality Ihostl a rave at the 
end of the evening." 

Stewart says adequate supervision and corporate-spon- 
sored social acti\'ities, such as three-on-three basketball 
tournaments and weightlifting contests, would serve as 
outlets to vent excess energy and minimize trouble. 

According to Stewart, vendors and sponsors would 
come to the table becmise the consumers would be a "cap- 
tive" audience. , 
"All this could be done with a reasonable amount of 
funding — about the cost of a 
single video from each act's 
marketing budget," he says. 
"The challenge is finding 
record label executiws, man- 
agers, and artists with the 
vision to see the concept 
through." 
Any takers? 

Next week: Turning sec- 
ondary-market touring woes 
into baby-act springboard 
opportunities. 




UWEST'S Ray Charles, who 

began recording in 1949 and has issued dozens of albums 
orer the last 40 years, has returned with "Strong Lo\'e 
Affair," a 12-track journey into the bluesy realm of an 
arti.«it whose contributions to R&B are incalculable. 

Produced by Charles and Jean-Pierre Grosz, "Strong 
Love Affair" provides listeners with a delicious menu of 
uptempo and ballad tunes. Although a single has yet to Ije 
named and the album has been on retail shelves since Jan. 
30, Qwest executives say the set has just the kind of nos- 
talgic nourishment that many young fans are thirsting for. 

"He has such a big European following that we're look- 
ing for whatever single tjjey drop there to help guide us 
in our decisions here," says Qwest promotion VP Don 
Eason. 

Domestically, "Strong Love Affair" \va« serviced to 
jazz, AC, and R&B/adult stations in Januarj'. "We also ser- 
viced a lot of AM and college stations that are receptive 
to blues and are Ray Charles-friendly," says Eason. 

The label is looking for airi)lay supjwrt and interview 
oi)portunities on such s>Tidicated radio progi-ams as "The 
Tom Joyner Morning Show" and "The Doug Banks Show." 

Eason says, "Getting retail exiK)sure is key to the pro- 
ject's success, so we're pushing for a lot of in-store play 
and up-front positioning of the pnxiuct. We're also going 
to haNie an electronic press kit to supplement media expo- 
sure." 

At press time, it was uncertain whether Charles would 
be touring. 




point, it's just not worth it to make any- 
more records. From day one, I've 
understood how the percentages are 
shared in this business, and at this 
point, doing other 
things will [proba- 
bly prove to be 
morel profitable." 

As a long-stand- 
ing, best-selling 
MC, Oakland, Calit, 
rap pioneer Too 
Short says he has 
TOOSHOflT few peers. Over 
the course of his 
nine-album, U-year career, he has 
maintained a loyal fan base, published 
almost 100 titles through Zomba Music, 
and received four platinum and two 
gold album certifications from the 
Recording Industry Assn. of America. 

"That's unprecedented," Short says. 
"How many other rappers can match a 
Too Short career?" 

As a further demonstration of his 
versatility, the performer ventured into 
Hollywood via an acclaimed cameo role 
in the 1993 film "Menace II Society." 
On the business side, Too Short runs 
Dangerous and two recording studios 
in Atlanta, where he relocated in 1994. 

Despite his achievements. Short feels 
he has been slighted throughout his 
career. For example, he says that last 
November, The Source magazine 
recapped the jfear in rap and his name 
was nowhere to be found. 

"I got real mad at that," he says. "My 
last album ('Cocktails'] went No. 1 [on 
the Top R&B Albums chart] and No. 4 
[on The Billboard 200], but according 



to them, I didn't do shit I accomplished 
a lot, man, but no one would speak out 
for me, so I decided to do it for myself." 

Short does exactly that on several 
albimi selections, including "Surviving 
The Game" and "Gettin' It," the latter 
of which is one of t^^-o singles that will 
preview "Album Number Ten." 

"Buy You Some," the other single, is 
a chorus-line jam that has been airing 
on Atlanta radio since last September. 
The song was shipped nationally to mix 
shows in November and spotlights 
guest artists MC Breed, Erick Sermon, 
(Continued on page 30} 



The Short List 

FoUou'iMj is a diacoy raplin of Too 
Short 's album relemex mid Rrarrd- 
mg lytduiitry Amu. ofAmerkacer- 
lificatiuiix. 

• 1983, "Don't Stop Rappin' " (75 
Gyrlz Records) 

• 1984, "Plavers" (75 Gyrlz) 

• 1985. "Raw; Uncut And X-Rated" 
(75 Gyrlz) 

• 1986, "Born To Mack" (Jive) gold 

• 1988. "Life Is . . . Too Short" 
(.Jive) platinum 

• 1990. "Short Dog's In The House" 
(.Jiw) platinum 

• 1992. "Shorty The Pimp" (Jive) 
platinum 

• 1993, "Get In Where You Fit In" 
(Jire) platinum 

• 1995, "Cocktails" iJiw) gold 

• 1996, "Mbum Number Ten" (JiTO) 



Former Business Manager 
Sues Reid, Edmonds, LaFace 



IBY J.R. REYNOLDS 



LOS ANGELES— Business manager 
Willie Carter has filed a $10 million 
breach-of-contract suit against 
LaFace Records and co-founders 
Antonio "L.A." Reid and Kenneth 
"Babyface" Edmonds. 

The complaint, filed Jan. 29 in Los 
Angeles Superior Court, also alleges 
fraud and asks for a judicial determi- 
nation concerning Carter's alleged 
part-ownership of LaFace. 

The suit contends that Carter, who 
was a business manager for the defen- 
dants from April 1987 through Janu- 
ary' 1993, demanded stock certificates 
representing his alleged 5*^ interest 
in LaFace but that Reid and Edmonds 
refused. Further, the action states that 
Reid and Edmonds denied the exis- 
tence of the business arrangement and 
were attempting to "aroid all liability 
on plaintiff's meritorious claim and 
[were taking a] stonewall position." 

The suit asserts that Carter was 
instrumental in forming key relation- 
ships that led to the establishment of 
LaFace — including the introduction of 
Reid to Motown Records chairman 
Clarence Avant. 

According to the action. Carter con- 



vinced Avant to assist in securing 
LaFace a distribution deal. In return, 
Avant was given a 10** interest in 
LaFace. 

Despite being a partner in the com- 
pany, Avant was not named in the 
action. 

In a statement issued to Billboard, 
Edmonds and Reid say, "Some people 
will do anything for money." The pair 
declined further comment on thesuiL 

The recent legal proceeding comes 
in the wake of a suit that was filed last 
August against the defendants by f^b- 
bitone, a production company run by 
Perri "Pebbles" Reid, a recording 
artist and Rcid's estranged wife (Bill- 
board, Aug. 5, 1995). That suit alleged 
that Reid and Edmonds were attempt- 
ing to steal TLC from Pebbitone. 

Atlanta-based LaFace is a joint wn- 
ture with Arista Records and was 
founded in 1989. The label boast-s an 
artist roster that includes platinum- 
selling R&B acts TLC and Toni Brax- 
ton. 

Last April, Reid and Edmonds 
inked a five-year extension of their 
deal with Arista that is reportedly 
worth $10 million (Billboard, April 8, 
1995). 
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Hnt R&R Ainnlflu 
nui nQD fill iJidy., 

CompiledfTcxnangttonBl&ampleolaifplay^ippiK^byl- ' ^Systems'RattoTradiservtce.Sa R&Bst3tiors 
aieelet^ionically monitcfKl 24 hoursa day, 7 day^ a weet^. 5ongs ranked by gross Impressions.computecJ ^ cross- 
ntarsnclnseuct limes of airplay with ArMron lolener data. Tha cMte s used in the Hoi R&B Singte chart. 
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DOWN LOW (NOBODY HAS TO KMOWf) 


41 


33 


23 


ALREADY MISSING YOU 

G0WLD ITVDTT & EEOC LEVOTT ^. (DeraESn 






20 


SOON AS 1 GET HOME 

FAITH {■■'■i'.'-". tflTiyAHtSI*' 


'J5^ 
M) 


45 


4 


FU-GEE LA ^ 


5 


3 


25 


BEFORE YOU WALK OUT Of MY UFE 

MOMUl - . ti 


43 


38 


ID YOU REMIND ME OF SOMETHING 

R KELLY 1 


Jj 


8 


6 


CALIFORNIA LOVE 


44 


41 


28 


BROKENHEARTED 


JJ 


10 


8 


LADY 

D-ANGaO (EMI) 




70 


2 


EVER SINCE YOU WENT AWAY* 

. -..-I !-■:■- 1 H>-.itfAr.aTiw.TK;;i 


JJ 


9 


16 


LOVE U 4 LIFE 


48 


44 


22 


LIKE THIS AND LIKE THAT 

ttOWCA.fr.M^,JlH-.,Tjl, 


9 


7 


18 


ONE SWEET DAY 

MAfiWH CAREY 4 eOrZ II Vfi (COLUMBIA) 


3D 


47 


4 


KEEP TRYIN' 

GROOvt THEORY lEPKII 


10 


6 


16 


EXHALE (SHOOP SHOOP) 

WHirSEr HOUSTON ■■ 1 ■ ■■■ 




6S 


3 


CANT BE WASTING MY TIME 

MOM LISA r E;,i jn ii.g LOST BOYZ IISLAND) 


ID 


16 


S 


ALL THE THINGS (YOUR MAN WONT DOI 

JOt I.-'. 


48 


43 


18 


HOOKED ON YOU 

S*IR lELEKTRAtEGI 




]4 


17 


00 YOU WANT TO 

XSCAPC ■■■ SO:-^i i.[A',JUtfi*; 






1 


KEEP ON KEEPIN' ON 

Ml. , 'If ■'■ II" ■ ill'-HMlh' 


13 


12 


17 


HEY LOVER 

LL COOL J iDtF J*M.«Al;iSUHDl 


51 


42 


24 


^AltMiO n,' 








WE GOT IT 

\'.-vt.rn~^ ( = i'iiKi\^iSMO0rHHMCAI 






3 


LEFS LAY TOGETHER 

THE ISlfV BROTHERS l^jLANDl 


TTi 


IS 


11 


WHERE 00 U WANT ME TO PUT IT 


W 


59 


3 


GIVE ME THE NIGHT 

PJ-,, i-i,',. ^ - .ifMCOSiAIUNIIC) 








WHO CAN 1 RUN TO 

XSWE SO i 








1 


DON T WASTE MY TIME 

"A : : i" '-T ■-. [ r-iirWEST'EEiii 








TONITE S THA NIGHT 








29 


SENTIMENTAL 

DEBORAH cox .vr-i:-TA 


W 


19 


IS 


NO ONE ELSE 




68 


2 


ALLI NEED 

JESSE POWELL iSILASMCAl 


JU 


21 


22 


1 MISS YOU [COME BACK HOME) 

MOWFAK ilPIr.v\-WCA1 




57 


55 


4 


ERnfsmfoN DEF JAM KALI SLA i 


21 


18 


30 


lELLME 

GROOVE THtOnyiEPiC) 


w 


63 


2 


TRADE IN MY LIFE 

R, KEILY -'iVEi 




22 


11 


LET IT FLOW 

TONI BRAXTON '.RlilA) 


59 


57 


12 


GOIN* UP YONDER 

M.C hIAMMER IGIANT/WARHER BROS.) 




32 


24 


1 WILL SURVIVE 

i Hi'.ri. SAVAGE (RCAJ 


60 


61 




HEAVEN'S GIRL 

QUIf4CV JONES -Vi Ei- WARNER BROS i 




2B 


12 


GET HONEY 

juMOR uxr LA iiMOCA&m eeATATuwno 


81 


62 


9 


(YOU TO BE) BE HAPPY 

R. tfLLV (JlVD 


24 


20 


20 


WHERE EVER YOU ARC 

TERRy Ellis ieastwest/eeg) 


1PF\ 

SD 


67 


14 


SORRY. 1 

WILL DOWNING <UERCURn 




2S 


9 


NOBODY KNOWS 

THE TC^Y ■ . PROJECT .iFtrtaHisT-AI 


83 


53 


12 


HURRICANE 

TI'E IVCr. -I-U-K WTO' IT/JtVE) 


28 


23 


19 


YOU PUT A MOVE ON MY HEART 
0 tONfS . ■. TAMIAlCWrtST/WBj 


TTi 
M) 




1 


SLOW iAMS 

QUiNCr JONES QWESl VtAfi-JE" flBOS i 


27 


26 


8 


VISIONS OF A SUNSET 

SHAWN STOCKMAN IPOLVDOAMM) 


85 


58 


7 


YOUR HEARTS IN GOOD HANDS 

'.Rf r:. 'r.'CA' 




37 


11 


BABY. BABY, BABY, BABY. BABY... 


88 


54 


12 


THROW YOUR HANDS UP 

L.V. (TOMMf BOY) 


S) 


31 


11 


DONTQVE UP 

I51AND '. ■ ALL r-LAVO; 


87 


52 


16 


DANGER 

BLAHZAV BlJtKZAV ■ FACERMER^ JRYI 


31 


30 


13 


STILL IN LOVE • 

BRIAN MCKNI&HI '.'Si-r.Lls-fi 


w 


73 


2 


NEVER KNEW LOVE 

OLHA ADAMS IFONTAMAiMEnCURY) 


31 


27 


20 


DIGGIN' ON YOU 


60 


60 


13 


TOO HOT 

COOLIO (TOMMY BOY) 




3S 


11 


YOU WANT THIS PARTY STARTED 

SOMCTHrv FOR TME PEOPl£ fVMARfCR BROSJ 


1S> 




1 


MY FUNNY VALENTINE 

CMAKA KHAN (ARISTAl 




39 


S 


WHO DO U LOVE 

De:borah cox iarlsta) 


71 


69 


26 


GANGSTA'S PARADISE 

COOUOFEAI LV '■ .!:oNDIRACH=,VCA( 


S) 


46 


2 


A TMN UNE BETWEEN LOVE 1. HATE 

H-TOWN ■ iA;--f.'Ar.-A-aK'jEP wi:-, ■ 


72 


51 


12 


THIS TIME AROUND 

MICHAEL JACKSON lEPIC) 


3S 


24 


24 


FANTASY 

MARlAM CAREY C Jl-LiMeiAl 




H) 




1 


D01N IT 

,1 J IF .if.' KJl. ISLAND 




49 


2 


STAIRWAY TO HEAVEN 

PURE SOlrt. nlJP ^uri1NT£R5C0«t; 


74 


64 


17 


CELL THERAPY 

GOODIE MOB 1 LAf ACE * m ST A : 


37 


29 


12 


LET S PLAY HOUSE 

1-1 ■■• ■ 'IJiHU'LtilMflDM 


35) 




I 


KISSING YOU 

FAITH EVANS (ARISTA) 
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NTRURECU 


RRE 


1 


r/ 


miPLAY 




1 


II 


WATERFALLS 

TIC (LAfACt'ARlSIAI 




14 


IS 


32 


CANDY RAIN 

SOL«. F0« REAL !UPIOWN«CA) 




2 


9 


ONE MORE CHANCE/STAY WITH ME 

THE NOTORIOUS b 1 C (BAD BOY/ARISTAJ 




IS 


11 


23 


THIS IS HOW WE DO IT 

MONTEll XIRDAN IPMPiWALISLAND! 




6 


2 


TIL YOU DO ME RIGHT 

AFTER 7 CWRGINI 




U 


14 


2 


RUNAWAY 

JANET JACKSON {A&MI 




3 


17 


CAN'T YOU SEE 

TUT«.flAT T>€NOTC«0USBiatTa*ffBm) 




17 


22 


12 


HE'S MINE 

MOXENSTEF tOUTBURST/WALjISLAND) 




5 


8 


ON THE DOWN LOW 

BRIAN MCKNtCHT 1. MERCURY) 




11 


25 


12 


BOOMBASTK 

SHAGGY rvWGINI 




» 


1 


YOU USED TO LOVE ME 

FAITH fvANS iflAD BOVARISTAi 




19 


17 


16 


WATER RUNS DRY 

B012 II MEN (WOTOWN' 




? 


18 


BEST FRIEND 

BRANDT (ATLANTlCI 




20 


21 


24 


GRAPEVYNE 

BROWNSTONE IMJJ.1EPIC) 




9 


16 


DONT TAKE IT PERSONAL 

MONICA (ROWDYjARISTA) 




21 


20 


16 


CRAZY LOVE 

BRIAN MCKNKJHT (MERCURY) 




10 


14 


SOMEONE TO LOVE 

JOr.e FEAT B^aYTACEfYAaYUM^SOMUSO 




22 


18 


5 


YOU ARE NOT ALONE 

MICHAtL .lACKSON (EPK:1 




12 


34 


IF YOU LOVE ME 

BRCfV^F'NSlnNf /MJJi'EFMCl 




23 




14 


FREEK'N YOU 

JOOtCI (UPTOWN. VCAl 




15 


37 


CREEP 

TLC (LAFAC£fM!ISTAI 




24 


19 


11 


BROWN SUGAR 

D AN (^LO (EMI) 






1 


HEAVEN 

SOLO IPERSPtCTIVE) 




2S 


23 


39 


PRACTICE WHAT YOU PREACH 

BARRY vmiTE (AM/PEASPECTIVEl 




13 


9 


WE MUST BE IN LOVE 

PURE SOUL ISTEP SUHiWItRSCOPE) 
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TITLE IPuMtsher - Ljcsnsing Org ) Sheet Music Dist. 
Gfi UnNOeOOriCop^Conbd) 
S5 jlU.INEED(avyr#<Dv«iDl) 

12 MLT1CniNGSnnjRIUNimNT00)(FR0MDaHTBE 

A MENACL..) -.fade. 2 ASQV/TallKt Tme. 
ASCAP:Wjar dgEfrb ASCAFO 

BMlY(viVf-TafT»U«. BMII <Nm 

43 MmHHGOoDKrt^ BMIj 

«S BMV. 8«r. BUY (U' Id A5CAP.^i<pbel-rnntr. 

ASCAP.Vlaitvf QiapFet. ASCiV.'Todiiu. ASCAP/Kiv 

Kerdnck BMI^CamDme. I^StJP) 
3 EVREfflUtWUOinQFMrUFEUETMSIIDUKIIKT 

m Hrt fSCfP/DfiJtP. ASOV/NutaOB. ASOP/Satanka. 

JISOHn« CEskh BMIiD« BUhoiL BMI tiWBM 
S2 KMOWEOFHrCREtttFiiaHATHHUKBEmra 

UK AND MTD (DiiflB St)4iL BMl^. BM/S«ts 01 

Liskg(li,eMO 
45 iR0IOtCIIR1B>(Humwf)htttri.BMlCI«yt^ 

ASM>/yau« Ugml ASCAP/ftcot ASCM>; WBM 

12 ■KXDIUINOUIieEMJSniriPnbm.ASOtf'/ltatLmel 
Gncw. ASQVM ASCAP) 

S ClffTBCIWISniGMrTMIHnHDOfnBEAIDMEJ 
(MdOMn BMIMnAkm«.BM|^fU)aarnn^eMl^<«1e$Ia 
ASCtf-M^ Tw Sonv ASCAPA* Obi. ASCAP) 

40 CaLT)CRAPVlOwnuB]rfein.BWStinSlwt.BMkO)ale 
Met). Bhill 

a COlOWORLDCCa(een-BMG.BWtewaa,eMlt^ 
ASCAP/MnlG ASCAP>fitadiBiAASCWMM 

99 l»OUEIIGHCPn«)orB.ASQV';Sial)8Dtl.ASCAP/Saln 
SMhon. ASOPM h n* Bn. ASCAP] 

37 CRUBIK-IBBrtraixASCW 

88 DAMN TMWC CALLED LOKCSmiKAIV Sacs. BMlUi Yum. 

BMlVbffiled. BMII 
36 OMCetlCapyn^ConlroO 
27 IIIGGBrMnU(Eal,BMl^ATVScr«S-BM}HL 
30 CMa«MUP(FMMD(linBCAMDHCE-)ISb«B<o*m. 

BMM) Lamnce, ASCUPXryiS An, ASOP) 
« BtSrUMIh«*isAnadLA$CAPAto1H« 

tSOPJOabB-H-Sene. BNVVem, BWDoMm. 

BM/SnipaPUtGrani. tUH HL 

50 EASrSIXUHce^lndLBMlWarnBr-Tanertare.BMl'Bladi 
EkASCM>/WB. ASCAP) 

44 EVER SMZ TDD WEMT Avar (N*Jni Boy. ASCAP/Taytar's 
DkI. BMl^iMU lifcn. BMliTttL BM) 

» BIBnnirSEIIBnWNT9u*iTB^Ftai.eMlWBqvteM> 
to E»H£{SHOGP SNOOP) (nnillWmW TO ElWlf) 
BMbSon^lV SV)ES. eMf« FtiL BMD VffiMM 
35 FMnASTlR|«.BUI«l««TVSonp>BMl«Wnd, 

ASCAP,1Uytem HI. ASCWiQImlMn. ASCAFVHess. m 

& Cvcn. ASCWWOl ASQV) ItAffiM 
77 FAST UrCnMfeASOIASIIOiBpn-.ASCAP/Btlm The 

SufBce. ASCATjTante ASCM>) V«M 
84 FmSlHnCRRSTnME(Fiabensl)a.ASCAP/Nes&ri(^ 

& CafOK. ASCAP/W ASCAP) 

13 FIMia-UtSaVAIVTtras.ASCM'/rekSanftaL 
ASOPONra CnoiBi. AfiCAPAfcMk. ASQWIAdri^ 

ASCAP/EMApi. ASCMVSten flm. ASCAP) HL 
63 FUiOUHAQvnbB. ASCAP) WM 

72 FUmHOWTMCFUBIFrabtfishmASCAP/Soielafn. 
ASCAP) VfflM 

45 OUeSTA'SPAMDISE (FROM DANGEROUS MMS) a- 

Boy.ASCAPAVOOlM ASCAPi-Boo DaOlr. ASCAP.ljny 
Smdn, 8Ml(Sanip 01 PUfGrarn. BM'Madcatae. 
BWMM. ASCW«Kfc Bm. ASCAP) HIVIBU 

16 GET MONEY (Bib PDnia.ASCAP.\lni)e4ivBMbt/Upee, 
ASCAP/Af I. ASCAP.'IMI tfxi. KCW/Mm Combi. ASCV) 

fi5 OaWE TOURS lUte Is A Bdcli. ASCAP) 

47 QMMEnEMQHrtRcnjar BM) 

48 QOWUPTDHOERiBudJiMBMI^ianstynBMD 

79 HAVE I NEVER Heal. BMt^arVAIVSc(«L BW) 
87 HEWrHEWYOaduroe ASCAP^rtttfy ASCAP) 
15 HEY Um)(RKlso(«i,ASCAP/A»Tio ASCAP) WBM 

42 H00IDQNmU(VtirgL^BrilASCAP/Onaa(faMnd, 
BM/Qvysah. ASCAP/Akm. ASCAP.'Saianka. ASCAP/EM 
CasaM.BMOmHH 

44 HOWMIEnOU(H»wsHI&iMenlne,ASCAP/Smn 
G«ns-€M,eMO 

30. IMmCMl2i)n«t.eM(^(raOr«.BMlE-4Q.BI«»^ 
BI«D^ BM^ T. BMO VWM 

17 I HKSnUfCOlE BACK HOME) (FROM NEW IDRK 

IMOERCOnO(EMAt)nl.ASCAP,'t7-Du;-fl.ASCAP^ 

ASCMMYrtt. ASCAP) HimU 
90 HCARCfSATniSCAIirAIX&ICC CREAM lCvMrs6M(^ 

BMl.Rame«a Bf*Wu Tare BMII HL 
M INaDnUTOMGKT'llliTtaK &SCAP.Oa1i'sT>uiRrt.BMV 

Canr^-BMa ASCAP/Zorta, BWfiatiy Trgn. '^SCAP) MM 

73 IKmSETOeCLOIiLTMCAASOViWMvCNdm. 
ASCAP)townrtPwtaTHM».ASCAPMBcCap Of 

n tliaiQmrvarilsixi)tBMVVni,8MlShMnPafetk. 

BMl'EfiaiTi BM/T)ra For Rfta. BfelflutoJIm, BMO HL 
98 ia>E(»UZE(^MtaAeiiW4wCtartanLBIW^ 

nhnmem KCiemilCKm. eMWunir-Tanwtm. 

BMI/EMi BlaciMMd. BMlMBCca Don. BM) WBM 
71 IWMIRVOUBKK(DnviLASCAP/a>TtaAS(»f><«an. 

BM|^GM.BM}MBM 
19 IWtLSURWEI^DVOsTiHlASCAP/PBnm-MtevASCAP) 

51 JUSFTAHlHUnaW[RuntnUacli.ASCAP/n4)>0IA 
Psychop*, ASCAP/Alma ASCAP) 

33 ICEPTRI1ir(Ekia sV(Re A$CAPAjn(M;e.ASCAP/Mna 

/SCM>/)am. 6M/WATV Sa«s, BM) Wtm 
a LmAnLSUHE5IIIUSHM(BatiyPad.BMlMr hUdu, 

ASCIV.1)Di^nA, ASCAPfSn^Bnaa ASCV) 
a LETS PUT HOUSE CSuetASCAP/CrTm s. ASCAP] 
58 UKMIHVMGnESMI(HIUrS60mGON)tJaMB. 

ASCWSkm A^ BMO WBM 
82 L0OK«MlirWirVEDOHE(TwTulM.ASCAP>«Ma 

ASCAfyite Lady Rmtv ASCAP.'Tia^Ovn Inn ASCAP) 

80 LOKOTMMElK lar.BM) 

8 U)«U4UFE(EMA(ri.ASCAP/DeS<w«Uati,ASCAP)n. 

38 MKROPHOHE MASTER (Slra«i( Out Da Se>Mi.ASCAP,«ae 
Mo Easy. ASCAP/QAApi ASCAPyCCtar To The AddcL 
ASCAP/^MSbiC ASCAP) 

97 MOKIRnirfaMfkikASOPartaASCN^l 

74 HUnDMKERWHnt HORSE m.mtl>W«,McMt 

rw*. BHi'Sinnii. m'm. a.scapi 

14 Na00OriM0l«0ae9Kfc.BMb^^EW}'Jm.BMCClM 
7 NO ONE aSECIunvr«BMi.BMl'lu<>nCcmb<L ASCAP/EM 

A(rt. ASCAP/Evele. ASCAP/BOP. ASCAP/Zorta, ASCAP,«ir 
QrtraL ASCAP) HLAWM 
1 WH'OON'CRrffROMWinilGTDBnALCE&al.BMf 

SonvATV Scnes, BMif ot Fkiv BadtMOd. BMn ABU 
5 ONESWETDHlSofn^'AIVSonffLaMl-ft^BMl^QfTp'AIV 
runts. ASCAP..Viiat(v«U. ASCAP^'Etock PanVw. 
BMlVvdnrno'. BW>'Vn<Y. SMl'ShMn ?3tnX BM) 4 
71 PHVSnLnffi({ttikiniASC#!Mt^ASCAPOf/ukASCaP) 
« PUT! HATA iStadub BMlTi^ QM BMLtn^uto. 
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TITLE 

ARTIST .'lABELDISTRieUTIIvC LABEL) 




i 


a 
t 

3 




TITLE 

AflnST (LASCL/tNSTRieUTINS LABEL) 


1 


1 


4 


* * NO. 1 ★ * 

NOT GON' CRY 

UAR> ; msCif !AR-:.rA: 2«ina(No.l 


38 


31 


18 


CRUISIN' 

tlANfltLO UMlj 


31 


34 


13 


YOU PUT A MOVE ON MY HEART 

a -ONEi.lNIRCXXICINGTAMlAttJWRTWB) 






8 


SITTIN UP IN MY ROOM 


48 


37 


15 


KURRI(JU4E 

THE CLICK iSiCK VttOr tliifm 


3 






SOON AS 1 GET HOME 

filTH ■../•\; •L-AO BOIARISTAI 


41 


32 


9 


GOIN' UP YONDER 

WC .l-M.WARNERBHOS; 


3) 




10 


NO ONE ELSE 

Ti -J. F-.j; H' '-'.arista: 


® 


S3 


10 


COLO WORLD 

GEMUi'GM iCfFFEM) 


5 




11 


TOHITE'S THA NIGHT 

KRIiKPOSS - il-'Hi>i)iF.aH',)WiilAi 


43 


38 


11 


RIOIN' LOW 

l:. i ■' ■ 1'-. L .'--.■r TRAYlCSiMQliiWOCOl 


8 




12 


ONE SWECT DAY 

MARlAH CAREY & 80VZ D MEN iCOLUUfllA^ 


44 


43 


24 


COME WITH ME 

e-MAI ,(>A5,<:iUNE ALLEV MCAi 


7 




8 


FU-GEE-LA 

rLf.E-:; c jrntnDiE.ccvui.'ei*) 


48 


35 


21 


FANTASY 

MflWlAH CARET ICC.UWBLAI 


8 


6 


IS 


BEFORE YOU WALK..,1JKE TWS AHD_ 


48 


36 


28 


TELL ME 

r.Pvj-l THEORY (EPtCl 


3) 


IS 


ID 

2 


NOBODY KNOWS 

THE TONY ■-: I- r p -.tri .Af ACE 1&i:rAi 


47 


40 


7 


FUNK ORAM A 


35) 


13 


GET MONEY 

JUNIOP M A F ) A lUNDCASnG BEAXMTUINnO 


3) 


SB 


6 


DONT GIVE UP 

ISlANO ■. . . V ■..-.i *ii STABS i'^-LAMJ' 


11 


10 


li ; HEY LOVER 

' LL ■ 1 ■ ■ SM.WiLVjLAf.m 


49 


41 


19 


THROW YOUR SET IN THE AM 

CYPRESS HHi ' PUf FHOUSE.'COIUMBIA) 


32) 


12 


8 


WHERE DO U WANT ME TO PUT IT 


SO 


33 


11 


TOO HOT 


3S) 


14 


11 


WE GOT IT 

immature 'iiArumNC smooth) (wcai 


91 


42 


23 


FADES EM ALL 


14 




13 


FTTH J 1 F {SHOOP SHOOP) 

WMTNEV HGUSrON 1ARISTA} 


3Z) 


S5 


2 


UKNOWHOWWEDU 


IS 




16 


LOVE U 4 LIFE 


53 


50 


6 


BROKEN LANGUAGE.HUSTLIN' 

SMOOTHE OA ' II ■ ~. n i.i 


3D 






ALL THE THl MGS (YOUR MAN WONT OQ 

Id 


54 


46 


16 


HOOI^O ON YOU 

SILK lELEKTHAEEG) 


3D 




G 


VISIONS OF A SUNSET 

SHAWN srCT^VIAN ■ < ~ 'r- W.' 1 








YOU WANT THIS PARTY STARTED 

■ -1 1 - --1- •-•;! -.VAt-Jtw Wire; 


1S> 




2 


CANT BE WASTING MY TIME 

MONA featuring L-JSTBOVZiiiLAHr. 


TF) 




1 


EASTSIDE LB 


3s) 




1 


MKROPHONE MASTER 

DASEFK-i--^ l.^:.TWE^tEEr,i 




61 


19 


WHO CAN 1 RUN TO 


20 


17 


3 


EVERYDAY « EVERYNIGHT 

WEITE MICHEUE fi.A. 


58 


56 


13 


STILL IN LOVE 

BfilAN MCKNK^HT (MERCIAV) 


2D 


21 


20 


DANGER 

L-LJ-Ci- BLAHZAT^FACfRWtPCLlP' 


50 


49 


12 


FAST LIFE 

• .II,.-..:' .| : HILUW.tPK STREnWIO 


22 


18 


17 


1 MISS rOU (COME BACK HOME] 

MONIFAH ■ L. ■"■ T OiVNiMCAi 


80 


54 


11 


EAST 1999 

Borc ntjQS^mvwcrwavnussRaAiMm 


23 


16 


19 


ANYTHING 

3r (MJJ/5WI MUSIC) 


81 


52 


12 


THROW YOUR HANDS UP 


24 


19 


19 


CELL THERAPY 

>■■ ( I lArACE.ARISTA) 


H) 


62 


12 


1 NEED YOU TONIGHT 

, MV. i ViJY)*1(UrCEAaBGaAT! 


3£ 


24 


3 


WHO DO U LOVE 

DEBORAH . " ■ ARISTAj 


S3 


51 


15 


THE RIDOLER 

- ■ MAN ; i iMIO 


28 


22 


7 


LETS PLAY HOUSE 

THA OOOG POUND ftAT M»:>ff;U ir^ATHFW 


64 


60 


25 


SENTIMENTAL 

: if,, s.'.-i 1 , . ,.',^ -^FAi 


2D 




1 


1 VnU. SURVIVE 

chamtav savage IRCAi 


3D 


74 


4 


MOVE YA BODY 

UAD SKILL2 ;B>G BEAI.'AILAMIC. 


28 


27 


16 


WHERE EVER YOU ARE 

'EH'^' FLU". .Fi' -iVE -.T ;E<". 


68 


44 


29 


HEAVEN 

".Of. ;:-fli'iOFCI'v£' 


3) 


47 


10 


BEWARE OF MY CREW 

LBC. CREW J. '.■■K.-.Sifhih i-(.'... . 


17 


63 


27 


JEEPS, LEX COUPS. BIMAZ S BCNZ 

LOST BOtZ kUPTOwN'MCAJ 


30 


25 


27 


GANGSTAjS PARADISE ^ ^ ^ 


n 


57 


17 


WINGS OF THE MORNING 

CAPinON ■ ■ ■■ I.- -, 1 .5',. 


31 


28 


14 


YOU REMIND ME OF SOMETHING 

R. KEay (JivD 


S9 


59 


19 


ICE CREAMINCARCERATED SCARF ACES 


32 


29 


14 


OIGGIN- ON YOU 

TLCtLArACt'ARlSIA) 


70 


6S 


12 


1 REMEMBER 


33 


26 


9 


JU»T TAH let U KNOW 

EAZY-E -ir".-L.i^PELATI'.'ITf. 


71 


69 


21 


ALREADY MISSING YOU 

GtWtCLfVEfniEDOeiEVtRT.SH. tfl.-.V/i i 


S) 


39 


2 


KEEP TRVIN 

'■■■'.■• THf-s, !epk;< 


w 




1 


COOUE HIGH 

CJUAPLO F-Paf LL. 


3S) 


45 


2 


WELCOME 

ERICKSERMON i.-f i.".' f.i;.;^! J'iLi 


73 


64 


7 


GIMME YOURS 

AZIEMI) 


:s) 


48 


3 


A THIN UNE BETWEEN LOVE & HATE 

M-TOWN ...Ai: VAT ViAf.E" PRiyi 1 


74 


70 


3 


NASTY DANCER/WHITE HORSE 

•un iWHAF'irHIHAM 


37 


30 


11 


LEFLAUR LEFLAH ESHKUSHKA 

kBTAH ^•B.W i one AS TV* W^OXDl DOWM 


m 




24 


YOU ARE NOT ALONE 

MICHAEL JACKSON 1 ^'tC . 
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BMIWATV lunev ASCAP/Sta & CUT. ASCAPl MM 
83 THE RBOlfR (FROM BnMANFORBra)(Rame(£a. 

BMIMu-Tarc BMLCamn-BMG. BMlWer, ASCAP) it. 

78 MinruwrtnitaBMi) 

10 nMmaia|ri4e.BMO«BtadMixI.eWEim.ASCmhl 
49 IBfTimM.(EMA(rt.ASCAP«ARi>..ASCAPm 

ASCAIvrUhouse. ASCAPfEM Btaditmt BMbMntf COl 

BMOVffiMHL 

83 SC(y(AkT«.ASCAP/tlub<n.ASCAP/Ve.A3CAf>A«nBH 

OoanL ASCAP/BlKii OiA ASCAP/ORnton. ASCAP) 
2 Smir UP MW ROOM ffROHMNIMS TO EXHALE) 

(Ea( BWSoriyATV Songs. BWFCK F*Ti. BMO ViBM 
4 SOOMASIOETHOWfQitnBBBby.BlitOaraceContts. 

BM<m SbdoMuiL BMyrirA SM Tim( BMA^ 

Ccnibs. ASCAPIM Apil. ASCAP) HI 
57 SORRr.KWiDcpMn.ASCAPAJn(*Buck]Ks. 

ASCAP,TWyOam WV ASCAP/NecMy. SESAC3 
70 SPACCAQEOHcney-N'PDMASCAPl 

31 SnaMUK(PolyG«nmASCAP«CaiceiedLufKA. 
ASCAfySonss Of PcifCram, BMtBrarcton Barnes SMI) 

89 SUI«EN0OI(KaeiSMAASCAP.l<AASCAPAW. ASCAP/ 
Dnp Scund. ASCAP^Siort DcAs. BMlTorba. ASCAPl WBM 

23 TmME(Ah)a,A5CAPfl3roow78.ASCAPyliaii. 
BMfSony/ATV Tiw. SMlTlmm lesnv BMI) WMHl 

32 ATHMUNEBaWSMUMSWIE(Calllon,BMmnOr 
L^.BhmnKr-Tannrlm.Bl«l ' 

S THROW nUR HANDS UP a«rl.eMlLM«9Vm(y.BMA)'s 
Onlf, euifi l^natt % BMlMaina Thcminon ASCAP/T«rn 
Blue. ASCAP'Stvy Te^. ASCAP/MMe, ASCAP) WBM 

81 THROW TOUR SET MTKNR (Soul Assaaie.ASCAP/MCA 



ASCAPMs From Di Bone ASCAP«KL ASCAP) W. 
6 TOMTESTWMGHTlSoSo [ML ASCAP/EM ^AASOV/ 

(late Art. BMMrUk eA4n« One. BMintfbont ewn HI 
54 TOO HOT a-B«.ASCAPA)o Daddy. ASCAP/WnoFB*. 

BMtSerand Decak^ BMbVtanw-Tamertarw. BMO MM 
75 MWOWWOWW EB UgMHwdKl ASCAP) 
18 VBORSOFASIIIBEr(FR(IHMR.M0UJMrSOPUS} 

(Sham PaAiji BH«B«L eWSofS Of FUrCnri BM) HI 

11 wEOJTRtairTtaASCAPtHifcnneMSMinhiMpaii' 

M«n. ASOWFfr Mc ASCfPiSOOT Gtrrc^ BW WMH 
41 WELCOME lEKl>S«nT«n.ASCAP,>?onte.ASCAP/ftirtiy 
Noble. ASCAP) 

92 WHKH UP STMt?(H»M THE SHOW) {Henchmen. BMk« 
Hi eily I. BWUi-ttty SydniB. BhVBa-OaAe. BM^eun 
BMt<Stj|KrSarvi,BAffl 
9 WHEREDOUIMWnaTOFUTfT[EMIApd.ASCAP;FVk 
ASGV'lUI Ssdmood, BMlHtA) The Bear. BM) 

21 WHERE EVER YOU ARE aM Tu!l -Eiwfl. BMIEMI 
BtKJMmd BM^ II 

91 lAieSETWUK(RIOHDEADPRESCBflS}ihteRASCIPl 
20 WHOCAHIRUNTOfW^-Tametlane.BMDVlBM 

22 WH0D0Uli]VECMCA.ASCAP/M&Rh)1hm. 
ASCAf./ZntTtaASOPlWBM 

86 WINGS OF THE MORMHC(kvre. BMO HBM 
25 <IOUP(nAMOWEOHMVHEART(nod»y«S.ASCAP/Unia. 
ASCAPIWBM 

34 <nUHSiWDICflFSCMEIIWB(aiiteMRH%,BM)WIGM 
S3 TOUR HEMTSmOOOO HANDS (RHlnv. ASCV) MM 
29 nu WANT IMS PARTY niRTBI (MM FurtLBIMtau 
JdL BM/Mok Nne Yank. BMWMnHn SInntfK ASCAP] 
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BiiDoad HOT R&B SINGLES 

FOR WEEK ENDING FEB. 17, 1996 ■ ■ ^9 ■ ■ K^PHMV ^^HB H^PIHIHH^Vti 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED. COMPILED, AND PROVIDED BY ' 



(T)l ) 


2 WKS 
AGO 


ii 


TITLE ARTIST 

PROD.iirrfi iMNr..\'RiT'rr, . Ann i \uMRfR,rjis:fl.i3i;riNr, i Ann 


il 




1 


4 


♦ ★ * No. 1 ♦ ■* * 

NOT GON' CRY (FROM "WAITING TO EXHALE") 3 weefea jt No. l ♦ MARY J. BLIGE 

BABV^CE (BABVFACEI iCi (D) flj AfllSIA l-2«7 


1 


KJJ 




5 


8 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALE") ♦ BRANDY 

ll.-.hi •■• ■ ; .-.l:, 1 . 1 •[ ; i.M if I • ■ i /.Rl^.TA 1 .-^^^ 


2 


3 


2 


2 


18 


BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT • * MONICA 


1 


4 


3 


4 


11 


SOON AS 1 GET HOME « FAITH EVANS 

C "Hij»/ ■■! - 1 lANS.C THaUPSOM.SCflMBSI ICi iCnMl il , rXl BAD BOr 7 9!JilC.ARIif A 


3 


5 




3 


12 


ONE SWEET DAY A ♦ MAHIAH CAREY & BOYZ II MEN 

A ■ - . ■,.\t:):A='SMi;fi«S*WfiPf!.; irK<>AlNWVV113tfT IC^ Dl 'Mi '1 V i^pCCLLWSA 


2 


(D 






11 


TONITE S THA NIGHT • ♦ KRIS KR05S 


E 




9 


10 


10 


NO ONE ELSE ♦ TOTAL 

uMVin^.SrnMHS i: ROiJIfiSCN.J C OUVIERI ir.)lD)lMllT)BADBOr 7 WJ'ARliTA 


7 


CD 


3 


9 


16 


LOVE U 4 LIFE ♦ JODECI 

lt^,.,;Mi L l VATE JHbLlAf^'iSLLf (CKDHH UPIOWf, Sblii't^CA 


8 




11 


11 


8 


WHERE DO U WANT ME TO PUT IT ♦ SOLO 

i 1 'i.-M ■■■ 1 ^1 iCuDmiiVI (XI PERSPECTIVE 58751^ 


9 


10 




6 


13 


EXHALE (SHOOP SNOOP) (FROM '"WAITING TO EXHALE") A ♦ WHITNEY HOUSTON 

E'U'.li:! .'.I;.'.. iCl (Ci il^l I'Ti ■ v; ■ ■ AR ".7 1 .^?„«5 


1 


OD 


12 


12 


11 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 
. i'.iH- . Ii.'.ii b MAtHER.J.CARIER.A "JL-SSAl'in .. 1 V',.A ; 4J 


11 


C12; 


15 




2 


ALL THE THINGS (YOUR MAN WON'T 00) (FROM ""DON'T BE A MENACE... ") ♦ JOE 

or 1 ■noM-'Snf, : 1 TiiijMA? 1 TMnr.'Pscr^.M 7, 1 1 1;.'.' i ic; <c : ISIAND e54^.)C 


12 




13 


18 


6 


FU^SEELA ♦ FUGEES 

S Rf'-ll ;'J ifAN,^. f/ICI'fl.L Mill A MCr,BlER,t MAflit b Rf t^li ' Cl :W; IT: RljEfHOUSE 7«19f.a)UjUBlA 


13 




U 


14 


11 


NOBODY KNOWS ♦ THE TONY RICH PROJECT 

I I'llJh II RICH U OnBoyi ICliDllMjiTl lAEACE ? A". [ L'ARISTA 


14 


15 


10 


8 


15 


HEY LOVER A ♦ Ll COOL J 

RHi hi:" invER TDNE(B lEMPERTtJN ll COOt Jl fCMDJ !M) IT; iV) DEF IAM RAE 577A94;ISlAND 


3 




lb 




2 


GET MONEY • JUNIOR MA F.I.A. FEATURING THE NOTORIOUS B I G. 

l":li-.7 >i s:ia?ai?B &,Ln.i hiv ..=tfiT:R,g scfi>?D = »iTi;: 5 rRP. 771 ::mti jscfA^iGEiAi ^w.rjK<: 


16 




i; 


16 


19 


1 MISS YOU (COME BACK HOME) IFROM ''NEW YORK UNDERCOVER'') • MONIFAH 

HtAV"7 E' lHEAv-7 L' I RU£il'7^7lM lE ■ IM. ll ' IXi UPT0WP7 b51C; WM 


16 




?0 


22 


6 


VISIONS OF A SUNSET (FROM "MR. HOLUND'S OPUS") ♦ SHAWN STOCKMAN 

- i. r. 1,1 --.-.'.i,'.i, ici.ci(«i.-n:^.yDi:.s5EiKi6^/7«u 


18 


(3D 


NEW^ 


1 


* ★ * Hot Shot Debut ★ * * 

1 WILL aUKVIVt ♦ LnAINIflV bAVAbt 

■■ HUfilfY IDFEKABtS.F . PfRflFHi iCi iPKTi ^Kt fc> 


19 


20 


:i 


15 


19 


WHO CAN 1 RUN TO • ♦ XSCAPE 

. Ll' I" -1 ■ "i - iCi i.ti iJ':..^ . ■ ■ - 1 ■! Vd'.A 


1 


21 


ll! 


13 


16 


WHERE EVER YOU ARE, ♦ TTRRV TLLIS 

L-r.: _ h. ■ [rk ■.■.iL- ."1 'LiilEP.r MCELROVI iC 1 ■ C 1 i ■ ■ t "^ : 1 : -.l:- . tLG 


10 




26 


31 


3 


WHO DO U LOVE ♦ DEBORAH COX 

1 CAVPiifl, ll 1 ■:AF.'PfifH \l \ BFNFORDi 1"^: .r-'': IM'tT; ARISTA ! 


22 


23 


21 


i; 


» 


TEU ME • ♦ GROOVE THEORY 

B " iVILSIlN iB '/.IISON A LAPRIFUX.D.BROWNI ;C' itlj iT. r=lC 77%1 


3 


24 


23 


2? 


3 


EVERYDAY & EVERVNIGHT YVETTE MICHELLE 

F'JNfi'.'ASTf K t ^ E''VAti" ;C i iDi IT,. 1 r.-.IC f--4R^ 


23 


25 


22 


20 


18 


YOU PUT A MOVE ON MY HEART ♦ QUINCY JONES INTRODUCING TAMIA 

i;jr..' ' ■■■ ■ X'lD'ivn^Aisi :;'i:'/i7i«\EHfinos 


16 




53 




2 


CAH7 BE WASTING MV TIME (FROM "D0N7 BE A MEJIACE..1 ♦ MONA LISA FEAT, LOST BOYZ 

t il''.^:. " L - . " ■ ; ■■.llJ^^:,lt■>^.^b,.."^.!ll■l.l ^Alui'iiiti.iiDLftcANtiSi tUi*; iQii:: n, si^iii 


26 


27 


25 


19 


14 


uiuuiri un Tuu w w ill. 

eAElf!.^ ; "lAI"...:,.! (CHDMMllTllXl LAFAf£2.Ji:9i'Af*ISIA 


; 


28 


24 


21 


; 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL LE 

&-"M;.- -.■ '.-:■>:;(.' ci>:i;i-.'jpjFi j'l^'tiiWDy.rt'i'e COX' i&i :t*"n RW:ijii;isTiiisxir£ 


21 




31 


33 


13 


YOU WANT THIS PARTY STARTED ♦ SOMETHIN' FOR THE PEOPLE 


29 










9 


DONTGIVE UP (FROM "DON'T BE A MENACE...") ♦ ISLftND INSP-P'--'I : ^-'-WS 


28 


31 


27 


24 


14 


STILL IN LOVE ♦ BRIAN MCKNIGHT 

H l/O.Mf.HT IB VrrMiVIT B r-Mt^'t^ : i' Hi ".IFfiCllRY (\^<)(i 


2< 


® 


*1 




3 


* ★ * Greatest Gainer/Airplay ★ ★ ★ 

A THIN LINE BETWEEN LOVE & HATE H-TOWN 

ff T;fOLnWAN(P FOIT.CiQItR.S fyiiNPflER LULyBER^i iCl .'Dl WC-MAC i76**WAfiNCR BSOS. 


32 




36 




2 


KEEP TRYIN' ♦ GROOVE THEORY 

- f 1' LbO'i & .VlL:.Or.,i LAHi- 'ost L l;RR.£ux] iCi iC 1 H 1 EPtC 7619/ 


33 


34 


29 


23 


14 


YOU REMIND ME OF SOMETHING • # R. KELLY 

~ t-ElL' .n KL_v iC; 10! JIVE 42344 


1 


35 


28 


26 


21 


FANTASY A ♦ WARIAH CAREY 


1 


36 


34 


35 


20 


DANGER ♦ 8LAH2AY BLAHZAY 

■■' \ c'jitir. uuiLOUDiouutXJQ.Pf" airriNi (ci tnai facer i;7D4*'MERcu'ry 


24 


37 


32 


25 


18 


CRUISIN' ♦ D'ANGELO 

D'ANGELO I«V H0Bifi(5i>l,W TWiM iCi :0i 'Ii iXi IMi 'A^m 


10 


38 


33 


32 


21 


ALREADY MISSING YOU ♦ GERALD LEVERT & EDDIE LEVERT, SR. 

GL;';[n-,[ MHH'TiLA^ LCVEPT ■ ' Mrf-jia- ■(:, [AST.VEiT 6.i?7fl [EG 


7 


® 


?3 




2 


^-kif Greatest Gainer/Sales ★ ★ ★ 

MICR(^HONE MASTER ♦ DAS EEX (FEATURING MOBB DEEP) 

£ASV MO KEiAWtjlQfi.iV HI.^L^.Q Kfi_KKL>,jH.i ;i.j |1," IXI USIiVLSl Jl)*tEC 


39 


40 


35 


29 


19 


CELL THERAPY ♦ GOODIE MOB 
-•'■■^■\ :\'. iwrjiriu'EC wii'iWHNfn.ieijfiTofi.cGiPP.W-'.iHyiiMi ici',::, .Ti ,"■ % ".^i"-!-'. 


17 


QD 


« 




2 


WELCOME ♦ ERICK SERMON 

Kpr.'-.'^'iiritF'.E ';.EFir.(nML StHfA". D bl 'r:::' ID; iT; [lEf .A.MRA1. linTW.'oLAriD 


41 


42 


37 


30 


16 


HOOKED ON YOU ♦ SILK 

L-ouLSfto:-'; MCLiN i^ojisMa:-, a VK-^wuy. jums.k ■.•:.\\\:.-\\, nciELfKiBAM.TBSTff. 


12 


1 « 


35 


34 


20 


ANYTHING • ♦ST 

-III lA|■t.^^^ T ,flCKS.ON,T MCKSOIj (CHOMIl MJl 77913.^50 MUSIC 


22 


'® 


NEW^ 


1 


EVER SINCE YOU WENT AWAY ♦ ART N' SOUL 

t'_Kn.:, ■■ H ;[■■ t-^^y L^HKai (C)(0) NATURE B0V,'B1G BEAT 9B|1?,"AIIANIIC 


44 


45 


41 


40 


24 


BROKENHEARTED • # BRANDY 

K CfJ'. 1 • ' ■■■i.'.M.KjONESi (OHMXfAlLAMICH/l'jU 


2 


' 46 


38 


38 


10 


GOIN'UPYONDER ♦WC HAMMER FEAT ANt^aBLiRGESSi THE SAN JEKEC0f.1MUMTY CWiR 
■ T'"'i^Pi ■ /, m4'^-,i\S,UC HAMMER) ICi fOi GlANf 177i 7 iVARr,£« BKLih. 


38 


QD 


52 


64 


3 


GIVE ME THE NIGHT ♦ RANDY CRAWFORD 

P ,'if-" i;.-,.-p I-" -| ■,•;.(■-- "ii^ (Ti ;xi BLLIEMiXi\ ''eJC'^ATLWiTIC 


47 


i ^ 


42 


37 


27 


GANGSTA'S PARADISE (FROM "DANGEROUS MIND$"}A ♦ COOLIO FEAT. L.V. 
D^T'iiMie! .'■> IP 1 -^A'ljfRS.OflASHrFDSwnNnrR' ;CiiCiWWiSC«J%0rRACKS'.5104'MCA 


2 



THIS 
WEEK 


LAST 
WEEK 


^ o 


z 

O 1- 

ii 


IIILt AKIIal 

^l>:il,inrR SWr.rtRlTERi label H 7iUMBtRUlSlKlliUtlN'„ label 


PEAK 

POSIFI077 


49 


50 


42 


25 


SENTIMENTAL ♦ DEBORAH COX 

;iAI,..l:\:C,ALlSri\.CW0LFE,0COX) ICliDl iMi iI I i »i Af71STA : ?857 


4 


50 


44 


36 


15 


HURRICANE ♦ THE CLICK 

.1' II 1 II ■. I.H-. .iIF7.),^n[ r ilEVENS.e JWESDSTEVENS.TSTEVEMSI iCl (TI lA) SiCK WID' IT 4233SJI^£ 


31 


51 


45 


39 


9 


JUST TAH LET U KNOW EAZY-E 

■ .Vi.K..n , "I ■ -ri- , P ■,7,Ti (CiiDMT; RUTHLESS 55327RELATIViry 


30 


(D 


55 


57 


10 


mm. Of m cm ifsok a -hii li«[ BEr«t£>i uwnie Kim ♦ i ! ; cues lyi tsai c i sixith sEHistu. 

.'"-J...... .ii :*i.W7i."".""^ ;;s:7;,.L.T:.'iw r .: -i«:iw:in2**«rE«l 


51 


53 


47 


47 


11 


YOUR HEART'S IN GOOD HANDS ♦ AL GREEN 

N E7 iVAintN Tj ViARRENI iCi MCA 75; A3 


47 


54 


49 


43 


11 


TOO HOT • COOLIO 

7 [i"HH^ ;a ivey jr ,b iTUBHs.tiBKtjwN, :7:i ID", it;, tommy B07 77;b 


31 


GD 


59 




2 


ALL 1 NEED ♦ JESSE POWELL 

:T-; IF77,-f iPl SIEWART.SSAIIEBJ NKHEITEANYEl iCl I 7 1 i« i SllAS ^5:5t\7CA 


55 


5e 


51 


44 


15 


THROW YOUR HANDS UP « L V 

'.I I|.i:777.:.:f,.. W _,^Mi J-:i:.l[i7:jAl.l7MfiAaUtAiC7AA<OSACfi75S,.y7«lftS7»C«)tt7j IL", ;": 'Ji V'-AIU' bC'' 7bLl^ 


42 


57 


57 


49 


17 


SORRY, 1 ♦WILL DOWNING 

A' L.7,\r.l7.:iR 17177 I.7J7 ['7^' EaTlVMNG H RICtWJI A CKR7S7t,VM ICI MERCURV fl=,?Jll7 


45 


(58) 


NEW^" 


1 


EASTSIDE LB ♦ TWINZ 

.VA777'I 0 1 .'7171 SMS N WAITS.S (;flEE77E,H fiEtO: iCl lEl (ll G fTJNKRAL 777752iliLAr7[) 


58 


(59) 


61 


61 


8 


LIKE MARVIN GAYE SAID (WHATS GOING ON) SPEECH 

-1 ■■ 7.^ -■ .L'.ElANCftSEhSONSfEEOFi ILI <I 1 IC EHTTYSAUS 5SA9J7EMI 


59 


60 


54 


55 


10 


LOVE OF MINE ♦ EARTH GYRLZ 

, 7. ■■. 1 ■■■■"; ICI i7l CAPI70L SBAa: 


54 


El 


56 


45 


12 


1 REMEMBER BOYZ II MEN 

■,..1 7 Ll II -. ... 'L t , A' MIJHHtS.S.SlLXJKMAN TKELLT.B M0BirjSt7Ni ICI iCl T 1 W7:10V,N HTj.Jfl.ki^ 


30 


62 


64 


54 


19 


LOOK WHAT YOU'VE DONE ♦ ASANTE 

'1' 1 I I -7RE;,A 7fRE7.SA6ELLE: iCI 7M) iTj C0H7WeiA 777,i:8 


42 


(D 


66 


67 


7 


FUNKORAMA « REDMAN 

tMLMAAWADMl»YlQfl,Mi««Ai7;,D»:eJ7iS07.aWWBlE7" IV [TI l\7L(7K.CFt AS 


63 


64 


48 


48 


11 


HOW WE ROLL ♦ THE BARRIO BOYZZ 

"■■ 71 ■ " . . 7r,llNt,LHIU.K,VEN£T7.£-MAM£S,M.DCNflE.K,QOLDI ICl SfiK S84^t77l 


48 


65 


58 


51 


9 


GIMME YOURS ♦ AZ 

711 . " '.7; lOai I77EMI 


51 


® 


NEW^ 


1 


AIN'T NOBODY ♦ DIANA KING 

|.|i7'iH H '7.1 717.1,7.11 iC. 177 1X7 WC77K 7BJ2S 


66 


67 


60 


62 


9 


LEFLAUR LEFLAH ESHKUSHKA ♦ HELTAH SKELTAH AND OG C. AS THE FAB 5 

"7.7 -7 ■■7S7,^77Xi ,M."',Alfl, SIISH BTITWai SPfilCE D 7A7TSI 17 iTI F'jCA WrtN 77;;7^Pfi7Cii7r( 


60 


68 


62 


52 


11 


EAST 1999 ♦ BONE THUGS N-HARMONY 

1 1,1', .1. ■11'. , 17 NEEK,TON' C; iCHDI :T1 RUTHLESS 63?2,RELA7|.7I7V 


39 


69 


72 


78 


10 


COLD WORLD ♦ GENIUS/GZA FEATURING INSPEKTAH DECK 

77 7 ,- liiL i,-.iL7 7 HDNIiH S 'lV0NDEH,E.DE8ARUE; (C, 1 1 1 TiEf FE^ 777771: 


63 


dD 


NEW^ 


1 


SPACE AGE ♦ EIGHTBALL 8, MJG 

■• ■ ■.' "MMGOOCTWIM iC)lP,ll:iSUAVE ISliRFLATIVIFY 


70 


OD 


NEW^ 


1 


PHYSICAL FUNK ♦ DOMINO 

7 ','7 7.7, lCi(DllK(l(FlOlnBI7R5F,'RALS77 7W,lSLA^L7 


71 


72 


65 


53 


16 


FUNNY HOW TIME FLIES ♦INTRO 

7 '17 . ,■ , i',i 7 ,|.\N) ICI tTi ATLANTIS B7C95 


2S 


73 


69 


59 


13 


1 REFUSE TO BE LONELY PHYLLIS HYMAN 

".7'7 7.1 1 171 ■ .77'. ■ |7|77H,NMARIlNE!i|PHrMANI !C) ID) PIR U?18-r(XJ 


59 


(H) 


76 




2 


WHITE HORSENASTY DANCER KILO 

711 ' I., 1 7.,,,,,.. 71 I'.li .H,) SFAHL,JGULOBERGl [Ci iTi WkAR 349,1CHI&AN 


74 


QD 


81 




2 


UKNOWHOWWEDU ♦ BAHAMADIA 

^•,' ,7. 7'! ■ 1 7;',' 17' ICI7MI 17; lAI C>7R'y.tr, ■7H7,17T7AI 


75 


76 


70 


70 


9 


RIDIN" LOW ♦ L.A D. FEATURING DARVY TRAYLOR 

R l',. 777jS ;H ■R,Kh77 7.REI7SS,B WILiA7M {CI 7DJ ;T; (7,7L77'A77C77 fcACTlA 


70 


77 


68 


63 


12 


FAST LIFE ♦ KOOL G RAP 

ni,'77.VIIC ;'JWIISnf7ABrSFN IOAJES) (C)II)CX)(DCllllLIN',TPICS7Rfn 7aC81TPtC 


42 


78 


67 


56 


15 


1 WANT YOU BACK ♦ PURE SOUL 

■p|7, 77 7 7 , 7;;AiRE,K,AN[JtRSON7 iCj lOHE(7 1 F, iX) STE^ SUN %106'INIERSCOPE 


26 


(79) 


NEW^ 


I 


HAVE 1 NEVER ♦A FEW GOOD MEN 

fiAH7".7'.,s L ilM7.73\'i iBABYFACEl 7FI lAFACI 2 ai36"ARIS7A 


79 


80 


63 


53 


19 


RUNNIN" ♦ THE PHARCYDE 

777 7 77rA'ABT T FTARflFON E Wll EOA ) YAr,0 | (C! ;T| iX; DELICIOUS ^iR^L Sg4g3,CAPIFQl 


35 


81 


71 


74 


19 


THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 

I'l .. ",■,' : ' iCI ',M| 17: lAI RLIFFHOUSf 7K74?,C0LiJMEIA 


60 


dD 


82 


83 


6 


BROKEN LANGUAGE'HUSTLIN' ♦ SMOOTHE DA HUSTLER 

1" C'll.n 7'177777,'J.: 7Mi;Hi (C! IF) IA; PRilFiLE SAACi 


82 


(ID 


84 




2 


SEXY ♦ MAYSA 

7 l7r,iL 7 F'.UBIN (S IFUBINR NEVILS (yiEFREI I,' tCHTMAI BLITE IHUMB 3071 GHP 


S3 


® 


NEW^ 


1 


FEELS LIKE THE FIRST TIME ♦ INTRO 

7 ' ,! - 1 r -.1 "7 i|(X717EI ICt [TI ATlANTtC e7C«0 


84 


(M) 


NEW^ 


1 


BABY. BABY. BABY ♦ JESSE 

: ■ '771. 7[7i7|7^.nL. .JAMFBLLL,: CHAPfAAN,AE^D.71CAI ICI JROEimORLD saJAB7:A=l70L 


85 


86 


77 


71 


17 


WINGS OF THE MORNING ♦ CAPLETON 

.7; 77 ,[. ,1 ,'-ir,ES.AlSBELE,QRFC'[jir«) iCl 701 IMMTI AFRICAN STARtjAI 777: 7,S7 5LAr.:j 


54 


dD 


87 




2 


HEINYHEINY ♦ 95 SOUTH 

7 .'7, :i- 1 ., ;I7 ABARFLEr,C,SPEr,CER.l,/7EEfSl (Ci lD7 111 lAI RIP-II 9S2 i 


87 


88 


74 


65 


15 


DAMN THING CAUED LOVE ♦ AFTER 7 

-.11.17 |., 7. ,1170 1 lOlDlVIRTilN 3SS?I 


33 


89 


75 


68 


11 


SURRENDER ♦ KUT KLOSE 

. ,7 ■ , ,7 1. 7'/rtAl,E,MCC71'JE,l 17U1>CAN,ACAGEI iC!. lA! KEIAELE. IRA 7,43L7:.tEG 


48 


90 


79 


76 


19 


INCARCERATED SCARFACES/ICE CREAM ♦ CHEF RAEKWON 

,7 ll ;CjiDjiT:iLO.ir. EAA7E.-RCA 


37 


91 


88 


79 


12 


WHERE IS THE LOVE (FROM ""DEAD PRESIDENTS") ♦ JESSE & TRINA 

I' " I ■,- , ,'7 . '.,7;7 'A .717:7' ;Cl UfiDfTWORlD SeW'T-APIlOl 


40 


92 


80 


84 


12 


WHAT'S UP STAR? (FROM " THE SHOW"") ♦ SUGA 

. 7..,,-'. r- 7.,, 7 ■ ■ :.,',. , ■', ,"l3*HTF,SK)MWtl lO^niFl ;MJ.?iL *7717:7H»ld7 


72 


93 


55 


77 


15 


THE RIDDLER (FROM "BATMAN FOREVER"! ♦ METHOD MAN 

I 7 7 7 .1 17 IN,R 017X7 N MEFF.I ICI (01 1)7 ATlANFlC 871770 


41 


94 


86 


73 


12 


1 NEED YOU TONIGHT ♦ JUNIOR M.A.F.I.A. FEATURING AALIYAH 

1 ■,U7lF,77i7:7JNrPRt.SM(Fl,Bi3CfiC£GCRAfilEi:£EDfAlj7 I7l '7, .iTfiASSGfiFH '78077,AI,AVi: 


43 


95 


91 


86 


15 


PLAYA HATA ♦ LUNIZ FEATURING TEDDY 

17 7'- ' ,.. ,i7Af,0,;ELLIS.lR,S[^LDWELL.EJl-SKI.CMn ICl (Fl i ill NOO TRyBE 38S; 7 


51 


96 


78 


82 


9 


1 SPECIALIZE MICHAEL SPEAKS 

,7. '7,.' ■. ■■' |i[j7ASDWHiniNGr07il (CKUIX) UE(XA DONEASFWFSF 64361 TFG 


66 


97 


98 


9« 


4 


MOVE YA BODY ♦ MAD SKILLZ 

.- ■ ■1 '7,V!SCKENT,B EASrAO0DJ0S80RNEl iCl (Ti BIG BtAl 3M I CiiAlLAMiC 


90 


98 


89 


88 


11 


IT S ALL ABOUT YOU ♦ ADINA HOWARD 

■iiir* jlAi«S7.LAllfS.E]RVF"EHMfFtlEHW,aC nil C [TilOKQCA [WyEASTWST 5A:^17EFG 


58 


99 


92 




2 


COOLIE HIGH ♦ CAMP LO 

777 :,M ','.71 LACE SWILCS,A ROBERTS: (CliTl PTOFILE S44S 


92 


100 


83 


81 


11 


CUTIE ♦RAWSTILO 

7 M-7R7INF7 S GUY U MARWIEZ.C BROWN.C SIFAMOMS A lAOO O DDyAYI ICi iF, m EVe 58131? AilA 


63 



O Records with the greatesl airp'ay and sales gams this week ^Vxlecxiip availat)it<tv. •Recording Industry A&sn Of America (RIAA> certiftcation lor sales of 500.000 units. A RIAA certrfication lor sales ot 1 million units, with additional millton indicated by a numeral loflowmg 
thesymooi Catalog number is for cassette single 'Asterisk indicates catalog; numbef is toi cassette maxi single, regitta' cassette smRte unavailable. (CJ Cassette smgle avadatxlity. (D) CD single availability. (M) Cassette man stngic availability. (Tl vmyl maxi-sjngle availability. 
(V} Vmyl single auaitaOility. (X) CD maii-single availability c.' 1996. Billboard;BPI Commun teat tons. 
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N KW SCHOOL MKETS OLU SCHOOL: Chantay Savage's rumaki- 
of (iloria (ilaynor's inspirational anthem "I Will Survive" earns this 
week's Hot Shot Debut at No. 19 on Hot R&B Singles. "I Will Sur- 
vive" ranks No. 1 in airplay at KSOL San Francisco, where assi.s- 
tant PD/music director Jason Silva says the record made an "imme- 
diate reaction, through the roof," in all demos. Believe it or not, 
Gaynor'.s original never topped the Hot R&B Singles chart, stalling 
at No. 4, although it did .spend three weeks atop Hot 100 Singles in 
1378 . . . H-Town (.lac-Mac/ Warner Bros.) receives the Greatest 
Gainer/Airplay award for a second-consecutive week with a cover of 
"A Thin Line Between Love And Hate," the Persuaders record that 
many credit as being the first chart-topping domestic violence song. 
H-Town's first charting single since March 1995 jumps 40-,'J2 . . . 
Other notable remakes on the Hot K&B Singles chart: George Ben- 
son's first No. 1 single, "Give Me The Night," is covered by Kandy 
Crawford (Bluemoon/Atlantic) and moves 52-47: on the "Dead Pres- 
idents" soundtrack (Underworld/Capitol), newcomers Jesse & Trina 
revisit a song that was originally composed for the 5th Dimension 
but instead became Roberta Flack & Donny Hathaway's No. 1 sin- 
gle, "Where Is The Love." 



UONE, BUT NOT FORGOTTEN: No surprise that Easy-E's (Ruth- 
less/Relativity) posthumously released album, "Str8 Off Tha Street?. 
Of Muthaphu**in Compton," debuted at No. 1 on the Top R&B 
Albums. It also enters 'The Billboard 200 at No. 3. Eazy-E had one 
other No. 1 R&B album, Id'JSS EP "It's On (Dr. Dre) 187um Killa" 
(Ruthless/Relativity). 



O MOOTH GROOVES: "Smooth Grooves: A Sensual Collection, Vol. 
I" (Rhino) re-enters the Top R&B Albums chart (No. 96) one year 
after its Valentine's Day release. Ron "Quick" Wiggins, Rhino's 
manager of urban sales and marketing, believes the resurgence of 
old school can be attributed to boredom. "People are getting tired of 
the same thing, and it seems like everyone is sampling (the classics], 
so it makes sense that [consumers] want to hear the originals." 
Rhino just released volumes 5-7 of the "Smooth Grooves" series, all 
of which appear on Top R&B Albums at Nos. 4(i, 73, and 47, respec- 
tively. 

Says Tracey New, Rhino manager of media relations, "People are 
excited about these albums because a lot of the songs, including A 
Taste Of Honey's 'Sukiyaki,' are available on (;D for the fir.st time." 
With radio increasingly expanding oldies rotations and the wide- 
spread availability of classic reissues, there appears to be no end in 
sight for retro's resurgence. 



BUBBLING UNDER 



HOT R&B 
SINGLES 





i 


£ 


TITLC 

ARTIST (LABEbDISTRieUTIP«C LABEL) 




1 


3 


WHATS YO NAME 

KLNNnM MAMGtiAM (0«S1,WWNEH BROS 1 




2 


3 


FOR REAL 

JACKAL IMt BLAH lUNION'WARtOCK) 




7 


2 


WHY YOU TREAT ME SO BAD 

SMAGGY FEAT GftANO f"jaA IViRGlNI 




8 


! 


REAL UVE SH*T 

RIAL M flArLfiWG < Ctf 1 J«?fJ3 ^WlLWiBWn 




16 


2 


DARK SUN RIDERS 

DARK SUN RIPERS HSEANBI 






1 


GfN li JUICE 

DiVANTE (MCA 50UN0TRAi«VMCAl 




G 


4 


so SENSITIVE 

MAREE iGAMMA;. 




12 


2 


GAMERS 

rirASCIEAIS DALJGMTEEB IRRIORITYI 






2 


BOUNCE IT Y'ALL 

KI^Z^ ROCK IIOMUY BOYI 




10 


2 


CRIME SAGA 

SHAfM2 THE DKOPU IPENALTV.TOMAlY OCTYl 




9 


3 


1 GOT DAT FEELIN' 

D ) KOCl (CIR 




II 


7 


WHERE DID WE GO WRONG 

INCOGNITO ITAIKIN lOLD VtRVEi 




14 


15 


SOME ENCHANTED EVENING 

Tilt TEIAPTATIONS IMCICWM 







o 




* 


s 












TITLE 






? 


ARTIST (LAQCLVDISTRIBUTING LABELI 


u 


5 


14 


LtVIN' PROOF 

:,N. II !!' HI >W( -AVOAyj Oflt)ON.YSlANO) 


IS 


23 


10 


THE CLOSER 1 GET TO YOU 

fijIlfiPlAY LVARNER BROS 1 


IS 


3 


9 


SOMETIMES 1 MISS YOU SO MUCH 

PM DAWN iGtt SIRttl'ISLANEJI 


17 


15 


26 


WASSUP WASSUP! 

A MWfl PI AVfRS IPREMFDlTATED'We! 


11 




I 


GEORGY PORGY 

i-D nRlSTAR'COLUMBlAl 


19 




I 


BE MY LOVER 

1 A HCiK.Hf inrAl 


20 


17 


5 


HANDS IN THE AIR 

l:i II. .1 -PI ■• I.I t SiREEl.iiSLANOi 


21 




I 


MONEY MAID IFALLIN' IN LOVE) 

ELOW PAIN IIHUMPI 


22 




12 


UFE GOES ON 

CTRCIIOIIE lAlL NETI 


23 


24 


4 


SAFE SEX. NO FREAKS 

aMiA/ASTER FLa & THE GHEHO EILEBStWilCW 


24 




2 


LAP DANZ 

lUPsLCVEI iPiLlMARK) 


25 


21 


15 


8ANKHEAD BOUNCE 

OIAMOND EEAT 0 ROC lEASTWESTiEEGJ 



Bubbling UnOen lists tlie top 25 singles ur>dei No. 100 
which have not yel charted 



R&B 



TOO SHORT 

i('i)idu>ned from page JT) 

and Kool Ace. 

"(lettin' It." which features George 
Clinton and members of 
Parliament/Funkadelic, will go out to 
the same list of rap mixers on March 4. 
On March 18, it will be serviced to 
rhythm-crossover outlets. 

The album will follow on April 16 or 
30, depending on how quickly the sin- 
gles penetrate the marketplace. Prior 
to the album's release, print ads will 
appear in black teen magazines and ad 
spots will air on the Box. In anticipa- 
tion of a substantial demand for "Album 
Number Ten," Jive will sponsor mid- 
night sales in sewnil lociitions the night 
l)ef[ire the album is officially released. 

To develop maximum visibility for 
Short and "Album Number Ten," Jive 
is planning an extensive national pro- 
motional lour "Being that this is his last 
record, he really wants to get out there 
and just shake hands with everylxxiy 
who ever supported him," says Jive 
marketing manager Cheryl Brown. 

A tour will begin on the West Coast 
the week before the album drops and 
then mow to the Southwest, Midwest, 
and Kast Coast. 

The label is also planning two retire- 
ment roast-s: one scheduled to be in 
Atlanta; the other in Ixw Angeles. 

"We're going to be congratulating 
him on reaching the milestone of ten 
albums and also laying the player to 
rest." Brown says. "So maybe he'll get 
a gold Rolex or something." 

Other possible promotional events 
include bowling and pool parties in con- 
junction with various radio stations. 




Lunch Goodtes. Qwest vocalist 
Tevin Campt>ell spends time with 
Atlantic artist Gerald Albright prior to 
the saxophonist's performance at the 
Black and Gold Founders Day lun- 
cheon hosted recently by Alpha Phi 
Alpha fraternity at the Wyndham Hotel 
in Los Angeles. 
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Hnt Rsn Sinnlps 

iiui iia|i uiii||Iuut» 


THIS 
WEEK 


LAST 
WEEK 




z 

si 


COMPllED FROM A NATIONAL SAMPlt 0* RETAIl STORE &ALES RtPORTS 
COLLECTED, COMPILED. AND PROVIDED BY SOUndScan' 

TITLE II II III ARTIST 

LABEL & NUMBER'DlSTRlBUTING LABEL ■ ■ ■ ■ 


1 


1 


1 


II 


* * * No. 1 ★ ★ * 

TONITE'S THA NIGHT* ♦ KRIS KROSS 

if' I ^1 1 fW' ! r 1 ^'L'f F HOUSE ^flO^?j COLUMBIA *t wwki iiL Hti \ 


2 


2 


2 


8 


FU-GEE-LA ♦ FUGEES 


CD 


4 




2 


GET MONEY ♦ JUNIOR M.A.F.1,A. FEAT. THE N0T0RK)OS B.l.G. 

1 SEAT 98097,'AG 


4 


3 


3 


14 


HEYLOVERA ^ ^ ♦aCOOLJ 




41 


_ 


2 


A A * Greatest Gainer* * * 

MICROPHONE MASTER ♦ DAS EFX (FEATURING MOE)B DEEP! 


® 


6 


5 


20 


DANGER ♦ BLAH2AY BUH2AY 


7 


5 


4 


19 


CELL THERAPY ♦ GOODIE MOB 


S 


7 


6 


7 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEAT MICHELLE 


CD 


19 


24 


10 


BEWARE Of m CREW ♦ L 6 C CREW FEAT TRAY 0 AND SOUTH SENIREU 


10 


8 


7 


27 


UNGSTA'S PARADISE IFROM "DANGEROUS MINOSI A * COOUO FEAT LVl 


11 


9 


8 


9 


JUST TAH LET U KNOW ♦ EAZY-E 


GD 


19 




2 


WELCOME * ERICK SERMON 


13 


10 


9 


13 


LEFIAUR LEFIAH ESHKUSHKA * HELTAH SKELTAH AND O.G.C. AS THE FAB 5 


14 


13 


12 


15 


HURRICANE ♦ THE CLICK 


15 


11 


11 


10 


toiii' UP mm ♦ u c muw;i F[»' MEi SUPCE5S s Twf jose comium choir 


QD 


23 


26 


10 


COLD WORLD ♦ GENIUS/GZA FEATURING INSPEKTAH DECK 

- (i£f FEN . '1 ' 1 


17 


14 


13 


13 


RIPIN' LOW • LA D. FEATURING DARVY TRAYLOR 


1! 


15 


15 


7 


FUNKORAMA « REDMAN 


19 


16 


16 


19 


THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 


» 


12 


10 


11 


TOO HOT ♦ COOLIO 


21 


i; 


14 


23 


FADES EM ALL ♦ JAMAL 


CD 


25 


38 


4 


UKNOWHOWWEDU ♦ BAHAMADIA 


23 


21 


20 


15 


BROKEN UNGUAGE/HUSTUN' * SMOOTHE DA HUSTLER 


(24) 


NEW^ 


1 


EASTSIDE LB « TWINZ 

I.. ; 1 ■ G '1. '••.HAL 577792:'1SLAND 


25 


20 


19 


12 


FAST LIFE * KOOL G RAP 

' '" I . 't* t F'lC ^Tt'tET 7SC81'tPlC 


2S 


24 


17 


11 


EAST 1999 ♦ BONE THUGS N-HARMONY 


(E) 


28 


21 


12 


1 NEED YOU TONIGHT ♦ JUNIOR M.A.RI.A. FEAT AALIYAH 


23 


22 


18 


15 


THE RIDDLER (FROM "BATMAN FOREVER") * METHOD MAN 


® 


36 


29 


4 


MOVE YA BODY ♦ MAO SKILLZ 

1 ■ ■ giQ B£AT i"i-, 1 • ' 


30 


29 


28 


27 


JEEPS. LEX COUPS. BIMAZ t BENZ « LOST B0Y2 


31 


26 


23 


17 


WINGS OF THE MORNING ♦ CAPLETON 

AFRICAN "j'i" R-! 57Tl-^5ISLANO 


32 


27 


22 


19 


INCARCERATED SCARFACES/ICE CREAM ♦ CHEF RAEKWON 


(M) 


38 


39 


5 


COOLIE HIGH « CAMP LO 


34 


30 


33 


8 


GIMME YOURS *AZ 


35 


33 


37 


i 


WHITE HORSE/NASTY DANCER ♦ KILO 


3C 


32 


27 


22 


Y'ALL AIN'T READY YET ♦ MYSTIKAL 


37 


37 


30 


14 


RETURN OF DA LIVIN' DEAD * THE D O C. 


38 


34 


34 


13 


WREKONIZE/SOUND BWOY BURIAL * SMIF N WESSUN 

M'lF ■ WRECK 20361 ' '•ihi'i -Lij 


39 


39 


35 


15 


PLAYA HATA ♦ LUNIZ FEATURING TEDDY 

; , 1 "JL TRYB£ Ja^ 17 


® 


NEW^ 


1 


SPACE AGE « EIGHTBALL t MJG 


41 


31 


25 n 


RUNNIN' ♦ THE PHARCYDE 

' DELICIOUS VINYL ■ I- - ■ . 


42 


42 


40 ;i 


WHAT'S UP STAR? (FROM "THE SHOW^ ♦ SUGA 


43 


35 


31 


17 


LAST DAYZ ♦ ONYX 


® 


new^ 


1 


WHY YOU TREAT ME SO BAD ♦ SHAGGY FEAT GRAND PUBA 


d) 


47 1 48 


4 


REAL LIVE SH'T ♦ REAL LIVE FEAt K DEF & URRY-0 


(«) 


NEW^ 




DARK SUN RIDERS * DARK SUN RIDERS FEAT BROTHER J 


47 


40 


32 


35 


ONE MORE CHANCE/STAY WITH ME A •THE NOTORIOUS B.l.G. 

■ OAD BOV 7.903! A-RlSTft 


QD 

49 


RE-Emin 


25 


HOW HIGH (FROM "THE SHOW") • ♦ REDMAN/METHOD MAN 

■ ■ HlF . ■,' f^AL 5799?J,ISLAND 


48 


46 


3 


FOR REAL JACKAL THE BEAR 


50 


43 


36 


li 


SUGAR HILL* * AZ 

' LMi ^:il," 



O Records with Itie grealesi sales gams Uiis week. ♦Videodtp awilability. 9Reconjii% Industry Association 
ot An>e«K:a (RIAA) cenilicalion lof sale$ ol 5CG.000 units A R1AA ccrtifoliod lor sales ot t million units Catalog 
no. is for cassette single. 'Asterisk indKates estate^ numtjer is (or cassette mau-single; cassette S4ngte unavailable. 
(C) Cassette single availability. (D) CO single availability (M) Cassette mam-sinKle availablity (Tl Virryi mam sinKle 
availability. IV) Vinyl single availability. IX) CD maxf-single availatxlity. t 19%, Bill boa ret' BP I Communicatnns, 
ami SnunflScan, Inc 
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Bdbood TOP R&B ALBUMS 

FOR WEEK ENDING FEB. 17, 1996 ■ ^9 ■ ■■^PBHV ■ ■ ^9 ■ ■ ■ 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVIDED BY 



THIS 
WEEK 


lAST 
WEEK 


2WKS 
AGO 


S 

il 
io 


ARTIST TITIE 

LABEL & NUMBER DISTRIP JTINU LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTECTI 


PEAK 
POSITION 


UJ 


NEW^ 


1 


* * *No. 1/HoT Shot Debut* ★ * 

^^5«4-,«iAT«T,nc9a.E«, I »«, « N,, , =™ w snsTi « Muihwv* ojm. 


1 


2 






12 


SOUNDTRACKA' ARtSIA 187% .a 3- li 3S WAITING TO EXHALE 


1 


3 


2 


2 


12 


R. KEU.yA'JIVH1579Mir,TO16Wi R.KEUY 


I 


4 


4 


3 


4 


^.mI'STI!|JF,'?« BE A MENACE TO SOUTH CENTRAL.. 
ISLAND I10.9EV16.98I 


3 


5 


3 


4 


4 


KRIS KROSS RUFTHOUSE 67441'^COEUMBiA [9.96 Ems. 96) YOUNG RICH AND DANGEROUS 


2 


{«) 


6 


6 


11 


LL COOL J A DEf JAttHAL 523845'flSLANO ! 1 : ; 9fl) MR. SMITH 


4 


CD 


11 


12 


31 


* * * Greatest Gainer * * * 

LI MnuCl>U A IU> J^t^3 ' :ti.^ 1 DKUVVrl aUtinn 


5 


1 


7 


5 


18 


MARIAH CAREY A'COtUMe»66JD0UD98fti'1698) DAYDREAM 




9 


5 


- 


2 


THE D.O.C. GlAUt J46?7iWARNEH8R0S ilQ9&'16 9B) HEITER SKELTER 


5 


10 


9 


7 


IS 


THA DOGG POUND A OCATH i .v '< \- <i i : <: •it'.PRiORITr |l0.98nfi.9B)H DOGGFOOO 


1 


vii-' 


10 


11 


21 


SOLO • PERSWCTIVE 549017/AtM (9 98/15 961 SOLO 


10 


12 


8 


8 


13 


QUINCV JONES • QWEST 45a7£WARHER 8R0S 10 % ie 9B} Q'S JOOK JOINT 


6 


(TD 


12 


9 


29 


MONICAA ROWDY aZOOeVARISTAIlOWlB.SBI MISS THANG 


7 


14 


13 


10 


13 


GOODIE MOB 'J'-Xi.l 260ia'ARISTA(10 9&'15.9e) SOUL FOOD 


8 


15 


U 


13 


23 


FAITH EVANS • BADeOY73003*/ARisrA(j'" ^K.i'^ 9r: faith 


2 


16 


IS 


14 


29 


XSCAPEA SOSODEF67022',mUMBlA(l0,9e£a'1598) OFF THE HOOK 


3 


01) 


le 


19 


29 


BONE THUGS-N-HARMONYA' i^ur «uss sS39-/RElATIVinr(10.9&15.96) E. 1999 ETERNAL 


1 


11 


19 


21 


14 


EIGHTBALL & MJG • SUAVE lS21-JRaATtvlTY (10.9an6.98» ON TOP OF THE WORLD 


2 


05) 


20 


16 


64 


TLC A' lAFACE 260C*'ARISTA nO,9»16,9BI CRAZYSEXYCOOL 


2 


2C 


17 


17 


13 


THE CLICK SCK WID-lT4156aJlVE I10 9a>l5 9e) GAME RELATED 


3 




21 


26 


24 


JUNIOR M>.F.I J^. UNDEA&WG BEAT 92614</AG 110 9&15 96) CONSPIRACY 


2 


22 


16 


15 


13 


Jo*d'- '^^■'^''m Ki^WlS 961 FUNKMASTER FLEX: 60 MINUTES OF FUNK 
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Give A Little Time To Latest Single From Gabrielle 



G 



ROOVIN' WITH GABRIELLE: 
Get ready for the return of Gabrielle. 
The spicy ingenue who turned heads a 
while back with the top 40 crossover 
g:em "Dreams" previews her still-unti- 
tled second album with "Give Me A 
Little More Time," a funk-fueled 
smoothie produced by the Boiler- 
houae Boys. 

Miles aboN-e "Dreams" in song qual- 
ity, this Gol Beat single show's Gabrielle 
in more flexible \'oice. The woman has 
clearly been working overtime on 
expanding her range and de\'eloping a 
unique approach to phrasing — and it 
shows. She's still got the street in her, 
to be sure, but this jam could easily 
broaden her reach beyond kids in the 
ctubK and on the comer. The album mix 
surrounds her in Motown-styled echo, 
horns, and handclaps, with playful 
results. 

Meanwhile, Talvin Singh, Ashley 
Beadle, and Buckwild take turns at 
fashioning rhythms that render the 
Bong ripe for club consumption. Singh's 
mix teeters somewhere between funk 
and trip-hop, with mind-numbing 
results, while Beadle gi\'e8 acid-jazz 
aficionados something to smile about 
with an interpretation that is plush 
with wriggling percussion and nimble 
guitar work. Perfect for rocking back 
and forth in an elevated state of groove 
bliss. 

Buckwild gives "Give Me A Little 
More Time" its best shot at main- 
stream play by underlining the melody 
w^ith jeep-friendly bass and keyboards 
that flesh out the song to the effect of 
Faith Evans or Brandy. We could 
have lived without the uncredited. 
utterly useless rap addition during the 
break, but we're quibbling. Quite 
frankly, this record is da bomb] It 
leaves us optimistic that Gabbie will not 
face the dreaded sophomore slump. 
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EARD-S SCENERY: After years of 
happily cruising in the eternally chilled 
and sophisticated lane of the interna- 
tional club highway, producer/compos- 
er Larry Heard is ready for a much- 
desen-ed shift into the abo\'e-ground 
fast lane. Of course, the producer/com- 



Larry Flick 



poser/musician insists upon doing it 
fully on his own terms. Visit his glori- 
ous new "Sceneries Not Songs" disc for 
ample evidence. 

Due this month on Chicago's inde- 
pendent MIA Music Group, the album 
basks in the firm rhythms that one 
would come to expect from Heard 
(whom many know as onetime MCA 
artist Mr. Fingers) while introducing 
plush R&B and jazz flavors that are 
executed with an ambient flair. In 
many ways, you can call it cocktail 
music for the refined, more brainy 
rhythm music fan. But at all costs, do 
not call it an abandonment of club cul- 
ture. "Crystal Fantasy" and "Techno- 
centric" are examples of the set's care- 
fully constructed bridge between 
clubland and AC territory. The vibe is 
in there, kids. But a man's gotta grow, 
right? 

"The truth is that I started my 
career as an R&B artist — and I do feel 
that there has alwaj-s been that tone to 
a lot of my past records," Heard says, 
his normjdly shy whisper rising to full- 
bodied assertion. He is wisely coming 
straight-up in his intention to flesh out 
his musical palette — without forgoing 
the sound that has long been the bread 
and butter of his career. 

"In the end, I want and need to work 
completely free of restrictions," he 
says. "I feel that I desen-e the ri^t to 
make a dance record and have the 
opportunity to produce or write an 
R&B song with an artist like Chaka 
Khan." 

For those who want a pleasant jour- 
ney back in time, La Casa Records has 
compiled the two-CD "Classic Fin- 
gers," which offers the best of Heard's 
house-leaning recordings. Do a com- 
parative listen with "Sceneries Not 
Songs," and you will see that the styl- 
utic transition Heard is navigating is 




Lending A Helping Hand. Executives at New York's Strictly Rhythm Records 
recently toasted the success of its "Pride 95" album. Designed to celebrate the 
visibility and creative contributions of gays and lesbians to the club community, 
the multi-act compilation raised more than $20,000 for AIDS relief and research 
organizations around the work!. Among the groups receiving donations were the 
HetrV:k-Martin Institute, the London Lighlhouse, and God's Love We Deliver. Pic- 
tured, from left, are Gladys Pizarro, VP of A&R. Strictly Rhythm; Mari^ Finkelstein, 
president. Strictly Rhythm; and Sari G., VP of promotkKi, Strictly Rhythm. 



not at all abrupt. In fact, there are verj' 
clear and strong threads linking the 
classic "Closer" to the new "Romantic 
Swaj'" or "Forbidden." It is an essen- 
tial opportunity to bear witness to the 
growth of this important and ulti- 
mately influential artist 

Spreading JOI: Although New 

York's EightBall Records is still min- 
ing singles from Joi Cardwell's glori- 
ous debut, "The World Is Full Of Trou- 
ble." the belo\'ed dira is entrenched in 
writing and recording material for her 
next album. 

"You know, I gotta keep on moving, 
honey," Cardwell says with a chuckle. 
"I'tc worked too hard to build this kind 
of momentum just to let things slow 
down." 

Tentath'ely titled "A Change Of Sea- 
sons," the album will once again show 
Cardwell smartly serving vigorous 
house fare a la her worldwide smash 
hits "Jump For Joi," "Trouble," and 
"Love And Devotion," as well as dreamy 
funk. jazz, artd soul that utilizes the soft- 
er shades of her alto vocal range. 
Among the cut* in the can are "Run To 
You," a collaboration with the gifted 
Marques Wyatt, and "Turn Back 
Time," a tune she wrote with rising 
young musician/composer Michael 
Cruz. 

"I think that song has the potential 
to be a m^or anthem," Cardwell says. 
"It's all about crossing that threshold 
from youth to adulthood. It's an expe- 
rience I feel like I've had myself o\'er 
the last ^ar or so." 

When she is not in the studio. Card- 
well is gigging, and she has just 
returned from a tour of the Far East 
She will soon be stomping in support 
of the next single from her debut "You 
Got To Pray," a church-vibed throw- 
down that has been fiercely remixed 
by ^ike and Bluejean. Our hopes are 
high for the future of this wonderfully 
talented artist 

On THE BEAT: We are pleased to 
report that Sylvia, the young unsigned 
singer over whom we have waxed poet- 
ic (Dance Trax, Billboard, Oct. 14, 
1995) has secured a contract with the 
U.K.'s mighty deConstruction Rec- 
ords. Recording of her first album will 
commence shortly, with producers still 
being determined and a batch of new- 
tunes still under construction. 

The 24->«ar-okl budding ambient-funk 
chanteuse, who conjures up fond \oca\ 
comparisons to Sade and Des'ree, is still 
available for signing in the St^es — a sta- 
tus that we think will change shortly 
after the album is completed and deCon- 
struction begins to work its marketing 
and f»-omotk)nal magic. 

Speaking of divas with a left-field 
flair, world-beat dynamo Angelique 
Kidjo is scant moments away from 
issuing her third Mango/Island collec- 
tion, "Fifa." Due on March 19, the set 
was produced by her hubby, Jean 
Hebrail, and it features her first Eng- 
lish-language performances on se^^r- 
al cuts. (She usually sings in French or 
Fons, the natK-e language of her home- 
land in Ouidah, Benin.) As a result, 
such songs as the wickedly infectious 
anthem "Sound Of The Drums" are 
quite accessible to mainstream ears. Of 




Who Deborah Loves. Arista ingenue Deborah Cox chills on the set of the 

videoclip for her new single, "Who Do U Love." which was lensed by director 
Brett Ratner on the Paramount Studios lot in Los Angeles. Sporting house-smart 
post- production by David Morales, the single is quickly gathering support from 
dub DJs and is No. 8 on Billboard's Club Play chart this week. Shovtm, from left, 
are Cox, Ratner, and Elizabeth Bailey. VP of video productkHi for Arista. 



course, the open programming minds 
of club jocks embraced the wonderful- 
ly quirky Kidjo long ago, making darx^- 
floor staples of the jams "Batonga" and 
" W^We." We are still awaiting word on 
who will tweak the new tribalistic first 
single, "Wombo Wombo." 

If you prefer your Euro-NRG with 
an ethereal spaciousness, "I Never 
Needed" by Alexia Phillips has the 
required ingredients to lift you to 
dreamy new heights of twirling. 
Phillips has a soft \'ocal demeanor that 
wraps around Chris Phillips' wcU- 
cashioned groove like sheer, gauzy fab- 
ric — a performance that is contrasted 
by a gravelly male rap during the vers- 
es. The challenge to not overpower her 
voice is, for the most part handled with 
gentle, careful hands by Chris Cox. 
Eric Kupper, and Ron Hester Kup- 
per fares the best here, delivering a 
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1. DONT STOP (WIGGLE WIGGLE) THE 

OUTHERE BROTHERS aobeus 

2. JUSTIFY THE GIRL NEXT DOOR siwtK 

RHYTHM 

3. STRANGE WORLD KE RU 

4. GIVE ME THE NIGHT RANDY CRAWFORD 

5. INSIDE OUT CULTURE BEAT 550Mus«: 

MAXI-SINSIES SALES 

1. PHYSICAL FUNK DOMINO ouiBuRSt 

2. DONT FALL IN LOVE BYRON STINGILY ' 

NERVOUS 

3. FEELS LIKE THE FIRST TIME INTRO 

AILANIIC 

4. LET'S GET INTO IT JOINT VENTURE 

STRKTTLV RMYTHM 

5. DARK SUN RIDERS DARK SUN RIDERS 
FEATURING BROTHER J isiand 

BreftkouH Tiim with (ulure ch»rt potMrtlat. 
based on club play or sales reported this week 



mix that provides a steady, easily pro- 
grammable groove that emphasizes 
Alexia's strongest moments. Mean- 
while, Hester's mix is hard'n'dubby and 
Cox's v-ersion cruises at a cute house 
clip that degenerates into a hip-hop 
breakdown that is a tad too deri\'ati\'e 
of "I'm Ready" by Size 9. In all. one of 
the brighter spots on tip sheet Dance 
Music Authority's kicky compilation on 
Interhit Records. 

Hot TIMES: As much as we dig fer- 
reting out interesting new music, 
sometimes we just want to regress 
back to da good ol' days. When that 
urge hits (and if VH 1 isn't airing its fab 
reruns of "American Bandstand'^, vi-e 
look no further than the latest from 
Hot Productions. The Miami-based 
indie is fast becoming the Rhino of 
dance music, unearthing music that 
will give a festive jolt to even the most 
thorough listener. 

Hot hits hard this month with "High 
Energy, Volume Two," a veritable 
kitsch-feat o\Ter two CDs. The memo- 
ries dredged up by "Jump Shout" by 
Lisa and "Shoot Your Shot" by the late 
Divine are too scandalous to share. Lis- 
ten and reliw on your own. 

And while you're at it, dip into "The 
Best Of Armant." which traces the 
brief but amusing reign of the Ray 
Martinez act. Worth the money if only 
for a chance to hear the deliciously 
melodramatic "If There's Love" and 
the sprawling, string-soaked "Hazy 
Shades Of Love." 

Finally, we are almost ashamed to 
admit spending so much time with 
"The Best Of John Travolta," a disc 
that comprises his two mid-'70s 
albums, with "Greased Lightning" and 
"Sandy" from the soundtrack to 
"Grease" tossed in for good measure. 
Yeah, it's got "Let Her In," but it also 
has unflinching cavers of the Captain 
& Tennille tune "Easy Evil" and Jen- 
nifer Warren's "Right Time Of The 
Night" Camp for tic^. And we will not 
even address the cover photos. You 
have to gag on that for yourself. 
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'Blue Moon' Shines On Toby Keith 

Polydor Set Returns To Relationship Songs 



m BY DEBORAH EVANS PRICE 

NASHVILLE— Though Toby Keith's 
last album, "Boomtown." drew heavily 
on the Oklahoma-born singer's blue- 
collar roots and oil-field work ethic, his 
new Polydor album, "Blue Moon," finds 
Keith once again exploring relation- 
ship-oriented territory. 

"It's just the way it felt, " Keith s^^y5 
of his subject matter. "It just turned 
out on the last album [that] we had a 
little bit more of the hound-dog 
approach to it and just had fun with it" 

Keith wrote or co-wrote all but one 
cut on the album (Chuck Cannon's 
"Standing Room Only"). The first sin- 
gle, "Does That Blue Moon Ever Shine 
On You," ships to radio Monday (12). 
Keith says he began getting good 
response to the tune last year when he ' 
performed it while opening for Reba 
McEntire's tour 

"There were 25,000 people at these 
shows," Keith says. "Knowing that 
she's got such a diverse audience age- 
wise — she's loved by the kids, but she's 
also respected by the people who would 
see Streisand, too — I knew there were 
going to be some people there who 
weren't going to be as familiar with my 
stufT [because her fans] don't neces- 
sarily listen to country radio. I want- 
ed to do something pretty diverse. So I 
did all my hits, and I closed with the 
"Blue Moon" song, just me and a piano 
. . . and got tremendous response. The 
people who handle my merchandise 
say after every show people wanted to 
know where they could get this song." 

The staff at I^lydor suggested that 
Keith record it for his new album, and 
he willingly obliged. "It was one of my 
picks for tiie very first album, and it 
didn't quite make the cut, but now it's 
come around. Everything has its tin>e," 
be says. 

"We're very excited about this new 
album," Polydor president Harold 
Shedd says. "I think we're closer to 
what Toby is about on this record than 
the previous one. It's more like the first 
album." 

Shedd sees Keith as occupying his 
own niche in the market "I think Toby 
is unique because of his attitude and 
his work habits, particularly his type 
of music. It's not mainstream, yet it is 
country music. He is from Oklahoma 
City, and I think the uniqueness of his 
singing and how he expresses himself 
musically make him a very unique 
artistt in today's marketplace. There 
are so many George and Merle sound- 
alikes, and here's this guy who sings 
totally different and writes some 
incredible swigs." 

Booked by CAA, Keith plans to hit 
the fair circuit this summer "I didn't 
do any fairs last year because I was 
with Reba," Keith says. "We made a 
decision last year to pass on the fairs 
even though they paid a lot of money. 
We felt like worldi^ with her would be 
an advantage. This year the fairs are 
wide open for me, so I'm going to have 
a banner fair year. Tracy Lawrence 
and I are doing some co-headlining 
[shows] between now and then." 

Keith says the exposure he gained 
on the McEntire tourhas been benefi- 
cial. "It was one of the top-grossing 
tours," he says. "I think any time any- 



body can get on a tour like that, I think 
you have to take that . . . You get a 
spike [in sales] everywhere you go. 
'Hiey're so well-promoted. They've got 
^^^^^^^^ enough money to 
^^^^^^^H take it to the top 
Bj^^^^^^l level. The recogni- 
^^^^^^^^^1 tion you get off a 
#^^^^1 tour like that you 
any- 

where 

^^^^^^^H " Polydor plans to 
^ let consumers 

KEITH know about the 

album via an in- 
tensive micro-marketing campaign 
targeting Keith's prime markets, 
wluch is going to be the strategy for all 
the laljel's artists, according to Larry 
Milam, national director of sales and 
marketing for Polydor "In the past, 
virtually everything has been done 
through a national program where you 
engage in national retail advertising 
and national ads buys. That's not 
where our fans are, and tJiat's not the 
way products sell in the '90s. 

"We've developed several programs 
we're using to help us focus on mar- 
kets in several categories: those mar- 
kets tliat have the highest concentra- 
tion of Toby Keith purchases, those 
markets where the greatest percent- 
age of the population are interested in 
Toby Keith, and those markets that 
have the highest degree of fan loyalty 
to Toby Keith. So by using that infor- 
mation we've targeted those market* 
[on which] we're going to focus our 
advertising." 

Milam says the label's staff will con- 
centrate its efforts on 42 markets. 
According to Polydor's research, 
Cincinnati is the market with the 
highest concentration of loyal Toby 
Keith fans, people who bought his first 
and second albums. Indianapolis, 
Cleveland, St. Louis, and Salt Lake 
City are the other four cities in the top 
five in terms of loyalty. According to 
Milam, Keith's No. 1 market for quan- 
tity of sales is Los Angeles, followed 
by Dallas, Houston, and Chicago. 

"That's really interesting that two 
pretty nontraditional country markets 
like L.A. and Chicago would be one 
and four with very traditk>nal markets 
like Houston and Dallas sandwiched 
in between," Milam says. 

Milam cited Salt Lake City as the 
most likely market to generate a sale 
for Keith, but declined to say how the 
label arrived at that conclusion. 
"That's our little secret" he says. "We 
feel like we've been able to develop a 
marketing system that is pretty 
sophisticated and can tell us where to 
go and what to focus on . . . Let's go to 
where we know we have strength and 
build on that strength." 

Milam says a key part of the label's 
campaign involves country radio. "If 
we advertise our product on country 
radio, we're hitting our target market 
100% of the time," says Milam. "Now 
admittedly, not everybody who Ustens 
to country radio buys country product, 
but obviously the people who buy 
country product listen to country 
radio. We're going to spend more of 
our ad money with country radio . . . 
and {)ur spot*! are going to be heavily 
skewed to the music and very light on 



the talldng." 

In addition to the efforts of Polydor's 
sales and marketing departments, 
Keith says the label is going to bring in 
former Sony VP of marketing Mike 
Martinovich and former Liberty mar- 
keting guru Joe Mansfield of the con- 
sultancy Mansfield/Martinovich to 
work on the project 

Keith is pleased with Polydor's 
approach. "It was just time to turn it 
up a notch," Keith says. "They counted 
on me to turn it up, and I counted on 
them to turn it up, and when we all 
came to the table, everybody had 
turned it up a notch. I'll be very, very 
disat^inted if this ts not a tremendous 
success." 




Stamp Of Approval. Arista artist Linda Davis sang the national anthem at a cer- 
emony for the unveiling of the Tennessee statehood postage stamp. Shown, 
from left, are Tennessee Gov Don Sundqjist, Davis, U.S. Postmaster GeneraJ 
Marvin Runyon, and U.S. Sen. Bill Frist, R-Tenn. 



Hank's 'Highway' Leads To Ryman; 
Bluegrass Rumblings And Awards 



H 



ANK WILLIAMS RETURNS: At least, the legend 
of Hank Williams returns to his old haunt, the Ryman 
Auditorium, in downtown Nashville this spring. A two- 
act musical production titled "Lost Highway — The 
Music And The Legend Of Hank Williams" opens May 
2 in the Ryman and will play daily Thursday through 
Saturday until Oct 26. It replaces the highly successful 
"Always . . . Patsy Cline," which showcased up-and-com- 
ing singer Mandy Barnett. Hank will be portrayed by 
Manchester, Tenn.-native Jason Petty, who is a veteran 
of productions at Opryland. The show was originally 
produced by the Denwr Center Theatre Co. and pre- 
miered on the West Coast at the Mark Taper Forum in 
Los Angeles in 1988. It has also played San Francisco 
and San Jose, Calif. Tick- 
ets for the show will be 
$20. Auditions for sup- 
porting cast, band, and 
understudy roles will be 
held Feb. 23-24. 

The INTERNATIONAL 
Bluegrass Music Assn. is 
huddling following the dis- 
missal of the director of 
the International Blue- 
grass Music Museum in 
Owensboro, Ky. In the 
wake of the firing of Dr. 
Thomas Adler, three museum board appointees resigned. 
The board is meeting to rethink the unfinished museum's 
future. 

Meanwhile, in Nashville the Society for the I*reserva- 
tion of Bluegrass Music in America held its 22nd annual 
bluegrass music awards show. The winners were Paul 
Mullins, Preser\'ation Hall inductee; Mclvin Goins, pro- 
moter of the year; WSM-AM Nashville, radio station of 
the year; WSM-AM's Hairi Henaley, DJ of the year, Sid- 
ney Cox, songwriter; "Souvenirs" by the Country Gen- 
tlemen, album; Roy Huakey Jr., bass fiddle performer; 
Gene Wooten, dobro; Randall Hylton. guitar; Ronnie 
McCoury, mandolin; Greg Corbett, banjo; Randy 
Howard, fiddle; Suzanne Cox, female vocalist (contem- 
porary); Evelyn Cox, female vocalist (traditional); Char- 
lie WaJler, male vocalist (contemporary); Del McCouiy, 
male vocalist (traditional); the Cox Family, gospel group 
(contemporary); Doyle Lawson & Quicksilver, gospel 
group (traditional) and gospel group (ov'erall); Lonesome 
River Band, bluegrass \'Dcal group; Del McCoury Band, 
bluegrass instrumental group; Rarely Herd, bluegrass 
band and entertaining group of the year; Little Roy 
Lewis, entertainer of the year; and "Cold Virginia Nij^t," 
song of the year, written by Timmy Massey and record- 
ed by Ronnie Bowman for Rebel Records. 




by Chet Flippo 



FLAMBOYANT INDEPENDENT producer Huey 
Meaux was arrested in Houston Feb. 5 and charged 
with possession of cocaine and child pornography. 
Meaux launched the careers of Freddy Fender and the 
Sir Douglas Quintet, among many others, and helmed 
early recordings of Ronnie Milsap, B.J. Thomas, 
Mickey Gilley, and many other Texas and Louisiana 
artists . . . Also in Houston, when George Strait takes 
the stage at the Astrodome on Feb. 23 at the Houston 
Livestock Show, he will surpass the 1 million-fan mark 
for his shows at that venue. 

On THE ROW: Mark Collie and Lisa Stewart are play- 
ing U.S. military bases in Croatia, Bosnia, Huhgary, Ger- 
many, and France . . . 
Lorrie Morgan will per- 
form her fourth annual 
benefit for Ftither Ryan 
High School's tuition 
assistance program on 
March 7 at the Grand Ote 
Opry House ... On Sun- 
day (11) at that same 
venue, Stephanie Bent- 
ley, Skip Ewing, Ken 
MeUons, Sam Moore, Ric- 
ochet, Joe Diffie, Ty 
Hemdon, Lee Roy Par- 
nell, and Collin Raye will 
perform at the fourth annual Country Steps In For First 
Steps concert The show benefits First Steps Inc., which 
helps children with disabilities . . . Billy Dean makes tiis 
acting^ debut Feb. 18 on ABC-TV's "Lois And Clark." 

Kevin Hale is leaving TNN, where he has been GM for 
the past 2'/z years, to assume the same title at KSTW-TV 
Seattle. David Hall, senior VP of cable networks for par- 
ent company Gaylord, will be acting GM of TNN until a 
permanent replacement is selected . . . TNN has added 
two series as lead-ins to its new "Prime Time Country" 
show on weeknights. "CMT Monday Night Concerts" will 
be hosted by Ricky Skaggs, and the lineup includes Vince 
Gill, Bruce Hornsby, Wynonna, Michael McDonald, 
Manhattan Transfer, BlackHawk, and Sawyer Brown. 
The first show will be April 8. TNN lias also acquired all 
147 episodes of "The Dukes Of Hazzard." At CMT, Pam 
Tillia will be the March showcase artist 

Garth Brooks sold 80,000 tickets in 2W hours for the 
first five shows of his tour, at Atlanta's Omni, beginning 
March 13. He broke the Omni's sellout record, held by 
Elvis Presley . . . Fan Fair has sold out in advance for the 
sixth consecutive year It's set for June 10-15 at the Ten- 
nessee State Fairgrounds in Nashville. Performer lineups 
have not yet been announced . . . None of the Judds has 
done anything especially newsworthy this week. 
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B4LLB0ARD FEBRUARY 1 7. 1996 





Featuring 8 BRAND NEW songs, plus 4 ORIGINAL Highivaij 101 hits! 
Includes the hit single and video "Wliere'd You Get Your Cheatin' From' 





STREET DATE: FEBRUARY 17, 1996 



ALSO AVAILABLE ON 

tEnhanced CD not included) 



The enhanced pl^vs in both 
BooUngAgeiKjf^CHltf IALKNT(M5V25*.-710I < 



hik-rsound Inc. • 11810 Wills Roa. 
In Cjnad.i: Intersound Inc * I Sel 



RO^^ive of your computer, allowing you to access photos, vided,ind Audio clips ol Highway tOl. 
iwnt: OOLDWESTuM0)i4oM.565t)« Publicity: LEi:SOLTERS(2I3)65l->.HV 



11, Ctvi>;ij M\)77 • (77inM>4-<*>2 • Fax: (770)664-7316 
•n>uf-h. Ontario MIV ?P • (41t)t WW-P7I8 • Fax: (416)609-9723 



Intersound " 





ikcord HOT COUNTRY «^ 



COMPILED FROM « tttllONtl SAMPLE OF KIRPUIV SUPPLIED B« 

SROADMST DATA SYSTEMS' RADIO TRACK SERVICE. ISO COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 1 DAYS A 
WEEK. SONGS RANKED 8Y NUMBER OF DrECTIONS. 



THIS 
WEEK 


3i 




WKS. ON 
CHART 


TITLE ARTIST 


PEAK 

POSITIC 










★ ★ ★ No. 1 * ★ ★ 






CD 


2 


6 


12 


BIGGER THAN THE BEATLES l >i.k k Mi., l « JOE DIFFIE 

.ISIATF J WFIE IJ ANDEilSON,a.DU«Si (CHVl EfIC 78202 


I 


2 


1 


1 


14 


(IF YOU'RE NOT IN IT FOR LCVEl I'M OUTTA HERE! 

- . • ■, ■. ,1 '.nKv 


♦ SHANIA IWAIN 

MERClJRf NA.SMVIILE Bb:'POt 


1 


CD 


5 


7 


15 


LIKE THERE AIN'T NO YESTERDAY 


BIACKHAWK 

(C! ;V) ARISIA i-2aR' 


3 


4 


3 


5 


19 


NOT ENOUGH HOURS IN THE NIGHT 


♦ DOUG SUPERNAW 

(OlViGlANT 17764;REPRISE 


3 


(D 


8 


8 


14 


NOT THAT DIFFERENT 


♦ COLLIN RAYE 


5 






' ^ ^ ' '■■ ' i-:hsiRG»i),jsa)n 


:F) IViEIN;?'^18? 




CD 


9 


II 


12 


WILD ANGELS 

M '.(1 HK,. [ f 'iLf.t tWV (WBERG.GH^ftRISO'J H ^IiriiUM 


♦ MARTINA MCBRIDE 

CI RcaM-ii7 


6 


(D 


II 


10 


17 


WHAT 1 MEANT TO SAY 

1 J 1 !■, If s H-XIN,.' MCBRIE'E 


♦ WADE HAYES 

'C, :V'C.:>li.pmBIA7^i:R' 


7 


® 


13 


14 


8 


I LL TRY 


ALAN JACKSON 

IVl ARISIA 1 ?94; 


8 




10 


S 


IS 


RING ON HER FINGER, TIME ON HER HANDS 

T t;i..nv. (i '.'i.finfft i[l<jOOOMAN,PROS£.M KENNtE'Vl 


REBA MCENTIRE 

LViucA^sle: 


9 


10 


4 


4 


14 


COWBOY LOVE JOHN MICHAEL MONTGOMERY 

- -! ■. . ' .. ^ .WOOOJ ATLANTIC AlBUMCin 


4 


11 


6 


2 


15 


IT MATTERS TO ME 

■.' : AM.fKUHILL: 


♦ FAITH HILL 

ICI IVl WARNER BROS ;)718 


1 


QD 


12 


12 


11 


THE BEACHES OF CHEYENNE 

. 1 • BRLXjUS 


GARTH BROOKS 

V) CAPITOL NAEHVIllE ;e022 


12 


OD 


14 


13 


9 


1 KNOW SHE STILL LOUES ME 

I ■ 1 :..'."rtH,M HOLMES 


GEORGE STRAIT 

IV; MCA^51fc3 


13 


(H) 


15 


18 


8 


YOU CAN FEEL BAD 

[ M . . i. ..SERELf 


PATTY LOVELESS 

ICI IV) EPIC 7B;C1 


14 


CiD 


18 


20 


7 


TO BE LOVED BY YOU 

T . '■.•![. 


WYNONNA 

ic: IV) CURB SKaiWCA 


15 


OS 


17 


i; 


13 


OUT WITH A BANG 

1 r- J.-.-. . , ■• ^ ■ivltJfiLE:' 


DAVID LEE MURPHY 

iV. MCA 'j'A'ji 


16 


17 


16 


16 


10 


IF YOU LOVED ME 


♦ TRACY LAWRENCE 

AriAM r. AIRIIM CtJT 


16 










*** AlRPOWER * ■* * 






QD 


21 


31 


s 


HYPNOTIZE THE MOON 

j.SIKOuD s i:r>it,E.'j^;i 


♦ CUY WALKER 

ICnV) GIANT 177DA.SEPfilSE 


IB 










* * * AlRPOWER * * * 






(El 


M 


24 


10 


WAU^IN* AWAY 

M D OtUIE.T LiJBCili DIAMOlit' RK-t NOIi-'FF C Vii-.tWAS 


* DIAMOND RIO 

ICI iVI ARISIA 1 29M 


I'i 










* * * AlRPOWER * * * 






(D 


19 


19 


13 


■ROUND HERE 

UjJI.-; '■■ !r LtA.UilLEfi,stMtRICK.GHLJHaAfiD! 


♦ SAWYER BROWN 

tCHDilVT ajRB 76975 


19 


dD 


22 


26 


12 


SOME THINGS ARE MEANT TO BE 


♦ LINDA DAVIS 
Ti V, APt')'A 1 ,^F.-*. 


21 


22 


7 


3 


17 


WHEN BOY MEETS GIRL 

. ■ CLARK.C WAFERS) ICI !V 


♦ lERRI CLARK 

MERCiIRi NASKVTllE 352338 


3 


(D 


23 


23 


15 


GRANDPA TOLD ME SO 

ij e-:.f.f ■ ^ I'h.NaR J (J HiCKSi 


KENNY CHESNEY 

iciiv:BNA6A3s; 


23 




2S 


30 


n 


TOO MUCH FUN ♦ DARYLE 5INGLETARY 

1 rsril r - IRAVIS.D MAllOy (C ViRlGHT T lKNir.ilTl QAUT Ai BUM C!JT,REPR1SE 


24 


® 


28 


?9 


18 


SHE SAID YES 

I,' 1 FOYLE.R AKINSl 


♦ RHETT AKINS 

IV) DECCA iiOBS 


25 




27 


28 


11 


PARADISE 

i- 1 ; AMiERSOTB Mtt>Ll « MURRAHi 


JOHN ANDERSON 

itl IV) BTIA W-I6E 


26 


QD 


29 


33 


7 


YOU GOTTA LOVE THAT 


NEAL MCCOY 

l--lA)rir AlBL'MCUT 


27 


(D 


32 


36 


6 


NO NEWS 

L: _.>>.■..-; .-1 <■:>.■. - ■.-.■ih-JFI.y :i iAMjERi 


♦ LONESTAR 

ICI IV) BtiA 04366 


28 


(D 


31 


35 


8 


IT WOULDN'T HURT TO HAVE WINGS 


MARK CHESNUn 

IVLfcCCASilbA 


29 


30 


24 


15 


» 


CAN T BE REALLY GONE 

- BURR: 


♦ TIM MCGRAW 

i-Ci T)I'VI.:'JRB .'6971 


2 


CD 


34 


37 


11 


WHAT DO 1 KNOW 

R :-. l-.i. C MA.ESRI.S SMIIHl 


RICOCHET 

'LI .V; COLUMBIA 7808S 


31 


CD 


36 


38 


t 


IT WORKS 

LbC"|. ■■■ v .AIES A SPRINGER) 


• ALABAMA 

ICICVTRCAM173 


32 


33 


30 


22 


20 


REBECCA LYNN 

B .'...--- - - ■. iD SAMPSON.SEWINGI 


♦ BRYAN WHITE 

iC)IVlA$ILUM &A3K) 


1 


(M) 


37 


44 


i 


HEART'S DESIRE 

ShL\[ - ■ ■■ - . B PARNELLI 


LEE ROY PARNELL 

IV) CAREER I 2962 


34 


(D 


33 


34 


U 


TALL, TALL TREES 

K .■ :;ER) 


* ALAN JACKSON 

fV) ARISIA 1-2879 


I 


(D 


39 


42 


10 


READY. WILLING AND ABLE 

,■, .I- : i . . .\SiVFEll 


LARI WHITE 

ICI (VI RCAM46F 


36 


37 


3! 


32 


19 


LIFE GETS AWAY 

J SIROID C BmCK IC BLACK H NICHOlAS.r SCHUYLER) 


CLINT BLACK 

(V) RCAM442 


4 



THIS 
WEEK 


35 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE 

PflO[)'JCER ISONGA'RIIERI LAHE 


ARTIST 

i NUMBEROISTBIBUIING LABE. 


PEAK 
POSITION 


CD 


40 


45 


9 


STANDING TALL 

) STRnurj 1 BMIlfRBPETERS 


* LORRIE MORGAN 

ICI (V) BNA G4,IW 


38 


39 


35 


25 


20 


THE CAR 


♦ JEFF CARSON 

;C)(D) IVl MCC.C)Jfifl 7p9 7)) 


3 


(D 


44 


47 


5 


ALL YOU EVER DO IS BRING ME DOWN ♦ THE MAVERICKS (FEAT, FLACO JIMENEZI 

...... 1 -i,))'.. )V F.'CA )'i))J 


40 


QD 


46 


58 


3 


WITHOUT YOUR LOVE 


AARON TIPPIN 

;CilV)RCAt4.I)l 


41 


42 


26 


2) 


19 


HEART HALF EMPTY ♦ TY HERNDON FEATURING STEPHANIE BENTLEY 

r ■ ■■'■I'. 1 ■! .)■ . ■ I.- )| iMiLCi )V, EPIC 7807 ) 


21 


® 


43 


46 


10 


SHE'S GOT A MIND OF HER OWN 


JAMES BONAMY 


43 


® 


47 


52 


4 


THE RIVER AND THE HIGHWAY 


♦ PAM TILLIS 


44 


45 


41 


39 


20 


DEEP DOWN 


♦ PAM TILLIS 


6 


QD 


45 


49 


8 


COUNTRY CRAZY 


LITTLE TEXAS 


45 


QD 


55 


72 


3 


HEAVEN IN MY WOMAN'S EYES 


TRACY BYRD 


47 


(D 


49 


51 


5 


EVEN IF 1 TRIED 

)■■))! IK 'IMUblCK e BEGA't 


♦ EMILIO 

ICICAPITOI NASHVIILE bmW 


48 


QD 


50 


70 


3 


IT'S WHAT 1 DO 


♦ BILLY DEAN 

ICI CAPIIOL NASHVILLE 'j8t26 


49 


QD 


54 


62 


4 


HEADS CAROLINA. TAILS CALIFORNIA 

, ,).'. '-Il 1 .1 )■ 1. -^'iCERS 


♦ JODEE MESSINA 

:i T'l )V) CURB *F-W2 


50 


QD 


52 


53 


5 


ONLY YOU (AND YOU ALONEl 


* TRAVIS TRITT 

iVAPIiER kfSA ALBUM CUT 


51 


(D 


51 


55 


6 


NOW THAT'S ALL RIGHT WITH ME 


♦ MANDY BARNETT 


51 


QD 


53 


54 


6 


LET YOUR HEART LEAD YOUR MIND 


♦ SMOKIN' ARMADILLOS 

ICI lOl (V) MCG CURB 7fe976 


53 


(D 


56 


60 


3 


GONE (THAT'LL BE ME) 


♦ DWIGHT YOAKAM 

BEPRt^E ALBUM O.T 


54 


QD 


57 


GI 


4 


1969 

" -■-:..)LI ||,Ei:C;N,C:rttl.l&EK-A'. K';TEi«LLG.H4fifiTS0N,DMENS0Nl 


♦ KEITH STEGALL 

iC vimefcl)Ft*,as~v.ledE;f:4 


55 


56 


48 


40 


IS 


ALWAYS HAVE. ALWAYS WIU 


SHENANDOAH 

V; TAPIT)')! "lAS-IVKlE ) R*:.T 


40 


QD 


62 


ii 


6 


ALL 1 WANT IS A LIFE 

■i-i '1 1. '.-).'.' -S • ■.■lJ)llN-S,s\lUTiSE>,OPFR().'i,'EH 


TIM MCGRAW 

CJHB ALBUM CUI 


57 


(D 


61 


64 


5 


RIPPLES 

8 CA\r.ON.L 3HELL 17 K»3E-DEH 


♦ 4 RUNNER 

)■) )V PULYLTOR NASHVILLE E7 7 73C 


58 


QD 


63 


66 


3 


WHO'S THAT GIRL 

: .V '.r- P '/(C'Pi [■ IS BENTLEv.G TERES D pfRIMMER 


♦ STEPHANIE BENTLEY 

■ci IV) EPIC 78214 


59 


(M) 


65 


74 


3 


TEN THOUSAND ANGELS 

■, ), ;s 0 .-DSEb B HERUERSOTJ) 


♦ MINDY MCCREADY 

CuVifiNAb447)j 


60 


QD 


M 1 1)3 


4 


HANGIN' ON 


♦ RICH MCCREADY 

1,'ACNAICNE IICJ 


59 


QD 


NEW^ 


1 


* ★ * Hot Shot Debut * * * 
every time my heart calls your name john berry 

J eWEN C HOWARf) ir, ME>r,E B RlJtl i CAPlIlX ftASHVllLE ALttJF4 CUT 


62 


63 


60 




2 


THE LOVE THAT WE LOST 


CHEI V WRIGHT 


VI 


(M) 


64 


69 


5 


LADY'S MAN 

')'■■■... 1' )-rCtSfl>.l. CUI ('J\) 


♦ ROB CROSBY 

RIVER r.))Hril A-BUM Cl.T 


64 


® 


67 




2 


SHE GOT WHAT SHE DESERVES 

)■ ■.. . ■ "I F) ■) i-TP :. BLACK) 


FRA2IER RIVER 

vi[iEcCA-i?.173 


65 


® 


75 




2 


YEARS FROM HERE 

■1 1 )-■... .VI. - IN 'j dAKER.f.MTLRSJ WILDAMS 


♦ BAKER 4 MYERS 

ICI )Vi MCj CURB 76Qt7 


66 


67 


69 


65 


20 


RUB A DUBBIN' 

■ I 1 ,1 " '.■/.■I.S.P.GAVIS.B M0B6S) 


♦ KEN MEllONS 


39 


61 


70 


59 


19 


NOTHING 

),-ii i.).)")AM,KOSIASl 


♦ DWIGHT YOAKAM 


:[i 


® 


72 




12 


THE FEVER 

■ 1 1 S,l PERRT B KENNEDY D ROBERTS) 


GARTH BROOKS 

V) CAPITOL TIASHVlLlE 18948 


23 


® 


NEW^ 


1 


MY WIFE THINKS YOU'RE DEAD 


♦ JUNIOR BROWN 

ID) IV 1 MCG CURB 76983 


70 


71 


58 


50 


13 


IF 1 HAD ANY PRIDE LEFT AT ALL 

.M-. H .■. ... IMF.". If.' I StAlSE SET5ER) 


♦ JOHN BERRY 

r.) V) CAPITOL \ASHV1LIE SB46S 


25 


® 


REENTRY 


12 


SOLID GROUND 


♦ RICKY SKAGGS 

AIIANIIC ALBUM CUT 


57 


OD 


RE-ENTRY 


4 


IT'S MIDNIGHT CINDERELLA 

.1. . .\M)j R BIA/T 0 HROUKSI 


GARTH BROOKS 

CAPiTOi l.ASHVILit ALBUM CUT 


69 


® 


RE-ENTRY 


2 


THE CHANGE 

. ..^lA .V lEiTERl 


GARTH BROOKS 

CAPITOL NASWVTUi AABUM CUT 


70 


® 


NEW^ 




REMEMBER THE RIDE 

- bRL'-i' -j K V. lilAM5,M HARRELL) 


♦ PERFECT STRANGER 

(CI 10) IV) CURB 76978 


75 



CDRf^Ofds sfiowir^ an increase in deleclws owf Itie p^exnous week, regardless erf chart movement- Airpower awarded to those records which 
attain 3000 OrteclKX*? fo« the first lime ♦Videoclip avdiiddility. Catalog nu<"bc» is lor cassette single, or vinyl if cassette ts unavailafe. (CI 
CA^sMesin^avaitdtxIity. (D) CD single avaitaCxIity. IM) Cassette iraxi-sirtg-keavadatxilty. :T) Vinyl maxi- singe availability. (V] Vinyl vngfeava.!- 
at)iltty {X)CDma»i iin|)edi/ailabilily k 1996, B-llboanj/BPi Communrcatiofis 
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COMPILED FROM A MTIONU. SIMPLE OF liniUL STORE AHD 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BT 




B 


A 






d. Top Country Sing 


lesSa 










Hi' 








Ol 








FOR WEEK ENDING FEB. 17, 1996 




THIS 
WEEK 


msT 

WEEK 


2 WKS 
AGO 


'0 < 

f 5 


TITLE LABEL & NUMBEM31STRIBUTING mBEL 


ARTIST 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


si 


TITLE LABEL & NUMBERDISTRISUTING LABEL 


ARTIST 










★ * * No. 1 * * * 

IT MATTERS TO ME WARNCR BROS 17718 4 wMlu at No. 1 






14 


9 


9 


9 


WHEN BOY MEETS GIRL MERCURY Nashville 852388 


TERRI CLARK 


1 


1 


1 


12 


FAITH Hia 




19 


14 


12 


34 


WHEN YOU SAY NOTHING AT ALL BNA 643»«CA ALISON KRAUSS & UNION STATION 


2 


3 


3 


26 


1 LIKE IT. 1 LOVE IT CUBS 76961 


TIM MCGRAW 




U 


18 


18 


4 


NOT ENOUGH HOURS IN THE NIGHT giart l776.iwARtini BfKTS 


DOUG SUPERNAW 


3 


2 


2 


19 


I'M OUTTA HEREI/THE WOMAN IN ME MERCURi NASHVILLE 652206 


SHANIA TWAIN 




17 


10 


8 


22 


THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RCA 64392 


AARON TIPPIN 




4 


4 


12 


CAN'T BE REALLY GONE cljrb 76971 


TIM MCGRAW 




M 


17 


17 


34 


YOU HAVE THE RIGHT TO REMAIN SILENT CUCB 769S6 


PERFECT STRANGER 


(5) 


7 


16 


4 


HYPNOTIZE THE MOON giant i770«w<i«cli uns. 


CUY WALKER 




(19) 


24 




2 


EVEN IF 1 TRIED CAr-ini 'iA^iivi le 58507 


EMILIO 


« 


s 


5 


10 


NOT THAT DIFFERENT VK TSIMrSOIIT 


COLLIN RAYE 




(20) 


NEW^ 


1 


SOME THINGS ARE MEANT TO BE ARISTA 1-2S% 


LINDA DAVIS 


7 


6 


6 


13 


WHAT 1 MEANT TO SAY COLUUeu 78in7S0NT 


WADE HAYES 




21 


21 


21 


27 


I'M NOT STRONG ENOUGH TO SAY NO ARISIA 1 2857 


BLACKHAWK 


1 


S 


7 


14 


REBECCA LYNN A5VLUM64360ifEG 


BRYAN WHITE 




(22) 


NEW^ 


1 


WILD ANGELS RCA 64437 


MARTINA MCBRIDE 


(9) 


16 


13 


34 


ANGELS AMONG US RCA 6264] 


ALABAMA 




23 


19 


20 


12 


NOTHING REPRISE ]7734.'WAHT»ER BROS. 


DWIGHT YOAKAM 


10 


11 


11 


9 


HEART HALF EMPTY EPIC 78073S)Nv TY HERNDON FEATURING STEPHANIE BENTLEY 




24 


20 


19 


22 


NO MAN'S LAND ailaniic e7I05)A£ JOHN MICHAEL MONTGOMERY 


11 


13 


14 


16 


TEQUILA TALKIN' SNA 6438&>ICA 


LONESTAR 




29 


25 




2 


YOU CAN FEEL BAD ERIC 78209S0«r 


PATTY LOVELESS 


12 


12 


10 


13 


THE CAR I.ACG CURB 7697G.CURB 


JEFF CARSON 


OR«:ofdsw 


ri trie greatest sales gains ttiis week. •Recording industry Assn. ot America ceftirication for sales of 500.000 units. A RIAA 


>3 


15 


15 


7 


BIGGER THAN THE BEATLES EPC 79»27SIWT 


JOE DIFFIE 


certilicalion lor sales ol 1 milhwi units, wilti muttimilhwi Titles indicated t>y a numeral following the symbol, e 1996. Billt»ard7BP 
Communications and SoundScan. Inc. 
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I) I II I I I I I) V ( II M H » t 



Countr/ 



ARTISTS & MUSI 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TITLE IPubttshe* - Licensing Org.) Sheet Music Dist 

55 19S9 (Warne'-Tatneilane. BMI/Patnck fos«pti 

BW.m ASCAP'Denny Henson. ASCAP) WSM 
57 ALL I WANT IS A LIFE (G 1.0 , ASCAP/RoyalhavN 

40 ALL TOU EVER DO IS BRING ME DOWN (Sotiy/ATV 
Tree. BM^Raul Malo. SMl/M^tr Nice, BMtyAI Ander- 
longi 6MI1 HL 

M ALWAYS HAVE. ALWAYS WILL (Sany/AIV Iiee. 
BMI.lBfilM, BMl/Sony/ATV Ciosi Keys. ASCAPINB. 

ASCAPi Hirmu 

12 THE BEACHES Of CHEYEHKE (OU Boob. ASCAP^MI 

April ASCAP.'RopB And Daify, ASCAP/No FencBS, 

ASCAP/Wainr Bch ASCAPI WBM.-HL 
1 BIGGER THAN THE BEATLES ITimlHiti Ons 

ASCA= VRBI, lSCAP.Chi;:k3sa« Koan, ASCAP/Emdar, 

ASCAOTfiiasyfecgB ASCAP) WBM 
30 CAN T 8£ RULLT CONE (MCA. ASCAP/Gary Burr 

ASCAP) HL 

39 THE CAR (DiamiHid Stofni. BMI/EMI Towai Stteil. 
BiKiiMOOd SMI/MiW Curb. BMII HVHW 

74 THE CHANGE (liltie lybM. ASCAPyWCA. ASCAP] 

4C CCHINTRV CRAZY (Square West, ASCAP.'Howlin HttS 
ASCAP Lonsei) Oay. ASCAP'Gieal Cumberland 
BMLTugue. BM1) WBM 

10 COWROV LOVE <EMI Tower Streel. BMI/IUI Black- 
wood. BUI) HL 

4S DCEP DOWN [Rick Hall A$CAP/Watertown, 
ASCAP/Alabsma Band, ASCAP/Vfildcountiy. 
ASCAMiliii Blysi ASCAP) WBM 

« EVEN IF I TRIED (Tom Collins. BML/AMR. ASCAP/Sw- 



c 



RIGHTS/SHEET MUSIC 



ra Home, ASCAP) WBM 
«I EVERY TIME MY HEART CALLS YOUR NAME (EMI 

Tmer Slrset. BMIIMI BlackwxKl. BMI) 
09 THE FEVER ISwag Song. ASCAP/EMI ApnI. 

ASCAP,''Ro[>e Anij Dally ASCAP/Old BmIs. ASCAP) 

WBM'-Hl 

M GONE (THAT'LL BE MEl (Coal Dust West. BMI/Wam- 

B( Idni«t'4rt«. BMI) WBM 
23 GRANDPA TOLD ME SO (Muirati BMl,Toin Collins. 

BMII WBM 

61 HANGIN' ON (MagnaloiiB. ASCAP/Marane. ASCAP) 
U HEADS CAROLINA. TAILS CALIFORHU 1EMI BlKh- 

woad. BMI.'Ty Land. BML'Starslruch Writers Group. 

ASCAP^'MarkD. ASCAP) HL 
42 HEART HALF EMPn (Gary Buir ASCAP/MCA 

ASCAP,IMI April ASCAP'Oesmothle, ASCAP) HL 
H HEAflrS DESIRE (Siinjs Of POIyGfaiTi. BMl'BamBy & 

Amey. BMI/lee Ri^y Pamell. BMI) HL 
47 HEAVEN IN MY WOMAN'S EYES IGimertish 

BMLOrpad BMI) 
IB HVPNOTIIE THE MOON IGalewood. BML/Ensign. 

BMI,7ena. ASCAP) WBM.-WL 
71 IF I HAD ANY PRIDE IIH AT AU <WB. ASCAP-fast 

&4 ih Street, A^CAP.'Wamer-Tamerlane, QMl/Yasa. 

BMI/Vafor Bob. ASCAP) WBM 
17 IF YOU LOVED ME ISony/ATV Tree. BMI/Terilee 

BMl/Hamstein Cumberland. BMI/Ti>ni Stiaprro, BMI) 

WBM^L 

2 (IF YOU'RE NOT IN IT FOR LOK) I'M OUm HEREI 

(Loon Echo. SML^omtu. ASCAP) WBM 



13 I XHOW SHE STIU LOVES ME (0-Tei. BML'-Hrt Slre«1. 

BMl'Malaco. BMI] HL 
9 I'LL TRY IWB. ASCAPAbo Haw, ASCAP) WBM 
11 IT MAHERS TO ME (SCaistruch Writers Group 

ASCAP,'-Marl< 0 . ASCAP/Nnv Mann BML^MusK Kill, 

BMI) weMr'Hl 

73 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross K^s. 

ASCAP.'«fn Wiiliams ASCAP/Ms,or Bob, ASCAP/No 

Fences, ASCAP/Carears-BHG. BMI/A Hard Day s 

Wnte, BMI) WBM/HL 
49 IT'S WHAT I DO (Hamstem Cumberland, BMI/Tom 

Stiapiro, BMI^rke Curb. BMI/Diamond SIrxk. BMI) 

WBM 

32 IT WORKS (Alabama Band. ASCAP/Wildcountry 
ASCAP/CM1 Blai:h<WDd. BMlilMarV Alan Sprinter, BMl) 
WSM.'XL 

29 IT WOULDN'T HURT TO HAVE WINGS (Warr>er- 
lamerlane BMI./Wiss Haily. BMI/Hapsack. BMt/Gnat 
Gaten. BMI) WBM 

W LAOrS MAN (Musrc C(Kp. 01 Amenca. BMI/Sanlee 
Rr^sr BMI) HL 

53 LET YOUR HEART LEAD TOUR MIND (Smokm 

Armadilia. BMI! 
37 LIFE GETS AWAY (Blackened. SMLIrvrng, BMI/EMI 

Black»wiod BMl/BBlhlBhcm, BMI) WBM.'Hl 

3 LIKE THERE AIN'T NO YESTERDAY (Rick Hall 
ASCAP.WalertOwn A5CAP,ran>B. BMI) WBM 

U THE LOVE THAT WE LOST (MCA ASCAP/Gary Burr 

ASC*P.'Acu«-Hij«. BMl) WBM 
70 MY WIFE THINKS YOU'RE DEAD (Hike Curb 

BMI/Jame^mn Brnwri 6Mi: 
n NO NEWS (SQny,''Arv TreB. BMI/Katy's (tambow. 

BMI/Simp'y ir-esrstiOle BMt.'Starstnick Writers Group 

ASCAP I'Mflfk 0 . ASCAP) HL 

4 NOT ENOUGH HOURS IN THE NIGHT (Sony/ATV 
Cross Keys ASCAP/Him Hillrams ASCAP/0-Te> 
BMlrXil Street. BMI] HL 



SB NOTHING (Coal Dust West. BMI/Warnei-Tameriane. 
BMI/Songs 01 PolyCram BMI/Seuen Angels. BMI) 
HLWBM 

5 NOT THAT DIFFERENT (WB M SESAC/K I Good. 

SESAC/Spooter BMII WBM 
S2 NOW THAfS ALL RIGHT WITH ME ISongS Of Wy- 

Grani.BMI.''SevenAnBBls BMI] HL 
51 ONLY TOU (AND YOU ALONE) llro-Hoilis. BMI) 
16 OUT WITH A BANG [tiZ 0 ASCAP/Bnan's Dream. 

ASCAP) 

2fi PARADISE IPolyGram Int I, ASCAP/Ran^er Bob. 

ASCAP/Mrjrrah BMI) WBM/HL 
36 READY. WiaiNG AND ABIE (DreamCatcher. 

ASCAP/Linie Gila Monster ASCAP/Moon Catctier, 

8MI,'$an CH G'la Monster BMI) 
33 REBECCA LYNN (MCA ASCAP/Acufl-Rost. BMI) 

WBM-HL 

7S REMEMBER THE RIDE (Sony/ATV Cross Keys 

ASCAP/Mapr BoO. ASCAP) 
9 RING ON HER FINGER. TIME ON HER HANDS 

(Sony/ATV Tree, BMI/Egypl Hollow. BMI/My Choy 

8MI/0)(ryngrit Msna^ement ASCAP) HL 
SI RIPPLES (MilltwusB BMI/Astivrards. BMI/Songs Of 

Pot^ram, BMI) HL 
44 THE RIVER AND THE HIGHWAY (Housenoles, 

BMI/New Don ASCAP/Ne« Ha»e5 ASCAP] 
20 ■ROUND HERE (TravBlin' Zoo. ASCAP/Myrt & Chuck s 

Boy. ASCAP'Dub Zoo, BMI) CLM 
67 RUO-A-OUBBIN- iGoodman Walker BMl/B«ckari». 

BMI/ShoDt Straignt. ASCAP! WBM 
69 SHE GOT WHAT SHE DESERVES (Crite'ion, 

ASCAP.^scMilla BMI/BoCiby Fiscner ASCAP/Songs In 

Bla:k Ink SESAO'CMI. SESAC) 
25 SHE SAID YES IBMG ASCAP/Sony/ATV Tree AMI) HL 
43 SHE'S GOT A MIND OF HER OWN (Indng. BMl/New 

Hayes. A3CAP./Ne« Oon, ASCAP) WBM 
72 SOUD GROUND (Maiedge ASCAP) 



21 SOME THINGS ARE MEANT TO BE (NDCturrrjl Edrpse 
BMI,>'MiCl)ael Garvin. BMI/Ensign. BMl/BMG-CarBers 
BUn HL 

31 STANDING TALL (EMI Blackwood. BMI/Ben Peters 
BMI) HL 

35 TALL. TALL TREES ana. BM|,'Fon Kncn. BMI) ABM>>ll 
00 TEN THOUSAND ANGELS (Island Bound. 

ASCAPTanmus, ASCAP.'PiBr f rvB, BMI) 
IS TO BE LOVED BY YOU (MCA. ASCAP/Gary Burr 

ASOP/A)mo ASCAP/BriD Blues. ASCAP) WBM/HL 
24 TOO MUCH FUN (Hamstem Stroudavarious. 

ASCAP.'turtis Wright ASCAP/Waypop, BMLWiltlcoun- 

try. SMi; WBM 

19 WALKIN' AWAY lAlmo. ASCAP/Anwi, ASCAP/Daddy 

Hatital, ASCAP) WBM 
31 WHAT DO I KNOW IStarstnxk Angal. BMI/Dilt Black- 
wood BMl'Sony.'ATV Cross Kays, ASCAP/AII Around 
Town. ASCAP) WaM^WL 
7 WHAT I HUNT TO SAY (Sony/ATV Tree, BMI/Don 
Conk BML'Katy^ Rainbow. BMl^ony/ATV Cross Keys. 
ASCAP.'Mill Village. ASCW) HL 

22 WHEN BOY MEETS GIRL (&eat Cumbertand. 
BMI,.'0^amnnd Siruck, BML/Sony/ATV Traa. BMI/Tom 
Snapiro. BMI) WBM.'HL 

59 WHO'S THAT GIRL (Careers-BMG BMI/Zomba. 

BMi.'G.i D ASCAPI WBM 
6 WILD ANGELS ILongilude. BMI/Aupjst Wmd 

BMI.'Oeat Broad BMI/Sony/ATV Tree. BMI) WBM.'HL 
41 WITHOUT TOUR LOVE (M.ghty N>cb BMI/Al Ander- 

sor-£S. BMl^luB WalBr, BM^AInw. ASCAP) WBM 
68 YEARS FROM HERE (Zorr^ba, ASCAP/Dinje Stars. 

ASCAP/Zomfia. ftMt/Iuneover. BMI) WBM 
14 YOU CAN FEEL BAD (Loogitude. BMI/AugusI Wind. 

BMIi'^reat B'oad, BMI/Miglfty Ntce. BMVBlue Water. 

BMI) nBM/HL 

27 YOU GOTTA LOVE THAT (Aimo. ASCAP/Bamalucli 
ASCAP/lrving. BMI/Krbania. BMI) WSM 




TUNE WHEN YOU 



STAY WITH US. 



Music isn't the only tune in this 
town. So we cater to all kintJs 
of business agendas. Next time 
you're in town, enjoy Nashville's most businesslike hotel in a location convenient 
to educational, medical and commercial districts. Plus earn American Airlines^ 
^^1^^ AAdvantage- miles with each qualifying stay. We bet you'll leave 
, ,- A - nr . nr,i AAdiHcimoo* ore singing our praises. 



Jl any l.'mc milhoul nol>< 



y 



LOEWS VANDERBILT PLAZA 



Noshville, TN 

For reiervot'tons coll the hotel direct ot 6 1 5-320- 1 700, your travel expert or 800-23-LOEWS. 
Inierr>et; bttp //viww.loevirihotelS.COm 
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by Wade Jessen 

DeJA VU: Linda Davis enters Billboard's Top Country' Albums at No. 28 

with "Some Things Are Meant To Be," her sophomore Arista project. Coin- 
cidentally, Davis' prior set, "Shoot For The Moon," entered that chart at the 
same iwsition in May '&4. The most noticeable difference this time around? 
The lead single from the new set, the title cut. is Davis' biggest solo hit to 
date, so this set could chart e\'en higher The track mov-es 22-21 on Hot Coun- 
try Singles & Tracks, narrowly missing Airpower status (3.000 detections). 
Davis dueted with Reba iMcEntire on "Does He Lm-e You," which peaked at 
No. 1 in No\T5mbe!" '9;!. She is managed by McEntire's husband, \ar\'el Black- 
stock. 

Davis joined the Arista roster after brief, unsuccessful flings at Epic and 
Capitol. A former jingle and demo singer, Davis first appeared on our airplay 
list in '88 with "All The Good Ones Are Taken." 

Her new album has sold more than 5,500 units, entering The Billboard 200 
at No. 175 and Heatseekers at No. 8. For comparison, her prior album, which 
did not contain the duet with McEntire, opened a little stronger, with 8,500 
units. The cassette single for "Some Tilings Are Meant To Be" debuts at No. 
20 on Top Country Singles Sales. 

Lounge lizards: Joe Dime (Epic) grabs his fifth No. 1 on Hot Countrj' 
Singles & Tracks with "Bigger Than The Beatle.s," his anthem of star-^irossed 
lo\'e between a cocktail waitress and the house act at a Holiday Inn. DiiTie. 
who has an equally formidable reputation with tender ballads and novelty 
songs, reached No. 1 on that chart in 1990 with his debut, "Home." "Bigger 
Than The Beatles" is the first single from "Life's So Funn};" which dips sli£^t- 
ly (30-31) on Top Country Albums. 

In THE WINGS: Alabama wins the Pacesetter award on Top Country 
Albums with its third hits package, increasing 20% <:J8-32), while "Cheap 
Seat**" enters Top Country Catalog Albums at No. 17. Both albums contain the 
ever-enduring "Angels Among Us," which rises 18-9 on Top Country Singles 
Sales. Randy Goodman, senior VP/GM at RCA Label Group in Nashville, 
says the sales hikes may be traced to the Jan. 29 American Music Awards, at 
which the group accepted iLs 14th consecutiw trophy for top country group. 
Meanwhile, Greatest Gainer honors go to Shania Twain's No. 1 album, "The 
Vi'bman In Me" ( Mercury/Nashville), for an increase of more than 10,000 units. 
Twain performed "(If You're Not In It For Love) I'm Outta Here!" on the 
awards show. 

Retail note: Management changes have been announced at the vener- 
able Ernest Tubb Record Shops. Robbie Mathis has been elevated to a part- 
ner in the corporation, assuming general management duties of Tubh's si.x 
stores. The late Ernest Tubb, a Country Music Hall of Famer, founded the 
retail and mail-order operation in 1947 out of frustration with inadequate dis- 
tribution sj'stems and the limited a\'ailability of country product. Tubb bought 
late-night air time on WSM Nashville immediately following the Grand Die 
Opry, spawning the "Midnight Jamboree," second only to the Opry in con- 
secutive years on the air. 

Ernest Tubb Record Shops have stores in Nashville; Pigeon Forge, Tenn.; 
Branson, Mo.; and Fort Worth, Texas. 
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9PM ET LIVE! 
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ajbogd TOP COUHTBY ALBUMS 



COMPILED FROM t NAT10HAL MMPti 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 
PROVIDED BY SpundScan i 
I 



THIS WEEK 


LAST WEEK 


3 
< 

s 

(M 


i 

o 
S 


ARTIST TITLE 

LABEL S MJMeEFltHSTfWBUTIf« LflSEL (SUGGESTO LIST PRICE OH EQIWALENT FOfi CASS£TTtCOI 




CD 


1 


1 


52 


* * * No. 1 /Greatest Gainer * * ★ 

SHANIA TWAIN A' wiff:.?- ^i>vu^ '^.e-'j, i:: S3 iait >1 Ba :f *»r.iri*.l THE ViOMAMN ME 


1 


2 


2 


2 


15 


ALAN JACKSONA' AMSTAiaaOl I10 9&16 98I THE GBEATEST HITS COLLECTION 


1 


3 


3 


3 


11 


GARTH BROOKS i:AMIOtNASMVriL£32Oa0llO9ftl5981 FRESH HORSES 


1 


4 


5 


5 


23 


FAITH HILL • warmer BROS 45672 (10 9&'16 961 IT MAUERS TO ME 


4 


CD 


6 


— 


2 


TRACY LAWRENCE ATLANTIC a286&AG no 9&'1S 96) TIME MARCHES ON 


5 


B 


4 


4 


II 


VINCEGIU.A MCA n394ao.9aT6 98l SOUVENIRS 


3 


CD 


8 


7 


60 


GARTH BROOKSA'CAPIT0LNASHVILLE29689ll09ai596l THE HITS 


1 


CD 


9 


8 


18 


REBAMCENTIREA MCA ll»All0 9B'l6.9e) STARTING OVER 


1 


9 


7 


g 


20 


1 inn rVi\iiUmnn a L.Unc / 'VJU yiK! !» IQ Tti) MLL 1 VVnrl 1 


1 


(TT) 


IS 




2 


PATTV 1 nUPI tetr i.j->t,a/^nut <ta,-\c. am Tue TCm IQI C WITU TUC TQI ITU 
rH III LVJ VCLCOO trPL b/ /oyaOriT 1 lU ya X^-^a* i Mt 1 nUUDLC. Vvliri int InUin 


to 


11 


10 


9 


45 


lOHN MlfHAFI MONTGOMERY A- 

" 1 - f 1 - 1 -"^^ MICHAEL MONTGOMERY 


1 


12 


11 


10 


29 


JEFF FOXWORTHY A WftjRNEft BROS. 45856 110.W16 981 GAMES REDNECKS PUY 


2 


1} 


12 


12 


24 


COLLIN RAYE • EPIC 67033;SONV (10 96 Ea'15 96) 1 THINK ABOUT YOU 


5 


14 


14 


14 


16 


CLAY WALKER GIANI 24MaWARNER BROS. (10 9a'15 96) HYPNOTIZE THE MOON 


a 


a 


13 


11 


21 


TRAVIS TRITT A 


3 


16 


18 


17 


21 


GEORGE STRAIT A' MCA 1 1263 139 saw 98l STRAIT OUT Of THE BOX 


9 


17 


17 


15 


38 


DAVID LEE MURPHY • UCA 1 IIH4 llO.SaiS 9SI ■ OUT WITH A BANS 


10 


18 


16 


13 


33 


BRYAN WHITE«ASYLUM616A2/E£G(109e;15g6)H BRYAN WHITE 


13 


U 


19 


16 


87 


VINCE GILL A MCA llW7ll0 9&15 96t WHEN LOVE FINDS YOU 


2 


20 


20 


18 


52 


ALISON KRAU5S A NOW THAT IVE FCXJNO YOU A COLLECTION 


2 


21 


21 


20 


26 


TERRI CLARK i/ERCURY IIASHVILLE 526991 UO 98 Eai6 961 ■ TERRI CLARK 


20 


22 


22 


19 


19 


THE MAVERICKS MCA 11257* (10.9a']5.9ei MUSIC FOR ALL OCCASIONS 


9 


23 


25 


25 


21 


BLACKHAWK • arista 18792 110 9815 981 STRONG ENOUGH 


— ^— 


24 


24 


22 


19 


MARTINA MCBRIDE RCA 66509 <9.9ft 15.96) VLILD ANGELS 


17 


25 


23 


21 


15 


AARON TIPPIN RCA 66740 (9 96 1 5 981 TOOLBOX 


12 


2B 


26 


24 


98 


TIM MCGRAWA'CUR8 77659!99a'159BI NOT A MOMENT TOO SOON 


1 


27 


28 


27 


57 


WADE HAYES • Columbia btauMM (9 9b Ea i'^ B tJLD ENOUGH TO KNOW BETTER 


19 


QD 


NEW^ 


1 


* ■* it Hot Shot Debut* * * 

LINDA DAVIS IStOJ i» 541'. 9WBB SOME THINGS ARE MEANT TO BE 


28 


29 


29 


26 


32 


LORRIE MORGAN • BtiA 6650a'RCA ilO 9li 16 99l GREATEST HITS 


5 


30 


27 


23 


14 


DWIGHT YOAKAM • HEmSE 46051 WARNER BROS 110 98 16 98) GONE 


5 


31 


30 


28 


9 


JOE DIFFIE EPC67405'SONV(10 9ai5 9e; LIFE'S SO FUNNY 


28 


CD 


38 


37 


71 


♦ * * Pacesetter * * * 

ALABAMAA R'^A.A4)9[109ai5 96; GREATEST HITS VOL III 


8 


33 


32 


32 


177 


GEORGE STRAITA MCA :De51 (-.09615 9ai PURE COUNTRY (SOUNDTRACKl 


1 


34 


ii 


31 


108 


Sr?™ ""^^ «15 96, SB ™" * "^^'^'^ " 


3 


35 


34 


34 


87 


TRACY BYRD A I.tCA 10991 (ia9e?!5-9BI NO ORDINARY MAN 


3 


36 


31 


30 


19 


LITTLE TEXAS WAJWERBTOS 46017(10 9&T5 96) GREATEST HITS 


17 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS, ON CHART 


ARTIST TITLE 

lABtL 1 NUMBtRDISTRIBUTING LAHl (SUGGESTED UST PRKE OR EQUWALENTI 


PEAK POSITION 


37 


39 


43 


19 


EMILIO CAPITOl NASKWllEE 32392 19 98/13,981 




LIFE IS GOOD 


13 


31 


40 


39 


25 


ALABAMA • RCA 66525 (10 9&'15 96) 




IN PICTURES 


12 


39 


33 


29 


29 


TRACY BYRD • mca 1 1242 1 10 9ai5 98i 




LETVE LESSONS 


6 


CD 


45 


35 


4 


y*'',!^,^ ^f*^'^^.^, ,, NOT FADE AWAY (REMEMBERING BUOOr HOLLY) 


35 


QD 


47 


48 


71 


BROOKS & DUNN A' ARISTA 18765 (10 9ai5 981 




WAITIN' ON SUNDOWN 


1 


42 


41 


38 


123 


REBA MCENTIREA' MCA 1(»06(10.9&]598I 


greatest HITS VOLUME TWO 


1 


43 


37 


36 


40 


TV HERNDON epic £6397,S0NY 1996 E(il6 981 ■ 




WHAT MATTERED MOST 


9 


44 


42 


44 


6 


DOUG SUPERNAW giant 24639<warner Bros no 98 15 961 ■ 


YOU STILL GOT ME 


42 


45 


43 


42 


93 


REBA MCENTIREA'MCA|0994|10.9&1598| 




READ MY MIND 


2 




51 


64 


3 


LONESTAR 8NA 66642<TICA (9 9a'15 98) ■ 




LONESTAR 


46 


CiD 


NEW^ 


1 


JOHN ANDERSON 6NA66S10'RCAI10 9&16,9BI 




PARADISE 


47 


41 


46 


49 


49 


RHETT AKINS DECCA l 1098'MCA do 98.T5 961 ■ 




A THOUSAND MEMORIES 


46 


49 


36 


33 


48 


JOHN BERRY • Capitol naskville 26495 nD,9B 15 98i 




STANDING ON THE EDGE 


12 


50 


44 


41 


107 


FAITH HILL A WARNER BROS 4538919 9^15 96: ■ 




TAKE ME AS 1 AM 


7 


51 


55 


50 


19 


DARYLE SINGLETARY giant 24e06WARNER BROS no 


98-15 98) 


■ DARYLE SINGLETARY 


SO 


52 


50 


46 


105 


TNE MAVERICKS A MCA 10961 (9 9615 98) ■ 




WHAT A CRYING SHAME 


6 


53 


49 


47 


13 


PAM TILIIS arista 18799 (10 9&15 961 




ALL Of THIS LOVE 


25 


54 


52 


52 


105 


BLACKHAWK A ARISTA 16706 (9.9a'15 98) 




BLACKHAWK 


IS 


55 


48 


40 


32 


JEFF CARSON MCGCUR8 77744.CURB (9 96 15 9eiB 




JEff CARSON 


22 


56 


54 


51 


81 


WILLIE NELSON Columbia 64ie4(S0NY (5 98 Ea99BI 




SUPER HITS 


34 


57 


62 


61 


64 


CHARLIE DANIELS EPiC&4ia2SORYI5 98 E(i9 98) 




SUPER HITS 


50 


51 


56 


53 


106 


JOHN MICHAEL MONTGOMERY A' ATUU|I|CS255»AG (I09S 


15.96) KPCKIN' IT UP 


1 


59 


53 


45 


25 


TY ENGLAND RCA 66522 (9,9&T5 9BI 




T» ENGLAND 


13 


60 


61 


59 


234 


BROOKS & DUNN A' AAISIA 16656 I9 9&'15 96) 




BRAND NEW MAN 


3 


61 


60 


58 


6b 


GEORGE STRAITA a»ca 11092 110 98.15 981 




LEAD ON 


1 


(2 


67 


71 


17 


LEE ROY PARNELL 

CAREER :6790ARISTA 110 98-15 96110 


WE ALL GET LUCKY SOMETIMES 


52 


63 


57 


55 


76 


PATTY LOVELESS* EPIC 64168^0NY (9 98 Ea'15 981 




WHEN FALLEN ANGELS FLY 


8 


64 


53 


54 


21 


SAMMY KERSHAW mercury NASHVILLE 528536 no 98 


EaT696} 


THE HITS«HAPTER 1 


19 


65 


65 


62 


187 


MARY CHAPIN CARPENTER A' Columbia 48881 scny :io 98 £QT69ei COME ON COME ON 


6 


6« 


68 


68 


27 


KENNY CHESNEV SNA 66562RCAi9 9615 B 




ALL 1 NEED TO KNOW 


39 


67 


73 


74 


14 


JUNIOR BROWN AAXCURB 777a3.CURB (6 969.961 ■ 




JUNIOR HIGH (EP) 


54 


61 


59 


56 


72 


TRACY LAWRENCEA ATLANTIC 8265&AG no 9815 98 




1 SEE IT NOW 


3 


69 


71 


65 


44 


JEFF FOXWORTHY LAI>GHIfiG hyena 2080 14 968 98) 




SOLD OUT VOLUME 80 


35 




69 


57 


51 


TRISHA YEARWOODA iKi 11201 il09E>l59ei 




THINKIN' ABOUT YOU 


3 


71 


66 


66 


77 


THE TRACTORSA- ahista iB728t9 9a'i5 9e)B 




THE TRACTORS 


2 


72 


74 


67 


47 


J EFF FOXWORTHY iaugwng hyena 2079 14 98-8 98) 




THE ORIGINAL VOLUME 79 


27 


73 


72 




143 


BROOKS & DUNN A* arista 18716 no 9al5 961 




HARD WORKIN' MAN 


2 


74 


63 


63 


18 


MARK CHESNUTT DECCA lt261,'MCA (10 9615 96) 




WINGS 


24 


75 


64 


60 


20 


TRACY LAWRENCE ATLANTIC 82847 AG (to 9815 98) 




TRACY LAWRENCE LIVE 


24 



O AitJurm wth the greatest sales gams this wee* •RecOfdmg Indirstry Assn Of America (RlAA) certrticalion lo* sales ot 500 .OCW umts, ARIAA cetitication tof sales ol I million units, witti mullimillion sellers iixJitaled by a numeral following the symtwl. •Asterisk indicates LP ts available 
Most tape Qf^ces. and CD or'ces for WEA and BMG lat»ls. are suggested lists Tape prices iT\ariied EO, and all other CD poces. are equivalent prices, wtiicli are projected from wtio>esalG prices. Greatest Gainer stiows chart's largest unit increase Pacesetter indicates biggest percentage growth. 
Healseeker Impact shows altJums femo^ied from Healseehers this week. (■ indicates past or present Heatseeker title, c 1996, Btllboara'SPI Communications, and SoundScan. Inc. 















COMPIliD FROM « NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY SP^'j^^ii'} ' 
FOR WEEK ENDING FEB. 17, 1996 lllll" 




Bill 


xxid. TopCountP] 


(Catalog J 


Ul 


lun 


IS 




is 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBEFtDlSTRISUTtNG IMll (SUGGESTED LIST PRICE OS tQUIVAlEMT FOH CASSETTECDI 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHABT 




1 


PATSY CLINEA' UCA 12*(7 9&<12 98) 20B wm«iS it r<o 1 


GREATEST HITS 


248 




14 


16 


GARTH BROOKSA"CAMI0lNAS»IVIEL£9386«1998.13991 NO FENCES 


13 




2 


REBA MCENTIREA MCA 4979* (7 9ai2 96) 


GREATEST HITS 


246 




IS 


13 


PATSY CLINE MCA 4038 (7 9612 96) THE PATSY CLINE STORY 


73 




5 


SHANIA TWAIN MEBCURf NASHVILLE 5IM2Z (7 96 EQ'l 1 981 


SHANIA TWAIN 


29 




16 


IS 


JOHN MICHAEL MONTGOMERY A'ATUINTIC 82420'AG (9 9ai5 981 LIFE'S A DANCE 


10 




3 


HANK WILUAMS. JR. • curs 77636 re 9a-9 %i 


GREATEST HITS, VOL 1 


60 




17 




ALABAMA • RrAi.€?%i9 99.1 5 99:, CHEAP SEATS 


4 




4 


GEORGE STRAIT A Ma-i?03S(7 9&!298i 


GREATEST HITS. VOL 2 


246 




18 


19 


WYNONNAA' am my^vcAar, miiage; wynonna 


24 




8 


HANK WILUAMSA VEPCURy \ASHV1LIE 823293 < 7 9S EaU 9ai 


24 GREATEST HITS 


47 




19 


23 


GARTHBROOKSA CAPiTOLNASKYiLLE3C857 nC 98,16981 IN PIECES 


10 




10 


ALABAMA A f^ca f.a7i\7 haw 9bi 


ALABAS4A LIVE 


109 




20 


17 


WAYLON JENNINGS A' RCA B"C6' iB 96; GREATEST HITS 


111 




6 


GEORGE JONES A epic -IC'TesDNf I5 98 EQ9 9ei 


SUPER HITS 


227 




21 


20 


THE BELLAMY BROTHERS CURB 42296 lACA (4 gai 1 9Hi GREATEST HITS VOL, III 


46 




7 


THE CHARLIE DANIELS BAND A' EPtC 3a79S'SONV i; 98 EUn 96) 


A DECADE OF HITS 


244 




22 


18 


DWIGHT YOAKAM A reprise 45241,'.VARNER eROS (10 9815 98) THIS TIME 


4 




9 


GEORGE STRAITA w^a ■ ie," i ' 9a!2 m 


GEORGE STRAIT'S GREATEST HITS 


242 




23 




GARTH BROOKS A' Capitol nashviele 96743 do 9ai6 9Bl THE CHASE 


6 




11 


KEITH WHITLEY A 2277 19 13 96) 


GREATEST HITS 


94 




24 




ALABAMA A HCa 610:0 9 98 13 98i GREATEST HITS VOL. II 


59 




12 


MARTINA MCBRIDE A RCA 66286 19 »a.'15 m 


THE WAV THAT 1 AM 


12 




25 


21 


TOBY KEITH =Oi.YDC)ft NAjKVILLE 514421 l7geEaT1.96) TOBY KEITH 


2 




14 


BILLY RAY CYRUS A' UERCURV r«ASHVtU£ S1063SI7 9e Eail 981 


SOME GAVE ALL 


38 


Calalog sIburDs are oliKr lilies wl))ct) a(e fepslenng si^ndicanl sales, c 1996, BIIHxiardi'BPI Con>(Dui)icatK>ns and SoundScan, Inc 
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ARTIST TITLE 

UIBEL & NUMBEItmrmBUTING LABEL 


1 




11 


* * NO. 1 * * 

DC TALK • 

'UHLfKuM ^"jHCiCHLiRDAr^I i i «6«s at No. I JESUS FREAK 


2 


2 


13 


VARIOUS ARTISTS s»iiROW s15IM;xOROUn W0W'I996 


CD 


3 


24 


MICHAEL W. SMITH • ncuNioN oiOftwoRO I'LL LEAD YOU HOME 


CD 


4 


36 


JARS OF CLAY essential &573^(tENTVvooDB JARS OF CLAY 


CD 


6 


14 


CARMAN SMRrrow 51422«hordant R,I.O.T 


6 


5 


35 


VARIOUS ARTISTS WORD 0604 MY UTMOST FOR HIS HIGHEST 


CD 


9 


48 


POINT OF GRACE WORDKOSH THE WHOLE TRUTH 


8 


7 


17 


CECEWINANS SPARROW smi.tHOBDANT ALONE IN HIS PRESENCE 


9 


8 


90 


KIRK FKANKLIN AND THE FAMILY A 

GOSl'OCErjIHic . ll»CHORD«NI B KIRK FRANKLIN AND THE FAIiflLY 


10 


10 


75 


AMY GRANT A' myrrh 6974^V0RD HOUSE OF LOVE 


U 


11 


27 


RAY BOLTZ word 4|6qi ■ THE CONCERT OF A LIFETIME 


12 


13 


45 


ANOINTED word 67051 CALL 


13 


14 


14 


PHILLIPS, CRAIG A DEAN starsdno oo74choroant ■ TRUST 


CM) 


33 


2 


VARIOUS ARTISTS sparrow 156IA»x>rdant GREAT WOMEN OF GOSPEL 


IS 


12 


31 


VARIOUS ARTISTS 

wsmiA AMAZING GRACE: A COUNTRY SALUTE TO GOSPa 


16 


15 


24 


PETRA woftD 9&24 ■ NO DOUBT 


17 


19 


18 


KATHY TROCCOU rcunionoucvworoh SOUNDS OF HEAVEN 


18 


18 


81 


STEVEN CURTIS CHAPMAN • 

••«<•■•* •.! ■<•> «-*MB HEAVEN IN THE REAL WORLD 


19 


17 


20 


DONALD LAWRENCE & TRI-CITY SINGERS 

Lt^VMA. ^1 I'.f vf'Ahi^i iW MSOCHOftDANT BIBLE STORIES 


20 


16 


25 


RONKENOLY iNTiGriirY 0Z392 B SING OUT WITH ONE VOICE 


21 


20 


46 


NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 

VERiry jioioBH SHOW UP! 


(S) 


23 


15 


THEWINANS awtsr aSBBawcD HEARTS SOUL 


23 


26 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

" HlNS'vaiSBBB LIVE, ri -^EW YORK BY ANY MEANS NECESSARY 


(S) 


31 


9 


GOSPEL GANGSTAS rwLV terror 5af}?/HENSON DO OR DIE 


25 


28 


35 


CUY CROSSE reunion 0104.'Word ■ TIME TO BELIEVE 


2B 


24 


120 


MICHAEL W. SMITH • reunion 00e6.woRO FIRST DECADE 1983-1993 


27 


22 


29 


VOLANDA ADAMS tribute M2TDIA0CM ■ MORE THAN A MELODY 


28 


27 


79 


NEWSBOYS starsongssu/chordantb GOING PUBLIC 


® 


38 


6 


PAUL WILBUR MO5ANNA08632iimEGRiTY SHALOM JERUSALEM 


(D 


HEW^ 


VARIOUS ARTISTS slwlflOW1572CHC«>AHT LCMESONGSFORAUFETIME 


31 


25 


lb; 


DC TALK A rORETHONT 3D02;i:H0fiDANT FREE AT LAST 


32 


30 


9 


SHIRLEY CAESAR 

worh .1607 SHIRLEY CAESAR LIVE...HE WILL COME 


(33) NEW^ 


VARIOUS ARTISTS 

SPABBow 1 5 1 MMORDANT SAINTS IN PRAISE: THEIR VERY BEST 


(S) 


NEW» 


DON MARSH 

B»lM.v .1 AMERICAS 25 FAVORITE PRAISE & WORSHIP VOL. 1 


35 


29 


23 


GEOFF MOORE t THE DISTANCE 

iliH1:k: ...1 j. ■ ...iKDANI OB HOME RUN 


36 


21 


3 


RADICAL FOR CHRIST INTEGRITY 08792 PRAISE IN THE HOUSE 


(ID 


NEW^ 


CAROLYN ARENOS reunion Oloi/WORD 1 CAN HEAR YOU 


38 


32 


i; 

14 


SUSAN ASHTON 

.-.M.v',, .-..oBiiAM SO FAR. THE BEST OF SUSAN ASHTON: VOLUME ONE 


39 

m 


35 


WAYNEWATSON WARNER alliance A1S7,WCDB FIELOOFSOULS 


RE-ENIRY 


AUDIO ADRENALINE forefront joijxhordant DONT CENSOR ME 
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million indicated try a numeral InlkTwing Itie symbol. Aft albums available on cassette and CD. 'Asterisk indi- 
cates vinyl availaUe. 8i| indicates pastor (xesent Heatseefcrtitfe. c 1996. BiltboanlfiPt (^munications 



One of the 
Best is 
BACK!! 
with a new 
release now 
available! 




The GMWA 
Philadelphia 
Mass Choir 
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6// Deborah Evam Price 

NeW-LABEL NEWS: Many of us on Music Row can 
remember when there were only five or six major country 
music record labels. Now. at last count, there were 21, or 
is it 24 or 25? With the increasing i>opularily of Christian 
music, it seems the Christian industry is following that 
ti-end. There are sevenil new labels [wiHiing up. One of the 
more interesting entries in the market is a new Christian 
lalx'l U'ing cr-ealed by Warner Hnw. Triw, it already hiu* 
Warner Alliance. So, what is this newialx?! going to be like, 
and why start another one? These arc questions that 
remain to U' answered. So far. all we kmnv is that Warn- 
er Alliance VP Barr>' Landis will Ih- VP/tlM of the new 
vetitun' and that (k>tails (such as the new compjiny's name) 
will Ik' forthcoming. 

Also gearing up for a new lal)el ai-e the folks at Port- 
land, Ore.-based Pamplin Entertainment. Pamplin has 
iKt'n knmvn primarily for its chiUlren's product, such as 
the Bibleman cassette and vide(t pn)jet-ls. V\v al.'^o heani 
that mainstream labels are investigating involvement in 
the Christian music business. (So far. there have lieen 
meetings, but no concrete news.) Stay tuned for further 
dewlopmcnts. 

S<n ITHERN GOSPEL BACK ON TNN: Yes. thanks to 
the efforts of Bill Gaither and Bill Carter, Southern 
gospel music will once again be featured on TNN. The 
genre has been mostly absent from TNN since the demise 
of the "Gospel Jubilee" program a few years ago. Then 
last fall. Gaither and Carter ser\'ed as executi\'e producers 
for "A Ryman Gospel Reunion." a multi-artist Southern 
gosixU siK-ctacuIar that aimi on TNN in NovemlK-r (and 
was reiK'ated in January). The s|}ecial was among the to|>- 
twr)-nited shows the w*eeks it aired, and due U) that stmng 
showing, TNN has commissioned four additional show-s. 
each of which will be aired twice, for IflOfi. 

Gaither and nuniei'ous musical guests gathemi at the 
Tennessee Performing Arts Center early this month to 
tape two more shows. One program, titled "Sing Your 
Rlues Away." focu-ies on songs of reassurance. The other. 
"Moments To Remember." w a tribute to such great Sfjuth- 
ern gosiwl songwritei-s as Albert Brumley, Stuart Ham- 
blen. Ira Stanphill. Dnttie Ramho. and the Speers. 
Southern gospel top artists who participated in the tap- 
ings inelwled the Cathedrals, the Florida Boys, Jeff & 
Sheri Easter. James Blackwood, the Speers, Howard 

& Vestal (iliodman, Jake Hess, Hnvie Lister. Joel & 
LaBrecska Hemphill, Candy Hemphill Christmas, the 
.N'elons, Eva .Mae LeEcvre, Karen Peck & New River, 
J.D. Sumner & the Stamps, the Tallcys, Jessy Dixon, 
Cynthia Claw.Hon, Wendy Bagwell, and the Isaacs. 

"Sing YoiH- Hlues Away" is sche<luled to air April (> and 
"Moments To Rememtx»r" is slated for May 4. Patricia 
Branan is prtMlucing the shows for Ralph Emery Pro- 
ductions. Jim "Moose" Sowards directed, and Carter, 
Gaither, and Barty Jennings served as e.xecutive produc- 
ers. 



AYNE'S WORLD: Warner Alliance recording arlisi 
Wayne Watson recently iK'rformctl tw(» sold-out shows at 
Houston's Second Baptist Church, with more than 6,000 
people filling the huge sanctuary each night. The concerts 
have become a highly anticipated annual event in Watson's 
hometown and serve as a prelude to his spring tours. Per- 
forming with guitarist James Dillingham. Watsun creat- 
ed a sjK'cial kind of magic that made it uln ious why he's 
one of the industi*y"s most-acclaimed artists. 

Cheri Keaggy ojienetl both shows and turned in heart- 
felt renderings of songs from her two Span'ow albums 
("Little Boy ()n His Knees." one of my pei-sonal favorites, 
left me teary-eyed). but with two long sets each e\'ening. 
it was clearly the hometown artist's time to shine. Ami he 
did. Watson intei-siwrsed such classic fawrites as "Touch 
Of The Master's Hand." "Home Free," and "Watereolour 
Ponies" with tunes from his wondeii'ul new "Field Of 
Souls" album. He also told amusing anecdotes about fam- 



ily life. [Mirticularly the joys and frustrations of raising two 
.^ons. His warm. rela.\ed demeanor and the way in which 
music and ministn,' was wm-en into an effectiw program 
resulted in an enjoyable evening. 

If you haven't checked out "Field Of Souls." Watson's 
first release on Warner Alliance, you sh(mld. It's a finely 
crafted collection that showcases the strength of Watson's 
songwriting. "I'm happy about the fact that the thongs, I 
feel, are str-ong." Watson .sa.vs. "I feel like that has to be 
the backltone of our projects — not necessarily the bells 
and whistles of who plays or who pnxluces — it has to be 
the material. I feel tike that is strong. It was borne out of 
Ithel fmn of writing. The writing process is always diffi- 
cult for me." 

One of the themes reflectcil in the songs on "Field Of 
Souls" is Watscm's acceptance of the diversity of Chris- 
tians and the way they live their faith. "I hojx' other (wo- 
ple can embrace these things," he says. "I think we've 
s|K'nt a k>t of ,\i»ars trying to ck»ne each other into the same 
walk, the same talk, and the same l(x»k. I think there are 
definite black-and-white i.isue.s, and there are some defi- 
nite boundaries. I think Gml has some great diversity in his 
style of creation, and I think we should utilize that. I have 
friends that play m^jor-league baseball, and they do things 
to influence jK'ople that would never have any res|K?ct for 
me." 

Watson says he used to feel guilty if someone talketl 
about people doing mission work abiXMul. because he felt 
he should be doing that. "We'd be much healthier, spiritu- 
al people if we would just look at thttse instances ami say, 
'Go<k1 for them. Good for ym. You do what you're doing for 
God right where jitu are,' " he says. "It dtwsn't haw t*) 1h' 
public, it can be private behind the doors of an office, 
where you influence people with a woni of kindness or 
encouragement ... I think it's wry limiting to think w^e 
only reach people through church services and gospel 
radio." 

Players unite: if you e\'er wondered what it would 
be like for the top musicians ami producei-s in the indus- 
try to record an album, then you're going to love "The 
Players," a new release on Warner Alliance that features 
a who's who of uutstanding musicians, including iMichael 
Omartian, Dann Huff, Tom Hemby, Chris Rodriguez, 
Mark Douthit, Eric Darken, Terr>- .McMillan, Shane 
Keister. and Tommy Sims. These musicians have ix?r- 
formeti with such top names in the industry as EK'is Pres- 
ley, Bruce Springsteen. Elton John, Wynonna, BeBe & 
CeCe Winans. Amy Grant. Whitney Houston. Michael 
Jackson, and Michael W. Smith. 

The project was the brainchild of executive protlucer 
Bobby Blazier. whose api)roach was to just let musicians 
cho<tse their own studio and accompanying musicians and 
just play to theii- heart's content. The resulting album is a 
stylistically vaintnl collection that encomimsses jazz. rock. 
hi[vh<)p. and other styles. The track "1()Q" features all nine 
musicians listwl alxrvv and dmmmer Paul l*im for an all- 
star jam and was written 4(n the spot liy Omartian and 
Sims when the gang gathered in the studio. 

No word on whether Warner Bros, is going to |)ush any 
cuts to mainstream radio. One would hoix' so. This release 
i.^ too gfKMi to be embraced only by the Christian industry. 
And by the way. it also benefit^ a goixl cause: The pixxiue- 
er and the musicians are donating a portion of the pro- 
ceeds to Feed the Children, an international nonprofit 
Christian hunger and disaster-relief organization. 



N 



EWS NOTES: Ran.som Soul Weal" has .signed a distri- 
bution deal with Diamante . . . Singer/songwriter ChriH 
Willis has signetl with Star Song. Look for his label debut 
in May . . . The Newsboys have l>een in Australia filming 
their "Take Me To Your Ix'ader" video with (hrectxir Getiff 
Moore, who recently directed the Goo Goo Dolls' 
"Name" clip . . . (Jarj" Oliver is the sj>ecial guest on Car- 
man*s R.I.O.T. tour this sj>ring . . . Three Crosses will 
open for .Michael W. Smith on his spring tour . . . Look 
for a m^jor mainstream label to become im"olved with one 
of Christian music's hottest acts. More to come. 
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ARTIST TITLE 

LABEl S. NUMBER'DtSTRlBUTING I AgCl 


1 




33 


DONALD LAWRENCE & THE TRI-CfTY SINGERS 

Ci-t; .■'■r'.. -■.■■/<>-■■■■•: Uc! 1 BIBLE STORIES 


2 


2 


135 


KIRK FRANKLIN AND THE FAMILYA 

Gos^DCEMfiic 19 EE KIRK FRANKLIN AND THE FAMILY 


9 


3 


36 




4 


4 


69 


OOTTIE PEOPLES ailantaint l iozoo ON TIME GOD 


5 


6 


53 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 

VERITY 43010 H SHOW UP! 


6 


8 


20 


EODIE JAMES & THE PHOENIX MASS CHOIR fr£SH wine OOl "HIGHER- 


7 


7 


15 


DONALD LAWRENCE PRESE^fTS RODNEY POSEY 

SPARRCW 5 : a70 UVE IN PRAISE AND WORSHIP WITH THE WHITFIELD COMPANY 


8 


5 


15 


CARLTON PEARSON v.'arneh alliance 46O06 LIVE AT AZUSA 


9 


10 


91 


GMWA WOMEN OF WORSHIP 

ALEHD IM L ■ ' ■ .- • ■ -. INT'L IT'S OUR TIME 


dlJ) 


33 


3 


B. CHASE WILLIAMS & THE SHABACH CHOIR 

1NTE'?S0UND 9162 TAKE A TRIP 


11 


13 


32 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

8ENS0N di6BEB t-I^E 1^ NEW VORK BY ANY MEANS... 


1? 


^ 


15 






25 


2 


TUF NFUf IFRCrV UACC runiD intravfw iiurt oi ai ^TNn VDI IR RAIN 


(W 


30 


20 


KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR 

BORN AGAi'. ICOB EXCITED 


15 


12 


33 


THE CANTON SPIRITUALS BLACKBERRY I610 MALAC0 LIVE IN MEMPHIS II 




27 


7 


COGIC INTERNATIONAL MASS CHOIR 

BELtMARK 70007 HE'LL BRING YOU OUT! 


17 


17 


31 


YOLANOA ADAMS TRibl/TE 3592 ■ MORE THAN A MELODY 


18 


16 


17 


CECE WINANS sparrow 5144; ALONE IN HIS PRESENCE 


19 


15 


15 


THE WINANS Qv/est 45aaawARNER BROS. HEART & SOUL 


20 


11 


28 


SHIRLEY CAESAR 

WORD 6730; 'EP C SHIRLEY CAESAR LIVE. ..HE WILL COME 


21 


24 


13 


THE RANGE ALLEN GROUP 

BELLMAR't 7CO08 YOU MAKE ME WANNA DANCE 


(H) 


28 


4 


REV. CLAY EVANS meek 3995 I'VE GOT A TESTIMONY 


23 


20 


6 


GMWA PHIUDELPHIA MASS CHOIR 

urrTPOM 5 ' an FflR THF finnn OF THFM 
vtv ' KbjrH ^ i oKj r\jn 1 nc uVwU ur i nc ivi 


(3) 


31 


47 


ANOINTED moso 67051 EPIC THE CALL 


25 


21 


52 


FREO HAMMOND t RADICAL FOR CHRIST 

BENSON 4008 THE INNER COURT 


(S) 




EDWIN HAWKINS BEUMARK 70009 ALL THINGS ARE POSSIBLE 


27 


26 


3 


RADICAL FOR CHRIST 

iNTEGS 08792 PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST 


28 


34 


9 


VARIOUS ARTISTS 

vERH i i30l3 VERITY RECORDS PRESENTS; A TRIBUTE TO ROSA PARKS 


29 


22 


9 


DOUGWIUIAMS BLACKBEBRv 16;2 HEARTSONGS 


30 


19 


19 


REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS 


^1 

01 


35 


75 




3Z 


29 


5 


FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR 

OOSPOCENTRiC 72;3: DB A NEW THING-EXPERIENCE THE FUaNESS... 


33 


18 


30 


MICHAEL FLETCHER sound Of gospel 216 HIGHEST PRAISE 




RE-ENTST 


WALTER HAWKINS AND THE HAWKINS FAMILY 

bellmabk 700C6 NEW DAWNING 


35 


40 


139 


MISSISSIPPI MASS CHOIR UAUtco 6013 IT REMAINS TO BE SEEN 


36 


32 


143 


THE CANTON SPIRITUALS blackberry IsoaMALACO LIVE IN MEMPHIS 


37 


39 


17 


JAMES HALL t WORSHIP t PRAISE INTERSOUND <I163 KING OF GLORY 


38 


38 


21 


GEORGIA MASS CHOIR SAVOV7117WLACO LORD TAKE ME THROUGH 


39 


23 


13 


KIRK FRANKLIN AND THE FAMILY 

OOSPOCENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS 


(S) 


RE'ENTSr 


PETER'S ROCK MASS CHOIR 

souNO OF ty-sPEL 213 A MESSAGE FROM THE ROCK 
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Thank you for making 1995 a stellar year for 
<:z^tCcxnta. lJn.t£.i.n.cLtion.<x£ <=i/^£,£io'v^^ 

0 DOTTIE PEOPLI 

Four (4) Stellar ,\wards : 
Female Vocaliit (tiadltlonal) Chi>ir of the Year (trad^onal) 
Album of the Yeai (On i inu: GiMl> iMu^ oi lite Veac tO i^.Xi '"e God) 





by Lisa Collins 

The new 'KING OF GOSPEL': That's what they're 
calling James Moore these days, and, while it's an honor 
he'll gladly share with John P. Kee, it's one he's comfort- 
able with him.felf. And why not? With five Stellar Awards, 
a string of hit albums, and two Grammy nominations — 
one for his latest offing with the Mississippi Mass Choir, 
"Live At Jackson State Univer.'^ity" — Mixtre i;* sure he has 
earned the crown. However, as he freely admits, glory has 
come at a high price. 

In Jackson, Miss., to record "Jesus Paid It All," a tune 
off the forthcoming live album from the Missi.'isippi Mass 
Choir, Moore .spoke of his life-threatening battle with a 
kidney disease, an outgrowth of diabetes, that has se\'ere- 
ly impaired his vision. "At one time, I wanted to give up. I 
felt that if I had to be handicapped, w'hy be in the world?" 
Moore saj-s. "But the Lord really dealt with my heart, and 
this has challenged me to hold onto what I have." 

In the fall of 1994, Moore experienced full-blown kid- 
ney failure, and doctors predicted that he would not live. 
Today, those doctors are amazed at his recovery, although 
his sight remains damaged. He sees some light, but with 
little clarity. And while his strict medical regime requires 
dialysis three times a week, Moore (who turned 40 Feb. 1 ) 
is on the road recording and performing. Last month, be 
co-produced a project for the Colorado Mass Choir with 
Rudolph StansPield. (He was also in Nashville to pick up 
a Stellar Award for best male vocalist, traditional, for "Live 



At Jackson State University.") Later this month, he will 
head back to the studio to begin work on a solo album. 
"That," he saj-s, "is my testimony. That if you hold on firm- 
ly to God, .vou can make it, no matter the circumstances." 

Coming attractions: it was easy to see why the 
Mississippi .Mass Choir is the top choir in the gospel 
industry, as its members laid tracks on their fourth record- 
ing Jan. 27. Recorded live at .lackson Slate University, 
stand-out cuts include "Lord. We Praise You" and "Holy 
Place," a stirring tribute to the late Frank Williams with 
Melvin Williams and Doug Williams on lead vocals. 
Other featured guests include Walter Hawkins, Milton 
Biggham, Bryan Wilson, and James Moore. The project 
is tentatively slated for a summer release. 

Closing the GAP: in a mme that will help bridge the 
gap between the church community and the gospel indus- 
try. Savoy chief executive Milton Biggham has pacted with 
Dr. Henry Lyons, president of the 8 million-member, 
Nashville-based National Baptist Convention Inc., to 
record a National Baptist Convention mass choir at the 
group's annual September meet. Recruiting efforts are 
under way for the choir, which would be the fii-st in the his- 
tory of the convention. 

Biggham — who, as a Baptist pastor, is a member of the 
convention — Ls excited. "We're going to organize the mass 
choir, which means they're going to start a new music con- 
vention w'ithin the National Baptist Convention," he sa.vs. 
"We're going to open up the door to gospel music artists 
to come in and sing for the convention, and those artists 
do not have to be just Savoy artists." In the meantime, Big- 
gham is prepping Shun Pace's late.st effort, "A Wealthy 
Place," for release next month and is set to start work in 
April on the next album from the New York Restoration 
Choir with Donnie McClurkin. 




by Jim Mamie 

Dear HEART: The A&E Network is set to air 
"Tony Bennett Live By Request: A Valentine's Spe- 
cial" at 9 p.m. EST on Wednesday (14). If you tune in 
and don't hear the sublime singer do one of your 
favorites, lobbying options will be available. The man 
who wooed the M'TV crowd (he has been unplugged 
his whole career) is making his set list a democratic 
document. 

During the concert, listeners can call in their peti- 
tions to the Sony Studios in New York, the evening's 
venue; the number will be posted on the screen. The 
night before, Bennett goes hi-tech and converses 
online with fans via Prodigy at 8 p.m. EST (where you 
might beat the crow'd and politely suggest a song or 
two). The two-hour show will also be aired live over 
the SW Network on radio stations in more than 80 
markets. As usual, the Ralph Sharon Trio will 
accompany Bennett, whose "Here's To The Ladies" 
remains in the upper echelons of Billboard's Top Jazz 
Albums chart. I'm going to solicit my fave right now: 
Tony, please, a curt "It Amazes Me," if you would. 

In other Bennett news, if you want to charm your 
lovesome mate with a bit of the bubbly, the Korbel 
company offers a limited-edition champagne in a bot- 
tle graced with visual art by the vocalist, whom many 
also know as a painter. 

EtC: The self-titled album from the Rite Of 
Strings — an allegiance of guitarist Al Di Meola, 
bassist Stanley Clarke, and violinist Jean-Luc 
Ponty — continues to sell briskly (39,000 to date), but 



Ponty's past is catching up with him. Two reissues of 
his work have hit the rack: "Live At Donte's" on the 
Pacific Jazz/Blue Note label and "Le Voyage: The 
Jean-Luc Ponty Anthology" from Rhino. Together, 
they provide a telling portrait of a player who shifts 
between acoustic swing and pop funk. 

Jerry Gonzalez & the Fort Apache Band, who 
recorded a live album for Milestone at Washington, 
D.C.'s Blues Alley during a stint Feb. 1-4, received a 
Grammy nomination for best Latin jazz disc for "Pen- 
sativo." Labelmate Chico O'Farrill was honored with 
the same nomination for "Pure Emotion" . . . The Feb- 
ruary issue of Life magazine contains poignant 
images inspired by Art Kane's famous 1959 group 
portrait of 57 jazz musicians in front of a Harlem 
browmstone. Gordon Parks' new shot of the 11 sur- 
viving members of the original, taken al the same 
address, is ghostly. The sense of melancholy is height- 
ened by the inclusion of Gerry Mulligan, who died 
Jan. 20". 

But on the next page. 157 of jazz's most vibrant spir- 
its offer smiles to the future. Joe McNally's studio 
shot caught everyone from Doc Cheatham to Greg 
Osby with good tidings on their faces, and it's hard 
not to be optimistic and proud about jazz when view- 
ing such extraordinary talent. In a further tip of the 
hat to the past. Black Entertainment Television's BET 
on Jazz channel ran a documentary of the new por- 
trait's construction inspired by Jean Bach's film "A 
Great Day In Harlem," which told the tale of the ini- 
tial crew's assemblage. 
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ECM CASTS 

piTniiisinfT ECM New Series albiuiifi that 
\vd\v lichicxTil cnirwiM'i- siKTC'ss thiTHigh 
savvy marketing. 

Issue<l in "OftH'ium"— a hold, 
soulful fusion of Jan (larharek's saxiH 
phonc iniprnvisaliim anil the Hilliard 
Kn>t'mMe"s ehanl — has sold nearly 
S(M)0() copies, acfoixiing to SoundScan. 
KCM says it has shipped ?norc than 
r)(X),(XH) ('(ppics of the album worldwide. 
A similar hit Innn liKKi wiis "Te I k'um." 
hy the spiritual contemponuy c-om|>i)s- 
cr Ant) Piirl. That allHun hjis .sold more 
than flij.WM) units, acconiinp to Smmd- 
Scan. with shipment*; of neai'iy 200.000 
internationally, ECM reports. 

E(-'M New Series the classical and 
contemi»i*ai*>' composition imprint of 



GAZE' WITH FILM SCORE 



ECM Records, the German a\*ant-garde 
jazz {tnd exi>erimental music laM dis- 
tributed hy KMG Cla.ssics (Billlward. 
Nm-.5. 1904). 

Lately. ECM has escalated its 
crossover succe.-ss. matuiging the nire 
feat (ff getllnp albums hy a single artist 
into the top l.^ of the jazz and classical 
chart* concunt-ntly. Keith Janvtt's "At 
The Blue Note" (culled fn»ni the Ixixed 
set of the same namet has spent 10 
weeks on Top Jazz Albums; the pianist's 
"Handel: Suites Kor Keyboard" has 
!onjr*^d 12 weeks on Top Classical 
Albimis. 

The music of "Ulysses' Gaze" was 
drawn from Karaindi-ou's score to the 
Theo Angelopoulos film of the same 



name. Karaindrou ha« a siiecial affinit.v 
with Anffplo|)ouKis. having .scored sewr- 
al of his films. The {Hrector has even hail 
Karaindmii comjjose themes in advance 
so he couJd slwMit to the mu.sic. "Our ivla- 
tion-shiii is magical and inexplicable." 
Kantindnni s;».^'s. 

ECM relea.sed Karaindroii's sound- 
track to Angelo|ioulos' "The Siisiiended 
Step OfThe Stork" in 19it2. Herthemes 
for AngeloiMiulos' films "I^ndscajw In 
The Mist." "The Beekee|ter." and "Voy- 
age To Cythera" were collected on the 
\\m ECM album "Music For Films," 
which featui-ed Gai'bai"ek intoning the 
foHorn theme to "The Beekee|)er." 

Karaidihim aL>«> lias release*! sevvrul 
(Continued on nejrt fxigc) 




by Heidi Walesott 



ESSI.ANISM: Will the music of Olivier Messiaen. 

wh'i died in l!il>2. bring peace to the world? Albert 
Imperalo. neutsche tiramniophon's U.S. VH is sure of 
it. On Tuesday (13). DG is launching "Mystic." a com- 
pilation of some of Messiaen's most accessible music, 
including a cut from the Grammy-nominated "Concert 
A Quatre." 

All but (me of the tracks were culled from recent DG 
recordings made hy the Bastille Opera Orchestra 
under Myung-Whun Chung (the exception is a move- 
ment from a 1070 recording of "Quartet For The End 
Of Time" which includes Daniel Barenboim as 
pianist). Imperato. who was captivated by the French 
composer when DG released Chung's recoriling of his 
"Turangalila Symphony" four years ago. is positively 
messianic on the subject. 

"This is timeless music." he 
says. "It is unique in its combina- 
tion of religious fervor and spiri- 
tuality, combined with the glory c»f 
the natural world and the explosive 
passion of human love. We're com- 
ing to the end of the century, and 
people are searching for some- 
thing transcendent. Messiaen is 
the modern visionary." 

Messiaen is cei'tainly one of the 
jrreat underappreciated composers 
of the 20th century, and there is 
much in his music that reaches out 
even to the uninitiated listener: 
bird song; serenity; the weird, 
ghostly iiound of a signature Messiaen instrument, the 
electronic Ondes Martenot; and the exultant, extrava- 
gant spirit of the "Turangalila" symphony. 

Imperalo also hopes that Messiaen's life will pique 
print and listener interest: He wrote and performed 
"Quartet For The End Of Time" in a World War II 
prison camp and playi'd the organ e\ ery Sunday for iiO 
years in his Paris church on the He St. Liniis. "Who's 
the target audience?" Imperato asks. "How about 
humanity?" He see no reason why there shouldn't be a 
Messiaen explosion — after all, few people played 
Mahler until Leonard Bernstein decided to champi- 
on his music. 

DG's yearlong Messiaen campaign begins at the 
Music Personnel Conference in San Francisco. Feb. 7- 
Saturday (10). where DG team members will aim to 
persuade radio programmers that it's OK to play Mes- 
siaen on the radio. The disc is deliberately radio-friend- 
ly. It is stickered: "Play the key single: 'Vocalise' track 
1 (4:23)." a blatantly tonal movement from "Concert A 
Quatre.'* 




One PD, Patrick Neas of 24-hour commercial clas- 
sical station KXTR Kansas City. Mo., is already a Mes- 
siaen convert. 

"Movements like *Joy Of The Blood Of The Stars' 
from 'Turangalila' (which is on "Mystic"] and 'Vocalise' 
are very ear-catching, and when played in the right 
context, ihey draw listeners in." he says. "The phones 
always ring when I play those excerpts. Your average 
office worker is very intrigued by new sounds. We 
launch right into it without any front announcement — 
that way. you don't set up a psychological barrier with 
the words '20th-century composer.' The standard radio 
philosophy of staying away from 20th-century music is 
too dogmatic — some of this music makes the station 
sound fresh and exciting." 

"Mystic" is intended as a Messi- 
aen introduction for the public, 
which will then, in DG's theory, 
seek out the complete perfor- 
mances. ("Mystic" does offer one 
complete piece: "L'Ascension.") 
D(I salespeople are being encour- 
aged i(» create multititlc displays 
al retail to make this ea.^ier. The 
disc contains novice-friendly pro- 
gi'am notes and a Messiaen discog- 
raphy. and it is packaged with a 
violet jewel case and booklet (Mes- 
siaen's favorite color) and a cover 
design that evokes ancient runes 
written in sand. 
Jem Cohen, who created Gil 
Shaham*B "Four Seasons" video, has also made a "Mys- 
tic" video. A less-expensive effort than the Shaham pro- 
ject, "Mystic" features no performance footage. It has 
some of the urban starkness of "The Four Seasons," 
wilh its images of people looking out the lit windows of 
subway ears, but it also reflects Messiaen's interest in 
the natural world, with scenes of birds and footage of 
puddles reflecting the moon. 

DG is shopping the viileo to dozens of national and 
local cable outlets. Also on tap are a .<:ymposium with 
Chung in New York Mai'ch 18. Messiaen performances 
by Chung with (he Boston Symphony in the fall, and 
a Messiaen radio festival to coincide with the compos- 
er's birthday in December. 

Pierre Bnulez is to record some vocal pieces by Mes- 
siaen with the Cleveland Orchestra this spring, and. 
in the labeTs zeal for the composer. Imperato even 
points out that Esa-Pekka Salonen and his Los Ange* 
les Philharmonic, who record for Sony Classical, are 
performing "Turangalila" in May. The disc will be dis- 
tributed in Europe by DG. 
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(Co>i( ill lied fn»>i pirceditig pagv) 
soundtrack albums on the FYench label 
Milan and the Greek label Minos. Her 
1988 Minos album, "Eleni Karaindrou In 
Concert," achie\Ted gold status in Gi-eece 
(30.000 unit.^ sold). 

"Ulj'ssee' Gaze" features \iola soloist 
Kim Kashkashian. whose low-key virtu- 
osity has gi-aced ECM albums of musk 
by such composers as Bach and Giya 
Kancheli. Her idiotnatic treatment of the 
spare Balkan melody at the heart of 
"Ulj-sses' Gaze" dewlops more than an 
hour's worth of variations to hj-pnotic 
effect 

To Stei)hen Hill, prcxiucer/host of the 
NPR-wyndtcated pn^ram "Hearts Of 
Space." Karaindrou's theme and s-aria- 
tions "seem to cany centuries of Near 
Asian folk ma^ic tradition, centmies of 
sadness." He adds that the composer has 
found the perfect interpreter in 
Kashkashian. "Theirs is a feminine 
appixKich," he says. "It's not splashy; it's 
rooted in deep emotional expresaion." 

"Only Kim could expi-ess the inner 
dance thai was the essence of niy com- 
position," Karaindrou says. "And the 
simplicity there — the singing — is 
demanding for a i)erformer." 

Hill, who has featui'cd Karaindnm's 
|>ast ECM alUinis on "Hearts Of Space." 
says he plans to play the bulk of 
"Ulysses' Gaze" on a show in early 
MaiX-'h. 

The biggest challenge facing ECM in 
the marketing of "Ul\-sse?' Gaze" is that 
the nvme — ^which stai-s Han¥\' Keitel — 
lacks a U.S. distributor. That doesn't 
matter, according to ECM founder and 
album producer Manfred Eicher. since 
the label considers the album a vital 
chamber work itxlependent of its role as 
a film score. 

In fact, Eicher worked closely with 
Karaindrou to extend and develop 
"n^-sses' Gaze" in oixier to ci-eate "a dra- 
matui'g>' for music listeners," he says, 
"an experience for the eans and heails 
of those who hawn't seen or can't see the 

nim." 

"'Ulysses' Gaze' certainly stands 
alone, with broad appeal as a classical 
recoi-d," saj-s Ptiula Monns. ECM's U.S. 
lalx?l manager, "But like 'Officium,' it's 
difficult to categorize ami i-dck in steals. 
In an ideal woi-ld, 'Uljiwes' Gaze" would 
Iw racked Imth in classical and sound- 
tracks." 

Bonlei"s Books & Music plans to stock 
'*UI>-sses' Giize" in the cla.'wical section, 
according to cla.'t.^icul buyer Mona 
DeQuis. She saj-s the chain will feiituiv 



"Ulysses' Gaze" in listening stations 
devoted to classical soundti-acks and will 
file the album under Ka&hkashian's cai-d 
in the solo \iola section. 

"We're going to step out with this 
album," DeQuis saj-s. "It will touch those 
that are into G6reckt Part, and T^rener, 
whom we'w done really well with." 

"Retailers know this is the kind of 
record that ECM can deliver," Morris 
adds. "So ourwhole marketing campaign 
is based on fitting the record heard." 

The late 1995 release of "Ulysses* 
Gaze" in Euro^w gaw ECM a hea<Lstart 
for its U.S. campaign. Since the album 
was a\ailable before mai'keting began, 
finished product was used for press, 
i^tail, and radio promos. The label also 
piTxKiced foui-ti-ack sampler CDs for tlw 
album and distributed them at holiday 
press parties. For point-of-purchase 
placement, ECM laminated a rave 
advance re\iew from CD Re\iew- maga- 
zine. 

For interactiv-e pronwtion, ECM has 
acK-ertised an 800-numbei- for the album 
via "Ul.N'sses' Gaze" business cards dis- 
tiibuted in eight m^oi' markets. (Mor- 
lis says i^tailers. especially alternatiw 
outlets, such as clothing stores and 
i-estauranUi. accept business cartls imre 
readily than larger [wstcaitls or filers.) 
Calling that nunilier. consuinei-s can sam- 
ple fiO seconds of "Ulj-sses Gaze." and 
the 800 numbei^; are coded so the calls 
can be traced to their promotional 
som'ce. 

Also, along with its existing home 
page on the World Wide Web on the 
Internet, ECM has added a "Ulysses' 
Gaze" site, through which users can 
dov\TiJoati music samples and mo\ie stills, 
as well as purchase the album. 

ECM also plans to sponsoi- NPK jiro- 
grams and take out ads in stiition pro- 
gram guides throughout March. The 
label plans to broaden its consumer 
acK-ertising, too, placing ads in The New- 
Yorker and Pi-emieiv magazines, as well 
as the usual classical, jazz, and general 
music pi-ess. 

In atklition. ECM is conducting a col- 
lege pix>motional camjMign, with it*; col- 
lege re]is working with college radio and 
indie retailei-s and the label servicing 
Karaindrou's back catalog along with the 
new album. 

With "Ulysses' Gaze," ECM begins 
what should he a Iwmner year. "Visible 
Workl." a new album fi-om Gai-lrarek, in 
due in late April, and Part's next wi>rk, 
"Litany," shouki be out b>' nud-Sq)len^»r. 
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by John Lannert 

N UMERO UM: Rjlj-Gram BrasU ended Sony Brasil's three- 
}¥ar reign of the Bra^Iian niarket bj' fmishing 1 in net sales 
in 1995, according to Brazilian trade association A-ssociagao 
Brdsileira Produtores Discos. Last j^ar, ftjlj-Gram came in 
with 138,710,000 units, edging out Sony, which registered 
122^09,000 units. IblyGram's market share was 20.9%; Sony's 
was \%x>%. Trailing Rjlj-Gram and Sony were Warner Music 
Brasil (102.750.000 units, 165% share). EMI-Odeon (98258,000, 
15'?f ). and BMG-Ariola (96,189.000, 14^%). 

The total units sold in 1995 in booming Brazil were 
660370,000, a phrnip 1^7% increase CMer the 558325,000 sold 
in 1994. R)lyGram nearly emerged as the top imjaint in 1994. 
but it was caught in December by Sony, wiuch released a batch 
of strong sellers for the holiday season. 

Marcos Mivynard, president of PoljUram since 1992, cred- 
its his executi\B team for the company's fine performance last 
><ear and adds that the label reached first place through a com- 
bination of strong pnxluct firmi established artists, such as Cae- 
iano \'eloso, Simone. and ChitAozinho & Xoror6, and devel- 
oping artists, such as Netinho, G«ra Samba, and Companhia 
DoF&gode. 

MajTiard adds that "Jovtm Ciuarda," a fKi&CD retrospecth^ 
of the frilly '60s pop'n'roU craze, helped push Polj'Gram tjver 
the top. 

"We wore expecting to sell 50^000. maj'be 70,000 units of 
'.Jcn^'m Guarda.' " sa>'s MajTiard, "and we ended up selling 
550.000 units. But it sold well because jovem guarda was a pop- 
ular nxA-ement in the '6(fe, unlike bossa nova or tropicalismo, 



which was an elite sort of trend." 

MajTtard confitientJy anticipates repeating the labeTs "GG per- 
formance by doubling album sales of baby artiste while con- 
tinuing to maintain the robust sales levels of star acts. 

In addition, Maynard opines that the exploding Brazilian 
record industry will soar for the third successh'e j-ear, if, he 
saj-s, "the economy remains stable. And with labels in general 
becoming more proficient in their business practices, I haw no 
doubt the industr>' will have another fantastic >'ear." 

M^Tiard's (^Dtimistic outJot^ is shared by ABPD president 
Manoel Camero, who sa^'s that preliniinary sales figures from 
.Januarj' 1996 are 20% higher than those of January 1 995. Paly- 
Gram remained in first place in Januarj; Camero adds. 

Vina bill SET: The artist lineup for the Vina del Mar song 
festive, which Lt scheduled to run Wednesday' (14) to Feb. 19, 
has been confirmed. While Ace Of Base and 2 Unlimited are 
sure to be big hits with Vifia's consen^tivt pop/dance croftTi, the 
best news is that the festi\'al"s Latino cast one of its strongejit 
yeL Booked to appear are Juan Gabriel, IVlan^ Carlos Vi^'es, 
Ricity Martin, Di^o Torres, Illapu, Los IVes, Nicok. Los 
Calzones Rotos, and Patricia Manterola 

Mas org FX)R MICKY: LuIs MiguePa double IK^ album 
"Eii Concierto" (WEA Latina) has been certified gold b>' the 
Recording Industry- Assn. of America. "En Concierto" is the 
Mexican superstar's third gold record. 

A FABULOUS DEBACLE: Nineteen people were iruure<l 
and 52 arrested after a melee erupted during a free shw head- 
lined by Los F^abulosos Cadillacs Jan. 30 at Dunas de Rena- 
ca, Chile, near Viiia del Mar. 

Part of the problem was the unexpectedly lai-ge crowd — 
15.000 \(,'ere axpected. but li5,Q00 .shuwwl up. Flares of blame 
w^re also shot at concert promoter D.G. Medios for inadequate 
police protection and lack of securitj' barriei-s. 

In an>' case, when the opening act. Aterck^lados, took the 
(Continued on next page) 



THE SONGS OF WEST SIDE STORY 



With great 
stars such as 
Phil Collins 
Natalie Cole 

All 4 One 
and... 
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Her last recording... 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE % LATIN MUSIC STATIONS ARE ELEC- 
TRONiCALiy MONITORED "Ol^RS A DAY. 7 DAYS A WEEK 

ARTIST TITLE 

LiULLD ill'IBUI -I'j LABL. P».TOUCER 'SONGWRITERi 
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CD 
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CRISTMN 

MEU]OV;F0N(MSA 3 w, 


♦ AMOR 

i>liiir» 1 DFHEIBCRGICCASraO) 
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LA MAFIA * UN MILLON DE ROSAS 

.jr.' U lk~>HtENRFRr.fR IR lA lARRINAU R 1 JtRRIN^~.A 


3 


3 


4 


10 


LUIS MIGUEL 


AMANECI EN TUS BRA20S 

1 Mir.iiFi . rmim : » !IUFnF7i 


4 


4 




19 


ENRIQUE IGLESIAS 


♦ SI TU TE VAS 

PPFRFTRnrili FN- Fv,a;^Mri>4,f.; 


(T) 


5 


5 


18 


PETE ASTUDILLO 

['.'!-,■■. A 1 .11 IfrSM! 


♦ COMO TE EXTRANO 

A III A A OniNTANII t A III PA^TIinmn IT FHA 


CD 


6 


7 


10 


LIBERACION 


♦ ENAMORADO DE UN FANTASMA 

1 .RFRAnnn in PUNY rjn7u rn 


m 


7 


8 


9 


PEDRO FERNANDEZ 

cTip:-,pi'.'ii-i-.;-| 


QUIEN 

HPATarmirumiFii 


(D 


8 


11 


4 


M. A. SOLIS V LOS BUKIS 


POR AMOR A Ml PUEBLO 

r.'A>ni,s,UAViii^«UAROfini(m 


Cf) 


13 


20 
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LA TROPA F 


♦ JUAN SABOR 

FARIH 1 FARIAS 1 1 FARIAFi 


(E) 


10 


10 


5 


GIRO 

brisDf.-- 


Mi FORMA DE SENTIR 


m 


33 
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* * *AlRPOWER* * * 

ENRIQUE IGLESIAS EXPERIENCE REUGIOSA 

Fi^-iaVlifl RS^REiajruAiCGAROAl 


(12) 


12 


27 


3 


JON SECAOA 


♦ f5 MR Ti 

. ,H SF-Ar.l ; TA^JS 'K iA'lTAI.nPSi 


13 


9 


12 


3 


MARC ANTHONY 


TE AMARE 

ji. ~r.'hjr.< A RAMIHE: jr. l ;TA.VT|Cf 


(S) 


li 


I) 
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* * ★AlRPOWER'*' ★ * 

PESADO ESO ME GUSTA 

rriNOVIJA jJ^LFARO (J G ESPRRZAl 


QD 


14 


24 
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* * ★AlRPOWER* * * 

THE BARRIO B0VZ2 ERES ASI 

SBKtWlLFTtf. K C PCRTER ;M f LORES! 


OD 


24 


_ 
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★ * *AlRPOWER* * -k 
MAZZ * MAS Y MAS 

EMI uATi** ■ GONZALEZ !j.LOPEZt 


OD 


19 


22 
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★ * ★AlRPOWER* * ★ 

SPARX MANDAME FLORES (AY. AY AY) 

FCfjaviSA IMORRIE iL ANTONIOi 
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ANA BARBARA 


MF aSUSTA =£10 ME GUSTA 
PArc.p :. -.A.^AP 




23 
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LOS TUCANES DE TIJUANA ♦ MUNDO OE AMOR 








]] 


LOS TIGRES DEL NORTE 


NO =UEDO MAS 




20 
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INTOCABLE 


COQUETA 

J L A«LA ;l FADILLAl 


® 


26 




2 


JOSE MANUEL FIGUEROA 


QUIERO Y NECESITO 

J SESASTIAN (.1 SEBASTIAN!' 


vv 


28 


21 




BOBBY PULIDO 


♦ DESVELADO 

FFi .'aAnn , abfha 




38 
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INDUSTRIA DEL AMOR 


MALA MUJER 

Ai/iTmrii A SAMIRF7 , ,rBnu;m' 




39 
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PIMPINELA 

- ■■.KA'.'l^T'..- 


♦ SE VA SE VA 

r,AiAM r.A. AN 


26 


25 


26 


23 


CRISTIAN 

■.ri •!•,■ - iN-i. -.A 


VUELVEME A QUERER 

A';Fr.nAI..T 1 i,.Hfi^ . 1 Avr>jrAN.i II i»R^' 


27 


17 


13 




MICHAEL SALGADO 


SI QUISIERAS 
^ 1 ^PF; jFUFNnF? R aRTFr,A mNTRFRAV 


28 


11 
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11 


RICKY MARTIN « MARIA 

-, , : mRlFR;i»»«i «rmRiF«i murirsmnR. 


29 


18 


14 


18 


DAVID LEE GARZA Y LOS MUSICALES * TONTA 

-1.' lil.-. f 1 u.i'.x'i.-' ifir.nwir„ii;Mn^r.fHfYsi 
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25 




FAMA 


LAGRIMAS DE ALEGRIA 




NEW^ 


1 


VICTOR MANUELLE 


HAY QUr n. s| ,,,ft 


32 


22 


16 


4 


JUAN GABRIEL 


Ml i;'.::n," ticsra 

HA-. I i,;,-. .-.AfiBfi, 


(33) 


40 




2 


E2EQUIEL PENA 


CUANDO el DESTINO SE COBRA 

MAVll ISlUFFA^IRn. 


(34) 


32 


30 


5 


JERRY RIVERA 


SUAVE 

S'iiF.I.' • " ■■■ :"-pni 


® 


35 




2 


LOS REHENES 


NOPUDE cfir-ir- :,' ..~nto 


(36) 


NEW^ 


1 


MILLIE 


♦ l;un LOb Li-J.^i'Ji ABiti^los 

I..,p,.S:iR ,. I.Bi.iTfR! 


37 


29 


35 


4 


GUARDjANES DEL AMOR 


YA LO SE TOOO 

A PASTOR iTBELLOl 


(38) 


HE-EdtRY 


3 


GRUPO lilOJADO 


Ut GUSIAN (JUHUAS 

1 .--A'lr, !A MItl' 


09) 


NEW^ 


1 


ELSA GARCIA 


CON BRAZOS ABIERTOS 

r-.ABpA.Ai.tpr.A-inF?. 


40 


36 1 28 
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LORENZO ANTONIO 


AMANDOTE 



POP 


TROPICAlySALSA 


REGIONAL MEXICAN 


21 STATIONS 


20 STATIOWS 


59 STATIONS 


1 CRISTIAN >.-n-:c:JOnm\SA 


1 MARC ANTHONY =-<r.' 


t LA MAFIA <jr.i 


A^'OR 


TE AMAi^: 


ML. ON D£ (iD5AS 


2 JON SECADA ^UKEUl latin 


2 GIRO SLi. >ONr 


2 PETE ASTUDILLO : r,' li'iN 


£S POR Ti 


Ml FORMA DC SENTIR 


COMO TE EkTRANO 


3 LUIS MIGUEL WEAuVTtNA 


3 VICTOR MANUELLE som 


3 LIBERACION m; / .n^ 


AMANECI EN TUS BRAZOS 


HAYQUEPONER EL ALMA 


ENAMORADO DE UN 


4 RICARDO MONTANER EWI 


4 JERRY RIVERA SOir 


4 CRISTIAN MELOOY f ONOVISA 




SUAVE 


AMOR 


5 THE BARRIO BOYZZ SBK.SMI 


5 KAOS SDi.'Sorv'r 


S LA TROPA f EMI LATIN 




ME HACES FALTA 


JUAN SABOR 


6 DONAfo VESTEFftNO ■ • 


6 GISSELLE r.CABMG 


6 M- A_ SOLIS Y LOS BUKIS 




. . IE ES EL FINAL 


FG'vj, -■■ 


7 ENRIQUE IGLESIAS 


7 CRISTIAN h.'ELOOY.'FONOTiSA 


7 LUIS MIGUEL 

AMA'.r 


8 MILLIE ivi lat:'. c6\lDb 


8 CELINES 


8 PESAOO 


Mi l. ■ jS ABIERTOS 


AMIGOS 


Es: ■■■ 


9 JOSE JOSE fttHOUiSMi; 


9 TITO N1EVES f^WJ 


9 ANA r;A=Tii = i A 


■■' .".OLA PENA 


Ml PRIMER AMOR 


ME ^ 


10 ENRIQUE IGLESIAS FDW. 


10 EDGAR JOEL pol'GRAU koc- 


10 MAZZ 


l\ TUTEVAS 


vfN NOJUEGESMAS,,. 


MAS Y MAS 


n PIMPINELA POLTGHAUUiii- 


1 1 OLGA TANON lATEA LATiNA 


1 1 LOS TUCANES OE TIJUANA 


.-. F VA SE VA 


EXirn?: Y MA<: 


ALJ-ZPAHE-/! LATIN MUNDO... 


12 CRISTIAN MELODY.rWOViSA 


12 EL GRAN COMBO • 'hO.SA 


12 LOS TIGRES DEL NORTE 


.:M ;E me a QUERER 


CH :.E :le-.os 


ro(,Ou SA NO PUEDO MAS 


13 JULIO IGLESIAS ^NV 


13 HECTOR TRICOCHE pmi' 


13 SPARX rc.scviS.A MANDAWE 


.:-^RETEPA 




f'i::!R:S Ar iyi 


14 Dl BLASIO-i' .iWC, 


14 MILLY Y LOSVECINOS 


14 INTOCABLE 




■f- -.. ■. ■.. TUS 




15 NINO BRAVO ■■i--jRt.U LATi- 


15 JOHNNY RIVERA ■ -.-.i 


15 BOBBY PULIDO ■■ ■ ■ --rt 
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THE 



LATIN NOTAS 

<('fnititinril fntfu pn rcdiitff poffr) 

suiKt'. tlio HMfl ("olombia ixK-kern wore 
greettxl by a ranihimctious thi-ong chuck- 
ing Urttles ofwinc' and UtT. Only when 
Uie ginHip |rfa>etl wT?ll-knoHn songs, such 
as "Flnrc'cita Ruekora" and "Bnlen) 
Falaz." did the chmtI sftften its hostilities. 
Sui-prisiriKly. when Sony Argentina's 



Cadillacs came on stage, they ton Nwit? 
IJelted by bottles. Se\tpal times. Cadillacs 
fmnt man \'icentico itskwl the juHliemt' 
to cease its aggressix'e beha\w. 

However, after less than one hour, 
Mcentico \\-as stiijck in the leg by a bot- 
tle, and the band left the stage. AiJiKU-ently 



^ ROD ♦ KUBANEY.FONOVISA EMI/LATIN- COMBO -^y 



DEIADISTRIBUIDORAMAS^ 
GRANDE EN EL MUNDO 1 



TOLL FREE:BDQ-329-7664 

OR 305-62 1 -0070 / FAX62 1 -0465 

ICIS S I n DISCOS coMPAaos, videolaser, cassettes, 

ACCESORiOS, VIDEOS YMUCHO MAS! 



JISTtRIBUTORS 



>^SiaANOS.VNIiVlV3M • iSaOW HDnW"? NaAQO"*^* 



MANHAHAN LATIN MU$I( (!NT[R 



'DiStribuidora one Slop 



-fHABLAMOS SU IDIOMA^- 




Member 



DOS CENTRICOS Hn York Uiami 

lOCAllS PARA Tel: Tel: 

SfRVIRLE A (21!) SS3-450S I30S) SSI-76S4 

"srfD f„, f.,. 

(212) 563-4t4T (30S) 477-0789 



TODO EN MUSICA LATINA 



TANGO - FOLKLORE - ROCK ARGENTINO 
MERENGUE - CUMBIA - SALSA 

Calalogo gratis. 
Ofertas todos los meses. 
Envios a todas partes del mundo. 

distrlbuidora belgrano norte s.r.l. 

Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina. 
Telefonos: (54-1) 555-6100/6200 Fax: 555-6400. 






Golden Manna. WEA Latina recording 
act Mana was presented with a gold 
record Oct. 28 for its 1994 release 
"Donde Jugaran Los Nines?" shortly 
after the group's sold-out debut show 
at New York's Radio City Music Hall. 
Shown, from left, are Sergio Vallin. 
Fher. and Alex Gonzalez of Mana; Ser- 
gio Rozenblal. WfGM of WEA Latina: 
and Juan Calleros of Mana, (Photo: 
Gary Gershoff) 



enraged by the Catlillacs' eiuiy e.xit, the 
iw?ai-notous cimul (k!sti'o\wi tJie gitwps 
ecjuipnient with santi-filled Iwttles ami 
cans. The shaken Cadillacs lost nia^t of 
theii' gear arul beat a cguick j)ath back to 
Buenos Aiivs. The national i)oliee, Cara- 
bineiTis de Chile, wai-ned that no more 
fiw concci't*; wuukl be ix*nnllted. 

For iU: iHit, D.G. noted tiwt it wioulf i rtot 
attempt to mount another fi-ee concert 
lx.'cause. acconling to a s[>okesnian, "all 
t,\7H's of iH^)ple sh( w up'' who aiv not nec- 
essarily inteiTested in the masic scene. 

In wntiu'it lii the IXiniis skii-mish, the 
Cadilliics and Att^i*t'iii|)el:«k)s jx'ifoi'med 
without irffident in die northem Chile s&t- 
skt i-e^jil. of Lii SeiviiiL That sh<w was 
staged in a mm"al^e stiiclium with a 4.(XX)- 
seat caimcity. and there w~as an ailmisswn 
fctMjfSlO. 

(Continued on next page) 



LATIN TRACKS A-Z 

TITLE EPublishei - Lxeniiini; Or£) Sfitel Music Oisl 
40 ftMAMDOTE IBMG Sdh^s. ASCAP) 

3 /tMJUIECIENTUSBRA205{BMGSones,A$CAP» 

1 HMORlfoflCfituvc, SESACI 

5 COMO TE EXTRANO lA Q III MusiC. BMI/tMl 
BlacKwaoil, BMI. PBac« Hock, BMI) 

39 CON BRAZOS ABIERTOSICaprii^MCDnttol) 

36 CON LOS BRAZOS ABIERTOS (Famous. 
ASCAP,''ln&i{[na ASCAP/Iauiuna Songs. ASCAP) 

21 COQUrA (Copyriehl Contra!) 

33 CUANOO U DESTIHO SE COBRA (Copynent ConlriHI 

23 DESVELADO (Cooyngtii Conlrot) 

6 ENAMORADO DE UN FAHTASMA (EUirnonsa. ASCAP) 
15 ERES ASI Wmmy ASCAP/lnMania. ASCAP^ 

14 ESO ME GUSTA rVarxler ASCAP) 

12 ESPORTKnPPBUI) 

11 EXPERIENCIA RELI6I0SA (Ummuvcd. 
AS(..Af','fi;nuiiiii!,it, SESACI 

31 HAY QUE PONEft EL ALMA (E MO A ASCAP) 
9 lUANSABORlCcoynehtCortrol) 

30 LAGRIMAS OE ALEGRIA (Sony Latin, BMI) 

24 MAUMUJER(SolrruiMu»K: SESACI 

17 MANDAME FLORES (AX AY AY) (Stnkine. BMI) 

28 MARIA (Oiaco Coinelius. BMI/^ony latin. BMl'Uiintfo 

Hmw. SESAC'iFiMEma ASCAP/Tamous. ASCAP) 

IG MAS T MAS iZomCiii Golden Sanils. ASaP) 

IB ME ASUSTA PERO HE CUSTA ironomusic. SESAC) 

38 ME GUSTAN GOROAS (Cooyrietit Conlroll 

32 Ml BENDIIA IIERRA i tfMG Songs ASCAP) 
10 Ml FORMA DE SENTIR iFanomusic. SESAC) 

19 MUNDO DC AMOR iZamba Gokten S^nds, ASCAPI 
35 NO PUDE DETEHER Ml LUINIO (Edmunsa ASCAP) 

20 NO PUEOO MAS {im Entertamniefil. BMII 

8 POR AMOR A Mi PUEBLO iM^s Lal>fl SESAC) 

7 QUIEN {Coi)yt<£hl Control) 

22 QUIERO T HECESITO (VarMler. ASCAP) 

25 SE VA SE VA (FirsTper ASCAPI 

27 SI QUISIERAS iCopyriglit Conlral) 

4 SI TU TE VAS (Fonovisa. SESACAJnimusjca. ASCAPI 

34 SUAVE (Warner- ramerLane BMI) 

13 TE AMARE (Rhtnestorte lachet, ASCAP/Hamirej 
CAR ASCAP/Etliene Music, ASCAP/Schosh, ASCAP) 

25 TONTA {San Antoiw Music BMI) 

2 UN MILLON OE ROSAS (Malicda ASCAP ^Lamnaga. 
ASCAP) 

26 VUELVEHEAQUERERIforaviu SESAC) 

37 VA LO SE TODO lliclto Musical) 
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CompieO Irom a national sample ol relail store anO rack saies repols collected, campiled. and e<w<1rI It,- 



SoundScanK 
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ARTIST LABEL & NUMBEft'OISlRieuiING LABtL TITLE 




1 


29 


★ * ★ No. 1 

SELENA A EMtLAIlN.fMI Mi;^'.1_MlUliN 2-t*. 


■k -k -k 

.( Nu 1 DREAMING OF YOU 




(D 


NEW^ 


* ★ * Hot Shot Debut * ★ ★ 

LA MAFIA J BE ur. MILION ROSAS 


3 


2 


19 


GLORIA ESTEFAN t^iC b'^ftM.'SONY 


ABRIENOO PUERTAS 


4 


3 


45 


GIPSY KINGS NONESUCH 7935a'AG 


THE BEST OF GIPSY KINGS 


CD 


6 


14 


ENRIQUE IGLESIAS fomovisa HoefiB 


ENRIQUE IGLESIAS 


t 


4 


16 


LUIS MIGUEL • Mf A lAiirvA n^i.^ 


EL CONCIERTO 


7 


5 


98 


SELENA A EMI LATIN jsuui-m 


AMOR PROHIBIOO 


CD 


12 
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★ * * Greatest Gainer * * ★ 

CRISTtAN p,*aooTCrtiQFONOVtsA EL DESEO DC 0(R TU VOZ 


(| 


9 


4 


LA TROPA F FMi lATIN -16463 


A UN NUEVO NIVEL 


10 


8 


32 


JULIO IGLESIAS iNr 81604 


LA CARRETERA 


11 


7 


31 


VARIOUS ARTISTS ariola 291J6,'BMG 


MACARENA MIX 


OD 


10 


13 


PETE ASTUDILLO emi iatin .i^^fi^BB 


COMO TE EXTRANO 


13 


11 


20 


RICKY MARTIN si>NTAli^^l 


A MEDIO VIVIR 


14 


13 


76 


LUIS MIGUEL A wea latina 97234 


SEGUNDO ROMANCE 


15 


15 


36 


INTOCABLE EMi iatin ■i2hn 


OTRO MUNDO 


16 


17 


21 


MAZZ EMI latin 30913BI 


SOLO PARA Tl 


17 


14 


21 


THAUAEUI latin 3'.217 


EN EXTASIS 


18 


16 


137 


GLORIA ESTEFAN A tPic ssso/.-soky 


Ml TIERRA 








PEDRO FERNANDEZ polvgram lATirvo 528 07i 


PEDRO FERNANDEZ 


CD 


29 


i; 


JON SECADA 3BK 3546a.tMi LAIIN 


AMOR 


(D 


34 


11 


LOSTUCANESDETUUANAaim»anm<>;*jU(Iuuin 14 TUCANAZCG BIEN PESAOOS 


(IT) 


24 


137 


SOUNDTRACK • CLEKTRA9fil24Q.EEG 


THE MAMBO KINGS 


23 


22 


137 


LUIS MKUEL A wiA laiina 


ROMANCE 


24 


23 


15 


ANA GABRIEL so^y RI67B 


JOYAS DE DOS SIGLOS 


dD 


25 


a 


LOS TEMERARIOS aiu »igma 


CAMINO DEL AMOR 


26 


19 


41 


LOS TIGRES DEL NORTE fonovisa eo30 


EL EJEMPLO 


27 


13 


9 


OLGA TANON wfa latina i io'K) 


EXITOS Y MAS 


2> 


26 


26 


CARLOS VIVES polygram laiitw b2&m 


LA TIERRA DEL OLVIDO 


29 


21 


58 


SELENA fMllATIN .10*17 


12 SUPER EXITOS 


30 


20 


13 


Dl BLASIO ARIDLA 3]94!.BMG 


LATINO 


(D 


33 


7 


MICHAEL SALGADO >aEv 3427 


EN CONCIERTO 


CD 


NEW^ 


EZEQUIEL PENA ri:^oviSA&046 


ORGULLO RANCHERO 


33 


27 


36 


MARC ANTHONY pmm mi'^h^BB 


TODOASU TIEMPO 


(D 


RE-EHTRr 


ALEJANDRO FERNANDEZ soN¥aiS64 


QUE SEAS MUY FEUZ 


35 


30 


31 


JUAN LUIS GUERRA 440 karen 294mBMG 


GRANOES EXITOS 


3t 


28 


116 


SELENA* EMI LAlm 4^770 


LIVE! 


CD 


45 


37 


PEDRO FERNANDEZ polygram latiw 526 175 


Ml FORMA DE SENTIR 


3S 


35 


10 


FAMA SONY 81718 


LAGRIMAS DE ALEGRIA 


39 


39 


41 


MANA wcA lATiNA »37n7ini CUANDO LOS ANGELES LLORAN 


« 


41 


1! 


EL GENERAL hcas:-,..! HMf,; 


CLUB 555 


QD 


49 


3 


LOS TUCANES OE TIJUANA alacran 363tj4'EMi iaiin MUNDO DE AMOR 


42 


36 


136 


LINDA RONSTADT A euktra 60765,tEG 


CANCIONES DE Ml PADRE 


43 


37 


3 


BOBBY PULIDO m\ latin mi6« 


DESVELADO 




50 


133 


MANA • WEA LAimA 90B1S 


DONDE JUGARAN LOS NINOS 


49 


44 


11 


BRONCO fofmvisa 050Q 


ANIMAL 


CD 


46 


3 


PROYECTO 1 J4t* 21J8&7.'EMI WIIN 


IN DA HOUSE 


47 


40 


11 


JOSE JOSE ARIC^A 3C422'BMG 


MUJERIEGO 


CD 


NEW^ 


VARIOUS ARTISTS nfison 7001/SONV 


FIESTA MIX USA 


49 


38 


11 


VARIOUS ARTISTS .-jn 36i82£Mi latin 


MERENHrrS '96 


N 


43 


25 


LOS DEL RIO ARiOLA tfiS7a'Bi\w 


A Ml ME GUSTA 






POP 


1 TROPICAIVSALSA 


REGIONAL MEXICAN 



1 SELENA EMI LATINEMIEMI 
IATIN DREAMING OF YOU 

2 GIPSY KINGS HOUUMiwhC 
THE BEST OF GIPSY KINGS 

3 ENRIQUE IGLESIAS For^o 
vi:,A ENRIQUE IGLESIAS 

4 LUIS MIGUEL wLA lamna 
EL CONCIERTO 

5 CRISTIAN Mtujcr.TONOvisA 
EL OESEO OE OIR TU VOZ 

6 JULIO IGLESIAS sont 
LA CAf^RETERA 

7 VARIOUS ARTISTS 
ASiCAUMii MACARENA MIX 

8 RICKY MARTIN Siyjv 
A MEDIO VIVIR 

9 LUIS MIGUEL lAtA lATina 
SEGUNDO ROMANCE 

10 THALIA EMI latin EN EXTASIS 

1 1 JON SECADA SeN.'EUi LATIN 
AMOR 

12 LUIS MIGUEL WIA LATINA 

ROMANCE 

13 01 BLASIO ARiOLA'BUG 
LATINO 

14 MANA WEA lATINA 
CUANDO LOS ANGELES 
LLORAN 

15 EL GENERAL RCfcBMG 
CLUB 555 



1 GLORIA ESTEBW EPC^W. 
ABRILNiTOPJLRTAS 

2 GLORIA ESTEFAN EPCSJ^ 
Ml TIERRA 

3 SOUNDTRACK ELEKTMEEG 
TFif MAWB3 KINGS 

4 Ot&A TANON MA lAti w 
EXJTOSYMAS 

5 CARLOS VrVES FUYCfWki latino 
LADfRRADFLClVXX) 

6 MARC ANTWNV WiU 
TOOOASJjUFMm 

7 JUAN LUIS GUERRA 440 
KARIT.IRfe GRAND ES EJUIOS 

8 VARIOUS ARTISTS imOA LAW 
MERENHrTS'96 

9 KVffTO MENOEZ imOM LATIN 
a HOMBRE MERENGUE 

10 ELGENQtALRCAa^ 
ESMUNDW- 

11 VICTOR MAMJOlf SONY 
VICTOR MA^UEUf 

12GflUP0NIO«'y)Ny 

13 GISSELIE i^:aw*gGISSCLI£ 

14 INOttRt.-M 
DCEN QULSCT 

15 KAANNY MANUEL 

REY DE CCRAZONES 



1 LA MAFIA ^O^v 

UN MILLON DE ROSAS 

2 SELENA e:mi latin 

mjK PROHiaco 

3 LATTtCBAFrWiLATIN 
A UN NUEVO NWEL 

4 PETE ASTUOILIO EM LATIN 
COMOTE EXTRANO 

5 INTOCABl£tf.ii LATIN 
OTRO MUNDO 

6 MA21VI LAiiNSCLORARATl 

7 PEDRO FERNANDEZ -^^vi^KAM 
i.MriiPtr^RnfERNANOfi 

8 LOS TUCANES DETUUANA 

WA^FUVifMI LATIN 

1 4 TUCANAZOS BEN PESADOS 

9 ANA GABRIEL SOr^ 
JCr/AS Dt DOS SIGIjOS 

10 LOS TEMERARIOS ore ^IGU* 
TvUir^L-JCfl AMDR 

11 LOS TIGRES Oa MORTE F0W> 
vi-^tLLlEMPt.O 

12 SELENA tvi win 

SUPER LXIIOS 

13 MICHAa SALGADO JOO 
LN CONCIERIO 

14 EZEQOIEL PENA FONi?.^ 
Clf'^^oULXi RAfiCFlERO 

15 ALEJANDRO FERNANDEZ »NV 
QUE SEAS MUY FEUZ 



CD Albums with Ihe greatest sales gams this week • Rccoiding InrJustry Asstt Of Arrienca (RIAA) ccrtiti- 
callon ior sates of 500.000 units. A RIAA certification (or sales ot 1 million units Greatest Gainer shows 
mart's largest unit increase. Dindicdtes past and present l-teatseeket titles. 199G, BillboardyBPI CorTi- 
-TiLinlcalions and SoundScan. Inc. 



LA DISTRIBUIDORA MAS 
GRANDE Y MAS COMPLETA EN 
MUSICA LATINA 
EN EL MUNDO 
SIN DUDA. 
SIMPLEMENTE LA MEJOR! 

Discos Compactos • Videolaser • Cassettes • Accesorios 
Y MUCHO MAS! 

I_l_AMENOS HOY! 

1 -800--780--7-7 1 2 

M«SW IJStreem«m,f.33U4.l«i>l [305)I6!.771I • Fm ]305) 261.4 U3 
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Artists & Music 



BMG Enlerlainment 



on her Grammy 
nomination lor 

Best Latin Pop 
Performance, 
Vocal or Instmrnenta 



and lier many 
successes, liotli platinum 
and gold, llirou^liout 
Latin America and 
the world. 




Half A. 



mores II Amorcs 





Carllto Comes On Board. Sony Dis- 
cos has signed Carlito, a singer from 
Texas who has opened for La Mafia, 
Selena. Emilio. and Roberto Pulido. 
Carlito's self-titled lat)el debut, due 
March 8. was produced by La Mafia 
band memt>ers Mando Lichtenberger 
Jr. and David de la Garza. Shown 
seated, from left, are Carlito and Ray 
Martinez. VP of Sony Discos. Stand- 
ing, from left, are Lichtenberger, de ia 
Garza, and Pete Gonzalez of Hot Latin 
Management. 



LATIN NOTAS 

(Continued front preceding page) 

Sony Colombia, kigkin': as 

Colombian artists continue to chock in 
with s(«tie f)f the mt)st haiijx'ninK sounds 
in the I-atIno music w)rl<i. .St>iiy ColomWa 
has wnic <Hit with se\vi"dl sti'ur^-seUii^ 
n'lciL'^cs fiTjni both established and deviel- 
opingacts. 

The wteran vallenato act Hermanos 
Zuleta has achieved platinum status 
(120,000 units sold) with its Octolx'r 19JJ5 
release "El Girasol." U)s Zulctas' \-al- 
lenato cohtnts BetoN ha\x> tdso stiiK'k 
platinum, with their N(m?mlx?r release 
"Mundos De Melixila." 

Shakira's splemlid tliinl album, "Pies 
Descalaos," which has gtHje j^aliiium, has 
just been released stateside on Sony Dis- 
cos. "Pies Descabos" is due txit this munlh 
in Chile, with exjiccte*! releasas in Mexi- 
co and Argentina. 

In November. Alejandro Martinez, 
star of the telenovela "Eternamente 
Manuela." put out his fine i>op-ballad 
debut Already roW in Colombia (30,000 
units sold), the album is set for release in 
Venezuela March 12 aixl in the U.S. soon 
theivafter Martinez is cun^ently on a sui> 
|X)rtins jHTHix) toui* of Ecuadoi; Venezuela, 
and Centj-al America. 

Luna Verde's second gold i^ecoiTd, "En 
IV Creciente." released in October, has 
juat been shipped in Venezuela. The 
album is exi>ecte<l to be released in the 
U.S. The band is alsu doing a promo 
swing through Ecuack>r, Venezuela, and 
Centi-al America. 

In relate! news. Jos^ Gavirfa, a likt^ 
ab(e\wal miss hetwwn Cieoi^ Michael 
aixl .Miguel Bose, U in piv}>rocluc'tion on 
his second album with Luis Fernando 
Ochoa, proflucer of Shakira's "Pies 
Descalzos." 

Rock act Pdigamia is slatetl to start 
preproduction of its third record this 
month under the studio guidance of Ale- 
jandro Mateos. brother of venerable 
Argentinian rocka- Miguel Mateos. 

LuCYBELL TOLLS. EMI PEALS: 
Chilean rock group Lucybell has 

emerged as one of the hottest acts in the 
country. The band's EMI Chile laliel 
debut "I^ces," has gone goki (15,000 units 
sold) and yielded three hits since its 
release in j^ril 1995. 

Furthermore, Lucyliell — which con- 
sists of singer Claudio Valenzuela, ke>'- 
boardist Gabriel Vi^iensoni, drummer 
Francisco Gonzalez, and guitarist 
Marcek) Munoz — was named best new" 
group at the APF^ AwanLs and best new^ 
artist at the second Chilean Music 
Awartis. 

(Continued on next page) 
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B M G Entertainment. 



LATIN NOTAS 

(CoiitiuHi d fmni pnccding fxige) 

Although lia-s been ivleaseti in 

Venezuela, I^"aguay, aixl (.blonUsa, thene 
aiv no plaa'i to jnit it out elsewhere. 

Lucylx*!! closed EMT s marathon show- 
case concert Dec. 8 at Saiitisigos Court 
( 'entral Del Estadio NacioiiiU. Other KM! 
ntck artl'it'^ in'iionning al the shmv wvw 
Janu S«)to. Bambu. Machuca. Santus 
Dumonl, Chrisitanes, Ixis Telas. and 
I'anico. The ,<L\-hour e\ient divw 8.rt(K) 
Tans, plus EMI execs from Mexico, 
('olonil)i;i. VonraK'la. Aiventimi. aixl the 
l'..S. 



M. 



IICXICO KOTAS: As yxiri of IL^ bid to 
Ixxtst hittiness. concert pinnioter ( X'ESA 
has ojK'ned a 3.000-seat venue. Teatro 
Meln)ix)Iitan. in Mexico City CoiifirnuHl 
to apiK'ar in ui)coming shows are EMI 
Mtixico ballatieei* Myares on Wwtnesday 
(14). BMG Aiveritirei's to|)-ranketl itn-k 
a{*t S<»da Stereo FeK 22-2:^. Wai-rxT Mex- 
ico's Chilean st;u- act La I.*}' Mai*ch 1-2, 
ami endunnK ]wp,'nK-k ptAij) Jefferson 
Starship Maivh \) ... \larco Bi^uni has 
l»een iiiuned markotin^r dim'tor' of rv>ly- 
( li-ani Maxico. A longtime Son\' exec. BLsa 
tiMtst m-ently wils region;il matui^er of 
Sony Music Latin Anu'iica. 

The second single fi-om F'olydram's 
ninchero star Pedro Fernandez's self- 
titled alUun "Lti Miyer Que Anias." a 
Sj KUiish-btnpiaiJL' ct ftX'r t )f Bi^iin .'Vdams' 
UITM snuL>ih "Www You Ewr ReiUI.v l/)\wl 
A Woman?" . . . Sony Mexico's Ricky 
Martin will stai- in the Bittadway hit "Le.*! 
Misorables" Iv^inning sometime in the 
middle of this \vai* . . . Diejfo Tcirres' wr- 
sion of "Penelope," taken from the 
BMG/Ariola album "Serral . . . Eres 
Unic<)I." lias lieen choc^en iis the Iciul sin- 
gle for relejise thrciigh<Hit Liitin America 
"SeiTat" is a niulli-ajtlsl tiilmte nH*ord to 
Spain's i-e\¥i"e<l singer songwriter Joan 
Manuel Serrat . . . Sony's hot teen 
songstress Fey has Ix-en named a judge 
at the V ma del Mai' song comix^tition. 

Former Duncan Dhu xxK'alist Mikel 
Erentxun hiis ix'leasctl "El Abiiizo Del 
Eiizo" (Warner S|iairi), piTxluced \\\ Colin 
Fairley . . . Kic^irdo Kocha, dii-ector of 
1V'le\isii ratlio iK'twx)rk Ra(lio|x)lls, has left 
tlie \"arietj' show * 'En \T\tj" to pnx iuco aiul 
host a weekeiKl news pi^ograjn. "Deti:as 
De Las Noticias" . . . PolyGram siren 
Maria Sanchez is dropping anchor in 
Jifexico ('it\' after signing on as an actress 
in a still-unmiiniHl Tolevisa soap o|X'ra. 



Arc 



RGENTINA NOTAS: A.wai-^nd toui*- 
ingsfh^lulo lnsLsting thiw sold-ont shows 

(('inithim d on (Ktge S6} 




From Brazil With Gold. PolyGram 
Brasil handed out gold records to 
Jimmy Page and Robert Plant for 
sales exceeding 100,000 units for their 
1994 album "No Quarter." The presen- 
tation was made Jan. 28 in Rio de 
Janeiro, one day after Page and Plant 
performed their 100th "No Quarter" 
show at the Hollywood Rock festival, 
staged at Rio's Prapa da Apoteose. 
Shown, from left, are Marcos May- 
nard, president, PolyGram Brasil: 
Page: Edison Coelho. marketing 
director. PolyGram Brasil: and Plant. 
(Photo: Cristina Granato) 




0S^ 




Juan 
Gabriel 



on Ills Grammy 
nomination for 

Best Mexican-American 

Per( ormance, 
Vocal or Instrumenta 



and his 
25tli Anniv( 



ersar\' as a 



composer, producer 
and vocalist. 




El Mexico Que Se Nos hue 
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Song-And-Dance Man Gene Kelly Dies 

Popularized Original Tunes And Chestnuts 



I BY IRV LICHTMAN 



NEW YORK— Ceiie Kelly, although 
mostly notfd for tlancinj;, was a song- 
writer's dream come true. Like the 
older Fred Astaire. with whom he 
shared the top perch among song-and- 
dance men, Kelly, who died in Holly- 
wood, Calif., of complications fmm sev- 
eral .'*troke.s Veh. 2 at the age of 83. 



m 



know how to "put over a song" with 
total respect for both the words and 

music. 

Aflor jrelting slronjr notit-es as the 
in-ijrinal hccl-nt'-a-hoofer -Ine Kvans in 
liMOs Uodgers & Hart hit "Pal Joey." 
Kelly was sijjned by MGM and made 
his debut in UM2's "For Me And My 
dal." the fii-st of three musicals he did 
with Judy (larland. 

Although Kolly often sang songs 
written specifically for him. he jier- 
formed in several films with scores 
that used venerable chestnut-s. In "For 
Me And My Gal." Kelly and Garland 
revived the title song by (Jt'orge W. 
Meyer, giving it \V> second chart nm in 
1 942. The duet, on Decca Records 
(MGM Records wa.s yet to be estab- 
lished), reached No. 2 on the BilllHtjU'd 
singles chart. 

With the Oscar-rich V.i'A musical 
"An Amei-ican In Paris." Kelly and oth- 
ers ifvisited favorites from Geoi-gi* & 
Im Gei-shwin. He reinforced the ewr- 
green status nf "I Got Rhythm" in a 
charming dance routine. Further, he 
liixjught to "Our Imw Is I To Slay" 
a rx'cogniti(m it did not engender when 
it was intmluced in the 1938 musical 
extravaganza "The ( Joldwyn Follies." 

In another MGM classic, U»52's 
"Singin' In The Rain." arguably the 



greati'st film musical ever made. Kelly 
and others .^ang mostly catalog songs 
by Nacio Herb Brown and Arthur 
Freed. The title .smig l>ecaine Kelly's 
signature piece after he [wrformed it 
in a jo.vous scene he created with Stan- 
ley I)onen, his co-director/choreogi-a- 
pher. 

Karlier, in 1949's innm'ati\'e adapta- 
tion (scenes were shot on-location in 
New York) of the Leonard Bern- 
stein/Betty Comden & Adolph Green 
wartime hit "On The Town," the origi- 
nal score was largely abandoned, so 
Kelly performed new material by com- 
poser Roger Kdens and lyricists/ 
screenplay WTitei*s ( omden and Green. 

Kelly's two other film musicals to 
use pre-existing songs were "Take Me 
Out To The Ballgame." in which he 
and Frank .Sinatra sang the 1908 title 
song by Jack Norworth and Albert 
Von Tilzer, and the 19r)4 musical ver- 
sion of Frederick Loewe and Alan Jay 
Lerner's 1947 Broadway hit 
"Brigadoon." in which he reprised 
already-established material, such as 
"Almost Like Being In Love" and 
"Heather On The Hill." 

Kelly had original film songs to 



introduce as well. Writers who sup- 
plied him with such material included 
Jerome Kern and Ira Gershwin, who 
supplied material for "Cover (lirl" 
(1944), in which Kelly introduced 
"Long Ago And Far Away"; Jule 
Styne and Sammy Cahn. in 1945's 
"Anchors Aweigh"; Cole Porter, in 
1948's "The Pirate." in which Kelly 
intnxluced "Be A Clown": Harry War- 
ren and Mack Goiilon. in 1950's "Sum- 
mer Stock"; and Andre Previn and 
Comden and Green, in 1955's "It's 
Always Fair Weather." 

Kelly and Astaire made one film 
ai)]K'ardnce together. They iierforme<l 
"The Babbit And The Bromide." a 
Gershwin hi*others' oldie, in a sj>ecialty 
numlx'r from UMG's "Ziegfekl Follies." 

All the aforementioned films have 
been i^leased on \ideota|)e or lasenlisc. 
In addition, there are videos of three 
"That's Entertainment" pi-otluctions. 
which feature Kelly as a |x?rformer and 
a narrator MGM/UA Home Video has 
just released a Kelly retrospective 
laserdi.ic boxed set that contains "On 
The Town," "Brigadoon," and "It's 
Alwa>'s Fair Weather" It also includes 
supplemental material and outtakes. 




'New Words' & Andrea. Peter Prln:ionl. president of Cherry Lane Music, pre- 
sents a plaque lo cabaret/concert star Andrea Marcovicci commemorating the 
release of a songbook based on her new album, ' New Words. " which contains 
21 songs by writers who have provided songs for her over the years. Thirteen of 
the 26 contributing wnters attended the luncheon in New York, where the plaque 
was presented, 



'THEY'RE PLAYING MY SONG' 



• ITMINK ABOl'T YOU" 
WrlttiMi by Sieve Soskin and Dun 
Schlitz 

Published by New Don Sones/Ncw 
Hayes .Music and Love This Town 
MusirDon Schlilz Music'.VImo 
Music Corp.lASCAP) 

Tfmigh ^ has jfet to be refetaed as a 
single, the Stew Scskitt/Drm Schtitz- 
jteumd "I Think Aboiit You" gat- 
mirinff (Uffiiiifw (w nunv thiui oiw- 
tmuictii gemr. The hoiuj itt the ti/le 
cut nfC (titiii /iaifr'n Me^t Epic 
ffjhioti utnl mix altto cut bij inuv 
Chrisiifiu cfimitnj dim H'i&YU'd^ 
l\»rdov (HI thrir m ir aJbimu". . . Till 
Thvy Know Huw Mitch You CaiT. " 



"In 1992. I went t(» a Mary Chapin 
Carpenter coiK-ert. Don Schlitzo|K'mMl, 
and about the third or fourth song in. 
he .said, 'This .song is for my daughter, 
and yours, too.' And he sang 'I 
Think Al>out You.' " sa.vs Wilcox 
& Pardm'*sVitice Wilcox."! had 
been writing a song . . . ti-ying 
to capture the same kind of 
idea. When he sang it, my jaw 
hit the flotsr, liecause it was st) 
perfectly said that I decided 
there was no use in finishing tmy] 
song, because it's already dtme for 
time and eternity inght here." 

Wilcox wanted to recoril it for his 
first mth album, but the label felt it was 
too counUr. How'ewr, when he mv\ Don 




Pai-fliw liegan wxirking on their album 
for Light Records. "I Think About 
You" made the cut. 

"By this time. Colhn Raye had 
alreiuly expressed an intere.ft in 
it, and literally we waited until 
Cidlin had cut the s()ng and 
the album had been re- 
leased. IThe publishing com- 
iwny) wanted Collin to have 
the song first. It turned out 
that his record was released 
fii-sl, and (rtU"s was very shortly 
on its heels. And every place we 
play, pefiple say that song ha<l a tre- 
mendiius impact im them. S*) I'm just 
honomi that Don and 1 get to sing it 
e\'e!*y where we go," 



HOT 100 SINGLES 

ONE SWEET DAY • Marlah Carey. Michael McCary. Nathan Momss. Wanya Morriss. Shawn Stockman, 
WalUr AfanasMn • Sony Song» BMI. Rye. BMI. Sony Tun««. ASCAR W«l»yworkl.ASCAP. Black Pwi- 
Iher BMI, Vanderpool/BMI, Aynaw BMI. Shawn Patrick/BMI 

HOT COUHTRY SINGLES ft TRACKS 

BIGG£R THAN THE BEATLES ■ Job Stuart Antferson. Sieve Oukes • Timbuk One/ASCAf* 
MRBt ASCAP. Chickasaw Roan' ASCAR Emdar'ASCAR Texas Wedge' ASCAP 

HOT RftB SINOLES 

NOT GON' CRY (FROM 'WAITING TO EXHAUE") • Babyface • Ecaf/BMI. Sony Songs/BMI, Fox 
FItm'BMI. EMI Blackwood 'BMI 

HOT RAP SINGLES 

TONITES' THA NIGHT • J. Dupri. R. Parker. Jr., K. Harrison. T Crum, R. Alkens, R. Heal, C. Saichell • 
So So Det.< ASCAP, EMI April, ASCAR Globe Art, BMI, Montezk. BMI. Play One.BMI, RtghUonf^MI 

HOT LATIN TRACKS 

AMOR • Cristian Castro • Fonomusicj'S£5AC 



Myriad Gershwin Sets Brewing; 
Kapps On Decca Cast Albums 



Opening ACT: The t-entennial 
birthday celebrations of George & 
Ira Gershwin — Ira this year and 
George in 1998 — are pic-king up 
steam. 

On the recording front, the Gei-sh- 
win brothers tribute by eabaretycon- 
cert star Michael Feinstein, "Nice 
Work If You Can Get It." will be 
released on Atlantic Rectirds Tues- 
day (i:^), and true t4i furm for the 
artist, who once cataloged (lershwin 
songs with Ira. the album contains 
several rare items and IK-Ioved pop 
classics. 

While tlie album pun)orts to con- 
tain six unpubli.shed Gershwin songs, 
that ditesn't mean they haven't been 

rei-onled. Knr 

in.<tance, the 
delightful 'Ask 
Me Again" was 
reeui'dfd by 
RiMmin CkxH 
ney f(»r the 
"Mostly Mer- 
cer" album IV- 
lea.'ied on Piiint- 
i\\ Smik^s Kec- 

oixLs. Clooney prnlwbly learned of the 
song from Feinstein himself because 
she was Ira's neighlxir when Fein- 
sU'in worked fcir him in Hollywood. 

Julian Rice, who owns Canada's 
Fanfare Records, informs Words & 
Music that he is preparing eight 
Gershwin albums for release this 
year, including "Gershwin RetUscm - 
ered," to be i-eleased in March, which 
features pianist Alicia Zizzu per- 
forming eight Gershwin prelmles. a 
piano suite of the early Gershwin 
opera "Blue Monday." and "seven 
miniatuivs in Gei'shwin's haml." 

The other albums are two addi- 
tional volumes by Zizzo; "Andrew 
Davis & Friends Play Gershwin." 
which features the pianists perform- 
ing in a small orchestra setting; an 
album by cellist Ofra Harnoy; "The 
Unknown (Jershwin" by pianist 
Kevin Cole: "(iershwin's Music For 
Two Pianos"; and the ^•arious artist 
"Gershwin Connection." 

Also, Carnegie Hall has launched 
"The Gershwin Centennial Project 
At Carnegie Hall," a series that 
started Feb. 4 with a seminar hosted 
by lyncist Sheldon Harnick ami will 
continue with "Mr. Gershwin (JtK-s Tu 
Washington," with musical theater 
authority/pianist Rob Fisher March 
4. and ira Gershwin In Song" April 



Words & Music 

tM 



by Irv Lichtmav 



8. George will Ik.' the ftx-us of events 
to be offered in 19J)7-£»8. 

And in the world of books, Oxford 
University Press has jusl published 
"The Art Of The Lyricist" by Philip 
Furia. The subject, of course, is Ira. 

ThF kapps & CAST ALBUMS: 
Veteran music man Mickey Kapp. 
who most recently served as presi- 
dent nf Warner Special Pnniucts. 
writ<?s Words & Music in order to put 
the producers of Decca's pioneenng 
original-cast albums in the well- 
deserved si>otlight. 

ResiMinding the Feb. 3 edititai of 
Wortk & Music, which focused on an 
U|K-oming MCA bo.\ed set featuring 
great Broad- 
way cast |)erfor- 
mances. Kapp 
notes that his 
uncle Jack 
Kapp and his 
dad. David 
Kapp — who is 
the founder of 
Kapp Records, 
where Mickey 
served a key role — pr<«Iuced nuiny 
albums. His uncle did a revival of 
"I'orgy And Bess." while his father 
pr<Khiced "Oklahomal," "One Touch 
Of Venus." and "Carousel." among 
many itthers. 

Mickey Kapp notes that Decca's 
cast albums also included such non- 
musical works as T.S. Eliot's "The 
Cocktail Party," stai ring Sir Alec 
Guinness, and Arthur Miller's 
"Death Of A Salesman." As for 
"Oklahomal." Kapp says several 
songs that were recorded were not 
used because Decca fell that C(m- 
suniers woukln't pay an e.xtra dollar 
($<>) for a six-dt!*c 7J^ rpm set. Kapp. 
who produced cast albums for the 
Kapp laliel (i.e.. "Man Of La Man- 
cha"). also recalls Decca's slogan 
when it committed itself to a cast- 
album catalog: "Take home a Ritiad- 
way show." 

Print on print: The follouing 

ai-e the he.'*t-selling folios from Wai*n- 
er Bros. Publications: 

1. Green Dav; "Insomniac." 

2. "Waiting To Exhale," soundtrack. 
■i. Madonna. "Something To 

Remember." 
I. Bruce Springsteen, "Greatest 
Hits." 

o. (larth Brooks, "n*esh Horses." 
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Zomba Acquires Hilton Sound 

Becomes World's Largest Rental Co. 



■ BYZENONSCHOEPE 

LONDON — The Zomba Group — an 
independent music conglomerate that 
encompasses music publishing, pro- 
ducer management, record labels, 
recording studios, and pro audio 
equipment rental concerns — has just 
bolstered its portfolio with the acqui- 
sition of London-based rental firm 
Hilton Sound. 

Zomba already owns Hilton's chief 
competitor, Dreamhire, which has 
offices in London. New York, and 
Nashville. The addition of Hilton 
Sound makes Zomba the undisputed 
leader in the worldwide equipment- 
rental business, according to industry 




Uzard Kings. Capitol recording group 
the Jesus Lizard recently worked on 
its major-labei debut album at the 
Chicago Recording Co. with producer 
Gggarth Richardson. Shown seated, 
from left, are band members David 
Yowand Duane Denison, Richardson, 
and band member Mac McNeilly. 
Standing, from left, are band member 
David Sims and engineer Jeff Lane. 



sources. 

Zomba has bought the assets and 
the name of the comjiany started some 
1 7 years ago by Andj- Hilton and oper- 
ated for more than a decade by Hilton 
and his wife, Robin Crookshank 
Hilton. Although the company Iwgan 
its life as a rental firm, it has expand- 
ed into such areas as equipment sales, 
project coordination, artist manage- 
ment, location recording, and consult- 
ing. 

The Hiltons, who have been con- 
tracted by Zomba as consultants, will 
continue to pursue these nonrental 
activities under the banner of their 
new company, H2O, in which they are 
equal shareholders and co-directors. 

"Andy and I were both sound engi- 
neers — in fact, that's how we met — 
and we built up this business together 
that exploded quite spectacularly into 
more than we had ever planned for it 
to be," says Robin Hilton. "One day, we 
woke up and realized that we were just 
administrators and employing people 
to go out and do the work. We started 
to dex'elop other divisions that reflect- 
ed our creative interests. These grew, 
and these are the ones we're carrying 
on with." 

Zomba plans to operate Hilton 
Sound and Dreamhire as separate 
companies, each with its own sales, 
marketing, and maintenance staffs, 
according to Zomba managing direc- 
tor Steven Howard. However, Howard 
says that the two firms' legal, account- 
ing, and financial affairs will be con- 
solidated at Zomba head(iuarters. and 
their equipment warehouses may also 
be merged. 

"Our plan is to be better, but not 
necessarily bigger," says Howard. "It's 
not a question of us empire-building. 

"Dreamhire's clients tend to be 



AUDIO TRACK 



NEW YORK 

Soul coughing recoi-detl the orig- 
inal soundti'ack for the T\' series "The 
X-Files" with pnxlucer Ste\e Fisk at 
Sear Sound. The group also recorded 
new material for its upcoming Slash 
Recoj-ds album. Sear Sound staffer Bil 
Emmons is producing. Also at Sear 
Sound, Japanese rock group Cibo 
Malto di<l o\enlul)s on its debut pnijccl. 
"Viva! La Woman" for Warner Bros.; 
Sean Lennon was the featured gui- 



FOR THE RECORD 

The first part of Billboard's two- 
part Pro-File on George Massen- 
burg, in the Feb. 3 issue, contained 
misleading information about the 
Sony 0XF-R3 "Oxfoi'd" digital con- 
sole. The board processes 32 bits 
internally and is capable of accurate- 
ly outputting 24 bits of audio — the 
maximum alloweil by the AES/EBIT 
digit^d standard. 



tarist on the sessions. 

LOS ANGELES 

At SCRKAM STUDIOS in Sluditt 
City, Atlantic ixtonling arti.'its Hootie 
& the Blowfish spent December and 
.lanuary recording and mixing their 
upcoming album with Don Gehman. 
the pi-(Kluc'er of the group's 12 million- 
selling debut, "Ci ai'kctl Rear View," 
which was mixed at Scream. Also at 
Scream. Tracy Chapman remixed the 
upcoming single "Smoke And Ashes" 
from her latest album, "New Begin- 
nings." 

OTHER LOCATIONS 

EkIC AMBKI. pifxluctnl a solo album 
by Cheri Knight of the Blood OrangeK; 

the project wus i-cconknl at Mix-0-L>TH- 
an in Lafayette. N.J., and mixed at Coy- 
ote Recording Studio in BiwjkljTi, N.Y. 
Tim Hatfield engineered the album, 
which is scheduled for release on East 
Side Digital in February. Amlwl also 
prtKluctnl Los Dudes* self-titlwi debut 
(C'ontiinu'd 011 iie.rt page} 



record -company types, while Hiltons 
tend to be more artists, pi-oducers, and 
broadcast," continues Howard. "There 
is a little o\*erlap." 

Along with Hilton Sound's assets. 
Zomba inherit** the comiwny's repre- 
sentatives in Italy, Spain, and the 
Netherlands, which will support sales 
for H2O where applicable. 

The Hiltons' production and project 
coordination services include design- 
ing custom recording studios in off- 
beat locales, such as country houses. 

The Hiltons also provide mobile 
recording &er\ices t« high-end clients. 
Most recently, they super\ised the \\\e 
recording of the Rolling Stones' 
"Stripjied" album. 

In the software area, .A.ndy Hilton — 
a computer programmer by profes- 
sion — has been developing a package 
for hire companies under his Totally 
Brilliant Software brand. 

The Hiltons will continue to serve 
as European representatives for the 
World Studio Group, a consortium of 
blue-chip recording facilities run by 
former Record Plant owner Chris 
Stone. 

"We've trie<l to keep the hire thing 
going, but I think it has become clear 
to people that our hearts lay in these 




Twiddling Knobs For "Foreplay." Mixing engineer Rob Chiarelli. right, and 
remix producer Jorge Corante are shown remixing Janet Jackson's latest single, 
"Twenty Foreplay." for Virgin Records at Larrabee North in Universal City, Calif. 
Chiarelli and Corante worked on the studio s newly installed Solid State Logic SL 
9000 J series console. 



other directions," sa>'s Robin Hilton of 
the rental company, which is the old- 
est in Europe and was the first to 
receive stock of Miti^ubishi and Sony 
digital multitrack recorders, AMS 
Neve AudioFiles, and Fairlight MFX2 
and MFX3 units. 

"We were always foreseeing what 
the future trends would be. Equipment 
was getting smaller and cheaper, and 
the scope for innovators started to 
reduce," saj-s Hilton. "We're innova- 
tors, and I think H2O is a reflection of 
that. There isn't a company anywhere 
that is going to do what H2O does." 

Hilton adds that she is intrigued to 
see how the rental game will prepress 



in Europe, given that a number of 
competing hire companies had been 
interested in Hilton Sound. 

Nick Dimes, marketing director at 
leading U.K. -based hire company 
AudioFX, says he is unperturbed by 
the development but admits to having 
looked into the Hilton Sound prospect. 
"What we have done is to invest our 
money in new equipment, rather than 
buying it from another rental compa- 
ny," he says. 

According to Dimes, the Hilton 
Sound/Dreamhire combo does not give 
Zomba a stranglehold on the market. 

"As far as we're concerned, it 
(Continued on next page) 



Masterer/Producer Quinn Enhances 
Art On Posthumous Keith Whitley Set 



I BY RICK CLARK 



NASHVILLE — Mastering engineers 
make a living from checking out and 
enhancing the work of producers and 
engineei*s. Generally, most masterers 
ne\er take the time to work as pro- 
ducers. Benny Quinn is an excej)tion. 

For the last 20 
years, Quinn has 
amassed mastering 
credits covering 
genres including 
symphonic music, 
rock. country, 
gdspel, R&B. and 
jazz. His credits 
inchuie Elvis Pres- 
ley. Aaron Copeland, 
Johnnv Cash, Isaac 



PRO 

rill 



Hayes. Alabama. 
Dixie Dregs. Indlgi) Girls, Hela Flt-ck, 
Bob Seger, Cracker, Widespread Pan- 
ic, Amy Grant, Boston Pops Orch- 
estra, Willie Nelson. Nanci Griffith, 
Shirley Caesar. Lyle La\'ett, and Reba 
Mc Entire. 

Quinn. who is based in Nashville, 
has mastered for the last 12 years at 
Masterfonics. one of the country's 
most highly i-egarded ivcording. mix- 
ing, and mastering facilities. 

As a producer, one of Quinn's most 
!-ecent projects was a collection of new 
material by the late Keith Whitley, 
one of Nashville's rising singer/song- 
writer stars whose life was tragically 
cut short in 1989. 

The project was a labor of lo\-e, ami 



Quinn and co-producer Ste\'e Lindsey 
are justly proud, especially since the 
album, "^^^lere^•er You Are Tonight," 
lamled on the 1995 top 10 lists of many 
critics. In addition, the title track 
enjoyed significant airplay and coun- 

ntry chart action. 
The evolution 
from the initial 
stages of the pro- 
ject through its 
release took some 
novel steps, con- 
sidering that the 
material came 
QUINN from ()ne-take 

Sony publishing 
demos. Quinn lifted the kick drum, 
snare drum, hi-hat. bass, acoustic gui- 
tar, and lead vocal tracks off the orig- 
inal two-inch. 24-track analog master 
tapes and dumped them onto a 'i2- 
track Otari digital recorder. 

The remaining instrumental parts 
on the demo wei-c not of master-ses- 
sion caliber, so Quinn and arranger 
Ron Oates set out to build instrumen- 
tal tracks and string arrangements 
with Nashville's A-list session plaj-ers. 
who were easily capable of dignifying 
Whitley's artistic vision. 

"We had Mike Chapman, Jerry 
Kroon. Brent Rowan, Sonny Gairish. 
and some other really great pickers 
on this album," says Quinn of the ses- 
sions, which were recorded and mixed 
at Masterfonics' Studio Six. "1 think 
everybody that was there sensed a 
presence of Keith at the sessions, and 



almost e\erj'body that had anything to 
do with this album knew Keith in one 
way or another It was our way of say- 
ing, 'Thanks. Keith, for making all of 
the great music you have given us." " 

Quinn felt it was important to pre- 
serve the original song structures pre- 
sented in the demos. 

"We kept the song structures the 
same, but the choitl changes and the 
instrumentation were somewhat dif- 
ferent," says Quinn. "On one of the 
songs. 'Light At The End Of The Tun- 
nel." you think the song is over, and 
then he goes into another chorus. That 
is the way that song was (iriglnally 
i-ecoi-ded. Some people would come up 
to me and go, 'You can end that song 
right there.' and I would say, 'Yeah, I 
know I could end it right here, and 
nobody would ever know the differ- 
ence, but for some rea.'son, Keith did- 
n't do that on the demo.' I don't know 
what that reason was, but I don't think 
it was my responsibility to change 
what he wanted to do. This is an album 
of Keith's songs. So I let it go, just as 
it was." 

Since the songs on the album were 
originally demos, Whitley sang only 
one take of each VfKo], as opiwsed to 
various tracks that an engineer could 
assemble into a proper master perfor- 
mance. Because of that limitation, 
Quinn had to pro\'ide some fine-tuning 
to reflect the lex^l of professional and 
pei-formance integrity Whitley would 
ha\'e imbued u|)on a .serious recoixiing. 

(Continued oil nexf pttye) 



BlUBOARD FEBRUARY 1 7. 1 996 



51 



studio Action 



R T I S T S 



U S I C 



MASTERER/PRODUCER QUINN ENHANCES ART ON POSTHUMOUS KEITH WHITLEY SET 



(Continued from preceding page) 

"In all honesty and trueness to 
Keith, I felt I had to do that," Quinn 
says. "The whole motive was trying to 
be true to Keith and to do something 
that he would have been proud of. and 
something that we thought Keith would 
do if he were here today. Tliat is what 
Ron Oates and I continued to empha- 
size the \\'hole time we worked on this." 

Quinn continues, "Keith Whitley 
was a great singer, but he didn't have 
the opportunity to work on these songs 
like most artists would have. Nor did 
he ever think these would ever be 



released as masters. When you are 
recording something to pitch as a song 
demo, you accept a lot less than you 
would if you were going to release it as 
a record itself." 

E\'en though Quinn was able to build 
new tracks around Whitley's voice, 
instrumental bleed from the original 
demo session affected the way the new 
arrangements were handled. 

"Anywhere that Keith wasn't 
singing. I would be able to completely 
mute the leakage out of the mix. but 
having it come back when he sang also 



created a problem," says Quinn. "To 
co\'er the leakage we experienced, Ron 
and I listened specifically to the vocals 
and W'hatewr insti*umentation we w^ere 
hearing on the vocal track, and we 
tried to arrange something very simi- 
lar that would cover the leakage." 

Even though "Wherever You Are 
Tonight" contains recordings that are 
i-elati\iely old. Quinn feels that the qual- 
ity of Whitley's writing and the time- 
lessness of gi'eat country music make 
this album vital for today's market. 

"There are a number of tracks that 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING FEBRUARY 10, 1996) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


ALBUM ROCK 


TITLE 
Artist 
Producer 
(Label) 


ONE SWEET DAY 
Mariah Carey & 
Boyz II Men 
W. Afanasieff 
M. Carey 
(Columbia) 


NOT GON' CRY 
Mary J. Blige 
Babyface 
(Arista) 


(IF YOU'RE IN 
IT FOR LOVE) 
I'M OUTTA HERE 
Shanta IVrairv' 
RJ. Lange 
(Mercury Nashville) 


TONIGHT'S THA NIGHT 
Kris Kross' 
J. Dupri 
(Rutlhouse) 


THE WORLD 1 KNOW 
Collective SouL 
E. Roland 
M. Serletic 
(Atlantic) 


RECORDING 

STUDIO(S) 

Engineer($) 


CRAVE'HIT FACTORY 

(New York) 

Dana Jon Chapppelle 

Jay Healy, 

David Gleeson 


THETRACKEN PIJiCE 
(Los Angeles) 
Brad Giiderman 


SOUND STAGE 
(Nasliville) 

Ron "Snake" Reynolds 


KROSSWIRE 
(Atlanta) 
Phil Tan 


CRITERIA 
{Miami} 
Greg Archilla 


RECORDING 
CONSOLEIS) 


SSL WMi 
Neve VRSP Legend 
wiUi Flying Fadets 


Euphoni< CS 2000 


SSL400OEwrtti 
G Computer 


DDAAMR 12 


Neve 8078 


RECORDERIS) 


Sony 3348 


Sony 3348 


Sony 3348 


Sony APR 24 


Studer A820/A827 


MASTER TAPE 


Ampex 499 


Ampei 467 


Ampex 467 


Ampex 499 


Ampex 456 


MIX DOWN 
STUDIO(S) 
Engineers(s) 


SONY STUDIOS. 
CRAVE 
(New York) 
Mick Guzauski 


RECORD PLANT 

(Los Angeles) 

"Bassy" Bob Brockmann 


LE STUDIO 
MORIN HEIGHTS 
(Quebec) 
Lynn Peterzell 


STUDIO LACOCO 
(Atlanta) 
Phil Tan 


MIX THIS 

(Pacific Palisades, CA) 
Bob Cleamiountain 


CONSOLEIS) 


SSL4096G 


SSL 4O0OG Plus Willi 
Ultimation 


SSL4056G 


SSL 4000G Plus 


SSL 4000G Plus 


RECORDERIS) 


Sony334S 


Studer A820 


Sony 3348 


Studer A827 


Sony 3348 


MASTER TAPE 


Ampen 467 


3M996 


Ampex 467 


Ampex 499 


Ampex 467 


MASTERING 
Engineer 


GATEWAY 
Bob Ludwig 


FUTURE DISC 
Eddy Schreyer 


MASTERFONICS 
Glenn Meadows 


MASTERDISK 
Tony Dawsey 


GATEWAY 
Bob Ludwig 


CDCASSETTE 
MANUFACTURER 


Sony 


BMG 


PIXVHTM 


Sony 


WEA 



1996. Bitlbo^rd/BPI Communications. Hot tOD. R&B & Country appear m this leature each t>me: Album Rock, Modern Rock. Rap. Adult 
Conlempo'a'y. Club Play, and Dance Sales. 



I think would be great on country 
radio, and we've gotten some really 
great reviews," says Quinn. 

One of the tracks was perfect for a 
slight retooling that would appeal to 
the country music dance market. 

"On the song "Tell Me Something 
That I Don't Know,' there is a break- 
down where you just have Keith 
singing and drums." says Quinn. "That 
was never in the original demo. We just 
thought it would be cool to have in 
there, so we put it there. A lot of coun- 
try music clubs are digging that 
track." 

While Quinn continues do to pro- 
duction work, his main activity is mas- 
tering in his Tom Hidley-designed 
room, which is equipped with Kinoshi- 
ta monitors. A look at Quinn's master- 
ing credits underscores that he is about 
a lot more than just country music. 

Just as Quinn chooses to look at the 
truth of Whitley's artistry, he views 
mastering as a proccsi* that should help 
enhance the impact of what is being 



communicated musically. 

"Each song has to be listened to and 
treated as a separate piece within 
itself" he says. "Even when I do rock 
albums, by no means do I tr>' and make 
everything sound the same. You can 
look at a song as a little journey. So, 
whereas a song should move you from 
start to finish and change your emo- 
tions from start to finish, an album 
should do the same thing on a much 
larger scale." 

Quinn says that virtually all of his 
clients come to him because they know 
he can enhance their work. 

He says, "Very seldom do I e\Ter get 
anyone that sends me anything and 
says, 'This is exactly like I w'ant it. 
Don't touch it. Just make me a CD 
master' Normally, if someone says 
that, they haxT either been burned by 
someone else that has owrly processed 
something, or they haven't been 
around a good mastering studio for a 
number of years to know what we are 
capable of." 



ZOMBA ACQUIRES HILTON SOUND 

(Continued from preceding page) 
doesn't change an awful lot." he says, 



"If they continue to run at the same 
level of business that they did before, 
then it will not make a lot of differ- 
ence. We're not worried." 

For Zomba. the Hilton acquisition 
enhances an impressive stable of com- 
panies that includes record labels Jive 
(R&B. hip-hop). Silvertone (blues). 
Veritj' (gospel), and Brentwood (Chris- 
tian music); ail 10 Battery Studios, 
which are located in London, New 
York. Nashville, and Chicago; produc- 
tion music operations the Hollywood 



Film Music Library, the Chappell 
Recorded Music Library, First Com, 
and ATM (in a joint \«nture in the U.S. 
with EMI); film music editing firm 
Segue Music; a proflucer management 
operation; a music publishing division; 
and Dream hire. 

"Since Thorn/EMI bought Virgin, 
Zomba is the largest independent 
music company in the world," says 
Zomba chairman/CEO and founder 
Clive Calder, adding that he is 
extremely excited about the Hilton 
purchase. 



AUDIO TRACK 

(Continued fwm ptvceding page) 

album for Republic Records. Albert 
Caiati engineered that project on the 
new Sony 3036 console with API mike 
preamps and equalizers at CoTOte. Both 
albums were mastered by Scott Hull at 
Mnstcrdisk in Now York. 

Activity at the Rocket Lab in San 
Francisco includes projects by Rappin* 
4 Taj- for Rag Top,. EMI; a single by Fil- 
ipino hip-hnp group Resurrected 
Minds (formerly Undercover); and a 
multi-artist EP titled "The Dark Side" 



... At Studio D in Sausalito. Calif., 
Huey Lewis & the News recorded 
m-erdubs for an upcoming Elektra pro- 
ject; Joel Jaffe engineered and Mike 
Cresswell assisted on the band-pro- 
duced sessions. 

Please send material for Audio Track 
to Paid Venia, Pi^o Audio! Technology 
Editor, Billboard, 1515 Broadivay New 
York. N.Y. 10036: fax: 212-5S6'5S58; 
E-mail: PVenHJ^biUboardgroup.cam. 




Spinning Around The Sunset Sound. Elektra recording artist Jimmie Dale 
Giimore has been holed up at the Sunset Factory in Los Angeles working on his 
latest album. "Braver Newer World,"' the follow-up to his acclaimed 1994 release, 
"Spinning Around The Sun. " Produced by T Bone Burnett, the album features 
songs mostly written by Giimore. Shown, from left, are Giimore, Burnett, and 
Elektra VP of A&R Nancy Jeffries. 



More Engineers 
GO GOLD ON Ampex 

THAN ON ALL OTHER TAPES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 

Amptxft(xiriingMtdttO>ifmtm iOI Bmubay, M.S. 22-«2 B2 ■ Aiii«»jCily.Gifi{bniH9MU - mi367-3m 
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BRITISH POP IS ON A CLOBAL ROLL 



By Thorn Duffy 



The British music business has rediscovered the world, and the 
world has i e-t-nihmced the creaiivit\ ol British music. 

Mw recent years o( struggle lor new British repertoire in the 
international inarkctplacc, and a hcallhy round of soul-searching 
hy the U.K. industry, a refreshing nuuilxTr of new British acLsare 
generating excitement and sales in the global market, including 
the U.S. 

Tlic major labels in Britain have responded l)y giving new pri- 
ority to worldwide sales, as evidenced by a raft of executive 
appointments and promutions in their intentational marketing 
dcpartnienis. Within weeks of one aiioiliet in It>9r), Nant y 
Farbman was named VP international ibr RCA L'.K.. Biian Yates 
was tapped as VI* international for Sony U.K., and Bernadeite 
Coyle was named senior VP inteniational Ibr Pulytlram U.K. A 
restructuring of t-'.MI Records Cirovip International in late 1994 
placed C^hris Windle in the position ol senior VPof ititeniaiional 
marketing, with responsibility that includes U.K. repei toire. 
EastWest U.K. promoted Ian Cirenlell to director of internatitm- 
al, while Hassan Choudhury was named the new director of 
international at WE.\ U.K. in late 1995. 

I hese and other executives sec growing markets, such as Asia 



and Uitin .America, being tapped with new attitudes, new strate- 
gies and even new technology. Dri\'ing all of this is a new per- 
ception that British music is once more riding a cieative surge — 
in the Bril-|>op of Oasis, Klaslica ami Blur; ihc smixjlh s<)ul of 
Seal and Des'ree: the leen appeal of I ake Hial and East 1 7, and 
many othei^. 

SMALL WORLD 

"Britain is hot right now," says RCA's Nancy Farbman. ".And 
everyone has realized how small the world really is. lite hardest 
[liing afMJut liaving the whole world ai your doorstep is devoting 
enough lime to each market." 

The importance of international activity to the British business 
was highlighted in a report published in early 1995, "OverseiLs 
l-'.jirnings Of The Music Industry compiled by British Invisibles 
with the c(M)j>eraiion of various segnieuLs of the U.K. music busi- 
ness — the British Phonographic Industry, the British /Vssocialion 
<^f Concert Agents, the Concert Promoters Association, the 
International Managers Forum, the Musicians Union, the Music 
Industries .Association and the Music Publishers Association. 
Based on 199:i daui, the rc[H)ri concluded that the nnisic indiLs- 



tn brought net earnings of 571 million pounds ($850.5 million) 
into the U.K. etonomy. 

U has been true Ibr decades dial liic fmant ial fortunes of the 
British music industry have been tied to the success of U.K. 
repertoire in international markets. Yet, Ibr a number of years, 
the U , K. labels seemed to have lost sight of dial fad, f<K*using on 
quick chart hits in their own volatile and fickle music market. 

" There was thai A&R and marketing pressure to break acts 
very quickly," says Brian Yales. who oversees international mar- 
keting at Sony for acts on Columbia, Fpic and the 82 labels. 
" There lias been a :MH»-degree l eihink in A8cR. When an act is 
signed, we lin the international departmentl are already 
involved." 

"We're there li"om day one," agrees Jeremy Pearce, managing 
director of Sony's I ice nsetl -repertoire division, a separate entity 
within Sony that licenses artists from Britain's nitling-edge indie 
labels — such as Oasis from Oealion — siKirifically lor the global 
market. "What has happened," adds Peaitre. "is that indie nmsie 
has IxTome ver)' mainstream." 

Indeed, when Billboard surveyed record executives in major 

Continued oti }xige 56 



Ffom Ml: Des'toe, Oosit. Blur, Tokn That, Bothco 
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Brit-Pop 

Coui'muedfrom page 5.i 

European markets (wo years ago about the creative slump in the 
L .K.. many cited (heir desire that more accessible pop would re- 
cnuTRc from Britain. If a common thread hnlis the various 
young acts that have emerged over the [>asi two yeai"s. It is iheir 
skill at pop st)ngwriting. 

While the scjngs from Britain today extend the country's |X)w- 
erfut pop iradilioti. the marketing targets and methocis break 
Iroin [lie pasi. 

ROUTES TO SUCCESS 

"SiinK-iiines ihe traditional route oi making an act happen in 
the I .K. lii^t and then taking it to America is not the way von 
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/AANY OTHERS. 
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want to go." says Chris 
W indie at KMl. He and 
others emphasi/e the 
importance of emerging 
markets in Eastern En- 
roi>e. I^tin America and 
Asia. .'\nd as touring and 
promotional opportun- 
ities in Asian markets 
increase, the more- 
established territories 
of Japan and Aus- 
tralia are benefiting 
Irom the new focus 
on tlie Pacific legion as 
Seol well. 

In the diflicuU task 

ty[ di-awing up priorities, "you really need to have markets that 
diampion an artist," .siiys VVindle. " Then yon focus the artist's 
lime and energ\- there." 

Meanwhile, met hotis of marketing are l>eing revoluti()nized by 
inlormalion technology- that allows an international exec utive in 
UHidon lo have rapid access to sales data from other regions, as 
well as more-efhcient communication with colleagues aroumi the 
world. "Information technology has changed the very nature of 
the job," says Bernadette C-oyle at PolyCram. "For many people 
within the international team, a surprisingly large amount of 
time was spent chasing, collating and coordinating information. 
Those hours are now free lo sjiend marketing." 

l o fully explore all the opportimiiies piesenled to U.K. acts in 
this climate, international marketing plans are drawn up earlier 
and extend longer Uian ever before. "We have to have a game 
plan early, think it through ven clearly and have a vision." s;iys 
Windle. ".\nd white iheie's going to be an element of flexibility, 
you've got lo slick with it." 

International marketing also can boost the long-term career 
prospects for artists, others note. "If we l<H)k at this long-term, 
then the international revenue can f und an act's second or third 
album," says Vates, who [xiinls out that Des'ree is touring early 
this year in Bra/il to promote her debut album — nearly two years 
after it was released in the li.K. Other British albums by new acts 
are seeing similar longevity. 

(^)m[>etilion in the world market remains intense, both from 
U.S. repertoire and particularly from the growing populaiiiy 
within each countr> c)f homegrown talent. Yet the renewed inter- 
national locus ol the U.K. music industry laises the lio[>e that 
l(Klay's British artists may enjoy the career strength and lc)ngevi- 
(y of niany {)f their pop predet:essors. 

"The mistake is to expect loo much too soon," says Ck))le. But 
anmnd the world, "the inroads that a few artists have made 
amount to a creative revival. Out ofthe current crop, we're going 
to see a new generation of su|x.'rstai~s." H 




British music "has enjoyed a remarkable 
renaissance during the course of this [past] 
year," says Paul Burger, chairman ofthe Brit 
Awards and chairman/CEO of Sony Music 
Entertainment U.K. "These nominations are 
an excellent reflection of the exciting year that 
the British music industry has enjoyed." 
The following are nominations in key categories for the 1996 Brit Awards. 
The winners will be announced Feb. 19 at the awards sht)w at London's Karls (lourt 
Exhibition Center. A broadcast ofthe event, produced by Initial Film And Televisi<m. will be shown the 
folUtwing evening by Carlton relevisi<m on Britain's VVX netw()rk and syndicated to the U.S. and other markets 
by Poly( tram Television International. 



BEST ALBUM 

Blur, "The Great Escape" (Food/Parlophone) 

Oosis, "(What's The Story) Morning Glory?" [Creation) 

Pulp, "Different Class" (Island) 

Radiohead, "The Bends" (Parlophone) 

Paul Weller, "Stanley Rood" (Gol Discs) 

(;995 Winner; B/ur, ~ParWe~j 

BEST GROUP 

Blur 

Lightning Seeds 

Oasis 

Pulp 

Radioheod 

(1995 Winner: Blur) 

BEST AAALE ARTIST 

Edwyn Collins 
Van Morrison 
Jimmy Nail 
Tricky 
Paul Weller 

(1995 Winner: Paul Weller) 

BEST FEMALE ARTIST 

Joan Armotrading 
PJ Harvey 
Annie Lennox 
Share Nelson 
Vanessa -Mae 

(1995 Winner: Eddi Reader) 



BEST NEWCOMER 

Block Grope 

Cast 

Elostica 

Supergrass 

Tricky 

(1995 Winner: Oasis) 

BEST DANCE ACT 

Eternal 
Lefrfield 
Mossive Attack 
M People 
Tricky 

(1995 Winner: M Peop/e) 

BEST PRODUCER 

Brian Eno 
Nellee Hooper 
John Leckie 

Owen Morris ond Noel Gallagher 
Stephen Street 

(1995 Winner: Nellee Hooper) 

BEST VIDEO 

Blur, "Country House" (Food/Parlophone) 
Blur, "Universal" (Food/Parlophone) 
Massive Attack, "Protection" (Virgin) 
Oosis, "Wonderwoll" (Creation) 
Pulp, "Common People" (Island) 
Radiohead, "Just" (Parlophone/EMl) 
Rolling Stones, "Like A Rolling Stone" (Virgin) 
Simply Red, "Fairground" (EastWest) 
Supergrass, "Alright" (Parlophone/EMl) 
Take That, "Bock For Good" (RCA/BMG) 



U.K. PUBS HAVE BRAGGING RIGHTS 

By Thorn Duffy 

Before the record, there is the song. And before the record company, there is the publish- 
er. With a role that increasingly involves A&R and international artist development, pub- 
lishers are often in an ideo! position to anticipate creative developments within the mar- 
ketplace. Billboard asked a sample of U.K. publishing companies to cite the writers or acts 
from their rosters who they believe will draw our attention in 1996. 



"SUPERCRASS is undoubtedly the major British break- 
through acl for 1993." says Mike Smith, senior .\S:R manager 
at EMI Music Publishing, citing ihe worldwide sales of the 
debut album, "1 Should ("oco." Band members Danny Clolley. 
CtU (UM)mbes and Mickey Quinn wriie as a team. "Although 
the\ are young," sa\s Smith, "ihey have managed to wiite ter- 
rilit songs that have grabbed the iUtenlion of both the media 
and the critics." 1 he band has a new single dut- ihis month, 
previewing ils new album, and tiapitol Records, which has 
signed the baiul in the VS., plans a major promotion elTort 
around the tifvv song "Susan." 




■MANSUM is one of 

thf most exciting finds 
\v e ' \ e e v e r m a tl e . " 
says Ri( har<l Manners, 
managing director of 
Pol y (i ra m, Island 
.Music, who gives (Ted- 
It to PolyCiiam Music director of 
.ViirK .Mark Ix-wis, who has been working with the 
band since June 1995. Mansum is signed to Parlophone 
Cnntiiiucd on page 58 
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Ireland congratulate their Brit Award Nominees 




Porlophone 



Chrj salis. 



premier 



D THE WORLD 



Pushing: The Publishing 

Conthnifd fntin jxujr .'ti! 

ii) ihf L'.K. iincl F.pic in ilir VS., wiili Ix'wis serving in a nian- 
aK<*ment r<)lt*. "Mansiint is nnw poised lor success," says 
Manners. 



MARIE<LAIRE D'UBAL- 

DO. sij,'ned lo Hil & Run 
Music, has wricicn "Kalliiii; 
Inin ^'nu" for Oeline Dion 
nexl album and has hern 
.uked to pen anothei' mju^ I< n 
Dion and \Vhiine\ lloiiston. 
reports Hit &: Run"s Davi 
Massev. D'l'baldo also ha> 
eriji>\c(l !»utcess herself as a 
rei. oi ding arlisi whili 
Aligned to l*olvC>raiii in 
]'J'.I4. i\ith a No. 1 single. 
" rile Khylhin U Magit." 
in lialv and sln>ng sales in 
Japan and l^tin America. 
Hit jt: Run is wtu king 
with the writer's man- 
agers to secure a new 
recording deal. Says 
Massey, "She is a 
unique talent who can 
write in a nunilier ol 
styles, play guiiar and 
percussion, and sing in 
Sjxinish. English. French and Italian." 



|j\erpudlian songwriter and Trontnian IAN BROUDIE 
enters the new year widi his act. the Lightning Seeds, claiming 
tour 1 op 20 hits from its current album. "Joltitlcation." Signed 
lo Ohrysalis Music Publishing, Broudie has pr(Khu~ed material 
recorded by the likes 4it Alison Mf)yet. Terry Hall and Ian 
McNabb, and this year will see his song ".Ml I Want" released 
by ex-Bangles nieml>er Susanna Holls. "Ian Broudie is one ol 
the sharpest writers ol greal and memorable |x)p tunes tor the 
last la years or more," says Jeremy Lascelles, managing direc- 
tor of (^hiysalis Music U.K. "The success he is now enjo\ing 
with (he Lightning Seeds is long overdue and fully desei ved." 

.\ recent signing lo Notiing Hill Music. CLENN CRECORY 

established himself in the l9H0s as a writer, piodiuer and 
singer with Heaven 17. A new album IVon) Hea\en 17 is due 




From Mt: manager Staphen Budd, 
Owkrafi 



Creeory and Htming Hill's 



this year, and (ircgory also has been c{>-writing and producing 
(racks with Martin Fry for the new album by the act .-\B{;. He 
also co-wrote "Seven Day Weekend" for the film "When 
Saturday Comes," set for release this year. "The current 
revival of '80s groups, such as Heaven 17. ABC and Human 
League, means that wi ilcrs tike (ilenn are once again coming 
iiUo their f>wn," remarks I'ete (^halcrafi. director of Nolling 
Hill .Music. 

JULIA TAYLOR-STANLEY joined the roster ofpeermusic 
in London last .August and has had her song "Voice Of "I"bc 
Heart." which was co-wrillen with John Bettis and Bruce 
Roberts, recorded by Diana Ross on her new albtim. 
"Somewhere In Time." a song Taylur-Stanley co-wrolc with 
Derek Bramble, is on hold for Dina Carroll's next disc. Taylor- 
Stanley has had her songs covered by Meailoaf. Shcciia 
Easton, Roger Dalirey and Dolly I'arton. among others. She 
also has extensive film and TV » riling credits. 

SHARA NELSON came to the attention of Warner/ 
(^happell .Music dirough reggae producer Adrian Sherwood 
and lo the attention of U.K. music fans by co-writing tlie Massive 




Attack bit "L'nfinished 
Sympathy." Her debut 
ilbiim on Cooliempo 
was nominated for a 
191);i Mercury Music 
I'ri/e. Her new sopho- 
more album. "Friendly 
Fire." features collab- 
orations with Skip 
.McDonald. Lucas, 
Pressure Drop. Jab 
Wobble and David 
.\rnold and is set for 
release ibis year on 
F.MI in the U.S. 
Warner/C;happell 
managing director Ed Heine pre- 
dicts that Nelson's "heartrending yet uplifting lyrics, 
mixed with her beautifully emotive, .\retha-type vocal style and 
her ability to woi k so easily with such varied and talented musi- 
cians, ensures that she will soon be one of the very top female 
singer' songwriters from the U.K.'* 

"Cireat songs, great band." succinctly stales Martin CU)stelIo, 
inaiiaging direct()r 
of Complete Music, 
describing DRUC- 
STORE. wliose iyi)'> 
eponymously titled 
London/Col Discs 
album drew raves in 
(he U.K. music press. 
The trio is fronted b\ 
B r a / i I i a n - b o r n 
bassist/vocalist Isabel 
.Monieiro. who says. "1 
like songs that make 
people think — and 
leave enough space 
for the listener to par- 
ticipate." .\lter (out- 
ing tliir<ipe and ilie 
U.S. (hrough mos( of 
H)9r), Drugsi(>re is 
taking time out to 
rec<u<l a new album 
tor spring release. 
Complete Music's 
Cuy Van Steene says 
there is "outstanding 
new material to come 
in 1990." 




Within dance and 
indie (irdes in ilie 
U.K.. ihe CHEMI- 
CAL BROTHERS— 

I om Rowlands and 
td Simons — have 
become a produc- 
er/DJ team to 
watch. Their debut 
album. "Exit Plan- 
et Dust," on Ju- 
nior Boys Own/ 
Virgin Records 
has sold close to 
100.000 copies 
in the U.K. 
and is breaking 
through in Swe- 
den and the 
Benelux markets. The duo is 
signed to MCA Music Publishing, whose creative director Kees 
Van der Hoeven says. "We expect more success in 1996. with 
a new single in January and an album later in the year. We also 
expect them to collaborate with other writers and artists in 
1996." 

Scoiiisli pop veteran LULU and her brother BILLY 
LAWRIE. both signed to Sony Music Publishing, Finally 
began writing together three years ago, after much urging 
from brother Billy. The first lime was a charm, as Tina 
"Turner covered their song "1 Don"t Wanna Fight" (co-writ- 
len with Sieve Duberry) and the threesome was nominated 
for an Ivor Novello songwriting award in the U.K. Sony 
Music's Julie Saw>er reports that the duo has a song. 
".\ngel Is Here." co-wriiien with Nashville-based Mark 
Cawley, on the new Wynnona Judd album expected early 
this year. B 




Who is selling what, and where are they selling It? To 
sample the international strength of repertoire signed to 
British record companies, Billboard asked the ma|or 
labels in the U.K. to Identify their International best-sell- 
ers of the past year, and the markets in which those acts 
are strongest. The acts Induded have surpassed sales of 
500,000 units worldwide. 



ludes 





BjORK, "POST* (POLYDOR) 

n'ntldwidf Stilts: 900.000 in PolUiram K 
Nortli Americi. Iceland and the L'.K. 
Tofj Mwh'h: die U.S., t^anada, Japaii. Hong Kong, 
Belgium, Norwa) 



BLUR, "THE GREAT ESCAPE" (FOOD) 

H'orldifitle Salt"*: Lj mHliun 

7Vf// A/«;Aw,v; Japan. I-Vance. C»erman), liah 



BOYZONE, •'SAID 8e DONE" (POLYDOR) 

IVarlfiu-ule Sales: 900.000 

I'i'fj Maiiit'/s: Ireland (band's home base). Tluuland, Sweden, 
t .ei main . I lolland 

DEF LEPPARD, "VAULr* (MERCURY) 

11 "ildwide Sales: .Approaching ;i million 

h<l' Maikeh: Australiii, Catiada. Demnark. Ireland, Japan, New 
/ealand. Nonva\. Portugiil. L .S. 

DES*REE, "I AINT MOVIN'" (SONY S2) 

Wojidwide Sales: I million 
TopMorkeh: L'.S.. France. Brazil 



EAST 17, "UP ALL 
NIGHT' (LONDON) 

Worldwide Sales: I million 
|)liis (Pi-evious album, 
"Steam," reached sales 012 
million during 199.'>) 
Top ytatitets: Europe. .Asia 
Pacific promo tour planned in March 



ELASTICA. "ELASTICA" (DECEPTIVE DOC) 

W 'mUh'ide Sales: I million 

Top Markets: U.S.. C.ui.id.t, [aji.ni. I raiue 

ENYA, "THE MEMORY OF TREES" (WEA) 

Worldwide Sales: 3.5 million iaddinf» lo L'O niUlion on prev ious 
albums) 

Top Matiiels: Ciennany. Italy. Spain. Austnilia 

PJ HARVEY, "TO BRING MY LOVE" (ISLAND) 

Worldwidr Sales: OOO.IMM) | j 

Top Markets: U.S.. Europe W 

ETERNAL, "POWER OF A WOMAN" (1ST AVENUETMI) 

Worldwule Sfile\: tiL'.'j.OOO 
Top MarkHs: Europe 

IRON MAIDEN, "X FACTOR" (EMI)> 

Worldwide Sales: f>20,000 
Top Mafhitf: Japan, EraiiLc, C»ennany. 1 




JAMIROQUAI, "THE RETURN OF THE SPACE COWBOY** 
(SONYS2) 

l\'orldu'i4t .W^; 1 .3 million 
Top Mathtls: Italy, Japan. 

ELTON JOHN, -LOVE SOI 

WorUlu'ule Sides: .^ppIt>achi^g 4 million (excluding North 
.America, where thealbmn was not released in 1995) 
Top Markets: Australia, Austria. Belgium. Brazil. Chile, Denmark, 
Ireland, France, (iennany. HulLind. Italy. Japan. Malaysia, New 
Zealand, Norway. Portugal, .South .Alrioi, Spain, Sweden. 
Switzerland (John also saw s;iles approaching 4 million ot "Made 
In England." released in Match 1995). 

ANNIE LENNOX. "MEDUSA" (RCA) 

H'otidu-ide Sales: 5 million 

Top MaikeLy U.S.. (krrmany, Italy, France, Brazil, Sweden, 
Japan 

M PEOPLE, "BIZARRE FRUIT" (DECONSTRUCTION) 

Worldwide Sales: l.I million 

Top Markets: Gennany. Australia. New Zealand, Ireland 

Continued on page 62 
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Few topics hove coptured the interest of the British music press 
in the past year as the changing fortunes of new U.K. talent in 
the U.S. Older acts, such as Elton John, Eric Clapton and the 
Beatles, still commonded significant soles in Americo in 1995, 
but they were joined, for the first time in recent memory, by sev- 
eral British newcomers. 

Ironically, the most successful young British oct in the U.S. in 
1995 was Bush — a bond that came to America after it failed to 
get a major record deal in its homeland. 

TOP 10 U.K. ALBUMS IN THE U.S. 

1. "Sixteen Sionc," Bush (Trauma/Interscope) — 1.5 
niilliun 

2. " The Best Ol Satlc." Sadc (tpic)— 1.3 million 

3. "l.ive At The BBC." The Beades (Apple)— 1 .28 million 

4. "Medusa," Annie l.ennox (Arista) — 1.13 million 

5. "Seal." Seal (ZTT/Sire)— 1 .05 million 
"Fields Of Gold: The Besi Of Siing." Sling (A&M^— 
1. 01 million 

"From The Cradle," Eric Clapton (Duck/Reprise) — 
992.000 

"I .Ain'l Movin'." Des'ree (550 Music)— 801 .500 




V "'"'1 



9. "Pulse," Pink Floyd (Columbia)— 77-1.000 

10. "Made In F.ngland." Elton John (Rocker)— 721.000 

TOP 10 U.K. ALBUM ACTS IN THE U.S, 

1. Bush (Trauma I nterscope) 

2. Eric Clapton (Duck/Reprise) 

3. Sade(Epic) 

4. The Beatles (Apple) 

5. /\i»nie Lennox (Arista) 

6. Seal (Z'lTVSirc) 

7. Pink Floyd (C^olumbia) 

8. Sling (A&M) 

9. Des'ree (550 Music) 
10. Ellon John (Rocket) 

TOP 10 SINGLES BY U.K. ACTS IN THE U.S. 

1. "Kiss From A Rose." Seal (/ IT/Sire) 

2. "Total Eclipse Ol The Heart," Nicki French (Critique) 

3. "\'ou (iotta Be," Des'ree (550 Music ) 

4. "In The House Of Stone And Lighi," Martin Page 
(Mercury) 

5. "Roll To Me." Del Amitri (A&M) 



6. "Believe," Elton John (Rocket) 

7. "Back For Good," Take Thai (.\risia) 

8. "No More 'I Love ^'ou's." Annie Lennox (Arista) 

9. "I'll Stand By You." Pretenders (Sire) 
10. "Wonderful." Adam .-\ni (Capiiol) 

TOP 10 U.K. SINGLES ACTS IN THE U.S. 

1. Seal (ZTT/Sire) 

2. Des'ree (550 Music) 

3. Nicki French {Critique) 

4. Martin Page (.Mercury) 

5. Elton John (RtKkct and Hollywood) 

6. Del Amitri (A&M) 

7. Take That (Arista) 

8. Annie Lennox (Arista) 

9. Pretenders (Sire) 
10. Elastira (DGC) 



(.A,II rankings and sales figures are for Billboard's 1 995 chan 
period of Dec. 3. 1994, through Nov. 25, 1995. Labels shown 
are those that released the artists in ihe U.S.) 



WTio's Selling Where 




VAN MORRISON, "DAYS LIKE THIS" (POLYDOR) 

Worfdu-uie Salts: 1 million 
I'up Math-Is: U.S. 

OASIS, "(WHATS THE STORY) MORNING GLORY?" 
(CREATION) 

WoHdu'ide Sairs: 3.1 million 

Top MuiMels: L'.S.. France, S\ve<len, Hiailand, Japan 

MIKE OLDHELD, "THE SONGS OF DISTANT EARTH" 
(WEA) 

Wfitidwidf Sidrs: 750.0(K) (excluding .North .America, where the 
alhum is set for a 1996 release) 
Top .\larkfl\: Europe 

PORTISHEAD, "DUMMY" (GO! DISCS) 

ll'orldwidf Sfdf^: 1.5 million 
Top Mmicets: L'.S.. Europe 



PASSENGERS, "ORIGINAL SOUNDTRACKSI" (ISLAND) 

ll'ntldivide Salfs: I million 

Top Matitels: Canada. France, Italy 

PULP, "DIFFERENT CIASS" (ISLAND) 

W nrldu ide Salt y Approaclung 900.(HH) (excluding llu" t.S., 
where die album is set lor a late-winter release) 
Top Markets: Scandinavia, Ciermany, France. Japan 

QUEEN, "MADE IN HEAVEN" (PARLOPHONE) 

Woiidinde Sale-<: 5 millit>n (exdnding N<tnh .\merica. where 
Queert has a separate deal w ith Ho11>w(kkI Records) 
Top Maihr^ < .t i in.nn , . I- ranee, Spain. South Korea 



RADIOHEAD, "THE 
BENDS" (PARLO- 
PHONE) 

H'liMu'iile 800.000 
Top Maikrls: LLS.. Canada, 
japan 

ROACHFORD, "A PER- 
MANENT SHADE OF 
BLUE" (SONY) 

W mldn ide Sales: .i.iO.OOO 
Top Marlvit: Australia 



ROLLING STONES, "VOODOO LOUNGE" (VIRGIN) 

W 'mUhnih' Stih's: ."),"> million 

Top Marktts: L'.S.. Europe (The Stones' "Stripped" album has 
topped sales of 3.5 million.) 



SACRED SPIRIT, "SACRED SPIRIT: CHANTS AND 
DANCES OF THE NATI^VE AMERICANS" (VIRGIN) 

Woriflwifle Sales: 1 .75 million 

Top Marhels: France 

SEAL, "SEAL II" (WEA) 

Waiiilu-ulr Sdlrs: li.H million 

Tap Mmiiels: l/.S.. (^inada. Ciermany, Japan. Holland. Italy 

SIMPLY RED, "LIFE" 
(EASTWEST) 

Wfnlfhfide Sides: ;1.75 million 
Top Maiiwly Europe. Japan, 
Hong Kong. .Australia 

SUPERGRASS, "I SHOULD 
COCO" (PARLOPHONE) 

W orldu idr Sales: (i(K),000 
Smpt^Red 7'f>^ A/rt/Af/.v Japan. U.S. 

TAKE THAT, "NOBODY ELSE" (RCA) 

IVoildiride Stde^: million 

Top Ma)1{eh: Ciertnanv . llaK . japan. Taiwan. Chile 

VANESSA-MAE, "THE VIOUN PLAYER" (EMI) 

Wfirldu'ide Sedes: 1 .2 million 

Top Mtith-ts: Poland. U.S.. Germany, South Korea, Brazil 

WET WET WET, "PICTURE THIS" (MERCURY) 

H'orldu'ule Sides: 1.5 million 

Top Markets: Netlierlands. Norway. Denmark, .\uslralia. Hong 
Kong, Indonesia, Tliailand. Philippines. .South .Africa. I 
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<\PICK$ TO CLICK 



Billboard contributor David Sinclair picks the up-and-coming U.K. acts likely to make international waves in 1996. His choices in previ- 
ous years hove included Pulp, Therapy?, PJ Harvey, Elastica, Echobelly and Apache Indian. 




THEBLUETONES 

Suiliii^ liu- sf<(>nd 
uavf ol 111 ii-p(>|>. 
tlic Utiicioiics froii) 
Muunslow. Middk-- 
SfX, liiive h:ul "Xixi 
hig I hing" sliimpc-il 
iili ihi-iii liv llic- 
c ve r - () |) I i in i s [ i t 
Brilisli music press. 
And ill I nir iii ii- 
pop liisliidii. llu- 
yoiiiiK gnuip's scH- 
Ix'lief airc;Ki\ lidrdci s 
oil llie smii^: its 
own n-tnrd i.ihfl is 
t'MMi r;illL-fi Siipciidi 
Qtialii) Rft:oniini;s 
{ilinmgh \M)i Id- 
uidt'l. liiil Biiicloiic's 
tit'bui album. "Kx- 

pf( tinj{ I c) KI\ ." ivUmsc-cI in llir I .K. l-cl>. 12. dot's luivc an .illur- 
ini; (]nalit\. Iun kin<^ hac k to iIr* p4)si-Siniiiis ilay:^ of jaiigh gui- 
i.ns. « iiisoinc indif-pop inm-s .nid sliglii!\ olII)eai i\rics. "\Vhen 
I am sad and ucan A\ lien all nn ho|K- is j^onc, I walk aronn<i my 
hoiisivAnd think ol you with nolliin^ on." .Mark .VIorriss sings on 
(lie Upi(all\ suaj;i;c-rin.i' sinj;lf "lilnclonic." .i I o[) 'JO hit in 
St- pi fill her. A liandlnl ol dairs in japan lasr \i-ar proiiipu-d an 
txsialit rcsponst". and dir hand u ill he rcun iiinj; dicrc loi' a hii;- 
vcniif lour in Ma\ . Mcanwhilf. uau h du- I .K. ( haris lui ii llliit- 
in iKi. 

RUBY 

Witli iuT hiatk 
IhioLs. hliR- hair and 
had leeih. former 
Silverllsh sinj{er 
I i'sle\ Kankiiu- 
t xndes the same 
t yt'-cau liing sense 
ol otherness diat 
has helped Pj 
[ larvcv and ttjork 
lo strike such a 
resonaiil ciiord 
with European 
audiences. \oi 
realh a group 
~~ per se. Ruby is 
the .Scottish 
singer's new 

soli> p t o iec I . 

The <lebut 
album. "Salt 
Peter" (Cre- 
atit)n), was re- 
Lortled almost 
entirely using 
computers in 
liner Mark Walk, of 
Pigliice lame. The lesull is an album ot strange, siudio-geiieiat- 
cfl atmospheres and dark lyriail visions. 'Tin mad. had. rippetl 
raw and bleeding/Swinging like a l>ee{ hiK)k on the hips ol'liell. ' 
R.inkine sings in a playlulb psychotic drawl on "Bud." a track 
cast in (he grainy, trip-hop mold ol albums by Tricky and 
Portishead. "Salt I'eler" is being marketed in tlie I .S. on 
Columbia's Work C>roup Ial3el. and a road-band incaiiiaiion ol 
Ruh\ iK-ginsa t^vo-inoiiih li.S. ti}iir in Maiih. 




Seattle with pn 




turn of the 1990s. So ihe success of ReePs debui album. 
"Replenish" (Sonv .Sl^). which peaked at No. 9 in tlie I'.K. t liart 
last luiie. was a welt nine reminder olilie ua\ things used to l>e. 
rile foil] band meml>eis alUome from the Southwest ot Kngland 
(Cilasionbur\ ten ilor\ ) but only got together when the\ mo\eti 
lo bmdoii in 199:V With a rhythm settion that speiiati/es in a 
slow, sledgehammer swing, aiui vmalist Ciar\ Stringer, wluise 
style is steeped in the bhiesx . gi uiu-and-strut tradition <»1 Paul 
Rodgei s. it seems no accident that the group's name is an ana- 
gram of Krei'. Having just played the liig Day Out e\enl in 
Australia. Reel is cm reiilb louring in Japan and I hailand. Wttli 
a classic ro4 k Miund lliat is more in lime with the .Vmeritan mar- 
ki-l (ulieie the band is signed tti Kptc) lliaii i(s home im l. Reef 
coiiUI well lollciw in the gilded footsteps of its hai d-rock compa- 
triot. lUisli. 




DREADZONE 

Mil I .1 Ion.; .ind utuerlain haul, it's all starting to (oiiu- 
logelhet loi iJiead/one, the dub-dancc-reggae-tiance- 
ambient trio wiili added. < ulture-t runching ingredient \. 
In the inid-HWOs. 1a-o \S illiams antUireg Roberts were the bass 
and drums respectively of Big -Audio Oyiiamite bclbie spliuing 
and forming the shori-li\ed .Screaming Targel. Ret ruiting key- 
board and computer operator Tim Bran, they formed 
l>read/-one, which released its debiil alimm, "MOO Degiees" 
(Creation), in 1993. .After a change of lalx-i to \ ii gin. the follow- 
up, "Second Light," was released last June. It's an extraordi- 
nary patchwork of styles, stilehed together with snippets of 
sound ellects and speech. Tmcks such as "Captain Dread" auc! 
the recent hit "Little Britain" otier a fresh perspective on both 
musi<'al antl national identity. /Vs Roberts told the Independent 
uewspapci, "We're trying to mix |sometliiiig c)t the nalioiial 
chaiacter of England] with dub. Jamaican and Indian influ- 
eiues to make up this collage <)f what we see as representing 
Britain today." 



meriT swath through llie Brilisli cliarls with its debut allium. "All 
Chaiigi-" (PoKdoi worldwide). releas<-d last ()<i(iber aiul fast 
apptoaching gold status ( lOO.OOO). C*)n\ened in IIHM 1)\ singer 
and guitarist I(>hn Powei (lomierl\ ol perennial under-achieyers 
the Ui's). the band lias been nominated for a Brit Award in the 
Best British Newcitmer category (alongside Black (irape. 
Llaslica. Supergrass and Tricky). Hie albutu's most obvious hit. 
a Stirling, Oasis-tvpe. on hesli"aled ballad talli-d "Walkaway," is 
si heduled for release in March, and a \ isit to .Vinei ica is planned 
ibr the early summer. 

BEVERLEY KNICHT 

l.tt me introduce you lo 
B-Kunk." Beverle\ Knight 
sings w ith support from a 
swirling, a cappella cluiir of 
voices in the opening setonds 
of her debut albiuu. "The B- 
Kuuk" (Dome). 1 bat's B (or 
Be^eIle^ and \S foi British, in 
else \ou wfri- wondering, 
and if iliis coinuiA lias a hope 
of coming up with a liome- 
grow ii aiiswiT n> Mary J. 
Blige. TLC and all the others, 
then llie 2;i-vear-old Knight 
is surely it. Born in Wol- 
\erliampton an<l tirouglil up 
singing in the ctiurch. slie lias 
a degree in religious studies 
and tlie performing arts. 
Combining an iiislinclive 
grasp of traditional soul- 
singing d\ iiamics with a passion for the music of Prince, her com- 
mitment is to "strong tunes and strong wctrds. something tliat 
LJoiiii Doe] can w liisile to himself as he's walking down the 
stteet." Britisli soul singers have struggled lo fulfill their poten- 
tial in lecent years, but Knight is blessed with personality, charm 
and a rich, supple voice. .And if the retent Stateside success of 
Des'ree is anything to go by. then w ho knows — tlie sky could Ix' 
llie limit. 





CAST 

Jailed in France liist December (for I 'i l»oui-s) after trasliiiig a 

hotel rcNim. Cast is clearly on a mission to do more than preserve 
iiadiiional musical values. Combining the lowciv antics of The 
\Vho w ith a retro pop-nK k .sound in keeping w ith llieir status as 
lour alniosi-mop-top|X'd la<ls Irom Ltver|M)ol. the band has cut a 



ASH 

.A ridiculoush precocious trio from Downpatrick. Co. Down 
in Ireland. .Ash stamped its early singles with the legend 
"Cuaranteed Real Teenagers." And liaviiig turned down an 
oH'er last spring t<» tour Southeast .Asia with Pearl jam Ijecause 
tlie three school-ft iends had to slay home and study for their 
exams, you could see their point. Witiiin weeks <)f receiving 
their results, however, the band memlx-rs saw their sixth single. 
"C.iii From Mars" (liilmious). winging its way t() No. 1 1 <m the 
L .K. cliaii. and the die was well and truly cast. With a manic 
stage presence and a range of iiifluences extending from Thin 
Lizzy to \ir\ana. .Ash combines a jagged guitar sound redolent 
of I'.S. bands such as die Pixies w ith the uptx-at melodic thrill of 
the Brit-pop brigade. Signed to Reprin- in .Amei ica. the band is 
currentiv recording its debut allium with producer f)wen 
Morris (Oasis). If this doesn t flv in '96. we might as well all go 
back to school. 

Spotlight An Direction By Thea Piegdon 
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French Industry Thriving Despite Grim Summer 



Francophone Hits Spur 9.6% Increase In Unit Sales 



m BY EMMANUEL LeGRAND 

FAKIS— Tho Fronc-h record intius- 
try is talting fioine satisfaction from 
its performance in Hti)r>, despite a 
summer tlominated by terrorist 
threats and a fall overshadowed by 
civil unrest. Notwithstanding, the 
value of the market rose 4.2'Jf . and 
sales increased by 9.6'^ compared 
with 1994. which was itself a year of 
steady progress. 

According to figures just released 
by industry body SNER the market 
in 199.5 was worth 4).8 billion francs 
($1.8(> liillion) at wholesale values. 
That total includes December sates, 
which were down from the 

same month in 1994. 



"The record market has not 
escaped from the summer bomb- 
ings and the year-end social con- 
flicts, which had a negative impact 
on record sales," says SNEP GM 
Herve Uony. "'Despite this morose 
climate, sales have nevertheless 
increased, with an emphasis on sin- 
gles sales, which have reached a 
level we haven't seen for years." 

Indeed, the impressive surge in 
units is mostly due to the rise in 
singles, which sold 22 million units 
in '95. vs. 15.6 million in 1994. 
"These figures are a good omen for 
the future of this format," says a 
SNEP statement that points out 
that, after a steady decline, the 1995 
figure is now approaching that of 



Spain's Miguel Bose 
Amazes On 'Laberinto' 



■ BY HOWELL LLEWELLYN 

MADRID— The "eternal adolescent" 
of Spanish jxip — a title ac<|uired due 
to his youthful good looks rather 
than any behavioral trait — launched 
his most ambitious album yet in the 
U.S. and Latin American markets 
Feb. <1. 

Miguel Hose, who turned 40 just 
before Christmas, is a versatile 
singer, writer, actor, and theater 
director with a big following across 
much of Europe, as well as in Mexi- 
co and other Latin American terri- 
tories. 

His 14th album. "Laberinto" 
(Labyrinth), entered the Spanish 
charts in December at No. ll> and fol- 
lowed the nm hit "Bajo El Signo De 
Cain" {Cnder The .Sign Of CainK 
which, according to Warner Spain, 
has sold more than 1 millicin copies 
worldwide. By late January. "Labt*r- 
into" hati .=!old nearly lOO.iMM) unit.s in 
Spain and (iO.OOO in Mexico. 

Bose is unlikely to bo over- 
whelmed by his success. Born to a 
Spanish bullfighter and an Italian 
actress. Bose's godfather was Pablo 
Picasso, and frequent visitors to his 
parent.s" hou.se inchided Ernest Hem- 
ingway and Luchino Visconti. The 
multilinguist spent his adolescence 
in Milan. New York, London, and 
Madrid. He studied dance with Lind- 
say Kemp and made his cinema 
debut at 15. 

Six years later, Bose began a 
singing career, and he has been a pop 
idol since his 1977 album debut. 
Andy Warhol designed the cover of 
his 1982 album. "Made In Spain." 



With "Laberinto." Bose shows that 
he has assumed the vacant mantle of 
the intellectual of Spanish pop, even 
if he overdoes it slightly, with a CD 
cover that depicts him as an Orien- 
tal deity, reminiscent of the cover of 
Jimi Hendrix's "Axis: Bold As Love." 

"The album is a journey around 
the world," Bose says. "There are 
many Spanish things from the South, 
but also Celtic sounds from the 
North, plus Latin American and Ori- 
ental influences, reflected in instru- 
mentii and orchestration styles from 
India and China. 

"Latin America has taught me a 
lot in the last 20 years, since I have 
spent half my time there," he con- 
tinues. "Not just the big cities, but 
traveling around in old buses. It's a 
culturally very rich continent." 

Indeed. Mexico is Bose's biggest 
market, although he is popular 
throughout Latin America. "Mexico 
is a difficult market to enter, but 
once you're there, it's very loyal." he 
says, 

Italian- and French-language ver- 
sions of the album are planned for 
May and October, respectively. 

'*Lalwrinto" was recorded in Lon- 
don and Madrid and produced by the 
British duo who worked on "Cain," 
Ross Cullum and Sandy McLelland. 

Bos^ says the album's title came 
about "because every morning's re- 
cording was like a labyrinth. The 
producers and I never knew which 
direction each song would take." 

Bose is big in Italy, France. Bel- 
gium, and the Netherlands, and in 
July he will embark on tours of 
Spain, the rest of Europe, and Latin 
fCorititnied nit next poge) 




CELINE DION 



five years ago. 

SNEP attributes the turnaround 
to an emergence of musical styles, 
such as rap and dance music, and 
their ap|)eal to the youth market. 

Following are other highlights of 
the French market; 

• Total sales of 120 million 
albums, versus 113 million in 1994. 
Of these. 27 million were cassettes, 
anil \y.i million were CDs. 

• An increase in both value (5.1%) 
and volume (5.4'<5 ) of CD sales, at 5.4 
billion francs (.$1 billion) and 9:i mil- 
lion units, respectively. 

• A drastic decline in classical 
sales (down lO.G'Jf in volume and 
ll.irf in value), with sales falling 
below the GOO million franc ($120 
million) mark. SNEP says the 
decreasing impact of budget series 
has been an im|M)rtant factor in this 
decline. 

• Francophone products were up 
22r? in volume and 10.4'J in value, 
and they now represent 53.6'1 of 
total sales outsiiie the classical sec- 



tor. 

In 1994, Francophone releases 
accounted for 49% of sales. "We are 
now seeing the first effects of the 
quota policy," says SNEP president 
Patrick Zelnik. 

According to the SNEP state- 
ment, 1995 is "apparently a good 
year for local production," but sales 
are concentrated on a small number 
of actii with strong fan bases, and on 
one in particular: Celine Dim. 

French Canadian Dion was the 
most-played act on French radio in 
1995, AS well as the best-selling 
recording artist, according to SNEP 

Two of Dion's singles from the 
album "D'Eux" are in the top 10 in 
both sales and airplay: "Pour Que Tu 
M'Aimes Encore" (No.l in sales and 
airplay) and "Je Sais Pas" (No. (i in 
sales and No. 10 in airplay). 

In terms of sales, the top singles 
after "Pour Que Tu M'Aimes 
Encore" (Columbia) were the Cran- 
berries' "Zombie" (Island). Scatman 
John's "Scatman" and "Scatman's 
World" (BMG). Indian Sacred Spir- 
it's "Yeha Noha" (Virgin). Alliance 
Ethnik's "Respect" (Delabel). Dion's 
"Je Sais Pas," Coolio Featuring 
L.V.'s "Gangsta's Paradise" (MCA), 
Ini Kamoze's "Here Comes The Hot- 
stepper" (Columbia), and Michael 
Jackson's "You Are Not Alone" 
(Epic). 

The top 10 albums were "D'Eux" 
(Columbia), the Cranberries' "No 
Need To Argue" (Island). .Jackson's 
"History: Past. Present And Future 
Book — 1" (Epic). Francis Cabrel's 

(Continued on }K'.rt imgv) 



newsline... 



THIS YEAR'S International Live Music Ctmferonce is Iwing held March 
1-8 at the Intercontinental Hotel. L(m<ion. An umlerlying theme of the 
event will lie the live-music industry's responsibilities to new acts. The 
relati()nship between live music and governments will be addressed by 
a panel chaired by German concert promoter Marcel Avram. 

RUSSIAN MUSIC has begun to [lonetrate the Latvian market for the 
first time since the collapse of the Soviet I'nion. The compilation album 
"Rec. Top Vol, 1" consists of tracks from contemporary Russian stars 
compiled by Russia's longest-established indie label, Bekar Records. 
The company handling the Latvian distribution, A&A Rec Entertain- 
ment, says this is the only Russian album to 1h' released in the c*)unlry 
so far. 

LOS ANGELES-BASED Rhino Reconls is to release audio and video pack- 
ages of performances from Atlantic Records artists at the Montreux 
Jazz Festival under a new agreement between the company and festi- 
val founder/director Claude Nobs. The Swiss festival celebrates its 30th 
anniversary this year. The first release under the new agreement will 
be an anniversary edition of the "Swiss Movement" album from Les 
McCann and Eddie Harris, due in late June. 



Cultural Events 
Heighten Artist 
Exposure, Sales 

PARIS — Music is at the center of 
French cultural activity during 
February. A series of events* has 
been designed to increase the 
exposure of French artists on 
radio and television and to create 
retail activity iluring a month tra- 
ditionally characterized by slow 
sales. 

February is the month of 
French music awards Victoires 



De La Musique — Feb. (i for the 
classical cerem<my and Monday 
(12) for the jK)p show — and sever- 
al events have been geared to tie 
in with the ceremonies. 

Music industry body SNEP is 
running the fourth annual Fete 
Du Disque Feb. 3-18. The project 
centers on a 20-track compilation 
of key and upcoming French acts 
that is being given to every 
record buyer who spends more 
than 250 francs ($50) in partici- 
pating music .stores. 

The initiative is supported by 
TV advertising, and the imlivid- 
ual companies are mounting their 
own sales promotions to lie in. 

Another .^significant event this 
month is the Semaines De La 
Chanson, which is run under the 
aegis of the ministry of culture 
and coordinated by radio person- 
ality Jean-Louis Foulquier. The 
project promotes musical creation 
through concerts, radio pro- 
grams, meetings with artists, 
presentation of music videos in 
700 cinemas, and activities in 
schools. 

In addition, concerts by French 
artists are being mounte<l in Ger- 
many. Spain, and Italy. 

EMMANl'EL LEGRAND 



Simple Minds Sign 
Deal With Chrysalis 

Simi>Ie Miniis have lieen signed to 
the Chrysalis label of the EMI 
Records Group U.K. & Ireland. The 
switch follows the hand's 14 .wai-s with 
Virgin Records. EMI describes the 
deal as worldwide and long term, with 
the first album umler it due at the end 
of this year or the beginning of next. 
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BBCZ's 'Jools' Showcases 
Unpredictable Blend Of Acts 



■ BY DOMINIC PRIDE 

LCKsDCHs' — Iiiiagiiie a shcuv on which 
Gartli Brooks jams alongside Blur and 
ruhe shouldere aftmsard with fdkw gust 
Soul n Soul A shwv on w-hich Emmjicxi 
Harris, dueling with Sttrvi' Earie, is cai the 
-same bill as the Human League. 

Ever con-sciiJu.s of ratings, program- 
mers tend to a\oid such heady nuxing and 
matching of stj'les and genres, belie%ing 
thai it alienatos more viewers than it 
attracts- Instead, they prefer the coz>' 
safety of niche projjams, targeting a 
small but faithful band of \iewers. 

"Later . . . Wlh .looLs Holland." on the 
i I.K-'s natimal BBC2 channel, has turned 
accqAed \\is(k)m on its head, prwiding a 
bewildering and unpredictabie mix of per- 
fojiners. >vt managing to build a kr^-al aiidi- 
enx that is increasing with each episode. 

Late last jpai; the shaft; bixwdcast at 
around 11 p.m. m Saturday night, fin- 
ished its sixth epL'^e, chiring wiiich it 
broke the 1 million-\ie\rei"s mai-k, a sig- 
niiiciint achievi'nK'nt in an age when i>n> 
grammei-s beliew that most music pn>- 
grams serve an obecure minoritj' interest 

Pa]-dticKicallj! part of the shtM^'s pqxi- 
larit>' lies in its unwillingness to compro- 
mise for the sake of increased \Tewing fig- 
ures. Instead, it is a show on which 
jMTssentation of artists and their music is 
put fii'st, with ratings a detent second. TTiis 
ethos has struck a chord with acts in the 
lllL, and, as a result, tlie slxwi- is aliJe to 
jxJl in such names a^ Eiic Clafjtxm and V'an 
NfcaTison — who in turn jxJl in the ratings. 

Now; US. acts ai-e beginnii^ to appre- 
ciate the artistic and cranmenhal ixjssilxl- 
ities that the [irogram can offer The Ust 
includes Luther Vandross, Courtney 
LtRt?, and Bonnie Raitl, as \\v^]i as Biwiks, 
E^ie. aixi Hanis, 

"\jAfr" is [)ri!senU.Hl liy .JtX)Ls Holland, 
onetime Scjueeze jsano man. jjnesenter of 
•HOs ailt musK TV shtjw "The Tube " and 
invircssibleconwrsationalist Holland is 
also the cataJj-st for man>' of the musical 
coilabffl-ations that haw become the hall- 
mai'k of the saies. 

In addition to carefully selecting acts 
to \-arj' its tone and pace, "Later" has host- 
ed some unique combinations of musi- 
cians. In the last four viears, the program 
has been the site of collabcralivt; pcrfw- 
mances by McAlmonl and Bernard But- 
ler, playing together for the first time; 
Dusty Springfield, Alison Moyet, and 
Sinead O'Connca-; Dr. John and Eiic Clap- 
ton; and Etjork and D-Influence. MassKe 
Attack i)i<^«i with Everj-thing But The 
Gii'l. whose lead singer, Tracy Thorn, 
ended up singing \wals on the Massive 
Attack single "Protection." Senegal's 
Baahi Maal met Mali's Oumou Sengare 
for the fu-st time in the TV stiwiio; Six?ar- 
hcatJ and Zap Mama recorded together 
after meeting on the shoA: 

Mark Cooper, the shcfw's producer, 
saj-s. "Jools tends to be the foil for that 
He's a mitiiician too. and people can relate 
to him on that le\^" 

The partnerships are not alwaj-s sjxjiv 
taneous, but they are almost ah\ a\'s letl 
by the aitisLs sa\^^ CoQi)ei-. "The\- tend to 
like bei!^ with other musicians. I'm not 
pailiculaHy set on making musicians [isy 
with each other. I have a £air idea wiiat is 
going to vxxk beftH^ehand." 

Holland adds. "There are no rules, 
really. I tend to pick people who want to 
work together in adv-ance or who haw 
already wwked with each other. Such a 



dhCTsity of artists is good, as jxxi get peo- 
ple who wouldn't normally meet each 
other, and it often turns out that tJtej'^'re 
mutual admirers." Marianne F^hfiil and 
Lave proved to be a case in point — they 
had spdten in interviews of their interest 
in meeting each other, a wish that was 
realized when they appeared on "Latec" 

The "community" fee! of the prcgram 
is reinforced by the studio set-up. Acts are 
grouped in a kiose drckv v,iih Holland flit- 
ting between them, ami at the start of the 
program, all musicians jam together on 
the opening theme, while the earner pans 
round on each as he she interprets the 
theme in his or her oiati way 

This feeling of togetherness tends to 
curb prima donna behavior and is a strong 
factor in attracting artists, s^y"s Holland. 
"Most peofJe are C9i the shew because they 
want to be. We don't pay huge fees to 
attract them. Also, musicians trust the 
shav: Thev' knt^v weYe not going to try and 
tiick tl wm into talking abait their inivBte 
life. We tidk about their musicianshi]!." 

A discerning, largely adult aiKlience 
aijpi^iatea this aiipmach, and the trust 
extends to the viewers, says Cooper 
' Ailei' a wiiile, people start to get to tinst 
the pi^-am. I feel tJiat othei* programs 
have lost a certain kind of ti'U-st some- 
where al<jng the vvdy." 

So B it possihle to define a "Later" \iew- 
er? Holland s^, 'They're mca^ interest- 
ed in the genei-al music scene than [inl an 
act" Adds CoOjita; "The audi(?nee ls vary 
broad. They don't just have ore? reawxl in 
their collection. Younger fans tend to be 
ver>* tribal— they lick one thing, and they 
defend it Okier audiences don't do that 
There's a kind of pluralism in 'Later' that 
ctMnes with an older audience." 

The "I-ater" vievviT I^'ikLs to sta.v vvilh 
the [jrograin thitx^gh acts thai it may ttiit 
a[)])reciate. and the qx'n-mindednes.s of 
this audience is a key factor in helping to 
introduce new- arts. A "Later" appeai~ance 
sei-ves to heighten awnreness of an act, 
rather than jjiTxiucing an inunediate sales 
bump, s^-s Coopei: "Reccail labels teD me 
th^ new act£ want to be on the shmv; a» 
it's a key taste-maker show" 

Holland notes, "Some j^eople get Wg- 
ger as a direct result of it Tbt^ imiwrtiint 
thing is they jilay live, and when ym chat 
vvilh than [on camera J, it gives an idea of 
their character, as well as their music." 

If "Later" is attTticting increasing num- 
bers of U.S. acts for e.\pc6ui« on British 
TV would it stand a chance of being bt-oad- 
cast in the U.S.. or could the format be 
exported succesafultj'? 

Cooper is cautious in ansvv^rir^ such 
questions. "The Ameiicans tell me there 
is not a neUv^it where it wxxikl wvtk. It's 
an audience-chivpn industiy thej-e. They 
target a tight demogi-a|3hic and go after 
it If an>T)ne did shwv it they wtjuld have 
toshcAva k)t of faith." 

It is partly thanks to the ti-aditions of 
the BBC, whith is funded by a public 
bcense fee i"atlier than advwtising, that 
"Latei-" lias had a chance to giw aixl to 
develop its audience. Both Coofwr and 
F^)llajKl feel that a shiAvwith such divvr- 
sily might not havv t!Vt)Kwi tin commer- 
cial T\' which tends to demand moiT 
defined atHl homogi^neous audk'nces. 

Holland saj-s that the v'ariatiiins in tune, 
temjn, and sDr-ie ha\elie-li)«l define "T^itts:" 
He satvs, "Music Ls ahvai,s g^iettoized nav: 
'Latei'' has tliat feeling of integration, of 
intixxKicing new aitists alaigside the aies 
v«i knjK." 



Uncovering Opportunities in Asia 



Australian Radio Goes To Malaysia 



BY CHRISTIE ELIEZER 



MELBOL^RNE, Australia — The Austereo radio network 
has won the rights to operate Malaj-sia'a first nongovern- 
ment stations. 

The Australian market leader will preside pi*ogramming, 
sales, marketing, research, and engineering for eight new- 
digital commercial stations operated by MEASAT Broad- 
cast Network Systems. 

Under the Malaj-sian government's monoiwly, radio-sec- 
tor growth has been between 20% to 25% a year but with 
only d% of the main media market's advertising spending. 

MEASAT is owned by high-profile businessman Ananda 
Krishnan, who is building the world's largest building, Twin 
Towers, in the Malaysian capital of Kuala Lumpur. Its su- 
tions' formats — using Austereo's successful domestic mix 
of newT5, sports, talk, top 40, AC, and classic rock — will be 
broadcast in Malay, English, Chinese, and Tamil and pro- 
moted as an "alternative" for the 17 million-strong popula- 
tion. They will be relayed on MEASAT 1, the country's first 
telecom and direct-broadcasting satellite, which was 
launched Jan. 14. 

A state-of-the-art 32,400-square-meter ground station, 
which is being built in Kuala Lumpur, featuring six pro- 
duction/edit suites and nine broadcast studios, "will be the 
largest and most-advanced all-digital broadcast and pro- 
duction complex in the world," according to Austereo man- 
aging director Peter Harvie. 

This is the first time an Australian radio company has 
exported more than Its engineering technology. Under 
terms of the joint venture with MEASAT, Austereo can 
provide consulting and other services for the development 
and operation of radio services in other Asian countries. 
The Malaj-sian project will provide employment for 'thou- 
sands" of locals and about 200 Australians. 

"It's a ground-up operation," says Harvie. "But the 
upside is great l)ecause via MEASAT, we will be able to 
move into [other] territories." 



Sony Mails Japanese 'Postcard' 

TOKYO— Sony Music Publishing is the latest Japan- 
ese music company to turn its attention to the fast- 
expanding Asian market on Japan's doorstep. 

In it,s first such project overseas, the Tokyo-based 
publisher has launched "Postcard From Tokyo." a 
weekly half-hour radio program that introduces new 
Japanese music to listeners in Hong Kong; Singapore; 
Kuala Lumpur, Malaysia; Jakarta, Indonesia; and 
Bangkok, Thailand. 

The show is hosted by Ramsay Scott, a Canadian 
broadcaster w^ho has lived in Tokyo since 1987. 



Sony Music 



"Asia's not like Europe, where people are very famil- 
iar with the cultures of neighboring countries," says 
Scott. "Here, the cultures are so different from each 
other. This show offers a chance to increase cultural 
e.xchange within Asia." 

The magazine-format program, which debuted in 
December, features multipart profiles of major Japan- 
ese acts such as Dreams Come True, a "J-Classic" seg- 
ment focusing on Japanese golden oldies, and a section 
called "Street Survey" that introduces the latest 
Japanese pop culture trends. 

Due to the Sony connection, all the music featured in 
"Postcard From Tokyo" is by artists signed to labels 
belonging to Sony Music Entertainment (Japan), the 
country's biggest record company. 

STEVE McCLURE 



BMG Ricordi Relaunches Internoise 



BY MARK DEZZANI 



MILAN — Internoise, the Dischi 
Ricordi sublabel specializing in 
alternative rock, has been 
relaunched by new parent company 
BMG Ricordi as part of its commit- 
ment to invest in local talent. 

"Our new three-year plan antici- 
pates investing several billion lira 
[several million dollars] to develop 
the market in this country by plac- 
ing an emphasis on local reper- 
toire," says BMG Ricordi VP Fran- 
co Reali at the company's sales 
convention in Boh)gna last month. 

Reali also announced that BMG 
Ricordi would follow its recent 



FRENCH INDUSTRY 

(Continued f mm preceding page) 
"Samedi Soir Sur La Terre" (Colum- 
bia), Indian Sacred Spirit's "Chants 
Et Danses Des Indiens D'Amerique" 
(Virgin), the soundtrack to "The 
Lion King" (Disney), Nirvana's 
"Unplugged In New York" (MCA), 
Fredericks-Goldman-Jones' "Du 
New Morning Au Zenith" (Colum- 
bia), Johnny Hallyday's "Laurada" 
(Mercurv). and Queen's "Made In 
Heaven" (EMI). 

Albums by Francophone acts rep- 
resented Z^% of all charting albums 
and 47% of total sales. Ten of the top 
20 albums were by Francophone 
acts. 




expansion into home video by 
acquiring cinema rights for a 
planned partnership in a new Ital- 
ian pay-TV project. "BMG Ricordi 
Interactive Home Video will start 
off by concentrating on exploiting 
the extensive classical repertoire 
from Cada Ricordi," says Reali. 
Casa Ricordi manages the classical 
catalog acquired when BMG bought 
out Ricordi, Italy's largest indepen- 
dent publishing and record group, 
in August 1994. 

The revamped Internoise label 
ha.s been expanded to break down 
the attitude barrier between domes- 
tic indie groups and the major 
labels, says label manager Davide 
Agus. 

He says, "Previously, Internoise 



existed as an outlet for promoting 
international alternative artists, 
such as Diamanda GaUs and Inspi- 
ral Carpets, which required spe- 
cialized distribution. Internoise is 
now a label in its own right. Howev- 
er, unlike the in-house labels of 
other majors specializing in indie 
product, we will not be signing up 
many artists, but focusing on four 
or five signings." 

Internoise's roster includes estab- 
lished BMG Ricordi act Frankie Hi- 
NRG MC and newly signed punk 
outfit Fasten Belt and political 
hardcore rapper Lou X. Agus says, 
"We are also looking at a couple 
more signings, including a reggae 
outfit. 

"We are also looking to establish 
an open and frank rapport with 
other indie labels to distribute their 
product. Indie bands and labels 
have a traditional mistrust of the 
majors, and we intend to break 
down the barrier by allowing maxi- 
mum freedom of artistic expression 
without restriction." 



MIGUEL BOSE 

(Continued frof/i pn ccdiiiy page) 

America that are not scheduled to 
end until April 1997. 

In the meantime. Bos6 is finish- 
ing a film based on the Spanish Civil 
War and. before he starts touring. 



will work in Paris on a French film 
called "Out." His best-known film 
roles were as a detective and a 
transvestite in Pedro Almodovar's 
"High Heels." 
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WEST 

EARTH SONG MICHAEL JACKSON epc 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

COlUMBiA 

JESUS TO A CHILD GEORGE MICHAEL vMcm 

ILVOLO ZUCCHERO f-X-Wim 

L'INSTANTX MYLENE FARMER POLrtiOR 

BEAUTIFUL LIFE ACE OF BASE SUKOsi 

BOOM BOOM BOOM OUTHERE BROTHERS SOn» 

BAUWCETOI RECIPROCK «a» 

SET THE WORLD ON FIRE E-TVPE pooooh 

WONDERWALL OASiS sonv 

FAUT QU'J'TRAVAILLE PRINCESS ERIKA poltdM 

HONESTY ET JALOUSIE AUIANCE ETHNIK VWON 

CREEP RADIOHEAD [Mt 

JESAISPAS CELINE DION cc.umbla 

BULLET WITH BUHERFLY WINGS SMASHING 

PUMPKINS ■. ir,i'. 

FRUIT DE LA PASSION FRANCKY VINCENT atcadc 

ALBUMS 

CELINE DION D EUX ci^iuueiA 

MICHAEL JACKSON HISTORY: PAST. PRESENT AND 

FUTURE - BOOK : cpc 

MYUNE FARMER ANAMOflPHOSEE P(XtDO« 

ACE OF BASE THE BRIDGE sukim 

CRANBERRIES NO NEED TO ARGUE rsiMO 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS uihgin 

PIERRE PERRET CHANSONS EROTICOQUINES 

EAimisT 

MARIAH CAREY DAYDREAM coljihiia 

OASIS (WHAtS THE STORY) MORNING GLORY? 

QUEEN MADE IN HEAVEN tui 
SOUNDTRACK POCAHONTAS »v» 
CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 

WHY CAN'T WE' isi.A,\d 

JOHNNY HALLYOAY PAROLES O HO MMES mehcuht 
POW POW POW POW RtMAfK 
COOLIO GANGSTA'S PARADISE iommt bot 
E-TYPE MADE IN SWEDEN POt-Don 
JOHNNY HALLYOAY LORADA uercuR'< 
ALLIANCE ETHNIK SIMPLE ET FUNKY virgin 
FRANK BLACK THE CULT OF RAY sov. 
FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 

COlUMBA 



ITALY 



iMusicae Dischi/FIMIl 



Hits Of The World is compiled at Billtxjard/LorKJon by Bob Macdonald and Alison Smith. Contact 171-323-6686. fad 17I-323-2314,'2316. 



SINGLES 

CHILDREN KOBERT MILES ascouMX 
GANGSTA'S PARADISE COOLIO FEATURING L,V. 

JESUS TO A CHILD GEORGE MICHAEL EMi 
IT HURTS TI-Pi-CAL F.>iyj 

I DONT WANNA BE A STAR CORONA piscouagk 

ANGEU DOMINI DATURA uui 

POLARIS DREAM REXANTHONY dcit 

OH FATHER MADONNA ma 

EARTH SONG MICHAEL JACKSON EPC 

GOLDENEYE TINA TURNER EMi 

ALBUMS 

ROSSI VASCO NESSUN PERICOLO . - . PER TE emi 

ANTONELLO VENNTTI PRENDILO TU QUESTO 

FRUTTOAMARO Rcoirc. 

JOVANOm LORENZO 1990-1995 mercury 

ELTON JOHN LOVE SONGS ufmr.uir- 

ZUCCHERO SPIRITODIVINO PCiroofi 

MADONNA SOMHHING TO REMEMBER vrtA 

LIGABUE BUON COMPLEANNO ELVIS 

ANBRA ANGIOLINI niccm' 

QUEEN MADE IN HEAVEN [Mi 

FDEGREGOftI LE ORIGINI 73-83 R)cw[>i 
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NEW 
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NEW 
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NEW 
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NEW 


10 
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SINGLES 

JESUS TO A CHILD GEORGE MICHAEL viR&s 

EX-P-CIAL EK-3 ginger 

DOCTOR BEAT FREE!! max 

SPACEMAN BABYLON ZOO emi 

BIE REISe FRANKTAL 2 UAt 

TONIGHT KRYSS cONTSAStBA 

NUNCA SIN Tl ZAR maj 

DOM WAH DIODY FUN FACTORY ewlginger 

CHILDREN ROBERT MILES 

OULB DULB ME & MY m,3Mvo> 

ALBUMS 

GLORIA ESTEFAN ABRIENDO PUERTAS tPK 
ENYA THE MEMORY OF TREES aparwb 
KETAMA DE AKIA KETAMA mebcuhy 
ELBOSCO ANGELIS w^ri^mx 
NINO BRAVO 50 ANIVERSARiO poinwo 
LUZ COMO LA FLOR PROMETIDA hisp*vi3« 
OASIS (WHAT'S THE STORY) MORNING GLORY* 
r«fArior*sONi 

ROXETTE GREATEST HITS 

MARIAH CAREY DAYDREAM cou*<eiASOf.T 

QUEEN MADE IN HEAVEN tul•:cfc^ 



■New' indicates first entry or re-entry into chart shown. 
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WEEK 



HITS OF THE WORLD 



isi 



rsj 



EUROCHART HOT 100 



SINGLES 

GANGSTA'S PARADISE COOLIO FEATURING L V. 

m;* 

JESUSTOACHriD GEORGE: MICHAEL viKih 
EARTH SONG MICHAEL JACKSON Ep>C 
MISSING EVERHHING BUT THE GIRL eu>NCO. 

NECflC 

SPACEMAN BABYLON ZOO tw, 

GOLDENEVE TINA TURNER paimophdw 

I GOT SON IT LUNIZ ^^mgin 

ONE SWEET DAY MARIAN CAREY & B0Y2 II MEN 

WONDERWALL OASIS cutmou 
BEAUTIFUL LIFE ACE OF BASE utCM 



OASIS (WHAT S THE STORY) MORNING GLORY* 

EKYA THE MEMORY OF TREES >ma 
QUEEN MADE IN HEAVEN parlophone 
MAOONHA SOMETHING TO REMEMBER 

M*'.^:«lC^slRl: 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE BOOK 1 fPic 
ELTON JOHN LOVE SONGS HOCti utRCURt 
MARIAH CAREY DAYDREAM COluusia 
COOUO GANGSTA'S PARADISE tomm> eo« 
ACE OF BASE THE BRIDGE me&a 
CELINE DION D EUX ep>co31i>meua 



BELGIUM 



SINGLES 

GANGSTA'S PARADISE COOtIO FEATURING L.V. 

MISSING EVERYTHING BUT THE GIRL WAflKEfi 
JESUS TO A CHILD GEORGE MICHAEL v«om 
EARTH SONG MICHAEL JACKSON tnc 
MISS SARAJEVO PASSENGERS Siasd 
POCAHONTAS— UNE LEGENDE INDIENNE NATIVE 

GOLDENEYE TINA TURNER EMI 

ONE SWEET DAY MARIAH CAREY & BOVZ II MEN 

SPACEMAN BABYLON ZOO em 
WONDERWALL OASIS 

ALBUMS 

CELINE DION O'EUX :oujmsu 
DANIEL BALAVOINE BALAV01NE bakim 
MYLENE FARMER ANAMORPHOSEE i-Oitoaau 
OASIS (WHAT S THE STORY) MORNING GLORY? 

FLORENT PAGNY BIENVENUE CHEZ MCI MCftCuRY 
ENYA THE MEMORY OF TREES w*rme» 
JOHNLENNON 15TH ANNIVERSARY THE COLLEC- 
TION -Ml 

QUEEN MADE IN HEAVEN EMi 
MARIAH CAREY DAYDREAM Columbia 
SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS vlRGl^ 



DENMARK 



IIFPl/Nieisen Marketing R«earcn) 
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NEW 
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NEW 
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NEW 
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NEW 



SINGLES 

SPACEMAN BASVLONZOOemi 

GANGSTA'S PARADISE COOLIO FEATURING L.V 

MIS^NG EVERYTHING BUT THE GIRL marmer 

JESUS TO A CHILD GEORGE MICHAEL [mi 

BABY SOY hIE & MY m 

EARTH SONG MICHAEL JACKSON sOnv 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

MYBOYLOaiPOP TEQUILA FEATURING TANJA 

MARIA P^AMCOMP*aSIET 

GOLOENEYE TINA TURNER emi 
THUNDER EAST 1 7 poi.gram 

ALBUMS 

SMOIFERNE SMOLPEHITS VOL.1 tf» 

MICHAEL JACKSON HISTORY: PAST PRESENT AND 

FUTURE— BOOK 1 sort. 

SAVAGE ROSE BLACK ANGEL mega 

OSTKYST HUSTLERS VERDENS LENGSTE RAP 



CAROUNE HENDERSON CINEMATAZTIC bi^ 
MADONNA SOMETHING TO REMEMBER warner 
MICHAEL LEARNS TO ROCK PLAYED ON PEPPER 

JOHNNY MAOSEN GREATEST pjoec^'AaMEi 
ENYA THE MEMORY OF TREES aai-iEH 



PORTUGAL 



LAST 
WEEK 



SINGLES 

OELFINS 0 CAMINHO OA FELICIDADE ar-ola 
ENRIQUE IGLESIAS ENRlOUE IGLESlAS hCmcbat 
XUTOS t PONTAPES XUTOS AO VIVO ANTENA 3 

ELTON JOHN LOVE SONGS MiFCum 

ROXETTE DON T BORE US-GET TO THE CHORUS! 

fWi 

JOE DASSIN LE MEILLEUR DE JOE OASSIN cttUM. 

QUEEN MADE IN HEAVEN PMioPnoni 
MADONNA SOMETHING TO REMEMBER WAR^Efl 
CCUNE DtON D'EUX cauM»A 
SERGIO GODINHO N0ITE5 PASSAOAS iwi 



IRELAND 



ilFPl Ireland) 



SINGLES 

SPACEMAN BABYLON ZOO tui 

JESUS TO A CHILD GEORGE MICHAEL vir>^\ 

GANGSTA'S PARADISE COOLIO FEATURING L.V. 

TOMMY 93Y MCA 

MISSING EVERYTHING BUT THE GIRL olancO' 

WONDERWALL OASIS oium 

EARTH SONG MiCHAEL JACKSON ipk; 

FATHER AND SON BOYZONE WDOfi 

AN ANGEL KELLV FAMILY emi 

CREEP TLC LAi^ix.nHisiA 

WORLD Of GOOD SAW DOCTORS khamtoa-m 

ALBUMS 

OASIS [WHAT S THE STORY) MORNING GLORY? 

THIN LIZZY WILD OME-THE VERY BEST OF . . . 

CORAS FORGIVEN, NOT FORGOTTEN LAvA*ruw,nc 

TORI AMOS BOYS FOR PELE lastwesi 

PULP DlFffRFNI ClASS isiamo 

ROBSON & JEROME ROBSON & JEROME RCA 

CHARLIE LANDSBOROUGH WHAT COLOUR IS THE 

WIND '■ii: 

BOYZONE SAID AND DONE pcxreofl 

MICHAEL JACKSON HISTORY. PAST, PRESENT AND 

FUTURE— BOOK 1 tctc 

OASIS DEFINITELY MAYBE cflEAriDN 



AUSTRIA 



(Airittian I FPt' Austrian Top 30) 
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SINGLES 

GANGSTA-S PARADISE COOLIO FEATURING L.V 

KNOCKIN' DOUBLE VISION echo m 

EARTH SONG MICHAEL JACKSON ws. 

ALLRIGHT DOUBLE VISION ll-ho/»« 

WHERE THE WILD ROSES GROW NICK CAVE & 

KYLIE MINOGUE lOil lu 

I GOT 5 ON IT LUNIZ cmlmirgm 

GOLDENEVE TINA TURNER emi 

ANYWHERE IS ENYA warmer 

YOU'USCE MADONNA ivarner 

INSIDE OUT CULTURE BEAT SOv> 

ALBUMS 

MADONNA SOMETHING TO REMEMBER aah^er 

MICHAEL JACKSON HISTORY PAST. PRESENT AND 

FUTURE-BOOK 1 sOnv 

ENYA THE MEMORY OF TREES WAB-rttt 

QUEEN MADE IN HEAVEN lU' 

CLAUDIA JUNG SEHNSUCHT lUi 

ELTON JOHN LOVt SONGS pcktcsam 

OIESCHLUMPFE MLGAPARTY VOL 2 EMi 

COOUO GANGSTAS PARADISE warms 

KELLY FAMILY OVER THE HUMP eu 

SOUNDTRACK DANGEROUS MINDS uca 



NORWAY 



(Verden& Gans Norway) 



SINGLES 

SPACEMAN BABYLON ZOO 

GANGSTAS PARADISE COOLIO FEATURING L.V 

SUVER AV SOLEN SEIGEN saw 

JESUS TO A CHILD GEORGE MICHAEL {u< 

WONDERWALL OASIS 

DETVACKRASTE CECILIA VENN ERSTEN arcade 
EARTH SONG MICHAEL JACKSON sow 
I WISH SKEE LO 

FATHER AND SON BOYZONE POLtCRAM 

DO YOU REALLY WANT ME ROBYN show ntsPEn 

ALBUMS 

HANNE BOEL BEST OF lui 

CEClUA VENNERSTEN CECILIA VENNERSTEN 

AHCAn! 

JOHN HOEL SOULSVILLE «.w^tB 

BJORN EIDSVAG LANDET LENGERBAK NORSKBVvi 

OASIS (WHAT'S THE STORYf MORNING GLORY? 

FREE THE SPIRIT PAN PIPE MOODS TWO »oiy 

lODESCHULTZ IDOE SCHULTZ uca 

QUEEN MADE IN HEAVEN <ui 

EUZABETH ANDREASSON BETTANS BESTE pcl' 

GRAM 

ENYA THE MEMORY OF TREES warnfr 



HONG KONG 



ilFPl Hong Kong Gtm o '■ 



THS 
MCEK 



LAST 
WCEK 



ALBUMS 

AMANDA LEE I LIVE FOR MYSELF Roc« 

SANDY LAM FEELING PERFECT ROCK 

EMILCHAU WHOLLY rock 

CASS PHAHG OUTSIDE THE WINDOW tu 

FAYEWONG OI-DAR cimpgl' 

JACKY CHEUNG HITS IN THESE THREE YEARS 

ANDY UU A BIRD SEARCHING FOR LOVE musc 

AARON KWOK MEMORANDUM wAn^eA 
HARLEM YU HARLEM NIGHT aUB scm 
ANTHONY WONG LATER THE BETTER go Eas^ 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

BELGIUM: An.wnf soekinfi a (U'nnition of tho locm "ex peri mental |H»p" could find no lietler exam- 
ple thiin the music i)f Kvil Superstars. The five-memlK-r urmip. which comes fitmi a village near 
Ant\vei*p. combines just ahoul everything needed to ci-cate a sound that is uni(|uely its own un its 
debut album. "Iatvk Is O.K." (A&M), set for relea.se Feb. U». The band started three years ago 
and first claime<l serious attention in 19JM, when it was touted 
as the "stronnest and most gifted biind" in a competition orga- 
nized by a leading music magazine. A self-pro*luced debut EP 
"Hairfacts." introduced the Belgian I'ecord-buying public to 
one of the most original sounds in Europe: a combination of 
g^Tinge and Zappa-esque weirdness that is the brainchild of 
singer /songwriter Mauro Pawlowaki. And when the band sup- 
ported fellow Belgian innm'ators dEUS on a tour of the T IK., 
industry interest was further aroiLsed. Now A&M has signed 
Evil Su[KM'stJU's for two albums with an option for another four, 
a commitment that suggests that the marketing of the band 

will go far be.TOnd the norm for a t.x^pical Belgian act. The album is prece<led by the release of a 
single. "Satan Is In My Ass," one of the gi-oups most notorious li\"e songs. Ulth its sudden changes 
of mood and tem)>o — from firestorm guitar to tinkling. vaude\'ille piano to a striding, jazz-swing 
chorus — and a lyric that has nothing to do with donkeys, the song may pi-ove to be an acquired 
taste. But with such a distinctive and ingenioLLs sound, it is only a matter of time liefore the band's 
loyal core of fans e.x|)ands dramatically, turning Evil Su|>erstars into real super.stai"s. M.AKt: 
MAES 

AUSTRM.1A: What is it about Adelaide trio Mark Of Cain that has made Henr>' Rollins such a 
huge fan? Is it the group's fascination with all things military, to the point that the membei-s 
sport GI hail-cuts and organize themselves with the kind of discipline 
more associated with a militia than with a pop group? Is it that 
leader/guitarist John Scott, who sen^d in the Gulf during Operation 
Desert Storm in 1990. writes lyrics about death, alienation, and loneli- 
ness that are hammered home with such stark brutality that some 
radio stations refuse to program the gi"oui)'s material? Is it that critics 
use such terms as "combat rock" and "blitzkrieg" to describe the 
intensity of its shows? Or simply that the song "Pointman." about peo- 
ple who constantly put their beliefs on the line, could have been writ- 
ton about Rollins himself? Whatever the reason, after the band sui>- 
portcd Rollins on an Australian tour, he volunteered his services as 
producer of Mark Of Cain's latest album. "It was almost like a dream 
come true," Scott says. "His first album is one of my all-time fawrite 
records." The result is the hai"d-hitting "111 At Ease" (rooArt), which toppetl the alternati\¥ 
chart here l)efoi'e crossing over to the \ny\) chart. Rollins is now owrseeing the release of the 
band's back catalog, including "Battlcsick" (1989) and "Unclaimed Prize" (1991), in North 
America and Europe on his own 2.13.fil label, while n>oArt is currently negotiating a major 
U.S. i-elease for "III At Ease." chkistik kukzkk 

BALKAN REGION: The i>()litical climate in this war-txjm region apiwars U* \yc changing, am! music is 
playing its iKU't in encouraging a slow thaw in the relations Injtwwn warring factions. Serbian singer 
bjordje Balasevic was for many yeai"s the top writer of sentimental low songs in the former 
Yugoslavia. In 1 iWl, at the stait of the war, he refu.so<! his call-up iJajwivi for the army and IxMraine e\en 
inoiv jKipular. esixx-ially in the newly formed states that emerged after the break-up of the fetleral 
republic. Today, he is the only musician who has I'eceKied imilatioas to |)erform in all sLx nations of 
the former Yugoslavia, ewn visiting the jwlitically sensitKt; cities of Zagreb. Croatia, and Sarajew. 
Bfj.'^nia. His recent concerts in Macedonia and Slow'nia were triumphs, and it is significant that most 
of the audience at his show in Ljubljana, Slo\^nia, cajiie fi-om neighboring Croatia. Tliere are even plans 
for the Zagrelvliased label Croatie Records tj release his latest allium, "At The End." If it appeal's, 
it will be the fii-st recording by a Serbian act to be issuetl in Croatia since the outbreak of the wai: Mean- 
while, BalaseWc's jiopularitj' in Serbia has reached new peaks. All 25,000 tickets for scvx?n recent 
sbfws wVl iHit in ja^t two daj?. with scalpel's charging as much as $70 \yer ticket, which was 10 times 
their face value and roughly half the a\'ei-age monthlj- wage. The |>eople of Belgratk', who are used to 
queuing for [wti-ol, bread, and milk, could at least take cmifoit frem the fact tliat their wait for tick- 
ets was i-ewai-ded with some pleasujie. PETAR JANJATOVic 

NEW ZEALAND: After a spell in the wilderness following the break-up of the Chills midway 
through an American tour in 1992. it's all starting to hapiien again for Martin Phillipps (Global 
Music Pulse, Dec 17. 1994). In a series of club gigs billed as Martin Phillipps & the Chills, the 
singer/songwriter fi*om Dunetlin unreiled a new lineup and pre-viewetl material from his album 
"Sunburnt" (Flying Nun), scheduled for release in Mareh. Fotlmving a frenzied bout of writing, 
Phillipps recorded the album last summer in London (during unusually hot wt*ather: hence, the 
title). It was pitxlucwl by Craig Leon and features Dave Gregor>' (keyl>oanis) and Dave Mat- 
tacks (drums) of U.K. l>and XTC. The album is trailed by a l(jvcly single called "Come Home," a 
sentiment dear to Phillipps' heart. (;k.aha.m REII) 

ROMANIA: The Philharmonic Orchestra OfOradea gaw an intriguing jwrformance in its home- 
town under the banner "The Philharmonic For Peace." Inspired, no (toubt, by it'^ recent brush 
with Western jiop culture when it accompanied Rod Stewart at his concerts here, the Orches- 
tra presented a program comprising compositions by John Lennon. David Gilmour, and Bob 
D>lan. The event was such a success that the orchestra is planning a concert featuring the music 
of Ninana. octavia.n urslxescx 
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International 



Duke Plants 'Woods,' MNW 
Cuts Licenses At MIDEM 



HOME& 
ABROAD 




by Thorn Duffy 



I N A YEAR that marks the 30th 
anniversaries of MIDEM, the inter- 
national music industry' conference in 
Cannes, and the Montreux (Switzer- 
land) Jazz Festiv-al, it was appropri- 
ate that the artistic links between the 
two events were acknowledged last 
month with a performance at 
MIDEM by Warner Bros, jazz veter- 
an George Duke. 

Duke most recently climbed the 
Top Contemporary .Jazz Albums 
chart in 1995 with "Illusions," which 
also scaled the Top R&B Albums 
chart and The Billboard 200. But his 
latest work, "Muir Woods Suite," 
which was released in the U.S. Feb. 
6, is a progre.ssi™ classical composi- 
tion recorded live at 

the Montreux Jazz _ 

Festival in 1993. Not 
surprisingly, among 
Duke's fans is Mon- 
treux founder Claude 
Nobs. 

"He invited George 
to showcase this work 
at MIDEM," says Jeff 
Le>'enson, VP of jazz 
at Warner Bros, in 
New York. "The first 
time it got a public 
performance was at 
Montreux." 

"Muir Woods Suite" 
extends a rich inter- 
national tradition. The 
combination of Euro- 
pean symphonic music and American 
jazz has been a goal of such com- 
posers as George Gershwin and 
Duke Ellington. Duke produced, 
composed, and arranged "Muir 
Woods Suite" and performed it on 
piano at Montreux accompanied by 
L'Orchestre National De Lille and 
a stellar roster of sidemen, including 
Stanley Clarke on bass, Chester 
Thompson on drums, and Paulinho 
DaCosta on percussion. 

With a long career as a composGr, 
bandleader, producer, and arranger, 
Duke may be best known as a com- 
mercially successful artist in the con- 
temporary jazz genre. But, as Lev- 
enson notes, "He enjoys a lot of 
respect from the traditional side." 
The release of "Muir Woods Suite" is 
certain to extend that respect fur- 
ther. 

Active Swedish indie mnw 

returned from MIDEM with a flur- 
ry of new deals, reports internation- 
al manager John Cloud. MNW act 
Plastico — which previously had 
been picked up by edel for Europe — 
is now licensed to edel for North 
America, Israel, and South Africa. 
The MNW Dance label will be 
released by L.G. Media in Korea. 
MNW's alternative pop label Dolores 
has been licensed by Pony Canyon 
for markets in Southeast Asia. And 
Pro DJ in Australia has struck a deal 
to hcense several of MNW's varied 
labels, with plans to add staff to pro- 
mote the Sw^edish repertoire Down 
Under 

Pj HARVEY has been enjoying 
critical raves on both sides of the 



Atlantic for her album "To Bring You 
My Love," as reflected in nomina- 
tions for the Grammy Awards and 
the Brit Awards. At home in Britain, 
Harvey has been nominated in the 
Brit Awards for best female solo 
artist and best album by a British 
artist. In the U.S., she has received 
Grammy nominations in the cate- 
gories of best female rock perfor- 
mance and best alternative music 
performance. The Brits will be pre- 
sented in London on Feb. 19; the 
Grammys in Los Angeles on Feb. 28. 

Green day concerts at conven- 
tion centers in Bangkok, Thailand, 
Jan. 30 and Jakarta, Indonesia, Feb. 

2 were the scene of dis- 

turbances by overflow 

crowds that ran amok, 
smashing doors and 
pulling up seats. Author- 
ities at the MBK Con- 
vention Center in 
Bangkok pledged to ban 
future rock shows at 
that venue, and officials 
in .lakarta say alterna- 
ti\'e rock concerts will be 
banned from the coun- 
try. Green Day has been 
on a promotion tour of 
the Asia-Pacific region, 
which continues with a 
nine-day sweep through 
Australia and New 
Zealand. 

Border crossings: American 
acts on promotional visits to the U.K. 
have found a new outlet for TV expo- 
sure on "The White Room," launched 
on Channel Four in Britain during 
1995 by Initial Film & Television, and 
now in its .'jocond .'^oa.^n. With a more 
pop-oriented bent than the acclaimed 
"Later With Jools Holland" on BBC 
2, "The White Room" is drawing a 
steady flow of international bookings, 
including Smashing Pumpkins, Lit- 
tlc Richard, Rocket From The 
Crypt, the Beach Boys, and Lou 
Reed . . . The Mutton Birds lead 
singer/songwriter Don McGlashan 
w^on a top songwriting award in his 
native New Zealand in 1994 for 
"Anchor Me," a track from the band's 
"Nature" album that is set for release 
as a U.K. single this month on \nrgin 
Records. The single has been 
remixe<l by David Bascombe, known 
for his recent work with the Light* 
ning Seeds, Erasure, and the 
Human League . . . Exposure on 
MTV Europe of its single 
"Jerusalem" has given a boost to the 
Hungarian rock quintet Sexepil, 
which is signed to the Warner Music 
affiliate in Hungary. The band's 
debut album, "Sugar For The Soul," 
comes out this month in the U.K. on 
EastWest. 

Honie & Abroad is a biveekly column 
spotlightiitg the octmityofthe inter- 
natiorutl music bitsiness and artists 
outside their home markets. Infor- 
mation may be sent to Thorn Duffy 
BiUboard, 2J RidgmouiU St., Loiidon, 
WClE 7 AH, or faxed toU-i71-32S- 
2316. 
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Reggae Cowboys Corral Audience 

Debut Set Focuses On Blacks In Wild West 



m BY LARRY LeBLANC 

TORONTO— Bird Bellony. leader of 
the Reggae Cowboys, figures that 
oxeculivi';; at multinalional labels based 
in Canada might not be too impressed 
with his five-member group or its reg- 
gae/country/blues-flavored debut 
album, "Telf The Truth." 

With an 1850s photograph of 
African-American roper and bronco- 
rider Nat Love {aka Deadej-e Dick) on 
the cover, the album features songs 
about black gunfighters and cowboys 
of the old West. The album was inde- 
pendently released Nov. 24, 1995, on 
the band's Tumbleweed Records. 

"We chose not to look for a deal with 
a major Canadian record company 
because black music, particularly reg- 
gae, is dead in Canada," says Bellony, 
who goes by the name Stone Ranger in 
the group. 

Reggae in Canada has not evolved 
much from the late '60s and early 70s, 
when such acts as Jimmy Cliff, Bob 
Marley & the Wailers, Toots & the 
Maytals, Burning Spear, and Third 
World were widely popular, while such 
Canadian-based acts as Jackie Mitoo, 
Joe Issacs, Ishan People, Ernie Smith's 
Roots Revival, Leroy Sibbles, Carlene 
Davis, Fabienne Miranda, and Messen- 
jah struggled to find an audience. 

Conditions allowing a stronger pres- 
ence for reggae music in Canada 
should have blossomed in the '80s, 
when the go\'ernment ended restrictive 
regulations that had effectirely shut 
out many minorities. 

According to Statistics Canada, 90% 
of immigi'ants entering Canada in 1961 
were from Europe. Today, following an 
influx of people from the Caribbean. 
Southeast Asia, and the Philippines, 
the European total has dropped to less 
than 25^. 

Canadian-based labels and main- 
stream radio, however, tend to ignore 
Canada's diverse and changing ethnic 
mix, and such reggae-based Canadian 
acts as Carla Marshall, Lazo, Fujah- 
tive, Revolution, Kali & Dub, Nana 
McLean, Erroll Blackwood, and 
Inspector Lenny have little national 
recognition. 

"I'd ne\^r exclude signing any type 
of artist or band," says Kim Cooke, VP 
of A&R at Warner Music Canada. 
"We've [signed reggae acts] Messen- 
jah and Sattalites and only had modest 
success. I don't know if the right [reg- 
gae] act has yet surfaced in Canada 
that can transcend some of the built-in 
barriers, like lack of radio airplay, in 
marketing to the mass market." 

"We're a mainstream radio station 
so we play real pop crosso\ner reggae — 
like UB40, Maxi Priest, Sattalites, and 
Ziggj' Marley — which fit our sound," 
says Wayne Webster, music director of 
AC CKFM Toronto. "We're not look- 
ing for [hardcorel reggae for our 
playlist. We do have a two-hour reggae 
show on Sunday night called 'Reggae 
Plus' with Lee Marshall hosting, which 
plays what the reggae fans would 
expect to hear." 

Bellony says he can't understand 
why reggae doesn't have a better 
foothold in Canada. "Go to the clubs, 
and they're packed, meaning people 
like the music," he saj's. 

Daniel Caudeiron, founder and coor- 
dinator of the Cheer Music Pool here, 
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argues that Canadian baby boomers 
who fell in love with such reggae pio- 
neers as Bob Marley. Burning Spear, 
and Third World in the '70s are still 
partial to the genre's earlier sound. 

"However, no msyor labels here want 
to sell reggae or sign reggae bands," 
Caudeiron says. "If there was a reg- 
gae-minded indie here, like Shanachie 
Records or RAS Records [in the U.S.], 
they could sell 5,000-10,000 units of a 
record in Canada, and occasionally 
break through in the marketplace — 
like Heartbeat Records has [done] with 
Michael Rose in the United States." 

Bellony says that while label execu- 
tives in Canada might like what a reg- 
gae-flavored act is doing, it's prefer- 
able for that act to release its masic on 
an indie. "I set up my own record com- 
pany and produced the record myself. 
We had 1.000 copies pressed, and we'\'e 
sold about 300 copies locally. Most of 
the CDs have been used for promo- 
tion." 

Recorded at Number Nine Sound 
and Exit Music Productions in Toron- 
to. "Tell The Truth" was recorded over 
a three-month period last winter. "We 
didn't work on it every day," says Bel- 
lony, the band's singer/guitarisf^song- 
writer. "It was six-hour sessions here 
and there. Any time I could get some 
studio time, we worked. We raised the 
production costs of $10,000 from gigs." 

Bellony says that the band wrote the 
album within the first four months of 
working together. "It came together 
really fast," he says. "Everybody 
writes, but I do most of the writing." 

The Reggae Cowboys' lineup re- 
flects Canada's varied ethnic mix. 
Members hail originally from Jamaica. 
Antigua, and Dominica. Besides Bel- 
lony, the band consists of rhythm gui- 
tarist/songwriter/poet Aljernon 
Delano Rabess (aka Click Master 
Sync), bassist Roy Clarke (aka Gul- 
ley), keyboardist Richard Brooks (aka 
Marshall), and drummer Donovan 
Stines (aka Bounty Don). 

The Reggae Cowboys' name came 
from Bellony's reading about the role 
of African-Americans in settling the 
West in the 1800s. "One in seven cow- 
boys was Afro-American," Bellony 
says. "Nat Lo\'e was a rodeo champion, 
and Alberta's John Ware was one of the 



best-knou*n ranchers in Canada. Bill 
Pickett actually invented the sport of 
bull-dogging." 

"Tell The Truth" is not the first reg- 
gae album to use Wild West 
metaphors. The Upsetters' 1969 hit 
single, "Return Of Django," was one of 
the first to make the connection. 

Bellony admits that he had some dif- 
ficulty at first in convincing the other 
band members to accept the group's 
name. "Some of the guys said no 
because they thought people would 
think it'd be a flake," he saj's. "So I told 
them about the black cowboys and 
what the name stood for We decided to 
go with the name, and I wrote the 
songs around the [cowboy] concept. 
The concept was pure and true and 
straight from the heart." 

Even though the band members first 
balked at the name, Bellony says, pub- 
lic response was positive from the 
beginning. "Strangely, the name has 
done so much for the band." s&ys Bel- 
lony. 

The Reggae Cowboys had their first 
gig last winter at the Jasmin Club 
(now the Velvet Underground), and the 
band promoted the show with street 
posters. "The place was packed," says 
Bellony. 

Its diverse sound has enabled the 
band to perform outside the circuit of 
Toronto club that feature Caribbean- 
styled entertainment. Bellony ac- 
knowledges that if the group had 
restricted its music to reggae, the 
response would have been limiting. 

"No one would have even listened." 
Bellony says. "We'd just have been a 
reggae band playing at [Toronto club] 
the Bamboo once in a while. What we 
do is a hybrid of different styles, so 
we've been able to play venues that 
don't usually book reggae music." 

Among the mainstream clubs that 
the band has played, according to Bel- 
lony, are Ultra Sound, the Horseshoe, 
and El Mocombo. "We'\'e been getting 
people who say, 'We don't like reggae, 
but you guys are great.' About 75% of 
our audience is from the white com- 
munity, so far but when the black reg- 
gae purists come around, the real 
hardcore guys, they'll be dancing in 
the aisles. They lov^e what we're doing." 
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Growing Pains Discussed At CBA 

Christian Music Growth Not Mirrored At Retail 



■ BY PATRICIA BATES 

NASmiLLE— ReUiilers aiid dismbu- 
toi-s sjiy tht* axiKiasiim of Chnstian ivUiil 
has not kept up with the expktsht' Kiinvth 
in Chii<ian mitiic and the prolifei'ation 
of new ai-tisb* in the genre. 

Many meivhantw cluim that they can't 
carry all thu catalop titles. And while 
major chains and independents are 
adding live ijerformances and coffee- 
houses, smaller retailers say they can 
make room for extra CDs. taiies. and 
\ide«s only in theii- gilt departments. 

Thbi WHS one of t he princi|xil concems 
of the I .:i8r) |•et^^leI■s who convei-Ked here 
Jan. 23-27 for 
the third annual 
Chnstian Hook- 
sellers Assn. 
K.\po IW. 

In adding to 
discussing such 
uwues as expan- 
sion. piicing, and 
marketing, the 
a .'^ s e m I) 1 e d 
Christian lalK^ls 
and their db^tfili- 
ulors forged relationships with their 
amtunls, -shiMrased their acts, and sold 

pHKlllCt IL'iWTlI. 

A rffoi'd ."),127 registrants came tti 
CUA Kxpo 'IHi. The trade floor at the 
( )in'yland Hotel wiin im-ivasetl liy 'IV't, im 
'2\X manufacUiivi-s and su|>i)liei's lesuswi 
5:191 tooths, selling emything fi-om cloth- 
ing to computeim'd .'^iftwaiv. Hh- CIIA 
KxiH) VI, to lie held -Jan. 2S-Keb. 1 at tlie 
Nash\ille C-onwntion Center, there's a list 
of41 films waiting for booth space. 

"Om* stoi-es aix* wting foi- CBA Exi» 
with theii- attenclance, which is a 7-to-l 
i-atio to exhibitoi-s," sax's Bill Andei-son, 
pn^sident'CEO of ( "BA. "We want to keej) 
pacing the annual growth of the CBA 
Exjx). wi it will find its ijwn 'n;itunU' size, 

"UTii-n they ctime to CBA ExjK) in .J;in- 
lutiT, Istorv] ownt^i-ii hnw hiul lime to tiike 
inwntoiy after Christmas, so they knmv 
what jnwluct lines they need to restock." 
Andei-son continues. 

I n A\ nil, the msTiei's usually send musk 




buyers to the Gospel Music Assn-'s Chiis- 
tian Music & Video Retailers conxention 
in Nashville for contemi)onuT Christian 
alli■^t sh(Mfases, lalx;! pre-sentiilions, and 
woi'ksho[if;. 

Es\yo ■% mai"ked the fii-st formal coop- 
eration lx>tween the CBA and CMVR. 
whose interest-^ aiv now conwi-ging with 
the gim th of Christian miL-^ic. 

"We don't w-ant the CBA Kx|)o to bo in 
direct competition with CMVR," sa.V's 
Anderson. The 18 acts — from Larnclle 
Han-is to Lisa Be\ill — at the Expo '9fi 
were there to entertain, while CMVR 
does more educating about titles and 
tours, he says. Several Expo 'M per- 
formers — such as Michael Card — arc 
also authors of Christian lxx)ks or have 
their own workh™le ministries. 

In the last five yvai^s. CBA sa>'s, the 
number of Christian superstores has 
tin[)fc^l. lai-pely diH? to the gitRxih in Chiis- 
tijin music. F{entftingljiatgnMth.CM\T{ 
was founded in U)i)l. This winter, it 
aiJ|)ointed a more consiimer-<hT\CT CMVR 
Tiisk Force. The fii vt meeting was .I:ui. 22 
al CR\ E-\iKi 'iNi, in which ksues such as 
CI) (I'iease iliiles wv.iv iu\thv^H\. 

"W'v'iv wvy eAtrited ;il)out the relation- 
ship-building opportunities that the 
CMVR Task Force afi'ords to U)th sujv 
plieis jind Christian n-tjulei^" saj-s Bitkv 
Koblish, GMA president, who is on the 
task i'laxi' with .^ndwson. 

Relationship-buikiing was also a key 
ek'ment for the laU'ls. dLstribulors, and 
acx'cmnts that attencknl the CBA Exjto. 

Chonlant DKrihition Gnmp siiw a "lo( 
of medium and smallei* accounts here, 
lx?cause they're getting ready foi' our Kcl)- 
luary and Slai-ch releases by the News- 
boy's, Twila I^'aiis Steve GreH?n, and /\udio 
Aflivnaline." say-s Stephen W Griffin. pi\?s- 
ident of the Nashville ojjeration. "W'e still 
tliink oui- liack catalog Isn't wluMie it coukl 
Ix' right n<n\-. It's a .shift we hjivv to man- 
iigi' thniughj liut \w untk'i*sliind why whim 
v-ou ix^alize that GMA had 90 candidates 
for new-iutist nominations thls^war." 

This year's 27th annual GMA Dove 
Aw tU-ds shwv will be AjHil 25 at the Graxl 
Ole Ojjry House here. 

At Ex\m 'J)fi. Warner Chjistian Disti-i- 



bution premiered a \ideo by the Bi^ook- 
lyn Tabernacle Choir, which is on its 
miyor Christian label. Warner Alliance. 
W'Cl) wus f(xinded in Ai^si iiK>;>. and its 
initial two releases — by .Jonathan I'ieive 
and Whitelieait — were shipjied ()cL 10. 

Before that, Warner Alliance was 
distributed hy Chonlant Di.stribution 
Gnxip. 

"I'm convinced that music breaks 
regionallv," savs Melindii Scruggs Gales, 
WCD\T^X;M,"NashviUe. "We're still sign- 
ing on mjvior accounts, so thus wus really 
our fii-st oRJortunity to come to the CHA 
Exjx) with our re[)s." 

wen ofTered a restwking program 
fi'om Jan. 2 to Feb. )i. Discounts aix' on 
pricing nithei* than ([uanUty, which WCD 
thinks will mean fewer returns. The 
mainstream distributors oixrate under 
that system, but Uie Chiistian distribu- 
toi*s historically have not. sa.V's Scruggs 
Gales, who was a liaison to Geffen 
Records and other Uilx'Ls while she was al 
Reunion I^'oitls. 

Brentwocxl Music Iiad a 25*^ sales gain 
al CBA Expo '95 over HUM. f;ays Don 
Nites. tlie lalx^l's \T of sales and rtiai-ket- 
ing. Nashville. "Wlien CBA went fi-oni 
t'wv iiepional trade slxnvs in the IIS. to one 
in Na'Onille during lUJKi w¥ did almotil as 
much Inisine.ss — and with fewer travel 
exix'nsi-s — than all of them together 

can't Uiink of a bettei* CBA Ex-po 
l(x-ation tlian Nashville, since studies say 
that iM'V^Ti of Chiistian music stores aif 
within a 12-h(Mn' drhv ofhere," sa.vs NtX!s. 
"The CB.\ Expo acconipli.shes several 
objwliu's for us, though the chains haw 
ali-cady o»tk.'n?d abtxit six to eight weeks 
beforehand when they get here. We 
ck^signed au* lxx)lh to look like stoiiefront 
wimlovvs, so they cim see Iww \re tlieme." 

For NiushviUe's Eddie C^i"ook Co., "this 
is the most important ti*ade show we gu 
lo each year, Ix^cause we have alniut 50 
full-lime Sfjulhem gifc.s|>el acts, such as 
Canf)ll Rtilxjrson," sa>'^5 Bob I^llerson, 
who handles retail sales. "We did five 
times more business at CBA Expo '% 
than at the international convT?ntion last 
yeai"." He was premoting four indeiwn- 
(Contiiitivd on jHHjr Tti) 



\2& Vegas Superstore's 
Initial Results A WOW! 



■ BY EILEEN FITZPATRICK 

\m ANGELES-^llhoi^rh some retail- 
er's aix' it'ixjiling los,ses, filing for bank- 
niptcj; and tiying to i-ecover fi-om a dis- 
appointing holiday season, WWV! The 
Multimedia SujKjrstore apjK'ai's to Ix' a 
siKvi" lining amid the st(H7n clmids. 

OfK'ned six nxinths ago in Uis Vegas, 
the llagship .suix'rstoiv, which combines 
a Good Guys and Tower Rec- 
ords/Video/Books under one niof, has 
had more than 500.000 visits and Is [kt- 
I'orming well ahead of both retailers' 
e-XiKK'tatioas. acrording to its oix-raloi-s. 

The store's nwults havtr lioLstt^ietl U»th 
ivtailers' C4)nfidenee to tlw [xiint wht?re 
they are planning to open a second 
WOW! store in Ung Beach. Calif., this 
fall, accoi-ding lo Tower pi-esident Russ 
Solomon. 

"In terms of sales, it's one of txir top 
volume stores." .siiys Gtxxl Guys presi- 
dent/CEO Bob Gunst. "We're very 
pleased, and it's doing substantially bet- 
ter than a t>^)ical new store." 

Eai'ly results fi-om WOW! shoukl come 
as \\M?kime new^ to tlie (kxxl Guvs, which 
just repoited a 22^5 decline in its fii:st- 
quai-ter net profit. Net eai-nings for the 
quai'ter, whicli ended Dec. 1. for the 70- 
store cliain based in Biisliaix?, C;Ui£, w^re 
$(x7 million, down fi-om S^iB million a j'eai" 
ago. 

Good Guj-s' sales for the period ^^'ere 
up \Vfr to SlOfiJ million, with comiiara- 
l)le-st(nv sales d£?clining iVTr . 

Both it'tailers keep their sales Uillies 
for the fiO,000-s(iuaix'-foot WOW! store 
.seiKU-ate. Ixjl s|)lit oO'oO on mei-head costs 
such as buikling maintenance and utili- 
ties. The store also houses a Pasf|ua cof- 
fee bai; which operates as an independent 
entity (BilllKiai*d. Aug. 19, Wmi 

Solomon sav-s the Tirnvr side is gener- 
ating alxxil twice the amixint of Ixisiness 
< if an average Tt wer stxre. I n f*H.l, WOW! 
Is iictuiilly cimnilializing sales ftiim anoth- 
er Tower store in Las Vegas. Solomon 
sa>'s. 

"I'm not sui"piised that hai)|X'iK'd." he 
savfi. "because W'OW'I is a better store 



and pix))ialily nrxji-e ctmvvnient to [XMiple 
who iLsed to shoj) at the other kx-ation." 

He sa>'s the same thing hai)ijcns when 
Tbvvrr opens a new unit in a city in which 
it already has a store. 

A reason foi- the sUtmg sales at WXW! 
rmiy Ix' the fact that the Tower jxirtiiin Is 
threx' Umtw liu^er ihim iui average Twer- 
stoiv. Hmvevvr. WOW! C!Uii<'-s less inwn- 
tor>- than a m^)or-m^u•ket store*. 

The inventory mix includes 110,000 
C:i)s. 20,000 audi(x-as.seites. 17.0(X) sell- 
tiinxigh vick-os. ;i,.T(H) re-ntaLs, 2,500 CD- 
ROMs. IxKtks. magaani!S, and a smatter- 
ing of MiniDlscs. 




Solomon sa>^: video and CD-ROM sales 
account for '2A^ of Ttwer's revenues at 
WOW!, compared to ISr? at a regulai* 
Tower store. 

Book sales are 10^ higher on aviei-age 
Umn in other Towier stoi-es, he adds. CD 
aixl audiocassette sales remain ctwisistent 
with otliei' ToiVTer stoi"es. 

Invientorj* levels on the Good Gu^-s side, 
however, are higher than in its average 
stMies. Corporate communications man- 
ager Keith Faxe says lai-ge selection fias 
Ix-en a key lo WOWI's success. "In imr 
other slt)re*s nian.v of the citstoniei-s iu-e 
first-time bu>t'i"s," Foxe .sa>'s. "At WOW! 
the customci's want more' accessories." 

As an example, he siy.!* ciLstomei-s aiv 
looking to W'OW as a place to upgi~<Kk? 
theii- audio, video. aiKl computer s>-slenis. 

In afldition, Faxe saw, the store is lien- 
efiting from "browser" traffic filtering 
(Avr frtmi 'Hwer. "Wfe di*in't get thai kind 
of ctLstomer l)efore," he sa.vs. "And it's 
good for us, IxxTiUise it allows ils to show 
off our Ix'st products." 

Solomon .sa>"s both retailei-s ai^e eryoy- 
ir^ the svnibiotic relationship. 

fCftiithinnl (HI piujt' 7ti) 
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Lyie's Place Rocks Victoria As Indie 
Store, Proponent Of Local Scene 



I BY PATRICIA BATES 



VICTORIA, BriUsh Columbia— Lyle's 
Plafe a well-jjaUDnized neighlxirhood 
music store, wliere Victorians just drop 
in (to buy, say, the latest David Bowie 
CD), hang out (to find a vintage Rush 
album), and come hack often (to trade 
LPs or [xirchase ^-et aiwtlier Kurt Cobain 
|X)ster). 

But K(nl Lyie, who owns the Yates 
Streot aUttv with his wife, Janice, says, 
"In 17 yeai-s here, this is the first time 
We i-ealK' seen a decrease in my income, 
so I think it may be somewhat recession- 
ar>' for us. The number of fans 'just l(M»k- 
ing' each w^ek is below what we did in 
1!>94. The traffic that does spend axer- 
ages $12 Canadian [approximately $8.75] 
a head." 

Lyle's Place is one of the oklest of eight 
record shojis in a two-Hock area, but it 
now has to he nK>re eom[X'titi\t? In terms 
of \n^) and i-ock Uian il used Lo. Owv the 
>t'ars. miLsic stores moving into the area 
have inclmk'd A & B Sound (a national 
chain). Endangered SiKJCios (an inde- 
pen<ient for jazz and blues), Temple 
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Sound (an independent for ambient and 
techno dance), and Sweet Thunder (an 
imk^i^endent for modei-n jazz, R&B, and 
blues). 

"I can't think of any other industry 
that [\irtualiyj gives away new releases, 
so we have to be awai-e of price here," 
says Lyle. "We'\'e alwa.N-s felt that our 
strength, though, is in our selection and 
customer senice." 

Lyle*s Place offers 20,000 titles, of 
which 80S5-85'7f are CDs, WA-^m are 
cassettes, and less than 5<5 are vinyl 
(which, becau-te of the markup, is the 
most profitable configuratkin. sa>*s Lyle). 
He m\ ns a second Lyle's Place in subur- 
ban LangfottI, outside Mctoria. 

"In UJ&4, we were about 15^ ahead for 
the year," he says. "We were up 20% 
alone from August to Septeml)er, when 




Lyle's Place is an independent music store on Yates Street in Victoria, British 
Columbia. (Photo: Patricia Bates) 



athletes were in town for the interna- 
tional Commonwealth Games." 

Lyle's Place was "the hit of the camp 
for [the athletesl, because the.\' liked to 
exei-cise to tJie tapes they boug^it here foi- 
their Sony Walkmans." Lyle explains. 
"The lojiger tlie Games wient on, the more 
we grossed. They'd go back and talk 
about what we had to the othei- sports 
teams." 

The Australian and New Zealand 
teams fmiuentetl Lyle's Place, lie sa>'s, 
lieeait^' "prices in Vktoria seenKKl kwvr 
for them. A CD is nonnatly $12.i)() Cana- 
dian [approximately $9.45], but it is at 
least double that on their contirienL" 

The awrage Lyle's Place consumer is 
male, 17-26 j-ears old, and from a mickUe- 
class working family. Most attend the 
University of V^ictoria or have jobs in 
tourism or with the go\iemment. (Victo- 
ria is the capital of British Columbia.) 

"Most of the demand for an artist here 
comes from the Seattle underground 
rock stations," saj-s Lyle. "For instance. 
Alams Moilssette is a native of Canada, 
but Victorians asketl for the CD after lis- 
tenir^tu U.S. ainJliiy." 

Catuulian m-I^ make up only 20^ of the 
music found at Lyle's Place. However, 
Canadian content law mandates that 
radio stations pla.v foiu' Canadian songs 
each hour 

At Lyle's Place late last year, the top 
Canadian hatHLs and their albums were 
Pressure Cooker, "Contents I 'nder Pres- 
sure"; Da\'glo AlKjrtkins. "Littleman In 
The Canoe"; Out Of Nwv here, "Off The 
Floor"; and the Viniiigivttes. "Attii B<jy 
Girl." Other Canadian gixjujis reiH"esent- 
ed at the store inclutle Goat Boy. Hudson 
M:ick, M. Blanket, aiKl the Man Witli The 
Yellmv Hat. and there are \'arious artwl 
c(Mnpilations, such as "Rockturia 7" ai«l 
"Full Dynamic Range." 

Lyle's jirifcs are I)a.«ed on the mar- 
ketplace and the tjuanlities that can 
obtaine<l as an indojH'ndent. "1 keep my 
hands on the pricing all the time here, 
and my manager, Steve Johnson, goes 
thi-ough the new reloa.se sheets at the 
other store." 

The EMI and MCA companies are 
"very encouraging for small business 
(iwrK-rs in Canada," .sav"s MIchiel Krahn. 



E X E 



HOME VIDEO. Karen Bell is a|)))oint(Ml 
ilireetor of .^lales for Weilspring Me<iia 
in New York. She was s()ecial markets 
manager for Republic Home Video. 

Brian Brown is named VP of sales 
for New Yorker Video in New York. He 
was VP of sales for Fox Lorber. 

ENTER*ACTIVE. Winifred B. Wechsler 

is apiJointed senior VP of Disney.com in 
Burbank, Calif. She was .senior VP of 
new business de\*elopment at the Dis- 
ney Channel. 

HMG Interactive Entertainment in 
New Yurk promotes Kevin Younce to 
VF' of finance and administration. He 
was director of finance ami administra- 
tion. 

Ai-dent Media in Memphis appoints 
Nick Gutfreund VP of business dewl- 
ojmient. He was a producer for Cabin 
Fe\"er Entertainment. 



U T I V E T U R N r 




WECHSLER YOUNCE 



Ralph Giuffre is aj^inted cxeeutiw 
VP of marketing and licensing at 
Humongous Entertainment in Woo<l- 
inville, Calif. He was VP of marketing 
for Time Warner Interacth*. 

RETAIL. Henr>' Bchrnwsky is named 

director of advertising for Disc .loekey 
Music Stores in Owensboro. Ky. He 
was owner/president of Acorn Promo- 
tions. 




GIUFFRE 



RELATED FIELDS. Don Davidson is 

appointed president of Information 
Communications in Baltinwire. He was 
senior \'H 

Don Hatlon is elected vice chaii-man 
of the International ViH-ational Training 
Organization's technical committee and 
ai)IHiinted to the IVTO e.xecutive com- 
mittee. He is VP of the product semces 
department at the Consumer Electron- 
ics Manufactui-ers Assn. 



newsline... 



BLOCKBUSTER MUSIC and Sears, Roebuck and Co. have signed a deal 
in which Blockbuster will operate music departments as a test in three 
Sears stores in Tampa. Fla. The music sections are .scheduled to open 
in April. Located adjacent to Sears' Brand Central consumer elec- 
tronics departments, the music areas will feature CDs, audiotapes, 
videotapes, and accessories In a 2,000-s(iuare-foot space. Listening sta- 
tions will allow customers to sample any CD before buying. Sears sells 
music in 78 of its HIO stores. Handleman is its rackjobbcr. 

METROMEDIA INTERNATIONAL has agreed to acquire the Samuel Gold- 
wyn Co., a film and television prtMiuction firm that has been struggling 
financially, in a stock .swaj) valued at about $1 LS million. The final terms 
of the deal are contingent on Metromedia's stock price. Company 
founder Samuel Goldwyn will remain as chairman/CEO of the newly 
merged company. The Goldwyn Co. recently terminated a tentative 
agreement to sell its film library to PolyGram. Metromedia also owns 
Orion Pictures and has signed a merger agreement to acquire music 
distributor Alliance Entertainment. 

SENSORMATIC ELECTRONICS says that the British A.ssn. of Record 
Dealers has decided to designate the company's acousto-magnetic elec- 
tronic article surveillance anti-theft techmdogy as the industry stan- 
dard for loss prevention. 

©Sensormatic 



the manufacturing level. 
BARD's counterpart in the U.S., the National Assn. of Recording Mcr- 
chantlisers, also endorses Sensormatic's anti-theft technology. 

HEADER'S DIGEST ASSN. reports that revenues from books, music, and 
video increased to $592.9 million in the second fiscal quarter, which 
ended Dec. 31, from the same period the year before. But operating 
profit declined, the company says, primarily due to "lower performance 
in Europe." For the six months that ended Dec. 31, revenues from 
books, music, and video rose 5"^ to $1.1 billion. Because of weak over- 
all results, the Pleasantville, N.Y.-based company will take a $225 mil- 
lion third-quarter charge to cover restructuring expenses, which 
include severance costs associated with layoffs. 

UNIVERSAL PICTURES says it has formed a three-year, first-look pro- 
duction deal with Parkw'ay Productions, the movie production comi)a- 
ny owned by actress/director Penny Marshall. Marshall is pro<lucing 
and directing "The Preacher's Wife," which stars Whitney Hou.ston 
and Denzel Washington. Her past films include "Jumpin' Jack Flash." 
"Awakenings," "A League Of Their Own," and "Renaissance Man." 

NARM says it has expanded its slate of educational seminars for Us 
annual convention March 22-25 at the Sheraton Washington Hotel in 
Washington, D.C. A total of 15 seminars will deal with aspects of the 
following broad topics: advertising and marketing, business manage- 
ment and strategies, con.«umer trends and research, entertainment 
merchandising, personal and professional development, and technolo- 
gy- 

MACROVISION, developer of anti-copying encoding devices for video- 
cassettes, says that MCA/Universal Home Video has extended a copy 
protection license with the company and will continue to use the 
encoder on rental and sell-through titles this year Macrovision claims 
that "back to back" copying of videos (from one VCR to another) 
amounts to annual losses of more than $250 million in rental and sell- 
through video revenues. 

MONTEREY HOME VIDEO says that "Dead Ahead," its video release of 
:i coiu-ei't at .New York's Radio City Music Hall by the Grateful Dead, 
has l>een certified gold by the Recording Industry Assn. of America. 
The Agoura Hills, Calif.-based firm says it has shipped nearly 1(K),0(H) 
units of the 114-minute. $24.95 list price video since it was released in 
August. (The RIAA awards gold certification to music videos for 5(),(M)0 

units sold). 



MAURICE JARRE, compcser 
of the score for the film "A 
Walk In The Clouils," won 
the Golden Globe Award for 
best original score at the 
awards ceremony last 
month in Los Angeles. 
Milan Records, which is distributed by BMG, released the soundtrack 
album. The film w'as released by 20th Century Fox. 



BARD recommends that 
music companies place 
tags on CDs and other 
entertainment products at 



CnHcxn. 
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'I've relied on 
Billboard lor many years 
to get a pulse on ttie music and 
video industries. Ttie information 
is timely and accurate and I 
pay special attention to 
ttie Billboard ctiarts " 
PETER BALNER-PRESIDENT 
PALMER VIDEO CORPORATION 
















HE POWER OF 

I For over 100 years, Billboard has informed, advised and guided entertainment 
dedsion makers, all over the world. The best way to reach the over 200,000 
professionals like Peter every week, is through Billt>oard. 
Jim Beloff/ Assoc. Publisher National Sales 213-525-2311 
Gene Smith/ Assoc. Publisher International Sales 212-536-5001 
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SELL MORE MUSIC! Nothing seUs music better 
than allowing customers to hear samples. And there is 
no better way to let customers listen to music than the 

"Solo"™ 

Plays any CD you 
choose 

Small footprint, you 
can put anywhere in 
your store 

Simple inexpensive, 
and extremely 
reliable design 
Lifetime headphone 
warranty 

Call; 800-835-7072 

today for an Interactive tomorrow. 

g» Hiklii M. Smimjim. Ciliftnii WW « »/c« 4l5-<K-t7M ' In «l5-ti7-Wi 





Compact Discs 
Cassettes 

I jiscrdiscs 

Accessories 



Has your current onC'Stop 
become un-bear-able? 

Norwalk can eliminate your 
hassles by offering you: 
• Great Customer Service! 
• Same Day Shipping 1 1 

• No Minimums! 1 1 
Norwalk Distributors lnc./^|jm||^ 



(800) 877-602r 



Bbbey Road Distributors 



Get The 
I Abbey Advantage 

Weekly New Release Mailer 

Same Day Shipping 
Quarterly Product Catalog 
Knowledgeable Local Sales Reps 
Computerized Inventory 



• Compact Discs 

• CD-ROM 

• Accessories 

• 12" & 7" Vinyl 



• Cassettes 

• Laserdiscs 

• Cass. Singles 

• Video Cassettes 



plus a complete Latin catalog 



fibbey Road Distributors 

Call Your Abbey Abbey Corpofate 

Sales Rep Today! 



New Accounts Call 
1 800 827 71 77 ext 278 



Las Angeles 
Atlanta 
Rdadelpliia 
Milwaukee 



800-827-7177 
800-795-6874 
8007586710 
800 733 3397 
800 558 9066 



SERVING OVER3,Q00 RETAILERS NATIONWIDE 



IVIore Trans World Closings; 
Following Money in NRiVI Deal 



RETAIL 
TRACK 

by Ed Chrlstman 



I RANS WORLD ENTERTAINMENT 
has announced that it will clo.se 150 
stores ove]- the next two years as part 
of its ongoing restructuring. The 
planne<l closings are in addition lii the 
180 stores shuttered in Um5. 

As a result of the planned closings. 
Trans World will take a restructuring 
charge of $35 million in the fourth 
quarter of its fiscal year, which ended 
Feb. 3. Of that charge, $17 million is a 
noncash write-off of related store 
assets, while the remainder is for a 
reserve that will be set up to cover 
expenses as they are incurred. 

The charge, after income taxes, will 
reduce fourth-quarter profits by $2;i 
million, or $2.3H per share. Prior to 
the write-off, the company was pro- 
jecting fourth-quarter Income of 
$1.25-$1.40 per share, so overall, it 
exjiects to report a net lo.ss of $0.98- 
$1.13 per share for the quarter. 

Due to the re- 
sDTicturir^ chargtt. 
Trans World is in 
technical default 
of certain finan- 
cial covenants in 
its .senior credit 

facilities. Trans 

World has al- 
ready obtained a 

wai\ier and is in negotiations to restruc- 
ture the terms of the loans. 

As reported in Retail Track two 
weeks ago (Billboard, Jan. 27). Trans 
World has been inraK^ with its cred- 
itors in an out-of-court restructuring 
of its balance sheet since the first 
quarter of Ht95. According to sources 
familiar with those negotiations, the 
latest store-closing announcement is 
no surprise to its lenders, and the 
restructuring of the terms of the loan 
to aceommotiate the current technical 
defaults should be merely a formality. 

Trans World chairman/CEO Bob 
Higgins declined to comment on 
those negotiations except to .>*ay, 
"What we are d<)ing is very jMisitive 
for our company. We are closing our 
underperforming stores." 

Trans World still has a strong bal- 
ance sheet and will have approxi- 
mately $100 million in equity after the 
charge. Higgins adds. The current 
round of closings should leave the 
chain with approximately 400 outlets. 

Anyone who reads this space 
regularly knows that Retail Track has 
been following very closely the 
Whorehouse Entertainment saga. 
Two weeks ag(} I reported elsewhere 
in Billboard thai N'ational Record 
Mart has made an $80 million bid to 
buy Whorehouse Entertainment. 

Since National Record Mart 
emerged as the main suitor for the 
financially troubled chain, I have been 
confoundetl in my etTorts to delei'mine 
the identity of the backer that wouki 
supply NRM with the financing to pull 
off the deal. As already noted, NRM 
chairman Bill Teitelbaum is known 
as a savvy player in the byways (not 
to mention the back ways) of Wall 
Street, but his chain is not considered 
to have the financial wherewithal to 
complete the Wherehouse acquisition. 

For the last month. Retail Track 
has been hearing that Metromedia 
and/or Alliance Entertainment would 




supply th<? financial clout to pull off 
the deal- (Metromedia has agreed to 
acquire Alliance in a stock swap, 
which is scheduled to be completed in 
May.) 

While Alliance ultimately may play 
some rele in whatever deal Teitelbaum 
puts together, it probably won't be as 
an equity player or lender, according 
to knowledgeable sources. More like- 
ly, if Teitelbaum manages to strike 
some kind of deal that appeases the 
creditors and bankruptcy court, his 
first step would be to close some of 
W^herehouse's 295 stores. If that 
occurs. Alliance would probably be 
willing to buy the excess inventory 
with the right kind of deal. 

Also, the Wherehouse stores that 
remain in operation are a long w'ay 
from Carnegie, Pa., w-here NR.M is 
based. Sup[x»se Alliance agrees to take 
over distribution UiV Wherehouse ami, 
maybe even 
some NRM 
stores, in ex- 
change for a 
fee. 

Or suppose 
Teitelbaum con- 

vinces Alliance 

^"^^^^^^^^ to pay some 
money on the 
front end in exchange foi" a distribution 
contract that wx)uid guarantee a steady 
income over the next three or four 
years. 

Retail Track speculates that these 
two scenarios could generate mil- 
lions of dollars, but even in a best- 
case situation. Teitelbaum still would 
fall short of the cash needed to com- 
plete a Wherehouse acquisition, 
which is why I am still searching for 
the name of the undisclosed financial 
backer. 

Out of COURT: Kemp Mill Music, 
which last April filed for protection 
under Chapter II of the (r.S. bank- 
ruptcy laws, is almost through the 
legal maze and about to emerge from 
bankruptcy. 

The Beltsville. Md.-based merchant 
has funded its reorganization plan 
with $2j25 million for disbursement to 
creditors and has passed the muster 
on other requirements; the creditors 
have approved the plan; the court has 
confirmed the merchant's actions; and 
now the chain is in the midst of a 
monthlong period during which dis- 
satisfied parties can appeal. If that 
period elapses without an appeal, 
funds will be disbursed to creditors 
one month later. 

I N SESSION: Speaking of bank- 
ruptcies. Record Giant filed for Chai> 
ter U protection in the U.S. Bank- 
ruptcy Court of the Northern District 
of New York and District of Vermont 
Court in Albany. N.Y.. Jan. 17. In the 
filing, the Amsterdam, N.Y.-based 
chain listed assets of $738,000 and lia- 
bilities of $809,000, according to 
Bruce Hyman, CEO of the chain. 
One of the reasons for the filing, 
according to Hyman. was to close 
unprofitable stores. The chain now 
has seven stores, after dosing four 
stores during the fourth quarter. 
Hyman says the chain doesn't antici- 
pate closing any more stores. 



ADVERTISEMENT 




Mickey's 
Busy! 



It takes plenty of 

energy to stay al ihe top of the 
heap - just a.sk Mickey Mouse. 
In ihe pasi year (his #1 bcsi-sell- 
ing character has nm amuck in 
the animated ihcairical short 
Hiinaw ay Brain, welcomed more 
than one hi!liL>n guests to his 
UiL'me parks worldwide. (Topped 
up on the shelves of more than 
350 Disney Stores here and 
abroad, and had starring roles in 
every thing from screen savers to 
home video releases. No wonder 
Mickey makes more than y 
billion cntcrlainnu*nt-b;ised 
impressions on children e\cr> 
year - that's almost U) niillioii 
impressions a day! 

Though he's cenuinly earned the 
vacation time. Mickey isn't 
about to rest in ISJMft - he's 
already brought togiflher his 
favorite tunes for a hrand-ncu 
release. Mickey's Favorites 
Sing-Along. Mickey. Minnie. 
Gmify. Donald, and Pluto come 
together for sing-along, clap- 
along fun with this deluxe. 
22-page full-color songhoi>k that 
builds reading and vocabulary 
skills while the 12 classic 
children's songs on audio 
cassette get kids" toes tapping. 




Put Mickey's si;u ptmer to work 
for you. Proiiuct ships 3/26/%. 
so stock up now. 



Share the music 
of Disney 

at our wehsitc: 
hllp://w WW .disney.com/records 

R t c: (> R n s 
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Distribs Hit By Returns Flood 



UHAIN REACTION COMING? In 
January, distributors contacted by 
Declarations of Independents told a 
tale of remarkable consistency from 
company to company: Records were 
flooding back to wholesalers in what 
appeared to be unprecedented num- 
bei-s. 

The \va\'e of returns certainly wasn't 
unexpected: A grim Christmas selling 
season, coupled with an epidemic of 
instability at retailers ranging from 
conventional chains to big-box opera- 
tions, combined to push static invento- 
ry out the stores' doors. 

We'll hazard a guess and voice a 
l)elief that the massive returns won't 
have a fatal impact on distributors. 
Indie wholesalers enjoyed a fat 1995 
o\-erall. cornering a share of the mar- 
ketplace that placed indies second only 
to WEA in terms of cumulatiN-e share. 
Also, the events during the last four 
years, which .saw great consolidation 
on the distribution fi-ont. have left the 
landscape less populated, generally 
stronger, and moi*e cash-rich. 

Howe\Ter. most retailers hinted dai-k- 
ly that the industry's fourth-quarter 
blues could translate into a somber 
1996 for a number of independent 
labels. The returns now sitting on dis- 
tributors' docks will likely rebound 
back to the imprints, and labels with 
tenuous cash-flow situations could be 
fatally affected by the situation. 

It's an alarming but very real possi- 
bility, and one that already has distrib- 
utors contemplating not-too-distant 
history for comparisons. One veteran 
wholesaler recalls the darkness that 
enveloped the business more than 15 
>*ear» ago and sa>'s. "This could he 1979 
all o\'er again." 

Higher concepts: it seemed 
altogether appropriate that mega- 




by Chris Moms 

agency ICM was throwing a party at 
Hollywood, Calif's Viper Room prior 
to the Jan. 31 sets by two acts on Cam- 
bridge, Mass., indie Upstart Records, 
For both the Upper Crust and Los 
Straitjackets can be described in 
terms l>est utilized at agents' movie 
pitch meetings, where scripts and con- 
cepts are boiled down into catch phras- 
es. 

The Upper Crust may be best 
described as "AC/DC meets Louis 
XIV." The band members dre.^^sed up 
in full F"i-ench fop finery, complete with 
powdered wigs, makeup, and beauty 
marks; their gilded amplifiers were 
topped with candelabra and a small 
suit of armor. The tunes were in keep- 
ing with the pose: Aping .Marie 
Antoinette, the quartet kicked olT its 
set with the hard-riffing "Let Them 
Eat Rock" and followed up with such 
ear-busting odes to upper-class 
immorality as "Old Money" and 
"Cream Of The Crust." Among the 
milords in the band, we spied one Lord 
Bendover, who bore a striking resem- 
blance to Nat Freedberg of Boston's 
Titanics and the similarly high-con- 
cept, de\il-worshiping Satanics. Nah, 
couldn't be. 

Los Straitjackets could be defined 
as "surf music meets htcha Ubre." The 
four members of the group took the 
stage in ornate masks similar to the 
ones worn by Mexican wres- 




You know what's inside this box. 



Hurt ni.m\ tiiin> hii" .in nrtK-r i.iWn ior- 
ever lo ;irnvc. llien it t'lniiUy !iluiw<> up 
.iniJ it's wrtMiR or incomplcie. These are 
rhf kiniU i^t'surpnscs yoti can do without. 

At SiHiihwiirit ^X'h^llcs;^lc yt>ur onJi-p. 
our hiiihcst pnontv- YiHir order t> 
checked iinJ rechecked for accuracy 
tmm the time it is received tu the time 
It IS shipped. Also, place an order before 
4rM. cither by phone, fax, or our 
Electronic Data Interchange system, and 
It i;iics out that day. 

And don't toryet our selection i>f moK 
than I ^0,000 titles, a Knrat selection of 



; iMndc H u.i I 



11' 



Litin miiMi:. .1 hilini-u.il 'i.ifl. .mJ .1 full 
line of accevionoi. A\^i, keep up t<i Jalc 
wjth our weekly mailer, the /n/ormani 
Tills all adds up to make Southwest 
WlioU's,ile your complete one-stop. 

Oiir commitment to qualir>' service 
means fewer "surprises" and more nmety 
shipments. We strive to fill every box 
with one thmE-exactly what you ordered. 
So the next time you sign for a Jtliverv. 
make sure its friim SiHithwest NX1ioles,ile- 

800-275-4799 



tling/action-movie heroes. (Behind a 
couple of those masks were capable 
guitarists Eddie Angel and former 
Raybeats member Danny Amis.) The 
group whacked the audience's heads 
into the turnbuckles with such crunchy 
Dick Dale- and Link Wray-styled 
originals as the primitive "Caveman" 
and soothed the savage breast with 
such subdued cowrs as Santo & John- 
ny's "Sleep Walk." The utterly rockin' 
combo was celebrating the wrap-up of 
its second Upstart album, "Viva Los 
Straitjackets!." due in April. We sec- 
ond that titular emotion. 

The Viper Room show, which found 
Upstart mavens Glenn Dicker and 
Jake Guralnick (who double as 
Rounder Records emplo^-ees) in atten- 
dance, was the most fun we'v'e had in 
front of a costumed band since Kiss 
retired its war paint. 

Flag waving: Most listeners think 
of the banjo as an instrument more 
appropriate for the bluegra.<.s picking 
favored by Ralph Stanley or Earl 
Scruggs. But Alison Brown is contin- 
uing to point the instrument in a new 
direction on her fourth Vanguard 
Records album, "Quartet." 

Taking a page from l>anjo pathfind- 
er B^Ia Fleck, Brown— who put in 
three years with bluegrass phenom 
Alison Krauss' Union Station — 
eschews trad bluegi"dss for a style that 
brews pop. Latin, and jazz sounds in 
delicious fashion. In her picking. 
Brown also avoids the percussive 
attack most players favor for a light, 
understated approach. 

"The main focus of banjo lis| the dri- 
ving right hand," Brown says. "I found 
that I was playing probably harder 
than I should to get the best tone out 
of the insti'ument, and when 1 switched 
to playing in this context — especially 
because I'm playing with a pickup and 
a mike on Lhe banjo — II foundl you 
don't really need to lay into the instru- 
ment to get the right kind of sound out 
of it. In fact, it sounds better if you 
relax your right hand and go for a mel- 
iwer sound." 

Brown says that the group sound on 
Quartet," which pairs her in the front 
me with jazz-skewed pianist John R. 
Burr, is largely inspired by "late 
oOs.'early '60s mellower post-bebop 
jazz." She adds, "From the point I 
joined Michelle Shocked's band [in 
19921, and even to some axtent before 
that, I've listened to a lot of different 
kinds of music, and lately we've been 
listening to a lot of Cannonball Adder- 
ley and [pianistl Bill Evans." 

Brown's one-of-a-kind musical for- 
mat has been accepted at triple-A and 
jazz/AC radio. She says, "Btjla Fleck's 
made tremendous inroads on helping 
the banjo gain broader acceptance and 
widening people's perspectives about 
the instrument, and that's definitely 
made it easier for me." 

Brown has her hand in other musi- 
cal matters as well: She operates the 
Nashville-based label Compass 
Records with her quartet's bassist, 
Garry West. With six releases to its 
credit so far, the company will issue an 
album by Fleck's bassist, Victor 
Wooten, on Feb. 20; Brown expects to 
issue 8-12 Compass albums this year. 

Brown is better prepared than some 
artists/entrepreneurs to run her own 
fContwncd o» )iert iKigc) 
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LYLE'S PLACE ROCKS VICTORIA AS INDIE STORE, PROPONENT OF LOCAL SCENE 



(Conthi tied from jxujf 7J) 
a sales associate at the Yates Street shop. 
"They send us items regularly." 

Other m^or .sup|)Iiei*s would rather 
deal with the mass meix-hantis, sajTS Lyle. 
"We'd like to go through them all direct- 
ly, but we don't always get to do that 
tixUiy We oiTler a few jjieces thitwgh A & 
B Sound," sa.N-s: L>ie. "But we don't get 
the promotional poster and product that 
an A&B Sound does nan: If \re do, it's one 
month or two months later, and we 
almost ha\Te to beg them to market to us, 
despite the fact that we may be the 
lan^t of about 10 independent stores in 
Victoria." 

"Sometimes reps will do inwntories 
for the chains, but not for us," Lyle adds. 
"We write our osmi ordei-s. WTien the new- 
release on D&vid Bo\\ie became av-ailable. 
\ve got 10 of them, foi- instance." Bowie 
has a wide audience in Canada, and 
ev^nr-one wants that CD as soon as pos- 
sible, he sa>'s. 

"We have about 20 distributors we 
\TOrk with altogether, of which four avQ 
myjors," says Lyle. "Of those. is 
one not taking audioca^^settcs back any- 
more. Tapes aren't d>ing out; they are 
being killed. I think, by the industry." 
sa>^ Lyle. "I can't ah\'a>^ send pi-oduct 
back anj'wa.v. because of a 7% restocking 
fee." 

"Yeai*s ago. suppliei*s claimed that no 
one wanted \Tnyl anynuB^, and that's the 
same with cassettes," says Krahn. 
"We'w been oixieiing them one way for 
yeai"s, and we don't ask for more if we 
don't sell amount in a year." 




Management and staff at LyIe's Place 
inciude. from left. Colleen McMun-ay. 
assistant manager. Yates Street store; 
Jamie Fulton, manager, Yates Street 
store; Rod Lyle, owner of two LyIe's 
Place stores; and Steve Johnson, 
manager. Coldstream Street store in 
Langford. British Columbia. (Photo: 
Patricia Bates) 

LyIe's Place might get precise data 
with point-of-sale software, but Janice 
Lyle. a computer programmer, says it 
b;n't fast enoi^^h. Rod L\'le a(l(K "We also 
think \vi' hii\r sixfial iKttis. Koi" iastancc, 
pinces can go up and down like the stock 
mai'ket on used LPs." 

"There's mrthing like a SmindScan in 
Canada — something that accurate for 
me." says L\le. "Meanwhile, distributor 
keep changing their returns policies, so 
sometimes we do feel like we ai-e at the 
merey of them. We don't alwax-s get offi- 
cial notice of what they are going to do 
soon enough for us." 

So he relies on his l2-member staff. 
"My Yates Street manager. Jamie Ful- 
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ton's, forte is metal and altematiw. and 
his associate Michael Ki-ahn's is pop and 
djince," s;i\n Lyle. "Counti'y is l'^' or less 
of oiir sales, though Shania Twiiin is an 
exception. There is a Chiislian booksloiv 
in Victoria, and \re refer to them." 

To thwart shoplifters. »ays Lyle. "ail 
oiir CD flip bins are empty. Our repilai-s 
know this is how we've displayed them 
for years. We don't give them the CD 
until the>' get to the coiuiter." 1^'le recalls 
seeing a thief in action on TV and says, 
"It scared me that he could take hun- 
di*eds of CDs in a day. Vve never foi-got- 
ten that" 

"There's an advantage to our sys- 
tem — ^>'oii can open the plastic and read 
the liner notes, just like yxju can see on 
an LR" says Lyle. "All the tapes are 
locked in a cabinet at the front" 

T-shiru* ai-e on flat racks and hangers, 
and employees assist with sizes. The 
shii*ts cost $19 01' $24 Canadian (approx- 
imately $13.80 and $17,50). "Canadian 
merchandi.sei's carr\' fewer American 
style?;. Ix-cau.^' they don't ha\r the licen.-r- 
ing lights," he siiys. "We'd have too many 
import costs if we oi-dei-ed in America." 

LyIe's Place began as a comic book 
store and gradually nw^ed to iwk'n'roU. 
"I was a musician," sa.v's Lyle. "I finally 
sold my piano for $1,100 at an auction to 
get the Lstaitupl money." LyIe's mascot, 
an orange and tuixjuoLse astronaut looks 
like a chai*acter fi-om "The .fetsons." He's 
on signs at the enti-ance and in all the 
store's ad\ei1ising. 

A few years ago. Lyle would have 
lcKike(J mostly to Victoiia's nightclulis Ut 
see new artistfu. Toda>; club owners use 
as much "canned" as li^-e music, savs 
Lyle. 

"Face il. we do our ordering today 
because of what audiences see on rideo 
and not necessarily in clubs anyway." 
says Lyle. "We haw Mui'hMusic in Canji- 
da, the 24-hour r^K'k channel, which is 
our counteri>art to MTV in America." 

The project Rockloria was begun 
about eight \'ears ago so that area bands 
could showcase. It was staited by iwk 
radk) slaticm CKKQ (the Q) Victfflia. "We 
.•«ell alx)ut 100-150 copies of the CD aiuiu- 
ally." says L\'le, adding lliat 1.500 unit"* 
ai-e manufaclm-e<i each ^-eai'. 

The pi*oui)s also get aiiplay on the sta- 
tion, "We want gi^oujis who are serious 
about the music industry," says Da\'e 
Farough, music director and assistant 
PD at CKKQ, which is owned by OK 
Radio Group. "This is how they can get 
recognition and their original songs in 
the hands of producei*s. We start solicit- 
ing tii|>es in January and Februan; ami 
the CI) mastei-s are done by March. 

"We'\Te started on Rocktoi-ia 8. It's a 
confidence builder for the four local 



INDEPENDENTS 

(Continued front preceding /Hjge) 

business: She holds an MBA from the 
Uniwrsity of California, Los Angeles. 
"I'm not sure if it's a benefit or a 
curse," she .'fays of the business degree, 
"because all the stuff that emls up on 
my desk is spreadsheet-oriented, 
which foi-tunately or unfortunately I 
learned how to do." 

Brown will drop the paperwork in 
March for two weeks of dates on the 
East Coast, which will be followed in 
April by some West Coast appear- 
ances. Befitting her unusual style, she 
says, "we're trying to get into some 
rooms that are more traditional jazz 
reoms." 




LyIe's Place in Victoria. British Columbia, sells a variety of merchandise besides 
music, including videos and posters, especially of Seattle grunge icons such as 
Kurt Cobain. (Photo: Patricia Bates) 



bands who get on the album. They must 
be from Vancouwr Island, and they get 



three cuts each, and they keep all rights 
to all their music." 



LAS VEGAS SUPERSTORE'S RESULTS A WOW 



(Cntitinncdfwni page 71) 

"Consumers ai^n't inclined to make a 
hardware and software purchase at the 
same time," he says. "But if youV got a 
kid in there liuying stmie CDs, eventual- 
ly he's going to want to buy a boombo.x, 
and he's probably going to come back 
because he's seen the boombox at WOW!" 

Solomon and Gunst agree that main- 
taining separate staffs to manage the 
Tower and Good Guys sections of the 
superetore has wx)rked weiL "There has- 
n't been a single issue raised between the 
two staffs." says Gunst. "It's run so 
smoothly, it's scarj'." 

Solomon says tte sUxe managers were 
instructed to run the store free of cca-\¥> 
rate meddling. "We said. 'SoK-e ymv cwn 
problems.' " he says. "And the>' ma^t lie 
doing that, Ix^cause we hawn't heard one 
thing fi-om them." 

Foxe says the store is in the piwess of 
evaluating its name recognition among 
consumei-s. Tlie pi'oce.^'; is tlie first step 
in developing WC)WI as a bpaml name- 
In wxler to beeJ* up WOWs awaifne-ss 
lewl, it will hold a Grammy promotion 



about two weeks prior to the Feb. 28 
awards show. As part of the promotion, 
the store's giant slot machine will award 
Grammy-nominated albums as prizes, 
and two luckj- WOW! aistomere will win 
a free ti-ip to the show in Los Angeles. 
The contest will be promoted in the CJood 
Guys weekend circular an<l on modern 
i-ock i*adio station KEDG (the Er^) Las 
\'^as. 

The in-store Grammy promotion will 
he followed b\' a Sony PlayStation can- 
I»tition in Maix*h. 

Gunst and Solomon say opening a 
stiing of WOW! stores isn't in the plan. 
One will t^jen this year, and another two 
may open over the next two years, 
Solomon says. 

^\lture stoi-es will remain within the 
Ciood Guj?" foui-state area of California, 
Ne^-ada, Wasliington, and Or^tm in order 
to lie within the chain's disUilnition net- 
work. 

"The lK)th of us would like Ui see more 
WOW! openings, but the problem is 
where to put them." s^\'b SolcHDon. "It's 
not a vacant mai'ket out there." 



GROWING PAINS DISCUSSED AT CBA 



(i'lnilinnetl fnnn fxu/r 71 1 

dent labels — Cedar Hill. Morning Stai; 
Hai'wst and Cimmaron. 

Marketing opportunities were also 
IMVsented to tJte accounts by enterpi-is- 
ing labels. 

Bojied .sets with piwiotional add-oa** 
were plentiful, from Intep"ity Mu.>iic's 
"PraiseW^k" exercise tajx?s with a waist 
pack to BrentwTKxi Muskr's "The Lme He 
Gave Us" with Lindt chocolate truffles 
for Valentine's Day and its "Lullabyes" 
with a hiiliy rattle for Mother's Day. In 
this industry, "bwtkstores can usually 
make returns on music, but not on gifts. 
I Gifts are! how all of us can get more 
market share." s^\'s F.G. Bakhrin. VP of 
b-ade for Integrity Mi^sic. Mobile, Ala 

Expo '96 also saw ethnic market 
exhibitors such as CalZion PttxliKTiones, 
a HLS|ianif lalx'l that gi-osst'S Sl.;^ million 
a yvar in the C.S. "SjKinLsh [niuse and wxn- 
ship music is hot ikav; esjKXjially in New 
Yorit. Floiida. Texas, and California," sa.vs 
\"ictor J. Cai-denas. VT and dii-ector of 
mai'keting at the Houston office. 

Then' was im aliundance of music at 
the Expo, with conceils by GLAD ( Light 
Records). Lamelle Hanis (Benson Music 
Group), the Nelons (Chapel Music 
Group). Cfxle Of Ethics (ForeFront Com- 
munkiitioas). Aaix)n Jeoffrey (Star Stir^ 
Communications), and Lisa Bt»\ill (S|jur- 
row Communications), all bnn^jht in by 
Chonlant Distriliution Gnxip. 

AL'^i ap|H'iuniig v,ere Tuesday's Chikl 
(Benson Masic Gitxip), the Palmetto State 



Quai-tet (through Eddie Crook Co. and 
A^iniingslai" Recoi-ds). Djina Key (Chor- 
(lant Distriliution Gntup'FoivFnmt C\m- 
munications). Christ Church Choir 
(through Ingram Book Co.), Alicia 
Williamson (Integiity Music). Anointed 
(M>iTh Recordrv'Wbrd Rectrds & Music), 
Jai-s Of Cliiy (BivntwTxxi Music/'fc^ssential 
Recoi*ds). Cheri Keagg>' (Chordant Dis- 
tribution GroupSpanwv Communica- 
tions), Paul ()\Bi*street (Integrity Music), 
Sien-a (Chordant Distribution Groui>'Stai- 
Song Communications), Greg Long 
(.M.\n*h Recoi'd.s''\\V)ni Records & Music), 
and Sam Le\ine (BrentN^-ood Music). 

The week concluded with the CBA Cel- 
ebration Luncheon (Jan. 27), in w'hkrh 1 1 
"stoix?s of the region" were so named by 
their peei*s. 

The.\' uvre the Kock Christian Book- 
house, W^antagh, N.Y.; Provitkmt Book- 
store', Lancaster, Pa.; Christian Supply 
Center, Muncie, Incl; the WfeHsjoing Chris- 
tian Book Centei; Louisville, Ky.; Living 
\'ine, Oilumbia. S.C.; Christian B<x)k & 
Gift Shoinie, Oliithe, Kan.; the Bibk' light- 
house. Sterling, Colo.; Sonshine Book & 
Gift Shop. Lake Jackson. Texas; Scsilight 
Books. Sheboygan. Wis.; Tii Cit\- Bible 
B(K)kstore. Kennewick, Wksh.; aral Light- 
h(XLse Bil)le Buik Stoit;. DulJin, Calif. 

They are n(nv finalists for CBA's store 
of the .war, which will lie announce*! dur- 
ing the CBA International Convention 
July 1;M8 at the Anaheim (Calif.) Con- 
vention Center. 
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Top Pop Catalog Albums 


THIS 
WEEK 


LAST 
WEEK 


COMPILED FROM A NATONAL SAMPLE Of RETAIL STOffE AND RACK SAlES 
REPORTS COLLECTED, COMPILfO, AND PftOVIDtD Bi SoundScan ' 
ARTIST llllill TITLE 

lAEWI iNUWBER'DISIBIBLiriNG lAWL {SUG. LIST PRICE i " 


gs 


1 


1 


* * NO. 1 

BEASTIEBOVSA 


* * 

LICENSED TO ILL 

14 M^HjflTio I 


165 


2 


2 


ENVAA' 


WATERMARK 


220 


3 


3 


BOB MARLEY AND THE WAILERS A' 


LEGEND 


234 


4 


9 


PINK FLOYD A ' 


DARK SIDE OF THE MOON 


245 


5 


4 


SOUNDTRACK A" 


GREASE 


64 


{ 




JIMMVBUFFETTA' 

MCAt-jSS- : 981 


SONGS VOU KNOW BY HEART 


241 


1 




CAROLE KING A 


TAPESTRY 


60 


g 




SMASHING PUMPKINSA' 


SIAMESE DREAM 


11 


g 




ENYA 

.■ MRfiP'ji i:o.98'l6,qe) 


THE CELTS 


26 


10 




THE BEATLESA" 


ABBEY ROAD 


91 




jl 


NINE INCH NAILSA' 

T.1 ■ - ^^1 


PRETTY HATE MACHINE 


122 


12 


10 


PINK FLOYDA 

•..■iL' ■•i-y. r .b'^aayil 9BI 


THE WALL 


248 


13 


12 


JOURNEY A' 

:OLUMeiA .'.1 '.id Eij 


JOURNEY'S GREATEST HITS 


243 


14 


7 


THE BEATLES A" SGT. PEPPER'S LONELY HEARTS CLUB BAND 


125 


15 


13 


JIMI HENDRIXA 

MCA 1082g ; ■ 


THE ULTIMATE EXPERIENCE 


37 


16 


20 


CREEDENCE CLEARWATER REVIVAL A CHRONICLE VOL 1 

fAMAi,Vl" ■ OB: 


147 




\] 


VAN MORRISON A 


THE BEST OF VAN MORRISON 


33 


IB 


19 


ELTON JOHN A ' 

1 ■ ■■'1017 9ail.98) 


GREATEST HITS 


230 






THE BEATLESA' 

CAPITOL 9;D3y ;■. _-l '.td 


1967-1970 


57 


20 


18 


JAMES TAYLOR A 

WARNER BROS ^113' ■ ' '■^ >d 


GREATEST HITS 


240 






BOYZ II MEN A 

iKanvri ^'ic^i; ^.^ ■: ^.j 


COOLEYHIGHHARMONY 


62 


22 




STEVE MILLER BAND A* 

CAPITOl . ■ - ,1,99J 


GREATEST HITS 1974-78 


237 




"6 


METAU.ICAA' 


...AND JUSTICE FOR ALL 


228 


24 




THE DOORS A 


THE BEST OF THE DOORS 


227 


25 


31 


ERIC CLAPTON A TIME PIECES 

pr, vrofi ■ .-.I ;■ ga f a 1 1 96: 


■ THE BEST OF ERIC CLAPTON 


237 


26 


30 


JANIS JOPLIN A' 

ty im 981 


GREATEST HITS 


192 


27 


21 


THE BEATLESA 


THE BEATLES 


39 


21 


23 


THE BEATLESA' 

CAPir^jL ■ ... .-.d 3. ^ 


1962-1966 


44 


29 


25 


MADONNA A" THE IMMACULATE COLLECTION 

SIRE ?fi-Jio- WARNER BROS (13 98'ia9fl-. 


42 


30 


36 


EAGLES A' 


GREATEST HITS 1971-1975 


241 






PATSYCLINEA' 


GREATEST HITS 


228 


32 




AC/DCA 


BACK IN BLACK 


135 






SOUNDTRACK A 


THE BODYGUARD 


5 






THE BEATLESA' 

CARITOL 46440- 1 !■ '-■ 


RUBBER SOUL 


14 


35 




U2A 

r51A*<[5 -; . -■ : it ; ■ '.'H 


THE JOSHUA TREE 


194 


36 


34 


THE BEATLESA' 


MAGICAL MYSTERY TOUR 


12 


37 


46 


METALLICAA 

ElEKTRA : ■: . 


MASTER OF PUPPETS 


214 


38 




MARVIN GAYE 

M^JlOvvN • -. i?'m.;i98i 


EVERY GREAT MOTOWN HIT 


23 






LYNYRD SKYNYRDA 


BEST-SKYNYRD'S INNYRDS 


104 


40 




MEAT LOAF A 

CLEVEL/NE; ■ ^ 98 E^.'i ; 1 9iJ 


BAT OUT OF HELL 


2(B 






EAGLES A 

ElEKTRA , 1 ■■ - : ?ai 


HOTEL CALIFORNIA 


140 


42 


42 


ALICE IN CHAINS A 

Cni ,IMn '< ■ -'^ EQ lb 981 


DIRT 


10 


43 


47 


GRATEFUL DEAD A' THE BEST OF SKELHONS FROM THE CLOSH 

.■.■■■■. .■■■•■' 9b Ll ■.'d'. 


132 


44 


37 


THE BEATLESA' 


REVOLVER 


13 


45 


43 


LED ZEPPELIN A 


LED ZEPPELIN IV 


206 


4$ 


44 


METALLICAA 

• :,-■-:. 5 98! 


RIDE THE LIGHTNING 


2i; 


47 




MARIAH CAREY A* 

CD.iJMe ^ .IL.^Li." .0 98EQ'i6.9a) 


MARIAH CAREY 


25 


48 




GUNS N' ROSESA" 

[.■"■■['. ,i:-.^(i59a 


APPETITE FOR DESTRUCTION 


161 


49 


38 


BETTE MIDLER • EXPERIENCE THE DIVINE: GREATEST HITS 

Ai^i\-ii. ^j;-H Au IG -^l<^ 9S; 


4 


50 


39 


FLEETWOOD MAC A' 

WARNER BROS 25801 i99^;.^9,:i 


GREATEST HITS 


200 



Catalog alDums are cudc titles wtiicti have previously appealed on The Bilitjoard 200 Top Aitwms chart 
and are registering significant sales. • Recoiding Industry Assn. Of America (RIAA] certification for sales 
o1 500.000 umls. A RIAA certitcatron tor sales ot 1 million units, with irnjltimilUon sellers indicated t)v 
a numeral following the symtxji. Most albums available on cassette and CD 'Asterisk ir>dicates vinyi LP 
IS available. Most tape prices, and CD pnces for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, arxl all other CD pnces, are equivalent prtces. which are projected 'rom wholesale pnces. 
■ indicates past or present Healseeker title. 'CiI996. Billboardi'BPI Communications, and SoundScan, Irx, 



Merchants & Marketing 



BMG Sales Confab A Hit 

BMG Distributinn gathered its troops for its sales convention Jan. 
8-13 in New Orleans. More than 800 people attended the confab, 
including the company's national and field staff and executives 
from the 23 labels it distributes. During the day, attendees listened 
to product presentations and attended sales meetings. At night, the 
convention slipped into party mode, with artist showcases and the 
Zig Zag room fueling the fun. 



4 




V 



Michael Dornemann, left, chairman/CEO of BMG 
Entertainment, and Pete Jones, president of BMG 
Distribution, share grand-marshal responsibilities as they 
lead the 500-person BMG Mardi Gras parade through the 
French Quarter. 



Ttie RCA Records Label Group product 
presentatwn provided an opportunity 
for senior management and cirtists to 
exchange thoughts. Pictured in the top 
row, from left, are Monti Lueftner, 
president of Monti Media; Pete Jones, 
president of BMG Distribution: BNA 
recording artist Lorne Morgan; Joe 
Galante, chairman of RCA Records 
Label Group Nashville; and Rudi 
Gassner, president/CEO of BMG 
Entertainment International. In the front 
row. from left, are RLG recording artist 
Ray Vega, Roberta Morales of BNA 
recording act Sister Morales, BNA 
recording ahist Mindy McCready. Usa 
Morales of Sister Morales, arxj RLG 
recording artist Jon Randall. 





Zoo president Lou Maglia and his staff present BMG 
Distribution branch managers and national staff with 
plaques commemorating gold certification by the 
Recording Industry Assn. of America of Matthew Sweet's 
"Girlfriend" and "100% Fun " albums 



The House of Blues was the perfect backdrop for the BMG 
Victor Japan staff to corral Arista Nashville recording act 
BlackHawk and talk country music, 





The convention served as a great vehicle for the BMG 
Distribution singles sales staff to celebrate landing the top 
single distribution market share, as detemiined by 
SoundScan. 



The BMG DisInbLilinn virlr*n r,taH gf;tr, into the swing of the 
convention. Pictured in the lop row, from left, are Bruce 
Leivenberg, West Coast regional sales representative; 
Yvonne Paoletti, VP of national video sales; Debra Murray, 
national video accounts manager; Eti Mares, national 
video sales assistant; and Barry Gordon, national video 
sates manager. In the bottom row. from left, are Steve 
Bulzoni. national manager of video distribution; Harold 
Komisar. East Coast regional sales rep; and Chris 
Stidman, Midwest regional sales rep. 



LaFace/Arista recording artist Toni Braxton stopped by the 
convention at the end of the Arista product presentation to 
thank (he troops for their support. Pictured, from left, are 
Roy Lott. executive VP/GM of Arista; Rudi Gassner, 
president/CEO of BMG Entertainment International; Pete 
Jones, president of BMG Distribution; Braxton; Kenny 
"Babytace" Edmonds, co-president of LaFace; Antonio 
"L.A.- Reid, co-president of LaFace; Clive Davis, president 
of Arista; and Monti Lueftner. president of Monti Media. 



At the awards cererrwny, 
BMG Distribution's New 
Yofi< branch manager Dickie 
Zwirn presents brancfi s^es 
assistant Jarrett Nolan with a 
"light bulb" award. 



LaFace/Arista recording 
artist Toni Braxton is 
caught in midstep on the 
dancefloor at the Zig Zag 
room, ttie private bar that 
BMG Distribution sets up at 
its conventions. 
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MERCHANTS & MARKETING 



Black History Gets Modem Presentation 



■ BY DOUGLAS REECE 

LOS ANCELES — Severn! major 
fompanies are celebratinjj Febru- 
ai-y's RIack History Month in cyber- 
space by developing permanent 
places on the Internet's World Wide 
Web for content that documents the 
heritage of African-Americans. 
Other Web sites are IntcKratinK con- 
tent geared toward black "net 
surfers" to commemorate the annu- 
al event. 

On Feb. 1, BMd and Microsoft 
introduced plans for ambitious online 
and interactive projects. 

Microsoft is teaming with cable 
channel Black Entertainment Tele- 
vision to produce interactive TV and 
CD-ROM products that will appeal 
to the black community. The .^tilL 
unnamed multimedia venture, which 
is equally owned by both parties, will 
be managed from BET headquarters 
in Washington. D.C. 

Sandy Thomas, business develop- 
ment manager for the strategic part- 
nerships division at Microsoft, says, 
"This is a wonderful opportunity to 
leverage different Microsoft brands 
and formats to deliver content 
through existing Microsoft distribu- 
tion channels, whether it be through 
the Microsoft Network [MSNJ. stan- 
dard CD-ROMs at retail stores, or 
whatever channels are appropriate 
for the particular product." 

BET NETWORK' SITE 

Though details are sketchy, the 
initial phase of the project will con- 
centrate on the establishment of a 
"BET Network" site. 

Says Thomas. "We want peojile to 
know that all they have to do is come 
to MKT Network and they are going 
to find out everything. It is going to 
be a central information repository 
for .African-American culture and 
issues and trends. 

"I don't think that yet exists." she 
adds. "What is out there is scattered 
shots of content. But what hasn't 
happened is the aggregation of all 
this content. If you really want to 
grow a community, there needs to be 
face and character to it, as well as a 
set standard of i|uality." 

Thomas says the new site will uti- 
lize all of BET's television proper- 




BMG's Web site "Peeps Republic." 



ties, as well as relevant cont<?nt and 
services from third parties. 

"Some of the best sites come from 
new talent, ami we want to create a 
home for African-American new tal- 
ent and notable business services, 
much the way BET has created a 
home for African-American enter- 
tainers in our culture." says Thomas. 

The RET site will open with a 
cityscape filled with neon signs that 
link to a number of areas, including 
BET on Jazz (music). BET Networks 
(news), and BET shop (merchandise). 

Working in conjunction with NBC 
and RET, Microsoft has dedicated an 
area of its MSN online service to the 
celebration of Black History Month. 

Throughout February, "Songs And 
Stories: MSN ( -elebrates Black His- 
tory Month" features online chat 
rooms with a wide range of influen- 
tial black pro<lucers and acts, includ- 
ing Babyface, Quincy Jones, SeaL 
and TLC*. BET on-air personalities, 
including Ed Gordon and Bob John- 
son, will also host chat rooms. 

"Songs And Stories" will also con- 
tain editorial content on black politi- 
cians, scientists, writers, and vision- 
aries. 

According to Thomas, this collab- 
oration is somew^hat of an icebreaker 
for BET and Microsoft, as approxi- 




Cyberian Rhapsody. Narada now age pianist David Lanz recently joined Slash 
and artists from Soundgarden, Screaming Trees, Queensryctie, and Alice In 
Cliains for "Cyberian Rhapsody.' a concert that was cybercast on the Internet 
Pictured at the Paramount Theatre in Seattle. Irom left, are Soundgarden s Mat\ 
Cameron. Lanz's son Michael. Slash, and Lanz. 



mately JHl'/ of the editorial material 
for "Songs And Stories" will come 
directly from BET-owned magazines 
Merge and YSB. 

BMG LAUNCHES PEEPS REPUBLIC 

Another major commitment to the 
black Internet audience is being 
developed by BMG Entertainment, 
which debuted its inaugural Web 
site. "Peeps Republic" (http://www.- 
peeps.com). Feb. 1. 

Billing the site as "an interactive 
celebration of black music and cul- 
ture," BMG will initially use the area 
to highlight nine of its black hip-hop. 
pop. and R&B artists per month. 

At launch, some of the artists that 
were featured in the site included 
TL(^ the Notorious BJ.G., and Etta 
James. 

Editorial content for "Peeps 
Republic" will be provided via Sis- 
ter2Sistcr magazine, VIBE Online, 
Net Noir, Bailey Broadcasting Ser- 
vices, and other content providers. 

Mame McCutchin, manager of 
Internet and online services at BMG, 
says that the site was modeled after 
traditional music outlets. 

"We looked into how consumers 
react to labels and lalwl content, and 
the truth is, they really don't. They 
react to the artist, so we decided to 
mimic what you have with recoril 
stores and radio statitms. Peeps is a 
genre-based site, but in and around 
it you have neighborhoods of genres, 
including R&B. rap. hip-hop. pop. 
and classic soul ami blues." 

In addition, the "Peeps Republic" 
Web site directs consumers to an 800 
number for the Fulfillment Plus dis- 
tribution service to purchase music 
by the artists showcasetl in the site. 

Kevin Conroy. senior VP of mar- 
keting for BMG, says that the site is 
designed more as a vehicle for expos- 
ing and promoting artists than for 
selling music. 

"Certainly, we want consumers to 
have the opportunity to purchase an 
album if they are so inclined, but the 
.'lales element is not the primary pur- 
pose of the site. The emphasis is on 
marketing and to create unique 
exposure, as well as promotion for 
the artists and their music." 

BMG plans to support traditional 
retailers by offering special coupons 
for music discounts at retail to those 
who investigate the site and those 
who E-mail. 

Executives at BMG say that 
"Peeps Republic" is the first in a 
series of genre-specific music sites. 

"Ultimately, what we will have is 
a series of pages," says Conroy, "all 
of which will he linked at various 
entry points through genre-based 
sights." 

Conroy adds that music, home 
video, and interactive product, as 
well as i-elaled merchandise, will 
eventually have stand-alone pres- 
ences on the Internet under the 
umbrella of a BMG corporate site. 

SONY ROCKS THE VOTE 

In the spirit of the electoral year. 
Sony .Music has adapted and added a 
vai'iety of content lu its Web site to 
engage users in black voter-related 
issues anil t<» encourage black youth 



to go to the polls. 

In its observance of Black History 
Month, Sony initiated two projects, 
the Sony Music Black College Tour 
and "Sign Hp. Don't Give Up" 
(Billboard. Feb. 3). 

The tour, which ran Feb. 1-3, fea- 
tured Sony artists, including the 
Fugees and Groove Theory, visiting 
and performing at various colleges. 
In addition, Sony executives partici- 
pated in panel discussions at those 
schools that dealt with black issues 
in the music industry. 

The latter project is the label's 
19% voter-registration initiative. 
"Sign Up. Don't Give Up. Sony Music 
Supiwrts Black Future" is based at 
the Sony Music Web page 
(http://www.sony.com) and will offer 
voter information, artist endorse- 
ments, and music samples. 

Sony was also involved in Black 
History Month via SW Networks' 
Feb. 8 "Rap The Vote" Internet chat, 
which was hosted by a wide array of 
musicians, music executives, and 
politicians. 

Among those involved were Rus- 
sell Simmons, Heavy D., Veronica 
Webb, and Mario Cuomo. 

Roxy Myzel. pnMlucer of SW Net- 



Sony Music's "Sign Up Don't Give 
Up" Web page. 

works' syndicated radio program 
"Street Heat." has been involved 
with the network's voter campaign 
since it began in October 1995. 

She cites recent politically 
charged college tours by such acts as 
Naughty By Nature. Onyx. Redman. 
Method Man. and Erick Sermon as 
examples of how the rap community 
has mobilized to help promote iM)lit- 
ical awareness among urban youth. 

"Why not use the help of artists'.'" 
Myzel says. "The fact is that out of 
22 million African-Americans, there 
are still S million who have not reg- 
istered to vitte." 

Former New' York governoi- C'uomo 
concurs. "It is one of the problems 
that [peoplel have generally left pol- 
itics to the politicians," he says. "In 
the end. you disciwer that this is a 
system that punishes aloofness. The 
people who don't show up lose. Poor 
people don't vote. The kids don't vote, 
ami they get beat up foi- it." 

The Welt site, which was included 
in the "24 Hours In Cyberspace" 
photojournal project (Billboard, Feb. 
10), is located at http//www.- 
swnetworks.com. 



Grammy Awards 
From Backstage 

APPLE NETCASTS THE GRAMMYS: A]ip\e 
Computer will present liw, interactive 
coverage of the 38th annual Grammy 
Awards on the Internet Feb. 28. 

"We believe that this will be the 
largest Internet music ewnt j-et," sa>'5 
Duncan Kennedy, manager of Apple 
Masic Group, who emphasizes that maare 
than 1 billion people wateh the Gram- 
mys' worldwide telecasts. 

The C^ckTime Li\T;! ewnt, which can 
be accessetl at httpv/gnunmy.apple.com, 
will feature liw multimetlia broadcasts 
of behind-the-scenes artist chats, per- 
formances, and images using a combi- 
nation of Apple's QuickTime VR and 
Progressire Networks' RealAudio. 

"This is not ti-ying to replace or rival 
the TV event in any way," says Kennedy 
"The goal is to go behind the scenes and 
show the whole sUjry alwut the Gram- 
mj-B. There's more t*> the ev^nt than what 
we see on TV" 

Included in the Grammy coverage 
that will be available on the Internet but 
not on TV are netcasts of .several VIP 
ewnts, including the NARAS Founda- 
tion Tribute Concert honoring Carlos 
Santana and the MusiCares 1J)9() "ix»r- 
son of the j-ear" tribute dinner honoring 
Quincy Jones. 

ATARV3D0 WOES; The casualty count is 
continuing in the video game platform 
wars, as poorer-than-expeeted holiday 
.sales take their toll on two hardware 
manufacturers. Atari Corp. has dis- 
mkstMi iU presklent Ted Hoff, as well as 
about 20 employees. Many retailers 
iviKirt th:it the com|any Ls liquidating its 
|xx)r-selling Jaguar game .'ij'stem and its 
CD add-on hartlwaiv. H(nw\t'r. a sixjkes- 
wfiman for the com|Muiy says thai Atari 
is still sui^xirting the ill-fated fonnaL 

Meanwliile, (Joklstar has sto})i)ed man- 
ufactiuing the :i2-bit SIX) game s>^tem. 
Howvver. Pani».sonic will continue to Ixiiki 
the set-toj) game machines. Panasonic's 
juin'nt comisiny, Matsashita, is exix>cted 
to announce in the cfiming months a fi4- 
bit game machine that is liackward-com- 
[Kitible with exi.sting 31)0 machines. 

CANADA ONLINE? America Online 
lauivhed a (.'anadian \x»rsion of its online 
sen'ice Jan. 'SO. The new territory is the 
latest in a string of international ej£|)an- 
sions for the service. AOL recently 
oix?ned shtip in (k^rmany and is in a joint 
wntui-e with BMG to pixnide senice to 
Europe. AOL plans to expand into 
France and the I'.K. sometime in 1996. 

TICKETMASTER UPDATE: Ticketmaster 
is close to implementing its transaction 
service on the Internet. The comjiany, 
which has already announced that it 
intends to sell concert tickets on it* 
World Wide Web site, will mpoi-tedly be- 
gin testing that sen'ice in the coming 
weeks. Full-service ticket sales are 
e.\|)ected to lie online in two months. 

ROOM SERVICE: San Jose, Calif.-hased 
4th Network is readying roll-out of a 
high-bsmdwidth interactiw network thjit 
will ojierate within brtel nxms. Some of 
the paitidiKints in the pit^ram inclu<le 
irKli\'idual lK)tel o|)erations in the Holiilay 
Inn. Radisson. and Hilton chains. 

By the end of VMi, the operation will 
ivach alKHit 20().(K)0 hotel room.s s<i,\¥ -1th 
Network CEO Di: Scott I.ewis. 
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Desktop Broadcasting 



Online And & Vid Could Enable Providers To Make Mountains Out 
Of Micro-Niches 



I BY BRETT ATWOOD 



Quite apart from the more 
grandiose claims made on its 
behalf, it is possible that today's 
personal computer will be tomorrow's 
interactive television set and radio. 
Just as desktop publishing revolution- 
ized the print media, the instant trans- 
mission of audio and video over the 
Internet ("desktop broadcasting") is 
poised to have a major impact on the 
way we see and hear radio and TV in 
the near future. Primitive audio and 
video transmissions on the Internet 
are already a reality, and the music 
industry is d^tely watching and listen- 
ing as real-time netcasting continues to 
develop- 

Progressive Networks recently 
unleashed for free use its Real Audio 
2.0 software onto the Internet. The 
program allows for live and real-time 
audio broadcasts to users who have a 
28i^baud modem. Audio on-demand is 
also available to users with lower speed 
connections from Xing Technologies 
(see accompanying story). 

NEW MARKEnNGOPPS 

For the music industry, a new oppor- 
tunity for music marketing is emerg- 
ing. Almost every major label has 
established a presence on the World 
Wide Web, and downloadable music 
videos and audio samples are already 
staples of each label's site. A handful of 
label, radio-station and other music 
sites have already taken the next step 
toward real-time "desktop broadcast- 
ing" by offering access to music 
instantly with a simple click of the 
mouse. 

Full-length albums are played live 
24-hours-a-day on CDNow's online 
jukebox at http:/Avww jnteijuke.com. 
The site, which uses Real Audio 2.0, 
has played full-length selections that 




Spearhead (aJ)ove), (ind Joan Jett A The 
Blackheartis have performed real-time 
conetrta on the Internet 

vary from Juliana Hatfield to Mozart 

In early December 1995, Atlantic 
used Real Audio 2.0 to debut the com- 
plete Tori Amos track "Caught A Lite 
Sneeze" on the Internet several weeks 
before it hit retail or radio in January. 

MCA is offering instant access to a 
"megamix" of a recent live perfor- 
mance by Meat Loaf on its site. 

Warner Bros. Records' Web site 
contains an exclusive Spanish- 
language version of Madonna's recent 
hit"YouH See." 

Several multi-act concert events 
have taken place in real-time over the 
Internet, including performances by 
such established acts as Gin Blossoms, 
Santana, Deborah Harr>% Spearhead 
and Joan Jett & The Blackhearts. 

YID-TRANSMtSSION 

Unlike audio transmission, music 



labels have been a bit slower to 
embrace the early methods of instant 
video transmission on the Internet 
until higher-speed modem connections 
become more of a norm. 

Real-time video on the Internet is 
accessible through software applica- 
tions like CU-SeeMe. King's Stream- 
Works and Apple's QuickTime Live. 
To use these video applications on the 
Internet, a computer user must at least 
have a 28.8-baud modem. At this speed, 
the "video" transmission often resem- 
bles a fastrmoving slide show. 

One 24-hour music-video program- 
mer is already active on the Internet 
Austin, Texas-based InlemeTV simul- 
casts the U.S. feed of Canadian music- 
video programmer MuchMusic to 
Internet surfers with CU-SeeMe sott- 
ware. 

To speed things up, some computer 
users are installing digital phone con- 
nections, known as ISDN lines. ISDN 
enables access to visual and audio data 
at midband speeds that are consider- 
ably faster than what is possible over 
an analog phone line. However, even 
ISDN speeds pale in comparison to the 
coming tide of cable modems, which 
will make their debut this year. 

PHONES ARE FASTER 

Several interactive and cable compa- 
nies have been working to offer broad- 
band, fast-speed Internet access 
through the same wires that now carry 
cable-television programming. By 
using the existing infrastructure of 
cable television, these companies hope 
to make cable-deli\'ered Internet ser- 
vice as common as the telephone. 

Cable modems promise to deliver 
information several times faster than 
even the fastest ISDN modem. Full- 
motion video and digital-quahty audio 
on-demand should be available in a 
handful of cities by the end of this year. 

Continued on page 80 



TV On The 'net 



A kyperacUve array of potential broadcasters 
tests the waters for real-time tele-vents and video 



IBVSTEVETRAIMAN 



Though not as widespread as 
audio-only broadcasts on the 
Internet, video events are "hap- 
pening" more frequently — and the 
promise of a real breakthrough in the 
not-too-distant future via high-speed 
cable modems offers broad opportu- 
nities for the music industry. 

In brief, here's a sampling of the 
first steps toward the delivery of 
"real-time" music events, music 
videos and related products into the 
home. Projections for Internet-user 
growth go from 2 million in 1994 to 
more than 6.5 million "regulars" (fre- 
quent users) last year to a conserva- 



tive 22 million by the year 2000. By 
that year, Forrester Research pro- 
jects 7 million cable-modem cus- 
tomers with new revenue of more 

Continental CabUvision, 
fourth largest in the U.S., 
for its Project Agora test 

that began last falU 
installed cable modems 
in 6,600 dorm rooms, 2,500 
classrooms and 400 offices 
at Boston College. 

than $1.3 billion just to the cable 
industry. 

"The Internet is perfectly suited to 
deliver real-time media, including 



live and interactive music entertain- 
ment, into the home because you're 
literally watching TV on your com- 
puter," explains Boyd Bangerter, 
business-development manager for 
Intel's cable products division. The 
Arm's CablePort Adapter is a modem 
that will deliver high-speed access to 
the Worldwide Web (WWW) and 
online services. It provides a broad- 
band connection that is many times 
faster than the fastest current tele- 
phone modem (28.8 bps) to handle 
digital audio and video signals. 

Field trials began about 18 months 
ago with 400 "connections" world- 
wide. Bangerter notes, with an 
encouraging update given at the 
recent Western Cable TV Assn. 
Show. Among the 15 new service and 
content providers recently added to 
the list of CablePort software-appli- 
cation developers are such entertain- 
ment firms as Digital Planet, Grolier 
and Yahoo in the U.S.; Virgin and 
Continued on page 80 



Radio Broadcasting Becomes A 
Wbridwide Event 

Online 's not yet a rival to on-ait; but plenty of 
stations are betting on the appeal of ^Hve pro- 
gramming with the didc of a numse^* 



I BY DEBBIE GALANTE BLOCK 



As "desktop broadcasting" begins 
to boom on the Internet a flurry 
of grassroots radio stations are 
starting to emerge. Some regional 
radio stations are aiming to widen their 
exposure to a global audience by cyber- 
casting their signals over the Internet 
As the audio quality continues to 
increase, music content is b^inning to 
rival talk-related programming on the 
Internet 

Up until a few months ago, it took a 
user a lot of time to listen to a radio 
broadcast on the Internet. 
First, the broadcast need- 
ed to be downloaded, then 
listened to. That was until 
technologies like Pro- 
gressive Networks' Real 
Audio and Xing Tech- 
nology Corp.'s Stream- 
Works were introdut-ed. 
Both technologies allow 
computer users the oppor- 
tunity to listen to live audio program- 
ming with the simple dick of a mouse. 

Jay Westlin, GM and Web-site pro- 
ducer at Malibu, Calif.-based radio syn- 
dicator Entertainment Radio Net- 
works (ERN), says that online radio 
has no limits. "It's better than radio 
and television, which is limited to the 
number of channels offered," he 
explains. "Also, radio online is an inter- 
active experience, not a passive one. 
Not only can we broadcast live now, but 
users can get programming on 
demand." 

In February 1996, Santa Cruz, 
Calif.-based KPIG became the first 
radio station to permanently cyl)ercast 
its signal to a mass audience online. 
"We are investing in our ftiture. Fairiy 
soon, I think, delivery of programming 
like ours on the Internet will be a rou- 
tine, everyday thing," says KPIG OM 
Bill Goldsmith. 

AM-OUAUIY SOUND 

Internet radio has yet to evolve into 
a real rival to conventional "over-the- 
air" radio broadcasting. The audio 
quality is still low, and until modems 
can speed up significantly, any 
improvements will likely be limited. 
Some stations claim their quality is 
about on par with AM radio, but 
Howard Gordon, president of Arroyo 
Grande, Calif.-based Xing Technology 
Corp., says, The term AM is being 
loosely thrown around. Technically, 
AM quality is 7 kilohertz bandwidth, 
while FM quality is 15 kilohertz. We're 
better than telephone quality and 
approaching a good AM quality." 

SHORTWAVE CONVERSION 

Will new technology be the end of 
shortwave radio? 

Goldsmith says, "More and more of 
the people doing programming for 
shortwave radio are starting to come 




online because it is a natiu^ replace- 
ment. The Internet is much cheaper 
than running a transmitter and, com- 
paratively speaking, it costs next to 
nothing to set up a server on the 
Internet and start delivering program- 
ming. When you're all done, final 
Internet costs may be $20,000 to 
30,000. That's a drop in the bucket com- 
pared to putting together a broadcast 
radio station that will only cover a lim- 
ited area." 

Most radio stations and technology 
experts say they are still in the midst of 
trying to develop a way to monitor 
their demographics. Right now, most 
can only tell that someone 
is visiting the site, not 
really who the visitors are. 

DEMOS ANDDISPOSABU 
INCOME 

However, the feeling is 
that most users are in 
their 20s to mid-30s with a 
bit of disposable income. 
That demographic is 
somewhat younger than the average 
talk-radio listener, who is usually in his 
40s and early 50s. "Although Internet 
users are still mostly male, women are 
beginning to catch up," says ERN's 
Westlin. 

Mike Wellbrock, executive producer 
of WBAL, Baltimore, Md, says his 
news-and-sports station's site debuted 
with text-only in September 1995. 
However, starting early this year, the 
station is scheduled to offer live pro- 
gramming. As of December, the station 
was getting at least 2,000 Mts per day, 
and Wellbrock expected that number 
to reach 4,000 in the short term. 
Michael Rau, VP of technology at EZ 
Communications, Fairfax, Va, says 
EZ's two Seattle stations, country 
KMPS and rock KZOK, have about 
1,000 people visiting the site per day. 

KPIG's Goldsmith says, "Most of 
our online visits are &om people out- 
side our listening area. WeVe even had 
an enthusiastic response from people 
in other countries who have no other 
access to English-speaking programs." 

H00KM6 UP MICHES 

The first audio-on-demand subscrip- 
tion service via the Internet has also 
made its debut. Tulsa, Okla.-based 
Taylor Subscription Talk has made a 
commitment to niche programming. 
"For example, our research shows that 
60% of all gays and lesbians in America 
are hooked up to the Internet. This 
group is also largely ignored in the 
mainstream media. We want to be the 
place for these people to come for hon- 
est, open discussion and information," 
says TST chairman Edward L. Taylor. 

Other niche audio offered by the ser- 
vice includes computer shows, health, 
paranormal, finances and psychics. 
Programming on the service also 
includes college sports, university lec- 
ture series and conferences. H 
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Broadcast Cyberguide 

A selective list of some online sites that offer 
real-time audio or video, as well as general 
information on current and future developments 
in "desktop broadcasting" 



DESKTOP BROADCASTING 

Continued from page 79 

For example. Motorola recently 
announced that it will soon ship 370,000 
of its Cybersurf cable modems to three 
of the top U.S. cable operators by mid- 
1996. 

Significantly, many of these cable- 
delivered, fast-speed interactive ser- 
vices will be received on the home com- 
puter, rather than the TV set Consider 
this: the growth of personal-computer 
sales outpaced sales of new TV sets in 
1995, according to the Electronic 
Industries ABsn. In addition, online 
services and the Internet have drawn 
millions of new U.S. lurkers in the last 
year alone. At least 22 million people 
are expected to be on the Internet by 
the year 2000, with 7 million house- 
holds using cable modems, according 
to Forrester Research. 

WnMIT ACCESS FOR SURFERS 

As computer users gain access to 
higher-speed connections, the demand 
for better content uill increase. 
. Record labels may eventually be 
able to offer their own music-video \sro- 
gramming to net surfers who "tune 
into" their Web channel. "There will be 
more instant access to music program- 
ming," says Casey Sheldon, brand 
manager for interactive broadband 
products at Hewlett-Packard. "Once 
the content and consumer base is up 
and running, there will be the potential 



TV ON THE NET 

Cniilinued (win fxiQe 7'J 

Manic Media in the U.K. 

At the same time, Intel and AT&T 
Network Systems, Hewlett-Packard 
and Hybrid Networks recently 
formed a group to jointly develop 
inter-operable products for deliver- 
ing these high-<4peed data senices to 
PCs \ia broadband networks. Intel 
also is part of the newly formed 
Intercast Industry group to promote 
the new Intercast medium that will 
link the Internet and television to the 
PC. Other members include NBC, 
CNN Interactive, Viacom, Comcast, 
America Online, Netscape, Gateway 
2000 and Packard Bell. 

Continental Cablevision. fourth- 
largest in the U.S., for its Project 
Agora test that began last fall, 
installed cable modems in 6,600 dorm 
rooms, 2,500 classrooms and 400 
offices at Bo.ston College. Students 
are using the new Internet connec- 
tion for e-mail, test review, tran- 
script access, account balances, 
tutoring, previewing music events 
and ordering concert tickets. Most 
important, students and teachers 
indicate they would pay from $10 to 
.$20 a month for .such a ser\ice. 

Apple QuickTime Live is the com- 
puter firm's melding of live events 
and online experiences, notes 
Duncan Kennedy, QuickTime line 
manager. Kickoff event was a joint 
venture with Bill Graham Presents 
for online coverage of the promoter's 
"San Francisco New Year's Eve '96" 
concert, which was to include perfor- 
mances by a number of stars and also 
an audio feed, interactive Web chat 
and QuickTime virtual-reality scenes 
of the venue (Billboard. Dec. 9. 1995 
issue). Among at least 10 major 



for very specific types of music 'pro- 
gramming' on the Internet. Rather 
than having MTV, VHI and CMT to 
chocffie from, [there can be] an all-rap 
channel, an all-dance channel — the 
possibilities are endless." 

Sheldon says that He\^iett-Packard 
will ship about 150,000 of its Quick- 
Burst cable modems to ComCast — 
which is the nation's third largest cable 
operator — by mid-1996. However, 

Primitive audio and video 
transmissions on the Internet 
are already a reality, and the 
music industry is closely 
watching and listening as 
real-time netcasting 
continues to develop, 

Sheklon also says that more wide-scale 
availability for cable modems will not 
begin until at least 1997. 

Internet television will be 'Veal in a 
consumer environment" by the year 
2000. according to Chris Bell, VP and 
creative director of Jazz Central 
Station, which is an online source for 
jazz on the Microsoft Network and on 
the World Wide Web. Bell is also work- 
ing with Oracle on an interactive televi- 
nion technolog}' known as Web TV. 

"As content providers, we are 
ready," says Bell. 'The cable compa- 
nies and telephone companies just 
need to catch up with us. When they do, 
it could change the structure of the way 



events promised by Apple this 
year — the majority music-based — 
was the Sundance (Utah) Film 
Festival last month. 

KVR-TV, part of Texas Student 
TV at the Univ. of Texas in Austin, 
has taken the lead in putting "video 
music" on the Web, with program- 
ming director Jay Ashcraft provid- 
ing the spark. In summer 1994, CU- 
SeeMe technology under de- 
velopment at Cornell and at White 
Pine Softu-are was tested at the sta- 
tion. MuchMusic USA came aboard 




K\'R-n">i Marin Harris Ihfti J»tenieT\">t 



in December to air its programming 
on KVR-TV and via the Internet as a 
pilot test with CU-SeeMe. Last May, 
KVR IntemeTV was launched as the 
first broadcast station on the 
Internet 24 hours a day. with a live 
Toad The Wet Sprocket concert and 
intenicw featured. The .'fystem used 
CU-SeeMe and the first global 
broadcasting with Apple QuickTime 
Conferencing technology, enabling 
real-time video and audio tran.smi.s- 
sion. Ashcroft emphasizes that the 
software allows people only to watch 
the programs, and not to capture and 



the record industry now works. The 
Internet's ability to implement niche 
marketing means that services for 
music and \ideo content that is gener- 
aUy not profitable to market on a mass 
level will begin to surface on the 
Internet That is an incredibly power- 
ful thing." 

In the meantime, MTV and VHI. 
which have already established a pres- 
ence on the World Wide Web, are 
expected to be among the first cable 
programmers to instantly supplement 
their conventional cable programming 
with Web-like text and graphic infor- 
mation, using Intercast technology 
from Intel. Intercast, which is due to 
begin shipping in some new computers 
by mid-summer, aims to supplement 
existing television programming with 
the simultaneous transmission of text 
and graphic information on a standard 
television broadcast. However, only 
Intercast-equipped home computers 
can receive both the television and 
accompanying data signal. NBC, 
CNN and \%com's Nickelodeon chan- 
nels are among the first programmers 
to commit to the Intercast standard. 

Viacom's MTV and VHI are expect- 
ed to be announced as content 
providers later this year. A source at 
Intel says that artist- biography and 
discography information, as well as 
electronic retail opportunities, could 
accompany MTV and VHl's cable- 
deUv»«d music-video programming in 
the very near future. I 



save the video. Acknowledging the 
copyright concerns of the music 
industry, he has made the first con- 
Uct with both ASCAP and BMI. 

The most popular shows on KVR- 
IntemeTV are The Wedge on Much, 
locally produced movie-review pro- 
gram Sneek Peak and local music 
shows the SHOW, Pitch "n Control 
(rap), Austin Outer Limits (live 
venues) and See (alternative). 
Recent projects include the new 
"Twisted Willie" video for the recent 
Justice Records CD release, featur- 
ing Willie Nelson covers by Johnny 
Cash, SouTidgarden's Kim Thayil, 
Nirvana's Chris Novoselic and Alice 
In Chains' Sean Kinney; a Feb. 10 
Gavin Radio Convention Internet 
broadcast from Atlanta of Waylon 
Jennings, Supersuckers and others; 
and a live multi-artist concert Feb. 
23 from Universal Amphitheater in 
L.A. 

The Interactive Television Assn. 
(ITA) in Washington will be forming 
a Recording Industry Council this 
spring, one of a growing number of 
leadership groups providing cross- 
fertilization of information and busi- 
ness opi)ortunities, notes CEO Peter 
Waldheim. ITA has several thousand 
members dedicated to promoting the 
new industry and other interactive 
platforms, bringing together the 
many disparate groups who must 
cooperate if interactive media are to 
fulfill their promise, he believes. 

Several video-music-on-the-In- 
ternet projects are in advanced 
development stages. Miami Beach, 
Fla.-based Video Jukebox Network 
owns and operates The Box, which 
reaches about 20 million cable house- 
holds, although it recently lost its 
million-plus Time Warner Cable out- 
let in Manhattan. It-s fii-st attempt at 
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an Internet-based music-video site 
with Adam Curry's Onramp firm 
"just didn't work out for us," accord- 
ing to publicity manager Susan 
Ainsworth. "We've had several suc- 
cessful sweepstakes using Sony's 
Website as a point of entry to the 
Internet — in particular Miehael 
.Jackson this summer — and we are in 
ongoing, advanced <liscussions with 
Sony for a joint Website venture." 

OmniBox in Stamford, Conn., 
hopes to provide real-time delivery 
of complete albums and movies 
(downloaded onto audio and video- 
cassettes and CD-Recordable discs) 
and future access to live concerts and 
sporting events, via cable and satel- 
lite (Billboard. Oct. 8, 1994. issue). 
According to president Thomas 
Bush, the firm successfully complet- 
ed an on-air demon.stralion for Time 
Warner in December to Brooklyn 
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and Queens cable locations, broad- 
casting four channels of digital video 
in the bandwidth between two analog 
channels. Financing is being secured 
to launch the sy.ntem later this year, 
he says. 

While the largest U.S. cable oper- 
ators have ordered more than 
500,000 of the high-speed cable 
modems, everyone agrees it will be 
years before they are in wide use. 
The new modems are far from fool- 
proof, as they tend to slow down 
when too many users are download- 
ing large files at the .'^amt' time. But 
later this year. Continental and other 
cable operators expect to lease them 
for $15 to $40 a month to subscribers, 
with direct sale to consumers several 
years away. Meanwhile, you can 
expect a lot more music-industry 
activity related to "TV on the Web" 
in 19% and beyond. B 
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Direct-To-Video Sales Delighting Vendors 

Nontheatrical Releases Thrive On Cassette-Only Status 



Buying, Renting, Feeding. The Video Software Dealers Assn. and the End 
Hunger Network have joined forces to help eliminate childhood hunger. Announc- 
ing the "Fast Fonward To End Hunger" campaign during the association's regkin- 
al leaders' meeting in Los Angeles in January are, from left, Jeff Pedersen, VSDA 
chairman; Jeffrey Eves, VSDA president; and actor Ed Harris. The effort will raise 
funds through contributions from video store owners and consumers. 



■ BYTRUDI MILLER ROSENBLUM 

NEW YORK — Bean counters might 
want to dub the genre "direct to the bot- 
tom line." 

Call it what you will, the juggernaut 
known as direct-to-video continues to 
pick up adherents, new releases, and — 
most important — sales. VendorB, 
encouraged by the success of such 
titles as "The Return Of Jafar," 
"Timmy The Tooth," and the two 
sequela to "The Land Before Time," 
are preparing to release a record num- 
ber of titles that will go directly to 
stores this year. 

Among the newcomers are Disney's 



VSDA Inaugurates VidTrac Chart; 
HBO Hands Off Rental Duties To WHV 



We 




THIS 



EEK ONE AND COUNTING: It took more than a year,- 
but the Video Software Dealers Assn. has delK^red. On Feb. 
5, VSDA disseminated the first data collected by its Vid- 
Trac point-of-sale s>'stem from 4,500 stores. 

The top 25 rental titles w^re charted for the week ending 
Jan. 28 ami for the month of January. VSDA claims the coop- 
eration of eight of the top 10 chains, including "the nation's 
larKest" (Blockbuster). The database of rental and sales 
transactions is potentially the largest in the business and 
something rvew for VSDA, which awided reporting statistics 
like the plague until nmv. 

Sell-through has taken a 
backseat to rental at VSDA, 
as it has among the associ- 
ation's members. VidTrac 
doesn't discriminate at the 
cash register, but VSDA 
knows how little video 
stores contribute to the- 
atrical hits and catalog 
sates. 

It has decided — wisely, 
we think — to withhokl data 
until VidTrac can be linked to another sj-stem tracking 
mass-merchant activity. VideoScan in Hartsdale, N.Y., is 
the most obvkHis — perhaps the only — candidate. Associa- 
tion VP Bob Finlayson sa.vs he (loosn't know when a deal 
might be struck or with whom. VSDA, meanwhile, is try- 
ing to sell the studios the complete set of VidTrac statistics. 
Finlayson reports "strong interest" 

As for the first week of <lata, MCA/lJni\ierRal captured 
the top spot with "Waterworld" ($4.4 million in national 
rental re\enue) and the No. 15 and No. 25 positions. Colum- 
bia TriStar was the overall winner, with sewn titles, includ- 
ing the budget-priced "The Indian In The Cupboard" in the 
second slot. Paramount placed four monies, and Fox\^deo, 
MGM/UA, and Disney had three each. 

Top 25 revenues for the week, according to VidTrac, 
totale<l million. For the month, they were $148.1 mil- 
lion. Cohimbia TriStar's "The Net" was No. 1, at $9.9 mil- 
lion. Hrand-new VldTi-ac gK'es no hint of the reported >'ear- 
to-year declines in rental \X)lume. 

Y()-YO: HBO Home Video, which claims to be one of the 
top 10 wiKkirs of rental title-s, doesn't have enough of that 
busirK'ss to supjMirt a seiKirate aalcs organization. 

So. HBO has done what it did once before urxler different 
management Sister company Warner Home Video Ls tak- 
ing on rental distribution as of April. WHV already handles 
HBO sell-through, which is emerging as a m^)or profit cen- 
ter as rental declines. 

The New York-based label has had a yo-yo relationship 
w ith high-priced mo\ies. About two j-ears ago, then-presi- 
dent Eric Kessler retrieved distribution responsibilities 
that had been assigned to WHV when the features cupboard 



was bare. Kessler was banking on HBO Home Video's deal 
with Sawy Pictures, which was to provide a steady flow of 
theatrical relcajses. 

HBO hired a 16-person staff to handle rental, all of wiwm 
will be moi-ed elsewhere within Time Warner or let go. In 
the wake of Saroy's demise as a mo\ie producer, "it didn't 
make sense" to keep the staffers, saj's current president 
Henry McGee. 

He acknowledges that a deraile<l business plan forced 
this latest change. In 1996, HBO will receive about half the 
number of movies it had 
anticipated a j^ar ago. The 
six to eight titles are nwst- 
ly holdovers from Savoy, 
including several awaiting 
theatrical releases, such as 
"Getting Away With Mur- 
der" and "Learning Curvess" 
plus the first title from 
Rysher Entertainment, 
"White Man's Burden." 
Home Box Office is provid- 
ing its usual quota of 12-15 
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made-for-pay-TV features. 

NfcGee Is more sanguine about the future in sell-throu^, 
in that WHV "has been doing a great job for us." After 
avoiding that market segment for years, he plans to 
announce two new .sell-through lines, both of which will be 
nontheatrical, at the National Assn. of Video Distributors 
annual convention. April 14-17 in Indian Wells, Calif. 

Meanwhile, HBO Home Video is participating in a Valen- 
tine's Day three-pack, repriced to sell. Its title, "Circle Of 
Friends," is being sold with two titles from a couple of sell- 
through veterans, WHV's "Love Affair" and MGM/UA 
Home Video's "Speechless." WHV also distributes MGM. 

Fumbled footwear: Rentrak. a jiartner in VSDA's 
VidTrac project gets a nice boost in a recent 0|)ix;nheimer 
& Co. report Oppenheimer, its im-estment banker, predicts 
Rentrak will register fiscal 1997 revenues of $120.6 million, 
up from $79.8 million in fiscal "95, while pretax net jumps to 
$7.7 million frcmi $2.9 million. 

Profits will respond accordingly, pro\ided Rentrak can 
sell the 23fi-storc Pro Image sports-apparel chain. Pro 
Image has been a subpar performer since its acquisition, 
and Oiqx'nhoimer think-s the sulisidiar>- will show a $100,000 
la-w forthe.warcmling March 81. Its sale, the reiwrt says, 
should allow management to focus attention on Rentrak's 
core basiness and Blowout Entertainment which Oppen- 
heimer expects to expand by 124 locatk>ns in fiscal 1997. 

Blowout's growth in Wal-Mart, Kmart, and Ralph's 
supermarkets takes a lot of cash, how^-er. Thus, Rentrak's 
Nasdaq share price won't rebound from its current $5.50 
until the company unloads Pro Image and takes Blowout 
public (Billboard, Feb. 10), according to trade sources. 




Katie Ckiuric explains cooperation to 
the gang on "Kids' Guide To Life: 
Learning To Share." 

first live-action, direct- to-video title. 
"Honey; We Shrunk Ourselves," and a 
spin-off of "Aladdin" starring Robin 
Williams, who reprises hia role of the 
genie who made the film's theatrical 
release a box-office smash. As further 
confirmation of the respect command- 
ed by direct-to-video, "HMiey" will fea- 



ture Rick MoranLs of "Honey, I Shrunk 
The Kids" and "Honey. I Blew Up The 
Kid." A sequel to Disney's "The Lion 
King" is also in the works. 

"We see ourseires haWng a real com- 
mitment to direct-to-video." sa.vs Dis- 
ney spokeswoman Marcelle Abraham. 
The format is "a huge opixirtunity foi- 
retail to profit from a first-run entity," 
she adds, noting that "The Return Of 
Jafar" sokl 10 million units on video and 
that the new titles will be suf^rted by 
"huge, hit-style mariteting campaigns." 

Sony Wonder, another direct-to- 
video pioneer, has a lot on its plate this 
>'ear. First the company is continuing 
with its Enchanted Tales series, slat- 
ing ''Gulliver's Travels," "Treasure 
Island," and "The Hunchback Of Notre 
Dame" for release in 1996. 

(Continued on next page) 



Republic To Shift Innovative 
CD-ROM Catalog To Internet 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Having 
begun to get feedback from retail 
and distribution accounts on its 
first-of-iU-kind CD-ROM catalog, 
Republic Pictures is now looking to 
move the information to the Internet 
and become a consultant to other 
studios that want to follow in its 
footsteps. 

After demonstrating the interac- 
tive, PC-based disc at last year's 
Video Software Dealers Assn. con- 
vention in Dallas (Billboard, June 3, 



1995), Republic fine-tuned the CD- 
ROM catalog with assistance from 
Virgin Interactive, which is provid- 
ing technical support on the project. 
I>ast month, the disc was unleashed 
on distributors and 20,000 retailers. 

The catalog includes 60 minutes of 
full-motion video trailers for 100 of 
the company's 1,279 sell-through 
and new releases, as well as an elec- 
tronic press kit and marketing 
materials and information on the 
entire catalog and formatting. The 
movies can be searched by title, 
(Continued on page 85} 
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PolyGram Video Breaks 'Wishbone' Series 



Make a WISH(BONE): when 
PolyGram Video unlea-shes four vol- 
umes of "Wishbone" — the show about 
a literary dog — on Feb. 27, the com- 
pany will be providing an eager pub- 
lic with cassettes of one of the year's 
most acclaimed new children's tele- 
vision series. The live-action series on 
PBS aims to introduce clas.sic litera- 
ture to — and help to cultivate a love 
of reading in — 6- to 11-year-olds. The 
adventures of Wishbone, a winsome 
Jack Russell terrier, humorously 
draw on literary works by Dickens, 
Homer, Twain, Shakespeare, and 
other immortals. 

In "The Slobbery Hound," inspired 
by Sir Arthur Conan Doyle's 'The 
Hound Of The Baskervilles," WLsh- 
bone imagines himself as Sherlock 
Holmes, sniffing out the Baskerville 
family's mysterious curse. "Home 
Sweet Homer" uses Homer's "Odys- 
sey" as its takeoff point. "Twisted 
Tail" is inspired by "Oliver Twist," 
and "The Prince And The Pooch" 
lampoons Twain's "The Prince And 
The Pauper." Each title is $12.95. 

Ann Piper, spokeswoman for 
Lyrick Studios, wtiose entertainment 
unit Big Feats! Entertainment pro- 
duces the show, says, "This is the first 
Wishbone-related product on the 
market. We've been flooded with 
callers wanting to know when Wish- 
bone product would be available." 

Lyrick Studios helped whet the 
public appetite for Wishbone last 
August and September, prior to the 
series' October premiere. Big Feats! 
Entertainment, in conjunction with 
7-Eleven stores, distributed 500,000 
"Wishbone" teaching sets to elemen- 
tary school librarians and teachers 
around the country. The material 
included curriculum enhancement 
guides to help instructors integrate 



the "Wishbone" series into their 
school activities. 

The kits contained information 
about the reading incentive program 
launched in November, the National 
Reading Challenge, which is spon- 
sored by Big Feats! and 7-Eleven. 
Participating teachers selected a 
two-month period between Oct. 1, 
1995, and Jan. .31, 1996, to challenge 
their pupils to read three books 
(preferably classics). Upon comple- 
tion, students could redeem a book- 
mark certif ^cate for a free Slurpee at 
participating 7-Eleven stores. 

Piper, who says that more than 1 
million "Wishbone" book covers have 
been distributed to schools acrtjss the 
country, notes that the educational 
promotion was similar to the early 
marketing efforts for Barney, whose 
series was produced by sister com- 
pany the Lyons Group. 

PolyGram Video's own promotion- 
al efforts began in December, vrtien 
"Wishbone" videos were utilized as 
on-air premiums for the natwnal pub- 
lic-television pledge drive. Print and 
broadcast media marketing plans are 
in the works, and point of sale mate- 
rial — including trims, window clings, 
posters, and 12- and 24-piece display 
packs — are available. Each video 
includes a trailer that promotes all 
four "Wishbone" launch titles. 

Yo, THOMAS: The 15th volume in 
Anchor Bay Entertainment's popular 
"Thomas The T^nk Engine & Friends" 
series, "Thomas & His Friends Help 
Out," is being supported by a nation- 
al promotional tie-in with yogurt 
manufacturer Yoplait. From Febru- 
ary through June, consumers can 
claim a $4 mail-in rebate with the 
purchase of one "Thomas & His 
Friends Help Out" video and two 
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Yoplait custard-style yogiul six-packs. 
At one hour, the new compilation video 
is 20 minutes longer than previous 
"Thomas" releases. 

D ISNEWS: The latest from Walt Dis- 
ney Home Video is a pair of $19.99 live- 
action feature films, "The Big Green" 
and "A Kid In King Arthur's Court." 
Consumers are eligible for a relatively 
hefty $6 rebate when purchasing both. 
Other Disney releases include "The 
Wind In The Willows," the latest addi- 
tion to the $12.99 Favorite Stories 
video and storybook collection; "Timon 
And Pumbaa's Wild Adventures"- 
($12.99), the first in a series featuring 
the comic-relief team from "The Lion 
King"; and, from Jim Henson Video, 
"Muppet Treasure Island Sing 
Alongs" and "Things That Fly Sing 
Alongs," both $12.99. 

KiDBITS: We're pleased to report 
that the consistently excellent (Chil- 
dren's Circle series from CC Studios 
in Weston, Conn., has a new book-to- 
video release tied in with Black Histo- 
ry Month: "Amazing Grace And Other 
Stories." The title tale is from the 
award-winning book by Maty HofT- 
man and is narrated by Alfre 
Woo<lard . . . Sony Wonder and Nick- 
elodeon Video have debuted the popu- 
lar Nick series "The Secret World Of 
Alex Mack" on home video. The first 



DIRECT-TO-VIDEO SALES DELIGHTING VENDORS 



(Continued Jroni preceding page) 

In addition, Sony Wonder has the new 
Kids* Guide to life series, starring the 
Muppets from "Sesame Street." The 
first two titles are "Learning To Share" 
with "Tbday" show co-boBt Katie Couric 
and "Do The Alphabet" with Billy Joel. 

At the other end of the spectrum, Sony 
Wonder has launched Renegade, an 
in^Hint featuring action/adventure titles 
for young adults. The first release is 
"Street Fighter II: The Animated 
Movie," which is based on the video game. 

MCA /Universal will continue with 
its Timmy the Tooth series while 
releasing another "Land Before Time" 
sequel and the liv-e-action "Darkman 11: 
The Return Of Durant" and "Tremors 11: 
Aftershocks." 

The Lyons Group's Barney the 
dinosaur, launched direct-to-video in 
1989 before PBS beckoned, has not for- 
gotten his roots. With four non-TV 
titles scheduled for release, 1996 in 
"the year of direct-to-video for Barney," 
says marketing manager Dan Merrell. 

Why the attraction of direct-to- 
video? First, vendors sAwe the tremen- 
dous cost of getting a movie into the- 
aters. "It's very difficult to do a suc- 
cessful theatrical release unless you 
put millions of dollars in advertising 
behind it and your name is Disney," 
notes Noel Bloom, president of Just for 
Kids/Celebrity Home Entertainment 



Bloom has high expectations for the 
direct delivery of "The Big Friendly 
Giant" and "The Ketchup Vampires II." 

A successful direct-t<>-video title can 
be pleasantly profitaWe. For example. 
Just for Kids' original "The Ketchup 
Vampires" broke even in just seven 
weeks last year. Four months after its 
release, it had earned $6 million in rental 
revenue, a 280% return on investment. 
Stores benefit as well, since direct-to- 
video allows retailers the oj^rtunity to 
stock a product that is av'ailable only on 
cassette. There's no competition from 
theaters, TV cable, or pay-^)er-view. 

But the genre is a double-edged 
sword, video stores warn. Without the 
publicity that accompanies theatrical 
releases, direct-to-video titles lack 
public awareness. A successful release 
must generate its own aura by show- 
casing popular licensed characters or 
by playing off the popularity of a movie 
— all boosted by an effective market- 
ing campaign. Otherwise, the title 
risks languishing on a shelf, ignored by 
customers who ha\'e never heard of it 

"The biggest thing I'm noticing is 
that people are being much more cau- 
tious of what direct-to-video titles to 
bring in," says Ted Engen, president 
and senior coordinator of Minneapolis- 
based Video Buyers Group. "There 
tends to be a lot of kids' product that 



goes directly to video, and it sometimes 
gets confusing. It has to be watched a 
little closer. But some of the stuff is 
really high-quality product. One that 
we'll jump on is 'The Big Friendly 
Giant' on Just for Kids — that's a real- 
ly excellent little-kids' movie." 

He adds, "^^owadi^ys, even the hig guns 
are bringing titles in direct-to-video, and 
with the right land of title, they can gen- 
erate some good proflts. I think we'll see 
a lot more of this as time goes on." 

Retailers say they do not consider 
direct-to-video to be a separate cate- 
gory; instead, they evaluate each re- 
lease individually. "It really depends on 
the title," s^ I^tti Russo, video buyer 
for the Borders Books & Music chain. 
"We're still really selectiw. Disney, in 
general, you tend to trust, but with 
other things, I'm always looking to see 
if it got any media play, are they doing 
any promotions, any tie-ins? 'Timmy 
The Tooth' did wry well because of the 
media push. That was a big surprise. 
Sony Wonder does fairly well, too; 
that's probably third in line." 

Russo adds that with less prominent 
titles, "I tend to be much more selec- 
tive — I never quite kncrw whether it can 
be pulled off. So I look at the quality of 
the title itself: Would I be proud to put 
it in the store? If it's good quality, I will 
take a chance on a smaller company." 



video in the series. "In The Nick Of 
Time," includes two episodes plus 
exclusive-to-Wdeo footage, for $9.98 . . . 
An appealing new dance video, "Hip 
Hop Kids" from Jumping Fish Pro- 
ductions in New York, features dancer/ 
choreographer Roger G, who has per- 
formed with Michael Jackson and 
Stevie Wonder, among others. 

Cathy & Marcy, the veteran kids* 
duo, will release two 30-minute family 
concert videos in March on their Com- 
munity Music label in Silver Spring, 
Md. They are "Yodel-Ay-Hee-Hoo!" 
and "Is Not Is Too!" . . . CBS/Fox has 
added four new titles to its "Mister 
Rogers* Neighborhood" collection. 
"Going To School," ''Learning Is 
Everywhere," "Our Earth: Clean & 



Green," and "The Doctor, Your Friend" 
are being promoted with a two-for-one 
puppetoffer . . . '"Timberrr!!! Frwn Logs 
To Lumber" is the latest from Bulldog 

Entertainment in PorterfieM, Wis 

Family Home Entertainment debuts 
three volumes of the syndicated cartocm 
series "The Littlest Pet Shop" on March 
5. They are "Wreaking Havoc," 
■^aredy Dog" and (we love this title) 
"Treasure Of Sierra Pet Shop." 

Sweet Honey In The Rock's new 
concert video, "Singing Fbr Freedom," 
is available from Music for Little Peo- 
ple in Redway, Calif. . . . Planes, rock- 
ets, choppers, and even the MetLife 
blimp are featured in "Alphabet Facto- 
ry Flying Machines" from Alphabet 
pWtory in New York. 
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COMPtLEO FROM A NATIONAL SAMPLE Of 
RETAIL STORE SALES REPORTS. 
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WKS. ON 1 


TITLE 

Label. Distributing Label. Catalog Number 


Yeaio* 
ReleaM 


11 

11)3 








* * A No. 1 * * * 






t 


2 


5 


THE LAND BEFORE TIME III 

Mr.i. 1 In i/fTS^I Home VtdKVUni Dist. Corp. 3241 3 


1995 


19.911 


2 


1 


181 


CINDERELLA 

Wdit D ^n^'i Hom^ Vidsc^Budid Vistd Koni6 Video 410 


19S0 


2i99 


3 


3 


21 


MARY-KATE t ASHLEY'S SLEEPOVER PARTY 

Oualstar VidM/WdrnciVision Entfiftsinmcnt 53307-3 


1995 


12.95 


4 


6 


5 


GUMBY: THE MOVIE 

KidvlstOfVWamerVlslon Entertainment 53700-3 


1999 


19.95 


5 


4 


43 


THE LION KING 

Walt Di^npy Hoflie Video'Buena Vista Home Video 2977 


1994 


26 99 


6 


12 


25 


SCHOOLHOUSE ROCK: MULTIPLICATION ROCK 

ABC Vide<VI^ramount Home Video 47023 


1995 


12.95 


7 


8 


25 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

ABC Video/Paramount Home Video 47021 


1995 


1295 


B 


5 


21 


A GOOFY MOVIE 

Wall Disney Home VideiVBuena Vista Home Video 4658 


1995 


22.99 


9 


13 


25 


SCHOOLHOUSE ROCK: AMERICA ROCK 

ABC Video/Paramount Home Video 47022 


1995 


Wli 


10 


10 


13 


THE MASK IS ALWAYS GREENER 

New Line " li Videa'Turner Home Entertainment N4309 


1995 


12.91 


11 


11 


19 


SCHOOLHOUSE ROCK: SCIENCE ROCK 
ABC VMMI^nmount Home Video 47024 


im 


12.95 


12 


7 


13 


THE MASK: BABY'S WILD RIDE 

New Line Home Video/Tumer Home Entertainment N4349 


1995 


12.98 


13 


NIW^ 


BARNEY'S ALL ABOARD FOR SHARING 

Ba-ney Home VidcoAne . vi-n-. .,'-1 .[j 2009 


1996 


1495 


14 


18 


19 


MARY-KATE I ASHLEY: THE CASE OF THE FUNHOUS£ MYSTERY 

Dualstar V ::e:i vv.^r^'-^ v .ior: Entertainment 53306-3 


1995 


1195 


15 


19 


25 


THE SWAN PRINCESS 

Turner Home Entertainment 8021 


1995 


24.!lt 


IC 


14 


11 


BARNEY SONGS 

Barnev Home Video/The Lyons Group 2008 


1995 


14.95 


17 


IS 


21 


MORTAL KOMBAT-THE ANIMATED VIDCO 

New Line Home VideoAumer Home Entertainment 4010 


1995 


U.» 


11 


16 


13 


THE MASK: SOMEBODY STOP ME 

New Line Home Video/Turner Home Entertainment N4352 


1995 


12.99 


19 


NEW^ 


WALUCE AND GROMIT: A GRAND DAY OUT 

BBC Video.To<Video 8287 


1995 


9.91 


20 


9 


75 


HOW THE GRINCH STOLE CHRISTMAS! 

MGM UA Home videtVWamer Home Video M201011 


is«e 


14.95 


21 


21 


41 


THE LAND BEFORE TIME II 

MCA/Universal Home VideivUni Dist. Corp. 82142 


1994 


19.M 


22 


NEW^ 


FELIX THE CAT: SPACE TIME TWISTER 

BMG Video 80165 


1995 


12.91 


23 


NEW^ 


FELIX THE CAT: JAILHOUSE SHOCK 

Bt^G Video SO 1 66 


1996 


12.» 


24 


NEW^ 


PRINCESS GWENEVERE: JEWEL QUEST 

Family Home Entertamment 27639 


1996 


12.98 


25 


NEW^ 


FELIX THE CAT: THE PETRIFIED CHEESE 







♦ ITA gold certification for a minimum of 125,000 units or a dollar voturrw of $9 milliofi at retail 
tor theatrically released programs, or of at least 25,000 units arx] $1 million at suggested retail for 
nonthealrical tittes. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released prc^ms, and of at least, 50,000 units and 
$2 million at suggested retail tor nontheatrical titles. 1996. Billboard/BPI Communications. 
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Families Across America Will Fall In Love WithT^ 
This Heartwarming Animated Adventure! 




m 




A.mblin Entertainment presents a dazzling 
animated adventure about one of tiie most courageous 
canines of all time. Starring the voices of Kevin Bacon, 
Bridget Fonda, Bob Hoskins and Phil Collins, BaXto is an 
inspirational tale the entire family will love! 
' I 



1^ h 



♦ A BEAUTIFULLY ANIMATED MOVIE! This sparkling, full-length, 
eature film was created by the talents at Amblimation. 





TIMED TO SUCCEED! Retail availability of Ballo capitalizes on the 
high, family-driven store traffic generated by Easter. 

♦ OVER $10 MILLION* AT THE BOX OFFICE! Released theatrically on 
12/22/95, Ba/to follows on the heels of Amblin Entertainment's 
string of phenomenally successful family sell-through hits 
including Casper", An American Tail", The Land Before Time" 
and We're Back!™ A Dinosaur's Story. 

♦ A MAJOR MEDIA HOUND! National campaign includes Television, 
Print, Radio, and On-Line promotions! 

♦ EYE-CATCHING MERCHANDISERS & P.O.P.! Includes: 12-Unit 
Counter, 24-Unit Floor and 48-Unit Floor Merchandisers; 
Generic 30-Unit Dara Tray; Kid-Sized Standee; One Sheet Poster; 
B/W Coloring Fun-Sheet. 



Street Date: April 2, 1996 



* 60-DAY PAYPER-VIEW WINDOW 
♦ STREET DATE VIOLATIONS HOTLINE: 
1-800-92I-I212 



Videocassctte #82593 (SI 9.98 s.r.p.l 
Spanish Dubbtd Videocassctte #82848 (S 1 9.98 s.r.p.l — 

Street Date: April 16. 19% 
THX® Letterboxed Userdisc #42847 IS34.98) - 
Street Date: April 16. 19% 

* Projected Domestic Box-OHice Cross. 

Advertising and promotional details 
subject to change without notice. 



4S-UNrr 
FLOOR MERCHANDISER 
ASSEMIiLED SIZE: 
66 3/8"x44-« 19 i;4" 
SHIPPER: 
23 1J4">1 18 5/16-x 12x ip- 
SEL. #82851 



> 1995 Universal City Studios, Inc. and Amblin Entertainment, Inc. All Rights Reserved 
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LAST WEEK 


TITLE 


Label 


Principal 


Yearol 
Release 


9 

'9 
a: 


Suggested 
List Price 










★ ★ ★ No. 1 * ★ ★ 










1 


2 


3 


INDIAN IN THE CUPBOARD 


Columbia TriStar Home VkJco 1 1640 


Hal Scanlino 
David Keith 


1995 


re 


2795 


2 


I 


10 


APOLLO 13 


MCA'UniverMl Home Video 
Uni Dist. Corp. 82418 


Tom Hanks 
Kevin Bacon 


1995 


rc 


27-98 


3 


3 


10 


PUYBOY: THE BEST OF ANNA 
NICOLE SMITH 


Playboy Home Video 
Uni Disl. Corp. PBV0789 


Anna Nicole Smith 


1995 


m 


1995 


4 


4 


14 


BATMAN FOREVER 


Wamef Home Video 15100 


Val Kilmer 
Jim Carrey 


1995 


K-a 


1995 


5 


7 


17 


CASPER O 


MCA/Universal Home Video 
Uni Dist. Corp. 62586 


Christina Ricci 
Bill Pullman 


1995 


PG-13 


22 9S 


e 


E 


6 


THE LAND BEFORE TIME III 


MCAAJnivefsal Home Video 
Uni Dist. Corp. 82413 


Animated 


1995 


NR 


1998 


7 


i 


12 


PLAYBOY: 1996 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV07B2 


Various Artists 


1995 


NR 


19-95 


S 


9 


148 


CINDERELLA 


Walt Disney Home Vtdeo 
Buena Vista Home Video 410 


Animated 


1950 


G 


25-99 


9 


10 


48 


STAR WARS TRILOGY 


Fo»Video 0609 


MarV Hamill 
Harrisoo Ford 


1995 


PC 


4998 


10 


11 


11 


FREE WIUY 2: THE ADVENTURE 
HOME 


Warner Home Video 1820O 


Jason James Richter 


1995 


PC 


22.98 


11 


8 


2 


STREET FIGHTER 11: THE 
ANIMATED MOVIE 


Renegade Home Video 
Sony Music Video 49861 


Animated 


1995 


P(M3 


14.98 


12 


12 


12 


PLAYBOY'S SISTERS 


Playboy Home Video 
Uni Dist. Corp. PBV0781 


Various Artists 


1995 


NR 


19.95 


13 


15 


32 


PLAYBOY: THE BEST OF PAMELA 
ANDERSON 


Playboy Home Video 
Uni Dist. Cur:; PBV0790 


Pamela Anderson 


1995 


NR 


19.95 


14 


14 


13 


DUMB AND DUMBER 


New Line Home Video 

Turner Home Entertainment N4036 


Jim Carrey 
Jeff Daniels 


1994 


PIM3 


1998 


IS 


13 


ID 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


Saban Entettainment 
FoxVideo 8901 


Karan Ashley 
Johnny Yong Bosch 


1995 


re 


22.98 


1$ 


18 


3 


UKE WATER FOR CHOCOLATE 


Touchstone Home Video 
Buena Vista Home Video 2111 


LumI Cavazos 
" Marco Leonardi 


1993 


R 


1499 


17 


NEW^ 


SNOWBOARD BABES 


Peach Home Video 


various Artists 


19J5- 






Uni Dist. Cora PCH7008 


-IS 


99! " 


M 


23 


4 


THE GRIND WORKOUT: FITNESS 
WITH FLAVA 


MTV Home Video 

Sony Music Video 49796 


EricNies 


1995 


m 


1298 


M 




FANTASIES i SECRETS OF WOMEN 


Peach Home Video 

Uni Dist. Corp. PCH7006 


Various Artists 


1995 


m 


9.95 


n 


16 


10 


TOM PETTY i THE HEARTBREAKERS: 
PUYBACK 


MCA Music Video 
Uni Dist. Corp. 13575 


Tom Petty & 

The Heartbreakers 


1995 


m 


1998 


21 


19 


11 


LUIS MIGUEL: EL CONCIERTO • 


Wea Latina 11639 


Luis Miguel 


1995 


NR 


19-98 


22 


17 


10 


INTERVIEW WITH THE VAMPIRE 


Wamef Home Video 1 3 1 76 


Tom Cruise 
Brad Pitt 


1994 


R 


1998 


23 


31 


4 


JERRY GARCIA: GRATEFUL 
TO GARCIA 


Channel One 39733 


Various Artists 


1995 


NR 


9,95 


24 


21 


72 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 




1498 


2S 


38 


10 


THE ADVENTURES OF PRISCILLA, 
QUEEN OF THE DESERT * 


PolyGram Video 6006337133 


Tefence Stamp 

Hugo Weaving 


1994 


R 


1995 


26 


NEW^ 


IMMORTAL BELOVED 


Columbia TriStar Home Video 74763 


Gary Oldman 
Isabella Rossellini 


1995 


R 


1995 


27 


26 


10 


THE SHAWSHANK REDEMPTION 


Columbia TriStar Heme Video 74593 


Tim Robbins 
Morgan Freeman 


1994 


R 


19.95 


28 


20 


11 


UVE FROM AUSTIN, TEXAS 


Epic Music Video 

Sony Music Video 50130 


Stevie Ray Vaughan & 
Double Trouble 


1995 


NR 


1998 


29 


NEW^ 


BARNEY'S Aa ABOARD FOR 
SHARING 


Bamey Home Video 
The Lyons Group 2009 


Bamey 


199S 


NR 


14 95 


30 


27 


6 


GUMBY: THE MOVIE 


Kidvision 

WarnerVision Entertainment 5370O-3 


Animated 


1995 


NR 


1995 


31 


25 


18 


LEGENDS OF THE FALL 


Columbia TriSIar Home Video 78723 


Brad Pitt 


1994 


R 


1995 


32 


NEW^ 


BABES, BIKES k BEYOND 


Peach Home Video 

Uni Dist. Coip PCH7007 


Various Artists 


1995 


N« 


9,95 


3) 


32 


47 


GREASEA- 


Paramount Home Video 1 106 


John Travolta 


1977 


PG 


14,95 


34 


35 


2 


CLAUDIA SCHIFFER: PERFECTLY 
FIT BUNS 


CBS/Foi Video 
FoxVideo 8242 


Claudia Schiffer 


199e 


m 


14,98 


» 


30 


30 


ACE VENTURA: PET DETECTIVE 


Warner Home Video 23000 


Jim Carrey 


1993 


reu 


24,95 


3« 


37 


2 


CLAUDIA SCHIFFER: PERFECTLY 
FITA8S 


CBS/Fox Video 
FoxVideo 8240 


Claudia Schiffer 


I99C 


NR 


149! 


37 


39 


12 


GORDV 


Miramax Home Entertainment 
Buena Vista Home Video 4369 


Ooug Stone 


1995 


G 


14,99 


31 


22 


15 


THE SANTA CLAUSE 


Walt Otsney Home Video 
Buena Vista Home Video 3633 


Tim Allen 


1994 


re 


1999 


39 


28 


3 


AUCE IN CHAINS: NONA WEISBAUM 


Columbia Music Video 
Sooy Music Video 50137 


Alice In Chains 


1995 


iffi 


14,9! 


W 


34 


13 


LITTLE WOMEN 


Columbia TriStar Home Video 01023 


Winona Rydet 
Susan Sarandon 


1994 


re 


199S 



Home Video 



E R C H A N T S 



MARKETING 



Anchor Bay Does Deal To 
Distribute HandiVlade Fiims 



SHELF 
TALK 



# RIAA gold cert, lof sales o1 50.CX>D units or SI millnn in sales at suggested retail. ARIAA platinum cert, for sales o( lOO.OCX) units or S2 mitlton in sales at suggested 
retail ♦ITA gold certrlication for a minimum ol 125.000 units or a dollar volDnie o* $9 million ai relati tor Ifiealncally released programs, or of at least 25,000 units and $1 
million at suggested retail tor nontheatncal titles. ! ITA platinum csniNcalion for a minimum sat« of 260,000 units oi a dollar volume of SIS million at retail for t^iealrically 
released prograrro. and o( at least, 50,000 units and J2 million al suggesled retail tor nontt>eatr>C3! titles C' 1996. BilltxMrtVBPI Communications 



MT ANCHOR: Anchor Bay Enter- 
tainment is hoping to take ach-antage 
of the success of theatrical sell- 
through catalog product by inking a 
10-year distribution deal with 
Pai'agon Entertainment's HandMade 
Films library. 

The calal(^ contains 15 features, 
including the British imports "The 
Life Of Brian." "Time Bandits," 
"Mona Lisa," and "The Long Good 
Friday." 

HandMade is the production com- 
pany formed by ex-Beatle George 
Harrison in 
1978. The com- 
pany is now- 
dormant, and 
its catalog is 
managed by 
Toronto-based 

Paragon. 

Anchor Bay — 
will start re- 
leasing titles from the collection In 
May, beginning with "Mona Lisa" and 
"The Long Gi«k1 Friday," l>olh stjir- 
ring Bob Hoskins. All of the Hand- 
Made titles will carry a $14.98 price. 
Since the acquisition of Slarmaker 
Entertainment about two years ago. 
Anchor Hay4*»j^ slowly built up its 
thuntricai uTTurings. Its also strong 
in kid vid and fitness. 

"Our business has primarily been 
in the fitness and children's area." 
says VP of acqui.*iitions Jay Douglas, 
"but we also ha\'e a film library that 
we think is pretty e\'ergreen." 

In the case of the HandMade line, 
Douglas says, most titles have been 
ofT the rental market long enough to 
stir renewed interest for sell- 
through. "We're not going to ship 
hundreds of thousands of units on 
these movies," Douglas says. "But 
their potential sell-through opportu- 
nity has been untapped." 

Slarmaker prociuct, on the other 
hand, hai* cult appeal with the added 
value of a few name stars, such as 
Christian Slater, Winona Ryder, 
and Shannen Doherty. who all star 
in "Heathers." 

On March 20. Anchor Bay will 
introduce the Digital Editions line 
with a collector's wrsion of "A Night- 
mare On Elm Street" from its Video 
Treasures collection. Priced at $15, 
the digitally remastered movie will 
be packaged with a bonus tape fea- 
turing outtakes and bloopers, three 
ditTerent endings, and the theatrical 
trailers for all eight installments of 
the "Nightmare" series. 

Since a fourth installment of the 
"Hellraiser" series is due in theaters 
this year, Douglas says, the company 
will most likely put out Digital Edi- 
tions versions of its two "Hellraiser" 
\ideos to coincide with the new fea- 
ture. 

CyBERVIDEO: Looking U) pariay 
its success with selling music over the 
Internet, CDnow is in the pRK-css of 
setting up a cyberspace video stoi'e. 

The Blue Bell, Pa.-based company 
is one of the miyor retail players on 
the World Wide Web, claiming 
$300,000 in CD sales every month. 



by Eileen FItzpatrIck 



Marketing director Andrew 
Sternthal says the online video store 
is still in the early planning stages, 
but it should be up and running by 
this fall. Although Tower Rec- 
ords/Video, Musicland. and other 
retailers have been hawking their 
products on the Web with limited suc- 
cess, Sternthal says. CDnow has the 
experience to develop a compelling 
site to dr'wv video sales. 

"We're an Internet company that 
is into retailing." he says, "rather 
than a retailer going online to haw a 
presence on 
the Internet," 
The store is 
expected to 
offer about 
90,000 titles, 
which will be 
sold for full 
retail price 
plus $2.50 for 
shilling and handling. Orders should 
be receix'ed in three to six days. 

Great SCOT: "Rob Roy." the 
story of the 18th-century Scottish 
rebel, will be priced for sell-though 
April 16 by MG;M/UA Home Enter- 
tainment. 

Available for $19.98, the title will 
be supported by a consumer contest 
awarding a trip to Scotland and 
$1,000 in cash. Scratch-off game 
cards inside each cassette will let 
consumers know instantly if they're 
a winner. Other prizes include 
authentic his and her Scottish cos- 
tumes similar to those worn by Liam 
Nccson and Jessica Lange in the 
film, CD-ROMs, and soundtrack 
albums. 

Spring break party: Sony 
Music Video and MTV Home Video 
will release the best of a decade's 
worth of MTV's annual spring break 
programs March 0. 

"The Ultimate Spring Break 
Bash." priced at $14.98. will include 
a free Kodak Funsaver camera 
shrink-wrapped with the video, 
which has performances by Red 
Hot Chili Peppers, Soul Asylum, 
and TLC. Alicia Silvcrstone and 
Rodney Dangerfield make appear- 
ances. 

Highlights from other bcach- 
themed MTV programs, such as 
"Club MTV" and "Beauty And The 
Beach," are also included. 

CoNGRATS: Blockbuster Enter- 
tainment Group president/CEO 
Steven Berrard has received the 
1995 Excalibur Award for Buf^iness 
Leadership from The Fort Laud- 
erdale Sun-Sentinel. The annual 
award recognizes individuals who 
have contributed to the community in 
addition to managing their corporate 
res|wnsibilities. 

Berrard rose through the Block- 
buster ranks and was chosen to run 
the multi bill ion -dollar entertainment 
retailer in 19S>4. He also ser\ty* on the 
advisory board of the Make a Wish 
Foundation. 



84 



BILLBOARD FEBRUARY 1 7. 1 996 



Home Video 



Billboard. 



MERCHANTS 



A R K E T I N G 



REPUBLIC TO SHIFT INNOVATIVE CD-ROM CATALOG TO INTERNET 



(Continued from page 81} 

genre, actor, director, or Motion Pic- 
ture Assn. of America rating. 
Republic plans to mail an updated 
version to customers each quarter 
and is looking for advice on ways to 
improve the product. 

"It's important to listen to our 
customers in terms of how they are 
using it," says marketing VP Char- 
lie Weinryt. "We want to give our 
sales group six months to work out 
any potential bugs and find better 
search functions." 

Although the studio did not 
research the number of its accounts 
that had the hardware to use the 
CD-ROM to maximum capacity. 
Republic president/ CEO Robert 
Sigman says creating the interactive 
catalog was a proactive step. "We 
made the investment in a world that 
is moving toward CD-ROM. In our 
opinion, it was a marketing posi- 
tion." 

"It has given a total boost to our 
business," he adds. "The more expo- 
sure it gets, the more people see that 
we are on the cutting edge of tech- 



nology and are interested." Sigman 
anticipates introducing a Macintosh 
version of the catalog in the third 
quarter and says that Republic will 
be updating the CD-ROM regularly 
for at least three years. 

But Republic is not stopping with 
the CD-ROM. Beginning in March, 
the catalog and other information 
about the company and its products 
will migrate to a World Wide Web 
site on the Internet (republic- 
pictures. com). 

Sigman views Republic's Internet 
presence as an addition to the CD- 
ROM catalog. "We read a lot about 
the Internet, but the truth is that 
we're some time away from it being 
a mass medium," he says. "We are 
talking about complementary soft- 
ware." 

Nevertheless, Sigman intends to 
use the Web site to sell product. "We 
will be offering our videos over the 
Internet. It'll be no different than 
any other storefront," he says. "But 
to put it in perspective, we have 
1,279 titles, and at any given time, 



one-third of those are being heavily 
promoted. We have a lot of back cat- 
alog that is promoted in special mar- 
kets, and we anticipate they will 
work well in this area." 

With one Utoi firmly in the inter- 
active door, Republic is looking to 
broaden into consulting and even 
into production of materials for 
other companies that want to create 
CD-ROM catalogs. Republic has 
been touting the product at various 
trade shows, such as the VSDA con- 
vention. 

"We've invested heavily in this," 
Sigman says, noting that Republic 
purchased Toshiba notebook CD- 
ROM players for all of its sales staff 
and bought equipment to run its 
Web site out of its Los Angeles 
offices rather than through an 
Internet service company. 

"As a result of the catalog, we are 
now in a position to start to exploit 
other related business opportuni- 
ties," says John Sanders, senior VP 
of management information sys- 
tems. 
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H 
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RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 




111 


★ * NO. 1 * ♦ 

BAD GOLF MADE EASIER 

ABC Video 4bO0:i 


19.98 




1 


13 


3 


★ * NO. 1 * * 

CUUDIA SCHIFFER: PERFECTLY FIT ABS 

FoxVideo (CBS.To.) 8240 


14.98 


2 


10 


27 


NFL: 100 GREATEST FOLLIES 

PolyGram Video 8006326733 


19.9S 




2 


1 


33 


THE GRIND WORKOUT HIP HOP AEROBICS 

Sony Music Video 49659 


12.98 


3 


3 


137 


MICHAEL JORDAN: AIR TIME 

Fo«Video (CBS/Fo») 5770 


I9.9S 




3 


3 


15 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 801 11,3 


19.93 


4 


5 


27 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


t9.9S 




4 


2 


17 


THE FIRM: S DAY ABS 

BMG Video 801 16 3 


14.9< 


5 


4 


83 


SHAQ ATTACK: IN YOUR FACE 

Parade Video 530 


19.98 




5 


5 


5 


THE GRIND WORKOUT: FITNESS WITH FUVA 

Sony Music Video 49796 


12.98 


6 


7 


59 


LESLIE NIELSEN'S BAD GOLF MY WAY* 

PolyGram Video 800633 1 1 53 


19.9J 




S 


9 


3 


CLAUDIA SCHIFFER: PERFECTLY FIT BUNS 

FoxVideo (CBS/Fox] 8242 


14.98 


7 


14 


S9 


75 SEASONS; 75 TH ANNIVERSARY Of THE NFL* 

PolyGram Video 80003190^3 


19.9S 




7 


10 


3 


CLAUDIA SCHIFFER: PERFECTLY FIT LEGS 

FoxVideo (CBS,'Fo«:i 8241 


14.98 


B 


6 


11 


COLLEGE BASKETBALL'S GREATEST GAMES 

ESPN Home Video 44071 


14.9!; 




1 


6 


7 


THE FIRM: UPPER BODY 

BMG Video 801 16-3 


14.98 


9 


11 


21 


NFL'S GREATEST EVER: VOL. 1 

PolyGram Video 8006353713 


14.9S 




9 


14 


3 


CUUDIA SCHIFFER: PERFECTLY FIT ARMS 

FoxVideo (CB&'Foxl 8243 


1«96 


10 


8 


306 


MICHAEL JORDAN: COME FLY WITH ME* 


19.98 




10 


20 


55 


YOUR PERSONAL BEST WITH ELU MACPHERSON 


19.99 




Fo. Vi l, : F i . 2173 




Buena Vista H - . v i --n 3851 


U 


2 


9 


NFL'S GREATEST STARS 

PolyGram Video 8006319093 


19.95 




U 


8 


7 


THE FLO JO WORKOUT: MIND, BODY, AND SPIRIT 

Paramount Home Video 82043 


l!i9S 


12 


9 


17 


NFU TURF TALK 

POIyGiam Video 8006353653 


19.95 




12 


4 


21 


PAULA ABDUL'S GET UP AND DANCEI 

Live Home Video 0114 


H98 


13 


19 


57 


100 GREATEST NFL TOUCHDOWNS 

PolyGram Video 4400876793 


14.95 




13 


12 


95 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


U 98 


14 


16 


31 


PATRICK EWING: STANDING TALL 

FoxVidiO ICBifo. 1 5933 


19.98 




14 


7 


9 


RACHEL MCLISH: IN SHAPE 

New Line Home Video N4313 


K9I 


IS 


17 


403 


OORF GOES FISHINGO 

VitSory 


199S 




IS 


17 


23 


DENISE AUSTIN: HIT THE SPOT (ABS) 

Parade Video 163 


9.98 


16 


K-omo 


MICHAEL JORDAN'S PLAYGROUND 

Fo«Video (CBS/Fox) 2858 


19.98 




16 


11 


63 


ALI MACGRAW'S YOGA MIND i, BODY 

V^arner Home Video 35826 


19.98 


17 


12 


43 


NBA JAM THE MUSIC VIDEOS 

FoxVldec ICBS. Fo») 4301 


14.98 




17 


16 


19 


DAISY FUENTES: TOTALLY FIT WORKOUT 

WarnerVision Entertainment 51760 


19.95 


IS 


13 


5 


THE BEST OF BOBBY ORR ' 

PolyGram Video 8006366513 


19.95 




18 


NEW^ 


THE FIRM: BODY SCULPTING BASICS 

BMG Video 80110-3 


19 98 


19 


Konn 


MAGIC JOHNSON: ALWAYS SHOWTIME 

FoxVideo (CBS/Fox) 3189 


19.98 




19 


NEW^ 


KATHY IRELAND: REACH 

UAV Entertainment 5820 


12 99 


20 


NEW^ 


WAYNE GRETZKY'S AU-STAR HOCKEY 

Buena Vista Home Video 5271 


12.99 




20 


MEW^ 


KATHY IRELAND: BODY SPECIFICS 

UAV Entertainment 5821 


12.99 



FOR WEEK ENDING FEBRUARY 17, 1996 



Top Video Rentals 








COMPILED FROM A NATIOrUL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 IHISV.'rF, 


1 LAST WEEK 


X- 

1 


TITU (Rstnn) 


Label 

Oistributine Label, Catalog Number 


Principal 
Perfoxmefs 








* * * No. 1 * ★ ★ 




1 


2 


4 


THE NET(PC-I3) 


0-.ituiT'liiB t'^rii H..rw V'JL-r, ! .bii 


daiiOra BiiHxn 


2 


1 


6 


DIE HARD WITH A VENGEANCE (R) 


FisVideo 8858 


Bmce Willis 
Samuel L Jackson 


3 


3 


5 


SHOWGIRLS aiC.171 


MGM/UA Home ^deo 905525 


Euubetti Ben«ley 
Kyle MacLachlan 


4 


4 


6 


CLUEUSSIPG-131 


Paranxxjnl Home VKlea 332 1 5 


AlK:ia Silverstone 


5 


26 


2 


WATERWORLD (PG'131 


M(^iiiveisal Home Video 42680 


Kevin Coitner 
Dennis Hopoe* 


S 


10 


3 


NINE MONTHS IPG-131 


FoxV<l«oS924 


Hugt: Grant 


7 


12 


.2 


INDIAN IN THE CUPBOUO IK) 


Columbia TnStai Heme Vxleo 1 1640 


Hal Scaidino 
David Iteilh 


8 


8 


6 


FIRST KNIGHT IPC-I3) 


Columbia TriStai Home Vxleo 7 11 73 


Sean Cannery 
Ricbaid Gere 


9 


5 


6 


MORTAL KOMUTTHE MOVIE IPCn) 


New Line Home video 

Turner Home Entedainment N4310 


CtiriiUfifier Lambeil 


10 


9 


12 


CRIMSON TIDE Wl 


i+ai rviood Pictuies Home Video 
Buena Vista Home Vxteo 5255 


OwHl Washinghxi 


11 


7 


9 


SPECIES Wl 


Mi3M/UA Home Video 905208 


Ben Kingsley 
NaUshs HenstrldgB 


12 


39 


2 


JAOEIRI 


Paramount Home Video 32968 


David Caruu 
Unda Fionntino 


13 


6 


6 


JUDGE DREDD (R) 


Hoit^nood Pii;tirres Home Vxleo 
eueni Vista Home Video 5261 


Sylvnter Stallone 


14 


11 


10 


APOLLO 13 (PC) 


MCMJnlveisal Home Video 
Un. O'St Corp. 82418 


Tcm Hanks 
Ktvifi Bdcon 


IS 


IS 


12 


DOLORES CLAIBORNE (R) 


Cotumbia TriSlar Home Viteo 74753 


KattiyB^ 


IS 


14 


16 


WHILE YOU WERE SLEEPING (PGI 


Hoir^wood PiiSures Home Video 
Buena Vista Home Video 5396 


Sandra BulkxA 
&>ll Pullrrun 


17 


13 


10 


CONGO lPC-13) 


Paramount Home Video 33038 


Dylan Waisfi 


18 


17 


2 


LDRD OF ILLUSIONS 00 


MGWUA Home Video 905200 


Scott Bakula 


19 


16 


9 


FORGET PARIS (PC.I3I 


Columbia TriStar HomeVdeo 11993 


Billy Oyslat 
Dsfan Winger 


20 


19 


6 


THE ENGLISHMAN WHO WENT UP » „ 
HILL BUI CAJHE DOWN « MOUNTHIN 


Miramax Home Entertainment 
Buena Visla Home Video 5258 


Huff] Grant 


21 


20 


3 


PRIEST (R) 


Miramax Home Entertainment 
Buena VisU Home Video 5325 


LiiHJS RiMChe 
Tom Willdnson 


22 


18 


13 


Buaovsoo 


Columbia TriStar Home Vxleo (071 3 


Will Smrtn 
Martin Lawrence 


23 


21 


10 


JOHNNY MNEMONKOn 


CcAimbia TriStar Home Vxteo 73473 


Keanu Reeves 
Dalpti Lundgren 


24 


29 


16 


TOMMY BOY IPG.13) 


Paramot^l Home Vxleo 33131 


Chris Fartey 
Dauid Spade 


25 


25 


18 


FRENCH KISS (PG-U) 


FoxVideo 8823 


Meg Ryan 
Knin Kline 


28 


22 


21 


PULP FICTION (R) 


Miramax Home Entertainment 
Bueiu Vista Home Video 1438 


John Travolta 


27 


27 


5 


BEIUDEJOURIR) 


Miramax Home Entertainment 
Buena Vista Home Video 5923 


Cattwine Dennve 


28 


24 


6 


THE SECRET OF ROAN INISH (PGI 


CoiumOia TnStaf Home Vxleo 


Jem Courtney 


29 


30 


14 


EXOTICA (81 


Miramax Home Enlertainment 
Buena Vista Home Video 47CM 


Bruce Greenwood 
Mia Kirst^ner 


30 


31 


.4 


THE GLASS SHIELD (PG 13) 


Miramax Honw Entertainment 
Buena Vista Home Video 5264 


Michael Boatrnan 


31 


32 


14 


BATMAN FOREVER (PG 13) 


V^amer Home Video 15100 


V»l Klirrwr 
Jim Catrey 


32 


23 


14 


THE SANTA CLAUSE (PGI 


Walt Dfiney Home Video 
Buena Vista Home video 3633 


Tim Allen 


33 




DESPERADO (Rl 


Columbia tnStar Home VKleu 1 1653 


Antonao Banderas 


34 


NEW^ 


THE BIG GREEN (PQ 


Wall Disney Home Video 
Buena Vista Home Video 6693 


Sieve GuttentMig 
Olivia d'Abo 


K 


NIW^ 


SOMETHING TO TALK ABOUT (R) 


Warner ltam« VSOM 14217 


Julia Roberts 
Dennis Quald 


3t 


33 


6 


THE LAND BEFORE TIME III (PG-I3I 


MOAtniwrsal Home Vxleo 
UniDisl. Corp. 82413 


Ananaled 


37 


34 


17 


ROB ROY (R) 


MGWUA Home Video 905228 


Liam Neeun 
Jeuica Ijnge 


38 


NEW^ 


STREET FIGHTER 11: 
THE ANIMATED MOVIE 


Renesade Home Vxleo 
Sony Mush: Video 49861 


^Imaled 


39 


36 


2 


POISON IVY 2: ULY (Rl 


New Line Home Video 

Turner Hcxne Entertainment N4190 


Aiy&u Mitano 


40 


26 


4 


SAFE(B) 


Colurriij TnStaf Home Vxleo 1 1843 


JuHanne Moore 



^ITA gold certification for sale of t25,000 units or a dollar volume of $9 million at retail for ttveatrtcaliy reteased programs. 2&,000 units and $1 million at sug- 
gested retail fo* nonineatrical titles. OlTA platinum certification for sale of 250,000 units or a dollar volume of SIB million at retail for theatrically released pro- 
grams, or 50.000 units or $2 million at suggested retail tor nontheatrical lilies. ®1996, Btllt>oard/6PI Communications 



♦ ITA gold certification tor a minimum of 125,000 units or a (Jollar volume of $9 millior at retail 
tor theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
nontheatrical titlK. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for theatrically released p««rams. and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. £ 1996, BillboarfVBPI Communications. 
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Update 



LIFELINES 



BIRTHS 

Girl, Emma Alexandra, to Alphonse 
and Allison Mouzon, Jan. 29 in 
Northridge, Calif. Father is a musician 
and chairman/CEO of Tenacious 
Records. Mother is the company's 
VP/CFO. 

Girl, Shelby Lynn, to Casey and Dio- 
ne Jiles, Jan. 24 in Upland, Calif. 
Father is the creative director for Jiles- 
Beam Music/JBM Entertainment. 

Boy, Jacob Pasch, to George S. Rea- 
gan HI and Emily Pasch, Jan. 20 in 
Dallas. Father is lead singer/song- 
writer for London Records group Hag- 
fish. 

DEATHS 

Paul DeGennaro, 62, following an 
extended illness, Feb. 5 in New York. 
DeGennaro entered the music business 
in 1949 as a part-time salesman. He 
worked for WEA since 1971, most 
recently as sales representative for the 
New York area. He won many sales per- 
formance awards in his 25 years with 
the company. DeGennaro is survii-ed by 
his wife, Patricia, and children Debra 
Ann and Paul Jr. In lieu of flowers, the 
family has asked that donations be 
made to the American Cancer Society. 

Don MacLeod, 56, of leukemia, Jan. 
31 in Portland, Ore. He founded Music 



Millennium, two music retail stores in 
Portland. He also founded a mail- 
order business called the Intergalactic 
Trading Co. and a label, Burnside 
Records. He is sur\'ived by his wife, 
Sharon, and daughters Laurie and 
Julie Ray. 

Alan Dale Owen, 44, of cancer, Jan. 
21 in Piano, Texas. Owen was a light- 
ing designer and production coordina- 
tor and worked for major artists, 
including Wings, Eric Clapton, and 
Barbara Mandrell. He was lighting 
designer for Genesis from 1974 to 
1987. Most recently, he was lighting 
director for the Michael Bolton tour. 
He is survived by his mother, Evelyn; 
his daughters, Kate and Angela; a 
brother; and two sisters. 

Shane Lassen, 24, in a car accident 
Jan. 21 in Wisconsin. He was the 
founding member of rock group the 
Electric Hellfire Club on Cleopatra 
Records. He is sur^iv^d by his parents 
and a brother. 

Travis John Alford, 26, of compUcations 
from AIDS, Dec. 19 in Rapid City, S.D. 
Alford was a singejysongwriter/guitarist 
whose debut album will be released 
posthumously by World Domination 
Records. He is survived b>' his compan- 
ion, Mark Haggard. 



CALENDAR 



A weekly listing of trade slum's, con- 
vevtvms, aivard akoivs, seiimiars, and 
other events. Send infomiaiion to Cal- 
endar, Billboard, 1515 Broadicay, New 
York. N.Y. 10036. 

FEBRUARY 

Feb. 14-18, Urban Network Power-Jam, Palm 
Springs Riviera Resort. Palm Springs. Calif- 818- 
843-5800- 

Feb 15. ASCAP Presents: Music Publishint 
Into Session. PS.W. New Yoik. 212-621-6414- 

Feb. 19, The Brit Awards, Eari's Court Exhibi- 
tion Center London, 

Feb 24-25, First Ever Laserdisc Spectacu- 
lar, presented by Image Entertainment, Hollywood, 
Calif- 818-407-9100 x265- 

Feb 26-28, Great lakes Broadcastint Con- 
ference i Expo, presented by the Michigan Assn. 
of Broadcasters, Lansing Center, Lansing Mich, 
517-484-7444. 

Feb 27-March 2, 27th Annual Country Radio 
Seminar. Opryland Hotel and Convention Center 
Nashville, 615-327-4487, 

Feb 28, 38tti Annual Grammy Awards, Shnne 
Auditorium. Los Angeles 310-392-3777, 

Feb 29. Rhyttim And Blues Foundation Sev- 
enth Annual Pioneer Awards. Palladium. Los 
Angeles. 202-588-5566, 

MARCH 

March 9, Canadian Music Hall Of Fame Din- 
ner And Awards, presented by the Canadian Acad- 
emy of Recording Arts and Sciences, Metro Toron- 
to Convention Centre, Toronto 416-485-3135, 

March 10. 2Sth Annual luno Awards. Copps 
Coliseum. Toronto 416-485-3135, 

March 12. 19th Songwriter Showcase, pre- 
sented by the Songwriters' Hall of Fame and the 
National Academy of Popular Music, New York. 
212-957-9230, 

March 12, ASCAP Presentsi Music Publish- 
ing Info Session, ASCAP New York. 212-621- 



6414, 

March 13-17, 2l!th Annual ITA Seminar, Ari- 
zona Biltmore, Phoenix, 212-643-0620, 
March 17-20. Winter Music Conference. 

Fontainebleau Hilton Resort and Spa. Miami Beach, 
Fla. 954-563-4444. 

March 19, ASCAP Founders Award, present- 
ed to Ashford S Simpson, Motown Cafe, New Yori( 
310-829-9800, 

March 22-25, NARM Convention, Sheraton 
Washington. Washington. O.C, 609-596-2221, 



GOOD WORKS 



He 



lOSPITAL VISIT: Bon Jovi key- 
boai'dist David Brj-an plans a special 
Valentine's Day appearance at St. 
Clare's Hospital in New York in con- 
junction with LIFEbeat, the music 
industry AIDS organization. The visit 
will be alii^ned with Hearts & Voices, a 
program offering visits and perfor- 
mances by m^or artists at local AIDS 
facilities. Earlier in the day on Wednes- 
day (14), Bryan will visit children at 
Robert Wood Johnson Hospital in New 
Jersey, a benefactor of Bon Jovi's annu- 
al Christmas concert. Contact: Jill 
Siegel at 212-289-S5;«. Also that day. 
Bad Religion, 7 Year Bitch, and 
Unwritten Law will play an all-<lay con- 
cert at Bear Mountain Ski Resort in Big 
Bear Lake, Calif., for LIFEbeat's Boar- 
dAID 'i. Key sixmsors are Warp maga- 
zine and-AirwaJk. Contact; Jodj' Miller 
or Joe D'Angelo at 212-481-5227. 



LATIN NOTAS 

(Continued from page i9) 

at Buenoe Aires' 3,200-seat Gran Rex the- 
ater Dec. 15-17 helped establish DBN's 
Memfrfiis La Blusera as one Argenti- 
na's most successful acts in 1995. The 
band, which previously sokl out three con- 
certs at the 5.000-seat Obras stadium. 
sc(»^ a douHe-platinum disc fen* its live 
album "Memphis En Vivo," which has 
sold more than 120,000 units. 

Another highly regarded DBN act, 
Los Visitantes, has put out "En 
Caliente," which was recorded live at 
Buenos Aires' Teatro Astros and contaias 
songs from the band's previous studio 
albums^ as well as from singeiysoiigwriter 
Palo Pandolfo's fmner group Don Cor- 
nelio. Also included oti the rockers' IKe 
set is "Sur," featuring Ernesto Baffa, 
noted bandoneon pla^'er \^ith tai^ mae- 
stro Agtor Piazzdia. 

BMG supergroup Soda Stereo estab- 
lished a concert attendance record Dec. 
19 when the hand drew 200.000 for a shew 
at La Plata. The opening act fca* the shon; 
which was ts'ganized (car the city's 1 13th 
anniversary, was underrated rock act 
Atercit^ados. 

Fbpular punk rock crew Attaque 77 has 
shipped its sixth album, "Amen" (BMG). 



Among the prominent guest artists are 
Sergio Rotman and Dany Lozano from 
Los Fabulosos Cadillacs, Diego Blanco 
frwn Loe Pericos, and .Marcek) Ares from 
Dos Minutos. "Amen" boasts powerful 
takes of Johnny Thunders' "Bom To 
Lose" (Naci IVa Perder) and Bob Mar- 
ley*s "Reden^iticm Swig." 

Twiggy, a IB-j-ear-old pop anger w^wee 
BMG bow, "Bajo La Luz De La Luna," 
went platinum (60,000 units sold), has 
released "Cuatro Estaciones" on Rave 
On/BMG. The label's marketing strategy 
calls fca- seasonal remixes, the first being 
'Trimeral Estaci^n" by remix specialist 
Toi\y Carrasco. 

Sony Argentina's answer to the 
Rolling Stones, Ra tones Paran6ico6, 
are bu^' working on a new album, "Sobre- 
dosis," produced, appropriately enough, 
by ftrnier Stones producer Anifrew Loog 
Oldham. 

Chart notes: Sony Discos' La 
Mafia nearly pulled off a rare chart- 
topping double this week. The Texas- 
based band — please do not label the 
group Tejano! — makes a smashing 
debut on The Billboard Latin ,50 at No. 



2 with its just-released record "Un 
Mill6n De Rosas." For the sake of 
musical identification, the album has 
been placed in the Regional Mexican 
category, where it stands at No. 1. The 
album's title track remains at No. 2 
with a bullet on Hot Latin Tracks. 

Three pop singers and a Tejano act 
are represented on both The Billboard 
Latin 50 and Hot Latin Tracks this 
week: Cristian (Melody/Fonovisa), 
whose "Amor" remains atop Hot Latin 
Tracks; Enrique Iglesias (Fonovisa); 
Luis Miguel (WEA Latina); and La 
Tropa F (EMI Latin). Ironically, 
Regional Mexican -dominating Fono- 
visa is achieving its greatest chart suc- 
cesses nowadays with pop acts. 

A correction: Cristian's "Amor" was 
produced by Daniel Freiberg, not 
A.B. Quintanilla III, as previously 
stated. 

AssistaTice m preparing this coltwm 
was provided by Marcelo Femdndez 
BUar in Buenos Ahvs; Pdblo Mdrquez 
in Santwgo, Chile: and Teresa Aguiir 
era in Mexico City 



STUDIOS' REBRANDING STRATEGIES GAIN HEAT 



(Continued from -paoe 5) 

To some, that doesn't translate to 
brand identification. "It's all win- 
dow-dressing to make marketing 
people feel they're getting into the 
consumer psyche," says Jeff Baker, 
senior VP of GoodTimes Home 
Entertainment, which helped intro- 
duce mass merchants to sell-through 
and has more dedicated floor space 
in Wal-Mart stores than any vendor 
except Disney. 

The studios "are doing nothing 
more than ingratiating themselves 
[with retailers] and deluding them- 
selves," Baker continues. He makes 
an exception for a targeted product, 
such as MCA/Universal's horror 
classics. "There's some value to a 
very specific genre," Baker says. 
"It's when you get into mixing gen- 
res that you're talking to yourself." 

Others agree, but Orion Home 
Entertainment president Herb 
Dorfman thinks branding is "a 
good concept because it promotes 
collectibility. If consumers have a 
good experience, they'll come back 



for more." However, creating the 
right image takes time, he cau- 
tions. 

MCA/Universal hopes consumers 
come back to Universal Cinema 
Classics, which arrives next month 
with four titles new to video, "The 
Blue Dahlia," "The Countess From 
Hong Kong," "Istanbul," and "Sin- 
gapore." Another candidate for 
branding debuts in April, featuring 
comedies from the '40s, '50s, and 
'60s. Among the titles are "Lover 
Come Back," "Strange Bedfellows," 
and "Come September," all new to 
the market at $14.98 list. 

The studio will judge retail 
response before expanding either 
proto-brand, says marketing VP 
Craig Relyea. Based on the results 
of its "Ma And Pa Kettle" series, 
introduced last year, the prospects 
are encouraging. "Kettle" went 
"beyond our expectations," says 
Relyea. 

Also sensing consumer demand, 
Paramount is taking the same path. 



The studio has decided to lift movies 
from its 6-year-old Great Movies, 
Great Price brand and rerelease 
them under the name the Best Show 
in Town for wider distribution. 
"We're talking to retailers now," 
says sales and marketing executive 
Jack Kanne. "There is an opportu- 
nity to brand some of these mer- 
chandising opportunities." 

About 100 of the 600 Great Movies 
features, at $14.95 and $19.95, are 
being considered. Kanne would not 
discuss pricing or timing. 

Meanwhile, Paramount plans to 
put new life into its Gateway brand 
of $9.98 releases, introduced several 
years ago, with at least 30 addition- 
al features. Later, it may create 
groupings of family and Western 
movies. 

Kanne says much of these tactics 
are designed to win shelf space from 
retailers. "One reason we're more 
focused now is the sheer volume of 
product," he notes. 



WB NOT SELLING WARNERVISION 

fCo)iti)iuc(l froni paffc 5) 

uct, Scholastic's "The Magic School 
Bus," and "Kathie Lee's Rock N' Tots 
Cafe." Other product lines include 
Rhino Home Video, Penthouse Home 
Video, and sell-through titles from 
wrestling specialist Coliseum Video. 

In 1995, the company generated 
$120 million in revenues, from which 
WEA received a lb%-20% distribu- 
tion fee. 



FOR THE RECORD 

Jerry Rubinstein is chairman of 
the board/CEO of DMX. which Is 
releasing an Olympics-themed jazz 
album. He was identified incorrect- 
ly in a story in the Feb. 10 issue. 
"Five Labels Going For The 
Olympic Gold." A track by Tevin 
Campbell for LaFace's album 
"Rhythm Of The Games" was also 
misidentified. He has recorded a 
cover of "The Impossible Dream." 



The consolidation under Warner 
Home Video could signal some staff 
layoffs within the marketing and 
administration departments, sources 
indicate. 

Marketing for most of the chil- 
dren's product is handled by the indi- 
vidual labels. However, marketing for 
WarnerVision's exercise product as 
well as Penthouse Home Video is kept 
in-house. 

Sources at some of the WarnerVi- 
sion labels say they are "in limbo" 
until additional decisions are made by 
Time Warner. 

"It appears WarnerVision is 
becoming the sell-through division of 
Warner Home Video." says one insid- 
er. "But they haven't decided who's 
doing what and where." 

Warner Home Video has a sizable 
.^ell-through sales staff that handles 
its theatrical titles as well as product 
from MGM/UA Home Video and HBO 
Video. 

Other WarnerVision labels say they 
haven't been notified about their sta- 



tus with Warner Home Video. "We 
really don't know what it all means," 
says a source close to WarnerVision. 
"The announcement was purposely 
made short and vague, and no deci- 
sion has been made on who's selling 
the product." 

In addition to switching divisions, 
WarnerVision may relocate from New " 
York to Warner Home Video's Bur- 
bank, Calif., offices. 

Mount stressed that the transition 
to Warner Home Video would be han- 
dled smoothly. "We intend to mini- 
mize disruption to the artists at these 
companies as much a.s po.ssihie," he 
says. 



ACTIOKMAirr 

The results are last The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call JeN 
Serrelte at (800) 223-7524. 
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fews&Previews 



^ DAN BAIRO 
BufliloNicket 

PK>OUC£H. Bfendan OBnen 
American 43037 

Former Georgia Sat^'UiU's leader's newest 
solo album is as straif^t-ahead as they ctHTte: 
three-chord rock tunes fueled by crunching 
guiturs, solid backbeat^. and w-hu)key-suaked 
vocals, Lead single "Younfjer Face" Is 
|)rime<i for album rock airpla.v; an are "Cuni- 
biiriand Ri\'er,'" "I Want You Bad." and e\'en 
a cm-er of Deep Purple's "Hush." Like 1992's 
'*Songs For The Hearing Impaired." this is a 
work that doesn't break any new ground but 
delivers to an appnxnative and expectant fan 
base. 

-k PETER BLEGVAO 
JuttWikeUp 

PRODUCER none Isled 
Ejit sue Dl^ S0942 

Master .HongiATiter Peter BIofj\'ad may lack 
mainstream name-recognition, but .splendid 
collections like this should further di^tin- 
guish him as a i)illar of altemati\ e pop. 
Joined here in an unatlome<l. mostly 
acoustic .setting by his old Henrj' row-pokes 
Chris Cutler and John Greaves, Blegvad'.'? 
■ cool, Lou Reed-lsh vocals keep "Special 
Deliverj'" simmering, whik' he t»ira>* 
Dylanesfjue on the anthemic "Boe Dream." 
Other -Standouts of a brilliant aet include 
infectiou.s, *r)0>-Rtyled blues-rockors "Some- 
thing Else (Is Wbrking Harder)" and "Mad 
Lm-e Vanishes," the oH-Umey cautionary 
narrative of "Driver's Seat," luici the amus- 
ingly catchy proud-papa's ode "Dau^tec" 

TORTOtSE 

Mikms Now Livins Will Never Die 

PRODLtCER Jcrin McEnbre 
ThriiJadiayZS 

Tbrtoise spins tonelx Eaintly droning inslru- 
mentals that e\ oke nothing so much as MOes 
Davis' "In A Silent Way" reverberating in an 
abandoned factory: And that's a goorl tiling. 
Even more laconic than the hand'.s debut, 
this effort seems destined as a late-night cult 
favorite. Distributed by Touch and Go. 



COUNTRY 



PATRICIA CONROY 
You Can't Resist 

PRODUCCRS: MM WBDCtv. & Justin N<eCvik 
Mersoun(l9319 

Cjonroy is a big-voiced Canadian singer who 
can be alternately sultn,- or sweet FVom the 
title cut penned by Lyle Lovett to songs by 
the likes of Kostas, Matraca Berg, and Tony 
Anita, she unerringly dlspla.w a gocxl ear for 
good songs. She also writes well herseIC as in 
"I Don't Wanna Be The One." and there are 
several potential single.s here. Another in the 
vein of Canadian cosmopolitan women coun- 
try' singers, Conmy should do well. 

CURTIS DAY 

PROOUCERS- Kfvin Bosmish & Kyte Lohning 
Asyluni 61879 

Curtis Day comes out of the 1fe(as Gulf 
Coast honkj'-tnnk tradition that also pro- 
duced George Jones and Mark Chesnutt, so 
h's no wuiirise tiiat hb- freshman cwiting Is 
very much in that mold. This us strong, 
robust, sturd\' honky-tonk music that's emi- 
nently (lanceable. Though Daj- doesn't write, 
he exhibits careful song aelectioa 



SPOTLIGHT 




SPEECH 

PROOuCtR- Speecfi 
ChryMHs/EMI 37024 

Alternative hip-hop pioneer of Arrest- 
ed Development fame steps solo on an 
outstanding effort that fuses the influ- 
ences that made the Georgia collective 
such a hit Starting with opener "Can 
U Hear Me?" (featuring Pappa Jon), 
the album bursts with funky street 
anthems. Other highlights include "If 
U Was Me." "Ask Somebody Who Ain't 
( If U Think The Sj-stem's Workin')." 
and "Impregnated Tid Bits Of Dope 
Hits" — which gives shout-outs to hip- 
hop brethren Public Enemy. De La 
Soul, and Gang Stair, as well as Joni 
Mitchell and Zap Mama. Speech also 
thro«-5 in "Like Manin Gaye Said 
(What's Going On)," his wonderful 
wmtribution to the Mar\in Gaye trib- 
ute album "Inner Cit\' Blues." 



SPOTLI6HT 



^TERENCE BLANCHARD 
The Hejrt Speaks 

PRODUCERS- Teiftnce Blanchsn) & Miles Goodman 
CotumbU 67425^ 

Why this beautiful album doesn't list a 
dual-headliner title is anybody's guess, 
but premier Urazitian composer/singer 
Ivan Lins fully shares the spotlight here 
with the talented trumpeter — the tunes, 
all intriguing, iu*e all by Lins, and his lilt- 
ing singing is heard throughout the 
album. Blanchard's contributions are 
wonderful and appropriate to thi.s warm, 
subtle music. Let's hope the slight won't 
obscure the fact that this is one of the 



AiMEE MANN 

I'm With Stupid 

PRODUCER Jw Bnon 
DGC 24951 

Boston alternative rock star Aimee 
Mann finally gets back to stateside 
record bins months after completing 
this excellent album (and changing 
record lalwls). Pre\iously relea.sed 
outside the IJ.S.. "I'm With Stupid" Is 
loaded with |x»p'n)ck gems as only the 
former Til Tbesday singer can deliver 
them. Key tracks on a consLstflntly 
.superlative effort include "Superball," 
"Choice In The Mailer," "Sugarcoat- 
ed," "That's Just What You Are," and 
"liay," all of which could easily find 
spin time on modern rock, album rock, 
top 40. college, and triple-A outlets. A 
long-awaiteij album by an enlightened 
songwriter who, more than e\'er, is 
primed for greaUieRs. 



must exceptional cross-cultural meetings 
(Ria meets New Orleans) on record to 
come along in a while. The general feel- 
ing on the date, especially with the 
unden>innings of [jereussionist Paulinho 
da Costa, is one of seemingly efTortless 
pulse and grace. A wintertime Sunday- 
morning treat. 

^GONZALORUBALCABA 

Imagine: Gonzak) Rubatcaba In The USA 

PROOuCf R Gtin/a'o Rutwlcaba 
Blue Note 30491 

Despite his seeming ubiquity on the 
traditional jazz scene, Cuban pianist 
Gonzalo Rubalcaba was barred from 
these shores by the U.S. boycott of his 
country. His Tirst American perfor- 



VITAL REISSUES 



OLD AND IN THE WAY 
Thai High lonesome Sound 

AcautDc Doc IS 

This unlikely quintet played only 27 
performances in l'J7:i before dis- 
i>anding but foilunatcly left behind 
this sterling live album. People have 
forgotten that Jerrj- Garcia got his 
start in bluegrass, played decent 
bar\jo, and auditioned <un.«uccessful- 
iy) for Bill Monroe. In 1973. he got 
together with fellow bluegrass back- 
.•iliders \'assar Clements (fiddle), 
David Grisman (mandolin and 
vocals). John Kahn (acoustic hassj, 
and Peter Rowan (guitar and 
vocals). This hand doesn't play tradi- 
tional bluegrass, but its spirited 
attack and three-part singing are 
infectious. This live performance at 
San Fyanctseo's Boanling House was 
originally issued in PJ75 on the 
Grateful Dead's Round Records and. 



gratefully, i.s finally available on (,'D. 
Contact .S(H)-221-D"ISC. * 

MAYAANGELOU 
Miss Calypso 

PROD'.' iV.ii'.TK.n 

Scimp 9705 

Before slie l*ecame an au-ard-winning 
author aitd |»et, Maya Angelou enjoyed 
a biief stint as a Caljiwo nightclub 
singer and recording artitiL This 
album — originally U.sue<l in 1967 and 
aMiilalile on CD for the firsl timt^ — finds 
the 27-year-oIri artist singing an 
enclianting mix of originals (Tamo." 
"OiJ-DIa-IIa-Doo," and ■■Mamtxi In 
Africa") and traditionals ("Scindal In 
The I'\imily"and "Run Joe"). Not (inly is 
thi.s iviK.sue a hlstnriKtlly .significant iloc- 
umcnt of a budding artistic career, but 
it's gix'at fun to listen to. In hei" dusky. 
autJmrilaiive voice, Angelou k^s a 
first -rati- band that helps lier bring the 
music alive. Distributed by Caroline. 




EUJS ft BRANFORD MARSALIS 
Loved Ones 

PRODUCER Oetleayo Mafwiis 
CdumMa 67369 

They say the apple doesn't fall far 
from the tree, and this album from the 
elder Marsalis and son Branford 
proves that maxim right again. The 
best jazz piana'sax duet albums have 
stajing power (the clas-sic T^tum/Web- 
fitcr pairing and altoist FVank Mor- 
gan's collaborations come to mind), 
and this one's in the same league. The 
duo ventures forth with ballad and 
midtempo versions of Bernstein's 
"Maria," Porter's "Miss Otis Regrets," 
and Gershwin's "Bess You Is My 
Woman Now" and others selected 
around an "unforgettable women" 
theme. Ksjjecially deUghtful is Dad's 
one iirijdnal for the session, "l>ear 
Delores," dedicated to his wife. 

mances in 1993-94 resulted in these 
solo, trio, and quartet tracks. Joined by 
a rhythm section and trumpeter Rey- 
naldo Melian. Rubalcaba original "Con- 
tagio" is frantic and funky, his 
Latinization of "Woody'n You" is taut 
and sharp, and his extended take on 
pop classic "Perfidia" spans wide-rang- 
ing dynamics. His solo turns include 
the wild avant-garde runs in original 
"Circuito II" and a Jarrett-like jazz- 
gospel flavor in the John Lennon title 
track. Jarrett is further recalled when 
Charlie Haden and Jack DeJohnette 
join Rubalcaba for Haden's delicate 
"First Song." 

if iORGE SYLVESTER 
MusiCdtaKe 

PRODUCER: Ralph Sinwn 
Postuids 1011 

American debut album from Panaman- 
ian-bom sa-xophonist/composer/arranger 
Jorge Sylvester is a fresh, eclectic blend 
of straight-ahead. Latin, and avant-garde 
jazz .styles. Led by Sylvester's oddly 
shaped, at times Dolphyesque phrasing, 
standout cut* include "Resolution 88," 
whose offbeat vibes-and-bass figure pins 
down the sauntering melody line, and 
"Illusiones," another charming composi- 
tion matched with seemingly irregular 
rhythms. Also featured is a gentle bossa 
nova on "Lila" and a full-blowTi Afro- 
Cuban treatment on "Dizzy Bird." 

DANNY GAHON 

0*nny Gjtton'i Redneck Jm Explosion 

PRODUCER Strw Wo« 
NRG 3760 

This live album from Dec. 1978. is 
the stuff of legend. A year earlier, the 
late superpicker had forged a jazz- 
based alliance with Buddy Emmons, 
the great Nashville pedal-steel player, 
and a subsequent series of occasional 
East Coast quartet dates served to 
rocket Gatton's reputation beyond the 



guitar underground, leaving audiences 
stunned as the two burned their way 
through jazz anthems with sideburned 
glee. This date from D.('.'s Cellar 
Door shows that the oft-mentioned 
Gatton magic in front of a live audi- 
ence has not been inflated by memory. 
Cheek out the barnburner version of 
Jack McDuff's "Rock Candy." Yipes! 
Contact: 770-442-5214. 

STAN GEH 
A Life In iazz 

PRODUCERS Afic Lacti Monaon & DonaW Maggin 
Verve 535 119 

This (|uick but rewarding single-CD trip 
thniugh Vene's extensive Getz vault 
showcases the late tenorman's wide range 
thmugh the years, frojn a Pre-z-touched 
19f>2 .Iazz at the Philharmonic cooker to 
his explorator>' 60s bands with the young 
Gary Burton and Chick Corea to his 
remarkable last collaborations in 1991 
with Abbey Lincoln and Kenny Barron. 
It's also the companion CD for the just- 
released Getz biography of the same name 
published by Morrow and Co. There are 
also tracks Uith J.J. Johnson and Ella, 
and, of course, cuts from his landmark 
"Focus" strings LP with Eddie Sauter and 
his hit tiossa-nova classics with Jobim and 
the Gilbertos. The version of "Summer- 
time" with Burton is a real winner. 

GEORGE MRAZ 
Jm 

PRODUCER TadO Bart>an 
Wuiluin] 9248 

UlMquitous bass master Geoi^ie Mraz leads 
his first r.S. release accomi»anied by reliable 
cohorts Richie Beirach on piano and Billy 
Hiut on dnims. This strong ti"aditional set is 
highhRhted by Mraz's wistful .solo on a soft, 
IjTical version of Ennio Morricone's "Cine- 
nui PcUiulLto I Lcft'e Theme )" and by his 
delightful double-tracked bass duet on 
•limmy Rowles' lilting standard "The ft?a- 
cocks." Also outstanding in a mostly down- 
tempo set are bittersweet Bill E\'ans themes 
"Your Stor>" and "Time Item«nba¥d." 
Rich ftrrj' Ls added <m tenor for Wa>T»e 
Shorter's "Infant Ej'es" as well as Mraz 
original "IVpper," whose restless boj) lines 
eml too soon, like the life of its namesake. 

JON MAYER TRIG 

Round Up The Usual Suspects 

PRODUCER. Uakaim Cecil 
PUkn MuBC 2240 

After working on the fringes of the traditiMi- 
al jazz scene for more than 30 years, pianist 
Jon Mayer makes his rvcorriing debut with a 
trio roundeti out by stellar sidemen Ron 
CiuTer aiHi Billy Higgins. Thus \'er>' eryoy- 
able, stiaight-^ead set from the journey- 
man jazzman features some clever arrange- 
ments, especially on an api)ropriateIy sultTi' 
"Soul Eyes," a dreamy "When I Fiill In 
Lm-e," a splendidlj' swinging "This Heart Of 
Mine," and an agile, plaxful "Speak Low:" 
The title track is a fiink>' blues original. 



LATIN 



•k SHAKIRA 
Pies Descalzos 

PRODUCERS Luis Fe<n4ndo Ochoi, Srukira Mobarah 
Sony Discos 8179S 

Bearing poignant tales of love and lifestyles 
deliv ered in a yodel-style voice strikingly 
simihu- to Natalie Merchant's, this alluring. 
18-year-oid singer/songwriter ftt)m Colom- 
bia aims stniight for the heart with arrows 
canning |)assion, conviction, and honesty 
RfwtJ* t\>ck leatktfF single "Kstoy Aiiuf 
heads a [larade of hit prosj^ts. such as 
ran'reggae shaker "IJn Poco De Amor" and 
volcanic ballad 'Te Nocesito." 



(Coiitiniied on page 89) 
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EDITED BY LARRY FLICK 



POP 



^ WHITNEY HOUSTON AND CECE WINANS 
Count On Me u 26) 
PRODUCER^ Bibylace 

WRITERS: eaby1ac«, W. Houston. M. Houston 
PUBLISHERS; ECAF/Sony Songs/Fox Film. BMI; 
Nippy/Auninna, ASCAP 
Arlstl 2976 <c/o BMGl (CD vngie) 

Though Houston's recent No. 1 smash, 
"Exhale (Shoop, Shoop)," is still 
entrenched in the top five of the Hot 
100, Arista is focusing its promotional 
efforts on this heartwarming ballad 
from the red-hot "Waiting To Exhale" 
soundtrack. The touch of superstar 
producer Babyface is, as always, 
unmistakable, and he excels with this 
song's lush string arrangement. Vocal- 
ly, Houston dominates the track, though 
Winans makes a strong-enough impres- 
sion that those who have yet to hear her 
fine recordings will yearn to hear more. 
A buddy song for the diva generation 
that is destined to saturate pop radio 
airwaves into the spring. 

^ STING Let Your Soul Be Your Pilot (4 29) 

PRODUCERS: Hugh Psdgham. Sting 
WRITER: Sting 

PUBLISHERS: Magnetic, PRS; Regatta/Irving. BMI 
AAM 00164 <c/o PGDI (CD lin(le) 

Sting's forthcoming new collection, 
"Mercury Falling," is previewed by a 
tune that shows him doing what he 
does best — wea\ing literate pop poet- 
ry into music that is simultaneously 
warmly familiar and refreshingly new. 
Chugging along at a breezy midtempo 
pace, the track has a rock-steady vibe 
that is akin to "Every Breath You 
Take" and a rich subtext that is laced 
with blues and gospel threads. The 
combo of idioms inspires one of 
Sting's more soulful vocals in a while. 
In all, a winner that deserves immedi- 
ate action from top 40, rock, and AC 
formats. 

ACE OF BASE Lucky Love i2:S2) 
PRODUCERS: Dennij Pop. Mai Madin. Joker 
WRITERS: J Barggrcn, B. Steinberg 
PUBLISHERS: Megasong/Jerh AwaktyEMt. ASCAP 
AHsU 2979 Ic/o 8MG1 (cassette smgie) 
This is the single that the act's 
diehard fans have been screaming for 
since the launch of the album "The 
Bridge." Far more substantial and sat- 
isfying than the previous "It's A Beau- 
tiful Life." the song rides a brain- 
seeping chorus that you will be 
singing to yourself whether you want 
to or not. There are four styles for 
programmers: a chugging Euro-pop 
version k la the act's past hits, a 
charming acoustic pop mix, a hard- 
edged house excursion, and a giddy hi- 
NRG interpretation. Odds are that the 
Euro-pop version will get the most- 
positive response, though the hoe- 
down-inspired acoustic mix is so 
strong it could change the minds of 
the act's detractors — if only for a few 
minutes. 

it THE CORRS The Right Time i3 34) 

PRODUCER; Dawid Foster 
WRITERS: the Cons 

PUBLISHERS: Songs ol PolyGram InlernationaVBea- 

con Communications, BMI 

L«va 6645 (co Atlantic) IcatMlta Kngie) 

This follow-up to the breakthrough hit 
"Runaway" could easily elevate this 
incredibly appealing act to the level of 
Ace Of Base. This single certainly has 
the elements to connect with that 
Swedish act's following: Shuffling reg- 
gae/pop beats, chirpy female har- 
monies, and a sugary chorus will leave 
you humming for hours. The twist is 
the continual thread of lively Celtic 
fiddling. Yummy, yummy . . . 



SHAGGY FEATURING GRAND PUBA Why You 
Treet Me So Bad (3 

PRODUCERS: Robert Livingston. Stiaun Piz/onia 
WRITERS: 0. Burrell, R. Livingston. M- Diion, B Mar- 
ley 

PUBLISHERS: Lr¥.ngston/Bob Martey/Rush Town. 
ASCAP, Songs ot PolyGram International, BMI 
Virfin 11061 (c/oC«mal (ca&Mtt« linclel 

As astute programmers have known for 
some time, there is way more to Shaggy 
than his top 10 hit "Boombastic." Fun 
and fresh changes in tempo and the dis- 
tinctive vocal styles of Shaggy and 
Grand Puba complement one another. 
Get up and play it. 

ROBERT A. Up And Down <4:45) 
PRODUCER: Robert A- 
WRITER Robert A, 
PUBLISHER: A-Usl. BMI 
Damat* 4630 (ca&Mtte sli^le) 

Newcomer Robert A. offers a smolder- 
ing slow jam designed lo leave teenage 
girls in a lovesick lather. He croons his 
plea for romance (and all the carnal 
knowledge that comes with it) over a 
groove that owes a tip of the hat to R. 
Kelly for inspiration. Accessible to top 
40, crossover, and R&B radio formats, 
this is one of four interesting songs on 
the singer's debut EP, "Faces Of Love." 
Check it out. ConUct: 215-331-2716, 



R & B 



■k DIANA ROSS If Vou're Not Gonna Love Me 
Right (4 10) 

PR(X>UCERS Narada M>chMl Waldtn, Monty Seward 
WRITER: M. Sewarri 

PUBLISHERS: DccarAfGratitude Sky/Wamer Chaopgi). 
ASCAP 

Motown 049B Ic/o PGOl Icauette single) 
While Motown strives to bring La Ross' 
cover version of Gloria Gaynor's "I Will 
Survive" to markets in Europe, the label 
is serving this sultry jeep-funk shuffler 
in the U.S. Ross is at her breathy best 
here, as producers Narada Michael 
Walden and Monty Seward drape her 
voice with billowy strings and synths and 
anchor the track with wriggling guitar 
riffs and a rubbery bassline. Hard 
enough to connect with the kids, but 
smooth enough to sale the legendary 
singer's longtime legion of fans. 

★ XAVIER Saturday Sor« (3 

PRODUCER: Xavier Amin OpTvepaulezz 
WRITER: X.A. OpfHcpauleu 
PUBLISHER: RufI World 
Intcncopc 98107 icnicna vngki 
Adventurous R&B radio programmers 
who have recently found room for D'An- 
gelo should also do the same for Xavier 
and his challenging brand of funk. On 
this acoustic-lined kicker from his excit- 
ing forthcoming debut, "The X Factor," 
Xavier comes across like a renegade rem- 
iniscent of early Prince, weaving enig- 
matic words into a taut melody and deft 
instrumentation (which he handles him- 
selO- 

HAMI I'm Tha One W Slept On (rw timing iiued) 

PRODUCER: Hami 
WRITER: Hami 
PUBLISHER; not listed 

UiMl«fwortd/C*pHD< 10296 (c/o Ccru) CcaiwttB single) 

Kami will likely continue to win fans with 
this midtempo retro-funk shuffler. A vir- 
tual one-man band, he plays nearly every 
instrument and performs each vocal part 
with impressive agility. If there is any 
problem, it is that the song is not nearly 
as strong as its groove and execution. 
Hami will attain multiformat success 
when he offers a single that is more than 
cool vibe. Until then, kids on the street 
will continue to herald his promising 
moves. 



COUNTRY 



^ BLACKKAWK Almost A Memory Now o i?) 

PRODUCERS: Mark Bnetit, Mike Clute 
WRITERS; D, Oliver. D. Robbins, V. Stepfienson 
PUBLISHERS: WBi^MI April/ Joe Dawd, ASCAP; Slrouda 
c«tef, BMI 

Ariltl 2975 [fja BMC) n->Kt\ vngM 

The talented BlackHawk slows down the 
tempo on this latest single from its cur- 



rent album, "Strong Enough," and deliv- 
ers a stunning ode to lost love. The pro- 
duction is full and rich, buoyed by the 
trio's outstanding harmonies and accent- 
ed by the tasty mandolin flourishes that 
are part of the act's distinctive sound. A 
definite winner for country radio. 

^ BOBBIE CRYNER Ybu Think He'd Know Me 
Better (3:59i 

PRODUCERS: Berry Beckett, Tony Brown 
WRITER: B Crynw 

PUBLISHERS: Lonesome Dove/Ensign Muuc Corp.. BMI 
MCA 55167 (Co Umj (7-incn single) 

Music Row insiders have been predicting 
a successful future for this talented 
songstress, and this poignant ballad 
could easily be the ticket. The song not 
only showcases Cryner's songwriting 
prowess, it shines the spotlight on her 
incredible voice — an instrument that is 
savvy, vulnerable, and capable of render- 
ing all shades of emotion. In all, a fine 
song that is beautifully delivered. This 
could be the single that people remember 
as the career Idckniff of country's next 
great talent. 

* JUNIOR BROWN My WHt ThUiks You're 
Dead i3:02i 

PRODUCER: Junior Brown 
WHITER. J Brawn 

PUBLISHERS^ Mike Curti/Jamieson Brown. BMI 
MCG Curb 1 193 (7-inch ungiii 

With his retro sound and droll delivery. 
Brown is a bit of an acquired taste — peo- 
ple either rave about him or just don't 
get it. However, with a Grammy nomina- 
tion to his credit, Browm may soon 
become more palatable to a wider audi- 
ence. This humorous look at a man 
rebuffing an old flame " 'cau.se you're 
wanted by the police and my wife thinks 
you're dead" is a hoot, and it should con- 
tinue to raise Brown's profile. Brown is 
an accomplished musician who plays his 
own unique hybrid of guitar, and he has 
an engaging vocal quality, but where he 
fits in in terms of country radio remains 
to be seen. 

MINDY McCREADY Ten Thousand Angels (3 33) 

PRODUCERS: NofTO Witsofi. David Mslloy 
WRITERS: S.D. Jones. B. Henderson 
PUBLISHERS: Island Bound/Famous. ASCAP; net Five, 
BMI 

BNA 64470 icjo BUG) (7 irx:h vng)%) 

A promising debut by this BNA newcom- 
er. McCready possesses a pretty voice 
that shines on this tune about a woman 
trjing to escape temptation that may 
lead to heartbreak. It's a nice song, but 
listening to it, you get the feeling that she 
could sink her voice into something a lit- 
tle meatier. 



DANCE 



★ BABBLE Love Has No Name i6 35) 

PRODUCERS: Biiley, Curtw. Famley 
WRITERS: A, Currie, T Bailey 
PUBLISHERS; Loaded/SoftWSony Songs, BMI 
REMIXER: Todd Terry 

Reprise 43644 Ic/o Wamer Bros I ICO vngli) 

Ex-Thompson Twins Tbm Bailey and 
Alannah Currie continue to effectively 
develop this new act, which deftly blends 
electrt>>pop gloss with gritty dance and 
world beat rhythms. Newcomer Ttre- 
moana Rapley is an enigmatic vocal pres- 
ence, bringing the melodramatic pose of a 
FVench chanteuse to the song. The selling 
point of this single jam is a house remix 
by Tbdd Terry that is reminiscent of his 
work on the current mega-hit "Missing" 
by Everything But The Girl. Justice pre- 
vailing, this effort wilt meet with similar 
success at the club and radio levels. FVom 
the fine album "Ether." 

★ WOMEN OF COLOR Softouchno s3i 

PRODUCER: John Wicks 

WRITERS- J. WKks, L. Mackenzie. E. Da-S4lva. T. King, 
C. Maguire. M. Kang 
PUBLISHERS: Bewued. ASCAP 
REMIxeR: King Britt 

Vkgin UndcTfround 3S533 [oo Cemej (12-inc^ ungli) 

Here is a dance jam that is as much fun to 
listen to in the reclining position as it is to 
experience in the nriiddle of a crowded 
floor. Not for the punter .seeking tam- 



bourine-shaking revelry, this is ambient 
fare with the complexity and spontaneity 
of a jazz composition. Producer John 
Wicks la>'s out the track slowiy and care- 
fully, letting breathy female vocals take 
flight around a fluid keyboard lick for 
nearly a minute before there is the hint of 
a bassline. Once the groove does kick in, 
you are well on the way to sensorj' pam- 
pering that you will want to experience 
again and again. 

B.J. CROSBY Love Changes Everythinf (7 22) 

PRODUCER: Ronnie Ventura 

WRITERS: M.V Doane. R. Ventura 

PUBLISHERS: Jmbd, 3M\. Ronnie V^nti^a. ASCAP ' 

REMIXER: Ronnie Ventura 

Bulkt 1973 (l^^-ir^fi single) 

Broadway belter Crosby earns her club 
stripes on this vigorous, gaspel-touched 
house anthem. Her stag>' style and flexi- 
ble i^nge are matched by producer Ron- 
nie Ventura's thunderous beats and rac- 
ing disco .strings. A four-pack of remixes 
is designed to attract DJs from the 
underground and mainstream sectors of 
clubland. This is the kind of record that 
leaves you wishing for a full-length album 
to dive'into. ConUct: 201-662-«541. 

JAMIROQUAI Light >ten (7 SB) 

PRODUCER; JK 
WRITERS: Kay. Smitti 

PUBLISHERS EMI. PRS; EM I -Blackwood. BMI 
REMIXERSr Ptiiliy "Cheese Steak" Cassens, Todd Chap- 
man, Oemck McKenzie, Rtckard Berg. Roy trte Roacti 
Work 7651 iG^oScvtllS inchtmEl*) 

The time has come for this brash U.K. acid- 
jazz act to find a broader audience in the 
States. On this second single from his 
underappreciated album. The Return Of 
The Space Cowboy," Jamiroquai comple- 
ments a honi-riddled funk throwdown with 
savvy remixes that flirt with mainstream 
house and hip-hop concepts without elimi- 
nating the quirky tone of the original ver- 
sion. DJs are advised to pick a mix and 
start spinning it immediately. 



c 



^ JACKSON BROWNE Some Bridfes <»o i>n-.r^ 

PRODUCERS: Scon Thurston, Kewn McCormIck 
WRITERS: Browne. Ytourig. ThursKm, Lewah. Thurston, GoW- 
entierg. Conte 

PUBLISHERS: Swallow TunVGlad BraiVEyC 
Cutf AJmofiatenMrague, ASCAP. Longitude, BMI 
EleMri 9426 (cwatla 

If you are a longtime fan of Browne's, then 
his most recent albums may have left you a 
tad cold. This first peek into the venerable 
singer/songwriter's impending "Looking 
East" set is for those loyalists who have 
been patiently wailing for a return to 
Browne's greatest strength: microanalyzing 
the angst resulting from affairs of the 

heart. Browne's voice ia like a vinit from a 

dear old fiiend, and the music has a bluesy 
popVock edge that is lined with guitar licks 
that fondly recall the classic solo fi*om "The 
Pretender." Curl up inside it like it was 
your favorite blanket. 

* LUCIE BLUE TREMBLAY I Wknt ¥ou To Know 
Who I Realy Am (nonmris hum) 
PRODUCERS: Lucie Blue TrvnUaji D«n«l Loy«r 
WRITER: L B TremCtty 
PUBLISHER: not llst«) 
Dwnt-Soeun 01 (cusettB iin0ei 
TVemblay tells the tale of a child coming out 
of the closet with heartfelt empathy on this 
sweetly orchejitrated ballad. Direct without 
being heavy-handed, thus .song holds incred- 
ible strength for those WTestingly with the 
issue of disclosing homosexuality, while pro- 
viding perspective for those with loved ones 
making the commitment of sharing the 
truth of their lives. Buy this for yourself or 
someone you love. Contact: 3i;j-'996-9066. 



ROCK TRACKS 



^SlU/ERCHAiR l$raersSoni4 58} 

PRODUCER Hewn Snirtey 
WRITER 0. Johns 
PUBLISHER, not listed 
Epk 7402 IcA Sorrf) <CD pnxnal 

Sitverchair sounds as agitated as ever in its 
latest offering, which is taken &Yim its plat- 



inum-selling debut, "PVogstomp." The rag- 
ing guitar riffs ^d strained vocals will 
appeal to grunge-minded listeners. - 

^ CIV Choices Made '2 28) 

PRODUCERS Walter SctWWs. Don Fwv 
WRITERS: ClV 
PUBLJSMEH: not isted 
Ian 6505 lao MaiW tco mtrvt 
This smart-minded punk track is the perfect 
follow-up lo Cr\"s breakthrough debut sin- 
gle, "Can't "Wmt One Minute More." A kHjd. 
boisterous beginning is soon silenced by a 
whisperj' vocal interruption. CIV doesn't 
keep the peace for too long, however, as A 
Dmry of guitars kicks in and Idclts butt 
Choose this. 

FIG DISH BiMyMe(2:47) 

PRODUCER Lou GionlBno 
WRITERS: Hg Dah 

PUBLISHERS: Po)yGramS«n o( tht Bad Carvai; ASCAP 

JUlas 172 iivb PGO) (CO pmrn) 

Although Fig Dish has yet to bowl over mod- 
em rock programmers, its latest track could 
do the trick. Antsy rtick vocals coast along- 
side skiw guitar riffs and a building drum 
beat TWcen from the album 'That's What 
Love Songs Often Do." 

VARNAUNE Party Now inoimmgieiedi 

PRODUCER; not taffid 
WRITER J- PBrter 
PUBLISHER: Ho 0«3citie. BMI 
Oubtand 0001 (7-incti sh^) 
This La Grange, N.Y.-based trio comes crfT 
raw and ragged on this worthy debut A bw- 
fidelity recording does not mask the hypnot- 
ic guitar hook and wandering rock voraJs. 
Contact: 213-96:J-K748. 

DRia GoToHril<3:49) 

PRODUCER RkA Ken 

WT4ITERS L Qlvelli. D HarrW 

PUBLISHERS AKmc LuslTAnnolaiiDn. ASCAP! Htf 

McM^emtation, SeSAC 

DVa/ALM 00144 (ca> pgd) (CO s^) 

Rock radio will be pleased with this gut-level 

attack. Pleasantly distorted vocals, freaky 

production tricks, and heavy guitars create a 

screeching anthem. Considering that the 

song begs to be sped up, it still plays mcely 

STOflE STILETTO WhaCo zs) 

PRODUCER not ftsttd 
WRITER not Wed 
PUBLISHER: Jrf Cohwi. ASCAP 
Mtfhida 2S0I4 (CO unctel 

Punk Stalwart Stfletto is impressi\'ely rein- 
carnated on his new albimi, "An American 
Asshole." Time has taken the edge off StDetr 
to, who used to open for such bands as Black 
Flag and the Dead Kenned>'s during his 
years in Stevie Stiletto & the Switchblades. 
Even though he has meUowed somewhat, 
this song indicates that his music hasnt lost 
a tick of its power 

IRONMAIDCN Lord Of The FVes (S:03i 
PRODUCERS: Stewe Hams, Nipt Green 
WRHERS: S H«m. N. Green 
PUBUSHER: Zorrta, ASCAP 
CMC Intamattonal 82669 iCO ur^i 
Enduring headbangin' band is out to reaf- 
firm its ability to deliver fresh, relevant 
jams. Although it is difficult to imagine 
album rock r^o placing this alongside [^ari 
Jam and Collecti\'e Soul, this track pimips 
with the kind of edgy beats, crunching guitar 
riffe, and Ijrics rife with mythologica] 
imagery of which adolescent males never, 
e\'er tire. Fbr interesting measure, the CD 
format of this single features a cover of the 
Who's "My Generation." Kinda makes ya go, 
hmmmnun . . . 




BROADWAY Must Stay PaM (4 321 

PRODUCER; KRS-ONE 
WRITER: D Bamei 

PUBLISHERS: Biffia MsnaBertwitfFnendt 
ConrwctlotVMIiam, ASCAP 
Wrecfc/Nefvous 201 (caswtte singis) 

KRS-ONE's touch, for better and worse, 
is obvious in this track. Broadway echoes 
his producer's vocal style, resulting in a 
copycat performance. Of course, you 
could pick worse rappers to emulate. 
"Must $tay Paid" has several strengths, 
including a high-energy groove and snap- 
py — though sometimes garbled — l>Tics. 



QttlfSI CQ" releases with the greatest chart potential, CRITICS CHOICE (*); New releases, regardless of potential chart action, which the reviewer highly recomnwnds because of their musical rT>erit. NEW AND NOTEWORTHY: Highlights new and 
Wimt H Li C O ■ developing acts worthy otattertton, Cassette, virryl or CD singtes equally appropriate tor more ttianonefom^at are reviewed in the category with the broadest audience. All releases available to ratim arvd/or retail in the U.S. are eligible for review. Send 
copies to Larry Fltclt, Billboard. 1515 Bnjadway, New York. N.Y 10036, Country singles should be sent to Dettorah Evani Prke. Billboard. 49 Music Square W., Nashville, Tenn, 37203. Conlnbulor: Brett Atwood (L A,). 
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RUBBY PtREZ 
Amores Extra fws 

PROOUCE'^S: Rjbtjy PtfEj, Dm Femanow 
KarefVPotyGrani Utino 01793-0173 

One of Hispanic Caribbeiin's most djTiamic 
singers fritters away nearly half of the 
album on tired covers (save "Dios") and 
nondescript love sonps. Still, the Domini- 
can Republic native manage^ to come up 
with a sterling, midtempo merengue entry, 
"Yo Quiero Una Mujer," and a scorching, 
old-school bachata'bolero, "Asombro." 



CONTEMPORARY CHRISTIAN 



WILCOX & PARDOE 

Till They Know How Much You C^re 

PRODUCER. Rob Frajiei 
Ughl Records 9509 

New duo composed of former Benson 
Music Group VP of marketing Vince 
Wilcox and Don Pardoe enters the 
increasingly competitive Christian coun- 
try market with a refreshingly straight- 
ahead album marked by solid songs and 
appealing vocals. The production is clean 
and devoid of gimmicks, placing the focus 
on the vocals and lyrics. Among the 
strongest cuts are ballad "The Best Tears 
Of Our Lives." penned by Wilcox and Don 
Koch; the Wilcox/C'huck Leonard tune "In 
Their Children's Eyes"; and the title cut. 
which is becoming an airplay favorite on 
Christian country radio. The duo also 
turns in an effective cover of ColUn 
Raye's "I Think About You." 



WORLD MUSIC 



^ MARTA SE8ESTYEN 
Kismet 

PRODUCER Niknia Parov 
Hwirybat/Rylio 1392 

World music diva Marta Sebestyen's 
newest set is the first to sideline her 
natK'e Hungarian material in favor of 
diverse, although possibly related, folk 
traditions. Producer Nikola Parov per- 
forms on multiple acoustic instruments as 
well as electronic ones, and Sebestyen's 
voice is still shaped by a blend of Eastern 
European and Middle Eastern harmonies, 
especially on such poignant tunes as 
"Devoika Mome" and ""Imam Sluzhba." 
Most melodies come from different coun- 
tries and are sung in medley style: Indian 
and Romanian themes form the beautiful 
"Hindi Lultabye" and Irish and Greek folk 
combine in "Leading Derry Quay/EIeni." 



A MUSICAL FEAST 

Recipes From Over 100 Of The World's 
Most Famous Musical Artists 
Wendy Diamond 
Global Liaisons, $19.95 

Touched by the plight of the 
homeless during a Thanksgiving 
weekend spent volunteering, 
author Wendy Williams decided to 
ask the world's top recording 
artists to donate their favorite 
recipes for a book project to bene- 
fit homeless organizations. 

The culmination of Diamond's 
efforts is this lighthearted and 
well-intentioned volume, which 
serves as a surprisingly good cook- 
book and a source of trivia on 
artists of various genres. 

The support from the music com- 
munity is impressive; Madonna, 
Paul and Linda McCartney, the 
R{)iling Stones, Peter Gabriel, Liza 
Minnelli. HuPaul. and Tammy 
Wynetle are just a few of the more 



HOME 
VIDEO 

EDITED BY CATHERINE APPUFELD OLSON 

MUSIC 



X-MIX-5: WILDSTYLE 

Video MliS>C Inc 

70 minutes, S19.95 

Out-there longform video — which is see- 
ing release in the States \ia an exclusive 
arrangement between German label K7 
and Video Mu.sic Inc. — is providing a 
techno blizzard. X-Mix-5, sporting a 
brand-new D.J, Munich-based D.J Hell, 
waxes and wanes in intensity to house 
and techno numbers from such notables 
as Ron Trent, Bobby Konders, Phortuno, 
and Bernard Badie. The roster of labels 
represented includes Nu Groove, Djax 
Up, Warehouse, and Saber, fiuai"anteein^ 
a good time for dance music enthusiasts 
and a potential cult classic for retail. 
(Contact: 610-278-7240) 



CHILDREN'S 



MEGA MAN: ROBOSAUR PARK. 20,000 
LEAKS UNDER THE SEA 

Sony Wonder 

45 minutti, S9.9S 

This popular animated series based on 
the video game originally aired in syn- 
dication on Fox-TV, and these two 
titles — which feature two episodes 
each — put the avenging robot in a new 
crime-Hghting light. Mega Man and his 
faithful dog. Rush, are faced with ever- 
more-complicated kinds of evil in these 
unique, yet familiar storylines as they 
strive to keep the universe safe from 
harm. Sony Wonder is also releasing 
two new animated episodes from the 
USA Network standard "Jimmy Lee's 
WildC.A.T.s Covert Action TeamH," 
based on the comic-book series. 

SEE IT! SAY IT! SING IT PLAY IT 

PrimaLu" Video COucalional Series 
25 mlrtutei, $14.95 

The sights and sounds of everyday 
life — a telephone ringing, a snoring 
father, and a knock at the door — are 
featured in this very batiic, very helpful 
edutainment video, the first in a new 
series. The live-action program, hosted 
by kids and geared for their contempo- 




than 100 acts who submitted 
recipes. 

These artists' musical diversity 
is reflected in their culinary choic- 
es: Peanut butter swirl bars 
(Hootie & the Blowfish), salmon 
cakes (Willie Nelson), and compact 




raries ages l-f), includes a rainbow of 
images and sounds complemented by 
their corresponding name shown on- 
screen. The video also features a list of 
words that begin witli each letter of the 
alphabet and several fun, repetitive 
songs to help youngsters better 
remember what they have learned. 
(Contact: 800-977-3348) 

SEASIDE CONSTRUCTION 

Seaside Constnjclion Video 
30 tnlnutis, $14.95 

A raging storm that causes oceans to 
overflow and pummels whatever it 
comes across has the power to mesmer- 
ize children and adults alike, as this 
unique live-action program attests. The 
camera places viewers in a seaside New 
England town, where — you guessed 
it — heavy machinery i.s put in motion to 
build a .seawall and other structures to 
help prevent homes, commercial build- 
ings, and wildlife from being wa.^hed 
away by fierce winds and rain. Pro- 
duced by a former teacher and narrat- 
ed by a well-spoken youngster, "Seaside 
Construction" appears to have enough 
big wheel.'; and mounds of dirt to earn it 
a secure place in the ever-growing live- 
action bin. (Contact; 702-363-9597) 



INSTRUCTIONAL 



WATCHING WILDLIFE 

Falton Press 

30 minutes. $19.95 

It's fun and educational, it's eco-friond- 
ly, and it doesn't have to cost much. 
Observing wildlife in their natural 
habitat continues to grow in popularity 
as people seek refuge from the bustle 
of day-to-dai' life, and this video — host- 
ed by a wildlife biologi.st — provides tips 
on how to get the most out of the expe- 
rience without infringing on the ani- 
mals themselves. The guide takes view- 
ers from the Oregon coast to the 
mountains of Colorado to the forests of 
Michigan, offering words of wisdom at 
each stop along the way. His best piece 
of advice'? Although wildlife watchers 
may not find exactly what they set out 
to see, they are bound to sight some- 
thing magnificent if they look hard 
enough. (Contact: 8(H)-5H2-2B65) 

SEWING SEAMS SIMPLE . . . VOL. 1 

Seams Simple 

45 minutes. S24.95 

First in a series of do-it-yourself 
sewing techniques focuses on a project 



disc pizza (the Village People) sug- 
Kcst the variety of the menu items. 

Some entries are tongue in 
cheek. For instance. Lou Reed and 
Laurie Anderson's contribution 
reads: "Order hot pastrami sand- 
wich with mustard on rye from 
Carnegie Deli, NYC. Eat w'ith pick- 
les." David Byrne turns in a whole 
page on leftovers, giving detailed 
instructions on how to prepare and 
serve them. 

Others — like the Chieftains' 
Paddy Moloney's "original Irish 
stew" — are sincere, if a bit pre- 
dictable. 

Among the organizations that 
benefit from Diamond's book are 
Empty the Shelters, National 
Coalition for the Homeless, New 
York Coalition for the Homeless, 
and San Francisco Coalition for the 
Homeless. So far, $100,000 has 
been raised, according to the pub- 
lisher. PAUL VERNA 



that is well-suited to beginners: ela.stic- 
waist pants and skirts. A fashion 
designer and one of her students lead 
viewers through the steps of selecting 
a pattern, fabric, and thread, and then 
pinning, cutting, and, finally, sewing 
the pants. The production is painstak- 
ingly straightforward, covering every 
inch of the process from start to finish. 
Sewing enthusiasts will certainly not 
be left on pins and needles, but they 
may not walk away completely unen- 
thused about their undertaking either. 
(Contact; 619-942-3699) 



DOCUMENTARY 



TRUCKS: MASTERS OF THE OPEN ROAD 

A4E Home Video 

50 minutes. S19.95 

The release of this comprehensive doc- 
umentary melds nicely with the still- 
immense popularity of the live-action 
video genre. This program, which origi- 
nally aired on A&R, is geared toward 
adults and older children. A narrative 
of the trucking industry from its 
nascence through the present day com- 
plements archival footage of the earli- 
est steam-powered vehicles to some of 
the most unusual "hot wheels" current- 
ly on the road. As it trucks through the 
20th century, the program includes a 
look at the role of trucks in the devel- 
opment of commerce in the U.S. and in 
various U.S. war efforts, and a visit 
with the Mack Brothers Motor Co. 



ENTER* 
ACTIVE 

EDITED BV BRETT ATWOOD 



PRIMAL RAGE 

T>me Warner Inleraclive 

Sony PliyStstion 

Cross "Mortal Kombat" with "Jurassic 
Park Interactive" and the result is this 
fiesh-ripping, dino-fighting romp. Each 
player assumes one of seven oversized 
dinosaurs to engage in claw-to-claw 
combat. Hased on the popular arcade 
title of the same name. "Primal Rage" 
is earthshaking fun. 



BRAINDEAD 13 

ReadySo't Inc. 

PC CD-ROM 

ReadySoft. which brought home the 
pioneer animated arcade game "Drag- 
on's Lair," has stuck to the same game 
formula for "Braindead 13." which is 
the Canadian company's first original 
game title. Tvs isied humor and stunning 
animation characterize this interactive 
horror cartoon, which will tickle adults 
and terrify children. Or is it the other 
way around? 



ON THE ROAD WITH B.B. KING 
An Interactive Autobiography 

HybHd PC/Macintosh CD-ROM 
B.B. King takes computer users on a 
trip through his musical past with "Big 
Red," a virtual rendition of the lour bos 
that he and his band used from 1953 to 
195s. At a crossroads, a signpost marks 
three road destinations from which to 
choose. In Indianola, King narrates a 
slide show of the small sttuthern town 
where he grew up and provides touch- 
ing and sometimes humorous anecdotes 
about his youth. On Ueale Street. King 
travels his old haunts in this birthplace 
of the Memphis blues sound. The most 
compelling of the three destinations is 
Lucille's, a surreal "guitar heaven" that 
allows users to explore a historical 



exhibit devoted to a variety of King's 
musical inspirations, from Blind Lemon 
Jefferson to Ujango Reinhardt. Many 
of these legends come with short 
biographies, archival photos, or video- 
dips. Of course, these destinations 
aren't the entire journey. Getting there 
is half the fun, as King narrates the his- 
tory of each destination during the vir- 
tual bus ride. 

BAD MOJO 

Pulse Entenainmert 
PC/Macintosh CD-ROM 
If FVanz Kafka were around today, he 
would probably approve of this eerie 
CD-ROM adventure that transforms 
the game's main character into a creepy 
cockroach. "Bad Mojo" is one of the 
weirdest games ever created, but it is 
also one of the best. The brilliance of 
"Bad Mojo" is not in its amazing graph- 
ics or perplexing puzzles. Instead, the 
game's strongest challenge is in its 
dark insistence on making the player 
navigate through a gritty and often dis- 
gusting game environment. Imagine the 
thrill of invading a day -old TV dinner. 
Rejoice at the splendor of scampering 
over a decaying dead rat. It's a queasy 
journey to be sure, but "Bad Mojo" is 
good fun. 



AUDIO 

BOOKS 

EDITED BV TRUDI MILLER ROSENBLUM 



MICROSERFS 

By Douglas Coupland 

RMd by Malthflw Peffy 
HarpcfAudio 

3 hours (abrldgtdl, S15.9S 

Daniel, the hero of Douglas Coupland's 
latest Generation X novel, is a likable, 
insecure, and sarcastic twentysome- 
thing workaholic computer program- 
mer. Chandler, the character played by 
Matthew Perry on the hit TV show 
"Friends." is a likable, insecure, and 
sarcastic twentysomething wurkahohe 
accountant. So Perry was the perfect 
choice to read this comic tale of com- 
puter programmers at Microsoft, li\ing 
in a group house, worrying about the 
future, and struggling to "get a life." As 
always, Coupland zeroes in on the 
unique problems and fears of young 
adults in the '90s, this time adding a 
sympathetic nod to their middle-aged 
parents, who also are struggling with 
dowTisizing and unemployment. Perry 
slips comfortably into the first-person 
role of Daniel; he's a natural, and his 
comic timing brings out the best in the 
many one-liners. "This is a highly enter- 
taining audio, and u-ith the popularity 
of "Friends" at a peak. Perry's pres- 
ence should boost sales significantly. 



FELICIAS JOURNEY 
By William Trevor 

Read Dy Simon Pretitile 
RectMdeO 800 h<. 

B houri, 30 minutes (unibridfed) , S44.00. 

This is the grim tale of a naive Irish 
girl who, realizing she is pregnant, goes 
to England to find her missing 
boyfriend, armed only with the infor- 
mation that he works in a lawn-mower 
factory. Lost in an unfamiliar country, 
she is befriended by a Mr Hilditch, an 
outwardly jolly middle-aged man with a 
sinister agenda. Trevor's narrative 
combines gritty realism with a .sense of 
deepening mystery, and Prebble's read- 
ing clearly evokes all the characters, 
down to the dialog of policemen and 
people on the street. The audio is 
engrossing for the first six or seven 
hours, but follo^^ing a series of startling 
revelations, it becomes wandering and 
repetitive toward the end. 



HOME VIDEO: All new titles released at sell-through pnces are eligible. Send review copies to Catherine Applefeld, 3817 Brighton Court. Alexandria, Va. 22305. ENTER'ACTIVE: Send review copies to Brett Alvrood, Billboard. 5055 Wilshire Blvd.. Los 
Angeles, Calif, 9O036. BOOKS: Send review copies to Paul Vema, Billboard, 1 51 5 Broadway. New York. N Y. 10036 AtJDlOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seetey St., Brooklyn. N Y 11218 
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* Call Jeff Serrette NY State - 212-536-5174 

* Billboard Classified -1515 Broadway 
^ Now York, NY 10036 

I FAX YOUR AD 

* 212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Ragular ClMsHi«d: $5.50 p«r word, minimum order: $115.00 
DISPLAY CLASSIFIED: 



' - 1 l»ue 

' - 3 ISSUM 
' • 13 iMUOt 

' - 26 Issues 
' - 52 Issues 



SI 55.00 PER 
143.00 PER 
135.00 PER 
127.00 PER 
106.00 PER 



REVERSE ADVERTISEMEIfrS: $20.00 
POSITION WANTED: $75,00 PER COLUMN INCH 
BOX NUMBER: S22.S(inAOIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Real Esteto information call Susan Mazo 
In NY (212) 536-5173 

Real Estate To The Stars 
$74.00 per inch 

ALL MAJOR CniOIT CARDS ACCEnCD 



SERVICES 



SERVICES 



SERVICES 



PACKAGE 

[Tooo 



CO nCACtY MAsrefi 



• ORIGINATION 

• 4-PAG€ BOOKLET WITH 4.COIOR COVER 
' I COLOR BACK 

> 4 COIOR INLAYCARD 

• CD LABEL FILM S 2-COLOR LABEL IMPRINT 

• JEWEL BOX a, SHRINK WRAP 



Ask for Qui free bfOchijro 



mm Rainbo Records and Cassettes 

17)! Bt rttlry Sirtfl. SanIa Monica. U 90W • (ilO) tltWi • Ut (ilO| 8)8-8765 





MIMNATHINSI'KCUI, 
500 TAPES AND 500 CD'S 
COMPinE RETMl READY PACKAGE 
cewMMtloi Sptckl Pnct ' S2.355 



$66-43S-640S 



DEAL DIRECT WITH THE FACTORY 



Manufacturing Tomorrow 's Technology Today 



Music, Software, Games, Interactive 
Multimedia, Education, Entertainment, 
Databases, Photo CDs. Movies and 
Karaoke. Mastering ^nd Fre-Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fuinilment. 

W IN(^S 

DIGITAL CORPORATION 

10 Commercial Street • Hicksville, N>' 1 1801 
Tel. 516-953-2500 • Fax 516-933-2506 

Toll Free: 1 - 8 00 -WI N G S 4 1 



COMPACT DISCS • 850 EACH 



(5uli trow your CD. f^ody ilii ood labJ powlwm) mmrimum 1000 

Gimplol* CD and CosmNs PodcogM Avoilflfcio 

1-800-874-4174 

CAU FOR A QUOTE 
Digild MoMring SyiMms • OigkJ Audio Duptoolion • Ce<spi«v Gn^Ma 

NATIONAL TAPtfpISC 

1 1 KMadl Av»nu» North • HaslwRs, TWlTZOB 




DJ - RECORD POOL - D J - RECORD POOL 

)(pRESs Pool 

GET TODAYS HOTTEST RECORDS FIRST! 1 1 
1-SOO-2S4-4375 

CALL NOW FOR A FREE APPLICATION (ProlMSlonal DJ's only-PLEASE) 
WE ARE SERVICED BY ALL OF THE MAJORS AND MANY INDEPENDENT LABELS 
WfTH THE NEWEST i HOTTEST MUSIC. BEFORE IT HITS THE STREETS. 
JOIN THE NATIONWIDE MEMBERS OF XPRfSS POOL AND GET IT FIRST!!! 
RAB - RAP - DANCE - POP - REGGAE - COUNTRY 
FORMATS AVAILABLE; CD - VINYL - CASSETTES - VIDEO (VMS S 3/4") 



CD-AtDIO/CD-ROM 

CASSETTE DUPLICATION • VINYL RECORDS 

High- volume Replication lor labels & Mulli media Producers • 
Also, Complete, Retoil-lieody Pockoges willi Graphics Design & Packaging. 



lEUROPADtSK^I^TDi. 

CALL OLJR CATALOG 800-455-8555 

ji . 7S Vanck Screa, New York. NY 10013. (2121 286-4401 FAX 1212) 9660456 
Manufacfuring for Independents. Since 1 977 



THE NAMES YOU KNOW AND TRUST... 



HIGH BIAS BUUC-«iANK AUMO TAPES 
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FUU UNE OF RECORDING 
AND DUPUCATINC SUPPUES 




AU LB4GHTS AVAILA8L£ - } MINUTE TO 126 MINUTIS 



0IR£O ON CASSETTE PflWnNG 
CUSTOM LABELS AND J-CARDS 



.FROM 1HE COMMUiY YOU KNOW AND TRUST 



764 5Ih Avenue. 
BiDol>Vn. New Yofk 11232 
In NTC M. (7181 369-8273 



24 Hour fax CTlSj 369-B275 Notionol Recording Supplies inc. 



145 LoiTO Pinero Ave, 

Ce4>a Puerto Rko 00735 ^^-\ 

In Puerto Rico fet 

(8091 885-2316 " 



CALL TOLL FRff 1-800-538-2336 i 



CD-R's $16* 

Your Logo / Fast Turnaround 

ADVANCE ( fflE-flCLEASC REFEflCNCE I HON BETA COPIES 
-Pof DMi For MuMpt* CopiM 



DB Plus DkiiTAl ScRvicES. It«c. 
250 Wt4i Will SI. IM.V.C. N.V. I0KJ7 
212 W7 4099 / >97 2207 FAX 



r 



1 



DUSITAL BIN DUPUCAT10N 



CASSETTES 
1000 $899 

CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 



I FREE REFERENCE eol 




1-800-527-9225 



m 



DISTRIBUTION 
& PROMOTION 

SeivIng domestic and gbbal markets 
for mator and Independent labels. 

(310)306-4206 

B117 MutdiMter Blvd.. Suit. 1S2 
Pl«y» D«l Ray, ClWoml. «02«3 



CUSTOM COMPACT DISCS 

AFFORDABLE SINQLE COPY CDS 
STARTING AT $30. V^RITE. CAU OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

4ZWS57 HAWK CIRCLE ■ ST ClURLES. H MKTS 
TEL (800) 850 5423 
FAX (800) 203 1725 

Conticl Ih Oi Tlla MhmI D Fi>lySiil>@aol.cinl 



FRCl CATALOCUl or SPCCIAL OUOTl. CAU 
AUGNID AUDIO 1 . tOO . 169 . 6561 
0/ 718 . 7U . 6969 MX 718 - 499 - 0421 



PACKAGES mCLUDE DIGITAL MASTER a 
TEST . PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S ■ FULLY PACKED 

• PRINTED INSERTS (FflOM CUSTOMER S HLMl 

GUARANTEED QUALITY 

FAX 1818) 569-3718 • (800) 423-2936 

<aSl{IE? .O.SW«BEL STREET 
^ BDHSANK CA 91506 



CDAUDIO 

REPllCflTION y 

Thr ImM ilix- \^ un API) rftSir 

1WIVIMIIK(m-M7;) 
Mlt (315)7C94B« 



apdinc@northiieLurg 



NOW YOU CAN 
ADVERTISE UNDER 
THE FOLLOWING 
NEW BILLBOARD 
CLASSIFICATION 
HEADINGS: 

• Financial Services 

• Jobs Available 

• Catalogs 

• Concert Information 

• Collector's Items 

• Tickets 

CALL today for MORE INFO 
1-800-223-7524 
(212) 536-5174 
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FOR SALE 



HELP WANTED 



HELP WANTED 



Campus Records 

WholMtoDIMilbutorot 
-□•MIOfU/OvwMocks" 

LalhMn, NY 12110 
(Sit) TU-MM 
(Sit) 7SM7S3 PAX 
Far a f 'ltlftt* litdrpmdnU aarf 



Colored JeweJi ■ Jewel Boies 
CD Blisters ■ Security f^ckagini 
,v \ Plastic StccTcs • Price Guns 
SfM^ Mallen • Divlikn • Nonlcos 




The Jewtlmutcr Packuju System 
Reiail-teve] thrinkwrnpping. Does CiTs, Videos 
caBeltes. LP% posien & cnore-XKity S169.93! 
Inlia • Bodtctt • NoKttkf • AaxMorks • BijBk'Ikfw 

PsrlTarmiBnce Dlailt' 



DONT BUY CUTOUTS! 

UntM You See Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSIC DISTniBUTORS 

7925 NW 66m Street - Dept j 
Miami. Ftorido 33166 
PH: 305-591-2188 • FAX: 3O5-591-7210 
DEALERS OWL Y 



Buy dtfecl and save' Wtiile oltier people are 
raising ttieir prices, we are slastiing ours Malor 
label CD s, cassettes and LP s as low as 50c 
Your choice Irom the most extensive lislinQs 
availaOle For tree catalog call |6()9| 690-6000. 
FAX (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ O8691-0II2O 



BUSINESS 
OPPORTUNITIES 



RAY BENNETT 

FORMER EMI/CAPITOL RECORDING 
ARTIST WITH REISSUED "FLASH" 

CD'S NOW IN STORES SEEKS 
MANAGEMENT AND RECORD LABEL. 

212 - 307 -9382 (U.S.A.) 



AT&T, MCI 900#'S 

Starting a Turnkey 900 une 

AS A SIDE business IS EASIER 
THAN YOU think! 
'FREE INTERNET ADVERTISING* 
cm 1 -100-41 7-4M0 
FOR FREE INFORMATION! 



COMPUTERS 



RecordTrak 



Inventory Managerrwnt 
For Recof c» Stores 




' 800-942-3008 



W ^f^^L'' * (aavitf all vmt rwwrf wn4 

-Vg^ AvalLcbl* in SpwiMi *mT 

V PHOME: (919)833-5533 

P FAX: (919)833-1900 



IyOUNO SYSTtMS LIMITED| 



(«NPiiT(i srsKMS roi 

Il{ HUSK i mu INIUSTir 

770-4A9-0338 



HOiiCTiiiiHjoya»orEiiKiicii([ 



MANAGER, LICENSING 

& ADMINISTRATION 
O 

Use ynur solid knowledge of music formats, and your top analytical and 
negotiating skills in this exciting, newly-created position reporting to 
tKc Director of Music Product Development. 

« « « 
If selected you will handle all-day to-day responsibilities for licensing, 
production and operational issues, including contract review, revenue 
tracking, third party sublicensing, etc. You'll oversee status of all 
projects, ensuring that deadlines are met, and oversee trafficking of 
editorial material and music masters. You'll also oversee product 
licensing, clearances & acquisition negotiations. 

c « « 
Responsibilities include maximizing product cost efficiencies through 
negotiations, and accessing artists &i material with broad audience 
appeal. You will assess copyright &. artist royalty requirements and 
interact with labels, artists & repertoire owners, 

^ ^ o 
Successful candidate has exceptional administrative & organiiational 
skills, heavy industry knowledge &. contacts and strong knowledge of 
copyrights & artist royalties. Attention to detail &, administration is 
crit,icai; strong contractual or business affairs background desirable. 

C « « 

Readers Digest offers an excellent salary and benefits plan. Please 
forward your resume to: Human Resources, Readers Digest 
Publications, 261 Madison L 

Ave., NY, NY 10016. We "OpaHpr'S 
are an Equal Opportunity ^9^^ tx t^x 

Empioyct. Ss^^ L V-Digest 



SALES REP POSITIONS 

Fast growing, national Independent distributor Is expanding Its 
national sales force. Openings are available nationwide. Applicants 
must have at least 5 years experience In music store sales and have 
a good understanding of music and music store operations. We 
offer a competitive base salary, expense allowance, commission 
override and performance bonus. Interested parties should write to: 

SALES REP POSITION 
ALUCRO CORPORATION 
141M N.E. AIRPORT WAY ■ POFrrLAND, OR S7210 
FAX: 503-257-9061 
ALL APPUCATIONS KEPT CONFIDENTIAL. NO PHONE CALLS PLEASE. 
WE ARE AN EQUAL OPPORTUMmf EMPLOYER 



★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★ 

it THE ROCK AND ROLL HALL OF FAME AND MUSEUM * 
■k Cleveland, Ohio -k 

if The Rock and Roll Hall of Fame and Museum la accepting resumes for the 
. position of Associate Curator. Under the direction of the Chief Curator, . 
^ candidate will develop the museum's exhibits and collections. Including ^ 
ir researching and designing exhibits and assisting to develop related 

Interpretive information. A major responstbillty Includes acquisition of 
. artifacts for collections; both permanent and loaned objects. This Is a top 

position In the curatorial department and reports to the Chief Curator. 

Qualifications Include: Bachelor degree In popular culture or related field 
-A* preferred. Excellent communication, organization, and administrative 
^ skills required. Extensive knowledge of rock and roll and popular music is 



rsquirsd. Experience end contacts in the music Industry are deelrsbie. 
'A' Candidate must demonstrste ability to deal directly with performers, 
msnsgers, agsnts, etc., within the music industry. 

•k Position will require moderete trevel. Cendldete muet relocate to 
^ Cleveland. Salary commenaurate with experience. For consideration, ssnd ^ 
. resume and cover letter to: 

^ Human Resources Department - Associate Curator Position ^ 

M Rock and Roil Hall of Fame and Museum m 

^ 1 Key Plaza • Cleveland, Ohio 44114 ^ 

it REVIEWOf MATERIALS WILL CONTINUE UHTIL A CANDIDATE IS SELECTED. NO ir 

. TELEPHONE CAaS PLEASE. . 

* EQUAL OPPORTUNITY EMPLOYER IT 

★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★ 



KNOW RIGHTS? 
NO WRITE 

FAX OR CALL 
If you are skilled arvd knowledgeable 
in securing riglits, permissions, and 
ticeneea, we have an exciting 
opportunity for you. Cell Dele et 
212-580-0615 or fax 212-769-9224 



VOUn ADVERTiSEIMENT 
HERE ... 
■00-223-7S24 



MUSIC PROMOTION & MARKETING 

New Une Cinema Is looking for a SR VP to overMa the Promotion A 
Marketing of their film soundtracks. This aggressive and goal 
oriented candidate will act as liaison between record labels and 
Independent promotion and marketing co.'s. The Ideal candidate 
should have a minimum of 5 yrs. related experience at an 
Independent or major label. Mutt have a background In dealing with 
diverse artltta In the areas of Rap, R&B and/or ANematlve/Rock. 
Experience in product/artist development is a plus. Position Is based 
In the L.A. office. Send resume with salary requirements to: 

New Une Cinema - HR Dept. 
116 North Robertson Blvd. • Lo* Angeles, CA 90048 
FAX (310) 659-2459 (no calls please) 



PHONE SALES 

KOCH International, one of the 
country's largest Independent 
music distributors, seeks two 
telemarketing reps to add to our 
growing Long Island team. 
Successful candidates will have 
at least 3 years record business 
experience and extensive music 
knowledge, particularly 
alternative rock. Excellent 
verbal/written communication, 
organization and computer 
skills are essential. Please 
fax/mall resume to KOCH Int'l 
LP., 2 TrI-Harbor CI., Port 
Washington, NY 1 1050 Attn: MR, 
tax 516-484-4746. EOE, M/F/D/V 

INTERNATIONAL 



SALES REPRESENTATIVES 

REQUIRED THROUGHOUT U.S.A. 
To sell Dance, Hip-Hop, R&B 
and Reggae 12" & CD's. New 
releases weekly. 
High Commission & expenses 
paid to enthusiastic personal. 
Fax your resume to: 

201-568-6919 



NATIONAL SALES AND 
MARKETING DIRECTOR 

UVING MUSIC RECORDS Is Seeking 
an experienced and Innovath/e 
professional to develop and 
administer strategies for 
mainstream and aitemetive markets. 
Superb communlcstlons and 
organizational skills required. Muat 
b« comfortable In tMot-strap, non- 
corporate situation. Operation 
t>ased on farm in foothills of 
Berkshlres. Send resume and 
mission statement: 

UVING MUSIC 
BOX ea ■ LITCHFIELD, CT OSTSS 
HO CALLS PLEASE 



PROJECT MANAGER 

Fast paced music marketing 
company seeks organized/ 
motivated Individual to execute 
direct-to-consumer programs. 
Must have computer sidlls. 
Music/merchandise experience s 
plusi 

NY MARKETING/SALES REP 

Self-startsf with solid NY record 
Isbel contacts to help ue msrket 
our programa. Salea related 
experience a plusi 
Positions based at MMN's Red 
Bank headquarters, one hour from 
NYC. Fsx resume/cover letter to 

908-219-0172 



Database Coordinator/ 
Diractorles 
NASHVILLE, TN. 

Part lime parson to coordinsla ttis 
Inputting of DATA for Billboard 
DIrectorlei. 

Work in Billlnaril'i Nathville office. 
Knowledge of muilc Induttry & 
computer necetssry. 

Detailed plione worli & lollowup. 
No cslli pleats. 
E.O.E. 

Rstiimt ts: Bti RW, Blllb*ai4 

1B1SB'Way,N.Y., N.Y. 11036 



CHIEF FINANCIAL OFHCER 
a MORE 
HEAR MUSIC, INC. 

Seeking a highly analytical, 
creative problem solver for 
this Boston based, specialty 
retailer of pre-recorded music. 
CFG will partner with Pres. In 
building Infrastructure to 
support aggressive multi- 
channel growth. Must have 
entertainment Industry 
experience, coupled with retail 
experience. Will oversee 
finance, distribution, systems, 
construction, real estate & 
planning and work with a fun, 
hard-working dynamic team. 
Send resume to: 

PLUMMER A ASSOC. 
30 MYANO LANE 

STAMFORD, CT 06902 



DON'T MISS THE BILLBOARD 
"PRO-TAPE" SPOTLIGHT ISSUE! 

From the 1996 ITA's planned 
activities to tlie promotional 
campaigns of tape companies, 
Billboard's IVIarcti ieih special 

tiighllglils the Important 
challenges and issues facing 
the pro tape market. 

BiLLBOARB WILL COVER THIS SHOW 
FROM START TO FiillSH. 

Call today with your 
Classified Ad 

Deadline Date - March 1st 
Issue Date - March 16th 

FAX: 212-536-5055 
Toll Free 1-800-223-7524 
212-536-5174 
JEFF SERRETTE 



(CotUinued on next page) 



BILLBOABD FEBflUARY 17, 1996 



91 
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iREALESTATETOTHESMSi 



*♦*♦***♦♦♦♦*♦*♦**♦*♦♦♦*********** *********** 

I| ^ — * 

*i 

I Rate $74 : 

* 1 inch by 1 column ★ 

* Susan Maze * 

t (800) 223-7524 • (212) 536-5173 * 

* * 



WANTED TO BUY 



SPECTACULAR PENTHOUSE WITH 
GREAT CENTRAL PARK VIEWS 

1 776 BROADWAY AT 57TH STREET 



■ 4,150 Rentable Square Feet 

■ Sublease 

■ Entire 24th and 25th Floors 

■ Large Terrace Overlooking Park 

For information call: 

Bernard Weitzman 212-984-8177 



Exdushv Ajimt 



FIXTURES 



TALENT 



FACTORY DIRECT 
• CD JEWELBOX STORAGE CABINETS. 



In Stock Now, No Waiting. 
Choice ot colors, 2 sizes. 

2 drawer. 570 Capacity, $239 

3 drawer, 855 Capacity, S269 

Prices INCLUDE locks. 
Textured steel construction. 




>CD JEWELBOX SHELF, 2-TIER. 

Gridwall, Slatwall, Pegboard. 
8 facings, capacity 64. 25" long, 
double tier. Black, white, grey. 
Adjustable dividers. "Flip-thru" 
browsing. Use for CD-ROM. 

Architectural Merchandising Floor 
Plans at "no cost or obligation". 



JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Stocked in Baltimore & Los Angeles 



Free 100 Page Color Catalog 

1»800»433«3543 

Ask for Jim McFarland 

Fax: 213 624-9022 



ESTABLISHED LABEL SEEKS 
LEAD SINGERS 

RSB/POP Label seeks one male and 
one female singer for band concept. 
Compositions by internationally 
acclaimed, 20 million unit selling 
songwriter Dance/movemenI 
background preferred. 
Pholo/resume and cassette or video 
only. S.A.S.E. No calls, no visits. 
Submit to: 
ProArt International 
8730 Sunset Boulevard • Ste. 660 
Los Angeles, California 90069 
Attn: Michael Helcklen, Esq. 



INVESTORS WANTED 



★★★★★★★★★★★★★★★ 

★ SONGWRITERS * 

^ Outslanding Female singer ^ 

^ seeks quality original Rock ^ 

^ and Pop or country songs. ^ 

★ ★ 

^ Protessional recording/ ^ 

^ production available in ^ 

^ Toronto and L.A. 

^ Serious writers only. ^ 

★ ★ 

if Phone: (403) S74-2764 

^ Fax: (403) 874-6166 

^ Box 1906 ^ 

if Hay River, NWT 

if XOE ORO if 

if Canada ^ 

★★★★★★★★★★★★★★★ 



TAPES 



INVESTORS WANTED 

Independent ditlrlbulion label wllh 5 
major cunetil pra|ectt tbal have a min. 
potential of 3 million tales each Is 
seeking investors. Only serious investors 
need reply. 

Fer more into, fii 1-202-364-1362 
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SONO LYRICS 
Over 50 Titles 

Love songs, Country, Pop 
all without musical scores 
... can assist w/mslody & Rhythm 

Investors or Partners Wanted 
Showtime Productions Inc. 
1 800 287-5058 



SOMETHING TERRIBLE HAPPENS 
WHEN YOU DONT ADVERTISE . . . 



CAU SIUSOASO CLASSIFIED 
T.WIO-733.7534 (COT OF STATtI 
2I1-SM-S174 



S.MITH.ALSTER 

A.NDCOMP.\NV 



WE BUY 



> Audio Books >videoCamK 

>ConipKtDI$cs 

> user DISCS , 



(305) 351-0000 
Fax: (305) 351-0561 



$$$ WE BUY $$$ 

ALL KINDS OF AWARDS, 
PHOTOGRAPHS, POSTERS, 
LITHOGRAPHS AND CELEBRITY 
rrEMS RELATED TO THE MUSIC 

INDUSTRY. 
THE FAN ASSOCIATION GERMANY 
PHONE 010-49-2624/9100-0 
♦FAX ...-98 

$$$ Bast prices guaranteed! $$$ 



supplier of promo 
videos/CDs in any 
quantity; we pay top $$. 
all sources are kept 
confidential. call 
214.594.61 17 or write: box 
168113; irving, tx 75016 



We pay CASH for your 
"Excess Inventory" 



Contact Ryan Kugler 

800-683-4147 

Distribution VkJeo & Audio 



POSTERS 



WHOLESALE POSTER CATALOG 

Hottest Music, Movies, 
Fantasy, Collegiate & Morel 
Plus It's FREE! 
POSTERSERVICE, INC. 
Available to retailers only. 
800-666-7654 



POSHRS • POSTERS 
BtfV OIRKT FROM THE URGEST 
■MNUF/UrrUDERINTHEU.S. 

nocii N' nOLL ' PIN UPS ■ sports • we iaso 

SKCIAUZE IN DLACK LIGHT VELVET POSTERS 
ANQ MUCH MORE!! 
FULL COLOR CATALOG AVAILABLE 
CALL Toll Free 1 SOO-221'6734 
(InN.V. 71 8-441 -SSOOl 

ENTERPRISES. INC. 
^ 13205 ATUNTIC AVE. 
RICHMOND HILL. N.r. 11418 
DEALERS ONLY 



WARNER REPORTS STRONG PROFITS 



(Cuntinui'd from moe 6} 

from $1.3 billion. 

A senior Time Warner executive 
says revenues fell because the 
music group sold its 50% stake in 
Interscope Records, shut down the 
direct marketing operations, and 
changed the way it accounts for 
some label joint ventures. Previ- 
ously, Warner Music's share of the 
income from the joint ventures it 
has with independent labels, such 
as Interscope, appeared on the rev- 
enue line of the financial statement. 
Now, such deals are being counted 
as additions to profit. 

Time Warner executives also say 
that any future or past severance 
payments to departed music exec- 
utives are reflected in the 1995 
financials. Michael Fuchs was fired 
as chairman/CEO of the music 
group in November; thus, his con- 
tract settlement, which has not 
been disclosed, would have been 
accounted for in the fourth-quarter 
results. 

Warner Music had another 
strong year in record sales, led by 
Hootie & the Blowfish's "Cracked 
Rear View" on Atlantic Records, 
the best-selling album of the year 
in the U.S. (more than 7 million 
units, according to SoundScan). 
The company also had the No. 3 
seller, "Jagged Little Pill" by new- 
comer Alanis Morissette (Maver- 
ick/Reprise), which sold 4.2 million 
units. 

The company's music distributor, 
WEA. was by far the leader in U.S. 
market share last year, at 21.6'.?. 
Sony Music was second, at 13.9'^. 

Executives maintain that all 
three principal areas of the music 
group — domestic music operations, 
Warner Music International, and 
Warner/'Chappell Music Publish- 
ing — had higher revenues and cash 
flow in 1995 than in 1994. They say 
that international markets account 
for SS'if of the music group's rev- 
enues. 

But senior Time Warner execu- 
tives who asked not to be identified 
acknowledge that the music divi- 
sion is "the greatest challenge for 
us" this year. They attribute this to 
the music-retail price wars in 
which discounters, such as Best 
Buy and Wal-Mart, have sold new 
CDs at or below cost. The execu- 
tives say they are "aggressively 
taking action" to meet the crisis at 
retail with a tough new policy on 
minimum advertised prices (Bill- 
board, Nov. 25, 1995), under which 
WEA will cut off cooperative 
advertising funds to accounts that 
sell below MAP And executives 
warn that the next step will be to 
cease supplying product to mer- 
chants who persist in loss-leader 
pricing. 

The executives add that they are 
concerned about the increasing 
number of product returns. They 
say the music group has been "re- 
examining" inventory management 
and is shipping smaller initial 
quantities of new releases to its 
accounts. In part, this move has 
been dictated by the merchants 
themselves, which have cut back on 
buying from the manufacturers 
because sluggish consumer demand 
during the holiday season led to 
bloated inventories. 

In addition, Time Warner execu- 
tives say the music group has 
"beefed up" the reserves it writes 
off against future sales on its 
financial statements in order to 



account for the possibility of 
greater-than-expected returns. 

The executives say the vertigi- 
nous changes that roiled the music 
group in the past V/> years are over. 
They characterize the new struc- 
ture — in v^'hich movie studio heads 
Robert Daly and Terry Serael are 
co-chairmen/co-CEOs of Warner 
Music — as a "masterstroke" for 
Time Warner because it insures 
that "related entertainment enter- 
prises work together." 

Time Warner's filmed entertain- 
ment unit reports operating cash 
flow of $490 million on revenues of 
$5.08 billion in 1995, compared with 
cash flow of $430 million on $4.48 
billion in revenues the year before. 
Its biggest film of the year, "Bat- 
man Forever," was the highest- 
grossing movie at the box office in 
the U.S. last year. 

Executives say that home video 
now accounts for 30% of the film 
division's revenues and that both 
the sell-through and rental mar- 
kets were strong last year. The 
biggest sell-through hit of the year 
was "Batman Forever," of which 
nearly 10 million units were 
shipped. Big rental titles included 
"Disclosure" and "Interview With 
The Vampire." 

Time Warner's other operating 
units are publi.shing (Time, Enter- 
tainment Weekly, People), cable 
programming (HBO), cable sys- 
tems (11.7 million basic sub- 
scribers), and broadcasting (WB 
Network). 

The company reports overall 
operating cash flow of $3.3 billion 
on combined revenues of $17.7 bil- 
lion in 1995. There was a net loss, 
however, of $166 million because of 
high debt payments. Long-term 
debt now totals $17.3 billion. 

New York-based Time Warner is 
anticipating the resolution of two 
major business issues this year. 
One is the acquisition of Turner 
Broadcasting System, valued at 
more than $7 billion. The deal 
requires approval from the Federal 
Trade Commission on anti-trust 
matters, the FCC on cable con- 
cerns, and shareholders. A senior 
Time Warner executive says he is 
hopeful that the deal will close by 
the third quarjer. 

The other issue is a lawsuit by 
strategic partner US West, the 
Colorado-based telephone company 
that owns 25% of Time Warner's 
movie, TV and cable operations. US 
West is trying to block the Turner 
deal, charging that it violates 
terms of its partnership with Time 
Warner. A Time Warner executive 
says that the two companies have 
held ongoing discussions "at the 
highest levels" and that they agree 
on the "desirability of a cable foot- 
print together over time." A trial 
date is set for March 13. 

Executives acknowledge that 
Time Warner may eventually 
restructure into two operating 
units, one for content (music, 
movies, TV programming, and 
interactive media) and one for 
telecommunications (cable and tele- 
phony). 

In a strong indication of 
investors* approval of the financial 
results, Time Warner's stock rose 
$2 the day the results were 
announced and closed at $43.50 in 
regular trading on the New York 
Stock Exchange. 



92 



BILLBOARD FEBRUARY 17, 1996 



RADIO 'PROMOTIONS 'NETWORKS' S Y N D I C A Tl O N ♦ V O X JOX'MUSIC VIDEO«VIDEO MONITOR 



I 




Radio Rocks The Vote In Election Campaign 

Medium Joins MTV To Promote Youth Awareness 



I BY CHUCK TAYLOR 



A Man And His Cow. WRCX (Rock 103.5) Chicago's Jeff "Turd" Renzetti, left, 
and WYNY New York's Jim Ferguson put a moove on Howard Stern s home turl 
as they parade a live cow in front of WXRK (K-Rock) New York's midtown stu- 
dios. The stunt was part of Mancow Muller's one-day simulcast on WRCX and 
WYNY Feb. 5 (see story, page 96), 



Radio is doing its part to rally 18- 
to 24-year-old listeners to the polls 
with nationwide participation in the 
just-launched Radio Rocks the Vote 
campaign. 

The effort marks new territory 
for Rock the Vote, which was found- 
ed in 1990 by members of the 
recording industry to motivate 
young adults to participate in the 
political process. Through its high- 
profile television tie-ins, particu- 
larly with MTV the organization is 
credited with bringing an addition- 
al 2 million young voters to the '92 
presidential election. 

Its cost-free radio licensing 



Unorthodox Holidays Cause For Celebration 

Promos Sanctify Anything From Pies To Chia Pets 



■ BY CARRIE BORZILLO 

LOS ANGELES— So a station 
account executive comes in franti- 
cally ranting about needing a fun 
promotion for a hot dogtompany. 
Giving away hot dogs on the air 
doesn't usually make for good radio, 
right? 

But when it's tied into National 
Hot Dog Month, suddenly it doesn't 
sound so forced. At least, it didn't to 
Chris Rvan, director of marketing 
at KKLQ/ KOGO/KIOZ/KGMG San 
Diego, who once used a time buy 
from a major wiener company to 
host a tailgate party for National 
Hot Dog Month. 

The obscure holiday is one of 
many strange and potentially prof- 
itable occasions listed in "Chase's 
Calendar Of Events." which a num- 
Ix^r of promotion directors have put 
into action to cook up creative 
account tie-ins. The oOO-page book 
also lists traditional holidays, 
celebrity birthdays, historical 
events, and various other major 
events. 

Take, for example, National Salad 
Month. Save the Rhino Day, Nation- 
al Pie Day, Save Your Back Week, 
Scuba Diving Week, National Thank 
You Day. National Popcorn Day, 
National Relaxation Day, and even 
National Chia Pet Day, in honor of 
our favorite grass-growing pottery 
pets. 

"It's great for clients and a great 
excuse to tie-in a client that wants 
an event that sounds lame, but not if 
you have a clever reason to do it." 
Ryan says. 

To mark its 40th anniversary in 
1997, 2.000 entries will be added to 
the book, although none could be an- 
nounced at press time. 



Beth Johnson, assistant editor of 
"Chase's" — which is published by 
Chicago-based Contemporary 
Books, a division of Tribune New 
Media — says entries are chosen 
based on what the editors feel read- 
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ers need to be aware of and/or on the 
element of fun they bring to the 
book. 

For example, Sheri Nelson, pro- 
motion director at KBGG San Fran- 
cisco, stumbled upon National Chia 
Pet Day and found a new way to tor- 
ment the station's morning show 
producer, John August, affectionate- 
ly referred to as "Monkey Boy." 

The station turned August into a 
human Chia Pet. complete with a 
sod hat and occasional watering 
from passers-by to bring attention, 
albeit in a rather offbeat way, to 
Earth Day. Both holidays are in 
April. 

Monkey Boy has also served as a 
human pinata on Cinco De Mayo and 
as a human stress reliever wrapped 
in foam, upon whom listeners could 
take out their frustrations with a bat 
for National Stress Day. 

Von Freeman, promotion director 
at WKRQ (Q102) Cincinnati (who 
often leaves the wacky national hol- 
iday of the day on his voice mail), 
had fun one year with National Pop- 
corn Day. 

The station promoted a local pop- 
corn company by having a listener 
drive around town in a car filled to 
the roof with popcorn. The Il.stener. 
who was paid $102 for her troubles. 



called in to the station with on-air 
reports of public reaction. 

"It got people talking all over 
town about the station," Freeman 
says, "which is exactly what we 
wanted." 

Armed with her "Chase's," Karen 
Tobin. VP of marketing at KIIS Los 
Angeles, has created many promo- 
tions or stunts over the years. 

"It's a great resource when trying 
to come up with out-of-box ideas in 
sales promotions or in introducing a 
new personality. It also works where 
you need that hook for a remote." 
she says. 

To help promote its new afternoon 
drive host, the bald-headed Nasty- 
man. KIIS hosted an attention-grab- 
bing head-shaving remote for 
National Be Bald Day. The station 
gave away Nastyman masks, cash, 
and trips to California ski resort 
Mount Baldy. 

For "Naked Gun 11," which hap- 
pened to premiere in the same 
month as Nude Recreation Week, 
KIIS ran a big event to promote the 
movie at a clothing-free environ- 
ment. The day was complete with a 
"bun run," in which naked or par- 
tially naked listeners raced to win a 
solar-powered car. 

The "bun run" not only tied in 
with the theme of nakedness but 
with the fact that one of the movie's 
characters ate hot dogs throughout 
the movie. The solar car tied in with 
the movie's environmental theme. 

For WPOC Baltimore, morning 
show host Laurie De Young often 
scans through "Chase's" for inter- 
esting topics or silly things to do on 
air She gave away .$100 for the most 
interesting pie-related story for 
National Pie Da v. 



agreement will allow stations to uti- 
lize Rock the Vote's well-known 
check-mark logo and celebrity pub- 
lic service announcements in pro- 
motional efforts, including voter 
registration drives, on-air liners 
and sweepers, and tie-ins with sta- 
tion events. The organization is 
offering exclusive rights to one rock 
and one urban station in each of the 
nation's top 50 markets. 

"Radio is one of the best media 
for reaching out in local communi- 
ties and touching its audience. 
We're a very grass-roots organiza- 
tion, so merging radio with what we 
do is the perfect synergy." says 
Sharon Fratello-Trager, Rock the 
Vote's director of special projects. 
"We have the facts, the data, and 
information, while stations know 
their markets and how to street 
market anything." 

Among the first stations to join 
the cause was WKQX (QlOl) Chica- 
go, which has vowed to make Radio 
Rocks the Vote a focus of its spring 
and summer marketing efforts. 

The modern rock station will kick 
off its campaign with a three-hour 
on-air special in March called 
"Time Out; A Rock The Vote Spe- 
cial," which will integrate enter- 
tainment and local/national politi- 
cal figures, musicians, and 
listeners. The show will stress 
youth issues and the importance of 
the voting process, according to 
QlOl director of marketing Rey 
Mena. 

**We did something similar last 



year to kick off our suicide preven- 
tion drive, and raised $125,000 
through concerts for charity," he 
says. "This will definitely be inter- 
twined with everything we do. It's 
important, and it fits our core." 

QlOl will turn one of its station 
vans into a Rock the Vote vehicle, 




appearing at high-traffic areas 
throughout the Democratic national 
convention's host city. The van will 
also promote the cause at concerts, 
street festivals, and client tie-ins. 
"Wherever our listeners congre- 
gate, that's where we'll be," Mena 
says. 

In Boston, which has a high per- 
centage of 18- to 24-year-olds via its 
spate of colleges and universities, 
WJMN (Jam'n 94.5) intends to max- 
imize its involvement with a "20 
Colleges In 20 Days" voter regis- 
tration drive. The station will also 
display its logo with Rock the Vote's 
(Continued on next page) 




And In Other News . . . While country fans mourned the loss of WYNY New 
York, another demografrfik: welcomed to the market Radio AAHS. the 24-hour 
national children's radio network, on WJDM-AM 1660. The launch, which was 
given an appropriate welcome at toy store FAG Schwarz. drew New York mayor 
Rudolph Giuliani, left; school kids from the area, and AAHS DJs Dan Geiger and 
Liv Learner. Tucked behind the rhythm-filled kids is Children's Broadcasting 
Corp. president Chnstopher Dahl. 
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Teenagers Are New Media Dream Demo 

study Says 'Generation Y' Is New Force In Consumerism 



Generation X is passe, and teens 
are the new "in" cultural phenome- 
non for media attention. 

So ventures a new study released 
by the Interep Radio Store, which 
concludes that today's "Generation 
Y" has more money, is more con- 
sumer-.'Aavvy. and is exposed to more 
media than any generation preced- 
ing it. 

"Today's teens will be the great- 
est force in consumerism since their 
baby-boomer parents, yet they are 
different than earlier generation.s." 
says Maria Pirner, Interep's execu- 
tive VP/director of research. "They 
have more money to spend at a 
younger age and have been the tar- 
get of advertising since they were 



young children." 

The study concludes that radio 
reaches 93* of the nation's 28.5 mil- 
lion teens each week, 80% of that 
during TV's prime time. In fact, 
radio is the No. 1 preferred media 
that those sun'eyed mentioned as an 
effective way to reach them, followed 
by magazines, cable TV, and ads 
shown before movies in theaters. 

The favorite radio formats of teens 
are top 40/rock country 
(18%). AC (18%), album rock (17%), 
urban (11%), classic rock (6%), and 
oldies (5%). The study also says that 
today's teens are heavily influenced 
by grunge, rap, and hip-hop, naming 
the late Kurt Cobain and Snoop 
Doggy Dogg as "the defining musi- 



cians of the day." 

Among teen activities, many par- 
ents would be surpri.ied to find that 
household chores were ranked first 
by teens, taking up 1 1 hours, 42 min- 
utes per week. Watching TV was 
next (8:33), followed by listening to 
radio (7:00), working ((i:48), time 
with boyfriends/girlfriends (6:17), 
time with friends (6:10), and listen- 
ing to records/CDs (5:55). 

Other interesting statistics: One in 
five purchasers of stereo equipment 
and cellular phones is a teen, and the 
favorite magazines of teens are 
Sports Illustrated, TV Guide. Sev- 
enteen, YM, and National Geograph- 
ic. 

CHUCK TAYLOR 



RADIO ROCKS THE VOTE IN ELECTION CAMPAIGN 



(Continued from preceding page} 

on bumper stickers, buttons, and 
key chains. 

"It's a great way to do something 
for the community and tie it in on a 
national level. From now until 
November, there's nothing you're 
going to be hearing more about 
than the elections," says Dennis 
O'Heron, marketing director at 
Jam'n 94.5. 

The station has already demon- 
strated its commitment on a differ- 
ent front by setting up a studio 
backstage during its Super Jam 
concert in December, at w'hich 
artists were invited to record pro- 
mos for the national campaign. Tak- 
ers included Salt-N-Pepa, Brandy, 
Soul For Real, Shai, Brian McK- 
night. After 7, and Montell Jordan. 

"We took it on because the artists 
we play are into it, and we're into it. 
It's a perfect marriage," O'Heron 
says. "Whenever you can tie in a 
campaign that your core artists are 
going to talk about, it's just logical 
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Station marketing." 

XHTZ-FM (Jammin Z90) San 
Diego (site of the Republican 
national convention) partnered with 
the city voter registrar's office for 
its initial Rock the Vote effort Feb. 
10. Z90 partook in San Diego's Go 
for the Vote Day. while the city 
agreed to provide volunteers for the 
station's Rock the Vote efforts 
throughout the year. 

Promotion director Monchai Pun- 
gaew has also planned on-air 
forums to educate listeners about 
issues he says are often ignored on 
the national level, such as education 
and teen pregnancy. 

"Radio is the most effective medi- 
um to reach this demo," Pungaew 
says. "There's a sense of apathy in 
this countr.y, because youth don't 
have faith in the system. But if you 
hype them with education and make 
the process more hip and more 
interesting, they're going to 
become more involved." 
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Through the station's efforts, 
Pungaew is determined to register 
90,000 young voters. "We'll collect 
pledge cards from them, which we 
mail back to Rock the Vote. Then, 
when it gets close to the fall elec- 
tion, they mail back the cards to 
remind them to vote," he says. "I 
personally think this is a responsi- 
bility. It's a big deal to us." 

"If we can influence people to 
actually go out and vote, then we'll 
be doing a great community ser- 
vice," adds Peggy Panosh, director 
of marketing at WXRK (K-Rock) 
New York, whose involvement 
remains in the planning stages. 

"We're going to tie it in with a big 
effort," ahe says. "Radio is a very 
powerful medium, and we're a pow- 
erful radio station in New York. 
We're super-committed to this." 




Breakfast, Anyone? Interscope 
Records' Deep Blue Something was 
among the acts that played before 
1 ,200 listeners of KRBE Houston's 
recent Plugged-ln concert. Pretend- 
ing to be longtime buds are the 
band s lead vocalist Todd Pipe. left, 
and KRBE late-night jock Michele 
Fisher. 
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Copyright 1996, Arbitwn Ratings Ca May not be quoted or tx'invduced nitliout 
the prior leritten iiennisshii ofArbitroih 
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BY BRADLCY BAMBARGER 



AS far as I can remember, the words were orig- 
inally about some loony girl I was going out 
with, but after a while, they got mixed up with 
ideas about success and failure." explains Radiohead 
front man Thom Yorke about the lyrical inspiration 
behind the ('apitol act's song "High And Dry." 

At No. 20 on Modern Rock Tracks after nine weeks 
on the chart, "High And Dry" is the second single 
from Radiohead's powerful sophomore album. "The 
Bends." Less intense than the affecting first single, 
"Fake Plastic Trees," "High And Dry" features the 
b;md's trademark anthemic intraspection at its most 
mellifluous — although the song's serenely insistent 
niekKly Iwlies the anxiety of its genesis. 

In fact, "High And Dry" — with lyrics like "You're 
watching all the ground beneath you drop/You're 



turning into something you are not" — came to signi- 
fy the band's mintl-set while in the throes of the pres- 
surized sessions for "The Bends." According to 
Yorke, after the sensation of "Creep" — the sleeiwr 
hit from the group's debut album, "Pablo Honey" — 




>\-*:rc Mcura-d, and 



— Thooi Yorke of Rodioheod 



Radiohead was behind the eight ball. 

"It was a complete crisis situation," Yorke says. 
"No matter what we came up with, we w^re think- 



^llboatd. 



FOR WEEK ENDING FEBRUARY 17, 1996 



Album Rock Tracks 









1== 


TRACK TITLE 

ALfcjM I l.i I ;r.' 


ARTIST 

LABEL'DlSTRIEJUTtNG LAEiEL 


I 


1 


1 


15 


* * * No. 1 * * * 

THE WORLD 1 KNOW ' .1 No 1 ♦ COLLECTIVE SOUL 

r.lUltCTiVt SOUL AILANlrC 


2 


3 


3 


23 


CUMBERSOME 

.lMi."li:AN STANDARD 


♦ SEVEN MARY THREE 

MAUALOTHiATLAMLC 


Q) 


5 


5 


11 


1979 

Vl . L JN ZOLUl AND THE IhFINITE SADNESS 


♦ SMASHING PUMPKINS 

VIRGIN 


4 


2 


2 


11 


1 GOT ID 


PEARL JAM 

EPIC 


CD 


4 


4 


13 


GLYCERINE 


« BUSH 

THAC'WAINTERSCOPE 


CD 


6 


8 


9 


SEE you ON THE OTHER SIDE 


OZZY OSBOURNE 

EPIC 


CD 


9 


11 


9 


SANTA MONICA (WATCH THE WORLD DIE) * EVERCLEAR 

■ 1 ■.' 1 tlV hrHliCAPIIOL 


CD 


7 


9 


9 


HEAVEN BESIDE YOU 


♦ ALICE IN CHAINS 

CLlLUWHIA 


(D 


11 


15 


7 


WONDERWALL 

.','■'.1 -■■ Mu^MNf; Giocy ' 


♦ OASIS 

EPIC 


d) 


1: 




10 


IN THE MEANTIME 


♦ SPACEHOG 

Miri ^;rl. I 


11 


8 


6 


11 


WAITING FOR TONIGHT TOM PETH & THE HEARTBREAKERS 


® 


14 


17 


8 


BRAIN STEW/JADED 


♦ GREEN DAY 

f(EPRISE 


13 


10 


10 


12 


COVER YOU IN OIL 

BAtLBRtAKfcR 


♦ AODC 
EASTWESI.EEG 




21 




2 


* * ★AlRPOWER* ★ * 

FOLLOW YOU DOWN ♦ GIN BLOSSOMS 

COtf-iHATULATCNilM'-'.'F!-;^ A4M 


CD 


i; 


20 


4 


NAKED 


♦ GOO GOO DOLLS 

AfETAL SLADEjWARNER BROS 


c© 


20 


23 


5 


SISTER 


THE NIXONS 

)/CA 


17 


13 


7 


20 


MY FRIENDS 

i-.t >■.:- MlMlIt 


♦ RED HOT CHILI PEPPERS 

WARNER BRtfi 


18 


16 


13 


24 


NAME 

.-. HI ■ -JAUEI: OL>i 


♦ GOO GOO DOLLS 
MEtAL BLAOL'WARNER BROS 


19 


15 


12 


17 


DEJA VOODOO 

e-:i^tR HEIGHTS 


KENNY WAYNE SHEPHERD 


20 


If 


11 


8 


PROMISE 


* VICTOR 

ATLANIli: 


CD 


22 


25 


4 


NATURAL ONE 


♦ FOLK IMPLOSION 

ItlNr^TN'lSlANi:' 


22 


19 


16 


18 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

!, , ■ ■ I.- Tut INFIT^ITt SADNESS VIHGIN 


(D 


23 


36 


3 


AEROPLANE 


♦ RED HOT CHILI PEPPERS 

VMRNER BROS 


CE) 


NEW^ 


1 


SHE'S JUST KILLING ME 

Lliic, III DAWN 


22 TOP 

ET^C SCCINCIfiAXEPiL 


CD 


25 


38 


3 


AWAY 


♦ TOADIES 

iNTERSCCPE 


CD 


31 




2 


WHAT DO 1 HAVE TO DO? 


♦ STABBING WESTWARD 

CCILGK'BLA 


dD 


35 




2 


EVERYTHING FALLS APART 

• ■ -.v.^HTUt 


♦ DOG S EYE VIEW 

COLUWRIA 


(D 


28 


39 


3 


1 WANT TO COME OVER 

yi iHMiI'K striiH 


♦ MELISSA ETHERIDGE 

•SIANL; 


CD 


37 




2 


DROWN 


♦ SON VOLT 

WARNER BROS 


30 


37 


26 


6 


TIME 

h-' ■> [ SEAR ylEtv 


♦ HOOTIE & THE BLOWFISH 

ATLANTIC 


dD 


NEW^ 


1 


HANDS IN THE AIR BOB SEGER & THE SILVER BULLET BAND 

■ " CAPITOL 


32 


29 


35 


5 


PROMISES BROKEN 


♦ SOUL ASYLUM 

OjLLif.'BlA 


33 


26 


27 


9 


ONE OF US 

REl -H 


♦ JOAN OSBORNE 

Pi.lf l".Cfi ILAVFKniRT 


34 


30 


31 


21 


HOOK 


♦ BLUES TRAVELER 

AiW 


35 


24 


21 


16 


PURE MASSACRE 


♦ SILVERCHAIR 
IPit 


CD 


NEW^ 


1 


VOICE OF EUJENA 


BROTHER CANE 

VIRGIN 


37 


32 


33 




HARD AS A ROCK 


♦ AC'DC 
fASTWESI EtG 


38 


36 


37 


4 


SATELLITE 

JNL[-' THE lilbLt r'JL'i L'HL^V 


♦ DAVE MATTHEWS BAND 

RCA 


39 


33 


28 


19 


PERRY MASON 


♦ OZZY OSBOURNE 

l-iT 


40 


38 




2 


TICKING 

RRf ATl.r 


♦ LOUD LUCY 

CGCGEPFEN 



Billboard, 



ing, 'My God, people are going to hate us.' 

" 'High And Di-y' was an okl demo we thought was 
rubbish, you know, too Rod Stewart or something," 
Yt»rke adds. "But when we came l>ack to the track one 
day. it seemed like a mirror showing us all the things 
we had been through. After 'Oeep' and the fatigue 
from all the toui'ing, we were scared shitless, really, 
and [x'ople were interfering. We hatl to claim our cre- 
ative freedom . . . That'll never happen again. Now we 
have so much freedom, we barely know what to do 
with it." 

After e-\periencing the distress of rising too fast, 
Yorke says he and the band have their priorities 
straight. "The music is one thing, and the business is 
another, but most im|)ortiint is how you relate to each 
other in the banci." 



FOR WEEK ENDING FEBRUARY 17, 1996 



Modern Rock Tracks 








k 


TRACK TITLE 

ALBUM Title IIF AN- 


ARTIST 

LABEL'DISTFyiEiUIING iAEiEl 










* * * No. 1 * ★ * 


1 


1 


1 


13 


WONDERWALL 

mMAT'S THE ';1C*T1 MOHNING GLORT? 


E>M«.3airja. 1 ♦OASIS 
EPIC 


2 


2 


2 


13 


1979 

M'.J 'N CCILIE AND THE INflWTE SADNESS 


♦ SMASHING PUMPKINS 

VIRGIN 


CD 


6 


10 


7 


IRONIC 

JACGLL LITTLE PILL 


♦ ALANIS MORISSETTE 

F/AVERTCF.REPRiSE 


4 


4 


5 


9 


BRAIN STEW/JADED 


♦ GREEN DAY 

REPRISE 


5 


5 


7 


15 


SANTA MONICA (WATCH THE WORLD DIE) « EVERCLEAR 

SPARKLE ANC FADE TIM KERRCAp-TOL 


6 


3 


3 


15 


GLYCERINE 


♦ BUSH 

TRAIJMAINTERSCC^t 


CD 


10 


11 


11 


IN THE MEANTIME 


♦ SPACEHOG 

HIT SIR: EFG 


® 


14 


15 


6 


HEAVEN BESIDE YOU 


♦ ALICE IN CHAINS 

COIL.MRIA 


CD 


12 


13 


8 


NAKED 


♦ GOO GOO DOLLS 

F-FtTAL FFLADLVFAFFNEH BROS 


CD 


!5 


1/ 


4 


AEROPLANE 


♦ RED HOT CHILI PEPPERS 

'AAffNER Bfi-.TS 


11 


; 


8 


14 


THE WORLD 1 KNOW 

COLLEC'IVE SCUL 


♦ COLLECTIVE SOUL 
ATLAN'IC 


12 


8 


4 


11 


1 GOT ID 


PEARL JAM 

EPIC 


13 


13 


12 


14 


JUST A GIRL 


♦ NO DOUBT 

TRAUfcFA|NIERL.COPE 


CD 


IE 


- 


2 


FOLLOW YOU DOWN 

', i' ■■■ . ■ ■<. ' IJ SJFiRy 


♦ GIN BLOSSOMS 

A4M 


li 


9 


6 


18 


NATURAL ONE 


♦ FOLK IMPLOSION 

lo*fdcn.tsland 


CD 


19 


31 


3 


PEACHES ♦THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

;a[;i..en- ; the united states of America colut/bia 


17 


11 


9 


17 


CUMBERSOME 

AMERICAN STANDARD 


♦ SEVEN MARY THREE 

hFAMVOTH ATLANTIC 


CD 


20 


24 


4 


BIG ME 

lOHr.MTERS 


FOO FIGHTERS 

RCSWELLCAPITOL 


CD 


22 


21 


5 


CAUGHT A LITE SNEEZE 

HI f IP PtLE 


♦ TORI AMOS 

ATLANTIC 


CD 


21 


18 


9 


HIGH AND DRY 

TH^ LLNC: 


♦ RADIOHEAD 

CjVPITOI 


21 


18 


14 


10 


RUBY SOHO 

^■IL' ULI 'jj'.'E THE WOLVES 


♦ RANCID 

EPITAF'-t 


CD 


23 


26 


4 


ONLY HAPPY WHEN IT RAINS 


♦ GARBAGE 

ALMD SOI.'NDSGEFFEN 


23 


17 


IE 


11 


MIGHTY K.C. 


♦ FOR SQUIRRELS 

^Sr; F/IISIC 










* * ★AlRPOWER Ilk * * 


CD 


2C 


32 


3 


BLUSTER 

Al;SClTLTATL 


♦ SALT 

ISUNO 


25 


24 


20 


25 


POSSUM KINGDOM 


♦ TOADIES 

NTERSCC'PE 


QD 


29 


36 


3 


WHAT DO 1 HAVE TO DO? 


♦ STABBING WESTWARD 

CJLUFABIA 


27 


25 


19 


2i 


ONE OF US 


♦ JOAN OSBORNE 

BLUE GORILLA F^EPCIiRF 


CD 


30 


34 


3 


AWAY 

^L-Pf PM TF 


♦ TOADIES 

INriRSCOI'F 


CD 


34 


38 


4 


DROWN 


♦ SON VOLT 

.VARNER bPDS 


30 


28 


22 


18 


BULLET WITH BUHERFLY WINGS ♦ SMASHING PUMPKINS 

'.I---.I LL.LIt AND THE tNFlNiTE SADNESS VIRGIN 


31 


27 


23 


10 


SATELLITE 

JNCER 'HE TABLE AND DREAMING 


♦ DAVE MATTHEWS BAND 

RLA 


32 


32 


29 


18 


WONDER 

TIGERLLT 


♦ NATALIE MERCHANT 

ELFFTRAFFG 


CD 


38 




2 


TINY MEAT 

:.PLt PFTER 


RUBY 

CFfEATiCiNVFOR< 


34 


31 


25 


21 


MY FRIENDS 

i-.l II.. 'MINUTE 


♦ RED HOT CHILI PEPPERS 

iVARNFR PROS 


35 


35 


28 


20 


HOOK 


♦ BLUES TRAVELER 

AiF- 


CD 


NEW^ 


1 


ZERO 

MELiCI. Cr.aiE ANC THE iNF NiTE SADNESS 


SMASHING PUMPKINS 

V'PG N 


37 


40 


39 


22 


I'LL STICK AROUND 

lis 1 ' IG-ri RS 


♦ fOO FIGHTERS 

RUSWLLLCAPITC. 


CD 


NEW^ 


1 


DIANA 

vLCUPE 


3 LB. THRILL 

^F.'6S-ri F.TUS-r 


39 


37 


33 


8 


TICKING 


♦ LOUD LUCY 

DGCGEFFEN 


® 


NEW^ 


1 


EVERYTHING FALLS APART 

p.. ..- -. .yVHERE 


♦ DOG S EYE VIEW 

LCLUMEIA 



HITS! 
IN 
TOKIO 

Week of JaHaary 28. 19S6 



O Anywhere Is / Enya 
(2> Ptmtr Of A Woman / Eternal 
(S) Like Marvin Gays SbhJ (Whai'i Gwng On)/ 
Speech 

® Beautiful Life / Act Of Base 
'S) Jackson Cannery / Ben Folds Five 
(£i Mr. Jones /Out Of My HaK 
<X) StayWi' Alive / 

N-Trance Featuring Ricardo Oa Force 
® Diggin' OnVou/TLC 
<£i Exhale / Whrtitey Houttan 

& Titfy / Li»a Loeb Artd N-ng Slone* 

& ni Always Be Around IC*C Music 

Factory Feahtnng A S K M E & Vic Black 
®One Sweet Day/ 

Msriah Carey S Boyz 1! Men 
& fiunawsY / The Com 

® It's Oh So Qu«t / Bjork 

® Jesm To A Child / George Michael 

& Kits / Petti Austin 

O Free As A Bird / Tha Beadas 

9 Take Cover /Mr Big 

@ To Love You More / Celine Dion 



Remembenng The First Time / Simply Red 

Vertigogo / Combustible Edison 

Yes / McAlmoni A Butler 

Something So Right / Annie Lennox 

Featuring Paul Simcn 

Hey lower /LL CoolJ 

Got Together / Big Mountain 

You'll See /Madonna 

Good Swsel Lovin' / 

Louchie Lou And Michie One 

Departures / Globe 

Guti Daie / Ulluls 



Love City Groove / Love City Groove 
I Need To Be In Love / Carpenters 
Heaven Only Knows / Swing Out Sister 
Feel The Goodtimes / Charlttw SiliFlh 
Yeha Noha / Sacred Spirit 
Baby Maybe / Ice 
While The Earth Sleeps/ 
Peter Gabriel With Deep Forest 
Lump / The Preudems 01 Tht Uni(«t 
States 01 America 
Dancing Queen / P 
Heaven For Everyone / Queen 



t d aiipby uipiAcd by BnMdcaX Ma Sydemt' Radio Track wrwoe lOOKuni nxk itaboiKM 71 mwtmn 



:k sUt>ons *-e eect'onic*ly nxKiiloiert ^4 1 
iin mo Oetrdcn, lARmm tta:t') or 900 vM 



» nI*,. 7 daff a week. Songi fanlied by mwrOKi ol e 
m (Modem Rock) to Ihe M tii« ^ VkIoxKi a 



O Heaven/ Solo 

® Together / Espressione Globale \^braiioni 

Pioduclions 
® Tsumelaku Shinaide / Miwa Yolhtda 
@ I Got Id /Pearl Jam 
©Moonlight/ Sting 
@ Rock With You / Qumcy Jones 
& You Come Throuflh / 

Tom Petty And Tha HaantKeakers 
@ Kairy's Heroes / Stack Grape 
® Goldaneye / Tina Turner 
& Aishilemasu / Maki Ohguro 
Sei»ctiaas cm be heard on 
'Sapporo Beer Tokio Hot 100" 
every Siimlay 1 FM-5 PM on 
J-WAVE/glJ FM ia TOKYO 



ai.3Fm j-uiAUE 

Slalion infaimalion available al: 
hllp://www.lnloiapaii.coiii/JWAVE/ 
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PROGRAMMING 



Jacor Climbs On The Buying Bandwagon; 
Mancow Talces WYNY Into Format Umbo 



FASTER THAN YOU can say "tele- 
com bill," Jacor Communications 
announced its purchase of the 12-sta- 
lion Noble Broadcast Group for $152 
million. 

This me^a-deal, which conies in the 
tailwincl of i^assage of the Telecommu- 
nications Act of liJJMi (see story, page 6). 
will giw Jacor 35 stations, eight of them 
in Denver — the maximum allowed 
under the new regs. The f^roup, which 
ftill seek shareholder approval for a new 
name for the merged company, is now 
the fifth-largest radio-station owner. 
Noble {'EO John Lynch joins Jacor as 
vice-chairman. 

Death watch: Emotions were free- 
flowing as WYNY New York counted 
down its final hours as the Big Apple's 
only country' station. LLsleners were lit- 
erally in tears on-air as they joined DJs 
to reminisce, bid adieu, and wonder 
what will come next in light of Ever- 
green's decision to pull the plug on the 
format, which has consistently been less 
than luminous in the ratings. 

So what wa.s the last record WYNY 
p\'dyo6 Ix'fore dropping country? Garth 
Brooks' "The Dance," twice — once 
when the regular air staff said goodb>X' 
at fi p.m. Feb. 4. and then at the end of 
the syndicated show "After MidNite 
With Blair Garner." 

Ne.\t came WRCX morning host 
Mancow Muller. simulcasting from 
Chicago, who declared that there would 
be "no more goat-ropin' music in New 
York" and then launched relentless 
attacks on WHTZ (ZIOO) New York PD 
Steve Kingston and New York-based 
Howard Stern. In his first half-hour, 
Muller declared, "I understand Mrs. 
Stem masturbates to my p^ture." Nice. 

Muller, aching for a steak, uh, stake 
in the New York morning game, also 
had a cow deliwred to Stem's WXRK 
headquarters. Standing in single-digit 
temperatures in midtown Manhattan, 
the braw bovine reportedly slipped on 
the ice and to|^)led m-er. (It's tint funny.) 



Next day. Mancow was gone. In fact, 
W^'NY l>aJned listeners throughout the 
week with simulcasts from other Ewr- 
green outleU^: KKBT Los Angeles on 




by Chuck Taylor 

icith reporf htg by Donglm Reece 



Tuesday, WLUP Chicago on We<lnes- 
dav, KIOI San Francisco on Thursday, 
and WXKS-FM (Kiss 108) Boston on 
Friday. The station was poised to debut 
a new format ami Ciills Feb. 9, which our 
Ouija board spelled out to be top 
40/rhythm, a format sorely missing 
from the dial here. Some are pro<iicting 
70s. which we find much less palatable 
in a market already swollen with rock. 

Syndication shorts: MTV l^atinoand 
We.st\^'ood One International will launch 
Radio MTV in Latin America in April. 
It will comprise a weekly radio show, 
si>ecial programming based on MTV 
Latino, live events, "Unpluggetl" con- 
certs, interviews, and music and pop- 
culture newH. The Npnture will "present 
both radio stations and advertisers with 
a premier brand name, access to the 
biggest stars, and exclusiv'e live-music 
ev-ents," saj's VPof WWl Internation- 
al Johnny Biggs. 

Evergreen begins syndication of 
"Sway & King Tech" in April. The duo 
currently airs mornings on KKBT, 
KMEL San Francisco, and WEJM 
Chicago. The syndicated version is a 
three-hour weekend show that will tar- 
get urban stations. 

Reunion recording artist Gaiy Ch^ 



newsline... 



SCOTT McCarthy is promoted to the new position of VP neM' business devel- 
opment at ABC^ Radio Networks. He has been director of AC and top 40 pro- 
gramming for the past two years. 

RETA THORN is upped from general snk^s manager to GM at WTDR Char- 
lotte, N.C.. and its duopoly partner, A(^ WLYT. Thorn, formerly GM at 
crosstown WMXC, replaces Pat Reedy. 

DAVE SHAKES, most recently PD with KIOI (KlOl) San I-Vancisco, has been 
named VP of consulting at Alan Burns & Associates and will relocate to 
.'iuburban Washington. D.C. Burns was Shakes' consultant at WBBM-FM 
(BlMi) Chicago. 

STATION SALES: KYCW Seattle from Infinity to EZ Communications for 
million; KEZX/KW.IZ Seattle to Sandusky New-^pajK-i-s for.$2ti million; 
KFSD San Diego from Lotus to Nationwide; WLQT/WDOL Dayton, Ohio, 
from Regent Communications to Palm Beach Radio. 

KBZR Coolidgc, Ariz., from Rainlww Broadcasting to NPR Phoenix; 
WCCQ .loliet. III., from CHB Venture to TKO Broadcasting; WROQ 
(Jreenville, S.C., from ABS Greenville Partners to Multi-Mark Radio for 
.$14 million. 

In I^nsing. Mich.: WITL-AM-FM from MSP Communications to Liggett 
Broadcast for $16.2 million; WJIM-AM-FM frem Liggett Broadcast to Jen- 
com Broadcasting for $2 million; and WVIC/WVFN from MSP Communi- 
cations to Jencom Broadcasting for $2 million. 




man joins CCM Communications and 
the Salem Radio network as host of the 
three-hour weekly "CCM Countdown," 
heard on more than 200 stations. The 
Christian coimtdmvn inclwles the top 
songs, interviews, and "off-the-wall 
humor." Chapman debuts March 2. 

After MidNite Entertainment will 
soon unveil new .syndicate<l weekend 
programming. Expect two six-hour 
shifts on Saturday and Sunday, most 
likely noon-^J p.m. and G p.m.-midnight 
EST. L(X)k for familiar names to host. 

As these shows antici|iate new begin- 
nings, WMMR Philadelphia's "Street 
Beat." which showcases Iwal talent, cel- 
ebrates 10 years on the air this month. 
The program, which airs Sundays 1 1 
p.m.-midnight, is hosted by Cyndy 
Drue and has helped spread the won! 
on Live and Innocence Mission. Drue 
will acknowledge the show's longevity 
over 10 weeks by playing music from 
each of the program's 10 i-'ears. 

Interested in a cool .$200,000? 
Entries for the annual Radio Mercury 
Awards arc due March 1 . The competi- 
tion, which awards cash prizes for cre- 
ativity in broadcast advertising, drew 
almost 1,000 en- 
tries in '95. This 
j-ear's winner?* will 
be announced at a 
biack-tie show- 
down June 12 at 
the Waldorf-Asto- 
ria in New York. 
And finally, in 
DRUE case you're still 

worrying about 
the cow that tipped owr on the ice, wg 
hear she made it hack to her trailer 
without incident. Thanks for caring. 

FORMATS: ARROW GOES SOOTH 

CBS* WARW Washington has newr 
been an overachiewr for D.('. Lsteners. 
The 70s outlet now goes classic rock to 
fill the hole left when WCXR went 
smooth jazz as WJZW last fall. 

KCBQ San Diego gh-es a try to Sets- 
FM, a concept from consultant Bob 
Henabery that places multiple songs by 
AC artists in rotation. New calls to 
come. 

With the purchase by Salem Com- 
munications of KIKX Colorado Springs, 
Colo., exi)ect a switch any day from 70s 
to religious. GM Ken Sasso calls the 
region "a new Jerusalem." 

WCNR Scranton, Pa., flips from 
country to "claiwic hiU," featuring the 
best music of the past 50 j'ears. 

PROGRAMMING: KIIS OFF 

Ste\'« Rerun, PD of KIIS-AM-FM 

Los Angeles, has the industry taken 
aback with the announcement of his res- 
ignation. He stays on with the station 
and owner Gannett as a consultant 

Monica Logan-Thomas is promot- 
e<l to PD for ABC' Riidio Network's 24- 
hour urban format the Touch. She cur- 
rently handles middays and adds 
programming, music, promotions, and 
affiliate relations to her duties. 

WYCD (Young Country) Detroit PD 
AI Casey exits. Assistant PD/music 
director Eddie Haskell assumes his 
duties. AfternfMwi driver Randy Turn- 
er is up|)ed to PD/mornings at \V(;SM 
Long Island, N.Y.. replacing Ed Arnold. 
The station, which had been local in 
mornings and afternoons, switches tu 
Westwood One's Hot Country. 



Top 40 KKDM Des Moines: 
Modem Rock And Much More 



HAT FORMAT is KKDM Des 
Moines, Iowa? It calls itself "Iowa's 
new rock alternative," so it's modern 
rock, right? Well, mostly. But it plays 
"Be My Lover" by La Bouche and 
ahnost ewrvthing by Ace Of Base and 
Real McCoy. 

So it's top 40? No, not reiilly. Almost 
everything ehe it plays is modern 
rock, although it did play "I-Yee As A 
Bird" by the Beatles. And it doesn't 
tidk over intros. 

More than any- 

thing. KKDM is a Liz 
.lanik station. Janik 
the Toronto-based 
coa'^ultant who, along 
with GM/morning 
man J. Michael McKo>' 
and music director 
Sophia Johns, was 
behind KKDM's spec- 
tacular delxit this fall. 

Janik has been one 
of U.S. radio's better- 
kept secrets, but her 
pattern has often been 
modern rockers with 
strong iK)|) tendencies. 
She began in Canadi- 
an radio at age 13 at 
CKKW Kitchener. 
Ontario, and worked 
at a number of Toron- 
to stations before join- 
ing pioneer modern rocker CFNY 
Toronto in 1977. In 1989, she joined 
John Parikhal's Joint Communications 
and was part of the launch of hot A('s 
KHMX (Mix 96.5) Houston and 
WBMX (Mix m.b) Boston. 

During Joint's launch of what was 
intemkHl to he another n>ck-l»ased hot 
AC, WKQX (QlOl) Chicago. Janik 
suggested throwing some modern 
rock into the initial auditorium test. 
QlOI later became "Chicago's new 
rock alternative," a rock/AC/modern 
hybrid that evoh-ed into that market's 
modern rocker When Parikhal relo- 
cated to the U.S., Janik staj'cd inTOhwl 
with Joint but launched her own con- 
sultancy, Liz .Janik Associates, work- 
ing with CIMX (89X) Detroit, KKNB 
(the Planet) I Jncoln, Neb., CKEY Buf- 
falo, N.Y., and others. 

KKDM was meant to be a newsAalk 
FM. That changed when McKoy, a 
Nebraska nativ-e with a history in Des 
Moines country radio, happened on 
KKNB during a driw to Des Moines 
last summer. In early August, McKoy 
met with Janik, and they ilecided that 
"there was nobody .serving young 
adults, and there hadn't been anybody 
tdoing so| for years," Janik says. 
"Clearly, there was an opportunity for 
[sen ing! IS- to :W-year-oId listeners." 
By the third week of August, KKDM 
was on the aii- segueing music while its 
.studios wre l>eing finished. 

In its fn-st weeks, KKDM was close 
to pure miKlern iiK-k. But by the time 
the jocks hit, dance music was in the 
mix. including techno titles by such 
acts as Moby and Ajwlheosis. 

"My e-xiierience at ('FNY was that 
listeners don't pigeonhole music," 
Janik says. "Ha\ ing grown up with 
CFNY and the wonderful songs by 
Modern English, Icicle Works, and 
New Onlcr that weiv great pop .songs 
and great dance .songs, I knew they 
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were compatible. Since then, Vve seen 
a high compatibility between certain 
kinds of dance and i-ock in a number 
of studies. 

"One of the biggest mistakes by 
programmers in Uiis format has been 
to think of this as a i-ock-only format, 
which has hap(K.*ned .since the success 
nf Pearl Jam and the rush to sign more 
of the same. Modern rock is not one 
audience but is made up of a number 
of audiences with diverse tastes . . . 

Most of the audience 

is open-minded about 
mass-a|)iH.'al records." 

So what won't 
KKDM phiy? Candle- 
box's "Far Behind," 
Alice In Chains' 
"Grind," or the Toad- 
ies* "Possum King- 
dom." To Janik, those 
songs might as well be 
the Rolling Stones or 
Aerosmith in terms of 
compatibility with the 
format 

Still, KKDM has 
decided to represent 
itself to the industry 
as top 40, though 
Janik allows that "it's 
just a question of 
labels, (which 1 are 
arbitrary. The indus- 
try is driving modem rock in as nar- 
row-minded a direction as any other 
f(trmat. 

"Based on the Billboard format 

descriptions," she saj's, "top 40 seemed 
to most accurately describe what we 
do. We're trying to embrace all the 
new music that's exciting to our lis- 
teners without worrying if it's alter- 
native. Enya is a smash artist, but 
nobody will touch her because she 
doesn't fit a format- That's what this 
format used to be about: great-sound- 
ing records that wouldn't get airplay 
because of narrow-minded formats." 

Here's KKDM in p.m. drive: Jann 
Ardcn, "InscnsitK'n"; R.E.M., "Driwr 
8"; Presi(fents Of The Unite<l States 
Of America, "Lump"; Collective Soul, 
"December"; Enya. "Anywhere Is"; 
Ace Of Base, "Beautiful Life"; Toad 
The Wet Sprocket. "Fall Down"; Bet- 
ter Than Ezra, "Rosalia"; the Cure, 
"Friday I'm In Low"; Rusted Root, 
"Send Me On My Way"; Universal 
Honey, "Just Before Mary Goes"; 
Smashing Pumpkins, "No Why"; and 
Pearl Jam, "Jeremy." 

KKDM's fall promotion efforts 
included TV billboards, and a cross- 
promotion with a video chain in which 
the station inserted fliers into video 
Iwxcs. The station did no major con- 
testing beyond the usual concert and 
album giv^eawaj's. 

Now; Janik saj's, KKDM has the lux- 
ury of being broader than usual, as 
Des Moines has no other mwlern or 
top 40 outlet. Success will change that; 
alreafly, hot AC KSTZ (Star 102.5) is 
leaning .wung. "Phase two is to streng- 
then our-selves internally," she says. 
"Building pi-ocedures Ls a lot of what's 
going on here. We've hired a lot of 
.wung people and are training them." 

Thiif article wm prvfxired hi/ Semi 
Hoax, editor of Aiqilwj Monitor. 
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U.S. Must Wait For Diana Ross Clip 

Gay-Parade Vid Planned Only For European Release 



■ BY BRETT ATWOOD 

l,()S ANCEI.KS— Diana Koss' iatost 
videoclip is likciy to raise a fow eye- 
brows. The cii|) places the singer in 
the middle of a j^ay parade and an 
army of drag queens, but don't 
expect to see it in the U.S. in the 
immediate future. 

Ross' U.S. label. Motown, has 
other domestic video plans for the 
singer, who is signed to EMI outside 
the U.S. 

The campy clip for "I Will Sur- 
vive" features Ross performing with 
former Tommy Boy artist RuPaul. 
while hundreds of fans — many of 
whom are in drag — surround the 
singer. In the video, Ross rides a 
parade float in the middle of a gay- 
pride celebration created specifical- 
ly for the video shuot. At one point, 
Ross atage-dives headfirst into the 
audience. Ross, who has a large loyal 
following in the gay community, 
apparently made the clip to show her 
support for the gay and dance com- 
munity. 

The Anaid Productions video was 
shot in the largely gay city of West 
Hollywood, Calif. The largest street 
in the city. Santa Monica Boulevaril. 
had to be closed for several hours 
during the filming. 

Through local clubs, the produc- 
tion company spread the word to the 
gay community to let people know 
about the free concert and video 
shoot. "We had a few people working 
the clubs who let people know that 
anyone was welcome to participate," 
says director Marty Callner. "Dur- 
ing the shoot, we also had speakers 
on the float that announced what was 
going on." 

Despite the fact that the video is 
not getting any airplay in the U.S.. 
there has been unusually high 
awareness of it here. Some U.S. news 
meclia programs, including "Knter- 
tainment Tonight," reported on the 
unconventional shoot, which was 
meant to promote the U.K.-onlv sin- 
glc. 

In addition. Ross recently per- 
formed the song on "The Tonight 
Show With Jay Leno" and at halftime 
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during Superbowl XXX Jan. 27. 

As a result of the media's interest 
in the unusual clip, Motown has 
received several requests for it from 
clubs and regional video program- 
mers. "It has caught us off guard." 
says Motown product manager Thor- 
nell Jones. 

However, the label still has no 
immediate plans to service it. "It's 
not that we don't recognize that 
there is interest in the clip, but we 
are concentrating on positioning 
other songs by her to radio right 
now," says Jones. 

Motown is actively promoting tw() 
iliffcrent tracks from Ross' current 
album. "Take Me Higher." "If You're 
Not Gonna Love Me Right" is aimed 
at R&B and top 40/rhythm- 
erossover radio and video outlets, 
and "Voice Of The Heart" at AC 
radio. 

"Quite frankly, I am concerned 



that it is going to [mess upl the real 
singles." says Jones. 

If demand increases. Motown may 
eventually service the clip to the 
dance and gay club community, Jones 
says. However, it was undetermined 
at press time when the clip might be 
made available to U.S. audiences. 

Jones says Motown is also reluc- 
tant to release the clip domestically 
because another version of the song, 
which was a No. 1 hit on Billboard's 
Hot 100 Singles chart for Gloria 
Gaynor in 1979. has just been 
released by RCA's Chantay Savage. 

"The song was originally written 
about broken hearts." says Callner. 
"But it has also become a big gay 
anthem. I will survive AIDS. 1 will 
survive the right to be who I am. 
regardless of what anybody says. It 
is an uplifting celebration of life, and 
that's why the clip is the way it is. We 
went to the city of West Hollywood 
to celebrate with the gay communi- 
ty. The city of Los Angeles could 
take some lessons by how well they 
treated us." 

C'allner says he would like to see 
the video get a quick U.S. release. 
"I'm sure it will eventually make its 
way out here," he says. "If Motown 
is smart, then they'd get it out here 
right away. I RossJ looks to die for as 
she stage-dives into the crowd." 

Assuttauce in the prefHimtioit of f/W.s 
article was provided by Douglas 
Reece. 



PRODUCTION NOTES 



LOS ANGELES 

Randee St. Nicholas is the eye 
behind Queen Latifah's "Hard Tin»es" 
and Wynonna's "To Be Lo\¥d By You." 

Director Marty Thomas shot Jine- 
nile Style's "The Cavey" and Vel 
Bakardi's "Come Drink Wit Me," while 
William Macollum directed jihotogra- 
phy. Michael Allen Divic pralucecl the 
Bakaitli cliiJ and co-produce<l the Ju\^ 
nile Style video with Marlon Parr>-. In 
addition, Thomas directed Harmony 




Boxing Delinquency. Music video programmer the Box is helping to keep kkls in 
school with its "I Attend" public service program. Shown participating in the pro- 
gram, from left, are the Box director of radio affiliations Liz Kiley, the Box sales and 
marketing manager Martin Wills, Wade Cablevision community relations manager 
Charlotle Sislrun, Def Jam artist Monlell Jordan, Comcast Cablevision of Philadel- 
phia put>lk: affairs assistant Gloria Hering, the Box regional manager of affiliate 
sales and marketing Ann Schck, and the Box director of marketing Jerry Berkowitz. 



Innocence's "Check One, Check Two." 
Rose inaing produced; Luke Nicknair 
directed photogi-aphy. 

Big Mountain's "Get Together" was 
directed by Matti Leshem. 

Gerry Wenner and Charley Ran- 
dazzo co-directed Karia Bonoff & 
Nitty Grilty Dirt Band's "You Believe 
In Me." 

Kenny Latimore's "Ntn'er Ttxi Busy" 
was directe<l by Michael Halshand. 

NASHVILLE 

Gustavo Garzon directed John 
Berr>''s "Holy Night" for Planet Pic- 
tures. 

OTHER CITIES 

The Mavericks' "All You Ewr Do Is 
Bring Me Down" was directed by 
Gerry Wenner in Santa Fe, N.M. Wen- 
ner is also the eye behind Lucky & 
Uootsy's "Fime." which was shot in 
Atlanta. 

Randee 81. Nicholas recently shot 
Eternal's "I Am Bles.«ed" and Bonnie 
T>ier's "Making I»ve Out Of Nothing 
At All" in Uimlon. 

Jim Shea directed BlackHawk's 
"Almost A Memoo'" in New Orleans. 

Eric Serra & Noa's "The Expeiience 
Of Love" was shot by Tony Vanden 
Ende in London. 

Jesse Cook's "Tempest" was shot by 
Stephen .\mini in Tbronto. The clip was 
produced by Kelvin Fosberry for 
Sparks I'l-odoctions. 



Box Delivery Goes Digital; 
CEN Climbs into Tower 



B 



OX REVAMP? The Box will be 
un(k*rgoing .some major changes in 
the way it {ielivers iU programming 
in the coming months, according to 
executive VP Les Garland. 

The music video channel is 
beginning its transition to an ali- 
digital delivery system that it dubs 
"the Digital Box." 

Currently, all local cable systems 
that carry the Box use analog tape 
decks and laser players as their 
primary video sources. The Digital 
Box program aims to replace that 
system with digitally delivered 
music videos via a central comput- 
er network in Miami. 

The first cable system to use the 
Digital Box is TCI Miami, which is 
located in the same city as the 
Box's headijuarters. 

Garland says that the 
Box plans to switch 
most of its local outlets 
to the new technology 
over the next 12-18 
months. "We will focus 
on the major markets 
first." he adds. 

An immediate result 
of the switch in tech- 
nology will be improved 
picture and sound qual- 
ity of the Box. In addi- 
tion, the Digital Box 
will allow the channel 
to transmit new clips 
almost instantly to its 
regional outlets. Previ- 
ously, it would take up 
to a week for each local 
outlet to receive and 
add a new clip to its 
playlist. 

Garland says that the Box will 
also soon be able to better inte- 
grate national programming into 
its localized video-on-demand ser- 
vice. 

"I can promise you that the Box 
will be radically different as a 
result of this." says Garland. "This 
will open up so many new pro- 
gramming (tpiM)rtunities for us that 
we have not had before. Once we 
get everything in place, we will be 
able to talk about it more." 

Though specifics are lacking. 
Garland hints that direct-mail pur- 
chase of music and concert tickets 
is among the new development,^ 
that the channel is actively explor- 
ing. 

In addition, the Box is likely to 
add up-to-the-minute music new.** 
updates and regionalized video 
request charts to its programming. 

The Box is also looking at cus- 
tomizing an ull-digital version of its 
music video service for direct- 
broadcast satellite systems, such as 
DirecTV, according to Garland. 

CeN EXPANDS: Hollywood. 
Calif.-based College Entertain- 
ment Network is expanding its 
music retail exposure. The modern 
rock and hip-hop video program- 
mer is beginning to service many 
Tower Records music retailers in 



the U.y. and abroad. 

CEN is already seen in almost 
100 independent music retail 
stores, according to CEN presi- 
dent Robert Artura. 

"We initially tried to get per- 
mission to service Tower through 
its corporate headquarters, but we 
were informed that we had to con- 
tact each store individually," says 
Artura. 

As a re.sult, CEN is negotiating 
on an individual basis with each 
store manager to net added expo- 
sure for the program. 

At press time. Artura's distribu- 
tion efforts were still ongoing. 
However, he says that about 30 
stores have agreed to play the pro- 
gram in-store on a regular basis. 

In addition to its in- 
store exposure, CEN 
programming is seen 
in more than 200 mar- 
kets through cable 
and closed-circuit TV 
stations. 

LuMP'N'GRINir.' A 

recent rough video 
shoot for musician R. 
Kelly wasn't nearly 
as rough as some 
recent rumors about 
the artist indicated. 
Some media outlets 
falsely reported that 
Kelly had been beaten 
up during production 
of the video "Down 
Low." 

However, the sup- 
posed "fight" was 
actually part of the video's script. 

In the clip. Kelly is beaten up by 
musician Ronald Isley, who col- 
laborates on the song, and some 
thugs. 

During the shoot of the fight, 
Kelly did suffer a cut on the cheek. 
However, Kelly says that the mis- 
understanding arose when he was 
photiigraphed by scjme fans, who 
apparently thought the singer had 
really been roughed up. 

Photos of Kelly, who ends up 
with his leg in a cast in a wheel- 
chair in the video, appeared on 
some Chicago news outlets. 

"I have no broken leg. no cut-up 
face, no busted eye, or anything 
like that," says Kelly in a state- 
ment. "I just have a video coming 
out in which I went through some 
shit to get it done!" 

African portraits: in cele- 
bration of Black History Month. 
Atlantic Classics is servicing an 
electronic press kit for "African 
Portraits," a musical project that 
documents 350 years of African- 
American history through music. 

The video, which is receiving 
some local airplay on regional 
music video shows this mcmth. fea- 
tures music and conversation from 
musician Hannibal Peterson, 
gospel .ninger Jevetla Steele, and 
blues guitarist David Edwards. 
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FOR WEEK ENDING FEBRUARY 4, 1996 



Billboard's 
1996 International 
Buyer's Guide 

^^The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson, Indie Go Music 
Joondalup. Western Australia 




If yoii'rt- iiucrcslcij iii joiiiiriii ihcisc NM.'11-i.iiiiriccleil folks who do tlic 
big deals, nvjkc the big money, and have the big I'un In the music and 
video business, we suggest ihal vou oixier your own copy of 
Billboiu'd's liuemalional Buyer's Guide yd fiefure this year's press run 
is completely sold out. 

IBG V6 brings you record labels, music publishers, wholesalers 
and disiribiiiors. manufacturers, service and supply companies, 
home video companies, public relations llrms. schools, entertain- 
ment attorneys, tape duplicators, compact disc plants, and an 
audio books section that has been doubled in size. Plus, you'll 
llnd dozens of pages of inloimative ads. and an entire section of 
manufacturing specification charts on blank tape. 

With IBC '96. you will be able to: 

■ Reach record hu>crs worldwide at retail and distributors, 
iniponers/exporters. 

■ Find the telephone number, fax or E-Mail number of companies 
Ihrouehoul the work!. 

■ Get specifications on blank media inclusive of blank tape and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
organi/ali<Hls. 

■ Ltvate a publisher who may have interest in your catalog and/or specific 
copyright. 

This is the kind of infnrmution that can put you at the top of the 
industry. And. best of all. it costs just $I(W Iplus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your ow n — particu- 
larly when you consider that the guide is constantly being updated 
by our research teams In both the U.S. and liurope. 

pf»ir? tc..»- c-T-cc-^ ecirj'^firric O^VLL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for $109 plus S5 S&H (SI 2 for interna- 
tional orders) with this ad to; Billboard Directories. P.O. Box 2016, 
Lakewood, NJ 08701 . Please add appropriate sales lax in NY, NJ, 
PA, CA, TN, IvlA, IL & DC. Orders payable in U.S. funds only. 

Ail sales are final. aoBG3i45 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

• NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



1 4 hours d^ily 
1899 9th SlrettNE, 
Washinston. D.C. 20018 

1 2P*e, Califwnia Love 

2 Km Krou, Tonile's Tnj Night 

3 Monii». Man Vcu W A Out Ot My LA 

4 Totil. No One Else 

5 Imrruture, We Got It 

6 LL Cool J. I Shot Yd 

7 HC. Diggi(t' On You 

8 Monifjh, I Miss Vou 

9 Silk, Hooked On You 

10 Solo, Wttm Do U Want Me To Pul It 

1 1 Brandy, Sill'n' Up In My Room 

12 Mary J. Bltge. Not Gon' Cry 

13 Faith Evani, Soon As 1 Gel Home 

1 4 WNtney Houston, tjetaie IShODp ShoopI 

15 Junior MAF.IA. Get Mooey 

16 Redman. Funkcama 

17 Michael Jaduon. Earlh Sofig 

18 P.M.Dmn.SorTi«mKlMiseVauSoMjcn 

19 Coolio. Too Hot 

20 Oa» EFX, Microphone Misiei 

21 Fugm, Fu-GN-La 

22 Che< Raekwon. Incarcerated Scarfaoes 

23 MandiCaRyl<8oyillMen.0neSM«t04 

24 The Tony Ruh Pro^ Hobaly KnoAS 

25 Spe«h, Lik- M.trvin Giye Said .- 

26 Janet Jachson, Twirntv Foreplay 

27 Groove Theory. Keep Tryin' 

28 Shawn Stockman, Visions Of A Sunset 

29 Jesse Powell. AH I Need 

30 Pharcy<»e. Dnx> 

* * NEW ONS* * 

Society Of Soul. Embr»:e 

Chantay Savage, I Will Survive 

Deborah Cox. WI)o Do U Lowe 

Jamiroquai, Light Years 

Mr. X. One Tune rAt My Dom) 

Ailom Funh/Booby Collins. If 6 Was 9 

Skin Deep. No More Gmm 

Lionel Cole Quintet. Maybe Tamorrptv 



Canbnuous prOf ramming 
2806 Optyland Df.. 
Nashville. TN 37214 

1 Faith HiH. It Mailers To Ue 

2 Douf SupenuMr. Not Enough Hours In 

3 TlwMiMncta.>U V..rj.^:>;)sair«U;[:G»^i 

4 Terri Clark. Wfen Bdv Meets Girl 

5 Martina McBride. Wild Angels 

6 John Midiad Montaomery. Contioy Lia« 

7 Collin Raye. Nol Thai Oirtcfcm 

8 Joe Diffte. Bigger Than The Beatles 

9 Tracy Lawrence. If You Loved Me 

10 Sawyer Brown, RtHKHl Hr-t- 

1 1 Wade Hayes, Whal I Mean- To Say 



12 Diamond Rk>, Walkm' Away t 

13 Stephanie Benbey, Who's That Girl 

14 ShjnU Twain. You Wm My Love 
ISTfavtf TrtH. Only Yoni t 

16 Lonestai. No News I 

17 AMuma. I) Works ' 

18 Pmt tfc. Tl*- Hi«w \xl nir Hi(ih*dy t 

19 SoUNe Cryner. laud TnirM H?'c Know . 1 

20 Bellarny Brothers. Old Hippie 

21 ShaiiiTwin.iry.ni'^NaiiillFwL'wllin 

22 LiTNb D>«fs. 5urr T^ii^ .Vt tJ^jul To [3e t 

23 Rich McCready, Hartp.in' On I 

24 JctoMan, HeaffiCatAru.TaibCaAxrut 

25 BlUy Dean, it's Whai I Do t 

26 Dwi|M Yoakam. Nolhin^ 

27 Efliilio. Even II I Tned I 

28 Steve Aur. Soni«day 

29 Oaryle SiflKletary, Too Much Fun 

30 Keith Stecall, I%9 

31 Junior BnNHi.t,SVWeTlir*sYou'ieDtad 

32 Charlie Daniels. Same 01' Me 

33 SniHtdn*Jbm«Hes.LM Your Heart Lead 

34 Baker L Myefs. Years From Here 

35 hMyBamel,NMTharsAflR94WthMe 

36 Delevantes. Unving At Night 

37 PMpCl»ypO(<,H>rSln!nglhO<AVftnB-i 

38 Rhett Aliins. She Said Yes 

39 RIchy Skatgi, ikXid Ground 

40 Clay Walker. Hypnotize Tlw Moon 

41 Curtis Day. The Truth b Hard To Swakw 

42 4 Runner. Ri:x»es 

43 Joel Nava. i l>n 

44 Lorric Morgan, StDndine Tall 

45 RhondiVhcen*, 'Mi3iM«![toYcuW9n1 

46 Kieran Kane, Cool Me Down 

47 Mindy McCready, tO. 000 Angels 

48 Ty Herndon. "^.ir! Halt Empty 

49 TiistuYeanrood. OriAOusToSt dad 

50 PaiiOwstreet.v^^'>«CjatToKjee(iOn)^ 

t Indicates Hot Shots 

* * NEW ONS* * 

Dm Seth, td Rtialiy lew To S«e Yu* To>Mghl 
Dwtght Yoakam. Gone (That'll Be Me) 
Nana GrifmVThe Ciktats. Well. Ai\ Ri^t 
Nd OtmondWxylon JerMw, One Good Uxe 
Tern aark. It I Wi-ro You 



flDECTUMMNr 



ConliruMUt programmiftK 
1515 Broadw^. NY. NY 10036 

1 2Pac. t:,«hiQrni.i ia\if 

2 LL Cool J. Hey Lortf 

3 Bush. Gifcerine 

4 Oasis. WonderMaD 

5 Smathlni PumpMns. 1979 

6 Green Day, Brain Slew 

7 PtesKlentsOtTheUniledSbtts, Pp^itH^ 
a Seven Mary Three, CiiiTit)e'WTie 

9 Blues Traveler. MocI" 

10 Alanis Mortssette, Home 

11 Rancid. |Vi,h, -cha 

12 Coolio, I H. • 

13 Collective Soul, Thp World 1 hrtow 

14 Janet Jackson. TAn?n!y Furt'iil.^y 



15 Br»r»dy. Sittm' Up In My Room 

16 Goo Goo DoHs. Naked 

17 Seal. Don't Cry 

18 Everclear. Santa MonKS 

19 Monica, B€«OT You Walk Out 01 luVLiie 

20 TTw Tony Rich Pir^ect. Notndy Knows 

21 Dave Matthews Band, SditHlitc 

22 Gin Blossoms, Follaw Ydj Doat 

23 No DouM, Just A Girl 

24 Georie Michael. Jesus To A Chitd 

25 Aiot In OalM. Heaven Beside You " 

26 MtfaaBtaridBhlWantToCDmeOver 

27 WhitB ZMtMs. Super-Charger Heaven 

28 MiMi Carey &Beyz II MeaOwSiwei Day 

29 R»diohe»d. H«h And Dry 

30 U Bouche. 8e My Lover 

31 Tha Dou Pound, Let's Play House 

32 Joan Osbetne. One Ot Us 

33 Spac«hoc> I'' Tlw Meanlime 

34 Folk Imploswn, Natural One 

35 Mary J. Bilge. Not Gon' Ciy 

36 3T. Anyt'iing 

37 SmashinePumpln.BLjlelWiDtBiMy... 

38 Kris Kross. Tonne's Tha Night 

39 For Squirrels. Mighty K C 

40 Wh)^ Hoiston, U»ie (Shoop Shoopi 

41 Foo Fighters. Big Me 

42 Immalure, We Got It 

43 Natalie Merchant. Worker 

44 Kom. Stiools And Ladders 

45 Soul Asytuni. Promises Broken 

46 Coolio Feal. L.V.. Gangsla's Paradise 

47 Stone Temple PMs. kiter<ute U>^ Sor« 

48 Live. LiBhtnuif! Cryihes 

49 Groov* Theory. TcM Mc 

50 Presklenb or The Unitod State, UiiTV 

•• IndiCJiles MTV furlusive 

* * NEW ONS* * 

Red Hot Chitl Peppers. Aeroplane 
Coolio, 1.2,3.4 ISumpm' New) 
Tha Dott Pound. New Yort., New Yort. 
Garbage, Only Happy When II Rutins 
Chris Isaah, Graduation Day 

C3TNN 

THE NASHVmX NETWOBK* 

The Htati of Couniry 

30 hours weekly 
2806 Opryland Di.. 
Nashville. TN 37214 

1 Juraor Brmm. My W*e Th.-ii^s Yixi re Dead 

2 Ty Herndon. Heart Halt Empty 

3 iefm Mietnri MartBomery. OMCoy uwe 

4 Wade Hayes. What i Meant To Say 

5 ShanaTwaa iMYou'T^DthlFali^llm 

6 Dwight Yoakam. Nothing 

7 Tern Clark, When Boy Meets Girl 

8 Faith Hill, n Matters To Me 

9 Lorrie Morgan. Standing Tall 

10 Sawyer Brown, rourtd Here 

1 1 Collin Rayt. Not Thai Oitterent 

12 Martina McBride. Wild AngCs 

13 Joe Oiftie. Bigger Than The Beatles 

14 Daryle Smgletary. Too Mitch fun 

15 Clay Walker. Hvpnoli^c The Moon 

16 Tracy Lawrence. If Yoii Loved Me 



17 Diamond Rio. Walkin' Away 

18 BetUeCiyrM. You'd Thnk He'd Krrw Me 

19 Emilio. Evefl It I Trwd 

20 Lonettar, No News 

21 Ricky Shaus. Solid Ground 

22 UndaDwit.SameTh.r^AieMeartTo8e 

23 ^>l»M«^ndO,«.K»Ji^«tXl^^Bn-fil*[>wn 

24 Travis Tritt Only You 

25 MvidyBanHlLr«MThars All Rent With 

26 Rkh McCready. Hangm On 

27 Alabama. It Works 

28 4 Runner, K^pplrs 

29 Pam TiSs. The Rwr And The Highway 

30 JoOee Messina. Heads Canslra. Tails Ca 

* * NEW ONS* * 

Maura O'ConnHI, B<i>e Chalk 
TTw D«lewant*», Driving At Night 
Hand GrilWVTTM CricMs, Well Ail Ri^ 
M^M^ 101. Wheiv d You Get Your Oiealvi' Fmi 



Continuous programming 
1515 Broadway, NY. NY 10036 

1 MartahCMy&BoyinMen,OneSM«lDay 

2 WTilbwy Houston. Irfta* iShoop SfKop) 

3 Joan OttMme. Qrte Ot Us 

4 Hootie I. The Blowfish, Time 

5 Makssa ESwndge. I Want ToOxnetXfv 

6 Seal, [l.:<ri Cry 

7 George Michael, Jesus To A Chiy 

8 Madonna, iy..'\\ See 

9 NaUlle Merchant, Caimva; 

10 NaUlie Merchant, Woivac 

11 Blues Traveler. Mk-^ 

12 Janet Jackson. Twenty Fo-eplay 

13 DecvBkieSorTvawict^'-^AiTifaiVs 

14 Everything But The Girl. M ssing 

15 Oasis. WanderAall 

16 Collective Soul. The World I Kikm 

17 Alanis Moritsctte. Hand In My Pockrt 

18 Blues Traveler, Run Around 

19 Sophie B. HawWns, As I Lay Me Down 

20 Marlah Carey. Fantasy 

21 Gin Blotsomi. Follow You Duwn 

22 Meal Loaf. Not A Dry E/e In The Ftouse 

23 TLC. Watertaiis 

24 ianet Jackson. Runaway 

25 Sen Voll, Dmwh 

26 t. Gold 

27 Rod Stewart So Faf Av«ay 

28 Soul Asylum, Promises Broken 

29 Seal. Ki^'^ t torn A Ros« 

30 Haaa•&Tf«BbalWl.Cri« Wjrut^ee Wf^ '^u 

* * NEW ONS* * 

Celine Dton. Because You Loved Me 
Soptue B. Hawkins. Only Loue 
Chris Isaak. Graduation Day 
Amy Grant, The Things We Do For Love 
Bonnie Rartt. Burning Down The House 



THE CLIP LIST 



A SAMPLING OF PLAVLISTS SUBMIITED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 17, 1996 




Continuous programming 
1221 Collins Ave 
MUmI Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 
Mary J. BItge. Not Gon Cry 

BOX TOPS 

D'Angelo, Lady 

2Pac, Cahlornia Love (Part 21 

Rappin' 4-T*y, Ain't No Playa Like 

Phunk AAJict Crew, Get Wilti You 

Junior M. A. F.I. A.. Get Money 

Brandy, Sitlm' Up In My Room 

Total. No One LIse 

Fallh. Soon As 1 Get Home 

Moiuca, BclarF You Walk Out 01 

L.A.O.. Ridin' Low 

LB.C. Crew, Beware Of My Crew 

J'son, Take A Look 

Bahamadia. Uknowttcmwedu 

Eaiy-E. Just Tah Let U Know 

Luke. Scarred 

Xscape, Do You Want To 

The Tony Rich Project, Notxxly Knows 

Pure Sou). Stairway To Heav«n 

Fab 5. Leliatir L^llah Eshkoihka 

Mack 10, Westside Slaughterhouse 

Redman, Funkorama 

Mona Lisa. Can't Be Wasting My Time 

Da LunU. I Got 6 On ItCRemix] 

Bones Thugs-N Harnwny. East 1999 

Imnnalure. We Got It 

Conscious Daughttrs, Gainers 

H, Kelly. Yr..i Remind Me Of Some1f>ing 

Yvette Michelle. Everymght. Everyday 

Foesum, lii Somethm' Somethin' 

Art N Soul, Ever Since You Went Away 

Speech, Like Marvin Gaye Said 

2Pac, California Lcr^ (Part 1 1 

NEW 

Chantay Savage, I Will Survive 

Melissa Etheridge. I Want To Come Over 

Smashing Pumpkins, 1979 

The Dogg Pound, Ticvv York, New York 

Whittwy Houston I. CeCeWkiBK. Count On Me 



II V 

Continuous piogtammuig 
3201 Olckerton Pike 
Nashville. TN 37207 

Tori Amos, Caught A Lie Sneeie 

Jann Arden. Insensitive 

The Beatles. Free As A Bird 

Jesse Cook, Tempest 

Janet Jackson, Twenty Fon-play 

Tracy Lawrence. If You Loved Me 

MaverKks. Ail You Ever Do 

Edwin McCain. Sorry To A Friend 

Rich McCready. Hiingin' On 

Alanis Morissette. Hand in My Pocket 

Oasis. Wonderwa't 

Mike Oldfield. Let There Be Light 

Joan Osborne, One Ot Us 

Collin Raye. Not That DiHererit 

Rolling Stones, Like A Rolling Stone 

John Secada. Es Por Ti 

Rod Stewart. So fai Away 

Shawn Stockman, Vivions Ot A Sunset 

Pam THUS, The River And The Highway 

Shanla Twain. I'm Outta Here 

Continuous programming 
299 Queen St West 
Toronto. OnUrio M5V2Z5 

Foo Fighters. B<g Me (newl 
Bass Is Base. I Cry tn«w) 
ZZ Top. She's Jusl Kiilmg Me (newt 
Gin Blouom*. Follow You Down Incwl 
Super Friendz. Karate Man lnew> 
Damhnait Doyte, A List 0' Things <new) 
Marrymetane. Twenty One I new I 
Alanis Morisiclte. Iromc 
Oasis. WondLTAjil 

Manrii Carey & Boyz II Mbk One Sw«e( Day 
LL Cod J. Hey Lc-.'er 
Everything Bui The Girl. M^ssinfi 
Janet Jackson, Twenty rofeplay 
Joan Osbome. One Ot Us 
Green Day, B'am Slew Jaded 
Presktonts Of The United States, Prachrv 



The Tragically Hip, I'milS 

Whitney Houston. Lithaie IStwop Shoopi 




ConOnuout progranifntng 

nil Lincoln Rd 
Miami Beach. FL 33139 

Oastt, Wniirteiw.iii 

George Michael. Jesus To A Child 

Passengers. Miss Saraie^o 

Madonna, Veias 

Fobta. Heualucion Sia MafK>s 

Alanis Morissette, Hand in My fochel 

Everything But The Girl, Massing 

Soda Stereo. Zcom 

Heroes Del S4encM. La Ch ispa Adeoiada 

Smashing Pumpkins. 147^ 

The Beatles. I r.-.^ Av A Bi'd 

Goo Goo Odls, N^rT-« 

La Ley. D-j Ce-o 

Ricky Martin. Mana (Remi<> 

lllya Kuryak). At>ara(ame 

Seal. Oon'T Cry 

Los Fabutons Cadtas, StraMOCry F vvb F yv^v 
Collective Soul. The World I Kiym 
La Luplta. Ja Ja Ja 
Coolio. T:o HM 



Five 1/2'hour shows weekly 
S^nal Hill Dr 
Wall. PA 15148 

Steve Taylor. Jesus Is Fo^ Losers 

DC Talk. 'A^-jii^ 

Donna McElroy. Part Ot Me 

Neville Bros.. Sisiei Rosa 

James Taylor, Sned A L'ttie Light 

M.W. Smith, Co ot Blind 

Church Of Rhythm. I Still Believe 

Sieve Taylor. On The Fniz 

GeoH Moore. Cvoiution 

Sitverwind. Soue In The Nighl 

Code Of Ethics, Pleasant Vatley Sunday 

YWFC. Rap N- Read 



Petra, Who s On Ilw Lord's 
DC Talk. Jesus Freak 
Degamo l> Key. I'm Accepted 




Rve hours weekly 
223-225 Washington SI 
Newark. NJ 07102 

Tori Amoi. C-iught A L fc Snfivc 

Tim Keyes, All I Need Is Ycu 

Oasis, Wondfrwa l 

L.B.C. Crew. Be^a'e Ot My Crew 

Possum Dixon, Radio Comet 

Lisa Loeb L Nine Storm. Tally 

Temptations, Some Enchanted Evening 

LL Cod J. I Shot Ya 

Bruce Hornsliy, Swtng Street 

For Squlrreh. Mighty KC 

Kris Kfoss. Tonight's Tha Night 

Eazy-E, Just Tat> Let U Know 

16 Horsepower, Black Scut Choir 

The Ramortes, Spider man 

The Mumpers, Wah£ Up . 

Soraya, Suddenly 

Alanis Morissette, Iromc 

Bjork. Hypeibailad 

George HunUey. Ever Want Me To 

Najee, i Wi<.ti 



cm" 



CAUFOfiNtA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
OakUnd. CA 94603 

2Pac. Calitornia Love 

Brandy, Sittin' Up In My Room 

The Tony Rich Pro)ect. r+obody Knows 

Shawn Stockman. Vivions Of A Sunset 

Tha Dogg Pound, Let's Play House 

Rappin' 4-Tay, Ain't No Playa Like.. 

Frost. Lti F,imilia 

Immature, We Got It 

Total. Nn One Else 

Kris Kro4S. Ton:gnt's Tha Night 
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INT'L FAN BASE PROPELLING TORI AMOS' ATLANTIC SET 

(Continued from iniQi' 1} 



fan base have helped Amos' latest al- 
bum become her strongest debut 
worldwide. 

According to SoundScan, Amos' 
1992 release, "Little Earthquakes," 
sold 2,200 copies in its first two weelts; 
the 1994 follow-up, "Under The Pink," 
sold 1 13,000 units in the same length of 
time. Comparatively, SoundScan re- 
ports sales of 170,000 for "Boys For 
Pele." 

Amos, who calls her new album "a 
woman's journey into the hidden parts 
of the feminine unconscious," was 
pleased to see her audience become 
larger, though the subject matter of 
her songs remains weightier than ever. 

"The people that have been with me 
from the beginning are ver>' clear that 
['Boys For Pele'] is a work from top to 
tail," she says. "It isn't about trjing to 
be Tori light' So for people to be open 
to it and me doing what I do is the most 
thrilling thing. I didn't change what I 
do. I actually took it further, and peo- 
ple are opening up to it" 

THE SLOWBWLO 

Amos' genuine approach has result- 
ed in a zealous and gro\^ing fan base 
that was the touchstone for Atlantic's 
promotional effort 

Val Azzoli, co-chairman/co-CEO of 
Atlantic Records, says the label con- 
centrated on an awareness campaign 
that began in early December. 

"The No. 2 debut just strengthened 
what \ve already knew, and that is that 
.she has a very strong fan base," says 
Azzoli. "We took the approach of 'let 
them know, and they will come.' " 

On ,Ian. 20, Amos appeared on "Sat- 
urday Night Live," increasing antici- 
pation for the new album. 

Atlantic has invested heavily in local 
and major retail advertising and a 
print campaign. 

SuiTealist photos in that campaign, 
including a shot of Amos breast-feeding 
a pig, have rai.sed eyebrows. Azzoli .sa>'a 
that the label did not take issue with the 
photos and trusts Amos' choice. 

"Tori gives us a picture, and I put it 
out no question," Azzoli says. "She has 
a \'ision and knows her fans better than 
all of us, so we just tr>' to facilitate that 
vision." 

The Internet has proven to be fertile 
ground for getting the word out re- 
garding "Bovs For Pele" (Billboard, 
Jan. 13). 

According to Azzoli, Amos' section 
on Atlantic's World Wide Web site re- 
ceived 500,000 hits during the week of 
Jan. 29. 

To notify' Amos' growing audience of 
the album's release. Atlantic struc- 
tured a slow-build campaign that fea- 
tured the relea.se of the single "Caught 
A Lite Sneeze" to retail and press in 
early December. 

To capitalize on Amos' strong gay 
and student following, Atlantic orga- 
nized "Tori Listening Night" parties in 
gay clubs and college campuses nation- 
wide throughout January and 
February. 

The parties are supported by local 
print ads, contests, giveaways, and 
video showings. Amos will make a sm'- 
prise appearance at one of the gay 
clubs. 

Nontraditional retail outlets, includ- 
ing gay bookstores, are also being tar- 
geted. 

As another facet of the promotional 
effort Atlantic shipped a CD-5 to retail 
Dec. 20. Along with "Caught A Lite 
Sneeze," the disc contains four tracks 
not on the album. 

For Amos, who has released similar 
discs in the past, the projects are a way 
to e.xpose material left over from the al- 




Q magazine (U.K.), May 1994 



bum recording. 

"I'm interested in the ones that got 
away — the girls that never made it to 
the finals," she says. "I'm always inter- 
ested in the semifinalists, because you 
know they didn't fuck the producer to 
get on [the album]." 

THE MAKING OF A STAR 

Amos' burgeoning commercial suc- 
cess comes after years of uncompro- 
mising dedication to her surreal instru- 
mental and artistic vision, which began 
with her enroltaient at the prestigious 
Peabody Conservatory, from which 
she dropped out 

"From the Peabody on, I've never 
accepted the ideas that were projected 
about women and the piano," says 
Amos. 

"I've tried to really break concepts 
with what is hardcore," she adds. "I 
know I sound like 'The Little Mermaid' 
on acid. People have had a really hard 
time, becau.se they think you cannot be 
a really strong woman and .sound like I 
do. I just refuse to buy anybody's pro- 
jections of what my instruments are, 
what the sound of my voice is, what my 
songs are." 

Along with an assortment of gueat 
musicians ranging from the Black 
Dyke Mills Brass Band to bagpipers 
Michael Deegan and Bernard Quinn, 
Amos credits sound engineers Mark 
Hawiey and Mareel van Limbeck for 
helping give life to her musical vision. 

Hawiey, whose idea it was to build a 
customized box that would allow the 
engineers to separately mike Amos' 
vocals and harpsichord, says that his 
goal was to capture the feeHng of the 
artist's renowned live plajing. 

"Tori plays best and sings best when 
she's plajing and singing at the same 
time," says Hawiey. "In an ideal world, 
we would record [vocals and instru- 
mentals] separately, but the idea is 
capturing her performance." 

A SURPRISE AT RETAIL 

Many retailers are surprised that 
Amos' eclectic style has translated so 
well at retail, attributing her high de- 
but to her strong fan base and a soft 
market 

Chuck NicoU, a music buyer at the 
150-store, Owensboro, Ky.-based Wax 
Works, says, "It was a big surprise, es- 
pecially since she doesn't have a top 40 
single or heavy MTV rotation. Weak 
[market] sales probably helped 8ke\v it 
up a little bit but it was still .surprising. 

"She has got a very loyal fan base, 
and they really showed their num- 
bers," he adds. 

Bob Bell, new-release buyer at the 
300-store, Torrance, Calif.-based 
^\^^erehouse, says he was "pleasantly 
surprised" by Amos' high debut 

Bell suspects that the commercial 
success of "Under The Pink" primed 



the market for "Boys For Pele." 

"The last record had some very ac- 
cessible radio tracks on it, like 'God,' 
'Cornflake Girl,' and 'Past The Mis- 
sion.' " says Bell. 'Svhich I think really 
paved the way for this one." 

TOURING WITH HARPSICHORD 

Retail sales may be boosted by 
Amos' seven-week. 26-city European 
tour that kicks off Feb. 23 in England. 
Amos will follow that with an eight- 
week, 40-city tour of the U.S. that be- 
gins April 9. 

Amos says she will be bring the 
harpsichord and Bosendorfer that give 
"Boys For Pele" its distinctive sound. 

"On the road, she is her best sales- 
person," says Azzoli. "Watching her 
live just solidifies everything, so tour- 
ing is very important to her." 

Nicoll predicts that Amos' live dates 
will bolster retail action. 

"She is one of most incredible live 
artist you will ever see," Nicoll says. 
"As she keeps touring and new people 
go to her shows, her fan base is proba- 
bly going to continue to grow. She 
doesn't really need a hit single." 

INTERNATIONAL BOOM 

Meanwhile, in international mar- 
kets, Amos is also experiencing a 
boom. Her international record compa- 
ny, EastWest U.K., is predicting sales 
of 1 million for "Boys For Pele" outride 
the U.S. and U.K., compared with the 
750,000 achieved by " Under The Pink." 

EastWest international director Ian 
Grenfell .says, "Tori has worke<l very- 
hard to help develop the international 
markets*. To set up 'Boys For Pele,' we 
brought out European marketing peo- 
ple to the studio in November to hear 
ti-acks and get a feel for the direction of 
this album, as well as renewing contact 
with Tori. 

"Since then, she's done a w eek of in- 
lemational promo in Kin-sale [U.K.] in 
December and has visited Spain. Italy, 
Germany, the Netherlands, France, 
and Canada in the la.st four weeks, cov- 
ering press, radio, and T\'." 

EastWest U.K. managing director 
Max Hole adds, "She's brilliant, and 
she works hard, which is a very unusu- 
al combination. Many artists are one of 




Cover art for Amos' new promo-only 

hits sampler. 



those or the other." 

That combination has resulted in al- 
bum chart placings in nine territories. 
These include No. 4 spots in Sweden 
and Ireland, No. 5 in Canada, No. 6 in 
Australia, No. 24 in Italy, and No. 33 in 
France. In all of these territories ex- 
cept Sweden, the placing was achieved 
on the week of release. 

Amos' U.K. tour, vi'hich is already 
sold-out runs from Feb. 23 to March 
23 and will coincide with the relea.se of 
the second single. "Talula." 

"Boys For Pele" has already been a 
hit with the British media, with exten- 
sive magazine coverage and an appear- 



ance by Amos on the popular BBC-TV 
music show "Later . . . With Jools Hol- 
land." 

RADIO RESISTANCE 

In spite of strong sales, Azzoli says, 
Atlantic continues to have frustrations 
with U.S. radio and video program- 
mers who refu.se to give Amos' music 
significant airplay. 

"Our problem is that people try to 
figure her out" says Azzoli. "Don't try 
to figure her out, that's not your re- 
sponsibility. It is the responsibility of 
the people who buy her records. 

"As an industry, we like to put 
things in categories, but she's not in 
one, like it or not. So let her fly, let her 
expand. Don't trj' to understand it," he 
says. 

Some U.S. programmers are tak- 
ing notice of Ajnos' chart position and 
reconsidering her place in their 
playlists. 

Modem rock KWOD Sacramento. 
Calif., PD Alex Cosper says, "Before 
the album came out. it seemed like 
'Caught A Lite Sneeze' only reacted 
for the first couple of weeks. It was 
kind of up in the air what was going to 
happen, but when the album debuted 
at No. 2, it opened up my mind a little 
more to give it more spins. 

"Listeners don't feel the same way 
programmers do about divisions in mu- 
sic," he adds. "Either they like it or 
they don't like it I know .she has a large 
core following,*and that's why we've 
been supporting her and will continue 
to support her." 

According to Andrea Ganis, execu- 
tive VP of promotion at Atlantic, Amos 



Fiillomtty U a xelecttd dincoffmphy of rv- 
Irttxrn by Tiiri Atiioit, iHcludiuu hrr pttritf 
ftfilo itork n» Ellen Amos and hrr imrk 
mill l*f l»m</ YKaut Tan Read. 

U.S. RELEASES 

• Ellen AmiKH. Siiii{lt!: "Ballimore"/ 
"Walking With You." private pressinf;, 7- 
inch \-invl, \'M>. 

• Y kanl Turl Read. Album: "Y Kant 
Tori Reml" (AtlHntic). 1988. 

Singles: 'The Big Picture"/"'You Go To 
My Head" 7-mch (AtlanUcI, 19SS; "Cool On 
Your Island '/"Heart Attack At 23" (At- 
lantic), lilSS. 

• Tori Amos. Albums: "Little Earth- 
quake*" (AUanUcI, 19B2; "Under The Pink" 
I AtlanUc), 1994: "Boya For Pele" (Atlantic). 

mie. 

Singles; "Silent All These Years'TUp- 
aide Down." casaetto single (Atlantic). 1992; 
"Winter" (rf'mix)/"The Pool," cassette sin- 
gle (Atlantic). 1992: "Crucif.v"/"Winter"/ 
"Angie",'"Sniclls Like Teen Spirit"/'Thank 
You" cassette/CD-r, (Atlantic), 1992: 
"<;od"'"Home On The Range" (Chcnikee 
edition)/"Piano Suite." CD-5 (.Mlantic). 
1994: "Cornflake Uirl"/"SiBlcr Janet"/ 
"Daisy Dead Petals"/"Honey." CD-5 (At- 
lantic). 1994. 

U.II RELEASES 

• Tori Amos. Singles: "Me And K 
Gun'TSilcnt All These Ycar8"/"l!|>side 
Do«n"/"Thoughts." EP (East West 
Records. U.K.). 1991: ••China"/"Sugar"/ 
"Flying Dutchman"/"Humpty Durapty," 
CD'.6 (EastWest). 1992; '■Wintcr"/"The 
Poor/^ake To The Sky'/'^Sweet Dreams," 
CD-6 (EastWest). 1992; "Wintcr"i"Ang. 
i«"/"Smells Uke Teen Spirit "/"Thank You." 
Iimit«<l-edit ion Dlgipak I EastWest). 1992; 
"Crucify" {remix)/"Here In My Head"/ 
"Mar\'"/"Crucifv" (LP version). CD-5 
(EastWest). 1992: "Crucify" (live). EP 
IE».«Wesl), 1992; "Prottv Cood Year"/ 
'■Honev"/"Black Suan." CD-5 (EastWesl), 
1994: "Past The Mission" (llve)/"Upslde 
Down" (live),''"Icicle" (live)/"Flving Dutch- 
man" (live). EP (EastWest). 199.1: "Past 
The Mission"/ "Winter" (live)/"The Wait- 
ress" (livct"'Her In My Hearl" (live), Cl)-5 
(EastWest I. 1994: "(iod" (Uhamra Kaya 
mix):^'ri(Kl" (Rainfon'st Re-sort mix)^*God" 
(Thinking mix 2). CD-5 (EastWest), 1994; 
"Caught A Lite Snccie"/"This Old 
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has visited 10 radio markets in support 
of her album. Ganis says the next sin- 
gle has not been chosen but will be re- 
leased to radio after Amos begins tour- 
ing. 

For Amos' part she hopes that pro- 
grammers will see fit to play additional 
tracks off her new album. 

"Hopefully, there are a lot of songs 
on this record that radio will warm up 
to and play," says Amos. "That just 
opens it up to people who haven't been 
able to wrap their head around what I 
do. It's sort of like, I'm a tomato freak, 
but sometimes you have to get it in 
ketchup form for people to be able to 
open to tomatoes." 

Assistance in preparing this article 
wax provided by Jeff Clark-Meads in 
London. 



Man"/"Hungarian Wedding S«ng"/"Tw)- 
dlca Mr. Jim, " CD-5 (EastWest). I99«: 
"Caught A Lite Sneeze"/"London 
Giri»"/'That's What I Like Mick (The Sand- 
wich Song)"/"SamHrai." linilted-t'dition 
Digipack CD-5 (EastWosl). \'m\ 

AOOITIONAL CONmiBUnONS 
• Tori Amos. "The Happy Workers"/ 
"Workers," on the "To.vs" soundtrack (Gtf- 
fen), 1992; "Diwn By The Seaside." on the 
album "Encomium; A Tribute To I,o<l Zep- 
pelin" (Atlantic). 1995; "Losing My Reii- 




Cover art for Amos'maxisingle. 



gion" and "Butterfly." on the "Higher 
Learning". soundtrack (Epic Soundtrax). 
1995; "Famous Blue Raincoat." on the al- 
bum "Tower Of Song: The Songs Of 
Leonard Cohen" (A4M). 1995; and "Little 
Drummer Bov." on the album "You Sleigh 
Mel" (AtlanUc). 1995. 

Tori Amos has released additional al- 
bums and assorted singles (7-inch vinyl, 
cassette singles. CD singles, and CD mjuu- 
slngles) in Australia. Germany, Japan. 
Brazil, Canada. France. Malaysia, Poland, 
Ru.ssia. and elsewhere on the EastWest la- 
bel. Many feature limited-edition content 
and characteristics. 

DOUGLAS REECE 

Port iomt of thin disr<fgrnphif werr pro- 
mded by Atlantic and Stetv Jtnkins. 
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NEW TORI AMOS VIDEO NOTHING TO SNEEZE AT 

(Contiiiiifd pxnn page 1) 



dio. 

Much of the strong video support 
for Amos has come on a grass-roots 
level from regional music video pro- 
grammers, says Mar>'beth Kammer- 
er, director of music video promotion 
and media development for Atlantic 
Records. 

Atlantic's video department en- 
couraged local programmers to air 
earlier clips from Amos by mailing 
out tapes with her complete body of 
video work on Jan. 11. The promo 
video compilation contains some 
clips that have never been seen be- 
fore in the U.S., including a live video 
performance of Amos' version of 
Nirvana's "Smells Like Teen Spirit" 
and the U.K. version of "Cornflake 
Girl." Many programmers are inte- 
grating these videos into their 
playlists. 

"When we received the unreleased 
videos, we jumped on the opportuni- 
ty to use them," says Armando Zap- 
ata, producer of Chicago-based mu- 
sic video programmer JBTV, which 
is using the previously unseen videos 
in a one-hour special that will air in 
late February. 

"She got three out of our six video 
slots last week," says Norman Tiller, 
producer and host of the Glen Allen, 
Va. -based clip show "Stormin* Nor- 
man's Last Call." 

Atlantic has also sent out an elec- 



DOG EAT DOG CONSUMES 
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pean Music Awards (Billboard, Dec. 
9, 1995). 

That night, following several 
months of heavy support for the band 
from the video channel, it scooped up 
the breakthrough artist award, with 
viewers' telephone votes placing it 
ahead of fellow nominees Alanis 
Morissette, Weezer, H-Blockx, and 
Portishead. 

Ric Biaxill, producer of the BBC's 
venerable chart show "Top Of The 
Pops," attended the awards and 
promptly booked Dog Eat Dog for a 
pre-Christmas spot on the influential 
show. This in turn led to "No Fronts" 
being C-listed by BBC Radio 1 and 
its ultimate elevation to the A-list 

"In terms of breaking dowTi barri- 
ers for the company, [the MTV suc- 
cess] has been great," says Roadrun- 
ner's London-based GM Mark 
Palmer, hinting that the label's suc- 
cess in the hard rock genre with such 
acts as Sepultura and Machine Head 
had previously hindered such main- 
stream attention. 

But Roadrunner enters 19% in an 
upbeat mood on a number of fronts: 
"Bloody Kisses" by the label's Type 
0 Negative went gold in the U.S. last 
year, spending more than 12 months 
on Billboard's Heatseekers chart, 
and last weekend saw the arrival in 
the U.K. top 20 of the pan-European 
hit "I Wanna Be A Hippy" by 
Technohead on the Mokum label via 
Roadrunner. 

The next Roadrunner priority is 
the late-Februar>- worldwide release 
of Sepultura's "Roots" album. 

Although Dog Eat Dog's U.K. suc- 
cess is a belated piece of the band's 
European jigsaw, Palmer points out 
that the band was not without a sales 
base before the "No Fronts" revival. 

"We're quite lucky," he says, "be- 
cause we'd already sold 35,000 al- 
bums in the U.K. Normally, you have 
to get a hit single to get that kind of 
sales base." 

He cites substantial coverage from 



tronic press kit that contains a new- 
interview footage of Amos. 

According to Kammerer, about 30 
video programmers are planning to 
integrate the EPK into their pro- 
gramming, including JBT\'; 
Newark, N.J. -based PowerPlay; 
Austin, Texas-based Austin Music 
Network; and Kenosha. Wis.-based 
Noise Bazaar. 

During a break in the production 
of the clip for "Caught A Lite 
Sneeze," Ainos shot promos for ap- 
proximately 40 regional music video 
shows. 

"The video community has always 
embraced her," says Kammerer. "I 
think that's because Tori has always 
been very impressed in the video 
process itself. Between her work with 
('Sneeze' director] Mike [Liscombel 
and her commitment to doing IDs for 
the local video shows, she has taken a 
personal interest in establishing a 
strong relationship with video." 

To help build enthusiasm for 
"Caught A Lite Sneeze" in the music 
video community, Atlantic held a pri- 
vate conference call Dec. 14 with 
Amos and several local and national 
video programmers. 

The clip for "Caught A Lite 
Sneeze" is getting national airplay 
on MTV, VHl. and the Box. MTV is 
playing the clip in active rotation, as 
well as on "120 Minutes," where it 
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the rock press and an appearance on 
Channel 4's now-retired entertain- 
ment show "The Word" as long ago 
as December 1994 as beneficial for 
the band. "But this could also be a 
'teen-y' record," he says. "There's no 
reason why the average 10- to 14- 
year-old won't see this as the next big 
thing." 

"This situation has been two years 
in the making," says Roadrunner's 
New York-based managing director 
Howie Abrams, who signed Dog Eat 
Dog. "They've been touring for two 
years. Two months after the album 
was completed, they went on tour in 
Europe with Biohazard. That's when 
MTV [Europe} first began to play 
'No Fronts' on [the programs] 'Spe- 
cialty Nation' and 'Headbangers 
Ball.' " 

Dog Eat Dog bassist Dave Nea- 
bore says, "If you ask anyone in the 
band how they feel about 'No Fronts' 
happening again, the answer is 
'please let it die.' But at the same 
time, Europe is a huge record-bujing 
market, and it sets up people to hear 
the new- record." 

The band is currently "about 10 
songs" into its second album, with a 
single expected out in the spring. 

Musing over the fact that almost 
all of Dog Eat Dog's success has 
come away from home, Neabore 
says, "We're competing with major 
labels, with no MTV [U.S.] support, 
no radio whatsoever, and no press, so 
basically, the only way people know 
about the band is word of mouth. Our 
music doesn't fit into the metal, rap, 
or alternative formats, so we're one 
of those bands nobody knows w-hat to 
do with." 

Although Roadrunner is grateful 
for Dog Eat Dog's pan-European 
breakthrough, Abrama says. "We're 
making a mi^or commitment to hav- 
ing things happen [in America] next 
time." 

Neabore adds. "Our biggest goal in 
'96 is to break in the U.S." 




Still from Amos' "Sneeze" videoclip. 



will accompany a series of live per- 
formances by the singer. Amos per- 
formed "Doughnut Song," "Horses," 
and "Putting The Damage On" 
specifically for the show. She is also 
slated to tape a segment of VHl's 
"Crossroads" in the coming weeks. 

The "Caught A Lite Sneeze" clip is 
strange and visually stunning. It is 
also complicated and difficult to in- 
terpret. 

In the clip, Amos is seen floating in 
and around a mysterious house that 
is precariously perched near the 
edge of a waterfall. Inside the house, 
Amos battles to keep an apparently 
unconscious version of herself from 
being sucked outside and into the 
water. Later in the clip, it is revealed 
that the house is actually contained 
inside a fishbowl. 

Says Amos, "It's about this girl 



Lady" albums helped her to reach 
No. 4 on Billboard's Top Jazz Albums 
year-end list for 1995.) 

Sadler notes that in the commer- 
cial, "the guy takes his shirt off, and 
you've got this really great old song 
playing in the background. I'm really 
pleased it has translated into a big hit. 
I don't think, though, that purely by 
playing spice tracks from the '60s and 
'70s, you can persuade the record 
company to release the song or you 
can benefit from a programming 
sense. You have to have the assis- 
tance of a TV ad." 

The Birmingham programmer 
stresses that he added "I Just Want 
To Make Love To You" well before 
MCA Records serviced stations with 
the track. "We dubbed the song from 
an old soul CD and started playing it 
every now and again," he says. "It 
was just a gut-reaction thing. Some- 
times you take a flyer." 

Before becoming a single, the song 
was available on James' Charly com- 
pilation "Something's Got A Hold." 

Alan Carruthers, head of music at 
AC Heart FM Birmingham, says the 
Diet Coke commercial was the only 
research the station needed to add 
the tune. "With most songs," he saya, 
"you can't test them too early when 
they're unknown material. The ad- 
vantage with this is that a lot of peo- 
ple are very familiar with it, so we 
didn't feel the need to test it anyway. 
It's just a great song, but as to what 
its legs are going to be like, I don't 
know. Things like this can be 'crispy' 
quite quickly." 

Carruthers refutes the ijlea that a 
high-profile TV placing for a song will 
automatically lead to station adds. 
"You could say that about Babylon 
Zoo, and you wouldn't find us playing 
that," he says of the act that has the 
current U.K. No. 1 single, "Space- 
man," parts of which are also featured 
in a TV spot (for Levi's). 

But the Heart programmer admits 
that, on the face of it, the impact of 



who is having a fight for life with her- 
self. There is this part of her that 
wants to be a vampire and another 
part of her that w-ants her to stop 
drinking boy blood." 

Director Liscombe says Amos 
gave him complete freedom to inter- 
pret the song any way he wanted to. 
"It represents a sort of spiritual 
death and the process of finding in- 
ner peace with oneself. The video is a 
surreal spiritual journey that ulti- 
mately is open to many interpreta- 
tions," he says. 

Amos says she chose to work with 
Liscombe after being "blown away" 
by many of his previous videos, in- 
cluding his work with U.K. artist 
Tricky. 

"I felt like he was one of the most 
exciting directors that I had ever 
seen,"" says Amos. "I knew immedi- 
ately that he was right for 'Sneeze.' 
When I played the song for him, he 
completely understood ... He want- 
ed to take the video into a place that 
brings together the fight of the soul 
with the fight of the physical self. I 
told him, 'Mike, carry out your vi- 
sion, and I will be there.' And I went 
with his vision." 

Some programmers are praising 
the clip for its strong visual pres- 
ence. 

The video is cutting-edge, which is 
what people have come to expect from 



the James track is quite incongruous, 
especially as there are other, perhaps 
better-known, versions of the Dixon 
composition. "If you had mentioned 
the song to me, I would have thought 
of the version on the Rolling Stones' 
first album. That meant more to me, 
even though I was aware of the Etta 
James version." 

He adds that the breaking of a soul 
oldie previously regarded as special- 
ist is nothing new. " 'Piece Of My 
Heart' by Erma Franklin isn't a song 
that would be on many station 
playlists if it hadn't been on a TV com- 
mercial," he says. "In fact, it wouldn't 
be on any." 

The buzz about the James record- 
ing started soon after Diet Coke be- 
gan its TV campaign last October. 
Chris Griffin, former director of 
strategic marketing at MCA, had his 
ear close to the ground. "Radio start- 
ed playing it before Christmas," he 
says, noting the early interest of 
BRMB and Capital FM London. Grif- 
fin persuaded Diet Coke to push the 
second stage of its TV campaign up to 
Januarj'. He notes that the company's 
total television budget is in the realm 
of $2 million, with a further $750,000 
for accompanying radio commercials. 

MCA will exploit the James single 
with an album, "I Just Want To Make 
Love To You— The Best Of Etta 
James," to be released Feb. 26. The 
20-track collection, compiled by Grif- 
fin, features "Tell Mama," "I'd 
Rather Go Blind," and many other re- 
spected tracks from a career that 
yielded 10 U.S. R&B top 10 hits and 
18 other R&B chart entries. 

"We were just going to push the al- 
bums currently in print," says Griffin, 
"but there are just two, at midprice, 
and they weren't doing very well. The 
idea w-as try and have a new- image to 
go to dealers with. It's not going to 
dominate the top of the album chart, 
but I think MCA will see some very 
good sales, and Europe has taken it 
on as well." 



her," says Frankie Blue, director of 
programming for the Box. "She's 
shocking, but not in a sexual way. 
Even if you're not a fan, it's hard to 
take your eyes off this video, because 
you might miss something in it." 

Tim Hamblin, artist director of 
Austin Music Network, says that 
Amos' clip is "bizarre but special. 
She likes to intrigue people with her 
visuals." 

For her next video, "Talula," 
Amos says she will work with direc- 
tor Mark Kohr. Production on the 
clip will begin in the coming weeks. 

The video will be shot to a "Torna- 
do" mix of the song, according to 
Amos. 

"I was eating linguini in London 
with this American remixer B.T. and 
a bunch of other people, and I just 
looked up and started singing about 
people who chase tornadoes," says 
Amos. "The conversation was about 
people on the Internet who literally 
get into their jeeps and chase torna- 
does. So, I start singing this line, and 
we all looked at each other and said 
'Let's go!' We raced to a studio in the 
middle of the night, and then I 
recorded it with these guys. That's 
how these things happen some- 
times." 

The specific visual content of the 
clip had not been determined at 
press time. 



"I Just Want To Make Love To 
You" is not published by Tristan Mu- 
sic (a subsidiary of Arc Music), as the 
single's credits say, but by Jewel Mu- 
sic, a joint-venture company owned 
by Warner/Chappell and Arc, the 
publishing arm of Chess Records. 
Jewel's U.K. creative consultant is 
Menace Music, whose managing di- 
rector is Dennis Collopy. "I'm de- 
lighted for any exposure for this kind 
of music," Collopy says. "But the 
tragedy is that the only way we seem 
to be able to get recognition is via 
commercials. Advertising agencies 
seem to believe in this music more 
than the record companies do." 

Collopy, for one, laments the fact 
that radio will apparently favor a her- 
itage track only when the ground- 
w-ork has been done by another medi- 
um. "We tend to think that radio's 
there to champion music, but these 
days, it isn't," he says. "Everyone 
plays what they're told to. I admit 
that the [commercial] stations have to 
satisfy the demands of their audience, 
but the blues tends to be sidetracked 
into these specialist shows. If they 
can play ['I Just Want To Make Love 
To You'], why don't they play 'I'd 
Rather Go Blind?' " 

Another strong supporter of the 
James single, Aire FM Leeds pro- 
gram director Jim Hicks, says that al- 
though it is sharing airtime with re- 
leases by Nightcrawlers and Ace Of 
Base that are aimed squarely at a 
younger demographic, the song is a 
smooth fit. "We firmly believe it has 
good value with our younger audi- 
ence," he notes, "despite the per- 
ceived old feel to the record." At 
Heart FM, Carruthers is amenable to 
the idea of his station "breaking 
oldies" of its own. "We are looking," 
he says, "because if we can find the 
songs, there's more kudos in it for us. 
There are some great oldies out 
there, but in some cases, I don't think 
the record labels are aware of them, 
never mind the stations." 
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B BEMVLOVERi'iMPldftonBwnWamefCliappearW 

82 BEWARE OF MY CREW (FROM A IHIH LINE 
BHWEEN LOVE AND HATE) iDom Style. BMi.'Saia 
DMi Soiii; Of LijilfyJj. BMH 

47 BLESSED iVAIi^ kBav. f^'^^Ma ASCAFVfi. ASUP) NL 
12 BREAKFAST AT TIFFUrrS lien BUScTHtv^ ASCAPl VIBM 

51 BULLET WITH BUTTERFLY WINGS (Chfysalis. 
BI/l Cif^Brful BMIiViaV 

U CAN7 BE WASTING MY TIME (FROM DONT BE A 
MENACE...) AvDfiue BUI.'Votown. 
BMl PolyGiam Int 1. ASCAP,'V»oei«t. ASCAP/Mr Two 
Soii'i ASCAP.'tlvOt Olis ASCW.MiSe*. ASCAPl 

37 CARNIVAL (Ir^li^n love Br.1<> A^Pi 

71 CAUGHT A UIE SNEEZE iSwwd And Slone ASCAP) 

95 CELEBRATIOH/TAKE YOUR CHANCE (LR BMI) 
77 CELL THERAPY lOrgani«<J Hme. BML'SUtt Shirt. 

BMI.'Coodie Mob. BMI) 
79 CRUISIN' IBerlMm ASCAP) 
46 CUMBERS0MEi;U«v3 BMltMIBackwoodBMItHl 
76 DANGER :C4pyi#i Control) 

22 DIGGIN' ON YOU (Ecat. BMl'Sony/ATV Songs. BMI) HL 

33 DON'T CRY ISPZ BMI! 

SO DREAMING OF VOU (EM! lAtgoi. BMI.'Chesca Tunes. 

ASCAPi'Snort, BMI) HL'VrSM 
» EAST 1999 [RulMess Attach. ASCAP.'Irio Thug. 

ASCAPi'T)ollan-N-S*nse BMlTlwnu. BMI/T>onWiris, 

BMIiSwigs Of PcJyGram. BMI) HL 
70 ENERGY ■CcflvrisfitCwitral) 
as EVERYBODY BE SOMEBODY {Oirysalis. ASCAP] 
60 EVERYDAY ft EVERTNIGHT (Furhmaster Flei. BMl'M 

3 EXHALE (SHOOP SHOOPI (FROM WAITING TO 
EXHALE) i.Ecai. BML.'S4Dnv. ATV Sorgi. BMl/F<n Film, 
BMI|WBMi''HL 

23 FANTASY W»B.ASCAP,SDny,ASCftP,1*tniKl, 
ASCAPilWiam W). ASCAP.'Slonf Jam. ASCAP/THesi Wly 
& Caixner ASCAP,V(B ASCAPl HLVBM 

IM FAST UFE {TSville. ASCAP/Still 0<e£in . ASCAP/Below 
rtie Sur1»ce. ASCAP/Btamoton ASCAPi'lB Will, 
ASCAP.-Stentattts, ASCAP/Zomba. ASCAP) WBM 

42 FEELS SO GOOD [SHOW HE TOUR LOVE) iCynttiia. 
ASCAP,Ta!sc ASCAP i 

U FREE AS A BIRD I'Letwn BWSorrriATV Sanp, BMD HL 

34 FU'GEE-LA !T(«c Sai Kc. ASO'iP.'^i)' ASCV.'ttMTSe 
Owbofi. A5CAP,'T*;Mrta. ASCAP/Mrtin^ Maffet 
ASWiEM Atrf. A5CAP,.'Saliint Kan. ASCAP/ HL 

27 GANGSTA S PARADISE (FROM DANCCROUS HIHOS) iT- 
Bw ASCAP/OftOlbaf.ASCtf.toOailj.AXtfiUnySjrtere. 
BMSortpOIPdyGiam.BMiMadusle SMOHt^ 

49 CETMONEYIBcPoppftASCAP/UndeasBWUEIpee. 
ASCAP.'AFI. ASCAP^On ApnI. ASCAP;)uAn COTts. ASCAPl 

68 GET TOGETHER firuing. BMi) WBM 

30 GLYCERINE :M»d Dae ninston BMl'Warnat- 

TamerUne QMI.'Tnjiy Socttiing Elevator ASCAP) WBU 
7 HEY LOVER (RDdsongs. ASCAPIL Cool ), 
ASCAP.AIma, ASCAP) WBM 

96 HOOKED ON YOU lEMI Caud<da BMl'ltondor. 
BMI'Vduiis LeEund ASCAP.EMi BIk:).wooc1, 
BMliCK-vsalis. ASCAP.i'Almo. ASCAP) WBM'HL 

2S HOOK (BIMS Tcaveler. BMI.IrvinE. BUI! WBM 
H I'D LIE FOR TOU tANO THAT'S THE TRUTH) 
l(;f.v:vaii£-, ASCJl'TABM 

40 1 GOT ID LONG ROAD 'Ifiro^eni B>iUni*er. ASCAP! 
94 t MISS YOU <COME BACK HOME) (FROM NEW YORK 

UNDERCOVER) if Ml Annl. ASCAP.'E-Z Ow II, 
ASCAPWBi ASCAP, Ewlle, ASCAP) HLyWBW 

91 INSENSITIVE (PolvGrani. BMI/FianUy Shirley, 
BMti'PetyCram int'l BMI) HL 

BO IT MATTERS TO ME (SlarariKhlWER Group ASCAP'Mart 
D ASCAP Ttw HawtT- m^\r,r. Hd. BMIi iVHflK 

32 I WANT TO COME OVER lULL ASGAfi 

81 I WILL REMEMBER YOU (FROM THE BROTHERS 
MCMULUH) (Sony.'ATV Songs. BMl/Tyde, 
BMIi'Seamus tgan. ASCAP/Dave Merenda, ASCAP/Foi 
Film. BMI.TCF ASCAPl HUWBM 
90 IWILLSURVIVEi:P^amlr(I,BMl'PDnni-Vfen.ASC<P) 
53 JUST A GIRL iKiwi. Yi)ut<.elf Out ASCAPl HBM 

83 JUST TAH LET U KNOW iRjtMess Attack, 
ASCftPflafio 01 A Pi>thopalli. ASCAP.'Almo. ASCAP) 

69 KEEP TRYtN' (EliM s Voce, ASCAP.-Groove 78, 
ASaP AImo ASCAP/liwp BMI. ■Sony, ASCAP) 
HUViBM 

44 MSS FROM A ROSE (FROM SAnUNFORCVERllSP^BM) 
7S LEFLAURLEFUHESHKUSHKA:GAtr,Pjul8MlUr 

MjWu fiSJil^' OouiJi:<it ASCAP,?^!*^^!^!!, ASCAP! 

52 LET'S PUT HOUSE iS^ee ASCAPitmom s. ASCAP) 

56 L0VEU4UFE :iMlM.ASCAr.tii^Mi«Mob.ASCAP;HL 

92 MAGIC CARPET RIDE (PalyGl■a^^, ASCAP) HI 
8£ MICROPHONE MASTER [Slraigril Out Da Sev.» 

ASCAP B« Mo Easy ASCAP /EM I Apn I ASOP.Cellaf 
To The Addia ASCAPi Sewet Slang ASOW) 
2 MISSING <:Sorr^AIV hee BMII HL 
10 KMIE iScTjp MH>I DMi.'M<Mai Biaie. BMI/EMI Viigin. 
BMIi'EM. April ASCAP.Tull Volunw. BMI) HL 

38 NATURAL ONE (FROM UDS) (Loolwcore Endless 
Sati Hrti BMl.TiiiSi WC. BMI) 

5 NOBODY KNOWS (IH Shade BML'Stitf Shirt, 
BMliD ;Dn BMII CLM 
29 NO ONE ELSE Uumpine Bean. BMt'Justin Combs. 
A5CAP.IMlAp*il ASCAP.'tvuHe ASCAP/'BDP, 
ASCAP.ZwiDa ASOiP/Ait Conliol. ASCAP! HLYifS-M 

93 NOT A DRY EYE IN THE HOUSE >:Rea^on£S ASCAP! 

4 NOT GON' CRT (FROM WAITING TO EXHALE) (Ecaf, 
BUIiSniv,,ArV Songs. EUdL-Tof Film BMlfMi 
aiactiiMDO, BMII WBM 

9 ONE OF US 'Human Boy ASCAP) WBM 
1 ONE SWEET DAY iSony/ATV Songs, BMl.'Rye. 
BMIi'Black Panlttef BMLVanderpDol. BMlA^naw. 
BMI.Shawn Patnck, BMI.'EnsiEtt BMII HI 
36 ONLY WANNA BE WfTH YOU iMcnica s Reluctance To 

Lob ASCAP.'EMI Aonl. ASCAP) HL 
63 PROMISES BROKEN m ASCAP/SnMn Priyniscs. 
ASaP Thir.1 Wheel BMI) 
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TITLE 

/.RTisr iLA0tLOi^ri}ieu'iN& labeli 




i 


1 


o 
S 


TITLE 

ARTISr (LABEL DISTRIBUTING LABEL) 




2 


3 


** NO. 1 ** 

HOT CON- CRY 

MAR* J Btlfit fAHISlA: l 1 


31 


36 


10 


IT MATTERS TO ME 

EAITM HIU IWARNEB BROS ) 


39 


38 


17 


DANGER 

BLAHaA/ BLAHZAT ifADEFlMERCURV) 


2 


1 


12 


ONE SWEET DAY 

M*PIAI' OREY & boy; II »IH XOLUMBIAi 


41 


39 


16 


1 MISS YOU (COME BACK HOME) 


CD 


9 


8 


SiniN' UP IN MY ROOM 


3D 


46 


4 


CUMBERSOME 

^EVEN MA»¥ THREE .MAMMOTHATLAtlltCl 




4 


14 


HEV LOVER 

11 COOl J Pil i-iii',: 


42 


34 


9 


JUST TAH LET U KNOW 

EAJI-E -i.-t-,! .■■ .i,..'r.1t. 


s 


3 


13 


EXHALE (SHOOP SHOOPI 

WHlr^E■^ HOUSTON ,\Pr lA 


43 


40 


11 


RID1N' LOW 

LJLD EEATl^WG WRVT TRArt^fl iXLlfWXlO' 


33 


8 


8 


NOBODY KNOWS 

THE TONY RICH r-ROjCCT iLAFACCAfirSTA) 


m 


52 


2 


WHODOU LOVE 

OEBORAWCQX ..t 


7 


5 


11 


TONITE S THA NIGHT 

n. . ._. -LF COiUMBI*) 


43 


41 


16 


WHERE EVER YOU ARE 

lESRv EL. L. L"jT.VL..I EEG> 


1 


6 


18 


BEFORE YOU WALK.. AKE THIS AND- 

MOVILA HCWDYiAHiSTAl 




® 


47 


4 


FEELS SO («» (SHOW ME VOUR LOIIC 

LINA iU.|i.'ER^:Ai 


X 


10 ; 13 


BE MY LOVER 

lABClULHf iftWl 


47 


43 


24 


MACARENA IBAYSIDE BOYS MIX) 


35) 


11 


M 


SOON AS 1 GET HOME 

FAITH EVANS pA: BC- Ar.r:-A 


3) 


- 


1 


MICROPHONE MASTER 


11 


J 


11 


ONE OF US 

JOANOSaOftNE lE-.lLE O-jr-L^ MEf'CJH- 


IS) 


57 


3 


STAYIN' AUVE 

N-THANCE ■~fZ'l■.>.L-.■^■-Z^'■^ JUL 


12 


13 


13 


MISSING 

EVERYTHING BUT THE GIRl |lTL*tr:C. 


so 


44 


21 


FANTASY^ 


13 12 


27 


GANGSTA S PARADISE 


W 




1 


TH 1 HEW FT FRCW VOUrOLLOW nu OOWN 

GINii."i;i:T.-: if.'- 


S)' 15 


10 


NO ONE ELSE 

TOTAL lBADBOV/*RISTA> 


a 


45 


25 


TEUME 

GROOVE THEORY (EP»CI 


IS 


14 


19 


ANYTHING 

3T(UJ„'E.50 MUSIC) 


S3 


42 


8 


FREE AS A BIRO 

THE BEATLES (AfPLE CAPITOL) 


u 


le 


. FU.GEE.LA 

riJSE[5 currHousEjax-UMBim 


S4 


59 


6 


THE WORLD 1 KNOW 

COLLECTIVE SOUL (ATLAMTICJ 


W 20 


4 WONOERWAU. 


S5 


49 


16 


CRUiSlN' 

DANGELO lEMI'. 


W 


19 


i 


VISIONS OF A SUNSET 

^-.,^vv\ ;-.:ii>'.'A-. i^TiL'OClfi.AAM; 




St 


55 


17 


DREAMING OF YOU 


(S) 


18 


10 


WE GOT IT 

IMMATUfTE f;"'!;" M:i ■^MOOTH; iMCAl 


ID 




1 


CANT BE WASTING MY TIME 


38D 


28 


2 


GET MONEY 

AiMOftUAFiA ■J-.[.f(^!:iii£tA'.Vrji.'.nr_i 


3) 


11 11 HOOK 

" , BLUES 'RiuELEfl ■ 


3D 


26 


7 


WHERE DO U WANT ME TO PUT IT 

SOLO ' 


S9 


56 


2 


EVERYDAY 1, EVERTNIGHT 

yVETTE MICHELLE :LOUDflCA) 


® 


25 


7 


LETS PUY HOUSE 

THA cDSi POu'>; .:eath hoWi'intehscope) 


to 


53 


13 


BLESSED 

ELTON JOHN 1 ROCKET'lSLANO) 


23 


17 


11 


YOUaSEE 

MADONNA ISIRLWARtlER BROS ) 


tl 


S8 


11 


EAST 1999 

BWJE THuGS-»t*WMO«V iRLnHlESSREiATMTr 


a) 


37 


2 


1979 

SMASHING rMUPKINS IVIRQINi 


12 


50 


23 


RUNAWAY 

JANET .:ACi:SON lAiM 


29 


22 


15 


LOVE U 4 UFE 

XIDECI lUPTOWM'MCA) 


t3 


60 


12 


1 WILL REMEMBER YOU 

SARAH ..tCLAeHLA". .AP1SI*.> 


21 


21 


14 


OIGGIN; ON YOU 


Ml 




4 


BEWARE OF MY CREW 

LBC CREW IJ4C-MACWABNER BROS I 


27 


24 


20 


BREAKFAST AT TIFFANY'S 

Cii^ b.' L. ■j.'J: l-AJMAW0>iMERSa*Ei 


ts 


51 


19 


NAME 

OXO0ODOU.S Mi -, BLADE WMNER 6«0S 1 


21 


27 


16 


SET U FREE 

PLANET SOUL ISTHICTLY RHYTMMi 


38) 




1 


KEEP TRYIN' 

GROOVE THEORY 'ERiCi 


29 


23 


IS 


BULL£T WITH BUTTERFLY WINGS 

SMASHING PUMPlUhS rVlRGINJ 


17 


65 


23 


COME WITH ME 

-H-i i,-..iliNEALLEYiMCAI 


30 


29 


11 


TOO HOT 

COOLIC [Tor^MY BOYl 




61 


64 


15 


HOOKED ON YOU 

'. 1 h F. runi. rr:, 


31 


30 


14 


YOU REMIND ME Of SOMETHING 

ft KELLY 1JIVE> 


tl 


62 


18 


THROW YOUR SET IN THE AIR 

L , - Pr- - ■ HILL iRUFFMOUSEjCOtUMilA! 


32 


32 


8 


NATURAL ONE 


71 


66 


12 


1 REMEMBER 

BOVZ II MEN IMOTOWNI 


31) 


it 


4 


GLYCERINE 

ej-;.H -BAUf.'A'iMERSCOPti 


71 


71 


15 


HURRICANE 

•HE CLii> ' ::- mo ii ivf 


34 


31 


14 


BEAUTIFUL UFE 

ACE OF BASE '-1 iry.. 


72 


67 


26 


1 UKE IT. 1 LOVE IT 

TIM WCGRA .V 


3S 


3S 


19 


CELL THERAPY 

GOCOIE ".'OB LAfiCE.'ARISTAi 


73 


54 


18 


I'M OUTTA here: THE WOMAN IN ME 

SHAM* TWA.r, i' 1" '.-^l.'. LIE 


S) 


70 


2 


ALL THE TMI'.GS (YOUR MAN WONT DO) 

JCE 


74 


63 


18 


roLIEFORYOUCAND THAT'S THE TRUTH) 

MEAT LOAF " : ■ 


37 


33 


9 


1 GOT IDLONG ROAD 
PEARL JAXI <EP1CI 




7S 


69 


19 


WHO CAN I RUN TO 

)CSCARE.50SOCLf':C.J'.'BI- 



OReconltwIBittie 
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54 ftlDIM' LOW iRMo BMI) 

35 ROLL TO ME (PolyGtam A$CAP) HL 

45 RUN-AROUND (Blues Iiavele' BMI.1r^.tng, BMI) WBM 

43 RUNAWAY (BlKUce,fiMI/EMIApnl.ASCAP;ri,te 
lyme ASCAPl WBM;HL 

28 SET U FREE INadine Rsnee. BMI) 

73 SEXUAL HEAUNG :V*\ Apr>i, ASCAPBitg P>e, 

ASCAP Rifj Hietils. ASCAP.''EMI Blackvwod. BMI) HL 
S SITTIN' UP IN MV ROOM [FROM WAITING TO EXHUE) 
ilMl,eMl.'5(Kr, An/SaiE;,3f«'T»FM BMII fm 

89 SOLmiOtiOliASCftFHiniiiiCr.AS&V'.WttolASC-WML 

26 SOON AS I GET HOME lCnytt.a Bibf. mvimze 
Cc-Tibs fiMl EMi Blac*.*ood BMI,'\intli SUeet Tunnel 
BMI/Jjstin Cointi5. ASCAP.EMi April. ASCAP) HL 

62 STAYIN' ALIVE iGibO Brdhf ^. BMI;Carfirs-BMC, 
BMli'Scyifii 01 Poi,<iim. iJMt; HL 

24 TELL ME (Airro, ASCAP,'GiO0ve ?8. ASCAP/J.JOfl, 
BMI,'S«iy,iAI\' Tie*' BMI.'Dream Team BMI) '/iSM,'Hl 

97 A THIN LINE BETWEEN LOVE t HATE ICoIillion 
BMIi'Vlin Or Dse. BMl'tVarner.Tatnenane. SMi: 

7B THROW YOUR HANDS UP/GANGSTA'S PARADISE (T 
girl BMI.'Urge VanBty 8Ml,'loi>Bte, ASCAP.Stiyv 
iMWf. ASCAPC'sOnly. BMli'AI lamatt 9 BMIi'Maunce 
rhDiripson, BM|i'Fe*rn Blu9. ASCAP; WBM 

11 TIL I HEAR IT FROM VOU/FOLLOW TOU DOWN 
iBomevite Sjrt Fl33 ASCAP.iUle Ccrp JSCAP'rtamgr 
Bto . ASCAP. AmateimaJW ConsoWaM, ASCAP.'Bufi 
BMlf kw HtBiTV SMl^tv. DiltsprsCT BMlYaj Stwa 
8nte>, BMI) WBM 

IS TIME :Mcnca'i()Elu:&V£ To LiXiASCAP,'EMAir( ASCAPL a 



tfi TONITE'S THA KIGHT (So So Del ASCAPtMl Apr>t, 

ASCAP/Glo&e Art. BMI.'Mvit«zli BMI/Pl^y One. 

BMl.'RigMsong. BMI) HL 
65 TOOHOTCT-ao^.AS&V.'BooCBaV.ASCAP.WnoFLTK 

BMl'SeccrtOecaJ? BMlWafTier-ra(i>6»Ww BMi; WfiJJI 
48 VISIONS OF A SUNSn [FROM MR. HOLLAND'S 

OPUS) (Shawn Patrick, BMI.'Ensien BMI,'^ofl|s 01 

Po^tam, BMItHl 
41 WE GOT IT [Zamba, BMV'HooUnan. eMl'Ssan Tlie 

M'/stro' Malh«r. ASCAP/Zomba, ASCAP^Tg-Mac. 

flSCAP.'5ciMr>Gems-tMI 6MI)WBM,>IL 
87 WE'VE GOT IT GOIN' ON (Cheiron, ASCAP/Mep. 

ASCAP. Znnba, ASCAP) 
84 WHEN LOVE t HATE COLLIDE I&luilgetin RiNota. 

ASCAP Znnta. A5CAP ' WBM 
61 WHERE 00 U WANT ME TO PUI IT lEM A(nL ASCtf Tlyc 

r»me ASUP.EMIBlic».«wl BM.WpneBeaf.BMIJHL 
74 WHERE EVER YOU ARE iTwa Tutf^Enuff. BMl.tMl 

BlacJiwoo-l BMI) '-'L 
G7 WHO UN I RUN TO I A'arner- Tamerlane. SMl) WBM 
S9 WHO 00 U LOVE iGFaometon. ASCAP/An i Rhflhm 

ASCAP.7Dmfc3, ASCAP; WBM 
14 WOHDERVfALL(SonfiATVSaf«s,BMlOBatKnBMI)HL 
21 WONOER I Indian Uy.* Bnde, ASCAP) 
20 THE WORLD I KNOW iRoland/Lwib BML'ttamsr 

Cnappell. 5H.; WBM 
19 YOU'LL SEE ;rtB ASCAP.Webo Cil ASCAP.-Oin Four 

:fitee BMl.l«<ts ASCAP.'Peer five BMnWBM.'WL 
57 TOU REMIND ME OF SOMETHING iZamba. 

3Ml,'R Kelly. BMi) WBM 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

o_ 

i5 


TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBEROISTRIBLJTING LABEL 


PEAK 

POSITIor. 


1 


1 


1 


12 


it -k ir No 1 1^ * It 

ONESWEETDAYA 12>MsalNc>.l ♦ Iv' A=:ii> - -Rl r f. ro"iY7 1 ME\ 

IV 11 1'^f U IJf^v U U[!l>^' U V^'^f' '• A Vi'^'ii^ 'ly •AC'i WVWU^Ffl lOIDi'VI iTi (V) IXI COlLWft 76074 


1 


CD 


3 


3 


28 


MISSING • ♦ EVERYTHING BUT THE GIRL 

B.WAn T iHi -\ : i'<''.0\ IT. I'lr^NJ- WATTI i.C) ITI ATLANTIC 8712* 


2 


3 


2 


2 


13 


EXH/U.e (SNOOP SHOOP) (FROM "WAITING TO EXHALE") A « WHITNEY HOUSTON 

BABtFACE B^^'FACE.' iC? iDl (Mull IVi 'i' : ARtSTA 1-2885 


1 


G) 


6 


21 


4 


NOT GON' CRV (FROM "WAITING TO EXHALE") • MARY J. 8LIGE 

BABYFACE SAr-'FOC- iCl- iCi iT' ARisI" 1 -2957 


4 


CD 


9 


10 


10 


NOBODY KNOWS ♦ THE TONY RICH PROJECT 

T filCH ■ -- ■ r ; ICHO) IMI IT) LAf ACF 


5 


CD 


13 


14 


8 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALE") ♦ BRANDY 

BABVFACE ii/'"'f/iL[ ■ iCl iC'i iP^; il ■ 1 :< ARiSTAI2929 


6 


7 


5 


5 


14 


HEY LOVER A ♦ LL COOL J 

RED MOT LOVER TONE ' R If MPERTON.i.L COOl IC) 13) iMHT) IV; DCF .AU PAL - '^^^'.r 


3 


(D 


8 


8 


15 


BE MY LOVER « LA BOUCHE 

i 6-'E'i'JtP G * SARAF IG A SARAFA.BRESNER.M THORNTON, LMCCRAVI IC i 'C'! il ' '■'C- -ji.Ub 


8 


9 


4 


4 


11 


ONE OF us • ♦ JOAN OSBORNE 

R 'l-tRTL-F 1l BAZlLIANi tC iDi i < I BLUE G-^RlLLA S^;; jiaa VI HC JH 


4 


10 


7 


6 


19 


NAME * GOO GOO DOLLS 

L.GtORDANO H^E.'M^ i ic: METAL GLADE 1 ^^t- iVAR'if P BROS 


5 


GD 


12 




2 


TIL 1 HEAR IT FROM YOU/FOLLOW YOU DOWN * GIN BLOSSOMS 


11 


12 


10 


7 


27 


BREAKFAST AT TIFFANY'S ♦ DEEP BLUE SOMETHING 


5 


13 


11 


9 


18 


BEFORE YOU WALK OUT OF MY LIFE,1IKE THIS AND LIKE THAT • ♦ MONICA 


7 


OD 


15 


18 


4 


WONDERWALL * OASIS 

0 ^KiRRIE N ijALLASHER IN CiALLAGHEHl C ■ ' ; EPIC 78215 


14 


u 


14 


IS 


IS 


TIME ♦ HOOTIE & THE BLOWFISH 

D.GEHMAN v pR-iK -ElBER D RUCKER J SO\EFELDi Ci iv: i* ATLAMIC 67; j[ 


14 


QD 


16 


12 


11 


TONITE'S THA NIGHT • * KRIS KROSS 

-iJfllS:'. rCP.M.RAl'EV^SNtALCyiCHEU .CiDliMllT'P.-fK'.::.- . "- ; 


12 


QD 


17 


16 


20 


ANYTHING • * 3T 

3Ta ACKSON r .AChSO\ TJACKSONI :Cl ID iTj MJJ 77913, = MUStC 


16 


(D 


20 




2 


1979 ♦ SMASHING PUMPKINS 

■LCOCi '.'OLLCER.e CDRGAN ,B CCUGAN; (C: iT VIRGIN 36634 


18 


u 


18 


11 


11 


YOU'LL SEE ♦ MADONNA 

MACCNNi D fCSrERiMADONN*,C FOSTERj iC^ iCl 'TMVHi: yAVEflICK 177i'J .■.^.p-.i'' M-i.:, 


6 


(D 


21 


22 


14 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 1 ,r, 

• t'^.^^-C M 5fRL£TIClER0lA\C RCHiLDRE^i. . 1. (V:iA'..7M 87:se | 


QD 


24 


24 


11 


WONDER ♦ NATALIE MERCHANT 

"J MESvf -T I'v MERC-IANf; X) ■ E ELEKTRA t 47 7.; [r^-. 


21 


22 


19 


13 


14 


DIGGIN' ON YOU • « TLC 

BAB^FACE IWBTFACEl ICI 7 n ■ i4i LAFACE 2-4I!^'AR!STA 


5 


23 


23 


19 


21 


FANTASY*' ♦ MARIAH CAREY 

M MREf r "ii, M EARfy.C fRJhr; 7 AE>M(XJT",D H*LL,A9ELEW.SSI*Mt' C E 7 . ' CDI^VBI* 7KW3 
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HOOK * BLUES TRAVELER 
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DREAMING OF YOU SELENA 
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TOO HOT « COOLIO 
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WHO CAN 1 RUN TO • * XSCAPE 
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GET TOGETHER BIG MOUNTAIN 
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KEEP TRYIN' « GROOVE THEORY 
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CAUGHT A LITE SNEEZE * TORI AMOS 
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73 
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SEXUAL HEALING MAX-A-MILLION 

20 F'NvjERS ^ " 1 ■ r ■" . A'N,D RlTZ i iC) ID) S 0 S. 1424&T00 
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74 
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WHERE EVER YOU ARE ♦ TERRY ELLIS 
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46 
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CELL THERAPY ♦ GOODIE MOB 
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THROW YOUR HANDS UP/GANGSTA'S PARADISE ♦ L.V. 
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CRUISIN' « D'ANGELO 
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IT MATTERS TO ME ♦ FAITH HILL 
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1 WILL REMEMBER YOU (FROM "THE BROTHERS MCMULLEN") ♦ SARAH MCUCHLAN 
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71 
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JUST TAH LET U KNOW ♦ EAZY-E 

E.WRIGHI : rtPlEiHT TROTTER e; 7 r.;^[:f (C) (Dl IT) RUTHLESS - - . ' 


M 


73 


68 


12 


WHEN LOVE It HATE COLLIDE ♦ OEF LEPPARD 

P .7 IFEEARE " EEEIOTT.R EA^AGEI 7' . T/ERCURY 852424 
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EVERYBODY BE SOMEBODY ♦ RUFFNECK FEATURING YAVAHN 
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NEW^ 
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WE'VE GOT IT GOIN' ON ♦ BACKSTREET BOYS 
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I'D LIE FOR YOU (AND THAFS THE TRUTH) • ♦ MEAT LOAF 

R NEViSON (D Y*ARREM lE E ■-MCA55I34 
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SOLITUDE * EDWIN MCCAIN 
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1 WILL SURVIVE ♦ CHANTAY SAVAGE 
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NOT A DRY EYE IN THE HOUSE ♦ MEAT LOAF 
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INSENSITIVE ♦ JANN ARDEN 
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CELEBRATION/TAKE YOUR CHANCE ♦ FUN FACTORY 
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HOOKED ON YOU * SILK 
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A THIN LINE BETWEEN LOVE d HATE H-TOWN 
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AUTOMATIC LOVER (CALL FOR LOVE) ♦ REAL MCCOY 
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52 


99 
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EAST 1999 ♦ BONE THUGS-N HARMONY 
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FAST LIFE ♦ KOOL G RAP 
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SUVfjil^li]^ 



by Jerry McKenna 



I HREE WEEKS AND COUNTING: Sweet Day" by Mariah Carey and 
Hoyz II Men (Columbia) continues to move closer to a recoi\i-bi-eakinn stay at 
No. 1. Ifit liable to hold dowTi the top spot for three moreweek-s "Day" will be- 
come tlie longest-running: No. 1 in Hot 100 histon,', and it is exti^emely unlikely 
that any single on the chart will move ahead of it in ovei-all poinL'i. The bigget^t 
challcngt's will most likely Ih' mounted hy two singles that have yet to a|)i)eai* on 
the Hot 100. The first, George Michaers "Jesus To A Child" (DreamWorkVCK'f- 
fen), which will be eligible to chait next week, is No. 41 on the Hot 100 aiiplay 
chart. Although it is certain to make an impressive debut, it will need to sell close 
to 100.000 units in the fii-st seven days of its commercial release to be a serious 
threat to "One Sweet Day." The second challenge will undoubteflly come fram 
"California Love" by 2Pac Featuring Dr. Dre .And R. Troutman (Death 
Kowyintei'sco|)e). The (]ue.4ion is whether this single will iKt'ome c*)mmema]ly 
available before or after "Day" ii^ able to log lo weeks on top. 

The big SELLERS: Moving into the No. 1 spot on the Hot 100 Singles Sales 
chart is Mary J. Blige with "N(»t Gon* Cr>'" (Arista). It replaces "One Sweet 
Day." which held the No. 1 sales sj)ot for the last 1 1 weeks. Cry" which is from 
the "Waiting To Exhale" soundtr-ack. is selling piimarily on the sti^ength of solid 
airjilay at R&B and top 40i''rh.\'thm-crossover radio. It jumps to No. :38 on the Hot 
UK) Ai»7ilay chart but Is already No. 1 at KTFM San Antonio, Te.\as. and No. 2 
at KMKLSan Francisco. Also fntm the "Waiting To Exhidc" soundtrack w this 
week's bigge.'^t sides gainer. "Sittin' Up In My R(H)m" by Brandy. It jiimi)s V.i^i 
on the Hot 100 and 9-^? on the .'tales chart, with a ^V^r increase in units sokl. This 
sales mrffe can be paitiall\' attiibut^^^i txi the commeix'ial ivIciL'^e of a new ivmix 
featuring I^.L. Cool J. On the ainilay side, "Ro*)m" leaps 2H-1.') ;md is Ko. 1 at 
KUBK Seattle and XHTZ (/ii(0) San Diego. Also [tostinga sjiles incira-st' of more 
than 50%, at No. 18. ai-e the Smashing Pumpkins with "1979" (Virgin). The 
commercial release of thLs multiformat smash contains three pre\iously unitv 
leased d-acks ft-om the gi-oup. "1979" is No. 1 at 10 monitoi-ed stations, including 
Houston outlets KRBE and KTBZ. 

The SA1.ES and airplay Greatest Gainer awaitis both go to Joe's "All 
The Things (Your Man Won't Do)" (Island). It jumps 7(KiH in sales, posting more 
than a ilO'^f incnuLse fn)m the prwious week. "All The Things" Is doing well in 
Houston, where it is No. S at KBXX (the Box). The iiinner-iip for the iur|>lay 
award Ls "Set II Free" by PUuiet Soul (Strictly Rhjihm), which at No. 2H. It is 
No. 2 at WPOW ( Power 96) Miami. Although it shows gi-owth at radio. "Set U 
Free" does not biillet because of a slight decrease in sales. It could easily regain 
its bullet next week. 

The HOT SHOT DEBUT, at No. :^ goes txi Melissa Etheridge with "I Want 
To Come Over" (Island). It mo\^es 37-31 in airplay and is already top five at five 
monitored stations, including No. 3 at WMXV New York. The B-side of the com- 
mercial single contains Etheridge's last ain>lay hit, "Your Little Secret" (isUuid). 
"Secret" is not listed on tlus week's chait l>ocause it is no longei' ivceiWng Hot 100 
radio play. .Just ml'^ing the Hot Shot Debut, at No. :^3. is Seal with "Don't Ciy" 
(ZTTAVamer Bms.). It Ls currently top five at eight monitoi-ed stations, includ- 
ing No. 1 at KYSR Lw Angeles. 
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comiiared with the .'^arne period in 1994. 

Moixwver. the second half of U)t>5 rei>- 
resented a significant turnaround from 
the first half of the year, when singles 
sales had a 11. 8*^ decline. 

For the year, single sales were 98.H9 
million, down Q.l'fc from the 99 million 
units mo\'efl in lOiM. But that slight de- 
cline represents a dramatic improve- 
ment over 1994, w hen single sales suf- 
feml a 10.0*"^ decline from 1993's sales 
of 110.9 million. 

Retail and sales exeaitives attribute 
the tumai"ound to two ntajor factors: la- 
liel marketing effons geared toward 
sale-pricing superstai* single releases 
and an industn,* initiative to [xwition the 
CD single as the replacement for the de- 
clining ca.ssette single. Another factor 
influencing the \ibrancy of single -sales, 
particularly this year, according to 
SoundScan's Mike Fine, that the com- 
[uiny has impro\ ('d the panel it uses to 
pnytvt them. 

Because of cassette single sale-pric- 
ing, obseiTGi-s note, the decline of that 
configuration slowed dramatically in 
19iM and U«»5. At the end of cas- 
sette .singles were down \A.A^^, but at 
the end of 1995 that trend slowed to a 
8.1'3 decline. On the other hand, the de- 
cline of cassette album sales ])icked up 
s})eed last year, down 1H.2'?- in li)95 over 
li)i)4. In U>94. the configuration declined 
1S.29(- from the pre\ious year. 

WE A pre-.'^idenl Dave Mount, Atlantic 
senior \T of .sales Pete Andei-son, and 
Camelot Music VP of purchasing Lew 
Garrett atuibute the iinigorated singles 
foimat to the heavy discounting of cas- 
sette .'iingles. 

Retail in particular has l>een eryojing 



the rebirth of the cassette single. Vrnny 
Bii+iiglia, Trans World Entertainment's 
singles buyer, says the Albany, N.Y.- 
based chain ha« enjoyed an increase in 
singles sales. He attrilxites the increase 
to "our dedication to the medium. Know- 
ing that cassingles are a \'iable way of 
breaking an artist, we are verj' coopera- 
tive with the lalwLs and make sure we 
have follow-through, including signage 
and position. Through those efforts, we 
have built the reputatiim of Iwing the 
stores to bu>' singles from." 

INOUSTHY DEBATE EMERGES 

As reported in Billboard (Feb. 11, 
1995) and in i-ecent stories in The New- 
York Times and Rolling Stone, labels of- 
ten give awa,\' huge amounts of cas.Sit?tte 
singles of ct^rlain suiK'i-stiU* titles to mu- 
sic retail accounts, which then sale-price 
the singles at 49 cents to $1.99. The tra- 
ditional singles list price Ls $;J.49. That 
strategT,' spui-s sales and generates high 
chart debuts, both of which influence 
what songs radio plaj's. 

Camelot's Garrett says that it seems 
like "eveo* laliel is in the race to move 
their project" up the charts. Singles gen- 
erally carr\^ a li.st price or$;i.49 and a 
boxlot cost of about SI .85, but as a result 
of the **! "ace." North Canton, Ohio-based 
Camelot frequently pays "an.\'where 
fi-om iK) cents to getting singles for free." 

WTiile retailers are benefiting from 
the labels' aggressive marketing tactics, 
an industry debate has emerged on 
whether a floor price should be estab- 
lished when tracking singles sales for 
Billlxjard's Hot 100 Singles chart, which 
Ls compile*! from a combination of piive- 
count and Bi-oadcast Data Systems air- 



PRS WORKS TO ASSIMILATE GOV'T REPORT 

(Coiitiinicd from page 6) 



Bubbling Under lists IIW top 25 singles uixter No. 100 
which haw ntA yV[ charted 



help," Hutchinson .says. 

However, like the other recommen- 
dations in the MMC report, PRS is 
working on the practicalities of imple- 
mentation. To that end, Hutchinson 
says he will meet with representatives 
of the C.K.'s sui>ei*star touring acU to 
establish their\iews on the self-admin- 
istJ-ation issue. 

PRS is nlfA) working closely with the 
goveinment's director general of fair 
trading, Martin Bridgeman, on ad- 
dressing all the issues raised by the 
MMC. Hutchinson is optimistic that all 
matters can be handled in a collabora- 
tive manner rather than requiiing gov- 
ernment orders to 1m* made. 

Hutchinson says that one week after 
pul>lication and (lespite the criticu^ms it 
contains, "I still feel veiy jxisitive al)out 
the rept)rt, From our point of view, it 
gives us an opiHirtunity to draw a line 



PHILADELPHIA TOWER 

pretest but siiys he has never been con- 
tacted by Tucker to discuss the matter. 

"I won't stop selling [the product], 
but I would want to know what she had 
to say," says Duffy. "There was a 
l)mtest here a few years ago, and one in 
.lanuarj'. It was pretty mild. About 75- 
100 i»ople showed up. The police and 
civil affaii-s ||)eopIel will be here. I hope 
I the protesters] don't disrupt cus- 
lomei-s i'l-om entering the store." 

Both Tucker and Connor say that 
the coalition's Philadelphia-ai*ea mem- 
bers will support the boycott. "The 
ministers at the.se churches will urge 
their congregations not to buy any 
preduct at Tower Recorfls," says Con- 
nor. "Each congregation has a mem- 
bei-ship of 500-1,000." 



under the past. But in any event, it's 
here, it's legal, and we have to get on 
with it There's little jioint in tr>Tng to 
fight a rear-guaitl action." 

Hutchinson reiterates his \iew that 
the rei>ort confirms i-emedial action that 
the .society had already begun. "PRS is a 
lot more efficient than the last couple of 
yeai-s might have suggested, but the 
pi*ohlems we face iuv clearly a manifes- 
tation of an orgimization where mamige- 
ment had got itself into a knot." 

Remedial action recommended hy 
the MMC reix)rt includes the adoption 
of a detailed system of cost allocation, 
improvement of measurement of public 
peiformance, provision of more infor- 
mation to members, and establishment 
of an ap()eals lx)ard. 

The :!M>2-page MMC report comes af- 
ter a 12-month inve.stigation into the 
PRS. Recortl com|>anies and their trade 
body, the BriUsh Phonugraphic Indus- 
tiy, umlei-went a similai* in\ estigation in 
U)9;i culminating in a reiwrt publishe<l 
in UKM. The MM(''s investigation of la- 
Ik'Ls, though, gjive them a largely clean 
hill of health (BillbcwH.July 2, lOiM). 



play data. If a floor price were estab- 
lished, singles sold for less than that 
price would not be counted by Sound- 
Scan. Sony Music Distribution presi- 
dent Danny Yarhntugh says he would 
be in favor of a floor price. Other majors 
didn't respond to inquiries on that topic 
by press time (see Editorial, page 8). 

In addition lo aggi*esslve mai'keting 
of cassette singles. lal)els and retail pui- 
sued the CD singles market more seri- 
ously in 1995. AIarme<l by the decline of 
the cas.sette format some re'tailers, in- 
cluding the Musicland Greup and Tower 
Records, called for labels to embrace the 
CD single by putting out more titles in 
tliat configuration, and at a lowei- price. 
In the second half of last year, practical- 
ly ever>' nuyor estahtlshetl a $;i.49 price 
(K)inl for a tw o-song CD single, which 
previously had been listed for $4.99- 
$5.99, depending on the label. 

As a result of that effort, CD single 
sales jum|)ed in 1995. That year, the con- 
figuration moved 7.1 million units, as 
compared to the pre\ious j'ear's total of 
1.9 million, resulting in a 273. 7'S in- 
crease, accoixiing to SoundScan. 

Mike Fuller, music buyer overseeing 
singles at Amarillo. Texas-based Hast- 
ings Books, Music & Video, says his 
chain has seen sb-onger single sales, but 
not to tlie same extent as the nationwide 
average. He attributes that gi-owth in 
the sale-pricing programs for singles. 
He says CD singes are gi-owing at his 
chain but have yet to make a huge im- 
pact in overall single sales. He adds thiit 
some labels are including CD singles in 
their sales promotioas. 

In West Siicnunento. Calif, Stan Go- 
man, .senior \'H at Towei* Hec<)r-ds. says 
that his chain has seen an increase in sin- 
gle sales, mainly due to the strength of 
CD singles, which are up about 40^^ at 
the chain. Tower has long been known 
for its antipathy towai'd the cassette. In 
fact Goman sa.vs, the chain doesn't e\ en 
Iwther to track cassette single sales. 

In Fort Lauderdale, Fla, Jeny Corn- 
stock, president of Blockbuster Music, 
says the chain saw a resurgence in single 
sales in the second half of last yeai*. But 
in addition to aggressi\ e cassette single 
and CD single mai'keting by the lalieLs. 
both of which helped Blockbustei- boost 
single sale.s, the chain impnn ed its han- 
dling of the categor>'. ComsUx'k sa.w. 

In the second half of 1995. the chain 
dedicated a buyer to singles, whereas in 
the first half, that responsibility was 
shared. Moreover, the chain gave each 
of its regional managers a budget which 
the}' didn't ha\'e in the fii-st half of 1995, 
for buying hot product. 

The key to keeping single sales 
strong, whether they ai^ cassettes or 
CDs, Is low prices, says Tower's Ck>man. 
He jwints out that young fans can't af- 
ford album i)rices and that singles rn-e 
generally the way they ai-e introduced to 
music buying. "The industry' will really 
see the Iwnefit if we can keep the kids 
iHijing music,** (ioman says. 
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99 


97 


84 


31 


FOO FIGHTERS • ROSWELL 34027-,CAPITOL (I09a'16 98) FOO FIGHTERS 


23 


® 


116 


165 


4 


* * * Heatseeker Impact* * * 

SPACEHOGMIFI,SIRt61834,tEGI109«T5 98lH RESIDENT ALIEN 


100 


101 


91 


80 


14 


L«*?9 WA* nc'«?6 981 TAPESTRY REVISITED: A TRIBUTE TO CAROLE KING 


53 


102 


95 


86 


21 


,10 98.16 981 GREATEST HITS - FROM THE BEGINNING 


21 


a® 


129 


135 


71 


BRANDY A' ATLAN1IC a2610/AC; 19,98/15.981 BRANDY 


20 


104 


84 


70 


12 


ROLLING STONES A V)RGIN 41040- (1098/17 981 STRIPPED 


9 


105 


103 


112 


14 


STEVIE RAY VAUGHAN 1, DOUBLE TROUBLE (-BF4Tr<;T HIT? 

[PC 1*2!I- ;10,98Ea.I6 9li. GREATEST HITS 


39 


106 


102 


98 


21 


GEORGE STRAIT A' MCA 11263 139,9&49,981 STRAIT OUT OF THE BOX 


43 



OAlbuftit with ttie Breatesi salM g»\ni, mis week- •Recording Industry Assn Of America (RIAA) certitication lor sales ot 500,000 album units (250,000 tor EPs) ARIAA ceriilicjiiion tor shipment o( 1 million units (500,000 fof EPs). witti multiplatinum Irtles indicated by 
a numeral following Itve symbol. 'Asterisk indicates LP Is available. Most tape ptices, and CD prices lor WEA and 6MG iat>els, are suggested hsls. Tape prices marked £Q. and all o4tier CD prices, are equivalflnt prices, which are projected from wholesale prices. Greatest 
Gamtt shows chart's largest unit irKrease. P»ces«ttef Indicates biggest perceotage growth. Heatseeker Impact shorn albums removed Irom Heatseekers this week. Biodicates past or present Heabeeker trtle. e 1996, Billboard/BPI CommunKations. and SotindScan. Inc. 
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'---1^ Since the beginning of magnetic recording ttiere's one company professionals have found to be as long-lasting as 
its recording tape: BASF. We've got over 60 years in the business-and tapes that have come out of a vault after 50 years 
v\/orking as if they were fresh out of the box -to back that up. When you choose BASF you can count on an audio tape with no 
sticky mess, no rough winds and no fuss. And that same attention to quality and dependability applies to our full line of digital 
audio media. So when you're ready to commit your music to tape, pick a tape and a company you know will stick around. 

The first name in magnetic tape. 

BBASF 



ISO: FAX: 1-SOO-44e BASF: CANADA 1-SOO-Bei -8273: EUROPE (43) 621-59 20-361 



Billboard. 20Q 



FOR WEEK ENDING FEBRUARY 17, 1996 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


ii 


ARTIST TITLE 

LABa & NUMBERDISTHIBUTING LABEl (SUGGESTED UST ™iCE OR tOUtVALENI fOH CASSEHt CO) 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


^ 


z 

5 (J 


ARTIST TITLE 

LAHEl & HUMBtR.CISTHIWJIING LABEl ISWKiesTED IIST PR»Ct OR EQUrVAaNI fOH CAE.5Ertti:D) 


z 

o 

si 


107 


100 


95 


26 


DAVID LEE MURPHY • ucA I10I4 (10 9a;iS9B)H 


OUT WITH A BANG 


52 




153 


142 


139 


101 


YANNI A ' * ''iv.^TE MUSIC B21 16 (to 9^1 5.961 


LIVE AT THE ACROPOLIS 


i 


108 


101 


90 


14 


VARIOUS ARTISTS loMUv BOrnsBllt 9ail59Bj MTV PARTY TO GO VOLUME 7 


54 




154 


130 


111 


29 


BETTE MIDLER • ATLANTIC ^23lK (10 96/I6-9B) 


BETTE OF ROSES 


45 


109 


106 


101 


234 


MtTALUCAA''EEEKTRAein3*{EG(l09a/ls.9fl» 


METALLICA 


1 




(155) 


179 


175 


5 


3T MjJi^SO MUSIC 5745C|iEPIC 11096 E(V1% WH 


BROTHERHOOD 


155 


110 


108 


105 


43 


SOUNDTRACK A PRIORIIV S39%9* I10.9&IS96) 


FRIDAY 


1 




156 


137 


127 


15 


AARON TIPPIN RCA 66740 (9.9a>l&.9fil 


TOOL BOX 


63 


111 


110 


106 


29 


THE SHOW. THE AFTER PARTY. THE HOTEL 


2 




157 


146 


147 


44 


ELTON JOHNA ROCKET 5269l!v1SLANCl|l09a>'l7. 96) 


MADE IN ENGLAND 


13 












156 


156 


154 


96 


SARAH MCLACHLAN A *4EUwlrk ib/2S'ARiS[a<9%is9B:'B 


FUMBUNG TOWARDS ECSTASY 


50 


112 


82 


93 


11 


BRUCE SPRINGSTEEN OXUMBU tliM- no « E0I6 9S| THE GHOST OF TOM JOAD 


U 






159 


150 


136 


90 


OFFSPRING A EPITAPH &6432' iB 9Bi'U 98iB 


SMASH 


4 


113 


99 


88 


2j 


BRYAN WHITE • ASYLUM«164^UGl9 9a.'I5.9B»B■ 


BRYAN WHITE 


88 










16D 


148 


148 


124 


MELISSA ETHER IDOE A' ISIAND 1 10 9fii'l 7 9B) 


YES 1 AM 


15 


114 


111 


102 


13 


THE CLICK SJCK wi(r it 41562.'J|ve iio gais 98) 


GAME RELATED 


21 








161 


134 


114 


30 








lis 


lOS 


92 


13 


GENIU^GZA • geffen 248ia> no 9a'i6 98) 


LIQUID SWORDS 


9 




SHAGGY • VlKilN 4Dl^f)* (1D.9K'1S %) 


BOOM BAST IC 


34 


















162 


167 


162 










116 


104 


104 


168 


KENNY G A" )Uti$rA 186A6 (locals 9«) 


BREATHLESS 


2 




9 


VARIOUS ARTISTS sparrow l]&9GlI7 9ai 


WOW- 1 996 


144 
















163 




130 


13 








117 


122 


121 


19 


GERALD LEVERT k EDDIE LEVERT, SR. • 


FATHER AND SON 


20 




BONNIE RAITT CAhTOl 3370% (14 9&?6 98j 


ROAD TESTED 


44 


EAST)«ST^,;^'.^ltfc.l]L^ :^^r; 




164 


155 


143 


98 


TIM MCGRAWA' CURB 77659 (9 gfrisget 


NOT A MOMENT TOO SOON 


' 


HI 


124 


124 


20 


JUNIOR MJkJAA, undca&bk: beat 92614VAG no 9&l!r 9B) 


CONSPIRACY 










8 




16S 


177 


171 


64 


ABBAA POLYDOR 5170O7iTSLANP(l0.9&'17 9«1 


GOLD 


63 


119 


117 


118 


12 


SILK ELEKTRA61B49llEG(10.9&'16.9B) 


SILK 


46 






<I6D 


199 


192 


10 


MYSTIKAL eiG boy 41Sbi.'Jive do gcf is 9ei ■ 


MIND OF MYSTIKAL 


103 


1» 


113 


119 


16 


BOB SEGER t THE SILVER BULLET BAND • 

CAPITOl 99774' 110 9*16 96) 


IT'S A MYSTERY 


27 






167 


151 


126 


25 


BRIAN MCKNIGHT • MERCURY S2a2BD ( 10 96 EQ'l b.m 


1 REMEMBER YOU 


22 


121 


120 


116 




EIGHTBALL 8> MJG • SUAVE I^I'I^ELATIVITY no 96(18 981 


ON TOP OF THE WORLD 


8 




161 


162 






PEARL JAMA' EPIC 47BS7M10.9BC<V16^>B 


TEN 


2 


122 


118 


132 




ENYA A' REPRISE ?6775WARKR BROS [10.96/16 96) 


SHEPHERD MOONS 


17 




169 


183 


153 




K.D. LANG • WAANER 8fiOS 46034- (ID 9IV16 981 


ALL YOU CAN EAT 


37 


123 


107 


96 


81 


VINCE GILL A* MCA 1 1M7 nOi«*lS.MI 


WHEN LOVE FINDS YOU 


6 




170 


159 


172 




WADE HAYES • Columbia 66412 (9.96 Eai5 96) ■ OLD ENOUGH TO KNOW BETTER 




124 


114 


103 


26 


SOPHIE B. HAWKINS«COLUU9IAM30Dll09e £0(16.981 


WHALER 


65 




171 


173 


181 


3 


FOR SQUIRRELS &50MUStC6715O'EPIC(7 9eEa'11.9BlH 


EXAMPLE 


171 


12S 


109 


99 


52 


Ro' M^*"^ * 98) n ''^^ FOUND YOU: A COLLECTION 


13 




172 


147 


137 


10 


THE PHARCYOE DEUOOUSVINYLSSlOZ'tAPlTOng WlS Sei 


LABCABINCALIFORNIA 


37 


126 


115 


107 


19 


LISA LOEB t NINE STORIES • ccffim »734 no 98/16 96) 


TAILS 






(OD 


REElim 


10 


RADIOHEAD CAPITOL 29&26(lQ9ftl598) 


BENDS 


147 




NEW^ 


1 


FRANK BLACK auericar 4307owarner BROS no 96(16 981 ■ 


THE CULT OF RAY 


127 




174 


181 


184 


23 


MICHAEL W. SMITH • reunion a3953/AntSTA{10 9BJl5 98) 


I'LL LEAD YOU HOME 




in 


132 


125 


4 


KENNY WAYNE SHEPHERD giant 2<u1a>«rne> buos no w is 981 ■ LEDSEHER HEIGHTS 


125 




(125) 


NEW^ 


I 


LINDA DAVIS arista 18804 i99a,i5 9B)B SOME THINGS ARE MEANT TO BE 


175 


129 


119 


123 


18 


TERRI CLARK mercury NASHVIUE S2699] (10 98EQ'lS9e)H 


TERRI CLARK 


119 




(176) 


NEW^ 


1 


JEWEL ATLANTIC 62 7D&AG(109B/15 9e)H 


PIECES OF YOU 


176 


130 


127 


117 


104 


GREEN DAY A' reprise J6629* V/ARNER BROS (9 9815 9810 


DOOKIE 


2 




177 


163 


166 


32 


LORRIE MORGAN • SNA 66&0B Il0.9ai5.98) 


GREATEST HITS 


46 


131 


135 


122 


17 


SOUNDTRACK CAPITOI 32617 110 96/16 981 


CLUELESS 


49 




171 


133 


115 


42 


RUSTED ROOT • MERCURY »?7 1 3 (9 96 Eai6 981 0 


WHEN 1 WOKE 


51 


















179 


174 


164 


36 








132 


123 


no 


70 


THE CRANBERRIES A^ tsiANO s24<»onD 9ivi7.9fl) 


NO NEED TO ARGUE 


6 




CHRIS ISAAK • REPRISE 4!>B4SiWAmER BROS. ll0.9e'lS 9BI 


FOREVER BLUE 


31 


















in 


189 




7 






— 

146 


133 


125 


113 


12 


MEAT LOAF A HCA 11341 110.96(16.981 WELCOME TO THE NEIGHBORHOOD 


17 






JARS OF CLAY £SSCNT|AL^LV£RrOtf£4]56(VJIVE I]0.9ari5 9BI 


B JARS OF CLAY 


134 


126 


120 


19 


THE MAVERICKS mca 1 1257' do 98/16,96) MUSIC FOR ALL OCCASIONS 


58 




181 


164 


156 


47 


ANNIE LENNOXA ARISTA 25717ll09ai6 9e) 


MEDUSA 


11 


139 


112 


97 


33 


TO SSS f?3^w ^ «) HISTORY: PAST. PRESENT AND FUTURE BOOK 1 


1 




1R9 


170 


151 


220 


NIRVANA A' DGC 24425'iGEFrEN (10 9a'1598) 


NEVERMIND 


1 


136 


128 


131 


13 


GROOVE THEORY epic 57421* (10 98EQ'I5 981 


GROOVE THEORY 


69 




183 


175 


155 




REAL MCCOVA arista I877e(i09ai596) 


ANOTHER NIGHT 


13 




184 


168 




102 


CELINE DION A' 550 musk 5755&CPIC II096 £(^16 96) 


THE COLOUR OF MY LOVE 




137 


121 


108 


10 


EAZY'E RUTHLESS 5O544^BI0fliTY n0 9a'16 981 


ETERNAL E 


84 






4 






185 


171 


169 


20 


AL GREEN the right stuft aoeoacAPiroi do aa/ie 96) 


GREATEST HITS 


127 


136 


131 


129 


116 


TOM PETTY Ii THE HEARTBREAKERS A- 


GREATEST HITS 


5 




MCA10613I) ' .7 981 




186 


165 


160 


15 


VARIOUS ARTISTS tohmy boy 1 I36 (10 9ai5 96) 


JOCK ROCK VOLUME 2 


121 


139 


141 


142 


100 


NINE INCH NAILS A M)THi\GTVTiRTERSaM'E 92i4frAG<10 9&16 98l 


THE DOWNWARD SPIRAL 


2 




187 


193 




87 


SOUNDTRACK A" wait oisncy &08S8 dO 9617 961 


THE LION KING 


1 










l^'J^^^,^i:r|.lS,,S, FUNKMASTERFLE 












140 


136 


128 




X: 60 MINUTES OF FUNK 


108 




18S 


158 


140 


U 


DWIGHT YOAKAM • REPRISE 4&OSI WARNER BROS (10 9a.']6 


98) GONE 


30 


141 


153 


170 


17 


GARBAGE AIMO SOUNDS B0004'.GCFFTr< 11096/16 98)H 


GARBAGE 


127 




189 


166 


141 


15 


TOAD THE WET SPROCKET COLUMBIA 67394 1 1098 Eai5 


9B) tN LIGHT SYRUP 


37 


142 


152 


144 


83 


SOUNDTRACK A' epic SOUNDTRAX 66329f pic (16.96 EQ24.98I 


FORREST GUMP 


2 




190 


190 


161 


30 


LUNI2 • NOG IRYBE *D523 (9 96113.961 


OPERATION STACKOU 


20 


143 


139 


109 


9 


SPICE 1 JIVE41563n0 9a'lS96) 


1990 SICK 


30 




191 


178 


167 


66 


NIRVANAA' DGC24727'ii^FfEN(io.9a'ie98i MTV UNPLUGGED IN NEW YORK 


I 


144 


143 


150 


59 


SADE A' EPK: 66686' (10 98 E(^I6 96) 


THE BEST OF SADE 


9 




192 


185 


183 


12 


VARIOUS ARTISTS COLD FRONT 61S6 <8.9&t4 9B) 


CLUB MIX '95 VOLUME II 


142 


149 


138 


138 


36 


SOUNDTRACK A' wait disney 60674 no 9a ) 6 98) 


POCAHONTAS 


1 




(M) 


HEcmiiii 


75 


?*?"f.T^"?^'.'!':".*?.*^!!'X.*l _ CREEPIN ON AH COME UP (EP) 


12 


14« 


154 


146 


21 


BLACKHAWK • arista 18792 no.9&l5.98) 


STRONG ENOUGH 


22 










Kl.ll Ml t Si D^i'O-'KlLftllVIIT 1/ Wli; WJl BH 








194 


169 


177 


6 


JOE DIFFIE EPtC 67405 110 96 Ea'15.9ei 


LIFE'S SO FUNNY 


167 


147 


161 


168 


256 


ENIGMA A' OURlSMAa6224Aflf)GlN (9-98/13-96) 


MCMXC A D. 


6 








195 


176 


178 


39 


2PACA iNTERSCOPe92399*/AG(9 9Si'16.9Bt 


ME AGAINST THE WORLD 


1 




149 






ORIGINAL LONDON CASTA' PHANTOM OF 

POtVOOR 831:6.:- AvM (10.98 EQlU 981 n«n/«i»i 




46 






141 


145 


311 


THE OPERA HIGHLIGHTS 




® 


NEW^ 


1 


JIM BRiCKMAN WINDhMM hill 11164(9 96/1S.9BiB 


BY HEART 


196 


149 


140 


134 


175 


QUEENA H0LL)(W00061265 n0 98.17 96) 


GREATEST HITS 


II 




(M) 


REENTRI 


7 


MARILYN MANSON N0THINGmTERS0DPE9264l'AC(99ftll9Bl 


SMELLS LIKE CHILDREN 


59 




NEW^ 


1 


VARIOUS ARTISTS COLD FROrfl 62ia* TEL (8 9614 98) 


CLUB MIX '96 VOLUME 1 


ISO 




(M) 


NEW^ 


I 


SOUNDTRACK MIIAN 3573919 98/15 96) 


BED OF ROSES 


198 


191 


160 


158 


114 


MARIAH CAREY A" cauMBIA 63205* no 98 E(2>16 96) 


MUSIC BOX 


1 




<M 


NEW^ 


1 


SOUNDTRACK l R S 36071 (9 9*15 981 


LEAVING LAS VEGAS 


199 


152 


145 


133 


19 


MARTINA MCBRIDE rca e«5D9 (9.9ai6 9b) 


WILD ANGELS 


77 




200 


172 


149 


10 


SOUNDTRACK WALT disney 60683 no 98.16 98) 


TOY STORY 


94 



TIP ALBUMS A-Z (USTD BY MmnS) 



ACCC 96 

AceOiBaw M 

Alice in Dia>ns 35 

Ton AmoK 9 

The BcJim 60 

Biacktiawh 146 

Frank Black £27 

eiues Trawler 20 

U<cruel Baton 56 

Bone Thtss^Hamwny 36,193 

8ovI II Men 68. 69 

Brandy 103 

Jim BnciiTian 196 

Gaftn Brooks 17.45 

Bush 7 

Mari>hC«r«y 4, 151 
Tracy CnaDman 80 
TwrlClflfh 129 
TheChch 114 
Coiiectve Soul 41 
Cooiw 24 
The Cranbemei 1 32 



CypfewH. 7 7 
The DOC. 46 
O'AngM) 40 
Linda Davti 175 
OCTaio 91 

Dw-p Et-,)f Somdhing 49 
Del Lepoard 52 
JoeOflie 194 
Celine Dwi 184 
Eagles 50 
Eary t 3. 137 
EighlDali&MJG 121 
Erugma 147 
Enya 10. 122 
MeliMa Etheridge 39. 160 
Failti Evans 83 
Everclear 30 

Everv^hing But Tne Girl 58 
FooFignters 99 
For Souirrels 171 
Jeff FoKWOrtlrv 95 

Kenny G 116 
Garb^ Ul 
Genv&GZA 115 
V\f>ctG>a 33. 123 



Goodie Mob 76 
Coo Goo Dolls 28 
AIGiee<i 18S 
Green Day 25. 130 
Groove Tneorv 136 
Sophw B. Hawhiru 124 
WadeHayn 170 
Don He<^ 79 
Faith Hill 29 
Hoobe & The BlowfiV) 8 



Mcftaei Jackui^ 13 
Alan JkIvk»i 1 3 
Janet Jackson 43 
JO'S or Day 180 
Jewel 176 
JodKi 111 
eitonJonn 157 
Ouincy taiwi 47 
Junwr MA F IA i: 

R tWIy 15 
Korn 73 

AliionKrauu 125 
KrisKnss 23 



LaBoucfie 42 

k 0. iang 169 

Tfacv Lawreixe 31 

Annie Lenno)! 161 

GeraU Leveil & EOdie Levert. 5r 



LLCoolJ 21 

Lisa Loeb i Mne Stones 126 
Patty Useless 90 
Lurv 190 
Madonru 22 
AimecMann 62 
Madlyn Uar^son 197 
Dave Mannewi Baioj 32 
Trie Mar.«nck5 134 
Mj/tina McBride 15? 
RebaMcEntire 48 
TmMc&MP 65. 364 
Brian McKnignt 167 
Sarah McLMilan 158 
MeatLoat 133 
Na(ai« Mercfiant 18 
Meiaiiica 109 



Monca 37 

Jahn Mrciiaei Montgomery 93 

Lorr* Morgan 177 

Aian> Mofisselie 2 

Van MorriMn With Georgie Fame & 

Fr«nds S6 

OaMid Lee MufDhy 107 
Myslikar 166 

NmelrKhNa<i» 139 
N<fv»na 182. 191 
No Doubt 62 
NOfX 63 
Oasis 5 
OfScrirs 159 
ORIGINAL LONDON CAST 
PhantorT) C The Otw'a Highlights 



Ministry 19 



154 



148 

Joan OUXXIK 14 

Ozzy Osoourrw 44 
F>earl Jam 168 

Tom F^Hty & The Hearttireakcs 138 

The PharcyOe 1 72 

The Presidents Ot The Uniied States 

OfAjwica 12 

Queen 149 



Radiohead 1 73 
Bonnie Raitl 163 
RanC'O 71 
CoiiinRaye 97 
R»t McCoy 183 
Red HM Did < Peoperf 72 
The Tony Rich Protea 67 
Roiling Stai'«s 104 
Rusted Root 178 
Saw 144 
Seal 38 

Bob S«cer & The Silver Buiiet Band 

64. 120 

S«ler\a 86 

S«<«n Mary Three 26 

Snaggy 161 

Kenny Wiyne SfiephertI 1 28 



119 
Sitverchaii 53 
Smashing Pumpkins 1 1 
Michael W, Smith 174 
Solo 66 
SOUNDTRACll 

Bed 04 Roses 198 

Clucleu 131 

Dangerous MinOs 64 



Dead Man Walking 75 
Don't Be A Menace To Soutif 
Central... 27 
FurrestGump 142 
Frxlav 1 10 
Friends 66 

From Dusk Tit! Oa*n 89 
Uawng Las Vegas 199 
The Lion King 187 
Morlai Kombal 57 
M' Ksliand'sOpus 51 
Pocahontas 145 
Pulp Fiction 65 
Toy Story 200 
Viamg To Eihale 1 

Spaceiiioe 100 

S(Hce 1 143 

Bruce Sprmgsleen 1 1 2 

George Strait 106 

Tha Dogg Pound 34 

Aaron TiDpin 156 

TIC 16 

Toao The Wei S(irock«l 189 
Toadies 87 
Tr««» Tmt 102 
Shania Twain 6 



VARIOUS ARTISTS 
CkiO Mil '95 Volume II 192 
Dub Mm '96 Volume 1 ISO 
Fimkmaster Flw: 60 MmyfesOl 
Funk 140 
JDCh Jarm Vol 1 61 
JkK R«:h ViAime 2 186 
MTV Party To Go Volurrw 7 106 
MTVPartyToGoVoli^neS 59 
SdmdBy Moming Cartoons Greatest 
Hits 94 

Songs or West Snm Story 81 

Tapestry Rrmited: A Tribute To 

Carole Kir« 101 

WcMrl996 162 
St»ie Ray Vaughan & Double TrouW 
105 

ClayWaii«r 98 
Bryan WHe 113 
White Zombie 74 



Tanr» 153 
OwigM Yoaham 



106 
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TELECOMMUNICATIONS ACT SIGNED 

(Continued from page 6} 



Telecom Act Regulates internet 



"If the m^jor radio (groups use this 
expanded op|X)rtunily to grow radio's 
share of the advertising pie. then I think 
medium and small owners may surviv'e 
deregulation," Milewsld says. "If, on the 
other hand, thoae groups use their new- 
ly gained market power to grab revenue 
share away from medium and small 
owners — starving them out — then 
there's real cause for concern." 

In the music industry', outlooks van,', 
but few envision the rosy picture that 
m^jor broadcast interests are painting. 

"Most people don't yet realize how 
dramatic the effect-s of this hill's pas- 
sage will be on our day-to^iay life," says 
Geffen \T/promotion Bob Catania. 
"Conceivably, ever>one can now be In 
everj'body else's business, from cable 
TV [and telephone tol radio ownership. 
The ramifications are mind-boggling in 
this new free marketplace, where 
everj'one is competing for consumer 
dollars. In theor>', when you remove re- 
strictions, you increase competition, 
which should ti*anslate to bettei* service 
and lower prices." 

But in radio, increased numbers of 
stations under fewer ownei's hiis meant 
less competition and, many i-eps fear, 
more iwwer concentrated in the hands 
of fewer |ieople. 

"The programinei's would like tu 
make you think it'll make life ea^y for 
[record companies]." says Capricorn 
senioi' VP of promotion and marketing 
JefTCook. "In my opinion, it will give 
them .so much power that there won't 
be any negotiating ability, and there 
won't be any option other than what 
they want lo do." 

Catania says, "This is ;i cnntinuatiDn 
of the trend that began with the intm- 
duction of duopolies, whei"e fewer peo- 
ple are in control of moiv radio stations, 
making access to those people even 
moi-e (JifficulL 

"This process continues to make us 
in the rectird industr->' further removed 
from the radio decision-makers than 
ever before." he adds. "Wi- t-an ceilain- 
ly sympathize with progi-iminiers lieing 
ovenvhelmed with label calls, but many 
key programmers have become in- 
creasingly inaccessible." 

Klektra senior VP/pi*omotlon Greg 
Thompson says, "We'll see the major 
broadcast groups, like Infinity and 
Evei^"een. e.xei*cising gi-eater political 
clout, which could complicate the cost of 
doing business in some markets." 
Thompson foresees labels doing in- 
creasing amounts of business with ra- 
dio at the coqwrate level. "We can also 
expect to .-lee gi'oiip PDs having more 
leverage with labels, |)o.ssibl\- even sui-- 
passing what some of the lai'ger consul- 
tants used to accomplish." 

Catania notes that with the tendency 
of stations to buy rivals and move them 
into other formats, the likelihood of 
PDs Wing fftrced to play a record by a 
competing station is less than it once 
was. 

A&M VP of alternative promotion 
Jack Isfiuith woiries about the smaller 
number of gatekeepers. "Music is an 
art forni, as w ell as a pr<xliict." he says. 
"But Ixtau.se it's an art fom. the way 
people react to it is subjective. The 
moi-e people who are actively involved 
in making decisions ai)0Ut what they 
think alx)ut music, the better. The [few- 
erl i>eople involved, the woi*se. Paiticu- 
larly if something is innovative or dif- 
ferent," he says. 

But I.squith adds, "I'd rather have 
someone who is extremely smart and 
has great ears pmgramming four sta- 
tions than four mediocre people pro- 
gramming them." 

Some label reps, however, are less 
wonied aliout a smaller number of de- 



WASHINtlTON, D.C.— Along with 
the changes it fwrtends for the radio 
induKtr>', the newly passed Telecom- 
munications Act of 1996 promises to 
bring new restrictions to the types of 
content allowed on Uie Internet — and 
bai'ks the online rules with serioiL't bite. 

AccoMtng to the act, "Indecent" In- 
teiiiet ijostings will caJTj' penalties — 
migor fines and up to two years in 
jail — for both those who posted the 
material and any online service that 
intentionally permits it* facilities to 
be usetl to cany il. 

According to the conference report 
accompanying the legislation, "each 
intentional act of po.sting indecent 
content for display shall be consid- 
eretl a separate violation . . . rather 
than each occasion upon which inde- 
cent material is accessed or dow'n- 
loaded from an interactive computer 
service without the content provider's 
knowledge on such a service." 

Another section of the report .sets 



cision-makei-s. "There proiiably will be 
a group PI) or [music dini-tor] that we 
will have to tiilk to. but we ilo that quite 
a bit now, .so it may not change |thlngs| 
much." says Genie McDowell, Curb's 
director of national countr>' promotion. 

Motown senior VP of promotion 
James Cochran adds, "Tve noticed 
that, for instance, at [bothl WRKS and 
WQHT New York. Steve Smith is the 
main programmer, but [WRKS PD| 
\''iiuiie Bi*ow7i still has a say over his iti- 
dividual station. [Changes will) depend 
on the music I'm presenting and what a 
|)articular station needs." 

For Rob Dalton. Epic senior dii^ctor 
of national pmmotion and artist devel- 
opment, the possibility of a greater 
number of format monopolies has a sil- 
ver lining. "Markets (withl more than 
one counliy station owneil by the same 
people are [easyl to work with." he 
.says. "We don't gel Into the middle of a 
radio war." 

Some broadcasters have said that 
multiple-station owTiei-shlp might en- 
courage broadcastei-s to tr>' niche for- 
mats, but few label executives see that 
coming. 

"Radio has becr)me a much bigger 



Shulman. former senior VP at 
CBS/Sony. 

Rhino, which has picked up a 10- 
year North American license for the 
catalog, will reissue portions of the 
1.000-album Longines catalog on 
budget and midline albums. 

According to Moss, Longines 
created its record club after the au- 
dience of its w'eekly Sunday-night ra- 
dio show began reipiesting record- 
ings of the music from the show. The 
majority of the original "Longines 
SjTTiphonette" releases were five-LP 
collections, which bore such titles an 
"The Family Library Of Beautiful 
Music" or "The Best Music Of The 
War Years." 

"They covered standard reper- 
toire, and they weren't necessarily 
artistj-driven] recordings." Moss 
says. 

Still, the Symphonette recordings 
boasted such stars as Bing Crosby, 
Han-y James. Paul Whiteman, Burt 
Bacharach. and Henry Mancini. For 
many years, "beautiful music" mae- 



forth similar standards of liability for 
facility providers who "intentionally 
|)ermit their facilities to be used" for 
an activity pmhibited by the indecen- 
cy section. 

However, several "defense" sec- 
tions pi-otect fi*om liability thase who 
"provide access or connection to or 
from a facility, network, oi- svstem not 
under their contml." as well as "inci- 
dental" sen'er and software functions 
"that do not involve the creation of 
content." 

In writing the new online regula- 
tions, conferees considered but re- 
jected the so-called "harmful to 
minors" statute in favoi- of the "inde- 
cency standard" used by the FCC. 

The "harmi'ul to minors" standard, 
favored by some legislators and con- 
tent providers, is used in many state 
laws and contains an exception for 
material with "serious literai'y. artis- 
tic, political, and scientific value." 

The indecency standard, put forth 



business than ever, so the stakes are 
enormous and will only get bigger." 
says Catania. "The fir-st priority of to- 
day's PD is to protect that investment, 
so the tendency is to become more con- 
servative, which makes it more difficult 
to exiJo.'ie new jiroduct." 

"1 can't help but think it's going to 
have a damiK?ning effect on innovation 
in tei'ms of programming. That's the 
real scary part. The more a station is 
worth, the less likely that it will lie in- 
terestingly progi'ammed." says KMI 
national director of alternative and 
triple-A promotion Todd Bisson. 
"WTienever big mone.v is allowed to get 
bigger, you don't .see cix'ativity coming 
tothefoi¥." 

"I liken this to the health-care indus- 
try." says Cook. "When health-care 
megacorporations started bu.ving up 
hospitals in eveiy city . . . the (juality of 
care went down radically. My major 
concern Ls that when you have a major 
progi-amming gi'oup coming into a city, 
it doesn't CiU"e about and isn't pluggetl 
Into [the city's I lifestyle and |)eculiari- 
tie.s. AH [the gi'oup [ cai*es about is hav- 
ing [the city I generate money for [it], so 
the community suffers . . , S'ou end tip 



stro Mantov^ani was Longines' musi- 
cal director: in the early years of op- 
eration, when the catalog empha- 
sized classical music, violinist, 
conductor Michel Piastre took that 
role. 

Moss says that after unsuccessful- 
ly attempting to purchase the Sym- 
phonette catalog from Westing- 
house, he and Shulman arranged a 
joint venture lo exi)loit the record- 
ings internationally. 

Regarding the agreement with 
Rhino, Moss says, "the Rhino people 
are very expert in what they do. 
They've pulled some wonderful pack- 
aging and marketing plans out of 
their hat and been very, very suc- 
cessful with it. They made a very, 
very careful and considered study of 
this catalog . . . and I'm sure they've 
got a merchandising plan that will 
take everyone by surprise and pro- 
duce a hell of a business for them." 

Moss says that the Symphonette 
catalog of familiar pop, big band, and 
classical material has a guo<l shot at 



in the Supreme Court case of the FCC 
vs. Pacifica, e.sUiblished the principle 
that the federal government has a 
compelling interest in shielding mi- 
nors fi-om indecent material, which is 
defined as material that contains 
"patently offensive descriptions of 
sexual and excretor>' activities." 

In the conference report, lawmak- 
ers decided that the tougher sundai'd 
had a "solid constitutional pwligree" 
and that most material put in context 
would i>ass nuister except for that de- 
termined to be "patently offensive." 

"Material with serious redeeming 
value." they wntte. "Is (juite obviously 
intended to edify and educate, not to 
offend." 

The Supreme Court has turned 
down two recent challenges to the 
FCC's indecency rules and has not 
yet heard arguments challenging the 
constitutionality or vagueness of 
those rules (Billboard. Jan. 27). 

nii.i. iioi.K\Ni> 



with cookie-cutter stations that don't 
reflect the sounds and tastes of the 
c()mmunily." 

Thompson foresees "an increased 
use of sj-ndicated personalities, like In- 
finity's Howard Stem or Evergi'een's 
Mancow [Muller] and Jonathan Brand- 
meier, etc. Companies will now invest 
the money to develop and .syndicate tal- 
ent. The}' already own the iiei-sonalit.v. 
and they own new stiitions, so It makes 
peH'ect business .sense for them to ex- 
pand. When all the pieces are put to- 
gether, it's going to be massive." 

R&BIMPACn 

Even before the telecom bill 
passed, sounds of concern about du- 
opoly were deafening in the R&B 
community. Duopoly had stripped 
New York and Houston of their only 
mainstream R&B stations, and mi- 
nority owners were prime candi- 
dates for being swallowed bv bigger 
fish. 

Since then, some heritage stations, 
such as WBLK Buffalo. N.Y.. have 
been sold by entrepreneurs to mega- 
corporations. Then there vvas the re- 
cent stunnin.ir announcement that 



attracting large numbers of budget 
buyei-s. despite a general lack of big 
artist names. 

He compares the re|)erloire to the 
Vox Boxes, the long-running, highly 
successful line of budget classical 
recordings that he once operated: 
"The Vox Boxes sell on the basis of 
repertoire, not on the basis of artists 
. . . This particular catalog could be 
for the 20th-century Vox Box." 

Rhino executive VP Robert Emmer 
says that the Sjinphonette recordings 
will be directed at the same upper- 
demo consumer who has welcomed 
the "Sentimental Journey" series of 
pop vocal classics and its "Billboard 
Pop Memories" releases devoted to 
recordings of standard repertoire 
from the '20s through the '50s. 

"It w ill expand our demographic 
base into a segment where we have 
had product before, but not in the 
numbers that we would have liked to 
have product out," Emmer says. 
"There's just not that much product 
that's available. And I think that the 



Sheridan Broadcasting was trading 
heritage R&B WAMO Pittsburgh for 
$14 million and a suburban station 
that historically has had signal prob- 
lems. 

But there has also been an expan- 
sion of minority owTiership by Cathy 
Hughes, RoNita Hawe-Saunders, 
and Blue Chip Broadcasting, among 
others. Ardenia Brown, Warner 
Bros. VP of black music, says, "If we 
have some black owners able to get 
into the game, that will be a positive. 
If Wayne Brown [of Evergreen's 
WPEGAVBAV Charlotte. N.C-l can 
be a part [of expansioni — if Tony 
Gray is in there, if Barry Mayo and 
Cathy Hughes can be players — I'm 
all for it. 

"The Emmises and Infinitys and 
Evergreens will win regardless, but if 
we can get a piece of the rock, then we 
all win," Brown .says. 

Larry Khan, senior VP of promo- 
tion for Jive, says, "I can't think of 
any way [duopoly] has hurt. I have 
more outlets for the 12-24 demo. An 
owner will come in and create a duop- 
oly, and one station will be R&B adult 
and one will be younger, which has 
given me more younger outlets for 
my records, like WEJM Chicago or 
WKYS Washington, D.C. WQUE 
New Orleans is more young-end .since 
becoming a sister station to 
[crosstownj WYLD. I don't see 
deregulation as a problem." 

[j'nlike many observers who fear 
that duopoly would lead to a decreas- 
ing number of jobs for black broad- 
ca.slei*s. Khan says. "With a few more 
urban outlets [owned by big chains[, 
there should be more jobs. The only 
problem will be with syndication. If 
it's .syndication, then there are fewer 
jobs and fewer new outlets." 

Is Khan worried about R&B sta- 
tions being trashed by group owners 
who don't see them as sufficiently lu- 
crative? "I don't see it. The market- 
place is the marketplace. |and| If all 
these companies are propelled by 
making money, then they will keep 
their urban outlets." 

Assistattce itt preparing tln» istonj tean 
proi'kU'il bijChm-k Tu>jlnruud Ah-pknj 
Moitifor nifi»a(/hig I'ditors Kevin 
Carter, Joint LoHcalzo, Jaiiinc Mv- 
AdaiNK Phyllis Stark, and editorSean 

RtMS. 



same people who might buy the Bob- 
by Darin boxed set would be inter- 
ested in some of these titles from the 
Symphonette series." 

Emmer says that beyond plans to 
repackage the material in both bud- 
get and midline albums, "there's also 
the possibility of utilizing some of 
tho.se tracks on other packages, and 
they might be interesting bonus 
tracks on single-artist compilations 
that we might be putting together." 

No compilations drawn from the 
Symphonette catalog have yet been 
placed on Rhino's release schedule; 
Emmer adds that engineer Bill In- 
glot is evaluating the condition of the 
masters. 

The first releases will come out in 
the fourth quarter of U>96 or the first 
quarter of 1997, according to Em- 
mer. He adds. "The idea is to come 
out initially with the key quality 
packages, reestablish the Sym- 
phonette product line, and then just 
keep pumping product out there for 
that market," 



RHINO STRIKES DEAL TO LICENSE LONGINES 

(Continued fivin iKigc 
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TINA ARENA ASKS EPIC FOR THE U.S. 

(Continued from page 13) 



tralia, Asia. South Africa, and most of 
Europe. Released throughout much of 
the world in June 1995, "Don't Ask" 
si)ent most of the year atop the Aus- 
tralian album chart, selling more than 
600,000 copies (the Aussie equivalent 
to eight-times platinum), according to 
Sony Australia. 

Much of the album's success has 
been built on the strength of the single 
"Chains," which uill prece<le the pro- 
ject here when it is shipiK;<l to toj) 40 
and AC radio March 12. 

The rhythmic pop ballad was re- 
cently named song of the year and 
best pop release at the Australian 
Recording Industry Awards. Those 
were two of the four honors Arena 
picked up at that country's equivalent 
to the Grammys — along with best al- 
bum and best female artist. Ai-ena was 
the first woman in ARIA's nine-year 
histon,' to win in the best album and 
song of the yeai" categories. 

Such a full plate of honoi-s has Epic 
executives optimistic that Arena will 
meet with similar success in the 
States. David Massey, the label's se- 
nior VP of A&R in the U.S., says he 
has been anxi(jusly awaiting the op- 
portunity to bring Arena to these 
shores since first seeing her perform 
early last year. 

"She has an enoniious range and a 
distinctive personality that dis- 
tinguishes her from a lot of the young 
singers out there," he says. "She's also 
incredibly focused and positive. That 
kind of energ>' is instantly infectious. 
She is truly her own best salesper- 
son." 

Epic is banking on Ai-ena's ability to 
bond with her audiences to help draw 
early interest in "Chains" from radio 



programmers. The singer embarked 
on a 10-city promotional tour Feb. 9 in 
Atlanta. Each stop on the jaunt, which 
includes visits to Chicago. San Fran- 
cisco, and New York, will feature 
.showcases in small clubs for local re- 
tail, radio, and press representatives. 

"When dealing with a new artist, 
you really only do something like this 
when you're convinced that you've 
found someone special," says Barbara 
Seltzer, W of promotion at Epic. "We 
believe that Tina fills a gap at pop ra- 
dio. There are very few nonurban fe- 
male artists out there right now." 

Programmers w'ho have gotten an 
early earful of Arena agree. "She has 
a solid voice an<l a youthful ap}>eal," 
savs Erik liradlev, music director at 
top 40 WTiBM (B-96) Chicago. "The 
right rembces of "Chains' will only help 
o|>en up its audience [wssihilities." 

"Chains" has been remixed for pop, 
crossover, and AC formats by Daniel 
Abraham, Love To Infinity, and Tony 
Moran and will be released to radio 
and clubs shortly after the album mix. 
Retail availability of the mixes has yet 
to be determined. 

Some retailers believe that an inter- 
national track record as strong as 
Arena's is helpful in breaking a new 
artist. "It gives the record a little bit of 
a story." says Roy Burkhert, buyer 
for Harmony House, a iH-store chain 
based in Troy. Mich. "But the truth is 
that your average consumer will not 
necessarily know about how a record 
has done overseas. It's still an un- 
known entity. Getting that support 
from radio is impoi-tant." 

In addition to the promotional tour, 
Arena — who is managed by Ralph 
Carr for RCM International — is 



shooting new videoclips for "Chains" 
and iLs likely follow-up, a cover of the 
Maria McKee ballad "Show Me Heav- 
en." Completed earlier this month, the 
video for "Chains" was directed by 
famed photographer Randy St. 
Nicholas in Los Angeles, where Arena 
has taken up temporarj' residence in 
order to remain accessible throughout 
the promotional life of "Don't Ask." 

"She is one determined artist," says 
Laurie Lambert, senior director of 
marketing for Epic. "It's unusual to 
have an artist who is normally based 
overseas so committed to working a 
project that she actually picks up her 
life and moves it to the other side of 
the world." 

Actually, this is not the first time 
that Arena has set up house in the 
States for the sake of her career. 

Following a childhood as a regular 
featured performer on the popular 
Australian TV show "Young Talent 
Time" and a brief teenage interlude as 
a disco belter. Arena decided to route 
her career toward songwiiting and a 
more adult musical direction. In UWl, 
she began a two-year educational 
odyssey that had her traveling fre- 
quently to Los Angeles to hone her 
songwriting skills with a variety of 
U.S. tunesmiths, 

"I have always greatly admired 
American writers and viewed Los 
Angeles as one of the key breeding 
grounds for great songwriters," says 
Arena, whose international song 
publishing is handled by Sony Music. 
"A visit for several months turned to 
six. and I just kept coming back. I 
completely immersed myself in the 
process. It was during that period 
that I liberated myself creatively 



RHINO EXPOSES ROOTS OF COMEDY 

ii'fint 'inncd from /hkjc LI} 



it, "In the first season, O'Donoghue — 
whose \i.sion it was to create the ' Radio 
Show^' — rehed upon a verj" small group 
of players, like Chevy Chase. Christo- 
pher Guest, and John Belushi, and the 
rest of the folks were New York voice- 
over talent. But Belushi thought it'd 
be a great idea to bring friends from 
Second City, so Ramis, Murray, Rad- 
ner, and company came in, and you re- 
ally saw the roots of 'Saturday Night 
Live' and 'SCT\^ being formed in the 
second season. You got a sense of a 
team effort, not only from writing, but 
from a performance point of \iew." 

In his liner notes, Zegar illustrates 
the historical significance of the "Ra- 
dio Hour" by pointing out that it 
spawned the classic American come<iy 
careers of the Murrays, Chase, 
Belushi. Radner, Guest. Belzer, 
O'Donoghue, and Ramls. as well as 
"SNL," "Second City TV." "Animal 
House." 'The Blues Brothers," "Cad- 
dyshack," "Stripes," "National Lam- 
poon's Vacation." "This Is Spinal Tap," 
and "Ghostbusters." 

"Ever>' gi-eat moment in American 
sketch comedy over the last 20 years 
has been influenced, connected to. or is 
a direct result of The National Lam- 
poon Radio Houi*.' " writes Zegar. 

He notes that the material should 
appeal not only to fortysomething con- 
sumers who grew up reading National 
Lampoon, listening to the "Radio 
Hour," and watching "SNL" and 
"SCTV." but to people in their teens 
and 20s. 

"Kids have been cheated out of ex- 
periencing gi-eat comedy." says Zegar. 
"What they've had as an opportunity 
10 e.xperience has been intersected 
with the 'Radio Hour.' like 'Spinal Tap' 



and 'SNL,' but they haven't heard the 
real thing. This is going to be a project 
that makes people who grew up with 
this want to hear it again but will ap- 
peal to twentysomething or teenage 
fans out there." 

Zegar hopes the maverick spirit of 
the "National Lampoon" series will 
carrj' over to a young generation of co- 
medians. "These folks couldn't get 
jobs doing mainstream comedy," says 
Zegar, referring to the Lamix)on char- 
acters. "But then they became the 
mainstream, so hopefully this will in- 
spire the next voices of anarchism." 

Besides a late-'70s, single-LP re- 
lease of "Radio Hour" material, the 
bulk of the contents of the Rhino box is 
being commercially released for the 
first time. 

'This collection looks at the entire 
life of the series and pulls out lots of 
bits, most of which are fresh and are 
still timely today," says Zegar. The 
tapes were licensed from J2 Commu- 
nications, which purchased National 
Lampoon in 1990. 

Many of the suniving members of 
the Lampoon team, including founder 
Matty Simmons; Belushi's widow. Ju- 
dith Jacklin; Bob Tischler; and Brian 
McConnachie, participated in the 
"Buy This Box" project, according to 
the liner notes. 

The collection will carrj' a suggested 
retail price of $4£J.<)8 for the CD ver- 
sion and .$;W.98 for the cassettes, ac- 
cording to Rhino product manager 
Colleen Andersen. 

"We're working with our promotion 
department setting up contests and 
giveaways t>ing into major-market ra- 
dio stations that have relationships 
with comedy clubs." says Andersen, 



noting that the giveaway will include a 
copy of the box for the first five cus- 
tomers who arrive at participating 
clubs. 

Rhino will also tai^et radio stations 
with 5 o'clock comedy shows, including 
outlets in New York, Cleveland, 
Boston, San Francisco, Los Angeles, 
Chicago, Philadelphia, Atlanta, and 
Phoenix, according to Andersen. 

The print ad\'erlising campaign will 
consist of ads in National Lampoon and 
Wired. "The readers of those maga- 
zines are the tj^pe of people that would 
be into that kind of comedy, which is 
very cerebral," says Andersen. 

Furthermore, Rhino will take out 
ads in Gold Mine and will receive ex- 
lK)sure through the inclusion of "The 
Sperm Whale Song" on a CD sampler 
from the trade sheet Album Network. 
Other tracks that may be picked up by 
comedy radio stations include the Neil 
Young parody "Southern Cahfornia 
Brings Me Down," the James Taylor 
parody '"Methadone Maintenance 
Man," and Bill Murray's "Mel Brew- 
er's Insomnia Time, With Ron 
Fields." 

The label is also considering run- 
ning a triWa contest in conjuction with 
the box in the forthcoming Rhino 
World Wide Web site on the Internet, 
according to Andersen. 

'The package is fantastic," says An- 
dersen. "We used that classic 'buy this 
CD box or we'll shixit this dog' theme, 
for which we'll probably get nailed by 
I People for the Ethical Treatment of 
Animals!, but you have to be there to 
understand it." 

Rhino does not have rights to the 
box outoiide the U.S.. according to a ia- 
Ik'1 representative. 



and started to believe in my ability. 
Writing 'Chains' was like turning an 
important corner in my develop- 
ment." 

Produced by David Tyson, "Don't 
Ask" bears the fruits of that journey 
of discovery. The set ranges in style 
from cushy pop balla{is to Molown- 
spiced soul, with light rock interludes. 
One of the set's European hits, 
"Heaven Help My Heart," recently 
caught the attention of countr>' music 
superstar Wynonna, who covered it 
on her new MCA album. "Revela- 



tions." It is a pleasant surprise and an 
early victor>- in what Arena predicts 
will be a pivotal year of her life. 

"I have great hope for these 
songs," she says. "They are such a 
personal part of me, and it has been 
difficult to set them free for the world 
to take apart. But I've grown confi- 
dent that people who embrace hon- 
esty in a performer can embrace 
these songs. And if they don't, there is 
more where that came from. I'm real- 
ly just getting started." 
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by Geoff May field 

TIPLE STORIES: Whether you're examining the stajing power of the 
"Waiting To Exhale" soundtrack, measming the much-anticipated debut of the 
late Eaz>'-E. or sorting thi-ough the ml\e<l l)ag of sales results in the wake of the 
Jan. 21) American Music Awanls telecast, this week's edition of The Billboard 200 
serves up plenty of food for thought 

On TH E TOP: Like the s*jundtrdck ^mm Whitney Houston's fflm debut "The 
Bodx'gLiai-d," the album spawiie<i by her latest flick appeai-s to loom e\'en larger 
than the morie iti^?lf. While "Waiting To E,\hale" slides 14-17 on the bo.x-office 
chart the all-star soimdtrack logs its fifth week atop The Billboard 200. But the 
gap l)etween this album and the No. 2 slot has nairowed. Last w^eek, "Exhale" led 
ihv. debut of the new Tori Amos album by a 20^ mai*gin. This week, Alanis 
Morissette replacvs .Amos at No. 2 with an almost identical sum in the range of 
109,000 units. But unit^i on "Exhale" drop by almost Wk, yielding a sum of 
1 IK,.^ and a lead of just JKr, which kind of makes you wonder if the Morissette 
set — which posts a 2*^ gain — can leapfiiag to the top slot 

StRS, NO CHASER: It was safe to assume that the jwsthumous Eaz>-E title, 
"StrS Off Tha Streetz Of Muthaphu**in Compton." which has been in the news 
since the rapper died ft^om AIDS complications last spiing, would make a con- 
spicuous chai-t entrance. And so it does, with first-week sales of more than 98.000 
units. That's far greater than the best week iwsted by his Januan,* 1993 title, 
"5150 Home 4 Tha Sick," which moved 41,(KK) units in its second week. The best 
week for the Priority-distribute<l anthology "Eteraal-E," which came out late last 
year, was ju.st 25.5(X) units (No. 137 this week with 6,500 units). 

But this is not the biggest SoundScan week for an Easy-E title, as the late "93 
EP "It's On (Dr. Dre lK7um) Killa" roUed ia5.000 units in its firet week. 

Po?rr- AWARD REWARDS: To be sure, some artists were able to parlay their 
American Music Awanl exposure into noticeable sales gains. Both of The Bill- 
board 2O0's sales awards were fed by the AMAs, with the Eagles (77-50) grab- 
bing the Pacesetter with a 30.6% increase in sales, and Shania Twain (7-6), wiio 
sang on the broadcast winning Greatest Gainer with an increase of more than 
10,000 units, a 16.7% impro\'ement (72,500 units for the week). Tw-ain's first title 
makes a 5-3 jump on Toj) Countrj' C'atalog Albums, with a 20^ gain, a bump that 
also might stem from her AMA .slot 

The Eagles' rise is noteworthy because it defies the typical awards-show pat- 
tern. Normally, a performance is more likely to ignite sales than are aw-ard wins. 
The Eagles did not play the show and. in fact were represented there only by 
Timoth.v B. Schmit. But it turns out that Schmit's trio of acceptance speeches 
turned a meaningful spotlight on the band's '94 reunion album. 

Other AMA beneficiaries were Hootie & the Blowfish (who bullet at No. 8), 
Reba McEntire (6648 with a 15.9% gain), Boyz II Men (80-69, an 1 1.5 gain), and 
Branily (129-103, a 27% gain). McEntire and Brandy performed; the Blowfish 
and the Boj-z each took turns presenting and accepting awards. 

Howwer. the broadcast which ranked No. 10 for the week with a 13>i rating 
and a 21 share, did not deliver the sweeping impact it has shown in other years. 
Garth Brooks, who sang a tribute to the \ictims and rescuers of last year's Ok- 
lahoma City bombing, probably scored more ink in the consumer press than any 
other AMA participant when he elected to decline hLs trophy for artist of the year, 
yet he has a mixed score card on The Billboard 200: his i>est-of set bullets with a 
51-45 leap, but his latest slides 18-17 for a 3.5% decline. Similarly, Smashing 
Pumpkins (No. 11), who played late in the telecast experience a 2%' drop, which 
pushes the band's latest out of the top 10 for the first time in its 15 chart weeks. 

Other networks: Pan of the ftjel for Amos' high debut was a sU)p on the 
Jan. 20 "Saturday Night LK'e." In her second week, she sees a 44% decline (No. 
9), not unusual for an album that has a big first week . . . This column predicted 
that Rod Stewart's Feb. 1 shot on "The Tonight Show With Jay Leno" would 
boost 'Tapestrj' Re\isited" (No. 101). The singer elected to do songs other than 
"So Far Away." so the Carole King tribute sees a 15% decrease instead. 
'Tonight" guests Patti Lo>-eless (98-90) and Seal (47-38) bullet but another. 
Toad The Wet Sprocket, falls 166-189. "Late Show With Darid Letterman" act 
D'AngcIo bullets .59-40, and "Late Night With Conan O'Brien" guest Aimee 
Mann debut'? at No. 82. 
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A NVUUKn i rU.VIH ON UUMG UN'I-NTS & HAPPENINGS 



MAJORS VYING FOR CANADA'S HAYDEN 

(Cimtiuiird from fxige 1) 



BMG FOURTH MAJOR TO END DISPUTE 

(Continued from page U) 



Music & Media's Eurochart 
Tracker Premiers at MIDEM 1996 



Music & Mwiia, Kun)[K''s teadinK 
music radii) publication, launcht^d the 
first iiisue of Kurochart TVackcr at 
the Januar>- MIDKM confer- 
ence held in Cannes, PYance. This 
(juarteriy puiiUcation provides data 
on all singles charting in Music & 
Media's Eurochart Hot 100. 
Information includes artist, title, pro- 
ducer, labt^l, publisher, studio, wwk 
of chart entry and peak (wsition for 
16 European national sales charts. 

As Eurojie's official sales chart, the 
Kunwhart Hot 100 is broadcast as 
a weekly pnigram on IS/i radio sta- 
tions and f) television stations. The 
chart also incoq)orates the national 
sales charbt of !(> countries and is 
the leading indicator of [>an- 



European singles' trends and sales. 

"The Eurochart TVacker effectively 
builds upon the jxiwer of Music & 
Media's Eurochart Hot 100 by col- 
lecting valuable data and publish- 
ing it in an easy format in one 
place," says Philip Alexander, 
Music and Media Group Publisher. 
"This is vital information for labels, 
managers, publishers and collec- 
tion societies." 

For further information on 
P-uriH'hart Tracker or Music & 
Media, contact Cesco van Gool in 
Amsterdam at M 2!J 4875 108 or by 
fax al :il 20 4875 141. To subscribe 
to either publication, contact 
Jeanne Jamin at (212) 5^it>-52:n. 



Billboard's Seventh Assembly of the 
Latino Music Industry 



BilU)oan] magazino has stilidifitil its 
plans for the 7th Annual 
International Latin Music 
Conference slatted for April 
2*>-May 1, mUi. For a thin! 
year, the thiTC-day confal) 
will remain at the Hotel 
Inter-Continental located in 
downtown Miami. Special 
attractions during the con- 
ference will include a keynote 
address and brunch at the 
Hard Rock Cafe, live artist showxas- 
es, panel discussion groups and the 
atrnual Latin Music Awards show. 

To accommodate the gn>wing num- 
ber of attendees, the Awards show- 
has been moved to the historical 
Gusman Theater in Miami. 
Billboard's most prestigious Latino 
awards are "El Premio Billboard" 
and the Latin Music Hall of Fame 
inductions. The El Premio 
Lifetime Achievement Award was 
created in 1993 to honor those indi- 




viduals who have made invaluable 
contributions to the Latino music 
industry. As Billboard's 
highest honor in the Latin 
market, recipients like Tito 
Puentt!, Placido Domingo 
and Emilio Estelan are 
acknowledged for their 
tremendous musical 
achievements. Past year 
inductet^s into the Billboard 
Latin Mu.'iic Hall of Fame 
include Celia Cruz. Selena and 
Cachao. 

Previous conferences have featured 
I>erformances by such artists as 
.Ion St»cada, Tito Puente, Sheila E., 
Ottmar Lielx^rt. Caifanes, India 
and Corazon Gitano. 

For further information about the 
Latin Music Conference, contact 
Maureen Ryan at (212) 53H-5002. 
For Spanish language inquiries, call 
Angela Rwlriguez at (m) 441-797(). 



operation with Hamilton, Ontario-based 
Sonic Unvon Records (Billboard. Dec. 
23. 1995)." 

The album, which is available in the 
U.S. only as an imjwrt. has sold more 
than 20.000 ciipies, according to Sonic 
Unyon Records coKA^ner Mark Niilne. 

Those in attendance at Hayden's Jan. 
13 show at the Bathurt.s Street Theatre 
in Toronto included DreamWorks' 
Lenny Waronker and Michael Ostin. 
Epic's Richard Griffiths and David 
Massey, \'apor Records' KUiot Roberts. 
Outpost's Mark Williams, and London 
Recoi-d's Ken FMedman. 

Also in hot pursuit of the singer/song- 
writer, whose full name is Hayden Dess- 
er, are Geffen and Warner Bros. 
Records. 

Yet, while various labels have been 
wooing Hayden in Los Angeles, New' 
York, Toronto, and Vancouver, there 
ai"e those, including Hayden's co-man- 
ager W^illiam Tenn. who are worried 
that the nugor-label feeding-frenzy may 
put unrealistic expectations on the 
young artist 

One with such concerns Is KC RW 1 a)S 
Angeles music director Chris IX)uridas, 
who hosts the station's daily "Morning 
Becomes Eclectic." (Coincidentally, 
Douridas was largely responsible for 
breaking Beck's independent single 
"Loser.") 

KCRW began spinning the Hayden 
ti-ack "Bad As They Seem" Dec. 1, 1995. 
after Douridas w^as gi\'en a copy of the 
;ilbum by a friend who had recently \is- 
ilfii Toninlo. 

"It's a song that sound" familiar the 
first time you hear it," DouiitUis sa\ s. 

Even before KCRW iK'gan playing 
Hayden. some m^i4)r-lal)el A& R execu- 
tives had their eyes on the artist 

Geffen A&R executive Mio Vuko\ic, 
who signed Urge Overkill, contacted 
Sonic Unyon after reading about the la- 
bel in Februan,' 1995. Vukovic was un- 
able to find the label's releases in stores 
in the U.S. 

"They sent me a package with about 
eight albums, and one of them was Hay- 
den's," he says. "I remember Ustening to 
il the first time. The sound came jwuring 
out of the spe^ikers." 

Taken by the album, \\ikovic called 
the label to ask about the artist. "On first 
listen, I thought it was some older guy 
who had done a lot of drinking and 
smoking," he says. "He has a Tom Waits 
texture to his voice, so 1 was amazed 
when I found out he was only 24. That 
made him more interesting." 

When Vukovic saw the low-budget 
\ideoclip for "Bad As They Seem." he 
was even more impressed; the surreal 
clip shows Hayden performing in his 




bedroom in fix>nt of a huge crowd. 

"The record spoke to me; it has a real- 
ly dark quality, but the video shows a 
young guy with a dear sense of himself 
and a clear sense of humor," says 
Vuko\ic. "It made him all the more in- 
teresting." 

Says Denise Donlon, director of m\mc 
programming at MuchMusic. a Can- 
iidian vidtH) outlet "He's such ;m origimil. 
He self-directs all his own video-'s which 
ma(k' us raise our eyebrows right away." 

MuchMusic has feature<l the clips of 
"Bad As They Seem" and "Take" (a 
track available only on a cassette that 
Hayden sells at his showis) in medium ro- 
tation. 

With airplay and video play growing, 
the A& R derby for the artist has healed 
up. 

"The last time there was a frenz\' like 
this, it was with Beck," says Douiidas. 

The two ai-tists also have musical sim- 
ilarities. "This guy has the f|uirkiness of 
Beck, the edginess of NiiTana, and the 
\'oice of Eddie Vedder," Douridas says. 
"He has touchstones of everjlhing that 
is working masically in the worUI of al- 
ternative music." 

While response to "Bad As They 
Seem" from KCRW listeners Is so goal 
it's "frightening," Douridas says, he is 
concerned that Hayden may not be giv- 
en the chance to dc\'elop as an artist. 

Douridas saj's he hopes that "expecta- 
tions don't become so great" that when 
the album is finally out, the artist suf- 
fers. 

Some industn,' jHrndits say that is ex- 
actly what hapiKned to such hotly pur- 
sued acts as Beck and Veruca Salt. Al- 
though Beck's "Mellow Gold" has sold 
more than 8;i2.000 units and Veruca 
Salt's "American Thighs" has sold 
452.000, according to SoundScan, some 
considere<i thase releases disappoint- 
ments in the wake of the initial excite- 
ment suiTounding both acts. 

In Los Angc^les. where the Next Big 
Thing seems to come and go on a month- 
ly basis, then? may already l«? a backlash 



against Hayden brewing in seme quar- 
ters. 

Rick>' Polanski, a manager at the Rhi- 
no Records store in Westwood, Calif., 
dismisses Hayden as "a Beck imitator." 
Polanald says that the store began car- 
rying "Everjlhing I Long For" in late 
January in res|)onse to the airplay on 
KCRW, hut the album has sold only six 
copies to date. 

Across low-n, however, it's a different 
story. At the indie-minded No Life 
Records in Wast Hollj-wood, co-owner 
Chuck Arnold says he's been having 
trouble keeping the title in stix;k. 

"We've been selling so many copies, 
it's sick," says Arnold, who reports that 
the store has sold more than 50 copies 
since it began stocking the album in mid- 
January. 

At sttme stores in Toronto, the album 
is a bona-fide hit "\'ou wouldn't telieve 
how well it's doing at our store," says 
Dorothy Kosinski, indepiendent music 
buyer for HMVs Yonge Street store in 
TonmU). "Ever since it was released, it's 
l)een c(jnslsUmtly No. 1 on the indepen- 
dent chart in our store. For the past two 
months, No. 2 is nowhere near it" 

W^ile Hayden and Beck have some 
musical .similaritk?s. there are big differ- 
ences U'twetm the two. The Beck frenzy 
centered around one single, "Loser," re- 
leased on the independent BongLoad la- 
l)el. 

While "Had As They Se(*m" is receiv- 
ing the most attention, it doesn't pack 
the initial impact of "Loser." Yet Hay- 
den's material appears to have more 
depth than Beck's. 

Several of the songs on "Everjlhing I 
Long For" offer hairowing tales backed 
by stark, mostly acoustic arrangements. 
"Skate," for example, is the storj' of a 
man who seeks solace following the 
death of his wife by purchasing a pair of 
skates. 

Even more grippitig is "AVTien Tiiis Is 
0\'er." which recounts the stor\' of Susan 
Smith drowning her two children from 
the jHirspectK'e of the older t^xidler. The 
song contains the lyrics, "The car is 
rolling into waterAVliy are we .strai^x**) 
to our seata^'hat did we do'.'/I cleaned 
my room, just as she asked me to." Hay- 
den's performance of the song at the 
Jan. 13 Toronto show had some of the 
m;yor-label .scouts in tears. 

Hayden's music has siowiy taken hold 
at some commercial radio stations. "It's 
one of those records that takes on a life 
of its owTi," says modern rock CFNY 
Toronto music director Kneale Mann. 
"This lalhum] was not an obvious hit. 
However, w^e started plajing [the track] 
'In September* last February, and re- 
sponse was great He had a local buzz 
happening six months before we started 
placing it Now. he can announce a show 
lat a local club], and it'll sell out in an 
hour." 

M(xiem i-ock CIMX Detroit Is pla>ing 
"Bad As They Seem." Pn^am manag- 
er Murray Brookshaw- picked up the 
song after hearing it on a sampler. "We 
pliiyed it on our exiwrt show, and we got 
calls as s(K)n as we played it" Last week, 
the station spun the track, which shows 
up i-egularly in its "Top 9 Al 9" feature. 
Zi times. 

Mcimwhile, Haydtm and co-managers 
Tenn and Sandy Pundya of Pandyaino- 
niumWm. Tenn Artist Management 
were in New York at press time fielding 
offers from labels on the East Coast. 

For Tenn. choosing the right label 
won't be the most difficult part he sa>'s. 
It will be saving no to all of the other 
quality labels courting Hayden. 

Anfthtance in preparing this story ims 
pnn'ided by Larry LeBlanc in Toronto. 



Networks. 

He states that BMG has now "set- 
tled ail issues" with MTV Europe. 
"We would not complete a deal with 
somebody, then end up facing them 
across a court." 

Two legal actions remain in effect. 
MTV Europe has a suit in the 
British High Court accusing the ma- 
jor record companies, international 
labels body IFPI, and U.K. collect- 
ing society Video Performance Lim- 
ited of abusing a monopolistic posi- 
tion. The only label still named in 
this action is Warner. 

Separately, MTV Europe has 
asked the European Commission — 
the governmental civil serv ice of the 
European Union — to declare that 
this alleged monopoly exists and 
that it operates against the public 
interest. 

The European Commission de- 
partment considering the issue has 



no power to act against any cartel it 
finds, but its view will have a pro- 
found influence on whether Eu- 
rope's competition authorities bring 
formal action. The commission's 
view is now being awaited, with no 
indication of when it might be forth- 
coming. 

In the parallel action in the 
British courts, MTV Europe is seek- 
ing damages and an order obliging 
record companies to negotiate indi- 
vidually. This action has been grind- 
ing through the legal process for 
two years due to the record compa- 
nies' request that il not be heard be- 
fore the commission's view is made 
public. 

However, the U.K.'s highest 
court, the House of Lords, has de- 
cided that the action should pro- 
ceed. No date has been fixed for the 
next hearing. 
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Sony Blames Soft Retail 
For Flat Third-Qtr. Sales 



I BY DON JEFFREY 



NEW YORK— Sony Corp. claims 
that "weaker retail demand" in the 
U.S. was the cause of flat third-quar- 
ter sales for its Sony Music unit. 
Worldwide revenues were $1.55 bil- 
lion in the three months that ended 
Dec. 31. 

A company source says that record- 
club revenues from Columbia House 
were down from the previous year. 
Sony Music executives were unavail- 
able for comment at press time. 

Sony Corp.'s financial news release 
cites European sales gi'owth aj* "un- 
derpinning" its 1% increase in rev- 
enues. 

Market researcher SoundScan says 



Sony's U.S. market share declined 
last year to 13.9% from 15.2% the pre- 
\ious year. 

Sony does not break out profits but 
says operating income increased from 
the same period in 1994. 

Sony's biggest worldwide hit for the 
quarter was Mariah Carey's "Day- 
dream." 

For the nine months that ended 
Dec. 31, music group sales rose 1.7% 
to $3.79 billion. 

Sales for the Tokyo-based Sony 
Corp.'s film unit, which includes Co- 
lumbia Pictures, TriStar Pictures, and 
Columbia TriStar Home Video, rose 
19.4% to $885.1 million during the 
quarter. For the last nine months of 
'95. sales increased 3% to $2.06 billion. 



LOOSEGROOVE FINDS WEAPON OF CHOICE 

letl/njiti jxujc I) 




((■<» 

"I signed this band first and foremost 
because of their musicianship and stage 
personality," says Loosegroove co- 
founder Stone Gossard, who is also 
rhythm guitarist for Pearl Jam. 
"They're the kind of band that tikes to 
tour to break down barriers, so noth- 
ing's going to stop them." 

Weapon Of Choice will need all the 
friends it can get when "Highperspice" 
hits stores March 12. The band's mix of 
rock, fiink, hip-hop, and jazz may be dif- 
ficult for the \ahe\ to market 

The hybrid s<jund ofi'ers a richly lay- 
ered musical landscape of bass and 
drum, slashing guitars, and rh>lhmic 
romps capped by 
metaphoric verse. 

The effect Li simi- 
lar to the psyche<lel- 
ic rock'n'rhythm 
bands of the '"70s— 
such as Santana, 
Slave, and Sly & the 
Family Stone — that 
were embraced by 
radio before format fragmentation di- 
minished the appeal of eclectic program- 
ming. 

Weapon Of Choice is fronted by 
bassist and lead "jokalist" Lonnie Mar- 
shall, known as Mega*Nut. 

"I grew up in the 70p listening to [ P- 
Funk All Stars] and Sly Stone, and I'm 
into the hip-hop thing [nowl," he says. 

Rounding out the group is guitarist 
Finn Hammer, trombonist Tom "Tom- 
Bone" Kalis, drummer Matt "Space 
Boy" Chamberlain, vocalists Mark 
Cross and Audra Cunningham, dancer 
Jellybeen. and co-founder/keyboardist 
Keith "Kccfus" Ciancia. 

The gn>up licenses its music through 
its owTi Jurassiz Dark Music but is ex- 
ploring co-publishing opportunities. 

Weapon Of Choice t>pically pla\'s for 
21 straight days before taking a day off. 
The multi-ethnic octet, which is booked 
thnmgh William Morris, has opened for 
acts in a variety of genres, including 
Primus, Ice Cube, Toot and Zigg>' Mar- 
ley. 

Weapon Of Choice recently played to 
an eclectic sellout crowd of 400 at the 
smoke-filled Alligator Lounge in Los 
Angeles. LA-based manager Konstan- 
tin von Krusenstiem says the band con- 
sistently sells out 500- to 600-seat 
venues in Seattle. 

However, sales of "Nul*Meg Sez 
'Bozo The Town.' " the band's 1994 
Loosegroove/Epic debut album, have 
been modest at best and the act's broad- 
spectrum musical approach leaves some 
observers skeptical of its commercial po- 
tential 
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"[Weapon Of Choice] is a kitchen-sink 
band, because they throw everything 
into their music, making it a hard radio 
sell," says independent retailer Bruce 
Bonifaci, owner of Seattle-based Or- 
pheum Records. 

Still, others are optimistic. Says Mike 
Randle, a branch manager of the eight- 
.store, Sherman Oaks. Calif.-based 
Moby Disc, "The band's greatest chal- 
lenge for getting to the next level is gain- 
ing more radio airplay, and some people 
look at them as an unfocused band that 
doesn't fit any one format But I think of 
them as an extremel>' creative band that 
can fit into almost ever>" genre." 

J J. Parson, music director for public 
radio KPOO San Francisco, shares that 
sentiment and hopes that spins at his 
station can .ser\'e as a springboard for 
commercial airplay. 

"Our listeners are tired of the same 
old thing, and this band offers a hip, '90s 
sound that's rooted in vintage funk, 
which our young and older demos like," 
he says. 

Label executives plan to market 
"Highperspice" nationally but will focus 
on Western markets, such as Los Ange- 
les, Denver, and Seattle, where the band 
has been touring regularly since it 
formed three years ago. 

This is not a singles-dri\'en project, so 
we're sending the record out to noncom- 
mercial radio, NPR stations, and colleges 
to see what pops up as an emphasis 
track," says 550 Music product market- 
ing associate director Randy Irwin, 

Other formats, such as modem rock, 
triple- A, R&B, and crossover, will be 
scniced initially on a case-by-case basis 
by the label. Independent promoters 
will also be employed 

"We're taking a deliberatt^ approach 
and plan to run ads in markets that are 
already familiar with the band, then 
spread out from there." saj's In\in. 

The label will also focus on urban and 
alternative independent retailers in an 
attempt to gain in-store play, which, 
they hope, will build bridges uith taste- 
maker fans who fre<juent the stores. 

Irwin says, "Beginning in March, 
we'll be issuing cassette samplers at 
n^'eapon Of Choice] shows and at retail- 
ers neai- tour \'enues. Well also be using 
the Internet as a marketing device." 

A \ideoclip will be produced after the 
label determines which album track is 
most favored by radio. 

The band will forego a traditional pro- 
motional lour in favor of continuing its 
performance dates. 

At press time, there were no plans for 
the international release of "Highper- 
^Mce." 
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62.412.000 
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British Are No Longer 'IVIissing' 




beat: 



It'S NOT DIFFICULT TO figure out what'.s been 
missing from the Hot 100 during the last year: an 
abundance of British artists. There are only three in 
this week's top 80. led by Kverything Bui The (iirPs 
"Missing." That is the highest-ranked debut single by 
a U.K. artist since "Total Eclipse Of The Heart" by 
Nicki French peaked at No. the week uf June 2, 
UH)5. 

Elsewhere in the top 30, Oasis rises 
to No. H with "Wondenvall." and 
Bush holds at No. 30 with 
"Glycerine." Compared with 10. 15. 
and 20 years ago. that's pretty Ijarren 
leiTilor>- for U.K. acts. Ten yeai-s ago 
this week, nine titles in the top 30 
originated in (treat Britain. The 
artists were KIton .lohn. Whaml. 
Sadc. the Dream Academy, .Mike + 
the Mechanics. Paul McCartney, Thompson Twins. 
Dire Straits, and Sting. 

Fifteen years ago this week, six singles in the lf)p 30 
were from the U*.K. John Lennon had two titles in the top 
10; the others were by Rod Stewart, Cliff Richard, Alan 
Parsons Project, and Barr>- (libb. T\venly years ago, 
there were seven British artists in the top 30: Hot 
Chocolate. Electric Lijfht Orchestra, Nazareth, the 
Who. Elton John. Bee Gees, and David Bowie. 

Music trends are cyclical, .-jo j)erhaps Everything But 
The Girl. Oasis, and Bush are hai'bingers of a resurgence 
for British acts in America. It hasn't been completely 
dry — it w'as just three months ago when Take That 
|)eaked at No. 7 with "Back For G(H>d." The Britpoppers 
have a new single in the U.K.. a cover of the Bee Gees' 
"How Deep Is Youi- Love," which is not scheduled to be 
released in the U.S. soon. 

There could be further good news ahead for I I.K. acts if 
"Missing" can move up one more position. That would 



make it the fii-st British No. 1 in the U.S. since "Kiss From 
A Rose" by Seal hit the top the week ending Aug. 26, 1995. 
And it would In* Uie first debut single l)y a U.K. act to reach 
No. 1 since "I'm Too Sexy" by Right Said Fred in Feb- 
ruan' 1992. 



by Fred Bronson 



AY' TIME: "Missing" faces weighty competition 
fnr the No. 1 spot, as "One Sweet 
^ ] Day" by Mariah Carey and Boyz 
gr^^^ '1 -^'^^ continues its domination of 
I the Hot 100. It's 12 weeks at No. 1 

snd counting for the Columbia sin- 
Jj^^^ gle, which means it is one of only 
^^^|H '^'^ur singles in the rock era to re- 
^^^ki^^^^P main on top for 12 weeks or longer. 

No .single has ever stopped at 12 
weeks; "Day" is just one week 
away from tying "End Of The 
Road" by Boyz II Men as the second-longe.st-running 
No. 1 single of the rock era. In two more weeks, it will 
tie "I'll Make Love To You" by the Boyz and "I Will Al- 
ways Love You" by Whitney Houston as the longest- 
running chart-topper. And in three weeks . . . well, 
let's see w-hat hapi>ens. 

The EX(HALE) files: it's week No. 5 atop The 
Billboard 200 for the "Wailing Tn Exhale" soundtrack, 
while the various singles from the album continue to 
rule the charts. On Hot R&B singles, tunes from the 
film hold town the top two positions, and all three sin- 
gles from the soundtrack are in the lop 10. The same 
three singles are also in the lop 10 of the Hot 100. 

Thanks to tho.<e "Exhale" songs and the latest sin- 
gles from Monica and Faith Evans, the same distrib- 
uting label holds down the top four slots on the R&B 
chart for the second week in a row. Kudos to Arista, 
which has six titles in the top 10 of the Hot 100. 
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Hotel 
Accomodations 

Hotel Inter-Continental 
lOO Chopin Plaza 
Miami. Fl. 33131 
For reservations call 
305-577-1000 
Room rate $120.00 single or double. 
To insure room, please make reservation by 
April 6th and state that you're with the 
Billboard Latin Music Conference. 

Registration Information 

$265.00 Early Bird Special -- 
must be postmarked by March 1st 
$305.00 Pre-Registration -- 
must be postmarked by April 15th 
$350.00 Full Registration — 
After April 15th and walk-up 

Contact Information 

AAaureen P. Ryan. Special Events Manager 
<Zia) 536-5002 PH ■ (212) 536-5055 FAX 

FOB SPANISH iHQUlRlES: 

Angela Rodriguez, Latin Marketing Manager 
(305) 441-7976 PH • (305) 441-7689 FAX 

BBGISTER MOW 
AHD GET THE LOWEST RATE - 

Registration Fees are non-refur\dable. 
Confirmation will be sent by mail.— 
Please allow 7-IO days. 



REGISTRATION 
FORM -- 

Billboard's 
LATIN MUSIC 
CONFERENCE, 
April 29 - May 1 

to register: 

Cut out and mail to: 
BILLBOARD LATIN MUSIC 
CONrERENCE 

ATTN: 

MAUREEH P. RYAH, 1515 
BROADWAY, I4TH ri, NEW 
YORK, NY I0036 OR FAX TO 
(212) 536-5055. 

This form may be 
duplicated — please type or 
print clearly. 
Make all payments to 
BILLBOARD MAGAZINE. 

First Name: 
Last Name: 
Company: 
Title: 



Address: 



City: 



State: 



Zip: 



Country: 



Phone: 



Fax: 



I'm Paying by: 

□ Check □ Money Order 

□ Visa/MC □ Amex 



Credit Card #: 



Exp. Date: 



I Cardholder's Name: 
I Cardholder's Address: 
I Cardholder's Phone: 
I Cardholder's Signature: 



1 Credit cards not valid 
I without signature and 
expiration date. 



Copyrighted rraterial 
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FALLING INTO YOU 



Celine has sold a total of over 15 million 
albums worldwide in the p ast 2 years. 

The Colour Of M y 1 -ove exploded world- 
wide and has sold over 13 million albums 
to date with 5.5 million in the U.S. and 
C^anada. In addition, Celine had the 
biggest-selling allium of 1 W5 in the 
U.K., .'\ustralia, Canada, France, Belgium, 
I lolland, Switzerland and South /VfHca. 

Look for Cx'line on 

" The Tonight Show 

With Jay Leno" .March 4th. 

See her on tour in the U.S., Canada, 

.'Vuslralia and Europe in 1996. 

Celine's new album, Falling Into Yim , 
will be in stores March 12th. 

Featuring the first single in North 
\merica "Because You l.oved .Me" 
I hcmc From "Up Close \- Personal," 
a new film starring Robert Redford and 
.Michelle I'fciffer. 

Look wkat love can d,o 

"Up Close & Personal," a Touchstone Pictures 
film, opens .March 1st, 

ManaOEMENT RCNC ANOeUL. FCEUMO PHODUCTiOMS InC 
hnp/JtavMMny com 
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